


























WE SAID IT BEFORE. o 


%¥in our ad that ap- 
peared in the first issue 
of Office Appliances. 


WE CAN STILL SAY IT! 
* 

Plenty of history has been made since provements. The best salesmaker and 

1904. Of Webster dealer-relations it can salesbuilder, thanks to strict standards 

be said: A good thing became better. for raw materials, manufacturing meth- 


ods, testing, and complete inspection... 





The Webster line is one of the most 


complete in the industry. The most de- These standards built the Webster busi- 
pendable in quality — year after year. ness. They can help build your business. 
First, again and again, with product im- Feature Webster for sales and repeat sales. 






“the profit line’! 





WEBSTER'S 


writer Ribbons 





a Papers © TYPOWTiNS F.S. WEBSTER COMPANY 


lace icating 
Dupli 13 Amherst St., Cambridge 42, Massachusetts 






Webster's warehouses in 
New York,, Philadelphia, Pittsburgh, Chicagq@San Francisco, Cambridge 
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ESTABLISHED 1904: Succeeding and embody- 
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The Service Bureau of Office Appilances is maintained for the exclusive use 
it answers by personal letters all Inquiries 


of subscribers and advertisers. 


upon matters germane to the field, 


office article wanted, 


supplies names of manufacturers of any 
puts man and job together, 


alds foreign dealers in 


securing U.S.A. lines, and in many other ways performs useful service, ail with- 


out charge. 


Subscribers In every land have made, and are making good use 


of this bureau. Manufacturers In this field have evidence of its proved value. 
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They do, however, 
solving any disagreements which result from 


actions 





These advertisements present the products of 
the leading manufacturers in each division of 
the industry. Because of the ground for honest 
differences of opinion, 
ously cannot undertake to guarantee trans- 


the publishers obvi- 


advertisers and customers. 
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relations established through the journal. 
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Bookkeeping Machines 
Allen, R. C., Business Machines 
Burroughs ry 
Monroe Calculating Mach. Co 
Remington Rand, Inc 
Underwood Corp. 

Box Letter Files 
Amberg File & Index Co 
Arrow Paper Products 
Art Steel Sales Corp. 

Cole Steel Equip. Co 
Globe-Wernicke Co. 
Hedges Mfg. Co. 
Mayfair Company, The 
Rockwell-Barnes Co. 
Weis Mfg. Co, 

Brief & Zipper Cases 

Bristol Mfg. Co. 
Chicago Saddlery Co. 
Doppelt, Chas., & Co 
Master-Craft Corp 
Stationers Loose Leaf Co. 
Stebco Products 

Stein Bros. 

Built to Order Office Furniture 
Watson Mfg. Co., Inc. 

Bulletin Boards 
Acme Bulletin Co. 

Davenport, A. C., & Son, In 
Rowles, E. W. A., Co 

Weber Costello Co. 

Business Forms 
Aigner, G. J., Co. 

Aigner Index Co of N. Y. 

American Pad & Paper Co 
American Passbook Co. 
American Register Co. 

Apex Business Systems 
Associated Stationers Supply Co 
Fredonia Litho. Co. 

Ideal System Co., The 
Western Paper _— Co 

Calculating Device: : 
Reliable Tw. “ “aad. Mch. Co 
Victor Safe & Equipment Co 

Caleulating Machines 
Allen, R. C., Bus. 
Burroughs Corp 


Mch., Inc 


Clary Multiplier Corp 

Facit, Inc. 

Friden Calculating Mach. Co 
Monroe Calculating Mach. Co 
National Cash Register Co. 


Smith-Corona, Ine. ‘ 
Swift Business Machines Corp 
Victor Adding Machine Co 
Caleulating Machines, Used 
Office Equipment Co. ; 
Reliable Adding Mach. Co 
Calendar Pads & Stands 
Changepoint, Inc. 
Stark Calendars, Inc. 
Carbon Papers 


(See Ribbons & Carbons) 
Carbon Sets 

Letterex Corp. 
Card index Boxes & Trays 


All-Steel Equipment, Inc 
Amberg File & Index Co. 
Arrow Paper Products 
Bentson Mfg. Co., The 

Cole Steel Equipment Co ' 
Columbia Steel Equipment Co 
Corry-Jamestown Mfg. Co 
Globe-Wernicke Co, 
Goodfrend Metal Prods. Co. 
Guide System & Supply Co 
Hedges Mfg. Co 

H-O-N Co., The 

Invincible Metal Furn. Co 
Mayfair Co., The 

Parker Steel Prods., Inc 
Peerless Steel Equip. Co 
Rockwell- Barnes 
Shaw-Walker Co. 


Smead Mfg. Co. 
Weis Mfg. Co. ' 
Yawman & Erbe Mfg. Co 


Card index Files, Expanding 
Smead Mfg. Co 

Card index Files, Revolving 
Hall's Safe Co., The 

Revo-File Div., Mosler Safe Co 
Zephyr American Corp 

Cash Boxes 

Art Steel Sales Corp 

Central Can, Co., Ine 

Cole Steel Equip. Co. 
General Fireproofing Co., The 
Guide System & Supply Co 
Mayfair Co., The 

Nu-Craft Products Co. 

Peerless Steel Equipment Co. 
Rockwell-Barnes Co 

Cash Register Parts 

International Cash Reg. Parts Co. 
Pearl Engraving Co. 
Cash Registers 
Allen, R. C., Bus, 
Burroughs Corp. 
National Cash Register Co 
Regna Cash Registers, Inc 


Cash Tills 

Indiana Cash Drawer Co. 

Regna Cash Registers, Inc. 
Casters, Caster Bearings, Slides 
Bassick Co., The 


Mach. Ine. 





Catalog Sheets, Stock 
Weeks, Frank A., Mfg. Co. 
Center Drawer Desk Trays 
Art Steel Sales Corp. 
Goodfrend Metal Products Co 
Chair trons 
Bassick Co., The 
Collier- Keyworth 
Chair Mats 
Hardboard Fabricators, Inc. 
Office Furn. Whise. Distributors 
Stempel Mfg. Co 
Chairs, Folding 
Adirondack Chair Co. 
lonia Mfg. Co. 
Lyon Metal Prods., Ine. 
Royal Metal Mfg. Co. 


Chairs, Office 
All-Steel Equipment, Inc. 
Aluminum Seating Corp 
Art Metal Construction Co, 
Cramer Posture Chair Co. 
Dixie Chrome Products, Inc. 
General Fireproofing Co. 
Grand Rapids Lthr. Furn. Co. 
Gregson Mfg. Co, 
Guniocke, W. H., 
Hamilton Mfg 
Harter Corp., The 
High Pt. Bending & Chair Co 
Imperial Leather Furniture Co 
Indiana Chair Co, 
Jasper Chair Co, 
Jasper Seating Co, 
Johnson Chair Co. 
Marble, B. L., Chair Co. 
Maso Steel Products 
Mayline Co 
Milwaukee Chair Co. 
Milwaukee Metal Furn. Co. 
Murphy-Miller, Inc 
Precision Mfg. Co. 
Royal Metal Mfg. Co 
Sturgis Posture Chair Co. 
Taylor Chair Co. 
Wells Chair Corp. 

Chairs, Posture 
All-Steel Equipment, Inc. 
Aluminum Seating Corp. 
Art Metal Construction Co. 
Bright Chair ‘ 
Cramer Posture Chair Co. 
Dixie Chrome Prods., Ine. 
General Fireproofing Co. 
Gunlocke, W. H., Chair Co. 
Hamilton Mfg. Corp. 
Harter Corp., The 
High Pt. Bending & Chair Co 
Imperial Leather Furn. Co. 
Indiana Chair Co. 

Jasper Chair Co 

Johnson Chair Co. 
King Posture Chair Co 
Marble, B. L., Chair Co 
Maso Steel Products 
Metalstand Co, 
Milwaukee Chair Co. 
Milwaukee Metal Furniture Co 
Ohio Chair Co. 
Royal Metal Mfg. Co 
Sturgis Posture Chair Co 
Taylor Chair Co 

Toledo Metai Furn. Co. 

Chairs, Tablet Arm 

Adirondack Chair Co. 

Indiana Chair Co 


Company 


Chair Co, 


Jasper Chair Co 
Wells Chair Corp. 
Chalk 


Weber Costello Co. 

Checks, Stamped Metal 
Dayton Stencil Works 
Force, William A. & Co. 
Checkwriters and Signers 
Hall-Welter Co, 

Safeguard Corp. 
Checkwriters, Used 

Office Equipment Corp 
Cleaning Cream (ink ey 
Packwood, G. H., Mf 
Clipboards 

(See Arch & Clipboard Files) 
Coat and Hat Racks 


Precision Mfg. Co. 
Vogel-Peterson Co. 
Coin Bags, Trays, Wrappers 


American Passbook Co. 

Downey, C. L., Co. 

Nu-Craft Products Co. 

Coin Changers (Conductor Type) 
Galef, J. L., & Son, Ine. 
Continuous Forms 


Hano, Philip, Co 
Royal Register Co. 
Copyholders 


Acco Products, Ine. 
Bankers Box Co 
Curtis-Young Corp. 
Hall-Welter Co. 


Correspondence Trays 

Art Metal Construction Co. 
Art Steel Sales Corp. 
Corry-Jamestown Mfg. 
Currier Mfg. Co. 
General Fireproofing Co. 
Globe-Wernicke Co 


Corp. 





Faultless Caster Corp. 
National Lock Co. 


advertised 





Imperial Methods 
Maso Steel Products 
Mayfair Co, The 
Metelstand Co., Ine. 


Peerless Steel Equip Co. 
Security Steel Equipment Co 
Sengbusch Self-Cl. Inkstand Co 
Shaw-Walker Co. 
Stempel Mfg. Co. 
Valeo Co. 
Weis Mfg. Co 
Wells Chair Corp. 
Yawman & Erbe Mfg. Co 
Costumers 
Doro Mfg. Co. 
Globe-Wernicke Co. 
LaSalle Products Co. 
Peerless Steel Equip. Co. 
Royal Metal Mfg 
Security Steel A Co 
Valeo Co. 
Vogel-Peterson Co. 
Wells Chair Corp. 
ers, Loose Leaf 
Smead Mfg. Co. 
Crayons 
Rowles, E. W. A., Co. 
Cushions & Pads, Chair 
Perfect Rubber Seat Cush. Co 
Dating Stamps 
Bates Mfg. Co. 
Force, Wm. A., Company 
Forcé-Western, Inc. 
Rivet-O-Mfg. Co. : 
Stewart, R. A., & Co. 
Desk Lamps 
Bainbridge, Kimpton & Haupt 
Mayfair Company, The 
Wells Chair Corp. 
Desk Name Plates 
Acme Bulletin Co. 
Acme Products Co. 
Force, Wm. A., & Co. 
Force-Western, Inc, 
Heyer Corp., The 
Rowles, BE. W. A., Company 
South Bend Metal Products 
Desk Pads & Tops 
Chicago Desk Pad Co. 
Office Furn. Whisle. Distr 
Sainberg & Co., Inc. 
Stationers Specialty Corp. 
Wilson Jones Co. 
Desk Pen & Ink Sets 
Changepoint, Inc. 
Esterbrook Pen Co. 
Gregory Fount-O-Ink Co 
Sengbusch Self-Cl. Inkstand Co. 
Sheaffer, W. A., Pen Co. 
Desk Side Files 
Amberg File & Index Co. 
Art Steel Sales Corp. 
Cole Steel Equipment Co 
Yawman & Erbe Mfg. Co 


Desk Tops for Manufacturers 
Laminated Veneers Co, 


Desk Top Sets 
Sainbers & Co., Inc. 
Stationers Specialty Corp. 


Desk Trays 
(See Correspondence Trays) 


Desk Work Distributors 
Advanco Prods. Div. ASB 
Art Steel Sales Corp. 
Globe-Wernicke Co. 

Lyon Metal Products, Inc 
Victor Safe & Equipment Co 
Wilson Jones Co. 


esks 

All-Steel Equipment, Inc 
Alma Desk Co. 
Arnot-Jamestown Corp., The 
Art Metal Construction Co. 
Art Steel Sales Corp. 
Bentson Mfg. Co., The 
Browne- Morse airy 

Central Desk Co. 
Columbia Steel RO Co. 
Corry-Jamestown Mfg. Co 
Doro Mfg. Co, 

Durable Metal Products 
General Fireproofing Co 
Globe-Wernicke Co. 
Harrison Steel Cabinet Co 
Haskell of Pittsburgh 
Hillside Metal Products, Inc 
Hoosier Desk Co. 

Imperial Desk Co. 

Jasper Desk Co. 

Leopold Desk Co., The 
Lundstrom Laboratories, Inc 
Mayfair Co., The 

Nu-Craft Products Co. 
Peerless Steel Equip. Co. 
Security Steel Equipt. Co 
Standard Furniture Co 
Victor Safe & Equipt. Co. 
Wells Chair Corp. 

Worden, The 

Yawman & Erbe Mfg. Co 


Diaries 
(See Memo Books) 


Dictating Machines 
Dictap Corp. 





Haskell of Pittsburgh 
Hedges Mfg. Company 


Dupli- Voice 
Soundseriber Corp. 
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For the benefit of the subscribers the lines 
in this issue are here classified. 
Many of the requirements of the modern bus!i- 
ness office are represented. Should subscribers 
be interested in any article of office equip- 
ment not listed here, they are invited to com- 
municate with the service bureau, 
which the information will be promptly and 
cheerfully given by letter without obligation. 


through 


Coates sestremente & Equipment 
-Thru Ruler Co. —— 


Cxp. 
Haskell of Pittsburgh 
Drafting Tables 
Mayline Co, 
Stacor Equipt. 
Drills, Paper 
Smead Mfg. Co 
Duplicating Machines & Supplies 
i La A Co, 


Bainbriag me ton & Ha 

t mp’ upt 
Beck of New York . 
Bohn Duplicator 

Codo Mfg. Corp. 

Columbia Rib. ~ Sa. Mfg. Co, 
Curtis-Young € 

Ditto, Ine. 
Harding, Milo, Co. 
Heyer 

Ink Specialties Co, Ine. 
Manifold Supplies Go, 
Mittag & V. 


r, Ine, 
Old Town Corp. 
Packwood, G. H., Mfg. Co. 
Peerless-Imperial Co, Ine, 
Print-O-Matie Co, The 
Rose Ribbon & Carbon Mfg. Co. 
Smith-Corona, Ine. 
Speed-O-Print Corp 
Technygraph Co., The 
Times Facsimile Corp. 
Victor Safe & Equip. Co. 
Wolber Dupl. & Supply Co. 
Duplicating Stencil Files 
Atlas Stencil Files Corp. 
Halverson — Sales 
Envelope Open 
MacKenzie” 
Envelope 
Justrite Envelope Mfg. Co 
Northern States Envelope Co. 
Quality Park Envelope Co. 
Western Paper Goods Co. 
Wilson Jones Co, 


Corp. 


‘Arnold, Ine. 


Aigner Index Co. of N. Y. 
Markilo Co. 
Smead Mfg. Co, 


Eradicators 
Sanford Ink Co. 
Stafford, S. 8. Ine. 
E 


lackboard 
Rowles, E. W. A., Co. 
Weber Costello Co. 

Erasers, Rubber 
Ames Supply Coa. 

Faber, Eberhard, Pencil Co. 
Roberts, Weldon, Rubber Co. 

Expense Books 
Beach Publishing Co. 

Eyelets & Eyelet Fasteners 
Bates Mfg. Co. 
Rivet-O-Mfg. Co 

File Boxes, Fibre, Collapsible 
Bankers Box (o. 
Globe-Wernicke Co. 

Guide System & Supply Co. 

Files, Rotary 
Revo-File Div. Mosler Safe Co. 

Filing Cabinets, Insulated 
Herring-Hall-Marvin Safe Ce 
Meilink Steel Safe Co, 
Mosler Safe Co. 

Murphy Mfg. Co. 
Shaw-Walker Co. 
Victor Safe & Equip. Co. 

Filing Cabinets, Metal 
Advanco Products Div. ASB 
All-Steel Equipment, Inc. 
Art Metal Construction Co. 
Art Steel Sal \ 
Bentson Mfg. Co., e 
Browne-Morse Co. 

Cole Steel Equip. Co. 
Columbia Steel Equip. Co. 
Corry-Jamestown Mfg. Corp 
Durable Metal Products 
Frontier Sales Co. 
Geller, J. R. 
General Fireproofing Co. 
Globe-Wernicke Co, 
Guardsman- Valentine, Ine. 
Harrison Steel Cabinet Coa, 
ee Metal Products, Inc. 
1-O-N Co., The 
Sie Steel Equip. Co. 
Parker Steel Prods. Co. 
Peerless Steel Equip. Co. 
Remington Rand Co, 
Rockwell - Barnes 
Security Steel Equip. Co. 
Shaw-Walker Co, 
Top-Flight Products Co. 
Victor Safe & Equip. Co. 
Watson Mfg. Co., Inc. 
Weis Mfg. Co. 
Yawman & Erbe Mfg. Co. 
Filing Cabinets, Wood 
Bainbridge, Kimpton & Haupt, 


ne. 
Globe-Wernicke Co 
Imperial Methods Co. 
Weis Mfg. Co. 
Wells Chair Corp. 


on Supplies 





Acco Prods., Inc 

Advance Prods, “Div. ASB 

Aigner, G. J., Co. 
(Continued on page 6) 


















(Continued from page 5) Sheppard, C. E., C 
Aigner Index Co Wilson Jones ‘ 
Art Metal Construction Co. Loose Leaf Sheet Covers, Plastic 
Barkley, C. L., & Co Aigner, G ( 
Browne-Morse Co. Aigner . lex ( wv N. Y 
Corry-Jamestown Mfg. Co Amberg & I x 
Eureka 8 Prtg. Co. Loose + Tray Binders 
Grand Filing Supply Co., The Natlor Blank Book (¢ 
Guide System & Supply Co Shep >D ( | ‘ 
— —— Co Wilson Jor ( 
ustrite Envelope Mfg. Co Canvas or Leather 
Northern States Envelope Co oe — ‘ e 
oa steele — co Mail Distributor rs “a 
Quality Park Env, Co Advanco P \ 
Rockwell- Barnes Art Steel 5 ‘ 
Security Steel Equip. Co Globe-Wernicke ¢ P 
Shaw-Walker Co. Victor 5 & 1 
Victor Safe & Equipment Co Manifold Books & Business Forms 
Warshaw Mfg. Co Hano, Pt ‘ 
Weis Mfg. Co Western Paper G s ( 
Yawman & Erbe Mfg. Co Manufacturers’ Representatives 
Finger Pads Long, Gé S. & John A 
Speed Products Co., In Manufac R ~ 
Fountain Pens (incl. Ball Pt.) Map Tacks 
All-Rite Pen, Inc. Graff, George B., ‘ 
Changepoint, Inc. evices 
Esterbrook Pen Co. a L - @& 
McLennon Pen Co. let Mfg. ‘ Ir 
—- “= _ : Marsh Ster Mach. ¢ 
Sheaffer, W. A., Pen Co 
ens, unar 
Gathering Racks o—— _ Bhs vif 
Evans Specialty Co 
e Suite 
Gummed Cloth Rings oo ome Pong oy 
Aigner Index Co. of N. Y. Leopold Co., The 
— oo Co ; Standard Furr an 
yburn Mfg. Co., Inc 
Warshaw Mfg. Co. a eg Books 
Gummed Tape & Sealing Machines rey «Craft, Cort 
Reyburn Mfg. Co., Inc National Blank, Books ( 
Hardware, Office Desk Rockwell-Barnes 
Chicago Lock Co. Wilson Jor ‘ 
National Lock Co. Memo Devices 
Honor Rolls Currier Mfg. ¢ 
Acme Bulletin Co. Gran-Ade Mfs ( 
Index Card Signals Morris, Bert M., ‘ 
(See Signals, Index Card) Mending Tape 
index Tabs Dennison g. ( 
Aigner, G. J., Co. Reyburt sare Co., J 
Aigner Index Co. Metal Badges Cusets, Tokens 
Amberg File & Index Co. Dayton Ster rks 
Barkley, C. L., & Co Moisteners ‘ 
Globe-Wernicke Co. Mayfair ¢ pal rhe 
Graff, George B., & Co, | Rivet-O-Mfg. ¢ 
Guide System & Supply Co Ser Self -( Ir ( 
Markilo Co. mamentahee, Chengent Saline 
Master-Craft Corp. South Bend Me 
Reyburn Mfg. Co., Ine. Numbering Lt 
Shaw-Walker Co. Zates Mfg. ¢ 
Sheppard, C. B., Co For ran ‘ 
Smith, Charles ©. Force- West I 
Speed Prods. Co., Inc Stewar R A. & 
Victor Safe & Equipment Office Furniture 
Warshaw Mfg. Co. Offic Whs D 
Inks, Adhesives, Ete. Office Furniture Ball Bearing 
—, Mis. % Kilian Mfg. ¢ 
‘ulton Marking Equip. Co 
Higgins Ink Co., Ine. [con Furniture Custom Built 
Ink Specialties Co., Inc a 
Marsh Stencil Machine Co Office Furniture, Sectional, Units 
Parker Pen Company Arnot-James ; ort I 
Rivet-O-Mig. Co. Aes ee ee seein. 
Sanford Ink Co. Col quit 
; Stafford, 8. 8., Inc. es Wernicke 3 
nkstands eerie quit 
Cushman & Denison Mfg. Co Office Partitions & Railings 
Sengbusch Self-Cl. Inkstand Co Globe-W 
Inverters for Motor-Driven Auto Watson Mfg. ( it 
—— Television & Radio = Printing — 
8s rce i & ( 
Dennison Mfg. Co. Pads, Baad we 
Eureka Spec. Prtg. Co. Natior Blank Book 
Imperial Methods Wilsor Co 
Oxford Filing Supply Co Paper 
Reyburn Mfg. Co., Inc | rice i & I ‘ 
Smead Mfg. Co . overs g. Co 
Warshaw Mfg. Co. Rockwell- Bart ( 
Weis Mfg. Co. Southwor ( 
Wells Chair Corp. . lamps 
— =o Store & Vauit hy a o I 
Car ). menison Mie. ¢ 
Cotterman, *. D 5 | Co 
Leads for Mechanical Pencils Hun rd. Pen ( 
Faber, Eberhard, Pencil Co a Clips 
Panda Pencil Lead, Inc Cus! & D Mie ¢ 
Leather Goods | Seeeeine § Ticket ( 
Bristol Mfg. Co. Oakville ( Div § 
Can Pro. Corp. Pittst , Wire ( 
cnenae Saddlery Co Va M r 
pelt, Chas., & Co. ‘ 
Senco Products oe Fasteners ” Washers | 
wane & Equipment rege Fastening ‘Machines 
All-Steel Equip., Inc. { 
Browne-Morse Co. Bat Mf ae 
Corry-Jamestown Mfg. Co M ark 5 Mf; Co. 
Lithographed Continuous Forms Neva-Clog 1 
Hano, Philip, Co Speed 2 Cort 
Lockers & Storage Cabinets Vi f Equil ( 
All-Steel Equip., Inc. Pn “Shredders 
Anderson-Hickey Co., Inc Shred ( : 
Art Metal Construction Co. Parcel ‘Post & Postal Scales 
Browne-Morse Co. Hanson Scale ¢ 
Cline, K. F., Co., Inc. Paste 
Equipto Div. Aurora (See Ir Et 
Evans Metal Prods., Inc. Pen & Ink Sets 
Globe-Wernicke Co. (See Desk P & Ink Sets 
Invincible Metal Furn Co. Pen é Pencil Desk Clippers. 
Lyon Metal Prods., Ine. Ro y's Off j 
Neiman Steel Equip. Co Pen Refills 
Parker Steel Prods., Inc Fis P ) 
Security Steel Equipment Corp Pencil Sharpeners 
Steel Service Mfg. Co Baur rten, I 
Supreme Steel Products, Inc Elwa Mf ‘ 
Yawman & Erbe Mfg. Co Hunt, ¢ Howard, P ( 
Loose Leaf Books & Devices = ; —~ gt " 
Aigner, G. J., Co. 
Aigner Index Co., of N. Y. Ponelis, _ Mechanical ' 
Amberg File & Index Co Pa = om ¢ 
Ideal System Co., The rs ~~ wo p , 
Master-Craft Corp | ; 
National Blank Book Co rast + tesa Cased, Lead 
Sheppard, C. E., Co | Fe “enc = 
Stationers Loose Leaf Co = ‘ 
Wilson Jones Company Lintor ( 
Loose Leaf Metals | Pens Steel 
National Blank Book Co. ae k 












































Hunt, C. Howard, P Co Specialty Co. 
Sengbusch Self-Cl. Inkstan Ce pas Ut : 
Photocopy Equipment n & Erbe Mfg. Co 
Ozalid iv. Gen Aniline & | Sorting Shelf Tables 
Film Cor} Welham Metal Products ¢ 
Photocopy Machines & Equipment | Spindle Files 
Cormac Industries | Wells Chair Cort 
Pin & Pin Containers | Stamp Pads 
Noesting Pin Ticket ¢ Ba Mig o 
Oakville Cx liv. & | Ki Wr a. & Co 
Vail Mfg. ( Force-Western, Inc, 
Platens, Typewriter, Ete Ki O Mfg. Coa 
Ames Supply Co Stafford, S. S., Inc 
Typewriter Equip r Stewart, R. A., & CO 
Posting Trays & pane Stands fer Office Machines 
See Loose Leaf B lers All-Steel Equipment, inc 
Presentation Covers Ames Supply 0. 
Amberg File & I Art Steel Hailes Corp 
Smead Mfg Co. Col Ss Kqguipment CO 
Tola Specialties Lp Mfg. Co 
G ‘ Fireproofing C0 
Price and Sign Markers Harter Cort 
Force, William A & ( H-O-N ¢ The 
Stewart, R. A & ( Kar Mfg. Co 
Publications k Im 
Geyers Maso Steel Products 
Office Ay Meilink Steel Safe Co 
Punches Metal and Company 
| Acco Products, I Midwest Metal Mig. Co 
Aigner index ‘Co. of N. Y Security Steel Equipment ( 
Bates Mfg. Co riffa Stand Co 
Globe-Wernicke ¢ Toledo Metal Furniture Co 
National Blank Book ¢ Welham Metal Products Co 
New England Pape P ( Wells Chair Corp 
Smead Mfg. ( Staple Extractors 
Wilson Jones Co \ I ener Corp 
Registers, Autographic ar 9g & Stapling Machines 
American Register ¢ astener Corp 
Ribbons & Carbons Bates Mfg. Co. — 
Allied Carbon & Rib. Mfg. Corp Markwell Mtg Co. 
rican Carbon Paper Mf Ce Neva-Clog Products, Inc 
d Supply ¢ Speed Products Co., Inc. 
Codo Mfg. Corp Vail Mig. 
Columbia Rib ‘ Mfg. ¢ Wilson Jones CO 
Curtis- Young rt Stationery Racks 
Kores Car. Paper & R Corp Halverson Specialty Sales 
Little, A. P Stencils, Brass 
Manifold Supt ( Da Stencil Works 
Miller-Bryant- Fierce » oats Stenographers Notebooks 
g & Volge I . . 
Town Cort | ational Blank Book (Ct 
I > 
Peerless-Imperial ¢ i kwell-Barnes ( 
Regal Typewriter ( | Stools 
Remington Rand C¢ } crow: eel Prod. Corp 
Royal Typewriter | Harter Corp., The 
Storms, H. M., 4 | Maso Steel Products 
Underwood Corp | Mayfa or The 
I S Car. & R Mfg. Cor | Ma ne ( 
Webster, F. § ( | Ro Metal Mfg. Co 
Write, In Wells Chair Corp 
Rubber Bands | storage & Transfer Cases 
Alliance Rubber (¢ | All-Steel Equipment, Inc 
Bankers & Mer | Amberg File & Index Co 
Faber, Eberhard Pencil ¢ Art Metal Construction Co 
Roberts, Weldon, Rubber Co Art Steel Sales Corp 
Rubber Stamp & Plate Mfg Mch Bankers Box Co. 
Bankers & Merchan — y Ss. Mis « Sn 
Rubber Type ‘ Mares Ca £2 
Force, Wm. A., Cot Steel Equipment 
Stewart, R. A., & ¢ Steel Equip. ¢ 
Rulers, Transparent stown Mfg. Cort 
C-Thru Ruler Co ‘ tal Products, In 
Safes rontier Sales Co 
Art Me Construction (¢ General Fireproofing Co. 
2 3} Glot Wernicke Co, 
Guide System & Supply ¢ 
q r Ha Safe Co., The 
General Fireproofing ¢ Harrison Steel Cabinet Co 
Guardsman- Valentine, I Herring -Hall- Marvin ufe 
Hall’s Safe Co., The H-O-N ¢ The 
Herring-Hall-Marvin Safe ¢ Imperial Methods Co 
Invineible Metal Fur Co I e Metal Furn. Co 
Meilink Steel Safe ¢ Ma Co The 
Mosler Safe Co Oxf Filing Supply Co 
Protectall Mfg. Cort Parker Steel Products, Inc 
Remington Rand, I Peerless Steel Equip. Co 
Schwab Safe Company | Pronto File Corp. 
Shaw-Walker Co ; Rockwe Barnes 
Victor Safe & Equip! ( Security Steel Equip. Co 
> | Shaw-Walker Co 
a ore Top-Flight Products Co. 
aico a Weis Mfg Co 
Seales, Postal Yawman & Erbe Mfg. Co 
Hanson Scale ¢ Store Fixtures & Equipment 
Serapbooks | All-Steel Equipment, Ine. 
a guar ong Co. Stans Boxes, Fire Protected 
yng - - Steel Sales Corp 
Wilson Jones ‘ i Hall-Marvin Safe Co 
Shelving Me ilink Steel Safe Co 
All-Steel Equipment, I Protectall Mfg. Corp 
Bankers Box Co Victor Safe & Equipment Co 
Borroughs Mfg. Co Tables 
trowne-Morse 4ll-Steel Equipment, Inc 
Corry-Jamestown Mfg. Cort Art Metal Construction Co. 
Equipto Div rora Art Steel Sales Corp 
Geller, « R Bre e-Morse Co 
General Fireproofir Co Colu ia Steel Equipment (¢ 
Lyons Metal Produc s, Inc Corry-Jamestown Mfg. Corp 
Neiman Steel Equipment Doro Mfg. Co 
Supreme Steel Products, I Globe-Wernicke 
Shows & Exhibitions Haskell of Pittsburgh 
National Business Show ( paaper =e ble Co., Ine, 
Signals, Index Cards vA seta! oe Im 
Graff, Geo. B., ¢ M T! , 
4 fi 
Smith, Charles ¢ Mut 
Vict or Safe & Equipment ( Nu-Craf ; Co 
Signs, Changeable Letter Peerle Steel Equipment (Cc 
Acme Bulletin Co Royal Metal Mfg. Co. 
Davenport A. ( & Sor Ir urity Steel Equipment C¢ 
Rowles, E. W 4 Company Shaw-Walker Co 
South Bend Met P i Standard Furniture Co 
Slide Rules Victor Safe & Equipment Co 
Mayline C¢ i Chair Corp. : 
» : uwman & Erbe Mfg. Co 
Smoking Stands Tables Folding 
LaSalle Products ¢ B. I Mfg. Co. 
Royal Metal Mfg. ¢ \ indack Chair Co 
Smo-King Products las.. P., & Co 
Valco ¢ Sellen “Steel 
Wells Chair Cot Harrison Steel Cabinet Co 
Whirl-O-Matic, I Tablets & Pads 
Sorting Devices niversal Pad & Tablet Cor 
Amberg & I x ¢ Tabulating & Statistic Machines 
Art Steel aden Cort igt Corp 
Currier Mfg. ¢ ' R ington Rand, Inc 
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Tags 
De 


nison Mfg. C 
Reyburn Mfg. Co Ir 
Tape, Pressure Sensitive 

| Pert el Tape Cort 

| Tape Printing Machines 

j rer Printed Tape i 
| Tax Records & Forms 

| Apex Business Systet 


Accessories 
A Sales ( 
Bates Mfg. Co 
Hush-A-Phone Cor] 
M Bert M ( 
Victor Safe & Equip t « 
Ze American ‘ 
Theme Tacks 
aff, George B ( 
N es g Pin Ticke ( 
Oak e Company 
Vail Mfg. Co 
Ticket Holders 
Aigner, G. J 
Vigne Index ( 
Mfg. 4 
Trimming Boards 
\ I’ 


t Labor 
oto Labora 


Telephone 


Steel 


Scovill 


«x 


idea School Supt ( 


Type, Typewriter 
Ames Supply Ct 


Tyger Cleaning Materials 
i Supply Co 


Bai bridge, Kimpton & Haupt 


Corp 


1imneli 





Distributis 
Typewriter ¢ 
O Mfg. ¢ 


Sanford Ink Co 





Typewriter Cushion Bases & Knobs 
\ Supply Co 

Posi ess-Imperial Cs 

| Rowles, E. W \ ( 
Speed Key Cort 
Typewriter Cushion 
Supply Cé¢ 
Speed Products ¢ I 
Typewriter Desk Shelf 
Gonco Mfg. Co 
Typewriter Parts 
Ame Supply Cx 

| Pearl 


l'ypewriter 


Western 
| Typewriters 


Keys 





Supports 
& Tools 


Engraving ‘ 
Equipment ¢ 
Patent Acces es ( 
(Automatic) Mfrs. 
American Auto. Typewriter 
Typewriters, Mfrs. of 
Aller R. { 3 r 
Coxhead, R. ¢ Corr 
Inter-Continental Tradir ce 
Typrtr. Co f America 
Re ngton Rand, I 
Royal Typewrite ‘ 
s h-Corona, I 
I erwood Cort 


Typewriters, Rebuilt 
Regal Typewriter ( 
R al Adding Ma Co 
Typewriter Service, Vari-Type 
lansor Doc Bu Mach 


Mact 


& Used 


etc. 

Ce 
Upholstered Furniture 

ed Upholst 

Brigh Chair Co 

Dixie Chrome 





Material 


tbrill 


U pholstery 
DuPont 


U. S. Rubber ( 
Vault Steps 
( Lm & ( 
Cotterman, I 
Visible Systems 
Aigner, G J 

Aigne Index Co 
Al Metal Constru on Co 
\ 


Equipment 
Co 


r Steel Sales Corp 
ybe-Wernicke ( 
er-Craft Cor 
1al Blank 
Ren ington Rand, 
Shaw-Walker Co 
Sheppard, ¢ E Co. 
Stationers Loose Leaf 
\ w Safe & Kx 
Wilson Jones Ct 
Yawman & Erbe 
Racks 


rsor ( 








Wardrobe 
\ el eve 
Waste Baskets 
Art Steel Sales Cory 
Bainbridge, Kimptor 


& Haupt 





Security Steel 


Walker Co 
Chair Cort 





Wwe 


Wholesale Stationery 
Associated Stationers Sup. Co 
Bainbridge, Kimpton & Haupt 
I 
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obs 


orts 


etc. 
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laupt 
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The rate for classified advertise- 
ments is fifteen cents a word, mini- 
mum charge $3.00, payable with 


Wants & For Sale iia 





SALESMEN AVAILABLE 


STATIONERY MANAGER; Desires association with Manufacturing Company as 





Sales Represe r or Branch Salesman, with long experience selling 
jesks, files, cl safes, etc. Leading dealers in nation are best reference. 
Box F-57, « e Office Appliances, Chicago 6. 

STATIONERY SALESMAN, age 37, twenty years’ experience inside and out- 
side, desir t elocate in Southwest because of drier climate required by 
ne mer bes f fs ly. Expert on systems, Well versed in all types of sta- 
onery product nd office furniture. Top references, Address F-58, care 
Office Appliance Chicago 6, 


OFFICE MACHINE MECHANICS AVAILABLE 


OFFICE MACHINE REPAIRMAN, all makes typewriters and adding machines, 
14 years’ experience 2 years old, also good salesman, Want a job in South- 
west. Box | }, care Office Appliances, Chicago 6. 


EXECUTIVES WANTED 


MAY SOON HAVI FOR EMANSHIP opening for good Royal and Victor mechanic. 

Permanent posit guaranteed income plus incentives, part ownership pos- 

3 ed good “salesman, same incentives. References required. Con- 

These positions should be the answer to ambitious men 

} e reached the limit where they have had success. Address 
ce Fields, 1309 Sixth Ave., Dodge City, Kansas. 


ENJOY BET rt R E USINESS CONDITIONS, mild climate, outdoor sports, beauti- 








ful scenery e west coast. 50 year old firm needs experienced office 
achine, furniture or supply manager. Interest in business available. Write 
T-159, care Office Appliances, Chicago 6. 
SALESMANAGE R SALESMAN, Experienced Systems Field: Duplicating, Sort- 
ng, Printing, |! ng. One of Most Complete Lines Systems Equipment in 
Country Rapid Advancement Regional Manager or Agency; Salesmen Fur- 
nished. High Over-ride, Commissions and Earnings. Hard Work—Unparalleled 
Opportunity Right Mar Box T-193, care Office Appliances, Chicago 6. 


SALESMEN WANTED 





WANTED: FACTORY ilesmen or representatives everywhere to sell office 
desk accessori« t tores or jobbers. Nella Fashions, 44 N.W. 6th St., 
Miami, Florid 
OPPORTUNITY FOR TOP Office Furniture Salesman. One of Cleveland's oldest 
und largest dealers has opening in Office Furniture Department for experienced 
zh type sale ar BEST LINES—Must have exceptional sales record and 
references Real opportunity for right man. Box T-161, care Office 





ance Chicag 





EXPERIENCED SUCCESSFUL Carbon Salesman travel 40-year established 

Northwest territor Extreme commission. H & M Ribbon & Carbon Co., Inc. 

1116 Second Avenue Seattle 1, Washington. 

LEADING LOS ANGELES DEALER wants high class office furniture salesman 
r iles record. Old established firm handling finest lines. Excel- 

ent earning op] tunity and ideal working conditions, Box T-162, care Office 


Appliances, Chicag t 


with except 








WE ARE IN Tr RESTED in salesmen who want to make a substantial income. 

Fastest growing tal chair company in the industry. Write giving territory. 

Box T-1¢€ care Of ce Appliances, Chicago 6. 

SEVERAL GOOD rr R RR ITORIES for thoroughly experienced salesmen available. 
res Carbon Pay & Ribbons Mfg. Corp., 43-49 Bleecker Street, New 

York 12, N.Y 

SALESMAN WANTED—Inside and outside, by a leading office supply and 

furniture store in an Ohio city of 300,000 population. An excellent oppor- 

tunity for advancement. Box T-164, care Office Appliances, Chicago 6. 


SALES REPRESENTATIVES WANTED to contact dealers and work with their 
men for profitable line of portable and electric stencil duplicator and supplies 


m commission basis. Apply to RoNEo Division, Addo Machine Company, Inc. 

145 West 57th Street, New York 19, 4 2 

SALESMAN —— EXPANDING ENVELOPES, BOX FILES & TAGS. Southern 

territory now vcant due to retirement of long-time representative. Full time 
mly, must be willing to travel extensively. Salary, expenses and bonus— 
beral vacation policy—sound retirement program. Dealer sales only. Write 
lly qualification age, experience, marital status, in strict confidence. Write 


National Fiberstok Envelope Co., 2nd & Allegheny Ave., Phila. 33, Pa, 


SALES & SERVICE MAN WANTED 


WANTED: A good reliable man with sales and some mechanical ability by 
dealer established 23 years in good business town of 50,000. Good competi- 
tion. 50 of profit on sales, good hourly rate for time in shop, percentage 
on work brought in. Have veteran training on G.I. bill for mechanic. This is 
1 good opportunit with a future. Write T-165, care Office Appliances, 


Chicago 6 





OFFICE MACHINE MECHANICS WANTED 


EXPERIENCED iding machine and typewriter mechanic; prefer one with 
experience on both; must be sober and good worker. Excellent opportunity 
mh a central state city. Give references and full information in first letter, 
neluding starting salary. Box T-166, care Office Appliances, Chicago 6. 





WANTED: UNDERWOOD ELECTRIC and Sundstrand Adding machines repair- 


n. Permanent b, only applicants with good references considered. Give 
ft nformatior n first letter, salary, experience, etc. Location Carolinas. 
Box T-1¢ eare Office Appliances, Chicago 6. 


TYPEWRITER & ADDING MACHINE MECHANIC—Must be competent, reliable, 
sober. Good pay. Permanent position. Typewriter Service Company, 218 Third 
Street, N.W Albuquerque, New Mexico. 


SALES REPRESENTATIVES AVAILABLE 


SALES ORGANIZATION COVERING MIDWEST seeks additional line. Many 


years experience in the office machine field. Aggressive hard-hitting staff of 
ield men with the know how’ and ability to sell. Excellent references. 
Perkins-Burt & ( , 4528 Main St., Kansas City 11, Missouri. 
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ENERGETIC, COMPETENT SALESMAN with many established contacts, desires 
to represent mimeo paper, stencil and other office supplies on West Coast. 
Box r-60, care Office Appliances, Chicago 6. 





WHOLESALER OF USED OFFICE MACHINES covering southern Oregon, Cali- 
fornia, Nevada, and Arizona desires additional supply and equipment items as 
representative or jobber. Sales truck used. Western Typewriter Service, 83v 
Market Street, Room 518; San Francisco 2, Calif. 





JOBBER ITEMS WANTED: Smaller office supply items and supplies wanted 
to distribute along with the Print-O-Matic machines and supplies in Minne- 
sota, Dakotas and surrounding territory. Donaid F. Rossin Co., 423 So. Sth 
St., Minneapolis 15, Minn, 





MANUFACTURER'S REPRESENTATIVE MAINTAINING OFFICE and showroom 
facilities centrally located in New York City. Three men in field, Concen- 
trating on department stores and commercial stationers. Covering states of 
New York, New Jersey, Pennsylvania, Delaware, Maryland, Washington, D.C. 
Seeking one additional line with merit. Best of references. Box F-61, care of 
Office Appliances, 100 East 42nd Street, New York 17, N.Y 





MANUFACTURERS REPRESENTATIVES (four salesmen) calling on office ma- 
chine dealers and stationers seek additional line. Missouri, Kansas, lowa and 
Nebraska. Box F-62, care Office Appliances, Chicago 6. 





SALES ORGANIZATION LONG ESTABLISHED, covering eleven states from 
Maryland to Maine, is in a position to add one additional major line either 
stationery or furniture. Organization is well experienced in both. Maintains 
New York office. Has four capable salesmen calling upon dealers exclusively. 
Prepared for top performance. Address F-63, care Orfice Appliances, Chicago 6. 





SALESM AN ACCUSTOMED TO LARGE SCALE operations plans to establish 
himseif as manufacturers’ representative in the iddie West. Will start 
with well trained organization. Prepared to handle any article of merit sold 
by retail office supply dealers whether it be systems, supplies, files, or furni- 
ture. Will consider any major part of states from Ohio to Kansas. Located in 
Fifth District NSOEA. Will cover that area or states farther west according 
to manufacturer's needs. Record and references that are tops. Address F-64, 
care Office Appliances, Chicago 6. 





SALESMAN WITH OUTSTANDING RECORD selling to dealers in New York, 
New England, and elsewhere in the East, plans to establish himself as a 
manufacturers’ representative. Well known and well received by all leading 
dealers. Capable and dependable. Interested in any commercial stationary line 
of real merit. Top references. Apply F-65, care Office Appliances, Chicago 6. 





MANUFACTURER DOING BUSINESS with practically all office furniture retail- 
ers in New York metropolitan area and vicinity is in a position to represent 
some other manufacturer in same area. Prepared to handle any wpe of office 
furniture, furniture accessories, or supply lines. Can warehouse if necessary. 
Can give thorough coverage. Address F-66, care Office Appliances, Chicago 6. 





SALES REPRESENTATIVES WANTED 





MANUFACTURERS REPRESENTATIVE wanted for reputable volume producer 
of utility grade filing and storage equipment shipped from New York, Midwest 
and West Coast locations. We are a conservative yet progressive manufac- 
turer looking for responsible experienced representation in states of New 
York, Pennsylvania, New Jersey, Delaware and Dominion of Canada. Represen- 
tatives making inquiry should be now traveling either these territories and 
carry two or three non-conflicting established lines. Your reply should include 
full particulars including trade, financial and personal references, Box T-168, 
eare Office Appliances, Chicago 6. 





LARGE LOOSE-LEAF MANUFACTURER ESTABLISHED 44 YEARS desires Sales 
Representatives. Commission basis. Write stating experience, territory desired, 
etc. Box 951—Fall River, Mass. 





SALESMEN WANTED. Call on consumer trade with complete lines office, 
industrial and institutional furniture and equipment. Liberal commissions on 
profit sharing basis. Now assigning protected territories. Write giving sales 
background. Box T-169, care of Office Appliances, 100 East 42nd St., 
New York 17, N.Y. 





METAL CHAIR STRONGLY COMPETITIVE line has Mid-East territory open, 
due to a retirement. To a representative with background in this field (young 
and aggressive)—an attractive proposition. Write fully for personal interview. 
T-170, care Office Appliances, Chicago 6. 





SALES REPRESENTATIVES WANTED—To travel North and South Carolina, 
Florida, Tennessee, Georgia, Mississippi and Alabana for an established Bindery 
company, Manufacturers of Desk Pads, Cushions and acetate products. Box 
T-171, care Office Appliances, Chicago 6. 





WANTED distributive sales organization with warehouse facilities in metro- 
politan New York area to handle full line competitively priced steel office 
equipment. Box T-172, care Office Appliances, Chicago 





COMMISSION MEN WANTED for exclusive territories now available to quali- 
fied men. To sell Plastic Chair Mats, Black Boards, Linoleum, Bulletin Boards, 
Desk Pads, Chair Cushions and Clip Boards. Geo. E. Fox & Company, 1051 
N. Throop St., Chicago 22, Illinois. 





MIDWEST TERRITORY OPEN for quality aluminum chair line. Prefer man 
now carrying desk-file line. Strong factory, cooperative plan. Write fully, Box 
T-173, care Office Appliances, Chicago 6. 





WANTED—Qualified Sales Representative for a metal specialties line 
in Ohio, Michigan, Ky. and W. a., Box T-17 care Office Appliances, 
Chicago 6. 





EXCLUSIVE TERRITORIES OPEN for distributors. Kores oe Paper & Rib- 
bons Mfg. Corp., 43-49 Bleeker Street, New York 12, N.Y 





SEE OUR AD ON PAGE 394. Apex Business Systems, 540 Pearl St., New 
York, N. Y. 





RETAIL BUSINESS FOR SALE 





OFFICE MACHINE BUSINESS, complete with active Service, Rental, Supply, 
Social Stationery, Gift and Greeting Card Departments. Located in the center 
of Southern California’s richest city of 300,000 population. Average annual 
volume $100,000. Owner retiring. Interested par must able to.furnish 
top financial statement, purchase can be sy over 5 year period. Box 
T-175, care Office Appliances, Chicago 6. 


7 WANTS AND FOR SALE, Continued on page 8 
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WANTS AND FOR SALE, Continued from page 7 


RETAIL BUSINESS FOR SALE, Continued. 








TYPEWRITER & ADDING MACHINE BUSINESS well established in city wit! 
250,000 potential market, within 35 miles of Phila., Pa. Good living tor one 
or two mechanics. Living quarters over store, located in center of city with 
low rent. Will sell with or without stock. $3,500 required. Box T-176, care 
Office Appliances, Chicago 6. 





FOR SALE—Pen and card shop in good California city, Fine retail location 
good lease, big territory for wholesale work. Only Authorized Shop in area 
Wonderful opportunity for young couple. Age reason for selling. Box T-177 
care Office Appliances, Chicago 6. 





STATIONERY AND OFFICE FURNITURE Store for sale. Located in growing 
and prosperous Northern California city with trading population of 250,000 
New lease in excellent location. Valuable franchises including top steel and 
wood furniture lines. Clean well balanced inventory. Established customers 
An excellent opportunity in a growing state. Present volume over $100,000 
with full potential much greater. Box T-178, care Office Appliances, Chicago 6 
WOULD YOU LIKE to buy a 17 year old—profitable—retail office supply and 
equipment business for inventory cost? Located in Cincinnati, Ohio. Invest- 
ment will pay off in two and a half years. Box T-179, care Office Appliances 
Chicago 6. 


FOR SALE—STATIONE RY AND OFFICE EQUIPMENT Store. Well established 
in southeastern Iowa. Inventory plus fixtures. Good brand name contracts 
Owner wishes to retire. Write T-180, care Office Appliances, Chicago 6. 


FOR. SALE—Small Typewrite r & Adding Machine business, in fastest growing 
town in Southwest, reason for selling, unable to care for business. Write 
T-181, care Office Applianc es, Chicago 6 


FOR ALE. “ALL OR HALF INTEREST in Office Machine & Supply Business 
Carrying the leading lines. Located in the deep South. Address Box T-182, 
Office Applianc es, Chicago 6. 











OFFICE SUPPLY & EQU IPMENT STORE: Established 18 years. In one of the 
best Southern cities of 20,000 population Manufacturing center About 
$20,000 to handle. Box T-183, care Office Appliances, Chicago 6 





PARTNERS WANTED — 


PARTNERSHIP: Owner of controlling interest in established Office Equipment 
and Supply Business, incorporated, in town of 25,000 in northern Illinois 
Will seil one-half interest to qualified man who can sell and who is capable 
of gradualiy taking over entire business. Requires an aggressive man who 
can handle both large and small accounts. We have good service man, one 





salesman, office manager and Owner Leading Franchises-Distributors for 
Royal, Burroughs, Clary, Globe-Wernicke, Corry-Jamestown, Hoosier, Taylor, 
Sikes, Monroe and many other Top lines. Complete line of supplies. Located 
on Main St. with nice store. Earnings above average Volume has increased 
each year. Low inventory makes possible one-half interest at approximately 
$7500.00. This is an unusual opportunity for a good man and good earnings 


will be assured to right man. Box T-184, care Office Appliances, Chicago 6 


WANTED—AN EXPERIENCED associate in the selling and distribution of 


manufactured bank stationery. We are the distributors of the foremost manu- 
Capable man can make from 


facturers, Financed to handle any account 
$6000.00 to $12,000 annually. Opportunity for one to take over the sales 
end of business. W. I. Dement, Southern Bank Supply Co Jackson, Miss. 





PARTNER. WANTED: To take over newly established business in Colorado 


a branch. Downtown location, one of 





city of 35,000 now being operated as ; 
the two leading lines of typewriters, o e furniture and office supplies. Good 
opportunity for hustler with small outlay in capital. Bo T-185, care Office 


Appliances, Chicago 6. 

PARTNER WANTED: Successtul Office Machine Dealer w 
franchises needs partner for expansion program. Looking for man in late 
thirties or early forties, emotionally mature, with successful office machine 
sales and management experience. Moderate investment This is an excep- 
tionally fine opportunity. Southern California location with sound territory 
Tell us about yourself in first letter. Confidential Box T-191, care Office 
Appliances, Chicago 6. 


ith several exclusive 





WANTED TO BUY RETAIL BUSINESS 
WANTED TO BUY—combination office appliance and stationery store. Prefer 
location east of Mississippi but will consider other. Interested in a well 
established business doing $150,000 or over with opportunity to grow. 
Can pay up to $75,000 cash. All matters confidential Box T-186, care Office 
Appliances, Chicago 6. 

FORMER BU YER OF STATIONERY and office equipment would like to acquire 
established store in Chicago or in radius of 100 miles. Desires small or 
medium size business. Address T-187, care Office Appliances, Chicago 6 


WANTED TO BUY—Small or medium size stationery store located in some 
middle western city. Interested particularly in Fifth, Sixth or Eighth Dis- 
trict NSOEA. Write T-188, care Office Appliances, Chicago 6 


MANUFACTURING OR JOBBING BUSINESS WANTED TO BUY 








WANTED TO BUY—MANUFACTURING or jobbing business in office supply or 
equipment field. We market through 5000 commercial stationers and are 
seeking additional staple lines to add to healthy, growing business. Box 
T-189, care Office Appliances, 100 East 42nd Street, New York 17, N. Y. 





DEALERS WANTED 
SEE OUR AD ON PAGE 394. Apex B ne Systems, 45 
New York, N. Y. 


Pearl Street, 


CASH REGISTER REBUILDING 
MAKE MONEY ON YOUR OLD McCASKEY Cash Register trade-ins Send 
them to Clarence Hide, Hastings Typewriter Company, Hastings, Nebraska 
for complete rebuilding. Cases will be sand-blasted and painted, and will 
look almost like new. Work guaranteed 


WORK BENCHES 





Your third hand, newest space-saving MODELLI WORKBENCH 48 inches 
wide, 24 inches deep, 33 inches high, knocked down, completely equipped 
delivered anywhere, only $11.95. Riolemlian, Palatka, Florida 


LISTS 


“MAILING LISTS of 6,262 commercial stationers and office appliance 
dealers. Also 5,781 typewriter and adding machine stores. Write for FREE 
catalog of lists of retailers, wholesalers ,anufacturers, institutions, banks 
and others. We charge only for addressing. SPEED-ADDRESS 48-02 43d 
Street, Woodside 77, New York 


BUSINESS BROKERS 





LIST WITH W AA J 
{ over U.S.A. in 


WANT TO SELL, BUY or change locatior I e listings all 
cities 25,000 up. Bank Ref. All matters confidential. W. AA Johnston Business 
Broker, 1718 St. Mary St., Knoxville 1 enr 
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FOR SALE—JOB LOT OFFICE SUPPLIES 


FOR SALE 200 M Brand New legal size manila file folders; heavy weight 
Sample furnished. Davenport, 660 S. 5th, Louis € Ky 


SERVICE AGENCIES 


EXCLUSIVE FRANCHISE AVAILABLE. Temporary Office Help Service—Can be 
perated with other business. Modest capital required. Sales and office expe- 
rience desirable. John H. Frank, 330 W. Kilbourn Ave., Room 100, Milwaukee 
3, Wisconsin 


FOR SALE AND WANTED TO BUY, USED EQUIPMENT 
ELLIOTT-FISHER, Burroughs, Moon Hopkins, Adding and Calculating Machines, 


Compton Electromatic Typewriters, and fanfold m bought and 
id. Chicago Office Appliance Co., 1930 West 2ist St., 





ELLIOTT-FISHER AND SUNDSTRAND machines Comptometers, Burroughs, 
Friden, Marchant Monroe Calculators. Electromati« typewriters Adding 
machines and all office machines bought, sold, rented, rebuilt Teeter-Warsh 
Co 849 N. 3d St., Milwaukee 3, Wis 





WANTED TO BUY—Sundstrand bookkeeping machines, Models A, C and D 
Give complete model number, serial, size carriage and whether front feed or 
back feed. International Office Appliances, Inc 326 Broadway, New York 
[7 7 


BURROUGHS, MOON HOPKINS, Elliott-Fisher, Remington Accounting Machines, 
and everything in the office machinery line. State model, serial number and 
we will quote highest_ cash prices. International Office Appliances, Inc., 326 
Broadway, New York 7, N. Y. 


WE BUY AND SELL Burroughs Bookkeeping and Billing Machines, Nationals 
and Sundstrands. Bookkeeping Machines, Inc., 228 West Broadway, New 
York 13, N. Y. 


WANTED—10 key 9 and 10 col. credit balance, electric desk adding ma- 
chines, also automatic calculators. Churchill's, 305 Camp Street, New 


Orleans 12, La. 


00 SAFES, Underwriters A B and C Labeled. Burglarproof chests, all makes 
and sizes. You can SBLL from our STOCK, write for Price List. Send us 
your inquiries; we sell to Dealers Monroe Krasilovsky, 245 Canal St., 
New York 13, Phone CAnal 6-2: 






TYPEWRITERS, RENTAL GRADE 11” KMM series pica and elite, also 11” 
Underwoods black rhythm shift and gray deluxe models pica and elite. Write 
for prices. Typewriters, Post Office Box 134, Marquette, Michigan or tele- 
phone 850-R. 


HAVE 17,000 NEW SM ALL SCHATZ BALL-BEARINGS, left over from dis- 


continued metal toy 7s OD, %” ID, %4 width. Make offer. Lieber & Son, 
802 Forestdale, Royal Oak, Mich. 


WE BUY AND SELL Addressographs, Graphotypes, Speedaumats, , Folders, 
Multiliths and Mailing Machines. Bookkeeping Machines, Inc., 22 West 
Broadway, New York 13, N. Y. 


WANTED—ALL MAKES calculators and adding machines. State make, model, 
serial number and adding capacity. International Office Appliances, Inc., 326 
Broadway, New York a me 


WANTED TO BUY: Late model Elliott-Fisher bookkeeping and billing machines. 
Must be over 270,000 serial number. J. & T. Office Machine Co., 605 W. 
Washington St., Chicago 6. 


BURROUGHS BOOKKEEPING MACHINES, All Models, Bought and Sold. Give 
serial number and model in request for quotation. Business Equipment Co., 
160 W. Larned, Detroit 26, Mich. 


CASH PAID FOR MULTIGRAPH, MULTILITH, Varitypers, Mimeograph, Address- 
ographs, Typewriters, Presses. Also we trade and sell. Write Dixie Service, 
King, North Carolina 


ADDRESSOGRAPH FRAMES—style VV, new condition—Special prices on lots 
of 10,000 and lots over 15,000. Business Equipment Co., 160 W. Larned, 
Detroit 26, Michigan 


ADDRESSOGRAPH LIST on 36,000 Speedaumat plates for sale, complete 
with drawers and cabinets. System used by national publication. Embossed 
names include churches, schools and million dollar corporations in U.S. 
Appraised value, $2,609.00. Will sell to best offer over $500.00. Kelsey 
Advertising Corp., Box 6185, Bridgeport 6, Connecticut. 


WANTED TO BUY: Brandt Coin Change Machines. Models 60 100 - 150 
Bookkeeping Machines, Inc., 228 West Broadway, New York 13, N. Y. 


ELLIOTT-FISHER machines, calculating machines, adding machines—all office 
equipment, bought and sold. W. J. Crowley Company, 906-908 N. Water St., 
Milwaukee 2, Wis. 


WANTED: BURROUGHS OR N.C.R. Bookkeeping and Billing Machines, Calcu- 
lators, Comptometers, Adding Machines, etc., any style. Quote complete de- 
scription and best price. AMERICAN BU SINESS MACHINES, Inc., 573 Broad- 
way, New York 12, N. Y. 


VARITYPERS, IBM's, all kinds office machines sold, bought, wholesale, export. 
All Languages Typewriter Co., 119 West 23d St., N. Y. CH 38-8086. 





KARDEX, ACME, all makes used visible filing equipment. Thousands of recon- 
ditioned cabinets, panels, books, » oe on hand. Special service and prices 
to dealers for purchase or sale. Get our quotations. Chas. S. Nathan, Inc., 
548 Broadway, New York 12, Be 





FOR SALE 100,000 B Record late style Frames and Trays. Pan American 
Office Machines Co. 1247 So. Olive St., Los Angeles, California 


Sata SAL E: 5 Burroughs Bank Model 23-17-45. Nos. A878000, A865000, 
794000 and A779000. All 5 for $1800.00 packed F.O.B. N. Y., Book- 
228 West Broadway, New York 13, N. Y 


ceepi a Machines, Inc 





LARGE AMOUNT used Visite Cabinets, KARDEX, ACME and RAND. Variety 
of sizes nd styles 1 condition, very reasonable. Eversteel Equipment 
Company, 69 Spring Size et, New York 12. 








VISIBLE EQUIPMENT SPECIALISTS for over > years. We buy and sell all 
types of cabinets such as Kardex, Acme, ‘Postindex, Yawman & Erbe, 
Cardineer, Wheeldex and Ledger Bookkeeping equipment, all sizes. Write or 
wire us for your needs, Stanley Goldman Co 79-81 Leonard St., New 


York 13, N. Y. 





VISIBLE EQUIPMENT bought, sold and exchanged. We have specialized for 
over 35 years in visible systems equipment and can supply excellent rebuilt 
units in all makes. We carry a large stock of Kardex, Acme, Y&E, Globe- 
Wernicke and other makes, including supplies for them. All equipment is 
shipped on a guaranteed basis. Write and tell us what visible equipment you 
need or have for sale. Special prices to dealers. Heineman Office Equipment 
Co Dept. OA, 4 N. 8th St., St. Louis 1, Mo. 





KARDEX, ACME, POSTINDEX, etc. 
SPECIALISTS IN VISIBLE Filing Equipment for 30 years. Full cooperation 
»ffered to dealers on sales or purchases. All equipment thoroughly rebuilt and 
3, N. Y. 


guaranteed. Commercial Card System Co., 135 Grand St., New York 13, N. 
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- Of6's Prese-Time Culletin 


akee Late and Important News for Our Readers 





—_ GLOBE-WERNICKE ELECTS NEW PRESIDENT: The directors of The Globe-Wernicke Co. on 

May 4 elected R. Herman Hammer president and general manager. At the 
aghs, same meeting the board named Walter G. Albrinck secretary and Oliver L. 
Bardes treasurer. Mr. Hammer for the past 20 years has directed the com- 
pany'’s financial affairs. 





ROYAL TYPEWRITER, MCBEE WEIGH MERGER PLAN: Stockholders of the Royal Typewriter 
ines Company and The McBee Company have been asked to approve a merger plan. 
326 If they approve each share of McBee common will be exchanged for seven- 

eights of a share in the new company. McBee preferred and Royal com- 











New mon and preferred will be matched share for share. 

New WOODRUFF ELEVATED BY SMITH-CORONA INC.: Craig Woodruff has been elected a vice- 
president of Smith-Corona Inc. in charge of the company's International 

rT division of which he has heretofore been manager. 





MACDONALD BECOMES VICE-PRESIDENT OF BURROUGHS: Directors of Burroughs Corpora- 
Write tion have named Ray W. Macdonald, general manager of International oper- 

ations, vice-president. He is in charge of the corporation's sales and 
dis- service operations outside the United States and Canada. 











ders, CHOOSE "SHOWER OF GOLD" THEME FOR BUSINESS SHOW—The advertising and publicity 
: theme for the National Business Show September 27-October 1 in New York 
odel, City will be "Shower of Gold." This theme symbolizes the Golden Jubi- 
— lee of the National Business Show. 


i ANILINE ANNOUNCES TWO APPOINTMENTS: Walter A. Hensel, controller of General Ani- 
tii line & Film Corporation, has been named assistant general manager of 
Co., the company's Ozalid Division. At the same time Arthur J. Young was 
elected controller to succeed Mr. Hensel. 








lress 


7 GENERAL FIREPROOFING NAMES DISTRICT MANAGERS: Thomas H. Rymer has been named 
rned, district manager for The General Fireproofing Company to serve in the 

states of Arizona, California, Nevada, New Mexico and Utah. G. Nino 
se Cavalli is the new district manager for Idaho, Montana, Oregon and 
% Washington. 








iplete 
sed 


180 GODWIN APPOINTED BY PRECISA: Cyril 0. Godwin of Dallas Dictating Machine Com- 
oor pany, Dallas, Tex., has been appointed Precisa Calculating Machine dis- 
r St., tributor in Texas. 





de- NEW CONVOY REPRESENTATIVES CHOSEN—Convoy, Inc. has appointed Charles M. Jaffer 

as representative in the Philadelphia area. In the Denver area, Con- 
ny voy will be represented by 0. A. Gregory of the Carl W. Draper organiza- 
tion. 





econ- 
prices 


Inc., FRED SCHAEFER DENIES RETIREMENT: Contrary to any rumors, he is not planning re- 
tirement soon, Fred C. Schaefer, Sanford Ink Co. veteran, informs Office 
Appliances. 





erican 


5000 


Book- AUTRY REPRESENTS CHARLES C. SMITH LINE: William H. Cravens, president of Charles 
C. Smith, Inc., has announced the appointment of Jack Autry, 420 Mar- 

ee ket St., San Francisco, as representative for the Smith line in Cali- 
fornia, Oregon, Washington and Nevada. 








ell all 





= SILVERMAN TAKES SUPREME STEEL PRODUCTS POST: Jack H. Silverman has been appointed 
— vice-president in charge of sales of Supreme Steel Products, it was 
asiel, announced by Martin Pollack, president. Mr. Silverman formerly headed 
rebuilt Advance Metal Products Corporation. 


Globe- 


pment BLIVEN RECALLS "WHEN TYPING WAS IN FLOWER": Featured in the May issue of the At- 

lantic Monthly is an article, "When Typing was in Flower", taken from 
=o a new book by Bruce Bliven, Jr. He tells about the skill of Rose Fritz 
<a 2 in winning the Office Appliances trophy way back in 1907. 
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State of the _— 





@ March Sales Bs se Je sales in the 
entire United States for March 1954 re up 6 


over the month of February and 3 tbove the 
March 1953 figures, reports the National Stationery 
& Office Equipment Association. The “year tc 
figure for total sales and offic ms improv m 
a -3% for the first two months of the year to a -l‘ 


for the first quarter. The impr i picture held 
generally true for the entire t th the ex 
ception of New York, New J and ania 
where sales failed to equal Fe ry level o 


that of the previous March. These reports are similar 
to the national picture for other industries and in 
some particulars are better than average t 
the dire predictions of many economic thsayers 
are not substantiated 


@ Worth His Cost. How much does it cost to hire 
train, and keep a successful salesman who can 
survive the first year with me cor 
Jesse Nirenberg of TradeWays, Inc 
training firm, surveyed 14 companies of varied sizes 
and arrived at the figure of $5,429 broken up in this 
manner: 

Recruiting f 

Interviews 

Psychological testing 34 

Training 

Unearned pay 

Cost of men quitting in first year 2,4 

$5,429 

The problem of attracting high caliber young men 
into the stationery and office equipment industry at 
dealer levels is one that is being given increasing 
attention. Employers are willing t 1d $5,000 or 
more if they can obtain the young men who will 
make selling their career and who will be more than 
just order takers in an era which no longer knows 
easy selling. 

The philosophy of today’s selling has been well 
expressed by Stanly C. Allyn, president of the Na 
tional Cash Register Company, w! tid 

“Ideas can become as obsolete | as products. It's 
just as important to keep your selling ideas up to 
date as your products.” 

And L. C. Walker, president of the Shaw-Walker 
Company, said: 

“If the country gets down to the task of selling 
its wares with the enthusiasm and tenacity it used 
25 years ago, there will be plenty of business and a 
lot more fun. We have a story to tell and it’s up to 
our salesmen to dramatize it.” 


@ Paper Ranks Third. The paper industry, so vital 
to commercial stationery, printing and allied lines 
is now the third fastest growing business, according 
to the Nation's Business for May. In actual size, ac 
cording to the Census Pured 1u, the paper industry 
ranks fifth in the United States behind mobiles 
meat packing, steel and oil 

It is pointed out that no other commodity “comes 
to mind whose disappearance from tl 
would immediately result in such a profound and 
widespread paralysis. The fact is that without paper 
which we take so much for granted, all business 
education and government ld have to _" in 
stantly suspended.” 


economy 
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. Future of America. The Association of National 
md the American Association of Ad- 
vertising Agencies in a joint research job has assem 
bled some facts which should lead to a better under 
standing of economic script nalyzing the 
hanges v 1re taking place in America at an 
stounding rate and listing basic needs which can 
expand our economy, the advertising groups list 


Adv ertisers 


s capsule c mment: 

1. Population is increasing at an astounding 
pace. Each month there is added more than the 

ulation of a Birmingham, a St. Paul or a Toledo 

There are more new families. Of the estimated 
37 ,000 sa married couples today more than half 
were m larried within the past 13 years. 

3 We' re raising bigger families. In 1953, for 
example, births of second children were 91 ° 
than in 1940 

4. People are living longer. By 1960 population 

nposed of those more than 65 years old will 

umber 15,500,000. 

5. There are more jobs. Total 
00 after decrease in 1954 
339 figure. 
imes more Americans were in 
» bracket in 1952 than in 194 
f mization has provided a 52% increase 

farm output per man hour since 

8. There are 80% more high schoo 
the adult por ul ttion today than 

9. Today's college enrollment 
esents an increase of 55% over 19 
People are saving more and borrowing more 
America is going suburban 

12. Only 5% of the work done in the United States 
today is manual, 95% is done by machinery and 


graduates in 


1] 


are eating better, eating better 
ire better balanced 
ere is more time for leisure and traveling 
are being broadened. Americans 
more for newspapers and maga 


fines than they did 10 years ag 








" 


—e 13- ‘$1. Here’s the 50-year story of Office Appliances 
e firm: 1ssociations and individuals who have 


stationery and office equipment industry great during 
hat span ir own staff member ina leaders of the 
ndustry have collaborated >. Semone leo snibameuns ] f 
idustry have llaborated in an pressive portrayal of 
half century, a story which we believe our readers wil 


want to read and preserve 
Page 96. A complete picture and text portrayal of the 
irgest convention in the regional series, held in St. Peters- 
Page 100. District 8 of NSOEA met in Tulsa, Okla. More 
mpre] ive st coverage here 

Page 102. ‘The r of the District 13 meeting in New York 
‘ity presented in detail 

— 104. District 9 report from Biloxi, Miss. The pictures 

k ed next month 

Page 108. The college stores’ convention 
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The Challenge of Our Fiftieth Year 


IN JUNE, 1904, George H. Patterson produced the first issue of a publication which 
he had worked over in his mind for a period of four years or more. That issue was known 
as the Typewriter Trade Journal, the name OFFICE APPLIANCES being adopted a year 
later as better to indicate the scope of the new publication’s coverage. Among trade 
journals absorbed in the early years were three with “Stationer” as part of the name, one 
being the original stationery paper established in 1873. Mr. Patterson was advancing the 
interests of an industry. He worked toward a brotherhood among different units which 
were unacquainted and saw little in common until policies promoted by OFFICE AP- 
PLIANCES matured and the field of office equipment was recognized as an industrial 
entity. 


OFFICE APPLIANCES set a new standard in business paper publishing. It was first 
with a regular program of merchandising articles. It was first to establish a department of 
new products for office use. It was first to campaign for office supply dealers as logical 
outlets for office furniture. It was first to enliven convention reports with pictures. It was 
first to promote international typewriter speed and accuracy contests, with the OFFICE 
APPLIANCES trophy as the much-sought reward. It was first to advocate the office supply 
dealer as a worthy distributor of office machines. 


OFFICE APPLIANCES always has promoted the association idea and will continue 
to do so. Members of its staff have participated in the launching of the National Stationery 
and Office Equipment Association, the Office Equipment Manufacturers Institute, the Na- 
tional Office Machine Dealers Association, and various other important groups in the 
field. It always has promoted the merchandise exhibit means of selling. Its founder was 
prominent in special costume at the first business show. The exhibit idea for stationers 
meetings was suggested before it was adopted by NSOEA. 


The aim of OFFICE APPLIANCES through the 50 years has been to make its columns 
constructive. Ideas are gathered from many sources and published for the benefit of our 
readers. Shows and conventions are covered with a completeness which few publishers 
ever attempt. Our editorial activities are summed up in the slogan, “Voice of the Office 
Equipment Industry.” For subscribers a Service Bureau is at work constantly, answering 
questions which come by telephone, wire, and letter. 


OFFICE APPLIANCES will continue to be an industry leader, promoting the path to 
the continual expansion of an industry which is essential to all other industries. The star: of 
its field is in the ascendant. Our purpose is to continue to promote those thoughts and 
procedures which best will advance the industry's welfare. That includes interpreting 
trends always developing in a field of such constant evolution as that of office equipment 
and supply. The old policies made OFFICE APPLIANCES one of the nation’s outstanding 
business journals. They stand today. In them is no fear of change. We start our second 
fifty years with the determination to serve the industry as befits the times. We cannot stand 


still. We shall go forward. 
, 


ublisher 








4. Pioneers — 
Yesterday and Today 
DURING the first hundred 


years of America, its citizens were 
conquerors of the wilderness of 
land; in the Twentieth Century 
they became explorers of the 
wildernesses of the physical 
sciences. 


Our present frontiers, now un- 
limited, are in the research labo- 
ratories. Impelled by the same 
dynamic that overcame the seem- 
ingly insurmountable obstacles of 
stream and forest, lake and 
mountain, prairie and desert, the 
potentials of progress in the fields 
of science in America are so vast 
that full comprehension is virtu- 
ally impossible. 


Programs of research in ever- 
increasing numbers are being 
sponsored by businesses, univer- 
sities, government agencies, and 
private individuals. All are im- 
bued with a faith in the objec- 
tives, confidence in the future, 
and assurance of rewards, which 
are not always in the form of 
money. The satisfactions inherent 
in discovery and creation often 
outstrip the significance of mone- 
tary returns. That is a heartening 
facet of THE AMERICAN WAY. 


When the woodsman of early 
America left the strip of settle- 
ments along the Atlantic coast he 
had to be a “jack-of-all-trades” 
in order to survive. Hunter, fisher, 
builder, naturalist, even scientist 
were among the fields of skill in 
which he had to have a basic 
degree of proficiency. 
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He was an experimenter, an 
innovator, a research engineer 
who found ways to achievement 
with the materials at hand. His 
tools were simple and few; his 
facilities for research meager; 
yet he felled trees, cleared land, 
built houses, made clothing from 
animal skins, cleaning compounds 
from ashes, lighting materials 
from the fats and oils of nature. 
His ingenuity seemed limitless. 


Today the pendulum of pro- 
gress is swinging toward special- 
ization. As the field of activity is 
narrowing for each individual it 
is lengthening almost to infinity 
from the standpoint of study, 
concentration and opportunity in 
some phase of a single line of 
endeavor. The result is a greatly 
accelerated rate of progress in 
the general advance of the 


American economy, under the 
banner of THE AMERICAN WAY. 


“Technological innovation (pio- 
neering) is,” according to Booklet 
5 of “The American Competitive 
Enterprise Economy,” published 
by the Chamber of Commerce of 
the United States, “the way in 
which we see most clearly the 
growth of the American 


economy.” 


The high rate of technological 
change has been matched by 
ready availability of venture or 
risk capital. The pioneers of old 
risked their bodies, having little 
else to risk, and won against 
great odds. The modern Ameri- 
can pioneer risks his capital as 
well. 


In this pioneering process there 





have been many instances of 
costly failure as well as times 
when the rewards have been 
substantial. Yet Americans have 
almost always qualified as in- 
curable optimists. Failures have 
been taken in stride, the knowl- 
edge and experience gained be- 
ing used to build the next enter- 
prise more soundly. Only in 
America have the research scien- 
tists and the entrepreneurs 
teamed their skills and imagina- 
tions to such good effect. 


Another area of life in which 
pioneering has always played an 
important and effective role 
under the freedom of THE 
AMERICAN WAY is the realm of 
the spirit. As vast material powers 
and resources are being har- 
nessed, the forces which ultimate- 
ly control all of life, the forces of 
love, good will, truth and other 
eternal verities resident in the 
spirit of man are, in America, 
given full opportunity to develop 
untrammelled by any restrictions 
of the state. Thus, Americans have 
the rich privilege of thinking, 
contemplating, determining the 
principles of living that set the 
patterns of their lives. 


“As a man thinketh in his heart, 
so is he.” And what a man is 
permeates all that he does. Under 
THE AMERICAN WAY, what he 
has done, in very large part, has 
benefited his fellowmen. 


(Extra copies of ‘The American Way” avail- 
able at following rates: Single copy, $0.05; 
25 copies, $1.00; 100 copies, $3.00.) 


Next Month — 


“Our Economy of Abundance” 








mes 


® THE FIFTIETH ANNIVERSARY section on following pages, commemorative of OFFICE 


— APPLIANCES’ half-century of service to the office equipment industry and its predecessors, 
_ is not to consist simply of pictures of the old and the new, a mere record of the advances 
- made in the vast number of products of a great industry. The improvements in these sys- 
ave tems, mechanisms, furniture, all the tools of the office have been pictured and described 
»wl- through the years, many of them indeed from the patent office in Washington to the new 
be- product in function. Rather, it is the purpose of this section to explain the forming and de- 
ter- velopment of an industry of greater importance than is realized by many who are en- 
in gaged in it. 
— * * * 
urs The high status of the office equipment industry among the outstanding industries of 
ina- the country comes not only from its record of production and distribution of what is prob- 
ably the greatest variety of manufacturers in one industry, but also stems from the fact 
that its systems, machines and a great number of other utilities function in the administra- 
rich tion of all governments — national, state, county, city, towns and villages — and facilitate 
lan handling business throughout the world. Further, many of its utilities are in service in 
‘ole schools, churches, homes and many other places where records are kept. 
HE “The industry touches everything in the commercial and professional world. It stands 
n of sentinel over the records of every office; it sits at the councils of statesmen; it guards the 
— bedside of the sick, where it keeps the record of the patients in the hospital and supplies 
var- the data from which the doctor on his rounds maps out his campaign to defer once again 
ate- for a little space the coming of the great adversary.” Thus wrote a staff member in one 
s of of the 1922 issues. 
ther So extensive is the variety of its products and so general their employment that many 
the in the industry’s service are unaware of its extent and importance. 
ren For many years the units of which the industry is composed stood as separate trades, 
no apparent consideration having been given to their functional relation to each other. 
nae Observing that fact, a young typewriter man with considerable fame for his artistry with 
ee the machine, became, in effect, the founder of an outstanding industry which reaches 
ing, round the world with some of its many products.—But see page 47, “As it Was in the Be- 
the ginning,” and page 20, “An Important Exposition.” 
the i oe 
An industry that records business transactions of nearly four and a half billion dollars 
art, annually is in the category of major industries. Its importance is much greater than annual 
n is sales figures indicate. It serves the whole field of commerce and industry, making possible 
\der through its utilities the efficient operation of businesses under current conditions. 
Bs. Attempting to put the office equipment industry into perspective in the light of the past 
a 


half century of progress is a monumental task. No one could be more aware of how far this 
issue falls short of the goals set up for it than the present staff of editors. And none could 
be more appreciative of the co-operation of friends in all divisions who have contributed 
veil generously of their time and their knowledge. We are deeply grateful to them as we ex- 
aes press the hope that our combined efforts have afforded the industry a constructive document 
that readers will find worthy of study and preservation. 
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THE SECRETARY OF COMMERCE 
WASHINGTON 25 


April 16, 1954 


Dear Mr, Lennartson: 


It is a genuine pleasure to congratulate OFFICE APPLIANCES 
upon completion of its first "Half Century of Progress" in service 
to the Office Equipment and Supply Industry. 


As Secretary of Commerce I am well aware of the vital role 
played by the office equipment industry in providing business with 
better office tools and facilities, 


For fifty years your esteemed publication has brought the 
latest news on developments in this field to the attention of your 
readers, Their use of your information and advice has contributed 
to the advance of the office equipment industry and in consequence 
has increased the efficiency and progress of other industries. 


May you find in your second half century continuing op- 
portunities to advance the cause of commerce through the industry 
you serve, 


Sincerely yours, 


rusts Wears 


Secretary of Commerce 


Mr, Walter S, Lennartson, Editor 
OFFICE APPLIANCES 
The Office Appliance Company 
600 West Jackson Boulevard 
Chicago 6, Illinois 
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Prologue 
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#@ IN THIS SPECIAL SECTION commemorative of this journal’s origin and 
its 50 years’ service is the “twice told tale” of the origin, the naming and the 
remarkable development of the Office Equipment Industry and its trade 
magazine, OFFICE APPLIANCES, which was the first to suggest a united in- 
dustry, a layer of its foundation and its FORUM through the past half 
century. First told in the 25th anniversary number issued in June, 1929, 
the tale is here retold (in part) with reference to the further development 
through the additional 25 years, for the interest of the several thousand 
subscribers added since 1929 and also for the many new readers replacing 
staff members of company subscribers who have reached journey’s end. 


Nothing “just happens.” “Ideas are the motivating force of all progress. 
From mind has come everything that man has made. Everything which 
makes for utility not directly provided by nature is the product of thought. 
Whatever is made is the descendant of the spark that animated the brain 
of the man who first bound a pointed stone to the end of a sapling pole 
and went forth to conquer a savage world.” So wrote the late Hobart 
Martin as associate editor of this journal several years ago. 


In the bound volumes of the journal through its 50 years are portraits 
of thousands of men—young, middle-aged and elderly—whose ideas (chiefly) 
compose the fabric of the office equipment industry. All general utilities, 
all machines of whatever size and function, all systems, all furniture and all 
supplies for the many utilities produced by the hundreds of trades, consti- 
tute the warp, and all factors in the commerce of the industry serve as 
woof of the fabric. (Commerce! Life stream of all nations! A subject of 
frequent comment in this journal. Others may have referred to it as such 
but we have no recollection of having seen or heard the phrase, which 
well defines it.) 


The magazine OFFICE APPLIANCES, in text and picture, with contacts in 
the chief market centers of the world, a forum in print. (Not a platform for 
argument but a place of popular assembly for report of activities and prog- 
ress of the industry’s various trades, a place for exchange of ideas for devel- 
opment of the industry, where is afforded information of all factors in the 
commerce of the industry—all processes of buying and selling—with a pic- 
torial display and market place of the industry's manufacturers) functions 
as the loom on which the fabric of the great industry is woven. 


Does the above seem over-dramatizing the journal? See page 52 in 
special section. 
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ORIGIN, EXTEN 


® “THE CHIEF PURPOSE of this 
number of Orrice AppLiANCEs is to 
impress readers engaged in the held, 
and those whom it contacts elsewhere, 
with the magnitude of the office equip 
ment industry and with its importance 
in the world of business. Ours is an 
essential industry without which busi 
ness as now constituted could not 
readily function.” 

Thus read the opening paragraph of 
the “Foreword” of Orrice APPLIANCES’ 
silver anniversary issue, published in 
June, 1929. The 25 intervening years 
that have brought us up to our golden 
anniversary advances 
and developments far outstripping in 


have recorded 


size and speed the achievements of the 
first quarter century. The industry 
whose magnitude was so evident in 
1929 has reached proportions 1n 1954 
that place it high among the 
helds of commerce in the United States. 


major 


In 1904 the office equipment industry 
did not exist as a recognized entity. 
All of its present component parts wer« 
extant but no cohesive force had drawn 
together the various trades identified 
up to that time only by the character of 
individual products. Manufacturers and 
dealers alike eschewed contact with 
competitors and carefully guarded their 
trade and production “secrets.” 


Self Interest First 


The possibility of a mutuality of in 
terest received little or no consideration. 
An Ishmaelitish spirit prevailed and 
competition neither gave nor asked for 
quarter. It was, in short, a condition of 
“every firm for itself and the devil take 
the hindmost.” 

Yet these varied enterprises, isolated 
from each other, with no apparent con 
tact, were interdependent and _ collec 
tively constituted a highly specialized 
industry. 


Using the wheel as a simile, the type 
writer was and is the hub. From this 
radiate as spokes the adding machine, 
addressing machine, duplicating ma 
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chine, bookkeeping machine and_ all 
other office machines and devices and 
office furniture of every kind. The com 
mercial stationery division, in which is 
included all associated utilities, devices 
and supplies equally important, consti 
tutes the felloe, around which mutuality 
of interest of producer and distributor 
functions as the tire holding the parts 


firmly together. 


In the situation even then coming 
into being, George H. Patterson, a 
young man of vision and initiative, per 
ceived a great opportunity to develop an 
industry consciousness through a jour 
nal that would bring the detached units 
under one banner. Under this inspira 
tion Orrice AppLiances, the journal ot 
office equipment, was founded, and, in 
accordance with a well-defined plan, 
was published tur one year as the Type 
writer Trade Journal, when the present 


title was substituted 


Developed Idea 

How Mr. Patterson’s idea was devel 
oped is presented in a brief history ot 
the publication appearing elsewhere in 


this number. 


By bringing the several divisions of 
the field together in the columns of the 


journal, through reports of the impor 


The Office Equipment Industry 


tant activities in the held, and through 
the advertisements of the diversified 
products, mutuality of interest was 
made more apparent. Contacts were 
established and a new concept of the 


business emerged. 


With the establishment of the idea 
of the industry as an entity, tremendous 
impetus was given to its progress. Office 
equipment was recognized as a special 
industry by the business world and a 
department of office appliances in the 
specialties division was established by 
the United States Department ot Com 


merce. 


Succeeded in 1904 


The first important move toward co 


ordination and _ national 


co-operation 
was the formation, in the commercial 
stationery division of the industry, of 
the National Association of Stationers 
and Manufacturers. How this was 
brought about in Chicago in 1904 is 


reported elsewhere in this number. 


In succeeding years organizations 
were formed not only in the other main 
general division of machinery and fur 
niture, but in the several subdivisions of 


each of these basic branches. 


The effect of these organizations was 


to establish acquaintance, promote 





When OA was Launched Offices Looked Like This . . 


. Private office of 


president, Smith-Premier Typewriter Co., 1904. 
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General Office of Today ... 


friendliness and develop the possibilities 
ifforded by utual interest and inter 


dependence 


Gradually there came new groupings 
of the products in distribution. Ofhce 
furniture, 90° of which had been dis 


tributed through household furniture 


houses, became one of the most im 


portant departn 


ents of the commercial 
stationery store. Eighty per cent or more 
of the total product of the factories now 
finds its way to the users through that 


channel 


Paved the way 


In the early day ot the popularity of 
the typewriter many commercial sta 
tioners had ventured into distribution 
of the machines. The variance of mod 
els and the difference of keyboards 
brought complications that made suc 
ess difficult in many cases. Experi 
nents proved expensive. But the type 
writer opened a channel for other ma 
chines and small office devices which 
materially affected the nature of the 
stationery business. The reduction of 


the number of models and the stand 


ardization of the typewriter keyboard 
intensihed competition and led to more 
intensive cultivation that diverted the 
major distribution through the manu 
facturer's own branches. In recent 
years, however, the typewriter, both in 


standard sizes and portables, has again 


become a factor in the stationery held. 


“Industrv cos iousness’ and the new 
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Pictured is an efficient arrangement of Globe- 
Wernicke’s steel Techniplan modular office equipment in the freight tariff 
division of the Atchison, Topeka & Santa Fe Railway Co., Chicago. The 
installation was made by the Marshall-lackson Co.. Chicago. 


grouping of the products is also ex 
pressed in the business of the typewriter 
dealer where remarkable gains have 
been made in prestige and influence 
which have made that division an im- 
portant factor in distribution. The lines 
of these dealers have been extended to 
include office machines for a variety of 
purposes. Here also are featured certain 
lines of office furniture and in some 
cases many items of commercial sta 
tionery. Indeed, some of the outstand 


ing concerns in the stationery held were 


started as typewriter enterprises. 


nished by Ideas, Inc., Detroit, Mich. 
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Modern Executive Office . . . Beauty joins with efficiency in this office fur- 


The grouping of the former unrelated 
units into an entity and the creation of 
“industry consciousness” had a tremen 
dous effect upon the business of every 
manufacturer and every distributor in 
every division of the field. 


“Industry consciousness” has brought 
higher concepts of the business to those 
engaged in it through a greater appre 
ciation of the importance of the func 
tion of the products which contribute 
economy, convenience and facility to 
business of every kind; it has also 
brought elevation of standards, improve- 
ment of practice, uniformity of trade 
customs, etc. 


Process of Growth 

The contributing factors in this prog- 
ress of the industry collectively and in- 
dividually are—the evolution of the en- 
tire range of older products to higher 
quality and greater efficiency, their 
adaptation to new uses and new systems 
and inventions for the promotion of 
economy and dispatch in office routine; 
greater dealer initiative out of which 
has come improved methods of retail- 
ing, better sales organizations, better in- 
formed salesmen, accurate knowledge of 
goods, better stores, improved store prac- 
tices, more carefully selected stocks, more 
attractively arranged and displayed, 
dealer co-operation, etc., which in distri- 
bution through the manufacturers’ own 
branches have been evolved a new tech- 
nique of selling, a new special study of 
the buyers’ requirements, more develop- 
ment of good will between seller and 
(Turn to page 48, please) 
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A HALP 


of Commercial Stationery Retailing 


by IVAN ALLEN, Jr. 
Ivan Allen Compar 


oa 
Atlanta. Ga 





® THE OBVIOUS starting point of 
a story covering 50 years would be 
either the first or the fiftieth year, but 
it happens that near the middle of 
the half century—on May 28, 1925, 
my father made a few remarks to the 
Stationers Association in London, Eng 
land, which seem most appropriate to 
begin this article. 


“The businessman of today,’ Mr. 
Allen, Sr., 
work in two hours’ time than _ his 


said, “does more and better 
predecessor of 25 years ago could do 
in 12 hours . not because he is a 
bigger or better man, but because he 
has procured more and better tools 
with which to work. Our labor saving 
devices have done for the brain worker 
equally as much as the labor saving 
machines have done for the factory 
worker.” 


Father Comments 


That was in 1925, before Orrici 
APPLIANCES magazine had yet cele 
Today, 


as Orrice APPLIANCES receives its well 


Anni 


versary . . . and our organization 


enters its 54th year .. . I have asked 


brated its Silver Anniversary. 


earned honors on its Golden 


my father to comment as to the prog 


ress of the industry during the 29 


18 


years since he spoke to the stationers 


of England. 


My father sums it up this way: 


“Today a business executive from 
New York, who is in California on 
a business trip, can call his New York 
office long distance and dictate a letter 
or bulletin or price list or an opinion, 
with instructions to have his message 
sent to 2500 of his customers in Cali 
fornia, and his letter will be mailed 
that night, due to the facilities pro 
vided today by long distance telephone, 
dictating machines, mimeograph ot 
duplicating machines, availability of 
good mailing lists, addressing machines, 
electric typewriters, postage meter ma 
chines, and trained employees. Twenty 
nine years ago it would have taken 
several days to send out 25 such letters. 
Today it is a matter of a few hours 
to send out 2500, even though it 1s 


handled from 3000 miles away.” 


Dealer Helped 


\s retail dealers selling tools for 
business, we have had the advantages 
of hundreds of improved and new 
products provided us by manufacturers 
with vision and inventive genius; have 
had _ the knowledge of these products 
and how they are used brought to us 
by manufacturers’ representatives; have 
been coached and kept informed 
through our associations and our pub 
lications: and our job in this industry 
has been to sell these business tools to 


the people who use them. 


The growth of the Ivan Allen Com 
pany as a retail office outfitter, from 
those first days in 1900 when we had 
$500 capital and half an ofhce in 


\tlanta’s Kimball 


salesman selling Yost typewriters 


House and one 


to our present organization . . . has 
paralleled the growth of Orrice Ap 


PLIANCES during these fifty-odd years. 


Told in Scrapbooks 
Scrapbooks which we have main 
tained clearly show how closely the 


paths of our company, the fine trade 
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publications, and the national and 
state associations have crossed and re 
crossed on the constant road of progress 


this industry has enjoyed. 


Grow With South 


“Just as the South has grown and 
prospered, so have we,” says our scrap 
book, “and a greater part of our 
success than we may want to admit 
is due to the fortunate location of our 
company in the South, and in Atlanta, 
where business and industrial progress 
have been our steady diet for most of 


our busine SS Ye ars.” 


It is difficult for those of us in our 
business today (average age under 40) 
to conceive of office outfitting as of 
50 years ago, and it takes a letter like 
the one which follows to set our think 
ing right on how much progress has 
been made. The letter, written in Sep- 
tember 1885, was by a man who had 
come to Atlanta to establish a branch 
office of his company, and this was his 
report to his home office in New York. 


“IT have established our company in 
Georgia. Comptroller General Wright, 
Governor McDaniel and Mayor Hill 


year were very cordial. Opened bank 





Oldtime stationery store and its 
sales force. 
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vith W. M. and R. J. Lowery, 
Alabama Street Bankers. Secured board 
it $40 per month here at the Kimball 


ignificent hotel, the biggest 


account 


House, a 
thing in Georgia. There are no office 
I rented five office 
| floor on Whitehall Street, 


the best siness street in Atlanta. 


| . , 
buildings he 


rooms, S€col 


Problems Mount 


“My big problem is getting the 
ofices furnished. Four weeks and 
nothing delivered except this beautiful 
new Remington typewriter. Very few 
women work in offices down South. 
However I have secured the services 
of a very attractive lady, accurate 
typist, also an artist as you can see 
from the pen sketch she has made of 


our temporary office here in the Kim 


ball Hoi 

“| ordered a large iron safe from 
Heinz Berkele, factory agents 
when it arrives 30 days hence it is 


going to 1 job to get it up on the 
second floor 

“There o stock of fine roll top 
desks in Ath 


niture dealers, have ordered 


nta, but Chamberlin 


Johnson, fur 
top desks, oak, with 


36 pigeon holes and many other com 


me six fine roll 
partments $72.00 each, which was 
ery littke more than the planing mill 

Traynhat Ray) offered to make 
them for 


30 More Days 


“Traynhat <« Ray are making, 
according to my drawing, the drop 
front file boxes, shelving, bank fix 
tures, also tables—that will cost $525.00 


nstalled 

“There very up-to-date book 
tore here, S. P. Richards, at 37 White 
hall Street, very convenient to our 


: > 
require 30 days longer. 


ofhces. They have ordered me two 


iron letter presses and a supply of 


tissue copying beoks—they will furnish 
from stock, blank books, ink, pen 
points, mucilage, blotters and pins. 

“I have arranged for printing our 
forms, reports, blanks, envelopes at 


( State 
also having some nice 


the Franklin Printing Co. 
Printers). I a 
letterheads printed without lines for 


use on our Remington typewriter. 


Penmen Ample 


‘It will be no trouble to secure men 
‘ 
clerks who write legible hands, which 
consider tl 


“My nar 


the exclusi 


first requisite. 


ip for membership in 
Capital City Club at 
Peachtree and Ellis Streets and already 
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Modern type of store window making entire store a display 


[ have met socially many cultured 
people. 

“Our best policies will be on the big 
wholesale grocery, dry goods, hardware 
and whiskey stores and there are plenty 
of them, carrying big stocks and mak 
ing money. This part of the South, 
Atlanta particularly, is growing with 
leaps and bounds. 


Suppliers Scattered 


“As above stated, my problem for 
four weeks has been in collecting my 
office equipment. I guess I have been 
to 50 different places. I believe the 
time will come when New York and 
maybe Atlanta will have complete office 
furnishing stores, the same as house 
furnishing stores.” 

The tremendous changes that have 
come about in little more than half 
a century are certainly clear when we 
compare that letter with a look at the 
facilities available to a man opening 
a branch office in Atlanta in 1954. 

Today, in all probability, one of our 
industrial solicitation agencies, such as 
local Chambers of Commerce, State 
Chambers, or the State Department of 
Commerce, would have focused atten- 
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tion upon the prospect’s arrival in the 
city. His name and location probably 
would have been published in one of 
several publications which specialize in 
furnishing such information at a rea- 
sonable cost to merchants. 

The receipt of such information by 
the commercial stationery dealer would 
have started the wheels in motion to 
locate the prospect, offer him services, 
and solicit his business. In contrast to 
the absence of merchandise and service 
50 years ago, today he would have 
found all of these at his disposal under 
one roof, 


Times Have Changed 


An offer would have been proposed, 
perhaps by several dealers, to assist 
him in securing desirable space. There 
would have been prepared for him a 
blueprint or floor plan of the available 
space and of the location of the equip- 
ment which he would require. This 
layout service would include complete 
decorating service, which would assist 
him in choosing the proper type and 
colors of floor coverings, wall tints, and 
draperies. 

After the completion of these serv- 
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ices, then the supply end would swing 
into action. His telephone service would 
be secured, his machines readily deliv 
ered, his desks, chairs and files prompt 
ly placed where he desired, and all of 
those supplies which make up_ the 


integral part of the office would be 


available immediately. 
Problems Mount 


What a far cry from hand-made 
desks, cabinet shop files, slow, tedious 
and laborious printed matter, and the 
incessant delay or time-consuming 
methods of the past. 

If the operation were on a larger 
scale, there would be available also 
teletypewriters, automatic telegraph 
machines, PBX switchboards, card tab 
ulating machines, a dozen different 
types of filing systems and every con 
ceivable assistance to speed up opera 
tion, 

And yet, with all of the improve 
ments that have been made in the past 
50 years, they are dwarfed into insig 
nificance when we elaborate in our 
minds to the point of projecting our 


selves into what the future will bring. 


1 


Compare it briefly by recalling the 
horse-drawn powerless era of the 19th 
century—and then the automatic push 
button era ol today. 

And then, having made this com 
parison, noticing the tremendous strides 
that have occurred in the past 50 to 
75 years, multiply all the improve 
ments by manifold instances, and you 
will in some degree approach what 
eventually will be the era of the atomic 
age. 


See Atomic Future 


What electrical power has done for 
the present generation will be dwarfed 
into insignificance by the unlimited 
use of atomic energy 

[he industrial era of the future, 
with the tremendously increased pro 
ductivity of the worker, will necessi 
tate unlimited further development ol 
the functions of the offices which the 
commercial stationery retailer supplies. 
Basically, the question is whether we 
will be able to survive the opportunity, 


or whether we will fall by the wayside 


in a far more complex ofhce society 
than today exists. 
We here feel that our industry must 


break off the shackles 


times have bound it in the past. We 


which some 


must stand off complacency, which too 


often has retarded our progress. 


Creed Spelled Out 


To do this we are going to try to 
live our business life by certain stand 
ards. We will fight complacency. We 
will believe that there always is a 
better, faster and more economical way 
to perform every office function. We 
will continue to utilize the many aids 
available. 

We will encourage the sale of well 
made quality merchandise, as opposed 
to cheap low-priced substitutes. We 
will work to eliminate obsolete stock 
and to keep our business strong and 
vigorous by close supervision ol in 
ventory. 

We will adhere to the principle that 
careful selection and training of all 
types of personnel is one of the greatest 


aids to a successful operation. 





@ IN THE NOVEMBER, 1904, issue 
of George Patterson’s little “Typewriter 
Trade Journal” (soon to become OFFIc! 
APPLIANCES) Was announced an expos! 
tion in New York of many trades pro 
ducing an extensive range of office 
tools and fittings. With that event Mr. 
Patterson had much to do. 


Prior to that exhibition there had 
been no apparent consideration by thos« 
engaged in the many thousand trades 
producing machines, systems, furniture 
and the great variety of office utilities 
sold by stationers, as an INDUSTRIAL 
ENTITY. 

To promote community of interest 1n 
the exposition, the trades were divided 
into the four great divisions just listed. 
Quarters were arranged at different 
hotels, with plans to promote acquaint 
ance. 

The remarkable success Of the event, 
the divisions of the hundreds of trades 
producing all machines and_ utilities 
with their supplies into four great 
divisions, machines, systems, furniture 
and all utilities marketed by commercial 


stationers constituted the frame work 
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if the Office Equipment Industry, an 
industrial entity. 

The four statements which followed 
in order in the little journal might be 
interpreted as corner stones of the struc 
ture that was to be erected. 

The Statements 

‘A display of modern office utilities 
of every description will be included 
in this exhibition and a convention of 
representatives of the various interests 
present will hold forth during the ex 
position, as indicated below. Special 
arrangements have been made with 
three of the best hotels in New York 
most adapted to receive commercial 
men. The furniture trades will hold 
forth at the Park Avenue, the stationers 
ind specialty men at the Victoria, and 
the office machine trades at the Im 
1 rial. 

“As a traternal means of bringing 
together the workers in this great in 
dustry, the trades of all office equip 
ment, this show offers an inducement 
worthy of the expense. Friendships can 
be made and the special trades can be 
ome better acquainted with each othe 


nd form a social relation that will 


FIFTIETH ANNIVERSARY ISSUE 


improve conditions. Your competitor 
Is no longer a ‘crooked stick’ and the 
brother worker is not an ‘enemy.’ 

“The trades have been divided into 
four classes and will make residential 
headquarters as indicated above, but it 
is proposed that a general banquet be 
held on the day following the closing 
York’s 


largest and best hotels. Plans for this 


of the show, at one of New 
will be stated definitely in the next 
issue. 

“Let this be the beginning of a suc 
cessful yearly conference of those in the 
trades affected by this exposition. Let 
there be born a brotherhood of fellow 
workers. Long may it live!” 

The preceding sentence is the verbal 
rootage of an organization that has 
become an industrial fraternity with 
probably the largest membership of any 
in this elsewhere. The 
NSOEA (National Stationery & Office 
Equipment 


country, oO} 


\ssociation ) attendance at 
its meeting has become so numerous 
that only one hotel in the United States 
can accommodate it with its business 
show. reached as 


high as 9,000. 


Registrations have 
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by A. H. KELLSTEDT 


yoewritrer Comp ny 


(Selling office machines has been 

fetime of endeavor for 
tedt of Peoria, Ill. He has 
n a sense of challenge to his 


rachlicall ‘ 
1. H. Kell 


found there 


ymbitious nature. In the accompanying 
irticle he writes reminiscences of a per 
sonal cl revealing in his notes 
he patter? office machine retailing 
through the years.) 


@ | STARTED in the office machine 
business as a salesman for the Reming- 
ton Typewriter Company in Amarillo, 
lex., better known as the Panhandle 


ot Texas. I broke all records there, not 


for selling, but for “staying” two years. 
This was about 42 years ago. 

The Santa Fe Railroad had a divi 
sion point there and used about 150 


nachines. Most of these machines were 
No. O and No 


The bala 


7 blind Remingtons. 
nce were the “new visible” 


Remingtons 


[| was given two days’ training in 
repairing ichines at Dallas and was 
to make nspection once a month of 
these machines used bv the Santa Fe 
Railroad. I got by, believe it or not. 

Unlike the ofice machine salesman 
ot today, whose main obstacle is to 
trade out machines that have been in 


i 


Bay <siss 
7 >> 
oor oe 
. = 


\ 
> ie 


‘ind the aii 


Wheeling Along 


A HALF CENTURY 


= ILLFLE 


use for a varying number of years, 
the really difficult hurdle to overcome 
in the early 1910’s was the lack of 
practical education the average business 
man had on the use of a typewriter. 


Quite rare was the school that taught 
typing. Consequently there were few 
qualified operators. It was a common 
experience to walk into office after of 
fice and see them using my strongest 
competitors— the pen and pencil—but 
no typewriter. This presented a chal- 
lenge to me that I cherish to this day. 
It is naturally gratifying, in reminisc- 
ing, to feel a little bit of pride in the 
knowledge that I was a part of an in- 
dustry that has taken such long strides 
in a comparatively short time. 


In those old days the Oliver was very 
popular and hard to beat in competi- 
tion. There were two other very pop- 
ular machines, the Monarch and the 
Fox typewriters. 


After two years | left Amarillo and 
became the branch manager for Rem- 
ington at Galveston. I remained there 
two years and went to Houston as 
salesman for the Remington branch 
under Dave Rudnick. His brother took 
my place at Galveston and is now in 













FEI 


-_ 


— 


.. A. H. Kellstedt, writer of this article, appears at the 


wheel of auto he used in selling Remington typewriters in 1910. 
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TRUE SUCCESS 


He has achieved success who has 
lived well, laughed often and loved 
much; who has gained the respect of 
intelligent men and the love of little 
children; who has filled his niche and 
accomplished his task; who has left the 
world better than he found it, whether 
by an improved poppy, a perfect poem 
or a rescued soul; who has never lacked 
appreciation of earth's beauty or failed 
to express it; who has looked for the 
best in others and given the best he 
had; whose life was inspiration; whose 
memory is a benediction. 

—Mrs. A. J. Stanley 


A. H. Kellstedt, author of the accom- 
panying article, was deeply impressed by 
the wisdom of Mrs. Stanley's comments on 
“success.” They are presented at Mr. 
Kellstedt’s suggestion and with our sin- 
cere appreciation. 











charge of the portable division for the 
Royal Typewriter Company in the 
New York district. 

I stayed only one month in Houston. 
While there I learned the most impor- 
tant thing in my life. A salesman for 
one of the prevalent typewriters, a Mr. 
Hauteer, was very popular. He had 
spent many years there and flooded the 
town with his machines. I carried my 
typewriter from office to office and here 
is what I got on most every call: 

“No, Mr. Kellstedt, you would be 
wasting your time to show your ma- 
chine. No matter how good it is, we 
would still buy a typewriter from Mr. 
Hauteer. He is a wonderful man—he 
gives us the best of service, he is a 
church man, he does no end of civic 
work, has a wonderful family, so please 
don’t waste your time and ours.” 

I left Houston and made up my mind 
I was going to be a “Hauteer” some 
place and I did this here in Peoria, Ill. 
I came to Peoria broke and now have 
not only the largest office machine store 
in Illinois outside of Chicago, but also 
the largest office equipment store in the 
State of Illinois outside of Chicago. 
This office equipment store is operated 
by my son. 


This proves you can be a success 
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even though no mental giant. Averags 
mental ability, coupled with a sound 
objective, incentive, perseverance, and 
the ability to deal effectively with other 
people are about all a fellow has to have 
to make a success in business 


It has been interesting to see the 
progress of the typewriter from the non 
visible writer to the electric machine 
and to see the leadership change hands 
several times since I have been in this 
business. The same thing happens to a 
dealer. You cannot rest on your oars. 
If you do, your competitor will take 


the business from you. 


Sell More Portables 


It has been very interesting, especial 
ly, to see the progress made in the 
portable field. Few people realize how 
many portable machines are being sold. 
Many more would be sold if parents 
would realize what a typewriter means 
to a boy or girl in high school or col 
lege. 

One company which we represent 
sent its sales manager and advertising 
agent to our store to find out how we 
sell so many portables at Christmas. 


Sell Helpfulness 


My answer to them was—“don’t just 
tell the merits of the machine, but tell 
the parents what the machine will do 
for their boy or girl. It enables them 
to type their themes and essays, giving 
them a better appearance, which gives 
the student better grades. Typewriters 
enable them to receive from $10 to $20 
more salary when they get into the 
business world and make it 10 times 
as easy to secure a position.” 

In recent years we have tripled our 


store space and now sell adding and 


Yesterday 
store as it appeared in 1907. 
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. . Interior of Remington 


calculating machines, check protectors 
and duplicating machines. It has been 
interesting to see the wonderful im 


provements in the adding machine held. 


The heavy clumsy machines are now 
replaced with not only portable ma 
chines but very handsome machines. 
It is surprising how popular the 10-key 


idding machine is today. 


Have Farm Market 


More uses are being found for add 
ing machines every day. Farmers as 
well as householders need them today. 
Used adding machines, suitable for 
this purpose, seem to be scarce with 
all dealers. Just the reverse is true 
with typewriters. They are as easy to 
get as used automobiles are today. 

For dealers who read this article | 
would like to pass on to them a few 
things that have helped me make a 


success of this business. 


Helpful Hints 


Read Orrice AppLiaNnces from cover 
to cover every month, join the National 
Typewriter Dealers Association and at 
tend the yearly conventions. Advertise 
in your local paper at least once every 
week. Friday is the day for your ad 
vertisement to appear as Saturday is 
the day parents have time to come in 
and help make a typewriter purchase. 
Install good window displays—and 
change them often. Rent new portable 
typewriters as well as used standard 
machines. Have a clean store and the 
best mechanics you can hire. If you 
can fix ‘em, you will sell ‘em. Join a 
church, also a good luncheon club. Be 
a worker not just a member. Keep your 
promises. Dress neatly. I am sure you 
will succeed if you will remember and 


observe these things 


Today 


Typewriter Co. 


FIFTIETH ANNIVERSARY ISSUE 


I would like to finish with the fol 
lowing Ten Commandments which | 


received in the mail recently: 


1. Keep skid chains on your tongue; 
always say less than you think. 
Cultivate a low, persuasive voice. 
How you say tt often counts more 
than what you say. 

Make promises sparingly and 
keep them faithfully, no matter 
what it costs you, 

3. Never let an opportunity pass 
to say a kind and encouraging 
thing to or about somebody. 
Praise good work done, regard- 
less of who did it. If criticism is 
needed, criticize helpfully, never 
spitefully. 

4. Be interested in others; inter- 
ested in their pursuits, their wel- 
fare, their homes and families. 
Make merry with those that 
rejoice; with those who weep, 
mourn. Let everyone you meet, 
however humble, feel that you 
regard him as one of impor- 
tance. 

5. Be careful to keep the corners 
of your mouth turned up. Hide 
your pains, worries and disap- 
pointments under a smile. Laugh 
at good stories and learn to tell 
them. 

6. Preserve an open mind on all 
debatable questions. Discuss, but 
not argue. It is a mark of su- 
perior minds to disagree and yet 
be friendly. 

7. Let your virtues, if you have 
any, speak for themselves, and 
refrain from talking of another’s 
vices. Discourage gossip. Make 
it a rule to say nothing of an- 
other unless it is something good. 

8. Be careful of another’s feelings. 
Wit and humor at the other fel- 
low’s expense are rarely worth 
the effort and may hurt where 
least expected. 

9. Pay no attention to ill-natured 
remarks about you. Simply live 
that nobody will believe them. 
Disordered nerves and a bad di- 
gestion are a common cause of 
back-biting. 

10. Don’t be too anxious about your 
dues—do your work, be patient 
and keep your disposition sweet, 
forget self, you will be rewarded. 





Office machines and equipment displayed 
attractively in a medern store. 
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by MOE TURMAN 
e Equipment Co., 
New York, N. Y. 





m@ A CAPSULE HISTORY of the 


ofhce furniture industry over the past 
50 vears demonstrates that the manu 
facturers and office equipment dealers 
have marched shoulder to shoulder with 


the army of American industry in es- 


tablishing the American way of life and 


in helping to make America strong 
during the five decades. 

Supply Tools 

Ofhce equi nt manufacturers have 


supplied tl tools of business” as the 


heavy industries have supplied the 


‘tools of production,” with the office 
furniture acting as the good 
right arm industry in effecting 
wide distribution of office furniture and 


equipment 

And on the New York scene, the 
commercial heart of the world, a gal 
lant coterie of office equipment dealers 


and their organizations have played 


their historic parts in a great drama of 
retailing and merchandising that will 
stand through the years as a testimonial. 
Time Was When 

Fifty years ago, in 1904—Manhattan 
is branching out in the Bowling Green 
area, Canal Street is “uptown”; horse 
cars and buggies still are rattling 
through the streets, and ol’ Dobbin 


hitched to ery wagons (some with 


tops and some without) help handle the 


occasional delivery of office furniture. 


And “salesmen” —some still be 
whiskered, and all of them dignified 
busy thems« inside their stores, re 
lieved only rare excursions to try 
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A MALE CENTURY 
of Office Furniture Retailing 


to snare some business or to see cus- 
tomers. It could have been called the 
great “wait and see” period. 

Lest you think that there was no 
office furniture business prior to 50 
years ago, it might be of interest for you 
to know that the situation in 1904 was 
pretty much the same as it was at the 
very beginning of the century. The cus- 
tomer needing office furniture in 1904 
had to call at any one of the six or eight 
stores specializing in the new fangled 
idea of “office equipment.” 


Familiar Names 


Globe-Wernicke is specializing in 
bookcases and wood flat-filing drawers. 
Yawman and Erbe is initiating the sale 
of files and systems, and the clip board 
is their patent—and the best organized 
“file” of its day. 

Remington sells typewriters which 
began to come into office use only 25 
years earlier. Derby Desk is selling roll 
top desks—new and repaired. T. G. 
Sellew, Schwarzwalder Company, and 
Finn Brothers are doing the bulk of the 
office furniture business. Aggressive 
retailers—Charles S. Nathan, David 
Kramer, the Lakows, Mount and Rob- 
ertson, George W. Cobb, P. W. Vallel- 
ly, and Hale Desk Company—seek to 
serve the expanding business market 


wes Us. N. 


( : \S. 5: 2 THE 
VERYINING FOR EXCH 
HT. SOLD & f 
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for repaired and refinished desks, store 
fixtures, shelving, and other “business” 
furniture. 

Ninety percent of desks sold are roll 
top desks—10°% makeshift flat top 
desks. The standard color of office fur- 
niture is the socially acceptable “golden- 
oak.” The weight of each desk requires 
the dealer to be stronger than circus 
strong men, and it is a major operation 
if a desk has to be moved from one 
spot to another. 

Retail advertising in the office furni- 
ture business in 1904 is that of Mark 
Twain’s legendary character— 

“We got it. Ef you want it, 
com and git it.” 

But America, then as now, is leading 
the world in the export of office furni- 
ture, equipment, and machinery. 


Turned to Export 


A few years later, Amberg Company 
and the Macey Company, and other 
larger manufacturers devoted a great 
deal of their efforts to the export busi- 
ness. Dealers were buying the products 
of Cutler, Standard, and Horrock’s— 
the three big manufacturers of furni- 
ture of their day, and Quigley was 
making typewriter cabinets — another 
name for typewriter desks—and all of 
these manufacturing firms sought the 


OFFICE = 


ANGED. 





“Everything for the Office’”—Chas. S. Nathan store and sales force pic- 


tured way back when. 
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dealer’s patronage—and all sold to the 
export trade—and to direct consumers 
as well. 
Dietz had a patent on a roll toy 
curtain—the pride of the roll top desk 
which other 


franchised to make. 


manutacturers were 


In 1906—a year or two after the Balti 
more fire, the B. & O. Railroad rebuilt 
its office buildings in Baltimore and 
engaged its engineers to design a new 
desk to meet the needs of that expand 


ing period. 
Wanted "Modern" 


The cry, then as now, was for the 
““modern”—the better business tool to 
speed office procedures. And, from this 
engineering talent, the flat top desk, 
essentially on today’s principles, was 
designed, engineered, and fabricated. 
Two impelling reasons for the new de 
sign were a desire to lessen the weight 
of the desk and to make it possible to 
get a mop under it to clean the floor. 


The “modern desk” these engineers 
created was mainly an_ eight-legged 
desk, with square legs. But let us note 
our debt to the B. & O. engineers for 
initiating that trend of modern design 
to meet industry’s need for good desks 
and office equipment which has been 
so brilliantly carried forward in ows 


industry. 


Could Start Easily 


In those days, if one wanted to open 
a shop as a second-hand office equip 
ment dealer, one could comfortably 
start the business on a $1,000 capital. 
Almost invariably, sales were made on 
a cash basis, and, the bulk of second 
hand office equipment purchases came 
from auctions, which Johnny Finn at 
tended in a high silk hat, with just a 
little Irish tilt in the way he 


so that he could go from the auction 


wore it 


and lunch with the city politicians of 
his day. 


Paraded Orders 


If a dealer sold a substantial order 


a couple of hundred dollars — the 
driver's instructtons when making the 
delivery were to take the horse and 
wagon up the street and past the com 
petitors’ places so that the dealer’s suc 
cess would be duly noted and talked 


about. 


Competition was a tearsome and 
wondrous thing. Your competitor was 
your enemy—you gave no information, 
nor did you share your inventory ad 


vantages with him, or he with you; 
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and as any “old timer” will attest, it 
was common, everyday practice to cher 
ish mutual hate and plan tricks to “get 


even.” 


Files in those days were horizontal 
letter drawers, with as many as 60 
drawers per unit. The legal-size drawer 
was born out of a court order stating 
that the court would not accept folded 
documents or copies thereof as official 
court records. Drawers had to be made 
wider or longer to accommodate legal 
size papers. 

The vertical file, as we know it to 
day, arrived about 1910. Necessity also 
was the mother of that invention. With 
business growing by leaps and bounds 
and with space daily becoming more 
costly, business men had to have the 
upright file. Our industry met that 


challenge. 


Craftsmen Excelled 


Those were the days ot master 


craftsmen. Desks were painstakingly 
made to last a thousand years. The 
workman had pride in his craft, satis 
faction in his achievements, and out 
standing merit in the units of office 


equipment he fabricated. 


Ingenuity, utility, and the idea of 


do-all-in-one in a desk were incorpo 





Century Old .. . Frederick M. Watson, director of purchasing of P. Lorillard 


rated in these old furniture master- 
pieces. 

A desk built in 1850, on display on 
the 20th floor of the Lorillard Com 
pany’s main ofice on West 40th St., 
New York, was in its day really a &m 


plete office. 
Built to Last 
Space tor difterent types ol hling, a 
sate compartment, and a writing bed, 
are all provided, and though we may 


think of it as 
remarkable achievement of craftsman 


“old fashioned,” it is a 


ship, still capable of service if desired, 
after 104 years! 

Mahogany was added to the “golden 
oak.” But that was for the “big boss,” 
the new class of top executives who 
wanted “prestige” furniture to befit 
their rising importance. 

And about 1920 “color planning” be 
gan to enter the picture. Walnut was 
suggested to lessen the somberness of 
mahogany, and to bring, “color-wise,” 
a warmer, pleasanter atmosphere into 
the office. 

The ladies—and we bless them! 
were furtively beginning to chisel away 
at the marble of masculine exclusive 
ness in offices, and about then started 


their march to dominance in the offices 


ie 


Co., examines century-old desk owned by that firm. 
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ndustry—and many cre 


ot Ameri 


ative innovations in ofhce equipment 


iust had to be provided if the ladies 
were to be kept happy. 

These early days were really the 
“cash and carry” days. Dealers bought 
from the factories on a C.O.D. basis, 
and dealers sold America’s largest cor 


porations C.O.D. 


But about this time, the more ag 
gressive and progressive dealers took 
the chance of extending long credits 
of ten days—brave souls they were, 1n 
fact, for with limited capital on a 10 


day credit extension, the dealer could 


sell himself “out of business” until the 
payment actually came in and he was 
enabled to replenish his stock. 
Salaries Meagre 
What did the average office furni 
ture dealer draw as salary in those 
days? Hov uch did he make? 
The old 


if the dealer were single he “dared” to 


“old-timers” will tell you that 


take $25 or $30 a week, and if he were 


married he drew $40, until the baby 


| 


came—and about five dollars more a 


week every another baby was born. 


If at the end of the year, he had made 
another thousand or two, he left it in 
the business, because “expenses” were 
always going up—another clerk, or er 
rand boy, or handler—and every seven 
or eight years he had to paint the store 
or invest another ten bucks or so in 


extra signs. 


Display “Gruesome” 

Store and merchandise display were 
in the “gruesome era.’ A part of the 
street in front of the store was usually 
wonderfully adapted for outside dis- 


play, the only precaution being an 


extra $2 to the cop on the beat and a 


quick tarpaulin it rained. 
I 


Customers were never pulled in from 
the streets. It was just a “happy accl 
dent” that the dealer stood in front of 
his store, somewhere in between his 
own and a competitor’s place of busi 
ness, smiling and greeting passers-by. 
And it was more of the same kind 
ot “happy accident” when he happened 
to say, “You ought to see the new 
kind of file that I got in this week,” 
or “A new desk has just come in—and 


the price—it 1 bargain—let’s go in 


ide ™ 


Paid $18 a week 
What would the help ( “staff” today ) 
get paid in those days? Top store sales 


men, nattily sed (by the standards 
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From a catalog dated 1884 


(Illustrations courtesy of Central 


Desk M fe. Co.) 


of those days, meaning a clean shirt, 
a bow tie, and a derby), were getting 
from $18 to $20 a week for a 65 hour 
week. 

How many girls did they have in an 
ofice furniture store then? Quit your 
kidding. If you brought up that ques 
tion, you would be asked, “What are 
you trying to do, start a revolution?” 

The bookkeeper divided his time be- 
tween helping on the floor, waiting on 
customers, and putting away the goods 
He had 


plenty of time then, because he did not 


when a shipment came in. 


have to take time out for the filing of 
forms and inquiries and census reports 
and tax returns—neither city, nor state, 
nor federal. Nor did he have to bother 
with deductions for withholding tax, 
social security, or hospital funds. 


Steel "Arrived" 
The age of steel in office equipment 
1910-1914—come_ to 
think of it, about 40 years ago. The 


arrived about 
steel upright was then the last word 
in being “new,” “modern,” “never be 
fore,” and “first time offered.” 

Business in America continued to ex- 
pand—the first World War gave office 
furniture and equipment and American 
industry tremendous impetus. 

The “wait and see” period was draw- 
ing to a close—business was speeding 
up. There was plenty of business being 
discovered in the nation’s offices for 
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good “leg-men” who would call on the 
trade. 

Wood and steel office equipment vied 
for the market. A well-made wooden 
file cost $28.00, say in 1910, and the 
early steel uprights cost $34.00, say 
in 1915, 

About 1915, the big dealers began 
sending their floor men out on a part- 
time basis to see a customer here and 
there. The catalogs and sales material 
used would startle a salesman today. 
And it there were advertising men in 
business at that time, the office furni- 
ture industry did not hire them. 


Knew Only Black 


And if there was two-color and four- 
color letterpress or offset printing avail- 
able, the only color office furniture peo- 
ple knew anything about was black! 
But most of the literature, as you nos- 
talgically finger it today, strikes one as 
direct though quaint, compared to the 
advertising material and layouts used 
in promotion today. 

The year 1915 was significant in 
office furniture history. That was the 
year in which manufacturers left the 
“Life with Father” era and began to 
pay more attention to beauty and 
design. 

Many 
metal working) were engaged in fabri 


small shops (tinsmith and 
cating steel cabinets, stand-up book 
keeping desks, all custom special jobs, 
with banks and insurance companies 
the principal customers. 


Desks in Steel 
Steel desks were introduced, as said, 
about 1910-1914. The change-over was 
slower than in files, although in the 
transitional period many of the better 
wooden desks employed steel suspen 
sions on drawers for better action. 
These early steel desks were steel 
throughout—top, sides, drawers. They 
weren't exactly chill-proof, and usually 
were blanketed with desk pads to avoid 
the “morning chill” when a clerk sat 
at his desk. 
heated as warm as toast, and it took 
hours to “warm up” the office after it 
opened at 7:30 or 8:00 A.M. on a cold 
day. 


Offices were not steam- 


Selling “Sparked" 

To spark steel desk business, the 
Jamestown, N. Y. manufacturers, which 
group bravely had introduced the steel 
desk, suggested simulated wood fin- 
ishes, which, by adding to the cost of 
manufacturing a desk, shortened the 
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price differential and created buyer re- 
sistance. 


The buyer thought those early desks 
cost as much as or more than wood, 
and the only thing being done was to 
imitate wood, which seemed small rea 
son to change from wood to steel. 

The weight of the steel used then 
in the down-to-floor construction, the 
steel plates that constituted the fronts 
on these desks, and the roller-curtain 
tops added up to make some of these 


desks weigh a ton or more. 


Linoleum to Fore 

The linoleum top (first used about 

1904) and the redesign and lightening 

of steel desks really brought the era of 
the steel desk to American industry. 


The last several years have seen great 
advances in decorator colors used in 
the manufacture of steel desks and other 
office furniture. Long available in green 
and gray, a great many people who are 
color-minded have indicated preference 
for softer colors, which have met with 
great success. 


Selections of subtle tans and browns, 
various shades of gray and soft greens 
are available to meet the wishes of the 
most fastidious office equipment buy 
ers. The age of beauty, function, and 
modern design in office equipment had 
arrived! 

Chairs Improved 

The high stool and the back-breaker 
chairs of yester-year went out together 
with high celluloid collars, fancy waist 
coats, and buttoned shoes. As desks 
improved, so did the chairs 


Office fatigue (known in other days 
as just being tired) must have affected 
the office worker of yesterday, though 
the office furniture dealer in those blunt 
days called a chair a chair—and worried 


only about selling it. 


In retrospect, one may see the miracle 
of each separate but dependent part of 
office furniture and equipment making 
giant strides during these years, to keep 
pace with the unceasing progress that 
has brought us the modern office of 
1954. The modern chair—executive, 
typist, general—has kept to the fore 
front in comfort, styling, materials, 
function, and action with the other 


essential equipment of today’s office 
Note the Difference 
Fifty years ago, office interior deco 
rating was only for the unapproachable 
tycoons of finance and industry. Look 
around today—note the wide emphasis 
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4 modern office furniture store 


on interior decoration—the harmoniz- 
ing of motif, design and color—the elim- 
ination of “clashes” and the way the 
wedding of harmonies, atmosphere, 
equipment, and lighting has all touched 
for the better the intimate phases of 


office life! 


Our office equipment industry today 
is one of ideas, new approaches, and 
brilliant thinking. Every progressive 
office furniture dealer has on his staff 
capable people to help with modern 
layout and color selection. 

The office equipment industry has 
never been satisfied with past perform- 
ance, but seeks always wider fields for 
And so it is that the 
latest innovations in office furniture— 


greater service. 


modular offices (right angle desks, in- 
stallations, and work stations)—have 
arrived on the scene to enliven the office 


equipment market. 


Dealers as Experts 

Space engineering, efficient layout, 
the prompt meeting of office traffic 
and work flow problems are fields in 
which office equipment dealers have be- 
come expert. Modular furniture instal- 
lations vastly widen the dealer’s oppor- 
tunity to provide for true office efh- 


ciency. 


Although space in OrFice APPLIANCES 
does not permit extensive documenta- 
tion of the merits of modular furniture, 
our industry again has narrowed the 
gap between the “futuristic” furniture 
designers and the practical “you-show- 
another 


me” business world in yet 


phase of office equipment, and the 
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S. J. Olsen Co., Milwaukee. Wis. 


brethren of our craft may share in the 
credit for a new achievement in the 
sound traditions of our industry. 


If one wanted to borrow a catch- 
phrase as a slogan to mark the essen- 
tiality of our industry, it would be: 
“Practical Progress”—for so dramatic 
exciting, satisfying and profitable have 
been these past 50 years to our craft! 

Retail selling procedures over the 
past 50 years have kept pace with the 
brilliant achievements of our industry. 


Furnish "Helps" 
Catalogs (manufacturer and retailer), 
newspaper ads, mail order promotions, 
the office planning kits of the wood and 
steel manufacturers, and the COPS 
plan of visual layout (Wood Office 
Furniture Institute) and innumerable 
other gadgets to make retail merchan- 
dising a profitable enterprise have been 
of great aid to the retailers. 


Rarely could one retailer or limited 
group keep abreast of all of the prog: 
ress made in our industry. Thus the 
necessity for closer trade association and 
other co-operative activities became ap- 
parent long since. 


The hate-your-competitor frame of 
mind of 50 years ago is gone. Competi- 
tion is still as razor sharp as ever, but 
the co-operative activities of the manu- 
facturers’ and dealers’ associations in 
promoting wider technical knowledge 
in all fields of complex modern busi- 
ness are well known and avidly shared. 

In the field of organizations, the Na 
tional Office Furniture Association and 
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its many branches and the National Sta- 
tionery & Office Equipment Association 
lead the way in helpful association 
work. 

We may note with pride that though 
we office furniture people are numer- 
ically a small group, our activity and 
influence are high in the echelon of in- 
dustry, and we can rightfully boast of 
the extent and effectiveness of our 
group and association activity. 

Our trade journals have been the 
valiant right arm of our industry, dis- 
seminating technical, general, and spe- 
cific details and information on all cf 
the varied and many phases of our 
industry. They too have kept pace with 
progress. 

The national business magazines 
which have come on the industrial scene 
within the last 20 years have done her- 
culean work in publicizing new office 
equipment, with many benefits accru 
ing to retailers in direct relation to their 
expanding activities. 


Over the past 50 years, inventions, 


new items, techniques, and approaches 
collectively 
brought “explosive revolutions” in of- 
fice procedures. “Status quo” has never 
been a by-word of our business. We 
thrive on the excitement of the new, the 
different, the unusual, all within the 
scope of the slogan, “Practical Prog- 
ress. 


have individually and 


Robot Office Ahead 


Though it is beyond the province of 
this paper, the story of thinking ma- 
chines, automatic typewriters and cal- 
culators, punched card equipment, and 
what-have-you seems to point a warning 
finger to the nebulosity called the 
future. 

The push-button or robot office may 
be just around tomorrow’s corner. If 
it is, be assured the retailers of our craft 
will be Johnnies-on-the-spot to sell it— 
to do the job of distribution, as they 
have so admirably done it over these 
passing 50 years. 

But in whatever direction the future 
will lead our industry, we know that 


“offices are people”; we know the ar- 
chitecture of the future of Frank Lloyd 
Wright or Corbusier, or the office lay- 
outs of some unknown and perhaps 
unborn innovator must always recog- 
nize these facts—that we bring the 
equipment to the user, not harness the 
user to the equipment, and that we 
the retailers will be on the scene to sell 
the “goods” to whatever the office scene 
will be in 2004 A.D. 


For be tomorrow’s office equipment 
designs revolutionary by today’s stand- 
ards, the conscientious men and women 
of office equipment retailing will be 
around to maintain the traditions of 
that intrepid group that started the 
regular sale of office equipment at retail 
some 50 years ago in the Bowling Green 
area of little old New York. 


(The author is grateful to the following indi- 
viduals and organizations for their valuable 
assistance in preparing this article: James M. 
Glen, Manhattan Desk Company, New York 
City; George B. Wray, factory representative; 
C. G. Woosley, New York manager, Yawman 
and Erbe.) 





With 


“THE KEY ON THE COVER” 


m “EVERY ONCE in a while someone inquires as to the significance of ‘The Key on 


the Cover. 


“Prior to 1905 there was no office equipment industry as a separate entity. The 
several divisions or groups now composing the industry were then unrelated. Even 
within these groups was neither kinship of spirit nor concert of action. 


“Out of this state of facts came an inspiration to the late George H. Patterson, 
founder of OFFICE APPLIANCES, and his associates. 


“To bring all these unrelated but relatable units into one group, under one banner, 


and to establish a market place to which OFFICE APPLIANCES, the journal, should be 
‘The Key,’ was made the mission of the publication. The idea succeeded. The market 
place is established. By the use of ‘The Key’ the manufacturer of office equipment enters 


or limited to display his products, while the dealer gains entry to purchase the manufacturer's line. 


f the prog 
Thus the 


ciation and 


“This meeting place is common ground for the entire office equipment industry. How 
emphatically this is done, is shown by the number and diversity of products advertised 
in OFFICE APPLIANCES and by the wide and always widening audience to whom these 
announcements go, for this journal, aside from its domestic circulation is read in more 
than half a hundred countries throughout the world. 


became ap- 


frame ol 
+, Competi- 
is ever, but 


“It has been and will continue to be the constant object of this journal to do the best 
it can in every situation. As well as they may, the members of the staff strive to over- 
come imperfections of judgment and to work unceasingly to present fairly, sincerely and 


the manu without prejudice everything having a useful relation to the office equipment industry.” 


The preceding paragraphs are excerpts from an editorial published in the November, 
1921, issue of OFFICE APPLIANCES. In the intervening years nothing has occurred to 
change the basic policy behind the phrase, “With the Key on the Cover.” We entertain the 
hope that the OA “Key” will continue to have significance in the office equipment industry. 
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@ FIFTY YEARS ago the population 
of this country was 76,094,000; today 
it is in excess of 159,696,000. In 1904 
the U. S. national income was officially 
$26.300.000.000. 


estimated at Latest 


figures available (1952) place it at 
$291,629,000,000. In 1904 the gross 
approximately 


national product was 


$33 billion—today it is over $348 bil 
lion. 
So we have a picture, as compared 


to 50 years ago, of twice as many 
people earning more than 10 times as 
much money and producing 10 times 
as much equipment and goods of all 


kinds. 


"Begins on Paper” 


Vitally concerned with this tremen 
dous progress is our OWN Stationery ana 
office equipment industry. It is axic 
matic that “business begins on paper 

i 


Of necessity new devices and methods 


had to be and were deve lope d to make 


the records necessary to permit a te! 
fold expansion of our economy and 
to keep or file these records so that 
the information they contained—details 
of everything from the building of a 
small business to the growth ot a na 
tion—would be availabl 

Not only are there many more people 
employed in offices today but better 
equipment, new and impré 1 systems 
and supplies and, in many cases, mec} 
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through Fifty Years 


anized devices enable each individual 
to turn out a much greater volume ot 
work than was even conceivable 50 


years ago. 


Freed from Detail 
Modern office equipment and sup 
plies have made it possible for the exec 
utive to free himself from much func 
tional detail so that he can devote his 
time and intelligence to the develop 
ment of ideas and methods that can 
make the progress Ol the last 50 years 
seem slow and stumbling. 


Office life 50 years ago was vastly 


different. Many of the devices which 
to us are commonplace were unheard 
of then. Modern equipment and sup 
plies have eliminated much of the 
drudgery that used to be performed 
under dim illumination, often in dingy 


surroundings. 


Scorned Comfort 

Few employers thought much of the 
workers’ comfort in those good old 
days. In many offices, what few labor 
saving devices there were, were frowned 
on as unnecessary “coddling” ot the 


office worker 


Undoubtedly, this attitude turned out 
hardy individuals who sometimes think 
procedures as a 


ol today’s ofhce 


“breeze” contrasted with their own 
early experience but today’s methods 
are so infinitely better, there is no com 
parison. The executive today can and 
does have information available that 


simply did not exist 50 years ago. 


Many 
look back to experiences similar to my 


people in this industry can 


own which started 40 years ago in the 
comptroller’s department of a_ large 
New York corporation doing an inter 
national business. Perhaps a glance at 
conditions in an ofhce of those days 
will serve to point up the vast differ 


ence between then and now. 


Distrusted Machines 


In an office of almost 30 men (and 


boys) there was one adding machine 


a device that was looked upon with 
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distrust by the manager. The same 
feeling was shared by the employees, 
but for a different reason. Many feared 
that “mechanization” in the ofhce 


might eventually eliminate their jobs. 


Most of the adding of long columns 
of figures and the myriad calculations 
necessary were done “in the head” and, 
when time dictated the use of the add 
ing machine, important figures were 
always “hand checked” afterwards to 
make sure that the diabolical device 
had not betrayed us. 

Wary of Females 

If anyone had told our office man 
ager that accounting departments some 
day would be populated largely by fe 


would have sug 


males he probably 


gested a visit to a psychiatrist—if there 


had been any psychiatrists. 


Our office contained one young lady, 
private secretary to the comptroller him 
self, who occupied a small anteroom to 
his large office and seldom ventured 
forth trom this sanctuary to expose her 


self to her male co-workers. 


Pleasanter Now 

Perhaps our office was somewhat 
backward in that respect, even for 
those days but, undoubtedly, the in 
creasing feminine influence has occa 
sioned much of the development of 
things that are easier and pleasanter to 


use and better looking in addition. 


One of my early tasks was to make 
copies Of important correspondence in 
the copy book. This involved a compli 
cated formula including a bulky vol 
ume with tissue paper pages, oiled 
sheets, blotters, the original letter typed 
and signed in “indelible” ink, a dam 
cloth and a torture device known as a 
letter press with a large wheel at the 
top which, when turned virgorously, 
squeezed all of this material between 


heavy metal plates for a minute or two 


The action of the damp cloth trans 
ferred the typing and signature of the 


letter to the tissue page of the book 
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and woe be to the hapless office boy 
who had the cloth too wet or lett things 
in the press too long, thus blurring both 
copy and original! 

Filing, as it was practiced in that 
office, was an art that required con 
siderable agility and stamina. 


Files’ Were Ugly 

Ordinarily correspondence, of which 
there was comparatively little, was kept 
in four-drawer vertical files made of 
sturdy oak and having “skeleton” ends 
or sides. Since the public never saw our 
offices and the management was some 
what parsimonious, we never did buy 
the end panels that would have given 
the files a finished appearance. 

The important doctuments pertain- 
ing to each major project of this com- 
pany, however, were kept differently. 
These consisted of payroll records, dis- 
bursements and earnings, accumulated 
and stufled into a tin box with the 
name and date of the project on the 
front label. These boxes were stacked 
three high on shelves in the record 


room. 


Reached Ceiling 


Traveling ladders on rails, one on 
each side of the room, reached to the 
ceiling and so did the stacked boxes. 
Ot course, the genius who laid the 
thing out originally started putting the 
first boxes at floor level, going upward 
as new projects were completed. The 
result was practically all of the current 
records were in the vicinity of the ceil- 
ing while the older and inactive records 
were within easy reach. 

Hanging on to a ladder with one 
hand while trying to ease a heavy 
metal box from the bottom of a stack 
of three with the other hand is not an 
exercise we would recommend to to- 
day’s filing clerks. 

All of that was a long time ago and 
the only useful purpose of looking back 
is to realize the progress that has been 
made and to prepare one mentally for 
the similar and greater progress that 
must be made in the next 50 years so 
that our industry can continue to lead 
the way in the evolution of our econ 
omy. 


Labored by Hand 


Fifty years ago all bookkeeping was 
done by hand, requiring limited supply 
items. Ponderous bound ledgers, pen 
and ink and the inevitable erasure knife 
were the simple requirements of the 
bookke« ping trade. 


Today loose-leaf and visible records 


OA — 6/54 


and mechanical bookkeeping systems 
have revolutionized this phase of busi- 
ness, and the ofhce supply manufactur- 
ers and dealers have, by the develop- 
ment and promotion of systems, forms 
and methods, made possible the expan- 
sion of business to take care of its mil 
lions of customer transactions. 

Filing and filing supplies, the vital 
and necessary function of maintaining 
records so that needed information can 
be found quickly also have undergone 
changes that are necessary to handle 
the immensely greater volume of to- 
day's operations. 


Filing Advanced 


Many more kinds and sizes of guides 
and folders for vertical filing, each de- 
signed for a specific purpose, are avail- 
able to provide more effective filing 
today. Unheard of 50 years ago, such 
innovations as hanging files and such 
types of guides and folders as those 
with angular celluloid tabs, metal tabs 
and other insertables such as those that 
magnify their indexes—all add their bit 
to making filing much faster and more 
accurate. 

One of the biggest filing advances 
and one that has helped it keep pace 
with increased business requirements, 
is the development of various systems 
that are adaptable to practically any 
specific problem or need and enable 
the user to file away any amount of 
material with assurance that it can be 
found promptly when needed. 


Potential Grows 


Systematizing the records of business 
has proved immensely valuable to those 
dealers who realize its great potential 
for profit. With the need for such sys- 
tematizing greater than ever before 
and with many kinds of filing supplies 
and equipment available to do the job, 
there is an ever increasing field for 
contributing to the expansion of busi- 
ness activities through the installation 
of improved methods. 

The reproduction of records, letters, 
bulletins and the supplies required for 
the process is another segment of our 
industry that barely existed 50 years 
ago and has passed through several 
phases of remarkable development in 
that time. 

Stencil duplication, for instance, 
reached a peak only a few years back, 
but now is declining in favor of new 
processes. Hectograph has evolved into 
the spirit duplicator stage and photo- 
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graphic reproduction of various types 
is replacing some of the older methods 
for many uses. 


More Progress Ahead 


Orrice APPLIANCES magazine is not 
big enough to hold all of the changes, 
improvements and new developments 
that have come about in our industry, 
even in the supply end of it, in the past 
50 years. 

We already are assured, however, 
that the next 50 years will bring even 
greater and more startling progress. 

Microfilming of records is just get- 
ting a start. Because of the economic 
value and savings involved, its use is 
bound to increase and this poses some 
interesting problems of filing and stor- 
age that have not as yet been satisfac- 
torily solved. 


See Exciting Future 


Electronics in the office—the so-called 
“mechanical brains”—open up new and 
exciting vistas of future possibilities. 
Punch card systems for accounting and 
statistical work already are in general 
use. Electrified machines of all kinds 
including the typewriter enable indi- 
viduals to turn out more work in less 
time, with less effort. 

Perhaps we are approaching the 
“push button” age in the office, but 
there always will have to be individuals 
to push the buttons—and the more 
high speed, highly technical equipment 
that is put into use for making records, 
the more high speed and efficient sup- 
plies and devices will have to be de- 
veloped and supplied to keep, file, clas- 
sify, arrange and help analyze those 
records. 


Can Meet Challenge 


Just as the challenge of rapidly in- 
creasing business volume and the need 
for effective supplies to handle it, has 
been met in the past 50 years, so will 
the demands and needs of the future 
be met, and in many cases anticipated 
by the ingenuity of the office supply 
industry. 

Just as in the past these products 
have been made available to the busi- 
ness men of America through the com- 
mercial stationers of America, so will 
be the products of the future; a future 
that, for dealer and manufacturer both, 
is bright with opportunities to develop, 
expand and to grow in order to keep 
pace with the needs of a new and 
highly technological age. 
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OFFICE MACHINES 


by L. C. STOWELL, 
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Underwood rt 





Note: In his letter of transmittal, Mr. 
Stowell says, “I would like to express 
my appreciation to W. G. Turquand, 
manager of sales planning division, and 
A. A. Biesada, public relations division 
of the Underwood Corporation, for 
their assistance in the presentation of 
this article.” 


@® THERE IS NO room for compla 
cency in the office machine business. 
The great advances made during the 
past half century have resulted from 
the bold vision and productive enter 
prise of an industry whose concentra 
tion on the future rules out any tend 
ency to rest on past laurels. Our eyes 
must always be trained on a better to 
morrow. 

However, on the occasion of a 50th 
anniversary such as the one being cele 
brated by Orrice 


month, some reflections on past accom 


APPLIANCES this 


plishments are in order. As we stand 
on the doorsill of an electronic business 
era of even greater promise, we can be 
excused for looking backward with 
justifiable satisfaction on our compara 
tively young but exciting history. 


Difficult to Recall 


The versatility of modern machines 
and the high degree of mechanization 
in today’s business procedures makes 
it dificult to recall the meager and 
cumbersome equipment available to 
business 50 years ago. If a time machine 
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were to whisk us back to a typical office 
of the year 1904, we would be amazed 
at the startling evolution which has oc 
curred in equipment and furniture since 
that bygone period. 

Shortly after the turn of the century, 
the tools of business were very few. 
Handwritten business correspondence 
was a thing of the past even then, but 
most bookkeeping operations were still 
done in voluminous ledger books with 
scratchy pen and ink by mustachioed 
clerks perched atop high stools at slop- 


Ing desks. 


Gained Acceptance 


“Writing machines” had long since 
gained general acceptance despite the 
noisy clatter and other shortcomings of 
early models. At the time this maga 
zine was drawing its first editorial 
breath, there were approximately 77 
different manufacturers of typewriters 
in New York City alone. The first 
visible front stroke typewriter, invented 
by Franz Wagner and mass produced 
by John T. Underwood, was the sensa- 
tion of the day. 

“Lady typewriters” were becoming 
the attractive rule in business offices 
rather than the “scandalous” exception. 
[The male secretary was encountering 
real competition in a profession which 
heretofore had been his exclusively. 
New career horizons were opening up 
for American women who hastened to 
take advantage of the opportunities 
made possible by the introduction of 


the typewriter. 


Stenography Popular 


According to one newspaper report 
of that day, “hundreds of thousands” 
were “already at work in offices with a 
weekly earning capacity in the mil 
lions.” Stenography ranked with teach 
ing as an occupation for ambitious 
young ladies. Introduction of the touch 
system of typing, as opposed to the 
speed-reducing sight method, and the 
perfection of shorthand combined to 
help put American business into what 


then passed for high gear. 
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through F1fty Years 


Aside from the abundance of type 
writer companies, however, the office 
equipment industry as a whole was 
still a juvenile afflicted with growing 
pains and not yet quite comfortable in 
his first pair of long pants. 

The limited scope of the industry at 
that time can be seen from the “in 
terests” listed on the cover of the first 
issue of Orrice AppiANces, then known 
as the Typewriter Trade Journal. Few 
in number, they included typewriters, 
adding office 
furniture, card index systems, filing 


machines, duplicators, 
devices, stationery and supplies. Among 
the miscellaneous items advertised was 
a noiseless typewriter pad which, alleg- 
edly stopped “noise, jar, vibration and 
bad temper.” 


Paved the Way 
The invention of the typewriter 
paved the way for the rapid mechaniza- 
tion of office practice. Out of the type- 
writer came the first adding machine. 
Early adding machines, stylus operated 
with disc arrangements, functioned just 
a little faster than the time it took to 
add a column of figures mentally and 
were still no more reliable than the 
operator's memory. Today’s models, 
with direct subtraction, credit balance 
and many other features, are fast cy 
cling precision instruments which make 
possible the swift, accurate computa 
tions necessary to keep pace with the 
tempo of modern business. 

In the first stages of adding machine 
development, various attachments were 
manufactured as inventors tried to 
make the typewriter serve the double 
purpose of writing machine and adding 
machine. But it was not until 1914 
that the first efficient model was finally 
perfected to satisfy the demands of 


bookkeepers 


Found Combination 


The accounting machine, a fairly 
modern invention is basically a combi- 
nation of the typewriter and calculating 
machine. Because of elaborate construc- 
tion, early models were too complicated 
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to be of much practical value and con- 
stant service problems made their gen- 
eral use prohibitive. Development of 
the 10-key keyboard in 1914 was a 
giant step on the way to simplified, 


trouble-free machines. 


Conversion Possible 
By equipping the adding-listing ma- 
chine with a movable carriage capable 


of holding a piece of paper wider than 
a tape, it was converted into a state- 
ment machine. And with the more 


complicated development of dual regis- 
ters so that debits could be accumulated 
and separated from credits, the book- 
keeping machine was born. The book- 
keeping machine reaily came of age 
when further modifications increased 


the number of accumulating registers 
and introduced the crossfooting register 
which permits cross-computation of bal- 
ances 


Combined Jobs 

The most up-to-date office in 1904 
might have been equipped with that 
wonder of the age known as the 
“mechanical amanuensis.” In an occu- 
pational merger which greatly increased 
ofice efhciency, the individual jobs of 
stenography and typing had been com- 
bined and were performed by a single 


person 


This fundamental innovation in office 
practice was further advanced by the 
introduction of business Graphophones, 
the rather crude ancestors of today’s 
highly efficient and practically indispen- 


sable dictating and transcribing ma- 


chines. 


A Memorable Year 

The year 1904 was a memorable one 
for the leaders of our industry. It was 
in December of that year that the 
first annual National Business Show 
was presented in Madison Square Gar- 
den. By today’s standards it was any- 
thing but a gigantic event, consisting 


as it did of 87 exhibitors whose wares 


were limited to writing machines, cal- 
culating machines, furniture, looseleaf 
devices, addressing machines and mis- 
cellaneous items such as the latest glue 
pots and inkstands. 


Contrast this first exhibition with the 


business shows held throughout the 
country each year in our day featuring 


hundreds of exhibits and attracting 


hundreds of thousands of visitors eager 
to learn how the latest machinery 
streamlin ofice methods. 


Although the tabulating machine, 


OA — 6/54 


predecessor of today’s smooth flowing, 
highly efficient punched card account- 
ing systems, was invented before 1900 
as strictly a counting or “census” de- 
vice, it was a negligible factor in 1904. 


During the decades that followed, 
however, the application of punched 
cards grew rapidly until today there 
is hardly a sizable enterprise in the 
United States that does not find punched 
card accounting a more economical 
method of collecting, recording and 
analyzing facts. 

Use Punched Cards 

The widespread adoption of punched 
cards has been spurred by the introduc- 
tion of systems which use cards with 
smaller size. Lower costs and reduced 
space requirements have enabled many 
companies to break through the budg- 
etary barrier which previously had been 
a deterrent. A_ basic installation of 
punch, sorter and tabulator is now 
within the reach of most companies. 


Paging through back issues of OrFice 
Appuiancrs, I came across this quota- 
tion reprinted from Alexander Pope as 
a creed for the times: 


“Be not the first by whom the 
new are tried, nor yet the last to lay 
the old aside.” 

Philosophy of Progress 

In a sense, it expresses the working 
philosophy which has characterized the 
advance of the business machine indus- 
try. For, while manufacturers are con- 
stantly forging ahead into new fields 
on the basis of scientific research, they 
will not be stampeded into thoughtless, 
unquestioning pursuit of impractical 
objectives. 


By the same token, the tremendous 
progress made to date would not have 
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Blindfolded speed typist (right) prepares to demonstrate new touch tech- 


been possible if the men in positions of 
leadership had refused that obligation 
and adopted a Casper Milquetoast out- 
look toward the future. 


Looking Ahead 
In recent months we have been read- 
ing a great deal about what the fu- 
turistic office of tomorrow is going to 
be like. We are told it will be popu- 
lated by “electronic brains.” Automation 
will be the order of the day and com- 
mon language machines will perform 
integrated data processing by means 
of punched tape. In returning to the 
present after our brief look at 1904 
we shall be careful to “brake” our 
time machine and stay within the scope 
of this article. 


Changes Evident 

How does the average office of today 
differ from that of 1904? The major 
changes are evident at a glance. Gone 
is the rolltop desk with its pigeonholes 
bulging with papers, and with it “one- 
man” company management. That 
simple arrangement, adequate in its 
day, has been replaced by complex cor- 
porate structures which require multi- 
record production, distribution and 
maintenance to provide complete con- 
trol of extensive world wide operations. 


Office management has passed from 
the realm of the “chief clerk” or “right 
hand man” and is now on the adminis- 
trative level as a vital part of top man- 
agement. Co-ordination of personnel, 
systems, equipment, finances and physi- 
cal property into a smoothly-functioning 
operation has become a science, still in 
the process of perfection. 


One of the most significant mechani- 
cal changes has been the adoption of 
electric typewriters in place of standard 





nique during 1905 business machine show. 
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manual models in many industries. The 
modern office counts heavily on ele 
tricity to power its machines and equip 
ment. It is estimated that within th 
next 10 years, 85°/ of the typewriters 
in business use will be electric models 
as employers continue to seek greater 
productivity at less cost and with min 
imum fatigue to personnel 


ls Easier Now 

How much easier it is for a secre 
tary to prepare as many as 20 uniformly 
readable carbon copies swiftly and 
neatly thanks to the development of 


carbon paper, an unknown item in 


1904, and the im ression control fe: 
I 


ture ol today’s electric typewriters 
Compare this modern method of copy 
reproduction with the messy, time con 
suming use of moist blotters and the 
copy press of the not so good “old 


days.” 


Record writing is performed at a 
speed never dreamed of 50 years ago 
through the use of electric continuous 
form writing machines for multi-copy 
production. Invoices, orders, requisitions 
and countless other records are processed 
on seemingly endless forms which may 
require no attention for weeks at a 
time. 


Done by Machines 
In the early days of this century, 
payroll preparation was a simple matter 
of adding up the number of hours 
worked, multiplying the hours by the 
rate and then counting the money into 
an envelope. Today, through the con 
stant improvement of payroll account 
ing methods, a single machine not only 
performs the basic computation but also 
continues through multiple deductions 
for taxes, savings, dues, insurance and 
other withholdings. 
Simultaneously, the machine will 
compute overtime and incentive pay, 
delivering a complete earnings stat 
ment and check, earnings record and 
payroll check register for fling and 
analysis. 


Telephone is Standard 
The telephone, once shared by the 
entire office, is now standard equipment 
on almost every desk. Teletypewriter 
equipment, used by a growing number 
of companies, provides an instantaneous 
method of communicating the written 
word by direct wire to distant plants 
and offices. 


} 


Today's secretary, who may be sum 


moned by the pressing of an inter 
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Vodern Underwood Sundstrand 
payroll accounting machine 


ofthce communications button, sits in a 
comfortable posture chair at a desk 


designed for maximum convenience 


and utility. 
Procedure Eased 


Pencil sharpeners, hole punches, 


check-writing machines, stapling de 
vices, motorized erasers and the myriad 
other items which are so much a part 
of current procedure in 1954 would 
pleasantly surprise the men and women 
who worked in the sparsely appointed 


offices of 1904. 


Sharp, dry copies of sales records, 
control sheets and other data can now 
be made within a matter of seconds 
through the use of automatic photo 
copying equipm«e nt Revolutionary proc 
esses are doing away with the need for 
stencil cutting, thereby reducing cleri 


cal costs and freeing space for other 


purpose Ss. 


Mailroom Transformed 

Mimeograph and multilith machines, 
found in most companies, have trans 
formed the mailroom into a small scale 
printing shop. Addressing and record 
duplicating machines have expedited 
the orderly flow of commerce, while 
postage meters, collators, folding ma 
chines and high speed letter openers 
tedious 


have done away with many 


manual operations. 


As the pulse of industry quickened, 


business found itself in danger of 


strangulation by the overwhelming 
amount of correspondence and paper 
work which accompanies an expanding 
economy. The introduction of micro 
film has provided a compact method of 
record retention and marked the begin 
ning of the end for overloaded filing 
cabinets which threatened to dispossess 


office personnel by their sheer bulk. 


\ detailed history of the business ma 


chine industry would require volumes 
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to tell. The subject is broad and each 
phase of it 1s interesting and important, 
for the knowledge gained from past 
experience goes far in shaping our tu 


ture. 


Tools Cut Labor 


A glance around your own office is 
sufficient to indicate how far and how 
fast the industry has come. Think of 
the added personnel that would be re 
quired were it not for the labor saving 
machine tools available to modern busi 


ness. 


Another excellent measure of our ad 
vancement, and of our beneficial impact 
on the economy as a whole, is the vast 
improvement in working and _ living 
standards made possible by the continu 
ing research and development of busi 


ness machines. 


10-hour 


In 1904, the 


week was the norm. Today, the seven 


day, six-day 
hour day, five-day week is average. 
Wages and salaries are higher, working 
conditions are pleasanter. More work 
gets done in less time and our country 


prohts as a consequence. 


Paralysis Would Result 


Perhaps the most dramatic way ol 
bringing into high relief the vital con 
tribution of the business machine indus 
try to modern life would be to picture 
what would happen if today’s business 
had to be carried on with the few tools 
used in 1904. The economic paralysis 
that would inevitably result is not pleas 


ant to conte mplate. 


There is, I believe, an underlying 
purpose to all the tremendous progress 
made in our industry. We have achieved 
our present stature as one of the na 


1 


tion’s leading industries by showing 
respect for the dignity of man and his 
ideals. We have shown appreciation of 


human values 


Fatigue Reduced 

Reduction of fatigue through better 
and more comprehensive equipment 
has created more jobs while providing 
more time for constructive thinking. 
Addition of 
eliminated errors and freed machine 


automatic features has 
operators for the performance of other 


important duties. Improvements in 


systems and machines create more 
leisure, allow greater participation in 
civic and social activities, and, most im 
portant of all, enable us to experience 
the satisfaction of a closer family life 
which is the bedrock of our strength as 


a nation. 
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by STERLING LORD, 
The Leopold Company 


Burlington, lowa 





w@ YES. 50 YEARS are a mere halt 
century, but the first 50 years of the 
20th century hold radical developments 
as aflecting such products as the auto 
mobile, the radio, television, the movies, 
and innumerable developments in plas 
tics and other m iterials. 

It is only logical that the building of 
wood oflice furniture should also be 
iffected 

At the beginning of the century our 
factory, like others, was submerged in 
the process of building full base desks 
for those of at iple means and tor those 
in impressi authority—the indomit 
able roll top desk, so called because 


1 


of its ribbed curtain which one pulled 
down in the evening to hide the short 
omings of the day and to ease the 


conscience tor the morrow. 


Place for Everything 


This piece of intricate, cabinet work 


| 


stood upright facing you, honey 


combed with inviting stowaways like 
the cubby holes of an orderly mind. 
Some of these desks had as many as 
38 pigeon holes and boxes. It was 
many things in one. It was the safe, 
the file, the hat rack, the follow-up, 
and sometimes, yes, the depository of 
fellowship cordiality and of the late 
afternoon nips 

In its pigeon holes were confined 
insurance policies, contracts, notes, paid 
and unpaid, daily and yearly reminders, 
memo books of account, and what not. 
With this era went the brass spitoon, 
the quill pen, the sand blotter, and 
the copy letter press. 

But its heavy, full floor base defied 
the vagaries of the energetic janitor 
and his ill-guided broom or mop. 
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D OFFICE FURNITURE 
through Fifty Years 








Used by Pulitzer . 


. . This desk of the late Joseph Pulitzer, famous editor 


of the New York World, is hardly modern, but it has the interesting feature 
of hinges at either side to close the desk when the drop head is elevated. 


In the competitive contest for design, 
subtlety and originality, we find the 
revived leather-tops, the standing desks 
for bookkeepers, the slope top desk for 
recording clerks. On these the desk side 
panels were described as “heavy raised 
shaped panels,” elegant in graining 
and figure. But, in spite of these 
changes, the heavy base desk and the 
all-enveloping roll top slid from fickle 
favor. 

And it was about 1910 that our 
catalogs display intermittent descriptive 
pages of a new design called the “sani- 
tary’ type desk. We were evolving 
into a new era, a more practical era 
with the desk drawers high up from 
the floor. 

The “Sanitary” Desk, while a radi 
cal improvement in design, as we 
know it, had limitations as to flexibility 
in design range. So, this appeared on 
the market in a series of grades, all 
very much alike but with varying thick- 
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nesses of tops, legs, panels, and so 
forth. The desk of the lowly clerk was 
slender in outline. That of the entrepre- 
neur or financial baron was heavy, 
solid, and stolid, but with beautiful 
and impressive veneers. It was during 
this 10-year period that mahogany fur- 
niture dominated over oak and walnut 
as the ultimate in office elegance and 
luxury. 

And it was about the year 1920 that 
the wood office furniture manufac- 
turers turned to the building of suites 
of classical and of period design. 


Changes Underway 


Subtle social changes were already 
under way. Formerly much of the 
designing had been left to the artisan, 
the factory foreman who adapted the 
design to display the adroitness of his 
machines. Now, the artist and designer 
was knocking at the door for recogni- 
tion and the machines were being 














Publisher’s Pride 


years used-in office of Success Magazine 1902. 
courtesy Museum of the City of New York.) 


made to fit the whims of the designer. 

We were starting upon the present 
era. Finer and 
chines, new glues, and adhesives, bet 


more accurate ma 


ter plywoods, finer finishing materials 
resistant to alcohol, to burning cig 
arettes, and the finishes had harder 
wearing qualities, and the charming 
veneers in oak and especially walnut. 


New Psychology 

And what is of equal or greater im 
portance, the psychology of business 
was changing tone. 

It was in June of 1929 that an in 
teresting Frenchman with whom I was 
corresponding, who had seen pictures 
of our product, wrote to me as follows 
from Paris: 

“Yet, it would please me indeed to 
be able to show my friends here the 
idealism of American businessmen. You 
have more beautiful offices over there 
than is the rule here or in London. 
Once upon a time I was the managing 
director of a business in London, and 
after seven years had ventured to live 
up to the lease agreement, which re 
quired that the inside of the building 
should be painted every seven years. So 
I got painters and decorators to do 
their very best, and after a fortnight’s 
exertions we had lovely showrooms and 
offices. Gloom spread over the faces 
of the English directors when they 
saw them. Where I expected praise | 
met rebuke. One of them, a bold bad 
man, ventured bluntly: 

‘Do you want to ruin us, Mr. Clem 
ent?’ 

“Amazed by the remark, I inquired 
how I had prejudiced the prospects of 


34 


. Elaborate desk of the yester- 
(Photo 


In Contrast . . 


the business by cleaning up things a 
bit, and having seven years’ dirt and 
cobwebs brushed away. 

““Don’t you know that our offices 
gave to the business that air of re 
spectability which breeds confidence? 
With all this bright white paint and 
large glass plates, we look raw and 
new, and visitors will think that we 
are an American firm without tradi- 
tions, and they will hesitate to deal 
with us.’ 

“It won for me the reputation of 
being an unsound man from a business 
point. Yet, I have never forsaken my 
love for clean and beautiful offices, 
and would enjoy your views on the 
art of office decoration.” 


And, 


will but admit it, we, 


somewhat red-faced, if we 
too, have gone 
through this same questioning from 


this negative standpoint. 


Admired Catalogs 
Later, after sending our French 
friend one of our catalogs he wrote 
again most interestingly: 

“I greatly admire the presswork of 
your printers and designers and the 
intelligence of your business men. Hav 
ing to remain on this mud ball a few 
years at best, it is sensible to surround 
our few days with all the beauty and 
poetry available and within our means. 
The French express that philosophy of 
life in another way also: They take 
two hours for lunch and a pleasant 
talk over coffee and liquers. 

“To return to the beautiful in office 
surroundings. You have achieved a 
great success, and I confess that Paris 
could not offer, at the present time, 
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. Modern installation in wood at offices 
of Shell Chemical Corp., San Francisco, Calif. This instal- 
lation was made by Beier & Gunderson. 


anything approaching your conceptions. 
I have seen lovely desks and chairs, 
but never any office schemes so com- 
plete and so harmonious, of such good 
taste, as yours. 

“Your President Suite is especially 
magnificent. That board room table 
is a gem of good taste, harmony, bal 
ance, and practicability. I feel like or 
ganizing a company just to have such 
a board room. 

“I have noticed with relief that in 
none of your schemes does the nauseat- 
ing cuspidor intrude! In 30 years I have 
not seen one of those hideous devices 





Lincoln-Made . . . This century- 
old desk was made by Abraham 
Lincoln, and his father, Thomas. 


anywhere in London, Paris, Brussells, 
Berlin.” 

The past 20 years have brought some 
further interesting and radical devel- 
opments in the office equipment field. 
While in design we have ceased con 
fining ourselves to the classical and 
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have in turn worked through so-called 
moderne into a refined contemporary, 
much influenced by the Swedish mod 
ern. We have passed out of the era 
when leather upholstering was confined 
to four colors—old time drabs, a red, 
a blue, a brown, and a green, which 
latter we were urged to avoid because 
of fading. We now have a feast of 
delicate and expressive colors that de- 
light. 

Following closely on the heels of the 
demand for suite furniture with much 
of it classical, Hepplewaite, Sheraton, 
Duncan 


the demand was turning 


Chippendale, Jacobean, and 
Pyte design, 
to plain, practical, and efficient design 
lines. And to satisfy this, there even- 


used effectively and in good taste in 
combination with classical side pieces 
and tables. 

Variety Developed 


With this field of design there has 
developed an endless variety of desks 
both for consultation and conference 
purposes with top overhangs, the desk 
combining the features of an executive 
desk and a conference table all in one. 
Following closely on the heels of this 
idea came the modular grouping add- 
ing more flexibility into office design- 
ing. 

We have learned among other things 
that an office desk must have a primary 
value and a secondary value as well. 
The primary value is of the isolated 





Bank Comfort 


tually came into being an entirely new 
design interpretation, nick-named the 
sled base or island base suites. 


Design Pleased 


Chis design offered much of comfort 
and efficient service. No corner legs to 
obstruct, the bases equipped with ad- 
justable casters that counter balanced 
the floor’s 
edges, short top overhangs which saved 


inevenness, all rounded 


room space. Beautiful striped veneers 
which added elegance and depth to its 


Then, the 


center densiwood legs that were treated 


well-balanced proportions. 
to withstand the wear and tear of 
usage. 

rable finish, baked on after 
the manner of 


A new 
an automobile finish, 
highly resistant to alcohol or cigarette 
burns with outstanding wearing abili 
ties. 


An eftecti 


tally mode rm 


( design was fundamen 
but that frequently was 
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. Wood furniture installation made by Finger Office 
Equipment Co., Houston, Tex., in Union National Bank. 


unit, and the secondary value is its 
value in a group setting. 

And now we are beginning to utilize 
what might be termed a fourth di- 
mension into offices, and that is color. 

During these later years, in the search 
for new markets, many products, in 
order to enlarge their markets, attempt 
to intrude into rival fields. It was only 
natural that such efforts should be di- 
rected to the office furniture field. So 
there are appearing desks of metal 
and other non-responsive materials and 
of varied grades. 


Worth Considering 


Here is an important point that 
should not be overlooked. In the mod- 
ern methods of building, much of the 
structural material has shifted to steel, 
glass, and concrete, all these materials 
being unresponsive to regulated tem- 
perature fluctuations. Therefore, in or- 
der to retain a responsive balance of 
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Roll Top Desk .. . A place to 
“hide the shortcomings of the day 
and to ease the conscience for the 
morrow.” 


comfort in a room that is healthy for 
the occupants, one can best turn to 
wood as a panacea for the walls or floors 
and certainly for the furniture which 
carries intimate contacts with the indi- 
vidual and the guests in the day’s work. 
Drapes and carpeting also serve towards 
this end as well as for better acoustics. 


Beauty in Wood 


Wood not only has the strong domi- 
nant appeal from the health and com- 
fort standpoint. From the beauty point 
of view also, it is unassailable and above 
competition. “The beautiful grain of 
any one piece of wood is unique. Even 
when two panels of wood come from 
the same tree they are never exactly 
alike. The grain and rings of a piece 
of wood are truly as individual as your 
own finger prints. The play of light 
and shadow on the infinite variations 
of wood grain rests the eye, warms 
the heart and delights the mind.” 


Key to Individuality 


“For years man has enjoyed this in- 
finite variety of nature in those things 
with which he has furnished his home 
and enriched his life. For wood’s pleas- 
ing individuality suggests your own 
individuality. There is an impelling 
and resistless preference for this per- 
sonality—for the warmth, and beauty 
of fine wood. 

About 12 years ago a group of manu- 
facturers of office furniture 
formed an organization to which were 
invited, as members, all manufacturers 
of wood office furniture who were will- 
ing to devote time and money and ef- 
forts towards bettering the industry. 
This organization assumed the title 
of the “Wood Office Furniture Insti- 
tute.” 


wc 0d 
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Their objectives were, among other 
things, to pool their efforts in research, 
to stimulate the industry through bet 
ter design and better construction, and 
to aid the dealers in the training of 
their sales representatives. They wanted 
to achieve in many ways betterments 
through group action that would be 
tedious or impossible to obtain through 
individual effort. 

But the equation is continuing to 
change materially in many ways. The 
industry is confronted with a buying 
public that is a alerted to the finesse 
of interior decoration. They place due 
and proper value upon furniture de 
sign, its finish, proper reflectance value, 
its flexibility in room arrangement, with 
proper lighting, an effective over-all 
color scheme, restful acoustics, correct 
ventilation, and so forth. Correct offices 
are the silent selective salesmen. 

The office equipment dealer, if he 
would keep his place in the scheme of 
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The Wood Office Furniture Institute, 
after due deliberation, accepted the 
challenge. In order to present to the 
dealers a full and proven plan, the 
Wood Office Furniture Institute spent 
many months and many dollars ex- 
perimenting and testing until at last 
a fully 


rounded-out plan and adequate imple- 


they were satisfied they had 


ments. This plan they launched under 
the name of the Certified Office Plan- 
ning Service which, for brevity, is re 


+” 


ferred to as “C.O.P:S. 


Learns Design 


So the office equipment salesman, 
as he works himself into the C.O.P.S. 
plan, is familiarizing himself with the 
principles of design and absorbing an 
ever-widening and more versatile ca 
pacity. 

The driving implement back of 
this changing situation which points 
towards finer office furniture more efh- 


Modern in Wood .. . Handsomely-styled desk in the modern manner sei 
off by colorful drapes. This is a Leopold flat top model. 


things, in competition with the interior 
decorator and the specialist, must be 
in a position to intelligently cope with 
and to continue to excel in demon 
strating for his clients a “one package” 
plan which would embody under his 
direction all of the necessary ingredi 
ents for the efficient and the beautiful 
office. 

This meant the assembling of the 
finest abilities in all of these fields. To 
accomplish this, the Institute realized, 
would be a gigantic achievement. 
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ciently, tastefully, and beautifully ar- 
ranged is the change in individuals’ 
attitude towards desiring to create for 
themselves offices that are scientifically 
and correctly planned. 

And in bringing this about, we at 
Leopold, as well as other Institute mem- 
bers, believe not only in the gospel 
that wood office furniture is the efh 
cient, the beautiful, and the responsive 
furniture, with which to be equipped, 
but that the men and women in the 
office or “general 


so-called “outer” 
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. Ultra 


modern Leopold desk designed for 


For the Typewriter 


typewriter use. 


office” of every organization should be 
accorded the same and equal privileg: 
of comfort and convenience that is in 
bred in the wood office furniture, with 
its warmth, its beauty, its soft respon 
siveness, and its charm. That is, if one 
expects the best efforts from one’s 
employees, one must provide the best 
tools with which to produce. 

We of the Wood Office Furniture 
Institute feel that it is most encourag 
ing to note the number of fine furni 
ture designers who are contributing in 


the designing of wood office furniture. 


New Contribution 


Like others of the Institute, we have 
secured the services of a young designer 
of ability who has just designed for us 
a charming and effective suite. 

Its simplicity and its gracefulness, 
born of proper proportions and _ bal 
ance is, we feel, a splendid contribution 
to the present outstanding demand for 
contemporary design. 

Furthermore, its acceptance and en 
thusiastic reception reflects the advances 
in taste and accomplishment that con 
fronts us, the wood office furniture 
manufacturers, at this close of the first 


30 years of the 20th century. 


A New Epoch 


These 50 years have preluded the 
advent of a new epoch for offices, the 
releasing of hide bound traditions and 
limitations and now before us lies the 
threshold to new opportunities. 

Where once we modestly hinted at 
the favorable qualities inherent in wood 
ofhce furniture the advent of these re- 
cited accumulating structural improve 
ments, and freedom of design entitles 
us to an emphatic tone of confidence 
in the superiority of the wood office 
furniture of the Present, and that of 
the Future. 
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by E. A. PURNELL, 
First Vice-president 
7enera Fireproofina Co. 





® FIFTY YEARS AGO the metal 
yusiness furniture industry was in the 
cradle. It started when several com 
panies who were primarily engaged in 


other types of manufacture began mak 


lL, 


ing special built-to-order equipment for 


the filing of records in court houses, 
city halls, state capitols, and a few 
libraries and banks. Special vault equip 
ment was the only type of furniture 
sold to commercial institutions. 


Used Grain Effect 


Many of the early products were 


hnished in wood grain, principally 


golden oak and mahogany, so as not 
to clash with the bulk of the furnish 
ings of an office. Sales were made 
through a handful of men who traveled 
throughout the country, and, inasmuch 
as each installation had to be built spe- 
cial, these men were a combination of 


engineer and salesman. 


Needed Acceptance 

\t that time steel itself was not ac- 
cepted generally for either the home 
or the office. People felt it was just 
the thing for bridges, railroad tracks, 
and structural work, but couldn't con- 
ceive of using it for desks in an office, 
or, for that matter, refrigerators or the 
many other appliances which today are 


commonplace in the home. 


Along about 1909 the first stock steel 
equipment, in the form of sectional 
units which would intermember, was 


placed on the market. This marked 
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FURNITURE 


the real beginning of metal business 
furniture as we now know it. 


One of the important developments 
during the early days was the inven- 
tion of the spot-welding process to re 
place riveting. Spot-welding permitted 
the assembly of steel parts into an im 
finished product at 


proved greatly 


lowered cost. 


In 1910, with the invention of the 
progressive suspension for filing cabinet 
drawers, the first four-drawer stock 
steel filing cabinet was placed on the 
market. This caught on rather quickly, 
because of the suspension which 
allowed the loaded drawers to be fully 
extended without sagging. 


Became Standard 
In about 10 years, or shortly after 
1920, the four-drawer vertical steel fil 
ing cabinet became standard equipment 
for record filing in almost every office. 
It is estimated that today there are ap 
proximately 10 million steel vertical 
files in use. 


During the period from 1910-1920 
vertical filing equipment lines were ex 
panded to include card, check, ledger, 
and document files. Several companies 
started the manufacture of fire-resistant, 
dry-insulated, lightweight safes. Stock 
steel shelving and storage cabinets made 
their appearance. 


Fought Expense 

While some steel desks had been 
built prior to 1920, they were made 
by hand and were very expensive. 
Needless to say, their sale was limited. 
The introduction of stock steel desks 
during the early 20's contributed greatly 
to the expansion of the metal office 
furniture industry. Large sums of 
money were expended to tool up so 
these could be produced at prices which 


the business man could afford to pay. 


Despite the fact, however, that the 
product was good, and priced reason 
ably, there was a great deal of buyer 
resistance to steel desks. Some of the 
objections now seem amusing, such as 


FIFTIETH ANNIVERSARY ISSUE 


through Fifty Years 


that a person should not work at a 
product as cold as a steel desk—he would 
contract rheumatism because his legs 
would be placed between two pedestals 
of steel. Likewise, when the four-legged 
model was introduced, it was con- 
tended that a desk with legs on the 
outside corners only might collapse in 
the center. 


Elephant to Fore 


Some outlandish things were done 
to prove the strength of the four-legged 
desks; namely, having an elephant 
stand in the center of the top and show 
that the center drawer would still work 
easily. The funny part is that most 
prospects thought the picture was fake 
photography, and that a real, live ele- 
phant never stood on the desk. Never- 
theless, it made sales and lots of them. 
Incidentally, the picture was authentic. 
This and other equally dramatic tricks 





This is what the first four-drawer 
vertical files looked like. 
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Typical of metal sectional cabinets 
introduced around 1909. 


were employed by the metal business 
furniture manufacturers. 


Once the desk had been accepted, 


only a line of chairs was required to 
give the user an office completely 
furnished in metal. Because of the 
great depression in the early 30's, few 
firms wanted to make the investment 
to tool up for a complete line of metal 
chairs, particularly when their recep 
tion by the public was somewhat dubi 
ous. Still, in 1930, chairs in both alum 


inum and steel were announced. 


Gained Acceptance 
Like the desk, they were quite difh 
cult to sell during their first few years 
on the market. But acceptance came 
gradually, and, following World War 
II, their popularity increased by leaps 
and bounds. Today metal chairs are 
considered as standard by a large per 
centage of the offices throughout the 
country. 


During World War II, 


of all-steel and aluminum office furni 


production 


ture was prohibited by the Govern 
ment, so the manufacturers closed up 
shop and went to war. “Top brass” of 
some of the companies left for Wash 
ington, to become associated with vari 
ous government services, such as the 
War Production Board. Sales man 
agers scoured the country for defense 
contracts. 
out and rebuilt to produce the ma 
teriel of Mars. And, perhaps the most 


Assembly lines were torn 
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slacks 


trooped through plant gates in large 


radical change, women in 
numbers. 

Of interest are some of the items 
manufactured in whole or part by the 
metal office furniture industry during 
this period. Airplane sub-assemblies 
(aft fuselages, stabilizers, fins, empen 
nage, wing flaps, longerons, ailerons, 
Hoor boards, firewalls, cabins, pilot 
seats), flexible landing mats, field kit- 


chens, radar equipment, carbines, tank 





Metal in Early Use . 


seats, and furniture for’ naval vessels 
will serve as an illustration. 

This interim of nearly four years was 
a set-back to the growth of the indus- 
try. On the other hand, the use of steel 
and aluminum for war purposes made 
people far more metal conscious than 
they had been previously. As a result, 
when the restrictive order was lifted, 
the sale of metal office furniture sky- 
Many 


were invested by various companies to 


rocketed. millions of dollars 
increase their capacity, and many new 
companies came into being. The great- 
est strides in the history of the industry 
were made from 1946 to the present. 
The following tabulation from Depart- 
ment of Commerce figures tells a 


graphic story: 


Metal Office Furniture 
Products Shipped 


1947 $120,387,000. 
1950 150,688,000. 
1951 226,462,000. 
1952 230,537,000. 


This reflects a gargantuan growth by 
what was considered a relatively small 
business before World War II. It must 
also be realized that in part of 1950, 
1951, and 1952, allocations on materials 
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were such as to hamper full output on 
the part of many of the manufacturers. 

Not even a brief review of 50 years 
in the metal furniture industry would 
be complete without mention of those 
outstanding men who have left their 
indelible imprint on its progress. There 
was William H. Foster, who was a 
founder of The General Fireproofing 
Company, and active in its direction 
until his death at 85 in 1951. Peter M. 
Wege, who had been the first super 


a 


—_— 


. . A typical office equipped with metal furniture, 
except for wood chairs, vintage 1912. 


intendent at GF, in 1912 became one 
of the organizers of the Metal Office 
Furniture Company of Grand Rapids, 
Mich. He was president and chief ex- 
ecutive officer of that company until 
his death in 1947, 


Louis C. Walker, one of the origi- 
nators of the Shaw-Walker Company, 
is stilk serving as its chief administra- 
tive oficer. And who will ever forget 
the late Tom Miller, that 


dynamic merchandising specialist, who 


genial, 


served for many years as vice presi- 
dent of Shaw-Walker! 


Larson Aided 


The name of Algot Larson, presi- 
dent of the Art Metal Construction 
Company, is synonymous with this 
industry. Also with that company was 
Carl Elofson, executive vice-president, 
who passed away just recently. He 
was always a dominant figure in the 


promotion of metal office furniture. 


Jerry Sprott was another influential 
personage. He came with GF in the 
early days and rose to be vice-president 
in charge of sales. In 1928 he was elected 
president of The Globe-Wernicke Com- 
position he held until 


Hugh 


pany, which 
his death several years ago. 
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Many Still Active 


Valker, there are other in- 


who are still active in the 


of companies they or 
vanies which started out 
.andful of workers and 


ure a vital force in their 


munities, providing em 


hundreds and even thou- 


ve talked almost entirely 


turers. The industry 








The Elephant Test . . . The promotion stunt of having an elephant stride 
across a steel desk to demonstrate strength of its top attracted attention. 


would have made little progress if it 
had not been for the office equipment 
dealers—the men who pioneered the 
sale of metal files, desks, and chairs to 
the consumer. There is a great tempta- 
tion to name some of these fine con- 


WHT g 
' 


Modern Mode in Metal . . . A modern office equipped with metal furniture 
from The General Fireproofing Co. 
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cerns, but space will not permit. Any- 
way, it would sound like “Who’s Who 
In the Here at 
GF, we have some dealers who have 
been representing us for more than 40 
years, and I am sure the same holds 
true with other manufacturers. 


National Stationers.” 


The dealers, through better mer- 
chandising methods, improved displays, 
and training of salesmen, have more 
than kept pace with the firms whose 
office furniture they sell. 

Look back at the offices of 30 or 40 
years ago, which were usually dark and 
dingy, and frequently dirty, providing 
the worker with only the crudest kind 
of office furniture. Compare them with 
today’s offices, which are pleasant, light, 
and colorful, and equipped with com- 
fortable furniture that promotes a high 
degree of efficiency. Then only comes 
recognition of the progress that has 
been made during the brief lifetime of 
the metal furniture industry. 


Boon to Morale 
Today, there is general acceptance of 
metal furniture for use in offices. There 
is also growing cognizance on the part 
of management that pleasant surround- 
ings plus fine tools in an office—com- 
fortable, adjustable chairs; desks suited 
to the job, and better mechanical filing 
equipment of all kinds—bring about 
greater productivity on the part of the 
employee, improve morale, and add to 
prestige. 
These factors are important, espe- 
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cially so with the realization of how 
much more it costs proportionately to 
operate an office today than a few years 
back. The number of office workers, 
as related to production workers, is 
now about one to three. Before World 
War II it was about one to 10, while 
35 years ago it was one to 35. Simi 
larly, the salary rates for office workers 
have more than doubled in recent years. 


A great deal of the industry’s ad 
vertising and sales effort has been 
pointed toward making management 
conscious of the important part proper 
office equipment plays in increased 


eficiency and improved employee 
morale. Progress has been made in this 
direction, but much remains to be 
done. 


Our opportunities during the next 


decade will also be influenced by the 
current introduction of color in offices, 
and the constant improvement ol prod 


ucts. 


Industry Booms 


In its first 50 years, the industry came 
from nothing to where it is doing 
$250,000,000 business annually. This 
growtn was achieved through a highly 
competitive process. The companies 
mainly involved have invested a tre 
mendous amount of money to improve 
their products, develop completely new 
items, and to lower production costs. 
All of which intensified competition 
and reacted to the benefit of the con 
sumer. 

What will happen in the next 50 


years? That is anybody’s guess, but 
the future looks bright. Certainly metal 
office furniture is an industry on its 
way up. Metal in offices is now pretty 
much the standard. We are living in 
an expanding general economy. Busi 
ness management recognizes today 
more than ever before the importance 
of the office, while the ratio of office 
to production workers is constantly in 


creasing. 


Must Stay Alert 


Therefore, it is essential that all man 
ufacturers remain constantly alert to 
improve their products, to lower their 
production costs, and, in the natural 
competitive methods of American busi- 
ness, to serve their customers better. 


Comme blis 


® THE LATE Andrew Geyer was much impressed with OFFICE APPLIANCES and its 
publisher's concept of a trade journal, of which he twice wrote in his publication, Geyer’s 
Stationer. The following was an inspiration to Mr. Patterson’s successors: 

“The remarkable growth of trade and technical papers in recent years affords 
striking evidence of the industrial tendency toward efficiency in modern times, especially 
in the United States. Within the memory of most of us the time was when the average 
‘trade’ paper was an unknown quantity. 

“Editorial ideals were as nothing to the utilitarian minds of those in charge of the 
business department, and as a result, class publications were not highly regarded by 
shrewd merchants. 

“And so it came to pass, a change had to be made. A few pathfinders struck boldly 
out, away from the old ruts, and bright and militant minds were quick to follow the 
new trails. 

“Today the trade and technical press rivals in importance and influence the combined 
newspaper and magazine literature of the country. Many business men depend upon 
class journals exclusively for trade information. In every line of commercial activity the 
trade paper has become a power and an essential as remarkable as it is logical. 


“There is much material for fascinating history regarding this wonderful development 
and those who have brought it about. In nearly every trade there are master minds at 
the head of great publishing properties, and one of the most interesting of these, long 
identified with the stationery and allied trades, is the subject of this brief sketch. The pub- 
lishers of OFFICE APPLIANCES, Chicago, have been pathfinders in the office appliance 
field in the full sense of the word. They have blazed a new trail in this field that has 
won the admiration of the entire trade, and as a contemporary, Geyer’s Stationer 
deems it a privilege to express its appreciation of the work which has been a distinct 
benefit to us all. 


“The publishers of OFFICE APPLIANCES regard the trade paper as one of the 
greatest influences of the times. They btlieve in the mission of the trade paper, in the 
message of better business that it carries, in the uplift spirit that dominates the trade 
paper idea and in the cleanness of thought, which is the universal policy of 99% of all 
trade papers published. Their belief in the trade paper present and future is founded 
upon that other belief that business, which is the expression of man’s essential industry, 
is the compelling power of a better civilization. Being imbued with such a belief they 
naturally hold high ideals for the trade paper. Knowing that the man who reads trade 
papers is a leader in many things worth while, they believe that the trade paper not only 
has to do with the particular business it represents, but with the ethics of business and 
the morals of the man, and they have worked out this belief in the magazines, OFFICE 
APPLIANCES. Broadly speaking, their incentive has not been simply to make money, 
but to create a trade paper which approaches their ideal of a business publication. and 
the measure of their success is best evidenced by the paper itself.” 
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GOAL OF CONTESTS PROMOTED BY OA 





BACKWARD on its 


APPLIANCES 1S 


8 LOOKING 


50-vear tenure, OFFIc} 


proud of the role it performed in the 


promotion of typewriting speed with 
accuracy. 
Previous to this trade journal’s spon 


sorship, speed contests had been held 
but the emphasis was placed purely on 
the number of finger strokes and endur 
ance rather than the production of 
typewritten letters which required little 
or no typographic corrections. 

It was in October of 1907 at the Na- 
tional Business Show in Madison 
Square Garden, New York City, that 
the first international typewriting con 
test was held for speed with accuracy. 


It was an event destined to raise the 


standard of tvpew riting throughout the 
country, increase the output in most 
offices and raise the pay of typists. 
George Patterson, founder of OrFict 
\ppLiaNces, had conferred with the 


leading commercial school proprietors 


n New York City and vicinity and the 
machine anufacturers in the promo 
tion ol this contest. 


Purchased Trophy 


Funds were raised for an attractive 


cup of considerable size, known as the 


OrFicE APP! 


Was to be 


iaNces Silver Trophy. It 
resented to the “World’s 


Champion Typist” and remain for one 


year atter each contest in the custody 


of the manufacturer of the machine on 
which the record was made. 

\ sum of $1105 was raised, $500 of 
which was contributed by the Business 
Show Co. Other donors were the 


writer Mfg. Co., A. B. 


Columbia Typ« 


Dick Co., Fox Typewriter Co., Ham- 
nond Typewriter Co., Kee Lox Mfg. 
Co., Mittag Volger, Inc., Monarch 
l'ypewriter Co., Remington Typewriter 
Co., Royal Typewriter Co., Secor Type 
writer Co., E. C. Stearns & Co., and 
Smith-Premier Typewriter Co. 

|. N. “Pop” Kimball, commercial 
school proprietor, managed operations 


of this first contest and the many which 
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followed it. Judges were heads of New 
York commercial schools. Medals and 
cash prizes were awarded for winners 
in the champion, amateur and novice 
division. 

The records established each year 
were posted in many schools through- 
out the country where typewriting was 
taught. They were impressed upon the 
students by the instructors as goals 
along the way to their objective—a job. 

Students having initiative and in- 
dustry along with speed and accuracy 
found the typewriter a means toward a 
secretarial career. 


First Winner 

The first winner of the Orrice Ap- 
PLIANCES Silver Trophy was Miss Rose 
L. Fritz, who won the title “World’s 
Champion Typist” with 84 words per 
minute. Miss Fritz toured the country 
with the trophy, giving demonstrations 
of her typing speed and later made ap- 
pearances in Europe. 

After holding the championship for 
two years, Miss Fritz “withdrew from 
the ring undefeated.” Like first cham- 
pions in many lines of endeavor she 
lived to see her record beaten by others 
who were to follow the speed and ac- 
curacy pattern in competition. 

For nine years Orrice APPLIANCES 
continued its supervision of the contest 
with J. N. Kimball as manager. For 
the nine following years the National 
Business Show Company took over 
supervision. In those 18 years the con- 
tests had so expanded as to make it 
desirable they should be independent of 
other events and quartered in a build- 
ing by themselves where ample pro- 
vision could be made for the large 
audience and steadily increasing num- 
ber of contestants. 

So in September, 1925, Orrice Ap- 
PLIANCES announced that the National 
Business Show Company and this mag- 
azine had withdrawn from supervision 
of the contest and the OA trophy was 
withdrawn from competition. 
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. Miss Rose L. 


First Winner . 
Fritz with the OrFicE APPLIANCES 
Silver Trophy which carried with 
it the title, “World’s Champion 
Typist.” Miss Fritz was the first 


winner. She retired undefeated 
after taking the title for two years. 


The trophy was placed in custody of 
the Underwood Typewriter Company, 
since for 18 consecutive years it had 
been won by Underwood operators. 

Mr. Kimball established a new an- 
nual contest for the world champion- 
ships which he conducted for several 
years. In his 22 years in the cause of 
better typing, this individual did more 
than anyone else for the development 
of speed with accuracy. 

Many contests were staged, too, by 
the Royal, L. C. Smith, Remington, 
Woodstock companies. 
Champions emerged, such as Albert 
Tangora, whose names were to become 
household words when typing speed 
was, discussed. 


Corona and 
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The story of the typewriter is pre- 
sented in some detail in this issue. 
Thus is recognized the influence of 
the writing machine as the forerun- 
ner of varied mechanical facilities 
which contribute to the efficiency of 
the modern office. Time and space 
do not permit similar treatment of 
all items of office equipment in use 
today. 





/ ypewriter, 


Auto Fiistory 
Run Parallel 


Just as the Gasoline-Powered 
Motor Car took Man Off His 
Feet, Mechanization of the Of- 
fice Started with the Invention 
by C. L. Sholes 


Emancipator of Women 
... “I feel that I have done 
something for the women 
who have always had to work 
so hard. This will enable 
them more easily to earn a 
living.” This statement by 
Christopher Latham Sholes, 
inventor of the first practical 
typewriter, appears in mural 
on a wall in a Milwaukee, 
Wis., courtroom. (Reprinted 
from the Remington Broad- 
caster for July 15, 1938.) 
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First Commercial Remington (1873) John Pratt Pterotype (1868) 


Illustrated is the first Remington typewriter produced for commercial pur- A southerner, John Pratt, took his Pterotype plans to England and secured a 
poses in 1873, outcome of the work by C. L. Sholes and associates. patent in about 1866. He used a wheel and selecting devices. 


The typewriter and the auto have had parallel careers in America. 

One emancipated women, replacing the kitchen with the office for 
career purposes, and the other outmoded legs and the horse in per- 
sonal transportation. 

But the similarity of the typewriter and the auto is more pronounced 
when one studies their evolution. 

Some 429 makes of typewriters were born through the years, 225 


Powered a , ; 
of them American-made. ‘Today there are only five manufacturers 








Off rss of the standard-size office machines in the United States: 
f the Of- RC All ; ‘aaa 
REP: - C. Allen Business Machines. Burt’s Typographer (1829) 
Remington Rand Inc. Made by William Austin Burt of Detroit and 
Royal Typewriter Company, Inc. Scpunsenan of « bene a," 
Smith-Corona Inc. : ‘ - 
Underwood Corporation. 
Hundreds of makes of autos, too, have flourished on the American 
scene—from the Brush and the Reo to the White Steamer—while to- 


day there are only a comparative few manufactured and sold in varied 
price and style ranges. 

Yes, typewriters, like the autos, are part of the saga of America in 
which the invention came first but the merchandising of the product 
profit-wise had to stand up in a ceaseless battle for business survival. 





The names of typewriters and the advertisements of their manufac- Hammond Typewriter (1884) 
: ’ , ae J. B. Hammond invented a machine in which 
turers have flitted across the pages of Orrice AppLiaNces in its 50- the type wes pleced upon @ wheel. 





year tenure. Thus it is timely in this anniversary issue to review the 
typewriter evolution. Of necessity this can only be done in broad 
strokes. To present a comprehensive history would be too space con- 
suming 

Although 1873 may be regarded as the typewriter’s date of birth 
as a commercial success, many inventors previously had worked toward 
its development and had produced many isolated examples. 


Before the first saleable machine was produced, an Englishman 
named Henry Mills was given a patent from Queen Anne on a type- 





writer, built in 1714. No record or description of the machine has survived. 

William Austin Burt of Detroit probably made the first typewriter in =a : 

he I " abe ery oe achine in 1828 and A dh Tack Noiseless Typewriter (1896) 
the United States. He developed his machine in 1828 and Andrew Jackson om en treatin by WS, 0, Sites ee sed 
sisned | patent July 23, 1829 the noiseless typewriter. He introduced 

- * an y oe — ram or sliding type bar machine. 
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A southerner, John Pratt, completed 
his invention of the Pterotype by 1866, 
but owing to the sectional differences 
occasioned by the Civil War he took 
his plans to England instead of at 
tempting to patent them in the United 
States. Pratt lacked money for 
tion of his machine and it is 


pertec 
related 
that he later made connections with a 
# B. Hammond for its manutacture 
Early pictures of the machine show 
that it did not bear any relation struc 
turally to a modern typewriter 


Inventers Busy 


minds of brainy Americans, 


The 
however, were 
typewriter was slowly 
1867 the Scientific 


hard at work and a 
evolving As 
early as July 6, 


American made this torecast: 


oert 
The weary process of learning pen 


manship in the schools may be 


reduced 
to the acquirement of writing one’s 
own signature and playing on the liter 
ary piano.” 

It is not strange that the first suc 
cessful commercial 
hybrid born out of invention, capital, 


typew riter Was a 


salesmanship and manufacturing know 


how. 


The machine, produced in 1873, was 
brought into being through the ex 
periments of Christopher L. Sholes and 
his Milwaukee ( Wis.) print shop com 
panions, Carlos Glidden and Samuel 
Soule; the business aptitude and money 
of petroleum broker James Densmore; 
the sales talk of George Washington 
Newton Yost and the engineering facil 
ities of the gun-making E. Remington 
& Sons at Ilion, N. Y. 


Sholes apparently at first confined 
himself in making a machine to write 
numbers only which printers could us¢ 
in numbering the pages of books. He 
joined forces with Glidden and Soul 
in working out the details at the Klein 
steuber Machine Shop in Milwaukee. 


Needed Capital 
The efforts bore fruit but the 
needed capital and that is where Dens 


men 


more of Pennsylvania entered the pi 
ture by advancing $600. Discourage 


ment after discouragement beset the 


Milwaukeeans but they finally produced 
a workable machine which a telegraph 
Weller, 


} 
Known as 


operator, Charles E. used in 
St. Louis and thus became 


the world’s first typist. 


It was early in 1873 that history was 


room I1n Ilion, 


made in a little hotel 
N. Y. 


arms factory of E. Remington 


There, officials of the great fare 


Sons 
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“Father of the Typewriter” 
Christopher Latham Sholes, 1819-1890 


were persuaded to sign a contract to 
manutacture 1,000 of the machines. 
A fluent salesman, George Washing- 


Y ost, had 


with gaining the signature of Philo 


ton Newton much to do 
Remington on that historical document. 
Playing a leading role, too, was Henry 
Harper Benedict, then treasurer of 
E. Remington & Sons. He had the 
vision and the courage to convince his 


superiors that they had an opportunity 


o revolutionize the business world. 


Faced Hurdles 


A commercially-successful typewriter 


had been born but its progress was 


not spectacular. The price of $100 or 


more tor a writing instrument when 
a dime would purchase a pen was a 
difficult hurdle for pioneer salesmen. 
Earliest advertisements were directed 
reporters, lawyers, authors 


The 


was ignored as a potential market. 


to court 
ind clergymen. business world 
For many years typewriter salesmen 
had a difficult time and Floyd J. Kav 
anaugh, first typewriter agent in Gal 
veston, Tex., has recalled, “A salesman 
who could sell a typewriter to a busi 
nessman in Galveston when I first came 
here, had to have the patience of an 
Indian, the wisdom of a Socrates and 
the strength of a football player.” 
little, 


machine 


Little by however, the new 


fangled gained 
Samuel L. 


ot literary 


acceptance. 
Clemens, the Mark Twain 
fame, is said to have been 
to submit 


the first author a typewrit 


ten manuscript to publishers. Even 
he had troubles, however, and he once 
wrote the manufacturers of his ma 
chine: 
“Gentlemen: Please do not use my 
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name in any way. Please do not even 
divulge the fact that | own a machine. 
| have entirely stopped using the type 
writer for the reason that | never could 
write a letter with it to anybody with 
out receiving a request by return mail 
that | 
machine, but state what progress I had 
I don’t like 
don’t 


people to know that I own this curi 


would not only describe the 
made in the use of it, etc. 
to write letters, and so | want 
osity breeding little joker. Yours truly, 
Sam L. Clemens.” 

Speed Unknown 
Known as the “Type-Writer,” the 
mechanical marvel gained stature in a 
world that only had known writing as 
a laborious hand process. Speed in 
setting down the thoughts of authors 
and businessmen was as unknown as 
the sight of a woman employee in an 
office. 

But the typewriter was destined to 
become an “emancipator” of women, 
to whisk them out of the kitchen and 
into the office. 

Lillian S. Sholes as a girl of 16, the 
daughter of Christopher Latham Sholes, 
drew fame as the world’s first woman 
typist, using the machine which her 
father had devised. 

She was the forerunner of the mil- 
lions of girls and women who were 
to gain employment in the business 
offices of the world, thus achieving 
independence in a world that had been 
regarded as man’s. 

Shorthand and 


the most famous partnership in_his- 


typewriting became 


tory. It was a combination that erased 
centuries of longhand writing. 

The “white collar” girl was the crea- 
ture of Sholes, the men who helped 
him, and all the other inventors who 
labored before and afterwards to make 
the typewriter efficient, streamlined and 
sometimes electrically impulsed as it 
is today. 

Many Casualties 

Yearly, new makes of typewriters 
have been produced, their merits de- 
scribed on the pages of Orrice AppLr- 
1904. Many 


machines became casualties because the 


ANCES since well-made 


inventors, or the companies producing 


them, could not weather economic 


storms. 
United 
because they 


Spreadeagling the entire 
States held 
made improvements to 


early models and because they knew 


typewriter 


fundamental 


how to merchandise and advertise their 
products, are today’s manufacturers— 
Remington Rand, Royal, Smith-Corona, 
Underwood and R. C. Allen. 
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Royal entered the typewriter field 


in 1906 with the inventive mind of 


FE. B. Hess playu 


His combination of the 


ig a large role in its 
development 
accelerating typebar and anti-friction 


roller escapement yielded a clear, de 


cisive and refined printing result which 
gave birth to the Royal advertising 
slogan— Compare the Work.” Among 


the Hess teatures were those relating 
to the elimination of “feathering” and 


noise reductio1 Further innovations 


have been made 1n the Royal models 
since. 

Built Smith Firm 

The tour Smith brothers—Lyman, 


Monroe, Wilbert and Hurlbut—who 
formerly figured in the organization 
of the Smith Premier Typewriter Com 
pany, in 1903 set up the L. C. Smith 
« Bros. Typewriter Company to manu 
facture a visible writing machine. This 
is the frm known today as Smith 
Corona Inc. Emphasizing the idea of 
“writing in sight” the Smith brothers 
sold their product with several revolu 
tionary features. Later additional im 
provements were added. These included 


the shifting of 
basket) instead of shifting the carriage, 


the type segment (the 


and the interchangeable platen feature. 
The ball bearing feature was also an 


innovation. 
Dates to Contract 


History of the Remington typewriter 
dates back to the original contract with 
C. L. Sholes as described earlier. That 
was in the year of 1873 and William 
K. Jenne for 30 years was a moving 
hgure in the Remington manufacture. 

By 1894 the Remington Model No. 
6 was on the market with such fea 
tures claimed as improved spacing 
mechanism, lighter paper carriage, im- 
proved ribbon movement and adjust- 
able paper guides. Throughout the 
years Remington has kept pace with 
progress in typewriter design. 

[he first front-stroke machine to 
attain prominence was the Underwood, 
invented by Franz X. Wagner. It was 
placed on the market in 1897 by John 
T. Underwood, who had long been 
identified with the writing-machine in 
dustry as one of the pioneer manufac 
turers ef typewriter ribbons and carbon 


papers. The design of the front-stroke 


machines represented a new departure 
in the arrangement of the type bars, 
which were placed in a segment in 
tront of the carriage, the type printing 
on the front of the cylinder. 

Today, the front-stroke principle is 
part and parcel of the visible qualities 
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to Zalsho— 


D . 7 j / sc) 

\ U Kecall [ hes Mak 

Acme Fay-Sholes Official 
Albertson Federal Oliver 
Alexander Ford Otto 
American Fitch Parker 
Annell Fountain Peerless 
Arlington Fox Peoples 

Atlas Franklin Perfection 
Automatic Garbell Pittsburgh 
Barlock Gourland Postal 
Bennett Granville Portex 
Bennington Grundy Procter 

Blake Hall Pocket 
Blickensderfer Hammond Prouty 

Blick Ninety Harris Visible Pullman 
Blick-Bar Hartford Rapid 

Book Electric Hooven Reliance 
Bradford Horton Rem-Sho 
Brooks Ideal Polyglott Rex 
Burlingame International Roberts Ninety 
Caligraph Jackson Rochester 
Cash Jewitt Salter 
Champion Junior Secor 
Century Jundt Shilling 
Champignon Keystone Shimer 
Chicago Knickerbocker Sholes Visible 
Childress Lambert Silent 

Cipher Lasar Harry A. Smith 
Clevenger Leggatt Smith Premier 
Columbia Bar-Lock Linowriter Stallman 
Commercial Visible Logo Type Standard Folding 
Cram Long Stearns 
Crandall Mallman Sterling 
Crown Manhattan Sterling Fox 
Darling Maskelyne Sun 
Daugherty Merritt Taylor 
Dayton Mentor Telegraph Yetman 
Delta Mercantile Travis 
Demountable Merchants Triumph Il 
Densmore Meteor Type-Adder 
Dictator Model Universal 
Dollar Molle Victor 

Duplex Monarch Visigraph 
Edison Mimeograph Munson Walker 
Elliott-Fisher Moon-Hopkins Wallace 
Emerson Morris Williams 
Empire McCall Woodstock 
Essex McCool World 
Eclipse National Xcel 
Elliott-Hatch New Century Yetman 

Ellis Niagara Yost 

Eureka Nickerson Yu Ess 
Excelsior Script Noiseless Zalsho 
Favorite Odell 


of all standard machines. 

R. C. Allen Business Machines, Inc., 
entered into the typewriter field just 
recently. In November of 1949 the 
Grand Rapids, Mich., firm purchased 
the manufacturing rights and facilities 
of the Woodstock Typewriter Com- 
pany which had a long and important 
role in this industry since 1910 in 
Woodstock, Ill. The new machine is 
known as the R. C. Allen typewriter 
and innovations have been made for 
the long popular Woodstock. 
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In the later years of the past half 
century spanned by Orrice APPLIANCES, 
the production of portables has been 
a notable innovation in United States 
manufacture. Similarly has come the 
perfection of the electric typewriter by 
International Business Machines Cor- 
poration, Remington Rand Inc., Royal 
Typewriter Company, Inc., and Under- 
wood Corporation. 

The typewriter in this country, like 
Topsy, may have “just growed.” But 
one thing certain—it is here to stay. 
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Office Systems Stressed, February 1905 


FUNE 1905 





GEORGE PATTERSON, 





founder of the journal, is pictured . 
with representative covers showing | 
the evolution from the little “Type ' 
writer Trade Journal” up to “Office 
Appliances — with the key on the | 
cover.” Thus the grou th O] an 1dea | 
took only one year in which to be 
realized. First Use of Key on Cover, June 1905 
| 
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Patterson's Notebooks in which he kept all company records 
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» 1905 





“As It Was in the beginning” 


THE STORY OF OFFICE APPLIANCES AND ITS FOUNDER GEORGE PATTERSON 





@ GEORGE H. PATTERSON, born 
in Ottawa, Canada, but brought to this 
country when very young, was the 
founder of Orrice AppiiaNnces. In his 
20’s, when employed as clerk in an 
attorney's office in New York City with 
thought of a career in the law, he 
“made acquaintance with the then little 
known typewriter.” Fascinated by the 
mechanism and its utility, he became 
an expert operator, not only in manip 
ulation of the alphabetical and mathe 
matical symbols but with other char- 
acters on the keys, with which he 
originated an interesting artistry with 
a variety of designs—“The Square 
Level Headed Man,” “The House That 
Remington Built,” and others. 

His most impressive achievement in 
the artistry was portraiture with the 
period key. Capital likenesses of several 
well known persons came from his 
typewriter, among them “Cleveland and 
Stevenson” and “Harrison and Reid,” 
both pairs successful candidates for 
president and vice-president of the 
United States 


Portrayed McKinley 


The outstanding example of his 
portraiture was of Major McKinley, 
made during his successful campaign 
tor the presidency. The original, sent 
to Mrs. McKinley, was gracefully ac- 
knowledged 

The artistry was frst publicized in 
the “Typewriter and 
World,” the well 


organ. 


Phonographic 
known. shorthand 
The novelty of the idea led to repro- 
duction of the portraiture in several 
newspapers, resulting in considerable 
omplimentary publicity for the artist. 
To George Patterson, the click of his 
typewriter was opportunity knocking 


at his gate | knock unbidden once 


at every gate . those who follow me 
reach every state mortals desire 

and so forth. Good-bye law career. 
Hail typewriter! 


It is doubtful if anyone turned to the 
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typewriter for a career with so keen an 
interest as George Patterson. (“The 
beginning of my lifework.”) 

Impressed with the romance of the 
origin and development of the machine, 
aware of its world-wide importance 
and sensing all that followed in its 
wake, the typewriter potential loomed 
larger and larger in George Patterson’s 
contemplation of its future and his own. 

A period with the Williams type- 
writer—pleasant recollection through 
his remaining years—and then, an idea 
that would not be dismissed from mind, 
which necessitated considerable travel, 
led to an arrangement with the Rem- 
ington Typewriter Company for a 
period at Baltimore, at St. Louis, at San 
Francisco and at Boston, and for travel- 
ing between periods. Visiting all large 
cities of the United States and Canada 
in three years and several European 
countries in one year, he made acquaint- 
ance with many engaged in many 
trades and obtained their opinions, 
(which were very favorable,) of the 
“idea that would not be dismissed from 
from his mind.” 

At the turn of the century the coun- 
try emerged from the gloom of a three- 
year depression, followed by the Spanish 
American War and the murder of Presi- 
dent McKinley, who had been elected 
for a second term. 


Stimulated Progress 


Industrial activities stimulated com- 
mercial enterprise, causing a general 
urge for better ways and means to pro- 
mote national progress, for more efh- 
cient processes in business operations 
and for better methods of all account 
and record keeping. The result was 
new systems and new mechanisms 
affording convenience, economy and fa- 
cility in practically all office operations, 
not only in this country but in most 
commercial centers of the world. 

The many trades engaged in produc- 
tion and distribution of office utilities 
were in flourish. The typewriter, with 
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the numerous mechanisms and _ neces- 
sary supplies in its wake, was among 
the leaders—or rather, was leading the 
leaders. 

To the young typewriter demon- 
strator who had finished the equivalent 
of a post-graduate course in his chosen 
career, all conditions seemed favorable 
for materializing his great idea, some- 
thing never before suggested, that would 
revolutionize many important trades. 
He was right! And his idea was greater 
than he knew and would be established 
sooner than he expected. It was con- 
sideration of the thousand and more 
trades engaged in the production and 
distribution of the many thousand 
utilities—machines, systems, furniture 
—and supplies which met at the point 
of service, the office, as an industrial 
entity. 


THE OFFICE EQUIPMENT 
INDUSTRY. 

A new star in the business firmament, 
in view world around and that star 
in the ascendent. 

* * * 


Of the many thousand persons now 
engaged in the numerous divisions of 
the office equipment industry, few, if 
any, recall that at the close of the 19th 
century there was no office equipment 
industry nor is there any record of 
earlier use of that term. But the germ 
of a great organization with that name 
was in the process of development to 
a remarkable result. 

Three years of depression in the last 
decade of the 19th century closed many 
factories in several sections of the coun- 
try, causing great distress. “Soup 
kitchens” were opened on Broadway, 
New York, and elsewhere. A change 
of national policy came by the election 
of William McKinley despite the fa- 
mous “Crown of Thorns and Cross of 
Gold” oratorical gem of William Jen- 
nings Bryan. Some favorable circum- 
stances, discovery of gold in Alaska 
being one of them, increase of import 
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duties another, and ott 

come which were “casting their st 
ows before,” re-elected Mr. McKi 
opened factory doors an 

in full flower. In this situation Ge 
Patterson, “with almost t 
sion,’ as one of his 

projected his new star in tl 


firmament which affected thx 


fortunes of many perso 


. * 


In June, 1904, Mr. P 


at 52 Duane St., New York City 
first number of his litt blicat 
under the title, The Typewrit ] 


Journal. He 
System” as a sub-title. On the ce 
was the statement that the journa 


to cover the interests of typewr 


ribbons and carbons, duplicators, 
and cabinets, card inde tems 
leaf systems, paper and supplies, 


cialties, adding machines and grap 
The 


announced on the same cover, inclu 


phones. held of his subscrib 


inventors, managers, salesmen, re} 


men, agents, dealers, stationet 
the buyer. 


Journal "Dressed U 


title on the cover was accentuated 


background of color. In the October 


issue this sub-title was rged 


the February number the size of 
title reduced and the s 


main was 


title increased to the former siz« 


main title and a conspicuous line adde 


“pertaining to modern ofh Te) 


ances.” 


In the May, 
the last of Vol. 1, 


1905. issue VNni } VV 


and which complet 


used the word Of 


p' 


In the September number the su 


the year, the publication was issuc 


under the name of Orrice APPLIAN 


Thus the founder worked t the pl 
arranged at the outset to first establ 
the journal in the typewriter 
which was the basic unit in the 
chinery division, and come gradua 
to the title that included all produ 
and qgistribd ion 


destined to cor Dost 


the production 
which were 


industrial entity in office equipment 


In May, 1905, Mr. Patterson took | 
first partner in the ent 
Thurnau, moved the publication ofh 
to Chicago and enlarged tl jour 
to 9 x 12-inch dimensio: 1 size 


maintained until June, 1943, when the 


paper conservation progr 
War II required reduction to the 
rent page size. 

In 1907, difference 


olicies and plans led t 
I } 
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[hurnau s 
Patterson s 


John 


nterest and a part ot Mr 
interest were 
on. 

For | yea! Mr 


onnected with the 


Johns n had been 


American Stationer 
APPLIANCI 
journals, tor which he 


} 1} 


onducte 1 a western puDlication ofhce 


*absorbed by Orrici s) and 


other Lockwood 


in Chicago. His high regard tor the 


tationery ad $10 Ol the industry and 
his enthusias or its future possibili 

*The publicati which have been absorbed 
by OFFICE API ANCE during the years of 
it history are in the order of their acquisi- 
ion The Off The National Stationer, Busi- 
ness Equipment lournal (Inland Stationer), 
and {mer F S tioner & Office Vanager 
The Amer 7 tationer had previously ab- 

rbed The fe) Juttitter and Office 
’ na¢ 


Office Equipment Industry 


Continued from page 17 


buyer, more ntensive cultivation, etc. 


et 
Back in 1905 the stationer was a store 


Keeper in a Ver} literal sense. He never 


left his store to transact business. At 


that time George Patterson had the fol 
owing to say an editorial: 


There reason why the stationer 


IS fi 
! 
ind dealer cannot secure good men for 
trictly outside work—selling. Men to 


continually chase around town visiting 


ofhce atter ofhce, presenting new office 
' ; - 
ippliances of various kinds to the busi 


ness public ind taking orders for them, 


prec sely as the specialty man does. 

In 1953 Orrick APPLIANCES con 
lucted a comprehensive survey imong 
dealers in this industry and obtained 
vidence that 74 of business volume 
Is NOW done y\ outside salesmen. 


| ] | 
Necessity is not the only mother of 


invention. The history ot the ofhce 


equipment industry is studded with 


' , 
examples or tne development oO! prod 
ucts betore any need was felt. The in 
ventive geniu of manufacturers and 


others in the ndustry has een con 


stantly at Work creating new products 


ind improving old ones, anticipating 


ind creating and for equipment 


whose utility had to be sold 

And therein es a spark that has 
made this industry continuously pro 
gressive—its utilities are sold for what 
they DO and not for what they ARE. 
That factor has made and will con 
tinue to make the future of office 


equipment unl ited 


Through the past 50 years all in 


have felt the 


dustries pinch of taxes 


ind grumbled woul the necessity for 


eping certain ords aS ¢ agence that 
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ties dovetailed into Mr. Patterson 


ideas tor the co-ordination of the part 


and tor the promotion of interest in th 


industry as an entity 
Che 


ness Wa 


; 


tationery division ot the bus 


t once pivel ore prominenc 


and the utual dependence between 


and the otner divisions more accentt 


ated (o-operation and organizatio 


were urged and proper contacts betwee 


the divisions recommended. 

Mr. Patterson died in March, 1908 
before his visions tor the industry be 
came a reality and before the journ; 


had 


he could perceive that his dream woul 


achieved his hopes. But not befor 


one day come true 


the taxes were justly exacted according 


! 


to law Che  ofhce equipment an 


supply industry shared in the 


“pinch 
but also embraced the golden Oppor 


tunity to supply the rest of the busines 


community with the facilities for keey 


inp the necessary records. T he tot 


business volume of the industry w 


substantially increased because of tl 


record requirements ol the tederal, Stal 


and municipal tax 


proyvrams. 


It should be out that all bus 


pointe a 


ness derived one beneht trom the othe 


Wise unpleasant aspect ¢ 


the tax syster 


by be ng forced to keep certa 
records or tax purp Ses the averag 
businessn al came to possession 
Statistics that gave h 1 a much mor 
accurate understanding ol the Stale 
his busin § at any one tume. 


Have Kept Pac: 


1 mechanization or 


Increased auton 


t10n Of oftice procedures has become a 


absolut requirement. Commerce al 
industry have kept pace with the tre 


mendou expansion Ol population an 


its ever eniarging det inds only becaus 


provided by the ofh 


kept ahea 


Operauions al 


the facilities 


equipment ndustry ha ¢ 


ot the needs of offic 


controls. Bigger busine 


management 


units and constant swelling ot busines 


volumes have magnified the problet 


iness Operations to such 


ot daily bus 


extent that efhcient functioning 1s p 


sible only through the use oft electron 


compulors, magnet nemory equl 


and similar mar s of the moder 


ment 
office. 
What tne 


for imaginative 


future holds 1s a matte 
speculation. The on 
certainty is that the ofhce equipment 

dustry w ontinue in its role of co 


tributor to the ofhice efhicienc 


cause oO 
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Evan Jo Wson 
Contnibutor 


B® SINCE JULY, 1941, Evan Johnson has been listed on the masthead ot OFFice 
Appiances as Contributing Editor. For nearly 34 years prior to that month he provided 
dynamic leadership as Editor and Publisher. For most of Orrice Appiiances’ “Half 
Century of Progress” Mr. Johnson was the journal’s guiding genius, a constant source of 
inspiration to members of the staff and a well spring of ideas for the industry. The record 
reveals the particular aptness of his title on the OA staff for the past 13 years—Con 
tributing Editor. 

An outstanding contribution was Mr. Johnson’s activity in relation to the founding of 
the National Stationers Association, now called National Stationery & Office Equipment 
Association. In co-operative action with Charles H. Coles, Llewellyn E. Barnes, and others, 
Mr. Johnson created and developed the idea of a national association. Despite occasional 
waning of interest, the idea was kept alive, eventuating in an organization meeting held 
in Chicago on October 3, 4 and 5, 1904. 

Mr. Johnson was also present, by invitation, at the organization meeting of the associa- 
tion now known as the Office Equipment Manufacturers Institute. 

During the years of his editorial leadership, Mr. Johnson consistently and successfully 
promoted the dream of the founder of Orrice Appiiances, George Patterson, of bringing 
all of the trades related to the production and distribution of office utilities under the single 
banner of the Office Equipment Industry. The soundness of his judgment and the effective- 
ness of the campaigns he conducted persistently in Orrice AppLIANCEs, are evident today 
in the recognition accorded the office equipment industry as a significant entity in the 
total field of commerce. 

A more specialized movement launched by Evan Johnson through the pages of the 
journal was the diversion of office furniture from distribution through household furniture 
dealers to its present channels within the office equipment industry. Under the direction 
of Mr. Johnson Orrice AppLiaNces unremittingly promoted office furniture as a logical 
line for the commercial stationer and office equipment dealer to handle. Today very little 
office furniture reaches the user through other types of merchants. 

Less conspicuous, but perhaps even more influential, were the daily contributions in 
the way of ideas and suggestions to visitors that Mr. Johnson made from his “old work- 
shop,” as he called the space between two desks—a roll top and a flat top—which he 
occupied for so many years. No matter who the caller was—dealer, manufacturer, top 
executive or a beginner—Evan Johnson always found time to listen and offer wise counsel 
when it was asked. Thus it was that he earned the good will and high regard of many 
friends in all categories of the industry. Their good will, which he terms, “Treasure found 
ilong the way,” is one side of the coin of compensation. The other side is the giving of 
oneself unstintedly for the good of fellow men within the industry. 
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LaVerne Bo- 
jorski, recep- 
tionist, with 
Rita Mann, 
secretary to 
Mr. Gilbert 


G. C. Wheeler, vice-president & Eastern manager, Wallace W. Fisher, Eastern advertising staff, 
with J. L. Gallup, assistant Eastern manager with Dorothy Hayes, secretary 


| 





H. L. Sime, vice-president & Western ad- C. W. Gilbert, secretary & business manager; R. G. Johnson, Service Bureau manager and assoc# 
vertising staff, with Delysle F. Cass, West- Virginia Podhradsky, subscription manager; editor of “OA Buyers Index,” with Genevit i. 
ern advertising staff and Vivian Black, secretary Calomino, secretary. 
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Staff 
at 


W ork 





Walter S. Lennartson, editor 


R. M. Daugherty, assistant treasurer & office 
manager, with Irene Drew, bookkeeper 


George Buckley, assistant editor; C. O. Schlaver, associate editor; and Mercedes 
Lewis, assistant editor 





d, Calif. rep 





d associ , 
-_ Genevil Irene King, secretary; B. C. Wallsten, production manager; and At the addressing machine: Paul Michaud and 
Leonard Schimek, assistant production manager Ray Lizar 
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The O 


2 GROSSO 


CHARACTER 


@ OFFICE APPLIANCES, with root 
age in George Patterson’s little type 
writer trade journal but with no jour 
nalistic prototype, was destined to serve 
a world-wide commerce. It was entered 
in the trade journal field with the be 
lief of its founder that it would unit 
the forces of several hundred detached 
trades into a great organized industry 


functioning in the chief market places 


of the world. 


AND IT CAME TO PASS. 


There is no evidence that among the 


h 


thousands engaged in the numerous 


trades such an idea had been consid 
ered. Of those early times a president 
of the National Stationers Association 


wrote in an article in this journal, “It 
was every man for himself and_ the 
devil take the hindmost.” 

Having no pattern applicable to the 
idea, the Roman Forum, which func 


tioned for the common good, seemed 
to offer something toward the fraternity 
it was hoped to achieve. 


The discussion of moot questions 


The most famous square of one of the 
world's greatest cities was the Roman 
Forum—located between two most im 
portant of the seven hills—Palatine 
and Capitoline. The Forum was the 
center of Roman life. Large boards 
were put up that served as the Roman 
newspaper. Afterwards they were kept 
in the Tabularium (1!) record office 
Some of the people went to the 
Basilica Julia (2) to hear law cases 
A temple (3) honored legendary heroe: 
Castor and Pollux. Perched on the 
Capitoline Hill (4) were the temples 
of the most honored gods, Jupiter and 





June. 
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ffice Appliances “Forum’ 


first experimented with, was not en 
couraging. It was decided to take only 
two factors of the Forum for the OA 
pattern—"the market place” and “the 
platform,” from which information on 
important events, political and other 
wise, and all general news were given 


to the publi: 


Market Place 


The special content of reader pages 
was the information from the plattorm, 
and the sections devoted to the adver 
tisements of manutacturers constituted 
the market place. 

The industry and Orrice APPLIANCES 
both were created by persons engaged 
in the many trades which were to 
compose the great office equipment in 
dustry. There was no magic in the re 
markable result achieved. All members 
simply followed the pattern designed 
from the two divisions of the Forum 


the market place and the platform. 


Orrice APPLIANCES became and con 
tinues as the Forum for the industry 


ind the personnel of the field has be 


FIFTIETH ANNIVERSARY ISSUE 


° 


come a yvenuine /raternity, in accor 
ance with George Patterson’s drean 

The plans, ideas and suggestions fo 
development of every division of th 
industry appearing on the pages ot th 
journal the Forum platform — hay 
their source in the industry member 
ship. Through the years all informatior 
on any important subject published it 
the journal was furnished by dealer 
who drew their ideas and recommenda 


tions from the crucible of practical ex 


perience, or by special writers who of 
tained their information from dealer 
or producers in the industry. So it 
that a compliment to Orrice Appt 
ANCES for its usefulness is also a compl 
ment to contributing members of th 
industry 


As He Visioned 
Thus we have the spirit of fraternit 
expressed in co-operation and contribu 


tion for the betterment of all, just a 


George Patterson envisioned it. | 


The idea of making the journal 


type and picture FORUM of the grea ) 





In accor 
n’s drean 
pestions to 
sion ofl th 
ages ol th 
rm hai 
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intformatior 
ublished i 
by dealer 
commenda 
yractical ex 
“rs who of 
‘om dealer 
ry. So it 
ice App! 
so a compl 


bers of th 


le Visioned 
yt traternit 
id contribu 
all, just a 
d it. 

e journal 

of the grea 


De ed 





industry seemed like “hitching one’s 


wagon to a star.” But the idea material- 
zed. The pictorial display of industry 


products the advertising pages be 


came a MARKET PLACE, which 
wings together manufacturers of office 
equipment in the United States and 


distributors office utilities in this 


country and nearly every other country 
in mutually satisfactory transactions. 
There also came, in “Popular Assem 
bly,” a great group of attendants (sub- 
scribers) seeking complete reports of 
general progress of the industry, of cur 
rent events and associated activities. 


Perhaps the feature of greatest in 


terest and value to all concerned with 
the advance of the office equipment 
industry is the PLATFORM, those 
pages of Orrice Apptiances devoted to 
feature material on a wide range ot 
subjects pertinent to the operation of 
distribution units for all types of office 
equipment, furniture, machines and 
supplies. 

Highlights in the continuing pro- 
gram of OA FORUM have been certain 
annual special sections—one on export 
conditions, written by prominent foreign 
dealers; office furniture, 
with articles from experienced distribu- 


another on 


tors; a third concerning office specialties, 


CONTRIBUTORS TO THE FIRST SPECIAL SECTIONS 


Che first Special Foreign Section was 


published January, 1909, less than 
five vears after Orrick APPLIANCES was 
founded. The section was continued 
innually in January issues for 10 years. 


\ppended are the names of the writers 
who contributed to the first section. We 
wish space were available to name all 
those who participated in subsequent 
ry more members of the 


sections, a LOO « 


‘traternity. 


C. E. Bryant, Bombay, India. 

W. A. Smith, Milan, Italy. 

Henri Welto, Basle, Switzerland. 

T. Edgar, Budapest, Hungary. 

Count Mannerheim, Helsingfors, 
Finland. 

D. L. Munro, Calcutta, India. 

F. B. Knyvett, Auckland, New Zealand. 

Ad. L. Zadig, Malmo, Sweden. 

N. F. Stein, St. Petersburg, Russia. 

F. A. Wardlow, Buenos Aires, 
Argentina. 

Henry Goldman, Zurich, Switzerland. 

A. Brautigan, Gothenberg, Sweden. 


Presentation of special annual office 
urniture sectio! 
The 45th sec 


month. Listing the 


s began in July, 1910. 
tion was presented last 
names of all the 
writers in the special section since 1910 
would be almost like publishing a “Blue 
Book” of the outstanding dealers of the 
industry. Their number would run close 
to 700. Space permits use only of the 
first section. 
H. F. Chapin, Kilham Stationery & 
Printing Co., Portland, Ore. 
R. L. Anthony, Anthony & Cowell Com- 
pany, Providence, R. |. 


ontributors to the 


* W.S. Cummings, Scruggs, Vandervoort 


& Barrey, St. Louis, Mo. 

L. T. Marshall, Marshall-Jackson Com- 
pany, Chicago. 

C.A.H. Thom, Gregory, Mayer & Thom 
Company, Detroit, Mich. 

James A. Dorsey, The Dorsey Printing 
Company, Dallas, Tex. 
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S. R. Coleman, Western Bank Supply 
Company, Oklahoma City, Okla. 

J. M. Byck, M. S. & D. A. Byck Com- 
pany, Savannah, Ga. 

Isaac Wagemaker, Wagemaker Com- 
pany, Grand Rapids, Mich. 

Fred S. Lincoln, Fred S. Lincoln, Inc., 
Washington, D. C. 

R. M. Breeden, Salt Lake City, Utah. 

W. J. Mullin, Library Bureau, San Fran- 
cisco, Calif. 

George B. Wray, William B. Burford 
Company, Indianapolis, Ind. 

L. H. Martin, The Globe-Wernicke Co., 
Cincinnati, Ohio. 

Edwin |. Baer, Baer’s, Canton, Ohio. 
Twenty-nine years ago the first an- 

nual office specialties section appeared 

in Orrice AppLiances. The writers, 20 

in number, were all practical men who 

offered ideas and suggestions out of 

experience. That pattern has held true 

through the 29 sections that have ap- 

peared in January issues. Again, lack of 

space makes necessary limiting the list- 

ing of contributors to those in the first 

section. 


Charles A. Stott, Charles G. Stott & 
Co., Inc., Washington, D. C. 

W. H. Kistler, W. H. Kistler Stationery 
Co., Denver, Colo. 

W. L. Bredesen, Bredesen Brothers, Be- 
loit, Wisconsin. 


also consisting of comments from ex- 
perience by qualified dealers. 

In addition to these outstanding an- 
nual sections there have been numerous 
others presented from time to time, 
covering such subjects as loose leaf sys- 
tems and supplies, visible records, writ- 
ing instruments, school equipment and 
supplies, filing supplies, ribbons and 
carbons, types of office ma- 
chines, and so forth. Each special offer- 
ing was possible only through the co- 
operation of the “fraternity,” whose 
members have always been willing to 
share their knowledge in a program 
“cause of the industry.” 


various 


advancing the 


H. H. Kleinschmidt, Tribe of K, Gary, 
Indiana. 

M. F. Thometz, Kohlhaas Company, 
Chicago. 

George E. Damon, George E. Damon 
Company, Boston, Mass. 

J. D. Cameron, M. E. Carlton Com- 
pany, Flint, Mich. 

H. S. Barry, B. E. Calkins Company, 
Butte, Mont. 

F. P. Seymour and W. J. Goodman, 
Horder’s, Inc., Chicago. 

A. G. Dunham, Dunham Office Appli- 
ance Company, Miami, Fla. 

B. A. Tuttle, The Tuttle Corporation, 
South Bend, Ind. 

John C. Becker, The John C. Becker 
Company, Milwaukee, Wis. 

P. H. Nichols, H. W. Nichols, Sales- 
book Company, Cincinnati, Ohio. 

C. J. Kannewisher, Line-A-Time Manu- 
facturing Company, Rochester, N. Y. 

C. W. Roth, Roth Office Equipment 
Company, Dayton, Ohio. 

J. S. Kral, The Buckeye Office and Sup- 
ply Company, Cleveland, Ohio. 

Julius Biel, Stevens, Maloney & Com- 
pany, Chicago. 

J. H. Stratford, Neal, Stratford & Kerr, 
San Francisco, Calif. 

H. E. Chandler, H. E. Chandler & Com- 
pany, Evanston, Ill. 

William H. Edwards, Seemann & Peters, 
Inc., Saginaw, Mich. 





The High Calling of Trade Journalism 


A TRADE JOURNAL pictures no vice; portrays no crime; indulges in no 
scandal. It promotes good will and stands for high ideals. It advances efficiency 


and economy in business. 


Business has an important function in the scheme of things. It is not a mere 
instrument for gain, but is man’s essential industry organized and co-ordinated. 
It is man’s tool of service; the individual's contribution to the sum of human 
endeavor. Business not only makes for man’s material well-being, it also makes 
possible the development of the arts and sciences and all other cultural in- 
fluences. It builds churches, schools and libraries; gives us music and literature. 
So | have a high opinion of journals (at least of their potentialities) that serve 


any division of legitimate business. 


FIFTIETH ANNIVERSARY ISSUE 


53 











APCENTINA 





Pree wr PINES 


Vv 


Oe way 


SWITZERLAND 





finan 











crow t Fiver Lands 
| / 


1 mention of the industry's development, the current market, sometimes a 


prediction into the future, such are the brief sketches that follow. They have 


been written by prominent dealers from many countries, some of whom have 


offered suggestions for improving export and import conditions. These out- 


lines should prove generally indicative of conditions around the world, in spite 


of the omission of some important countries. Lack of response in these in- 


stances to our invitations for comment is sincerely regretted. 


© 


* CHIMMAY . 


by ALEX JEPSON 


Handelsselskabet Ehapa 
Copenhagen K, Denmark 


@ DENMARK, ESSENTIALLY an agricultural! 
country, must depend to a large measure on foreign 
trade to maintain its high standard of living. 

Up to 1931 practically everything within the field 
of ofhce equipment came from abroad and Amer 
ican manufacturers held a predominant position 
with their products. With the advent of the eco 
nomic crisis on a world-wide front, Denmark was 





compelled to revamp her foreign policy. 
Our country became a party to a number of | 


lateral agreements which strictly limited impor 
to those nations which were maintaining a clos 
balance of trade with Denmark | 

Consumption of foreign goods, including ofhe 
equipment, however, outraced limited imports, at 
it became necessary tor Denmark to get into th 
production field. During this period we were ab 
to keep in touch with the latest developments | 
office equipment, through the columns of t 
Orrice APPLIANCES magazine. 

At the present time there are various Europea 


S 


t 


factories producing American items under a 
censing agreement. Denmark, at present, has li 
eralized its policies and is hopeful that the futur | 
will see the resumption ol old Ways and old dat " 


with the lid oft of restrictive import measures. 





by RENE MARTENS, 


Maison F. Maes, 
Antwerp, Belgium 





@® THE FIRST STEEL OFFICE turniture was 


introduced on the Belgian market around about 


19] a meeting then with a cold reception. It was not 
until many years later, in 1923-24, that this type 
of office furnishings commenced slowly to find 


its way into the favor of a few progressive minds 
in Our country 
At that time marked attention was being given 


, , = 
to wooden furniture and there was Little efnciency 


in ofhice¢ we rk ind plant production. 


54 FIFTIETH ANNIVERSARY ISSUE 


At a small pace, it was realized that the prop 
equipment of scientific design and constructid 
could ease the strain on the office worker. Ti 


4 
S 
‘ 


conservative mind of the general businessman wi 


slow to grasp the full significance of the n@ 
trend that steel had come to replace wood ap 
that it had come to stay. 

Progress became more pronounced and it Wi 
after the 1940-45 war that steel ofice equipment W 
firmly established. Thus, we have been fortuna & 
as a firm to represent exclusively for 30 years A gr 
Metal Construction Company of Jamestow ni 
U.S.A., and London, England. It 

It has now been proved to most Belgians thov 
business and production plants cannot be run ¢ 
old ideas. The management has understood th up 
progress must be continuous and we must moter: 
forward with it. .. or sink. Many businessmen af co 
manufacturers are looking to the United Stat€La 
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going there « inspection trips when this is pos- 

Pa) sible, and keeping in constant touch with American 
aA) s trade journals in order to pick up new ideas. It 
must be recorded here that Orrice APppLiANCEs 

has had a great part in this forward move and 

has done much to spread the idea that office organi- 

zation, however good, is never perfect and can 


be further reduced. This is an absolute necessity 
for export trade, lifeline of a country. 

It is thought that if the present high customs 
barriers could be reduced and international con- 
vertibility of certain currencies could be obtained, 
business in general would improve tremendously. 

The future of steel office furniture trade is very 
closely attached to these different economic prob 
lems but, awaiting their easing off, it cannot be 
too strongly emphasized that perfect organization 
of offices can only be secured through the use of 
steel office equipment. 





always be improved. 
a If Belgian manufacturers and businessmen will 
ye continue to study and, where possible, apply Ameri- 
; can organization and production methods, the 
Ve : © , . 
present high cost prices of manufacture will surely 
(f 
Le 
nN 
cle . 
thepptimcs 
by A. J. BALLS, 
)* President, Smith, Bell & Co., Ltd., 
mber of | Manila, Philippines 
ed im port 
ing a clos 
\ F 8 THE COMMONWEALTH of the Philippines, 
iding ofh 


after living under the rule of various foreign powers, 
was created in 1935. But even in the early years 
of the century, keen interest in office appliances 
was shown by business houses here. 

After the outbreak of World War II and its re- 
striction on imports, emergency purchasing from 
local equipment dealers became a necessity. It 
brought with it temporary prosperity, but the attack 


m ports, al 
ret into tk 
e were ab 
opments 


ins oF U 


is Europea 


under a ' . . 

+ has lit 2 Pearl Harbor put a quietus to that business. 

nt, has wu py , ° 

th fut [rade acivities started to revive near the close of 
I 1¢€ ulul - on - 

l old d 1945, but in a haphazard way. The years 1946-47 
n ola Qa - g - : 

. brought boom times to office appliance dealers and 
measures : » ~ 

importers, but unfortunately a number of the firms 


——$— were not reputable and the industry in general suf- 
fered. As the years wore on the sound firms quietly 
began perfecting their organizations and training 
their sales and mechanical forces. 





A dealers’ association was formed here and by 
dint of constant hammering on governmental doors, 
the need for office equipment was impressed on 
officials. Improved allocations were allowed in 
1953 which permitted the association to put into 
effect its expansion plans. 

Fully automatic calculator, bookkeeping and 
tabulating machine sales have allowed a rising trend 
in the wake of World War II. On the other hand, 
because of the local wood furniture industry, sales 
of steel office furniture have practically ceased due 
toa rigorous ban on importations. 

The future, we feel, is bringing us face to face 
with problems inherent to periods following recon 
struction years. We believe with the evening up 
of supply and demand, price adjustments must be 
effected and buyers tempted at a level they can 
afford. 

On the threshold of the new year 1954 the sit 
uation already has improved considerably. The gen 
eral financial standing of the country is healthy 
and additional allocations have been made available. 

The trade, as a whole, is striving to maintain a 
high level of efficiency, which will rebound to the 
benefit of American manufacturers whose prod 
ucts are recognized here as the finest in the world. 





t the prop 
constructid 


vorker. Ti 
lessman Wi by GUILLERMO SCHLAGER, 
of the nd 


Head of Systems Department 
of Equipos de Oficina, S. A. 
San Jose, Costa Rica 


wood aff 


and it W 
uipment W 
en fortund ® LATIN AMERICAN COUNTRIES. in a de- 
30 years Agree varied according to their resources and tech- 
Jamestow! nical development, are still in the transitional stage. 
_ It may be said that they now are conducting their 

selgians thown “Industrial Revolution.” 





t be run@ There is, however, a difference in the way this 
lerstood thupheaval is being handled by their economic lead- 

must mélers. There is available the vast experience of other 
nessmen af countries with older civilizations to draw on and 
nited Stat¢Latin America is in a position to utilize the prin- 
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Ceuta Prtien 


ciples best suited for its own purposes. This is what 
importers are doing in the field of office equipment. 

When it comes to obtaining the tools business 
needs for producing and protecting the records of 
its activities importers will not necessarily find the 
field fertile. The fact that office appliances are 
essential to productive or commercial success can 
not be taken for granted. 

This means that the Latin American market is 
not by any means a ripe peach waiting to be 
plucked. It still is largely a potential market and 
it will require a rugged effort by importers of 
office appliances to overcome tradition, particularly 
in the case of specialized equipment. 

Unless adequately guarded the rewards of these 
modern pioneers could be disappointing. Once the 
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inertia is cracked a new struggle looms against the America as a whol 





competition of products from all parts of the world. For example, only extremely nited use can by 
It is in this phase that the guidance and support made in Spanish or Portuguese speaking countrie 
from manufacturers and exporters are strongly of the promotional and descriptive literature whic 
needed. Such vital steps as the adequat training of s not written in their own language. Millions « 
sales and service men, creating sufhcient stocks and dollars worth of English commercial literature 
conforming local conditions to factory standards going to rot on she es in Latin America becaus 
are among the problems. the selling message it contains cannot reach tl 
\ big mistake is that some manufacturers and iverage public. 
exporters picture Latin America as one large homo It is beyond the scope ol this brief message f 
geneous mass OF pec ple who have erything t report on all problei is but exporters of office af 
learn and must acquire that knowledge their way pliances who seriously plan to obtain their share 
Nothing could be farther from the truth. It is un Latin American business should earnestly try 
wise te pply rigid marketing practices to Latin inswer them the Latin American way. 
be 3 
ae rer 
a : ’ é »*) 1¢ 
These factors mean a buyer irket with kee 


competition. The Swiss customer is willing ¢ 
spend money to improve office efficiency, but | 
carefully compares prices and values before | 
commits himself. As long as the American produ 


is superior in workmanship and 


by ALBERT RUEGG, 
Ruegg-Naegeli & Cie, S.A., 


Zurich 22, Switzerland 


re isonably priced , 
the American manutacturer need | 


lave no fears. 
[he writer believes the Swiss market is wort 








while, but American business must always keep, 

in mind the highly competitive nature of it. ’ 

@ SWITZERLAND, despite its small area and In closing the writer offers hearty congratulation ; 
limited population, is a good market for office to OrriceE APPLIANCES on its 50th anniversary. H 
equipment and appliances. The Swiss appreciate has been a subscriber to Orrice APPLIANCEs fro 
the value of an efficient organization, have no im its early days and has always appreciated it as 

port restrictions and have a high standard of living. most valuable source of information 

The Swiss business expositions of recent years On the writer’s first visit to the United States | fi 

have been most complete and besides the well 1919 he dropped in at its headquarters in ¢ hicag 

developed Swiss office machine industry, all makes where he received helpful, friendly advice fron , 

irom ubroad are represented. editor Evan Johnson. * 

a 

lL 

§ 

N 


Teijiro Kurosawa was a pioneer i 


1 othce app 


ance business and he introduced to Japan not on 


typewriters but calcu iting machines, accountif_f 


| 


iachines, linotype ip-to-date ofhce furniturt 


by KEI-ICH| KUROSAWA bookkeeping and filing systems 
Kurosawa Shoten Even today the use of Roman alphabet or Japaf 
Tokyo, Japan est phonetic alphabet is by no means universal,# 


factor which should De taken into car¢ ful considert 





tion when studying the business machines marké 





@ IT IS MY GREAT PLEASURE to congratulate in Japan. 
you on the 50th anniversary of your publication of Some 30 years ago Japanese character typewritet 
worldwide circulation. You must have served which can handle some 2,000 characters, were iy 
widely. and well. a creat number of people who are ented. These are bei ig used by all business ofhet i 
setiiiaiindh wiih tie Ualeee. and, of course, they outnumber English WritiNy 
T his business house also celebrated 4 0th anni typew riters. The pro] ortion, | magine, 1S som ' 
versary—three years ago. Our firm was started by thing like one English alphabet typewriter to f her 
Teiiiro Kurosawa. my father. who came back as a or six Japanese character machines an 
young man from the United States in 1901, bring We still find the abacus an efhcient device ),, 
ing several typewriters with him. Even in the the handling of addition, subtraction, multiplicati@® 4 
United States or I urope, typewriters then were still and division. Sale 
in an experimental stage. There is a marked tendency in Japan to take Ug,,, 


56 FIFTIETH ANNIVERSARY ISSUE OA — 6/50, 


My father, who was also a long-term reader, of 
Orrice Appiiances, died early in 1953 and I, who 
have been in the firm with my father for some 
24 years, am carrying on as president of the or 
ganization. 





the more m business machines in all fields 
use Cal Of Of office activity. In spite of the financial hardships 
y tri 
K gp vhich we voing through as the result of the 
nye gas ecent Wal efeat, the people are steadily re 
Millions « 
overing tf r Dusiness activities. 
iterature 
ica becaus 
reach tt 
messave | e . 
tr office a ( ~ Anos 
elr shar 
stly try 
by A. Q. de FLINES, 
x Blikman & Sartorius N.V., 
¢ 


Amsterdam, Netherlands. 





with keet g ALL OF THE WORLD'S technical progress 


willing } ould not prevent the terrible disaster that hit the 
icy, but M southwestern part of our country on the night of 
before M January 31-February 1, 1953, when a strong north- 
can produ vestern gale a mulated so much water in the 
ably priced southern part of the North Sea that the spring tide 
no fears. — overflowed reas and washed away the dikes. 
as wort The close co-operation that is present today dem- 
iways Kt nstrated its n the best possible way by the 
oF it. huge amount of timely help that we received from 
gratulation ill over the world. 
versary. H Every Dutchman is grateful for this aid and 
ANCES ITOM the feeling towards our country that accompanied it. 
ited it as The great sity for international co-operation 
ikes us over and over again if we analyze the 
ed states arket in our industry both in the Netherlands 
in Chicag and in western Europe. ‘The office equipment in- 
vice fro dustry and the trad depend very much on such 
ce operation 
c= = Alter World War II the economic position of 
our country was bad. It has improved a great deal 
by now but it interesting to see what happened 
the interin 
With the rapid increase of population in The 
Netherlands it was necessary to industrialize more 


than was true before the war. This made many 
people think of starting the production of office 
equipment here. The scarcity of foreign currency, 
particularly United States dollars, induced several 
foreign manufacturers to start an assembling plant 
in The Netherlands so that they could continue 
to bring their products on the market here. This 
was done more readily since sufficient labor was 
available and export from our country to other 
nations belonging to the European Payment Union 
was possible. 

Finally the gradual realization of Benelux (the 
commercial union between Belgium, The Nether 
lands and Luxemburg) meant that the so-called 
home market of a factory in that area could be 
considered to be much larger than that of the coun 
try itself in which the factory was to be established. 

Because of all these reasons we see that today, 
contrary to pre-war days, the following items are 
manufactured or assembled in The Netherlands: 

Steel furniture, visible systems, addressing ma 
chines, stencil duplicators, folding machines, port 
able and standard typewriters, adding machines, 
calculators and punch card equipment. 

Although Orrice Appiiances has always been 
an interesting monthly paper because it kept us 
informed about the developments in the United 
States and other countries, it is understandable that 
under the present conditions it is of still greater 
importance as a regular source of information. The 
fact that it is observing its 50th anniversary is 
sufficient proof of it being a useful intermediary 
between manufacturers, importers and dealers all 
over the world. 
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by A. WM. LAUW ZECHA, 


Lawsim Zecha & Co., 
Djakarta, Djawa, Indonesia 


al considers 
ines marké ; 


typew rite 


rss wert ‘B INDONESIA AT PRESENT is beset by for- 


siness Ofc: : ‘ 
eign exchange difficulties and importing duties 
rlish-writ! | . 
p that cloud th ture. 
ne, 1s sof i . : 
aoe to When prog ore or less, first reared its head 
e ) . : 
here only 5 of the total population was literate 
and all chani of conventional advertising were 
nt device blocked 
iltiplicatn , 
LUITI pI Che best met | then, and now, to push the 
_. Sale of offic ent and appliances was the 
1 » ta Cc U e | 1 . 
n to tak€ Wirm establist t of a personal relationship be- 
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tween buyer and seller. It entails considerable 
traveling, but augmented by training salesmen in 
showrooms and having booths in yearly expositions 
considerable inroads have been made. 

A peculiarity of the Indonesian market is that 
it is a “brand” market and the familiar name prod 
ucts are best sellers. One factor is heavy interna 
tional advertising and the public here often gauges 
the quality of an article by the frequency with 
which they see it advertised. 

Another disturbing factor is the prevalence of 
smuggling. Due to restrictions on foreign goods 
and heavy import duties with accompanying high 
prices the black markets flourish. 

The immediate present still is clouded but the 
long term prospects are bright. 

A market of some 80 million people whose wants 
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are largely unfilled offers a challenge to all manu- 


facturers of office equipment. 


Indonesia is expanding in al! directions. To bor 





row an American expression, our future “is a 
sure tl ‘ 
; a 
| > 
hailan 
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by STIEN TARMALLPARK, 


Tarmallpark Typewriter Company 
Bangkok, Thailand 


@ THE POPULATION of Thailand has been 
increasing rapidly since the second world war and 
today in Bangkok, the capital of Thailand, there 
are more than a million residents. Our government 
has been busy in reconstruction of offices both in 
the ipital and in the provinces, rebuilding the 
structures destroyed during the war 


More government houses, schools, banks and 
Dusin nirms are opening and these offices require 
modern equipment. This is in line with the ele 
vation of living standards which are very high in 
comparison with those of pre-war days—about 10 


er than before. 


times bet 

To solve this problem of increased needs in busi 
ness life, more office machines are needed. Given 
a year's trial it 1s found that these devices save time 
ind money and thei popularity is on the upgrade. 

There are many American advisory ofhces oper 
ating in Bangkok, representing organizations such 
as FAO, ECAFE, UNESCO and MAAG. These 
offices use modern machines and equipme nt and set 
low 1n the 


a good ¢ xample ror our government to fol 
years to come. 

During the past year we imported 85° of Amert- 
can office machines and the balance of 15°, from 


Furopean countries 





c folio? 


by D. LINDELL, 


Herman Lindell A. B 
Helsingfors, Finland 


@ THE OFFICE EQUIPMENT industry in Fin 


land includes, with the exception of a few pre-wa! 
firms, the manufacture of office furniture, appli 
ances nade of wood and cardboard and lower 


grade stationery. The latter is a child of the second 


world war. Bulk of the demand for office equip 
ment before the war was met by import, mainly 
from Germany, Great Britain and the U.S.A. 

[he shortage of foreign currency, however, 1s still 


vailin It has compelled the authorities to 


pre p 

confine the imports mainly to more vital products 
than office equipment—namely food, fuel, raw ma 
te i ract er 
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by ENRIQUE S. GUALCO, 


Gualco Y Cia., 
Buenos Aires, Argentina 





@ THE ARGENTINIAN market, aided by dra 
tic governmental measures necessitated by the a 
most total drought of the 1950-5] crop, has large 
fought its way back to an almost normal state. 

Foreign capital has shown clearly it is intereste 
in making large investments and in taking part i 
the already vigorous Argentine industry. The leveé 
index reached last year in industrial production ha 
strengthened the economy ol the country. 

The industrial plan now is in full developmeg 
and daily consolidates itself. 

Two modern office machine plants, one @ 
(\merican firm producing the Remington type 
writer, the other a European concern, are increasin 
their production daily. 

Many other factors point to the almost complet 
financial recovery of the country, bringing with 
harbingers of money available for foreign import: 
particularly in the office equipment field. 

\n event of far-reaching importance is the bene! 
ficial results in the business and financial fields r 
sulting from the recent visit of Dr. Milton Eises' 
hower, brother of the president of the U. S. H: 
came on a tour of study and good-will and di‘ 
much to cement closer and more friendly relation! 
between the two great sister republics. | 





3S a result of these restrictions, a considerab * 
quantity of smaller industries have mushroome 
and today the domestic industry comprises a wi 
range ot office equipment and Stationery. 

In fact, most items with the exception ol offi 
machinery, pencils and certain specialties are mat} 
within Finland. The quality, however, is in m¢ 
cases poor and the prices high. There is little dou!~ 
that most of these new industries would die fair 
quickly should the trade restrictions be lifted. 

These restrictions have naturally hit the off 
equipment and stationery trades very hard. Tht 
the allocation of import permits 1s restricted 
firms which imported in 1938 and quotas ha 
been established for each importer in proportion !® 
purchases of that year. | 

To give an idea of the seriousness of the situati@A 
| should like to mention that our firm, togethth 
with our associated company, AB Nordiska Pae: 
perskompaniet, holds 24.8°% of the total impaj, 
quota for office appliances and stationery (ofh 
machines excluded) and has reecived licenses thir 
vear (1953) for a total amount of $25,000 (U.SJ% 
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and theretor¢ 


money ) [his insignificant sum constitutes ap 
proximate 18 of our import in 1938. 
~ We have had hardly any import from the United 


years, not counting some Flohlm 


States in re 
equipment Diebold and chemicals urgently 
required for coating of the Ozalid blueprint paper, 
and have be nable to do any business with your 
country 

Fortunate however, several United States com- 
panies have subsidiary enterprises in Europe 


roducts of well known firms such 


as Remingtot nderwood, Parker and Esterbrook 


have from time to time been available in Finland. 

| would not wish to conclude this article with 
out expressing my heartiest congratulations in re 
spect to Orrice AppLiaNces’ anniversary. Although 
the present currency situation makes trade with 
your country in our line impossible it is with the 
greatest of interest that we monthly study your 
wonderful publication. To glance through Orrict 
AppLIANCES gives us a feeling similar, | imagine, 
to that of a starving person as he turns over the 
pages of an illustrated cook book. 





( nOtLA 


by T. D. CHATTERJEE, 


Managing Director, Continental 
Commercial Co., Ltd., and 
Honorary General Secretary, 
Stationary & Office Equipment 
Association of India 





EQUIPMENT and_ supplies 


@ THE OFFIC! 


industry in India had its start only during the last 
half century and within this period it has made 
considerable progress. This growth, however, is 
in no comparison with the achievements of the 


trade in the U.S.A. and Europe. 
An Indian office today hardly bears any resem 
blance to such a unit of pre-British days. Then, no 


desks and chairs were used. Office work was 
carried on with the worker squatting on cushion 
mattresses spread out on the floor. Clerks used low 
personal desks for figuring accounts and doing 


Stationery articles consisted of 
and writing ink of a very perma- 
thick in consistency and suitable 
for reed pens. A pot of sand served the purpose 
of blotting paper. Correspondence was meager and 


correspondence 
handmade pape 


nent quality 


most of the ness transactions were carried on 
through personal contacts depending upon words 
ot honor 

Up to the beginning of the 20th century almost 
every item of stationery used in business or gov- 


ernment offices—paper, ink, pen, pencil, paste and 
even ordinar y stationery articles made ot wood— 
were imported into India and mostly from the 


United Kingdor 


With the development of railway, postal and 
telegraphic communications along with the growth 
of commerce, industry and educational institutions, 
the demand for stationery and office equipment 
boomed. This provided the necessary incentive to 
local manufacture of many of the articles. 

Consumers’ demand for imported office equip 
ment, machines and supplies is steadily growing 
in our country and with a planned development in 
industry and education the future of this industry 
and trade is very bright. 

There is a progressive spirit and foreign journals 
like Orrice Appiiances have contributed to the 
increasing use of modern equipment and appliances 
in India, helping the trade in marketing. 

We in the industry feel that we could have 
served the business community in India far better 
if restrictions on imports did not exist. The office 
equipment industry and trade realizes its impor 
tance in the economic life of the country and has 
therefore organized itself into a strong body known 
as The Stationery & Office Equipment Association 
of India with registered office at No. 9-11, Mission 
Row Extension, Calcutta 1. 

In March of 1953 the association organized an 
exhibition of modern office equipment and appli 
ances styled as the Business Efficiency Exhibition. 
It was successful in drawing considerable attention 
and appreciation from every quarter. 

Held annually, the next exhibition is scheduled 
for November and December in 1954. Foreign 
manufacturers of office machines and equipment 
will profit by displaying their products. 





by A SOUTH AFRICAN DEALER 
® DURING THE SIX YEARS of the war, sup 


plies, including office equipment, reached South 
Africa in me ig amounts. With the cessation of 
hostilities sales boomed and our nation imported 
enormous quantities of machines and equipment 


judged by pre-war standards. 


Up till late 1948 we were not subject to any 
When controls did appear they 


Were severe al ports suffered heavily. Import 


South Africa 


permits favored goods manufactured in Great 
Britain, but American firms which had established 
branches in England were placed in an advan- 
tageous position. 

This discrimination was relaxed to an appre 
ciable extent in 1950-51 and since then distributors 
have been able to import from the States without 
being too hard hit. The future is clouded and it 
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seems likely that several years will elapse before rica, notably National Cash Register, Burrough 


major restrictions are removed. and IBM. The majority of overseas manufacturer 
\ er of American office machine manufac however, are represented by South African di 
turer ond t their own businesse¢ Sin uth \t tributors. 








ARGENTINA Our authorities are well aware of the quality 
the American office equipment but since the U.S 

doesn't normally use the trade agreement basis o 
- interchange has been handicapped. On the oth 


by RUDY MEYER, hand, the Spanish government has been urgent 


Madrid, Spain in need of raw materials, a situation which becan 





even worse due to the lack of rain hampering o 
igricultural production. This, i.e., caused the ur 





@® FOR THE PAST 15 or 16 years, Spain, like availability of agricultural products for exportati 
other European countries, has been suffering trom to the United States. The little money availal 
terete a lack of exchange. We have been promoting the tor the U.S.A. was used in the purchase of bas 
ofhce equipment but the practical results materials. 
been as we wished due to this trouble In the meantime, world conditions have _ bee 
conversion changing constantly. At the present there is 
mall period of time, Spain went into special treaty between our two countries. 
rad 1greements with other |] uropean This does not mean that dollars will be release 
hrough a goods exchange system which at once for our kind of equipment because of t 
he Spanish ofhce equipment firms to small amounts involved in this treaty compare 
ited quantities of equipment. This was with the Spanish needs. But it surely means 
through Swedish and Swiss sources and mprovement of our mutual commerce. 
ilso through French, British and Ger We hope that in a continuation of the prese 
ents. This meant a reduction in sales onditions there will be an improvement in tl 
in equipment which always has had a availability of dollars because of this new aid pr 
reputation in Our country. yram. 
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SWITIERLAND 


we 
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factories or find new connections in Europea 
countries, 


by LEIV LARSSEN, 


President 


Typewriters, for example, are not imported at 
more from the U.S.A., except for a few speci 


Kontormaskinforhandlernes electric models. The Norwegian market is nov 
Lo f j , i 

andsforening apart from an assembling plant of American type 
Oslo, Norway : ‘ . 


writers in this country, supplied from other Eur 





pean sources such as Sweden, Germany, Englan 


@ THE OFFIC! APPLIANCES business in Italy and the countries behind the Iron Curtain 
Norway is a comparatively young trade and one The same also applies to adding machines, man 
of the oldest Coins is not more than 60 vears. The folding machines, addressing machines, dictatit 
trade association called the Association of Ofhce machines, and so forth. One may say that exce 
\ ppliar € Deal rs ol Norway was elig ble to ob tor some punchcard machines and very special | 
serve its 25th anniversary last year. counting and calculating machines, American off 
However, one must say that the business people appliance products are now excluded from th 
of Norway were quick in adopting modern office Norwegian market 
appliances, especially after the first world war when Under such conditions it has only been natut 
the country had a ig boom. Since then, the trade that domestic manufacture has had quite an U 
has had a continual expansion. swing, especially when it comes to articles not t 
Up to the present time we still have rather severe intricate to produce 
restrictions on our imports and practically all goods All in all, the local manufacture of office 
from the United States have ceased owing. Firms pliances has grown to such an extent that it excee 
that pre usly ported solely from the U.S.A. what is imported into the country. On top ol th 
have had to take their products from the European figure comes the export to other countries whe 
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sometime competition is quite severe. The 


quality of the products manufactured locally must 
be said to be on a high level. 

In conclusion, the Association of Norwegian Of 
fice Appliance Dealers extends to your esteemed 


publication its heartiest congratulations on the 


occasion of your 50th anniversary. We hope that 
your magazine, which is widely read and enjoyed 
in Norway, will have many interesting and pros 





by SERGIO LEVI, 


General Manager, 
E. Levi & Company, 
Milan, Italy 


@ THE OFFICE MACHINE industry in Italy 
richly since its introduction around 
the beginning of the present century. A vote of 
the pioneers who fought off old 


nas prospel 
I 


thanks 1s 


d judices and succeeded in creating a 


fasnion 
continuously expanding market. 

Despite a tense international situation from 1935 
to 1945 and other disturbing factors, the industry 
flourished on a national scale and then spread its 
sales tentacles ibroad. 

Recent figures reveal that 29° of the typewriters 


culating machines produced in Italy 


ind +) Oo! 





perous years in the future. 
Sain lon 


found their way into foreign markets. The success 
achieved proved to be permanent and Italian manu 
facturers were able to resist successfully the threat 
of foreign importations. . 

Italian industry controls the market on a national 
scale in typewriters, adding machines and hand 
operated calculators. The result is that importers 
are enabled to limit their purchases abroad to 
machines not manufactured in Italy, such as electric 
automatic calculators, tabulating and _ dictating 
machines. 

It is apparent that the business machine industry 
is far from a saturation point which argues well 
for a constantly expanding market in the future. 
One of the brighest prospects is the yet untapped 
market in southern Italy. 
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by C. W. BROWN, 


Managing Director, 
E. T. Brown, Ltd. 
Victoria, Australia 


® LOOKING BACK at this your time of Jubilee, 
we are reminded that since the inception of Orric1 
\PPLIANCES, our Commonwealth of Australia also 
has enjoyed 50 years of progress. The Australian 
population has increased by almost 25°/ since 1946 


ind now approaches nine million. 


Our new Australians automatically provide 
greater internal markets and the Commonwealth 
should soon begin an era of extraordinary develop- 
ment. The average Australian executive almost 
invariably prefers to purchase worth-while goods 
within his capacity to pay rather than pick up cheap 
temporary substitutes. 

Last year, many Australian businesses suffered 
severe strain on their working capital by the twin 
evils of inflation and high tax levels. Fortunately 
a number of steadying influences have occurred 
since and recent tax reductions have materially 
assisted, 

The past year was an excellent one and this 
year already shows considerable improvement. Dis- 
tributors report a consistent and healthy demand 
throughout the Commonwealth for office equip 
ment and kindred lines. 

We have our problems—we may be delayed 
but Australia will work for and expect the best. 





® \ MARKET WHICH MUST import all office 
machines and most of its equipment is naturally 


at a disadvantage in an industry where the larger 
markets are associated with manufacturing on a 
greater or lesser scale. 

In the ca Iceland we must, with the excep 


t 


ofhce furniture, depend entirely 
on imported products. Natural progress has re- 
peatedly be retarded through the more or less 


rigidly-enfor import and foreign value restric- 
tions 

Such only allow spasmodic progress, 
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by O. H. OLAFSSON, 


H. Olafsson & Bernhoft, 
Reykjavik, Iceland. 
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the gains being obtained during the periods of 
eased, or ifted, restrictions. 
Presently we may be said to be in one of the 


ls when such imports are possible under 


good perioc 
the now-operating “B” list system. This means that 
the importer, against a payment of a fairly large 
percentage of the F.O.B. value involved, is per 
mitted to purchase freely from the manufacturers 
in foreign countries. For the time being, however, 
the importation of a valuable item, the typewriter, 
is confined to a country with which Iceland has 


made a clearing trade agreement. 

A small market like ours involving a population 
figure of 150,000 has its natural limitations but 
otherwise Iceland is said to be pro capita, one of 
the biggest buyers in the world market both of 
consumer and capital goods. 

The regular importers in the office equipment 
industry in Iceland all depend on your excellent 
publication, Orrice Appiiances, to keep them 
closely informed of all important news and trends 
in this specific field 





by D. WENGRINOWITCH, 


Managing Director, 
The Palestine Orient Co., Ltd., 
Tel-Aviv, Israel 


@ WITH THE CREATION of the State of Israel 
in May, 1948, the first and foremost obstacle that 
local importers faced was the dollar shortage. Our 
government was compelled to slash heavily on im 
ports connected with allotments of hard currency. 

Ways and means, therefore, had to be devised 
by importers to surmount the obstacle if they 
wished to survive. 

The first step was to accumulate consignment 
stocks. A gift campaign was instituted whereby 
relatives of local residents in the United States 


were encouraged to pay for gifts in the U. S. in 
the form of office equipment and machinery. In 
that way the gift machines were supplied from our 
consignment stock against payment in the U. §S 

Much of the success of the office equipment 
business in Israel rests on the attitude taken by 
the American exportet 

There is no limit to what the local market can 
absorb. It is permanently dynamic, and it is up 
to the office equipment stalwarts of both nations 
to put it over. 

The following figures emphasize our point: 

The turnover of trade between the U. S. and 
Israel was $7,814,000 in July, 1953. Broken down 
it reveals Israel imported $6,633,616 in U. S. goods 
and exported $1,180,163 worth of merchandise. 
\ healthy portion of the imports was office ap 
pliances. 

The writer, in closing, takes this opportunity to 
congratulate Orrice AppLiANces on its golden an 
niversary. 





B® THE IMPORTANCE of the Latin American 
countries relation with the U.S.A. exterior trade 
has increased notably since the end of the second 
world war 

American industrialists were forced to turn their 
attention to this part of the world, realizing the 
importance of these countries in the future. 

Mexico, being the closest neighbor to the U.S.A. 
because of its geographic location, has felt this 
changing conception and has realized the push of 
European countries for conquering this market. 
However, our main trade is still made with the 
U.S.A 

Some years ago the Mexican government started 
to worry about the industrialization of the country. 
In the case of the office furniture such as desks, files 
and other similar equipment, they have been ac 
cepted not only in our domestic market but in 
other Latin American countries where they are 
exported regularly 

Regarding the production of office machines in 


Mexico, we had a factory devoted exclusively to 
production of a barrel-type calculating machine. 


Every piece was domestic made and few hundred 
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by Ignacio Armida, Jr., 


F. Armida & Co., Sucs., S.A 
Mexico, D.F., Mexico 





machines were sold but after a while financial 
troubles forced the firm to close. 

Notwithstanding that Mexico has been doing 
well on its industrialization program, we are still 
unable to compete with foreign manutacturers be 
cause of the lack of technicians and _ specialized 
workers and also because of the narrow field of 
our market. Mexico has a population of more than 
25 million people but only a very limited number 
has enough capacity to afford the investment in an 
office machine. 

Importations in 1953 of office equipment from 
the U.S.A. were well above over those of 1952. 


To protect the local industry and to avoid the 


exit of foreign exchange the government has raised 
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the duties on foreign merchandises. Besides a duty 
on the weight of each article it is necessary to pay 


another “ad-valorem” duty of from | to 40 

There is no profit in the importation of office 
furniture because on one side it is restricted and 
very heavy dutied and on the other, has the big 
competition of national products which have im 
proved in design and quality. 


In office machines its importation is not limited 
in any way, as there are no factories of this kind in 
the country. However, some months ago an assem- 
bling plant began working on typewriters and add- 
ing machines. This plant depends completely on an 


ciated a few years ago by almost 80°. 

The low salary which employees get in Mexico 
makes the cost of any machine appear excessive. 
In the U.S.A. a new medium-priced calculating 
machine can be obtained for $500.00. Considering 
that the operator of that machine will earn in one 
or two months a salary equivalent to the cost of it, 
the saving in the operator's time will pay for the 
machine in a short time. In Mexico, the situation is 
different as the proportion between the cost of the 
machine and the operator’s salary is greater, mak 
ing the value of the machines equivalent to 10 
times the salary of the employee. 


Me tet Band) 


important \merican company. 


The investment in high cost machines and equip- 
ments is very different in Mexico from what it is 
in U.S.A. The reason is quite simple — reduced 
acquisitive power of our currency that was depre- 


The general opinion of businessmen is that al- 
though Mexico has had great difficulties it is over- 
coming them and the activities of its inhabitants 
and the enlargement of its markets are greater day 
after day. 





Manufacturers—Cornerstone of Industry 


@ IN THE AUGUST, 1927, issue of 
Orrice APPLIANCES a trenchant edi- 
torial was published under the above 
title. Because of its simple truth and 
ever continuing significance, it is re- 
printed as an appropriate part of OA’s 
Fiftieth Anniversary issue: 

“It is desirable perhaps to remind 
dealers occasionally that the prestige of 
the manufacturer is an asset to the busi- 
ness in which the dealer is engaged. 
It is the manufacturer who persistently 
and consistently has advanced the stand- 
ards of his products. Being subject to 
the common weaknesses of humanity, a 
few may have fallen by the wayside 
or gotten out of step with the big pro- 
cession, but the great majority are 
striving every day to produce products 
more and more acceptable to users and 
in harmony with their requirements. 
The manufacturer has probably been a 
greater factor in the development of 
the office equipment industry than any 


other branch of it. 


Industry's Foundation 
a he de Ve 


is the foundation of the industry. Man- 


lopment of manufacturers 


ufacturers made and developed fountain 
pens and brought them to their pres- 
ent important place. The same is true 
of office furniture, office machines and 
all the vast 


items. The 


number of office supply 
manufacturer making the 


product and selling it through dealers 
has made _ business possible all down 
the line. 

“The manufacturers have shouldered 


the great cost of laboratories, experts 


and experimental rooms, all that their 
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product may be improved and that costs the sales resistance which dealers en- 
counter. 

“When new things are established 
and the dealer builds a business on 
them, he justly feels entitled to consid- 
eration for the work he has done. 

“We hear complaints from the deal- 
ers about the manufacturers, and vice 
versa. Some are just and some are not, 
but in view of the facts already related 
and of the interdependence of manufac- 
turers and distributors, there ought to 
be at all times a spirit of co-operation 


may be brought down to a minimum 
consistent with the production of qual- 
ity merchandise. 

“For their distribution most manu- 
facturers turn to dealers. It is the 
dealer who brings the good will of his 
community to the manufacturer, but 
this does not change the fact that the 
origin of practically every line carried 
by the dealer has been on the initiative 
of the producer. A large percentage of 
manufacturers not only conceive the 
original idea and perfect the device, but 
do a great deal to establish its utility in 
the minds of the public and to reduce 


between the elements of the trade. 
Reasonable discussion and a spirit of 
good will will accomplish much.” 





SALUTE TO A CONTEMPORARY 


@ A PRIZED POSSESSION of R. P. Lewis, president of the R. P. Lewis Company, 
Flint, Mich., is a copy of The Business Man’s Magazine and the Book-Keeper, 
edited by E. H. Beach. He was the designer of the Personal Expense Book, still 
in universal use. This particular issue is of March, 1906. 

Perusal of the magazine gives OFFICE APPLIANCES an opportunity to salute 
a contemporary of the little typewriter trades publication out of which our 50- 
year-old journal emerged. 

The Business Man’s Magazine was designed primarily for the business man 
who at that time was his own office manager. It was not a publication for the 
dealer as OFFICE APPLIANCES is, but carried advertisements for many of the 
firms who were selling directly to the user. 

Oddly enough, even automobile manufacturers then were making a business 
appeal and a full-page ad of the Olds Motor Works proclaimed, “An office on 
wheels—the Oldsmobile”. 

Among the advertising firms of the stationery and office equipment industry, 
many of them still in existence, were: 

National Blank Book Company, Baker-Vawter Company, The Tengwall Com- 
pany, The American Embossing Company (Clinch Clips), Niagara Clip Company, 
Dearborn Desk Company, Universal Adding Machine Company, The Robert 
Keller Ink Company, Kalamazoo Loose Leaf Ledger Company, Kohinoor Pencil 
Company, A. L. Salomon & Company (pens) and Sieber & Trussell Manufactur- 
ing Company. 
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Since 1904 when Of: \ I 
first proclaimed the ide 
try (comprised of the 
ety ol products requil 
one of its chief interests | y 
held of export. 

To get a true picture of the situat 


throughout the world, 


which it could not be personally a 
quainted, the journal has relied on 
portant dealers in office hanis 
and general office utilities, dealers whe 
have been well qualified representat 

of their particular country From aroul 
the globe has come information of gi 


eral business conditions and trade 
toms in other lands, information tha 
has proved valuable t xporters 
ofice equipment. 

The Office Appliance Exporter gr 


out of a special foreign section that 


appeared in 1909 and became an ann 
January feature. Writers for this spec 
section were important toreign a ler 
who were leaders in their respect 
divisions of the industry. Added to th 
first-hand reports were articles by pr 


fessional authors well quali 


held of export. Reversing this pro 
cedure, the “Exporter | art 
by American businessmer ggestins 
ways for those in other lands to get the 
most out of their relatior vith tl 
country and its industry 
"Exporter" is Born 

The annual foreign section was cor 

tinued until April, 1919, when tl 


“Exporter” became a journal in its ow! 
right. To further develop: 
eign business, the “Exporte: s pl 
lished each spring and fall, 
being a summary of material ha 
particular interest for dealers abr 
This material was taken tre SIX iSS 
of Orrict APPLIANCES and was sup} 
mented with additional 
appropriate subjects. 
Printed in French and S; 
well as English, the magazil 
such articles as “What U.S. Banks Ds 
to Help Foreign Business aa 
Service of the Foreign and Dor 
Commerce Department of t! 
Government.” 
The first issue contained spe 


cially designed pages on olored stox 


bearing good will messages 
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\merican industry organizations. These 


wert directed i similar organizations 
j } 1 
ibroad and to 1 dividuals interested In 


1) t 


the same produc 


[Che 





. The ac X- 


Title Page Design 
symbolizes a switchboard 


porter” 
serving as connecting links be- 
tween the office appliance industry 


and foreign countries. 


Throughout the years many sub 
| { ' round | vorld have 
scribers rom aroun the world lave 
written about OA’s value to the devel 
opment of their businesses. A _ repre 


sentative statement 1s quoted below 


What Others Said 


| ] *} 
Che late Ja le Flines, managing 
lirector of Blikman & Sartorius ot 


\msterdam stat “Indeed I would not 


De misrepresenting the facts 1] I stated 
Aat OFFIc! AN PLIANCES AGS ODEN a big 
ladctor in creating in Holland the pro 
selling modern office equip 
ment.” Such recognition was especially 
apprec ated comin as it did trom a 


| ] 
representative of the oldest existing 


office equipment business in the world 


Because the above quotation was 


taken from OA’s 25th anniversary issu¢ 


it might be well to select as a sum 
marizing remark, one made in a recent 
letter trom E. S 
N: Y.: “J think 
n the fact that | have today received a 


tter from TIT. D. Chatterjee, Contin 


Howard, Oswe po, 


}7 7 ’ j 
you wili Oe interested 


Ntai Comme } ai Ltd., ( adicutta India, 


elative to an articie written by me and 
thlished in the May issue of OFFici 
\PPLIAN( ES 772 194]. “a / leit that this 

dence that material in your publica 
on was still be ng read and rejerred to 
ile l] Véars ana Wl site A a distant part 


1? the worid wotid ve of nterest to 


1920, is re pre 


xporter’ during the 


11 vears of its existence. Advertisements 


' , zs 
this issue began on page 107 and 


xtended all the way to the back cover, 
age 250 


As the announced: “The 


] 
prologut 
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advertisements in this number present 


to the reader a picture of the Americar 


] 


othce equipment Market place. They are 


a DUuSINEeSS EXPOSITION 1Nn type and should 


| 


prove of interest and value to every 


dealer in office equipment and kindred 
Added to their 


devices in the world 


pictorial value was the advertising mes 


sage in French, Spanish and English 


The success of Orrice APPLIANCES 


and its “Exporter” was achieved in the 


only Way possible by the co-operation 


| 


of manutacturers, dealers, managers, 


P 1 
salesmen, raveiers, inventors, systema 
' ' 
n atl the pencl 


bers of the rank and file of the great 


tizers, me , In short, mem 


industry many otf them “In Other 


Lands 


7 





ed 


“Exporter” Cover Perched 
alop a globe, the magazine has its 
pages turned back to show the in 


forth. 


dustry’ s produc fs pouring 


The “Exporter” itself was a valued 
addition to QOA’s service to its sub 
scribers ibroad. It was 1unched witl 

" 1] 
the hope o ringing good will to full 


¢ l / 
O Mankind 


Hower, of bringing peace 
through international trade 
Throughout its 11 years it never lost 


sight ol the de pe nde nce of nathons upon 


Variety ot mate rials 


each other for a 
essential to the national economy and 
progress of each. But the concrete ev! 
dence of the dream failed and only the 
dream was left when the limiting ol 
international trading and a hampering 
rate of exchange cancelled the value ol 


the “I xportet 
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OA Answers the Question 





Furniture in a Stationery Store 2 


Story of Journal's Successful 
Campaign to Channel Office 
Furniture Through Office Equip- 


ment Dealers. 


IN A CHINA SHOP!!” 


the facetious observation of 


@ “BULI 
Such was 
one who had just learned that Orrice 
APPLIANCES was recommending that 
seemingly illogical move of furniture 
in a stationery store. But the sugges 
tion was followed and resulted in the 
extension of the boundary lines of the 
stationery trade beyond the expectation 


of practic ally all 


persons engaged in 
that business. 
Office 


with the general 


furniture was first grouped 
equipment for the 


ofice by George Patterson at the first 


exposition of office equipment in 1905 
when he divided the displays into four 
sections — machine, furniture, systems 
and the great variety of utilities sold 


by stationers. See “An Important Ex 


> 


position,” page ZU. 


Interest Grows 


Considerable interest was gradually 


developed in those early years despite 


the handicaps of “lack of space” and 


“untrained sales force.” 


unavoidable factor 


Inexperience 
when 
trails are being blazed. A number of 


Ss an new 
dealers harkened to this journal's anal- 
ysis of the siti ation, which was to the 
effect that if stationers did not respond 
to the opportunity a new retail unit 
would appear specializing in office 
furniture and the commercial stationer 
would lose his chance to become the 
hannel for distribution of a big and 


profitable line of merchandise. 


But the opportunity was not lost, 
as the following editorial in the Grand 
Rapids Furniture Record for July, 1911, 
makes clear 

“Attention has previously and re 


peatedly bee: 
| 


how the furnit 


alled in these pages to 
re dealers are gradu 
furniture trade 


ally letting the office 
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get away from them. Logically the fur- 
niture dealer should handle this class of 
furniture, to the exclusion of tradesmen 
in other lines. But the dealers have 
permitted a very large proportion of 
the trade to go to dealers in stationery, 
concerns which specialize in office fur- 
niture, printing houses, typewriter con- 
cerns, while a very considerable pro- 
portion of the desks which are made in 
the larger cities are sold direct to large 
consumers by the manufacturers. 


Accounts for Loss 


“There is but one way to account 
for the loss by the furniture dealer of 
a class of trade which is not inconsider- 
able, and which should be profitable— 
the other fellows have recognized the 
changing conditions, and have been 
alert, while the furniture dealer, in all 
too many instances, has rested in the 
belief that when a desk was wanted 
the possible purchaser would come to 
his store and get it. The stationer and 
the specialty dealer has done otherwise. 
He has recognized first that the desk 
has become but one of several pieces 
necessary to a well-appointed office. 
Filing cabinets, systems and innumer- 
able things are now used in the modern 
office. 

“The furniture dealer has been slow 
to add these things to his stock, and 
the customer has learned to look else- 
where for these newer conveniences. 
The dealer has waited for the customer 
to come. His competitors in the sale 
of office furniture and supplies has 
gone out and looked for the customer 
and landed him. Some of the larger 
dealers in the cities have brooked no 
such defeat. They have installed special 
office furniture departments and placed 
these departments in the hands of spe- 
cialists—experts who have hunted busi- 
ness wherever it was to be had. 


“Business Got Away” 


“All this is suggested by the current 
number of Orrice APPLIANCES, a pub- 
lication which does not presume to be 
addressed to the retail furniture dealers. 
But it contains about 50 pages, chiefly 
desk advertising, of which the furni- 
ture papers now get but little. Office 
chairs and things which should have 
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a place in every furniture dealer’s stock 
are included. Advertisers generally se- 
lect the mediums which will reach the 
trade, and in the light of the showing 
in Orrice Appiiances, The Record 
sincerely regrets that the furniture deal- 
ers of the country—the majority of 
them—have been so slothful as to per- 
mit so much of the office furniture 
business to get away from them.” 


In commenting upon the preceding 
editorial, Orrice APPLIANCES said, in 
August, 1911: 

“Office furniture has, in the main, 
‘got away’ from the furniture dealer. 
It has become an integral part of the 
business of the office equipment dealer. 


OA Was Pioneer 

“Orrice APPLIANCES was the pioneer 
in the ‘office furniture for office appli- 
ance dealers’’ principle. 

“Not only was it a pioneer, but for 
several years it waged the campaign 
single handed; more than that—a part 
of the time it stood against publishers 
whose periodicals covered special sec- 
tions of the field. In some quarters its 
campaign was poohpoohed. 

“In the process of evolution, ‘fancy 
goods’ lines have been diverted to the 
department store, where they may prop- 
erly be said to belong. The ‘stationer’ 
is now a commercial stationer, doing 
business on a much higher plane than 
that of the old way of merchandising. 
He is a dealer in office appliances and 
supplies, and, as such, naturally be- 
comes the logical handler of office 
furniture, which is the primary element 
of office equipment.” 

Part of Industry 

Since 1911 office furniture has be- 
come an outstanding part of the office 
equipment industry. Commercial sta- 
tioners everywhere stock and display 
furniture lines. In metropolitan centers 
exclusive office furniture dealers are 
plentiful. The publishers of Orrice 
Appuiances find reason for pride and 
satisfaction in having pioneered and 
consistently supported the highly suc- 
cessful movement of office furniture 
from distribution through household 
furniture stores to the retail outlets of 
the office equipment industry. 
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° Mr. Abrams had been a staff member 
Transformation ot Geyer s Stationer. Modern Statione 
entered the field with special emphasis 

upon social stationery, an important 

division ot the trade in wW hich an old 


friend with considerable interest there 


8 THE TRANSFORMATION und prestige under their present owners. 

George Patterson’s little one-year- The American Printer likewise urged a department in Orrice Appt 
Typewriter Trade Jou nal into Ort a a a eo oe — ANCES, ee ng si - ruising co-op 
APPLIANCES, magazine of the Off with Orrice Appiiances in 1928, the rrey | I 1 rs ele mg fh es 7 
Equipment Industry had a 1 irkab bound volumes on OA book shelves ee ee ee, ee ee 


chology, comprising a vast field with 


5 “ |] st Wisned ress of ' 
effect upon the we Il-< , -" taking the records ol the trades now in in extel ran t pr lu t tt 
‘ > mmerieanc ¢ — pnt : < -Xtensive ange oO products 1e 
the many trades comprising Stati the ofhce equipment industry back to icceeenandl sical | rat 
USS plu ades of the st . 
ery business and upon thr publica 1870. nd | S 1des , 1¢ stationery 
tion experiments which followed later group, all machines, all systems of com 
ea Another monthly, The Office Out merce and all f ture whicl t at 
The pioneer public tions verter of ! nerce a il Furniture lich met a 
several hundred trades in the station fitter, started by a former two-year the point of usage—the office, constitut 
group were, The Paper Trade Journa partner of George L atterson, and dis ing an industrial entity named by 
. weekly: Th 1n ~ ippointing its publisher, was merged George Patterson “THE OFFICI 
‘ : ¢ 1erican Station § 
weekly) its first year | with The American Stationer, the pio EQUIPMENT INDUSTRY.” 
, ar being as a dey < 
, ce f ; neer which had gone to a new publisher _ +] 
ment of The Paper 7 Jou sh peer se ['wo of the remaining three journals, 
’ when the Lockwood company dispose c , 
Lockwood's Directory of Paper ana } ie the Southern Stationer and the Pacific 
: » , of its Dusiness . J 
Allied Trades, containing ist of sta Stationer, tunction only in their par 
tioners and some stores where a fev Opportunity Knocks ticular areas, which are also served by 
items so classified were sol Phi Tt , OFrFicE APPLIANCES with its national 
. ’ 1€ many nanges in the industry ’ 
American Mail and Export irnal, and taal oil ) aisite, r} and foreign distribution. 
a ; ee ee lad affected the prestige of Lhe Ame? 
The American Printer. | ore tha ene ayers Following the annual convention of 
0 vears The American Stationer titk Gn Stationer and with the burden ol = 
<V year € American , the National Stationers Association in 


the failed Outfitter discouraged further 


included “and Fancy Goods West Baden, Ind., in 1928, when the 
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effort. The publishers were friendly in 


ASIDE: Anyone engaged in the stationery late Charles P. Garvin, whose “foot 


business will be keenly interested in the late giving OFFIC! APPLIANCES the oppor ia Sa ; * tad 
S 1 i < I ime » { 
Paul Wielandy’s capital story, ‘‘The Romance of tunity to take over prin sancs a 2 oma Oo! 
an Industry,” in which are revealing refer rt r Pecan Gat and “The Kid nm the 
H » k liek 1€ disappearance or a ournals ol , pan 
ences to stationery, fancy goods, books (lists PI = White Flannel Pants,” was made NSA 
of new titles and authors), and some thrilling national circulation with the term 


; general manag decided, f 
ciiae dO teeing snlemen ia the Weel general manager, it was decided, for a 


50 or more years ago. 


“stationer’ in their titles aroused a : 
special reason, to issue a monthly jour 


sentiment for that term which stimu 


Following the Ameri Station , nal carrying general news of trade ac 
. —— : lated four old friends of OA connected ; 
came Geyers Statione? veekly es tivities within the member ship and 
é a ra with outstanding manufacturers, to en 
tablished in 1877 by Andrew Gevert open to advertising of manufacturer 
, ter the field with The National Sta 
who had served three years as one ot members 
in gle of The A , tioner, which was announced as being 
e editors o he American Station . é ; 
ne a ee something on the plan of Orrice Ap Rights to Title 
and had been a factor in the trade a 
xg : .., PLIANCES. But hopes of the publishers 
tivities of the times. The third wa ; , 1 af . When National Stationer was chosen 
, , . were not realized ana alter a few years 
Walden’s Stationer and Print 1 sen . . tor the name, attention was called t 
T U7.) ' the National was tendered to the pub 
monthly. Two of the Waldens had lt 0 N the fact that Orrice AppLiances, hav 
been on the I ockwood staff A not! ol isners of! FFICI PPLIANCES anc cas soutien rs l Ni 
4 ] I £ acquired the origina iV ationa 
» merged, . 
member of the Lockwood staff, serving ' Stationer, might have primary rights 
s ‘ , > = f ; ) j ) : .: ; . a 
on The American Printer, was the lat Publishers of the Inland Printer, to that title. To an inquiry from NSA 
reas ' ’ rar : (red . . >| , 1 
William M. Patton, who withdrew t Chicago, ventured into the field with headquarters, the publishers of Orrict 
establish Paper & Pre which was the Inland Stationer, but after a few APPLIANCES replied they were willing t 
; ne in the le 1c} we *] , ; 
discontinued some vears ag LInder vears lost hope in the title and changed grant the privilege of using the name 
Mr. Patton, a staff member OFFI it to Business I quipment Journal. Hav provided the publication s contents were 
APLIANCES received some training 5¢ ing no satisfactory results, their friendly confined to announcements (editorial 
tende : ts mergce Be ; 1 
years ago and was recommend ender led to its merger with OrFice and advertising ) directly concerned with 
the Lockwood organization with whict \PPLIANCES. the membership of the association. 
> , - “cte ta 1? U/ ald , tot 79 Jerntey —_ 
he was connected for Walden's Stationer and Printer was The surviving journals in the station 
le a wen chased and merged with 5 . 7 “ty | 
We pause for a sta nber s purchased and merged with Geyer’ ery held were those staffed by men and 
memorial salute to the widow of He Stationer, which became a monthly women capable of turning their mental 
ard Lockwood and staff : ers of ssue, currently titled Geyer’s Topics. kaleidoscopes and discerning a new pat 
the organization at West Br 1V al Four journals with the term “sta tern. At the beginning of the Twen 
Bleeker streets, at the er tt oner” in their titles were not included tieth Century the office equipment in 
tury- “When all the wi ; ung n the preceding review for particular dustry was rising as a new star in the 
The Paper Trade Journ nd Lock reasons business firmament. Those publishers 
wood’s Directory of P {1 The Modern Stationer was founded who failed to turn their “scopes” con- 
Trades (with the stationer list ex by Albert Abrams, William Donnelly tinued in the grooves of the Nineteenth 
cluded) maintain their high standard ind David Manly. For several years Century and fell by the wayside. 
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Born in Chicago 


To creale 


feeling O 


nity 


To 


hetu een 


To preve ni 


8 THES! 
i tion’ ror 
5 member 
il Asso 
facturers 
1904. They 
f nd 


tent a 


ce 


20 Years Ago 


; 


promot 


‘ 


NSOEA Idea 


7 


and foster a permanent 
friendship and frater- 


friendliness of spirit 


npetitors 


IBJECTS 


of 


trade antagonisms . 


“united 


mutual advantage of 
set forth by the Na 
of Stationers & Man 


charter adopted in 


th a declaration of 


lamation 


ot 


~ coming 


WALTER MILLER 


NSOEA President 
1953-1954 


of age” of the stationery industry which 
was later to embrace office equipment as 
covered in the present title of NSOEA. 

Birth of NSA 50 years ago—a half 
century which the span of 
Orrice AppLiANces—must have been a 


matches 


source of great satisfaction to George 
Patterson, founder of this journal. 

In an article in the sixth number of 
the little “Typewriter Trade Journal” 
issued November 1904 and concerning 
the forthcoming first business show, 
Mr. Patterson closed his appeal with the 


comment: 





NSOEA PRESIDENTS — 1904-1954 


Fletcher B. Gib 


c 
John A. Schlener 


Charles H. Mann 


William J 
Theodore L. C 
Frank W. Baile 
Charles E 


Robert D. Patter 
2eorge M. Court 


Charles A. Le 


Charles N. Bellr 
Charles N. Belln 


Wm. Henry Br 


Wm. Henry Broc 


Ralph S. Bauer 
Ralph S. Bauer 
J. Ogden Piers 
Charles L. Mit 
ivan Allen 
Charles | 
Edwin H. Se 


he 


W. Neill Stewo 
Woodson P. Wadd 


Charles M. Mo 
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Mitch 


r¢ 


e 


Falconer 
Millington Lockwood 


Kennedy 


1904- 
-1906 
-1907 
-1908 
-1909 


1905 


A. J. Walker 1929-1930 
E. C. Wilson 1930-1931 
Wm. E. Ward 1931-1932 
Charles A. Scott 1932-1933 
Horry A. Morgan 1933-1934 
Harry A. Morgan 1934-1935 
B. J. Bristoll 1935-1936 
W. C. Clegg 1936-1937 
Harold J. Hampton 1937-1938 
Harold J. Hampton 1938-1939 
Owen G. Bayless 1939-1940 
Owen G. Bayless 1940-1941 
E. B. Healy 1941-1942 
E. B. Healy 1942-1943 
R. D. Latsch 1943-1944 
R. D. Latsch 1944-1945 
R. D. Latsch 1945-1946 
L. S. Crowl 1946-1947 
Fred Downs 1947-1948 
L. R. Kendrick 1948-1949 
Earl Kochheiser 1949-1950 
Zac Smith 1950-1951 
Grant Howard 1951-1952 
Adrian Pembroke 1952-1953 
Walter Miller 1953-1954 
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FLETCHER B. GIBBS 


First President and 
General Manager, 1919-1928 








CHARLES P. GARVIN 


Secretary and General 


Manager, 1928-1946 





PAUL E. BURBANK 


Secretary and General 


Manager, 1946 On 


“Let this be the beginning of a suc- 
cessful YEARLY CONFERENCE of 
those in the trades affected by this ex- 
position. Let there be born a brother- 
hood of fellow workers. Long may it 
live!” 

Here was expression of an idea that 
trades whose products had a common 
point of usage in the office should be 
combined into an industrial entity—the 
office equipment industry. 

For 15 years before NSA came into 
being in 1904, the Boston Stationers 
Association had been an active organi- 
zation. Likewise trade confraternities of 
stationers had been organized in sev- 
eral other cities of the nation. 

It was the idea of Sam Mayer, sensed 
by Evan Johnson which provided the 
rootage for establishment of a Chicago 
organization of stationers, forerunner to 
NSA and NSOEA. This historic inci- 
dent is described in an adjoining col- 
umn. 

A Chicago association of stationers 
was formed and the enthusiasm engen- 
dered was so contagious that within a 
short time a national association was 
established. 

Prominent in the development of 
the Chicago group were such men as 
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Cole and 


Charles H. 


Barnes. The latter started correspond 
] : 
mM 


ulreaqdy 


ence with those associations 


the “going” stage elsewhere, securin 


information as to their activities, copies 


of their by-laws, and so or As tem 
porary secretary of the Chicago asso 
ciation, Mr. Barnes was ted as say 
ing: 


“There ts no reason in the world 


why the stationers of the United States 


should not organize. It would be the 
greatest boon of the 20th centt Ther 
is no businessman who has the amount 
of detail to look after and the car n 
his mind that a live manager of 
tionery firm has, who paid as 


proportio nate ly ‘ 


Banquet in Chicago 


Banqueting in the Auditorium Hotel 
1904, the Chicago sta 


on January 23, g 
tioners had representatives present fron 
all of the large cities of the East and 


Middle West. 
for a national association 


References to the need 
wert made by 


Henry ( 


Stationers 


these visitors who included 
Bainbridge of the New York 
Board of Trade, George Olney of New 
York, John A. Schlener of Minneapolis, 


W. A. Webb of Cincinnati. D. S 
Sperry of St. Paul, Samuel Ward of 
Boston, and others. 

Took Initiative 


The missionary work done by thes 
pioneers bore fruit and by April 14 
1904 the Chicago Stationers Associatio1 


definitely put itself on record with a 
resolution pledging that it would “take 
the initiative in forming natior 
association of stationers 

A convention was called for in Ch 


cago to be held on October 3, 4 and 
of that year, the call yong forth over 
Fletche f | ‘ 


president of the Chicago associ 


Gibbs. 


the signature of 


later to be general secretary of th 
tional group. 

Gibbs Elected 
Nationa 


Association of Stationers & Manufactur 


The actual launching of the 


ers of the United States took place at 
the historic October meeting. It was 
called a convention but actually was ai 
organization meeting 
Elected as officers wer 
Gibbs, Chicago, president; Henry ‘ 
Bainbridge, New York Citv. farst 


president; John A. Schlener, Minn 
apolis, second vice-president; Will 
J. Kennedy, St. Louis, third vice-pres 
dent: Charles A. Stevens, Chicago, 
retary; Abner K. Pratt, Boston, tre 
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Llewellyn E. 


Hot Spark 
on Cold Anvil 


When Chicago remained aloof 
early in 1900 to appeals for organ- 
ization of a national association of 
stationers, it remained for Evan 
Johnson to sense the spark needed 
to ignite a fire. 

Then representative of the Amer- 
ican Stationer prior to becoming 
successor to George Patterson at 
the helm of OFFICE APPLIANCES, 
Mr. Johnson by chance met Sam 
Mayer, manager of the Chicago 
branch of the Joseph Dixon Cruci- 
ble Company. 


Here is how a historic dialogue 
proceeded somewhere on Dearborn 
es 

Ds M.: “How 
ization idea?” 

E. J.: “Not well. 


a cold iron on the anvil.” 


goes the organ- 


It seems to be 


S. M.: “Well, I can warm it up 
for you. You are working on 
dealers only. Why don’t you in- 
clude manufacturers? They know 
all the problems.” 

EK. J., interrupting: “Bing, Sam. 
that’s it. Never thought of it. I 
can feel the heat coming.” 


PPPPPPPPPPPPPPPPPPPPPY 
auditor. 


urer, and John B. Fay, Chicago, 


Represented on the Board of Control 


along with stationers from various sec 
tions of the country, were manufactur 


ers in these div 


IS1IONS: 


Frank B. Towne, Hol 


Blank books 
voke ; Mass. 


Paper and en elopes James Logan, 


Wore ester, Mass. 
furniture—W. H. 


Files and office 


Hopkins, Cincinnati 


Stationers hardware and glassware 
Frank A. Weeks, New York City. 
Ralph B Wilson, 


Loose leaf devices 
( hicago. 


Leather goods and novelties—M. E. 


Heise Philadelphia 
Rubber stamp goods—R. G. Craig, 
St. Louis 
Miscellaneous items—H. B. Brooks, 
Chicago 
Met in St. Louis 
Came 1905 and what is termed the 
first annual convention of the fledgling 


" 
issociation was [ eld 


in October in St. 


Louis. Represented were 15 local asso 


! CA 
lations with a membership of 46l—a 
tar crv trom today s hgure of more than 
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3,000. Attendance was small compared 
to the modern national convention at 
the Conrad Hilton Hotel where more 
than 9,000 have been registered to at 


tend the programmed sessions and viey 
the exh 


mented on the 


as the 


T 
President Gibbs c 


which ne headed 


“All thi 


| think the association 


organization 
hrst president, ngs considered 
s to be cordiall 
congratulated upon being so robust an 


vigorous condition the end of tl 
first year : 

Allen Comments 
it the 1924 cor 
Ohio, the 
Allen 


president, com 


Nineteen years later 
vention held in Cincinnati, 
veteran Atlanta stationer Ivan E. 
upon being elected 
mented on the original 1904 organiza 
tion meeting 

“Those 


1? 
Stationers and manufacturers ... bleu 


in ¢ hicago 
altruistu forward-looking 


the breath of business life into hun 


dreds of scattered shopkeepers, ang 


4 J 4 ‘ } 
elevated them to the level of real mei 
chants of a great industry, the first cog 


in the wheels of commerce. 


A New Idea Born 


He also called attention to the Tact 
that “this was one of the first trad 
associations, if not the first, in whicl 


dealers, manufacturers, wholesaler: 


and _ traveling became 


repres¢ ntatives 
grouped together to uplift the standard 
and ethics of the business rather than t 
regulate prices, forming a clearing hous 
with an exchange of experience. . .” 
Other 
go as NSA proceeded to grow, later t 
become the NSOEA when the inclusio! 


equipment along with con 


conventions were to come an 


ot ofhce 
mercial stationery was officially recog 
nized. The late Charlie Garvin as get 


eral manager Was to be an importan 


hgure in its continued growth and wit! 


his death leadership was passed on 


Paul E. B 


Irpbank. 


Regionals Developec 


The modern era has seen the deve 


opment of the 14 regional meeting 


(each larger than the original nationa 


convention), the setting up of produc 


exhibits, extension of association sef' 


‘ , 1 j 
ices, and swelling of convention atten 


Nationa 


lipment Associ 


, , 
ance to th point that the 


Stationery, Ofhce Eq 


tion has reached national limelight 4 


an industry 
Like (OFFIC! 


has realized 


group. 
AppLiances, NSOEA 
the dreams its founder 


bevond expectations 


OA — 6/54 


| compared 
ivention at 
here more 
ered to at 


s and view 


ted on the 
ded as th 
considered 
ye cordiall 
robust an 


nd ot tt 


Comment 
1924 cor 
Ohio, the 

n E. Allen 

lent, com 


‘ 
+ OTrganiZa 


ird looking 

. bleu 
into hun 
epe rs, ang 
f real mei 


he first COE 


Idea Born 


to the faci 
first trade 
in whicl 
holesaler: 
es became 
e standard 
her than t 
aring hous 
BOB. as 
» come an 
yw, later t 
1e inclusiot 
with con 
ially recog 
‘VIN as get 
importan 
h and wit! 


issed on t 


Developed 
. the deve 
| meeting 
1al nationa 
ot produ‘ 
lation ser 
tion attend 
e Nationa 
*nt Associ 


] 
imelight 4 


s, NSOEA 


ts founder 


A — 6/54 


tions 


\ s: 


of the Industry 


Factors without which the industry could not have been co-ordinated, in 
addition to the men whose faith, intelligence and determination have made 
possible the creation and distribution of the products of the industry, are 


the association activities. 


They have done so much to draw the scattered 


parts of the industry in touch with one another and have brought about an 
understanding of the interdependence of the several units. 


Furniture 


Nati 
Assoc 





by JOHN R. GRAY 


Executive secretary, 
National Office Furniture Association 


® THE IDEA behind the organizing 
of the National Office Furniture Asso 
ciation came into being long before the 
\ssociation was formed eight years ago. 
It was born when first two office furni 
ture dealers selling and living in the 
same town spoke nicely to each other 
about their business and their mutual 
problems. 

The organization was generated by 
that spark of friendship and co-opera 
tion between those two local merchants. 


The ever enrollment of 


new members joining the association, 


ink reasing 


with their new ideas and enthusiasms, 
had added to the vitality and value of 


this organization 


Barriers Lowered 


It is a far cry from the misunder- 
standings that existed in the old days 
when competitors in this business re- 
garded each other with suspicion. With 
the creation of NOFA many barriers 
were lowered and competitors got to 
know each other better and a spirit of 
helpful co-operation replaced the old 
time, dog-eat-dog attitude. 

York 
Bernard H. Nemlich of Regan 
Furniture Corporation, Robert S$. Fow 
. and Richard 
|. Berry of Berry, Dickie & Stettler, Inc.. 
decided to hold 


In January, 1939, three New 


dealers 
er of Macey-Fowler, Inc. 


a meeting for the pur 


pose of having dealers discuss their 


1 . ’ —_ 
DUSINEeSS probl ms They hoped to pro 
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mote better understanding among the 
dealers and rid the industry of the then 
existing abuses. 

The first meeting attracted 30 dealers 
and the Office Equipment Dealers of 
New York was the outcome. The or 
ganization has continued to meet 
monthly throughout the years from Sep- 
tember to May, and the membership of 
this group has grown to include all the 
important office furniture dealers in the 
New York Metropolitan area. In the 
beginning the organization was made 
up entirely of dealers but as the or- 
expanded, manufacturers 
and manufacturers’ representatives were 


ganization 


invited to affiliate as members. 

It remained for Moe Turman of 
Metwood Office Equipment Corpora- 
tion of New York to present the idea 
of a National Association to the Office 
Equipment Dealers of New York. In 
an impromptu talk at an OED meeting 
he outlined a plan for a national organ- 
ization. The plan was enthusiastically 
accepted. 

Dealers Invited 


In October of 1946, a convention was 
called by OED of New York, an in- 
vitation was extended to all dealers 
who thought favorably of the idea of 
organizing nationally. By that time the 
New Jersey dealers had organized into 
the New Jersey Office Furniture Asso- 
ciation. 

The 1946 convention was held at the 
Hotel Waldorf-Astoria in New York 
and attracted an attendance of more than 
400 dealers from many sections of the 
country. The convention program con- 
sisted of subjects of industry-wide im- 
portance. At the conclusion of the 
convention, NOFA had moved a big 
step nearer being born. 

As the dealers returned from the con- 
vention they talked to other dealers in 
their towns who, in turn, talked to 
manufacturers’ representatives and other 
dealers. Meetings of dealers in many 
cities were held and the Chicago Office 
Furniture Association was organized. 
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Plans for the 1947 convention, at 
which NOFA was to be born, were 
drawn up early in the year. Twenty- 
five leading manufacturers of office 
furniture signed up for booth spaces. 
The 1947 convention banquet was at 
tended by more than 600 dealers and 
their families. The highlight of the 
convention was the pledge made by 
dealers to interest the firms in their 
communities and help build the na- 
tional association. 


NOFA Expanded 

The intensive job of expanding 
NOFA then began in earnest. Chapters 
were organized in 12 cities and in 1954 
this number has been increased to 18. 
There are now chapters in New York, 
Boston, New Jersey, Philadelphia, Balti- 
more, Washington, Richmond, Pitts- 
burgh, Cleveland, Columbus, Cincin- 
nati, Detroit, Indianapolis, St. Louis, 
Chicago, Los Angles, Buffalo and San 
Francisco. 

The number of booths at the 1954 
convention numbered 216 and the 
membership has grown well over the 
thousand mark. 

The activities of the association have 
kept pace with the growth of Chapters 
and number of members. Annually 
there are area conferences, officers’ con- 
ferences, sales training schools and a 
NOFA group insurance program with 
an enrollment close to 2,000 people. 
The NOFA Bulletin is recognized as 
the official magazine of the office furni- 
ture industry. Other publications in the 
form of Know-How’s are mailed 
monthly. These bulletins, now number- 
ing nine, cover all phases of informa- 
tion about the office furniture business. 

The National Office Furniture Week 
program annually publicizes the means 
of making the public conscious of its 
office furniture needs. To this formid- 
able list should be added the various 
services rendered in combating freight 
rate increases, public relations programs, 
and operational cost and salesmen’s 
compensation surveys. NOFA has 
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he representative 


earned recognition as t 
of the office furniture industry. 

As to the future, chall nging pro 
grams are being planned by the officer 
of NOFA for continued growth and the 


addition 


services to measure up to tl purpose 
for which the association was formed 

“Organized for the mutual benefit o 
office furniture dealers, manufacturers 


and representatives.” 


of an ever-increasing list of 


The organization and ontinu 
growth of NOFA was helped trem« 
dously by the fine co-operation it ha: 
received from Orrice App.LiANces. The 


trade magazines have generously giver 


space in their columns publicizing 


NOFA events. 

The National Office Furniture Asso 
ciation takes this opportunity of co! 
gratulating Orrick AppPLIANCEs on it 
50th anniversary and wishes the maga 


zine, its officers, and personnel many 


years of successful operation 





National Office Machine 
Dealers Association 





by HAROLD W. MANN 


Executive Secretary, 
National Office Machine Dealers Association 


@ CONGRATULATIONS to Orric! 


APPLIANCES on its 50th anniversary 


| 


It is a genuine achievement to reach 


this venerable age in the 
world. The golden anniversary is al 
ways cause for 
take stock of the 


things that have happened; to take 


pausing to 


and 


stock of those who have been a p: 


such a long time busine Ss success: to 


benignly chuckle at the hu 
opportunities to have been of 


others who were traveling the sam«e 
path down the years 
N itiona 


ition ha 


For 29 of the 50 years the 
Office Machine Dealers Associ 
been working diligently on 
the dealers in the United St 


< 


not only for its members but 


Dusiness 


' ' ' ' 
OOK DaCK 


thousands of 


ndreds oT 


help to 


1 
| 
l 


he h iif of 


dealer in the industry. They have all 


progress 


Naturally 


benefited by the alert and 
taken by NOMDA 


steps 
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the members themselves have been the 


greatest beneficiaries aS sO many items 
and services performed by the associa 
tion redound to the sole benefit of those 
who have joined the group 


During those 29 years the work of 


the association has been told to a large 
machine dealers 


segment of the ofhice 


columns of the Orric! 
The 
more than generous in seeing to it that 
the doings of NOMDA were made of 


pene ral interest to non members as W ell. 


through the 


\ PPLIANCES. editors have been 


Appreciates Help 


Many dealers have joined the associa 
tion just from reading of some out 
rendered. For their 
that 
willingly given and for their generosity, 


the National Office Machine Dealers 


standing service 


great co - operation has been so 


\ssociation expresses its sincerest ap- 


preciation to Orrice ApPLIANCEs and 
wishes it another 50 years of présperity 
and success that has attended the first 


half-century. 
NOMDA 


course it has charted for the dealers and 


intends to pursue the 
primarily for its members. The associa 


tion will remain alert to factors that 
tend to destroy the retailing end of the 
industry and will continue to give its 
strongest work and heartiest support to 
any remedies that will raise the level of 
finest and most im 


one of America’s 


portant industries. 


NOMDA will expand its services to 
its members. Greater stress will be given 
to sales promotional ideas, merchandis 
ing, advertising and selling than ever 
before. At the present time there are 
in the blueprint stage a number of 


NOMDA 


1954. These activities are aimed at giv 


projects will carry out in 
ing the dealers something to tie to for 
promotional selling and merchandising. 
These ideas, when put into force, will 
the 


boosting their business in ways they 


| 
give members for 


opportunities 
have not been practicing in the past. 
f g 


Members Informed 

NOMDA will continue to see that its 
members are the best informed dealers 
in the its weekly 
Keeping You Posted and the columns 


business through 
of its monthly Spokesman. These publi 
cations will ke p actively abreast of in 
dustry happenings and will pass them 
on to the members 1n the Same manner 


that has enabled the association to occa- 


sionally SCOOP the rest of the industry 


and important information to 


on quick 


the members. 
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Stationers Guild of 
Canada 





by FRED R. SMART 


Secretary Manager, 
The Stationers Guild of Canada, Inc. 


B@ WHEN A PERSON 


he is no longer referred to 


reaches the 
age of 21, 
as a youth. He is then grown-up; in 


has became a MAN 
1954 is the 21st year of operation for 
The 


com 


other words, he 


the Stationers’ Guild of Canada. 
made in 1933 after a 


Start was 


mittee of stationers located in Toront 
Montreal had worked 


long to determine the best 


and hard and 
basis on 
which such an association would func 
March of 1934 the first “an. 


was held and its officers 


tion. In 
nual meeting” 
were selected. 

Changes Made 


Many changes have occurred in the 
For the 


first three years there was a president 


direction of the Association. 
a vice-president and a treasurer. Ther 
for several years, the organization wa 
conducted by an executive council, al 
the members of which held equal office 
Later on it was decided to again have 
“officers” and allot to each of then 
some specific duties. This is the present 


mode of operation. 


The “Guild” 


formation bureau 


functions as an if 

and as a clearing 
house for trade problems. It conduct 
an annual survey of the retail cost a 
doing business in the stationery indug 
try. It administers a group insurand 
plan for the members and their em 
ployees, and it organizes an annua 
convention at which the Trade caf 
determine how to meet various prob 
lems affecting any division of the Ir 


dustry. 


The future plans of the associatiot 
include the conducting of a trade 4 
hibition in conjunction with the annua 


thes 


Toronto an 


meeting each second year, and 


will alternate between 


Montreal 


One of the oustanding phases of th 


Guild’s activity through the years ha 
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been the co-operation extended by The 
National Stationery & Office Equip 
ment the U.S.A. This 


is very genuinely appreciated and in 


Association of 


1953, the first honorary life member 
ship in the Guild was extended to Paul 
Burbank, general manager of NSOEA. 


First President 


The Guild’s first president was J. S. 
Luckett, Luckett Loose Leaf, Ltd., 
Toronto, Ontario. Others who have 
held the office of president are E. B. 
Charters, Charters & Charters Ltd., 
Montreal, L. F. Beattie, Beattie-Hill, 
Ltd., St. Catharines, Ontario, Gage 


Love, W. J. Gage & Co., Ltd., Toronto, 
and L. W. Jones, Lordly Jones & Co., 
Hamilton, Ontario. Many others, too 
this brief 


numerous to mention in 


comment, have made invaluable con 
tributions to the furthering of Guild 
of the trade. Incor- 


Guild took place in 


efforts on behalf 
poration of the 
1946. 

The Guild is very grateful for the 
support and interest always so gen- 
furnished by 


erously the trade publi 


cations. Information, helpful sugges 
tions and splendid coverage of news 
relating to Guild functions have always 
been forthcoming. 

From the very beginning, Fred R. 
Smart of Toronto has been the Guild’s 
secretary. The address of the associa 
tion is 19 Richmond St. W., Toronto 1, 


Ontario. 





National Association of 
College Stores 





by RUSSELL REYNOLDS 


General Manager 
National Association of College Stores, Inc. 


® THE NATIONAL ASSOCIATION 
of College Stores was founded in 1923, 
with the late Fred Tracht of the Uni 
versity of Chicago Bookstore as presi 
dent. Mr. Tracht was known to office 
equipment dealers and stationers as an 
NSOEA. NACS 
Booksellers 


Illinois fvovernor tor 


met with the American 


1 


Association until 1930 when an organi 
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zation holding separate meetings was 
established. 

In 1935 the first full-time secretary 
was employed, Donald Lyman. He was 
succeeded by Oliver Lott. During the 
war period the late Fred Tracht acted 
as secretary. Russell Reynolds was ap 
pointed general manager in 1945. 

The National Association of College 
Stores has enjoyed a marked increase 
in membership reflected from the in- 
creased size of the college field. A one 
and one-half million student field grew 
to more than two and one-half million 
and still exceeds the two million mark 
by about 300,000. Membership in NACS 
exceeds 725 bookstore members, with 
more than 200 manufacturer and asso 
ciate members. 

Orrice Appuiances has kept the sta- 
tionery field acquainted with the activi- 
ties in the college field through coverage 
of every type of activity. OA devotes 
considerable space to the NACS con 
vention held annually. 





Stationers Guild of 
America 





by J. W. MCCORMICK, JR. 


General Manager, 
Stationers Guild of America 


@® ONCE UPON A TIME .. . That’s 
how fairy tales start, but this is no fairy 
tale. It’s a true story, about real people 
who found the answer to a real need. 
And it all happened during the past 
50 years. 

In fact, it was in 1922 that a group 
of prominent stationers, headed by 
William H. Brooks of William F. Mur- 
phy’s Sons Company, Harry Prizer of 
William Mann Company, and A. Pom- 
erantz of A. Pomerantz & Company, 
organized the Guild of 
America in Philadelphia, Pa. The idea 
behind the Guild could have been born 
anywhere for it grew out of the need 


Stationers’ 


of every ethical retail stationer to make 
a fair profit on honestly sold mechan- 
dise. 

As one means of meeting this need, 
the Guild created an exclusive line of 
commercial stationery products—to be 
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manufactured and packaged according 
to Guild specifications; to be purchased 
and sold by Guild members only. 

The Guild idea was sound and it 
took hold quickly. Through good times 
and bad, the Guild—like dozens of its 
member stores—has continued to grow, 
with membership today in more than 
30) states. 

But the association has changed only 
in size and scope. Today, as in 1922, 
the proceeds from the Guild operation 
continue to be used for the benefit of its 
members. 

Membership is accomplished through 
an application, subject to the approval 
of the Guild’s board of directors. These 
men, all prominent and active stationers, 
serve without pay. Guild merchandise 
is available only through its franchised 
dealers. 

The exclusive Guild program, with 
its 32 years of development, distinctive 
packaging, cost catalog, advertising 
aids, bulletin service and other benefits, 
is provided without any annual fees or 
assessments. 





Wholesale Stationers 
Association 


by H. C. WHITTEMORE 


General Manager, 
Wholesale Stationers’ Association 


@® AS THE FIRST World War 
progressed, business men were con- 
fronted with conditions which were 
rapidly changing both production and 
distribution methods and __ practices 
which had been in existence for the 
past half century. 

To meet these situations a small 
group of men in the wholesale station- 
ery business met in the fall of 1915 
and, as a result, incorporated in the 
State of New York a “Membership 
Corporation” under the name of 
Wholesale Stationers’ Association of 
the U.S.A, 

Those signing the charter included: 
Daniel H. Jonas, The Tower Mfg. Co.; 
W. G. Whittemore, The American 
News Co., Inc.; Charles F. Kimpton, 
Kimpton & Haupt; Arthur C. Bain- 
bridge, Henry Bainbridge & Co.; and 
A. L. Salomon, A. L. Salomon Co., 
Inc. 

Eugene Pettus, Blackwell Wielandy 
Co., St. Louis was the first president. 
John P. Black of the then Marcus W. 
Wolf Co., Baltimore, was elected secre- 
tary. R. P. Andrews, R. P. Andrews 
Paper Co., Washington, D. C. was 
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treasurer. Shortly thereafter H. ¢ 

Whittemore was appointed correspond 
ing secretary to the executive commit 
tee. A _ short later Mr. Whitt 
more was elected secretary-treasurer of 


time 


the corporation and appointed general 
manager and has held these offices ever 
since. 

Serve Association 


Succeeding Mr. Pettus, 18 leading 


officials of wholesale stationery houses 
have served the association as presi 
dent. These, in order of their adminis 


trations, are as follows 


H. Niedecken of H. Niedecken Co.: 


W. G. Whittemore of the American 
News Co., Inc.; Paul Wielandy of 
Blackwell Wielandy Co.; G. L. Davis 
of Adams, Cushing & Foster; R. P. 


Andrews of R. P. Andrews Paper Co 
Mr. Buettel of Buettel Bros.; A. | 
Salomon of A. L. Salomon Co., Inc.; 
Mr. Plummer of Loring, Short & Har 
mon; Mr. Sites of Caldwell-Sites Co.: 
Harry Chandler of Adams, Cushing 
& Foster: 
Short & Harmon; Mervin Pierpont of 
Loewy Drug Co.; David Koeller of 
Blackwell Wielandy Co.; Max Gold 


stein of Rochester Stationery Co., Inc. 


Edgar Berry of Loring 


Lawson Long of Practical Drawing 
Co.; Herb Held of Blackwell Wielandy 
Co.; Lothardt Jensen of Brinn & Jen 
sen Co. and 


Caldwell-Sites Co. 


Edward Blevins of the 


Today, after 39 years of continuing 


service to the industry, the association 
includes in its membership most of the 
leading wholesale stationers in the 
United States 
Canada and has as associate 
many of the prominent manutacturers 


of the industry. 


and the Dominion of 


membe rs 


Activities Grow 


During this period the association 


has developed a wide range of acti\ 
ities of benefit and value to its mem 


| 


bers and to the entire industry. Thess 


include annual conventions and an 
nual regional 


parts of the country where problems 


meetings in different 


of distribution are During 
j 


its history the association has prepared 


dis¢ ussed. 


and conducted many promotional pro 
grams which have been important ir 


assisting wholesalers to increase their 
distribution of the prominent lines of 
the industry. 

With its current large nembership, 


several important permanent commit 
tees and well-rounded program the as 
sociation should be an important factor 


in the future wellfare and growth of 
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the industry During its 39 years 
of existence the association has many 
times during that period received very 
fine publicity of its program and efforts 
and splendid co-operation from Orrict 


APPLIANCES and its personnel. 





by FRANK L. KING 


Executive Secretary, 
Fountain Pen & Mechanical 
Pencil Manufacturers Assn. 


@ ON SEPTEMBER 9, 1942, “repre- 
sentatives of 16 manufacturers of foun 
tain pens, mechanical pencils and parts 
thereof” met in New York City and 
unanimously voted that the manufac- 
turers of popular priced rountain pens 
“should act with the manufacturers in 
the so-called precision writing instru- 
ment group as a single unit in working 
out industry problems” with the Fed- 
War 


eral Government’s Production 


Board. 


Organizing in 1943 

This meeting of the popular-priced 
fountain pen and mechanical pencil 
manutacturers presaged the formation 
of the 
Pencil Manufacturers Association which 


Fountain Pen & Mechanical 
was formally organized in June of 1943 
by a vote of 21 manufacturing concerns. 

Today, this Association has a total 
membership of 56 manufacturers, plus 
seven associate members W ho are sup 
pliers for the industry. They represent 
approximately 90 of the industry’s 
aggregate production and compose a 
cross-section of all types and kinds of 
mechanical writing instrument makers. 


Admittedly 
today our members are provided with 


a war baby by origin, 


a number of regular services and, of 
course, special services when conditions 
warrant. Our publications include fre 
bulletins, export and 


quent import 


statistics, a trade mark survey, a man 
utacturers’ directory, and an annual 
The Korean 


emergency again brought into play the 


statistical survey recent 


need for supplying information on gov- 
ernmental regulations and requirements, 
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enabling our members to keep abreag 


of developments in Washington. 
Our aim is to represent the industry 
100° 


those manufacturers who have so fa 


and to bring in to the associatior 


hesitated to join. A united voice carrie 
great weight not only in Washingtor 
but in its relations with the public an 
with our customers, which we alway 


are seeking to improve. 


Program Planne¢ 


One of our principal hopes today 


to embark upon an educational pro 
gram which will inform the public or 
the benefits to be obtained from the us 
of all mechanical writing instruments 
We hope to raise the art of handwriting 
high on the school curriculum from the 
neglected state to which it has fallen is 
many communities. Here lies a tre 
mendous potential for this industry 
teaching the youth of today the valu 
of good handwriting and good lette 
writing and an appreciation of the tool 
they need to accomplish these aims. We 
feel certain that ofhce managers every 
where will concur in the benefits to bh 
derived from such a program. 
This association congratulates Orr 
APPLIANCES on its 50th anniversary an 
for its great contributions to the growt 
and prosperity of the mechanical writing 
instrument industry. We have grows 
to depend on your publication for new 
about the office equipment industry an 
for dissemination of news about ou 
own activities. We feel sure that ahea 
years of mutua 


of us there lie many 


benefit and that you will continue t 
grow and prosper as one of the fines 


publications in your field. 





by E. D. TAYLOR 


Administrative Vice-President, 
Office Equipment Manufacturers Institute 


MEETING of th 
Office App! 
the Offe 
Equipment Manufacturers Institute 
at the Sherman Hotel, Ch 
1916. Tha 


FIRST 


Association ol 


8 THI 
National 


Manutacturers, (now 


ance 


was held 


cago, on September 20, 
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meeting was called to order by W. A. 
Vawter, II, secretary and treasurer of 
the Baker-Vawter Company. 


by-laws adopted at that 
this 
Chey included: “To foster 


Among the 
meeting were “The Objects of 
Association.’ 
a high standard of dealing between 
members and with the public” and “To 
encourage the highest type of salesman 


| 


ship based on real service to the cus 


tomer and to the house.” 


Express Aims 


These objects expressed the broad 
purposes pertinent to the national and 
public welfare which today find expres 
sion in the Institute’s by-laws in the 


following phrases: 


“To give adequate consideration and 
render opinions upon matters affecting 
the industry and the financial, com- 
mercial and industrial interests of the 
nation” and “To co-operate with other 
ndustries and organizations for the 


common good” and again “To do such 


things which shall be consistent 
with the public interest, as well as in 
the interest of this industry.” 

The original association was organ 


ized by sales managers ata time when 
they were attempting to establish rank 
and prestige comparable to that which 
had already been established in manu 
facturing and finance. In the records of 
those early days we find that members 
liscussed such subjects as how to de- 
elop efficient assistants, how to build 
sales morale, keeping the management 


of the business in touch with the sales 


force, conducting sales contests, instruc- 


tion in the field, increasing sales efh- 


ciency, the relations of the sales and 
credit departments, sharing profits with 
held managers, and turning inquiries 


nto sales 
Scope Widens 


Gradually over the years the scope ot 


Institute activities has widened until 


today the by laws 


include among its 


objects: 


“To consider and deal with industry 


problems, such as are involved in pro 


; : 
duction, distribution, and financial func 


tions of the office machinery and equip 
lent industry: to secure co-operation 
tor the advancement of the purposes of 


the members: to foster equity and a 


high standard of dealing between mem 
bers and the public, and to promote 
ictivities aimed toward the greatest 


economy and efficiency and best possible 
service to customers.” This broadening 


of Institute functions is identified with 
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the Institute’s organized committees: 
its market research committee, its traffic 
committee, its committee on selection 
and training of salesmen, its executive 
accounting group committee and others. 

The association was formed during 
the decade when the number of clerical 
workers showed an increase of 81°, as 
compared to a population increase of 
only 14.9°.. Today it is said that one 
out of every eight employed persons is 
a clerical worker. 

Behind the vast machinery of today’s 
industrial production lies the machinery 
of control. Behind the scenes of pro- 
duction everything is planned, simpli- 
hed, directed, through the products of 
the office equipment industry which 
supplies the machines, systems and 
equipment which enable management 
to control its own creations—the gigan- 
tic industrial, governmental and social 
systems as they exist today. It is this 
industry which the Office Equipment 
Manufacturers Institute represents and 
serves. It is this industry which Orrict 
Appuiances, celebrating this month its 
50th anniversary, has served and is 


serving. 





Wood Office Furniture 


Institute 





by E. HOWARD GATEWOOD, JR. 


Executive Secretary 
Wood Office Furniture Institute 


"7 oad 
®@ EARLY IN 1941 it became apparent 
to a progressive group of wood office 
chair and desk manufacturers that some 
type of national trade association, sup- 
ported by contributions from individual 
companies, would facilitate the gather- 
ing and distribution of common infor- 
mation needed by each firm. Such an 
organization was set up in Washington, 
D. C., and became known as Wood 
Office Furniture Institute. 


The benefits accruing from this col- 
lective effort multiplied immensely and, 
with the help of such fine trade publi- 
cations as Orrice APPLIANCES, gained 
prestige throughout the entire industry 
with the retailers. 


and particularly 
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WOFI’s continuing marl.et studies 
made it possible to furnish the retail 
dealers with many selling aids. 

It was that the three 
basic needs of the industry were: 


determined 


(1)—Product improvements with 

modernized designs. 

(2)—Trained salesmen, better in- 

formed concerning the advan- 
tages of wood office furniture. 

(3)—Aggressive consumer advertis 

ing and promotion. 

The first need was fundamentally one 
to be answered by the individual manu. 
facturers. However, the Institute set up 
a laboratory research program which 
made many contributions to the process 
of modernizing wood office desks, 
chairs, tables, and other furniture. 


Design Improves 


Posture chairs of both secretarial and 
executive types have been designed. 
Desks are now available with island 
pedestals which give greater foot space, 
easier cleaning and adjustable heights 
to fit individual users. Typewriter plat- 
forms on some pedestal secretarial desks 
are also adjustable for the greater ef- 
ficiency of the operator. Desk well posts 
are splinter-proof, made so through the 
use of “densified wood,” and as a re- 
sult, do not snag nylon hosiery or soft 
woolen trouser legs. Wood desk draw- 
ers are fully extendable and chemically 
treated to prevent sticking from all 
causes. Many newly-designed 
desk styles are available in space-saving 
sizes for large general office imstallations. 


more 


The manufacturers are constantly 
improving wood office furniture, and 
because of wood’s adaptability, there 
seems to be no end to the many ways in 
which it lends itself to more practical 
applications. 

Plan Created 

The second and third needs were in- 
dustry-wide and so more specifically 
the problem of Wood Office Furniture 
Institute. After considerable study, the 
Institute, working with Henry J. Kauf 
man & Associates, its advertising agency, 
created a new merchandising plan that 
set its sights on selling a complete pack- 
age office rather than just desks and 
chairs. This, of course, makes it pos- 
sible for the retailer to reap the profits 
from every source of supply in creating 
a new office or modernizing an old one. 

With the new wood office furniture 
models now available in WOFI certi- 
fied finishes, the dealer can now offer 
to his prospects a co-ordinated office 
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that will be scientifically planned 


is to 


layout, color scheme, lighting, 
every other detail necessary to raise the 
efficiency and morale « the Vort 
staff. 


This new plan, called Certified Off 
Planning Service, (COPS for 


offers more than data and statisti 
the dealer and his salesmen. It 
fact, a comprehensive program of s 
ing aids which gives sufficient infor 


tion to make every 
Engineer.” 


Display Supplied 


For use in the dealer’s store, COPS 
supplies a large display called th 
Model Office Center which includes a 
magnetic marked-to-scale, planning 
board equipped with office furnitur 
templates to facilitate the making of 


space-saving plans. This display has 
racks for samples of drapery tabri 


carpeting, wood panelling hard floor 
coverings, and paint chips ll of 
which have been color co-ordinated 


der the COPS plan by Faber Birret 
nationally known color authority, a 
special: t in the functional use of color 

Another feature of the Model Offic 
Center is a planning corner, a d 


which simulates a corner of a room 
miniature. 
Aiding WOFI in completing th 


terials for this in-the-store disp 
ter were such organizations as The 
Carpet Institute, Decorative Fabric: 
Institute, Upholstery Leather Group, 
National Paint, Varnish & Lacquer As 
sociation, and others including specifi 
manufacturers of plywoods and plasti 
coverings. 

Tools Furnished 


For outside selling, a number of 
cellent selling tools are given to the 
wood office furniture salesmen. One of 
the most interesting is the Scal 
Kit, a cork planning board, mark 
off in %-inch squares (which represent 
one square foot each) and with it ar 
275 miniature plastic models of office 


ino ynmetc 


desks, chairs, tables, f 
bookcases plus straight pieces represent 
ing partitions and small squares to sin 

ulate pillars and columns, all made in 


14-inch to one foot scale 


A second selling tool is the Port-A 
View, a portable slide projector by 
means of which color slides of previo 
installations can be show: 

Another assist is given with the P1 
viewer, an acetate visualizer whicl 
makes it possible to show the customer 
exactly how any of the 64 co-ordinate 
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color schemes will look in either his 


private ofhce o1 his general offices. 


The entire program is co-ordinated 
in the COPS Manual, a well-planned 
book devised to be the operating hand- 
book of the COPS dealer and his sales 
staff. Such sul 


office layout is covered by Kenneth H. 


;, 
ects as scientific planned 


Ripnen, a well-known consultant on 
ofice planning 


Illumination Is discussed quit thor 


oughly and the section devoted to it in 
the COPS manual is written by R. L. 
Oetting, Illuminating Engineer of the 
General Electric Company 

With the materials and sales aids sup- 
plied to the subscribers to this Certified 
Office 
and energetic 
“Office | ngineer 


take over all the many irksome details 


Planning Service, an ambitious 
salesman can become an 


with the ability to 


which can so easily deter an office man 


ager from beginning the job of office 
modernization 


Plan Ad Schedule 


aining need, basic to the 
| 


The one re! 


wood office furniture industry, 1s ag- 
gressive consumer advertising and pro- 
motion. This factor is being taken 


care of with a very impressive advertis 


ing schedule which includes both color 


ads and black and white ads in a num 
ber of the country’s nationally circu 
lated magazines. The manufacturing 
members of WOFI are, in many cases, 
inserting their own ads to further co 
ordinate and complement the COPS ad 
vertising. Also an eight-page magazine 
in color is published quarterly and sent 
to thousands of dealers and consumers 
throughout the nation. This magazine, 


calle d Tre nas 


of the Certified Office Planning Service 


presents different aspects 


in connection with ofhce modernization 


ind the use of wood office furniture. 


Lively Half Century 


The past 50 years have been lively 
ones for the office furniture and equip 
ment industry. The manufacturing 
members of Wood Office Furniture In 
stitute feel that the future outlook for 


their products Is very bright and that 


they are definitely meeting the chal 
lenge offered by their most aggressive 


COPS 


subscribing dealers grows, consumers 


competition. As the list of 


will become more aware of the benefits 
ot ofhce modernization and thousands 
of offices will be refurnished in a man 
ner that will increase efhciency, improve 
morale and raise prestige, and conse 


} 


quently, be reflected in greater profits 


in all lines of Dusiness. 
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Lead Pencil Manufacturers 


Association 





by LOUIS M. BROWN 


President 
Lead Pencil Manufacturers Assn., Inc. 


8 THI! 


whic h SO 


WOOD-CASED lead pen 
many Of us use every da 
has a most interesting history, and th 
industry welcomes the opportunity t 
tell its story in the 50th anniversar 
issue Of Orrice APPLIANCES. 

The basic tool of industry, of govern 
ment, of education and of home life 
the wood-cased lead pencil. It is diff 
cult even to imagine how modern lit 
would continue if, by some freak « 
nature, this simple commonplace of ou 
daily lives were to disappear suddenly 

Many other fine writing instrument 

' 


have peen 
ot the 


developed since the adver 
modern lead pencil about 15 
years ago, and many machines hay 
been developed to keep up with th 
high speed ol present day productio 
and distribution, but the wood Cas 
lead pencil never has been supplante 
as the basi writing to l. 


An Important Rok 


Yet, precisely because it plays suc 


an important role in every aspect ot ou 


] 


lives, the wood-cased lead pencil ha 


come to be taken so much for granté 
that its virtues have frequently bee 
overlooked 


Five years ago, in October 1949, th 


nation’s producers decided to form 4 


organization, the Lead Pencil Manv 
Its eigh 


tacturers Association, Inc. 


major aims and the objects for whi 


it Was organized Can v¢ stated in I 


better way than as they appear in W& | 

Association s constitution: | 

(a) To foster and protect the interest 
ff the lead pencil and allied prod | 
lf ndustry 

(b) T er urage é litable fair af§r 
efficient methods and practices I 
the ndustry and endeavor to pre 
vent inftalr ne improper trade 1 
pr t ' 

(c) To conduct survey of and research ! 


concerning production, sale and ust 
of lead pencils and allied product 


(d) To promote the increased use 
lead pencils and allied products 
(e) To consider and act upon legislative ; 


problems and act ties affecting tht 
lead pencil and ed products im | 
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See 


merican 
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to the pencil is that 


t and nobody notices it. 


ld act like that. 


the user may torget 
the manufacturer and 
Constant attention 


improvement. 


remember the wood 
5 
of only 20 years ago. 


been so »radual and 


that few people ever be 


it. But the 
30s with the modern 


compare 


what a difference 


lead has 
quality product, as 
of graphite ana clay 
and used. The 
higher pressures with 
nding of the wood 

pressure strength. 


of the lead makes 


rounded 


ht better in the hand. 


ad 


pencil splitting down 
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ays 


Forging Ahead 
ourse, only a tew ol 
Many others could 
ements in the eraser 


in which it is afhxed 
tter appearance, greater 


of hardness, and 


provements made in 


assortment of colored 


form a list far longer 


ce for here. 


e improvements in 
cased lead pencil 


the introduction of 


many specialized writing instruments to 
fit the needs of every technological ad- 
vance. Do educators need wood-cased 
lead pencils with electronic qualities for 
marking examination papers by ma- 
chine? The industry developed them. 
Do textile manufacturers need pencils 
whose markings show only under infra- 
light? The 


those, too. 


red industry developed 


Each improvement generally brought 
with it higher costs. Better quality 
usually means higher prices—even in 
a normal economy, but the spiral of 
inflation brought about by the start of 
the second world war resulted in ever- 
increasing raw materials and labor costs. 


In spite of these increased costs and 
contrary to the current price trend on 
most commodities, the quality wood- 
cased lead pencil — though vastly im- 
proved over the product of 20 years 
ago, is still the same size, and still only 
a nickel. 

Adopt Program 

Late last year, the Association, in 
accordance with its stated purposes, 
adopted a new program. This is a pro- 
gram of public information designed to 
tell consumers how to use the pencil 
most profitably. These consumers, to 
whom we are addressing our message, 
include not only householders, but also 
industry, government, educators and 
similar groups. 


It is our earnest belief that this pro- 
gram will help not only the producers 
of pencils, but also will make the work 
of wholesale distributors and retailers 
easier and more profitable. Since these 
two latter groups have a major stake 
in our industry, it is our hope that they 
will take advantage of this program. 


Can Save Money 


More important, however, is the pro- 
gram’s value to the public. Our associa- 
tion believes that the wood-cased lead 
pencil is worthy of thought. A little 
thinking about the use of the pencil 
may company thousands of 
dollars by making the work of its em- 


Save a 


ployees more efficient. The proper use 
of the wood-cased pencil is just as im- 
portant as the proper use of a machine. 
The initial investment in pencils is so 
small that the user may overlook the 
fact that he may be using the wrong 
pencil for the job. 


As manufacturers we do not believe 
that our task is ended when we have 
succeeded in making the best possible 
pencil at the lowest possible cost. We 
intend to carry our work further by 
helping the user find the best possible 
uses for our product. 


This is the American way. By help- 
ing the user, by helping the distributor, 
by helping the retailer, we tend to help 
ourselves. 











Early Sales Training Class . . . A pioneer in holding sales training classes 
was the National Cash Register Co. Here such a course in the early 1890's is 
addressed by a man believed to be the company’s founder, John H. Patterson. 
This picture is through courtesy of the Joshua Meier Co., Inc., used in its 
booklet, “Sales Devices Throughout the Ages.” 
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@ FOR A NUMBER years OF] 
APPLIANCES went to its subscribers wit! 
up to 32 pages ol advertising preceding 


the frontispiece and first reader pags 
But ever stirring in mi the tact 
that a publication’s value as an ad 


tising medium is in precise ratio t 
reader interest. The thought led t 


decision that the forward pages should 
for subscribers’ convenience, carry oO! 

the journal’s masthead, lists of certair 
text contents (general and depart 
mental), “Wants & For Sale,” index 
of “Advertisements” and Classifica 


tions” of the office utilit 


Liked the Shift 


No notice of the plan Vas given 
advance of the change to the manu 


facturers concerned. However, a day 


or two before copies would ich tl 

each received a letter giving the reasons 
and expressing our hope for their a 
proval. And it was freely given. No 
protest, no criticism came of the action 


which was taken without first inviting 
opinion. The shift receive 
comment from advertisers and a 
ber of subscribers. 

Although the change was made tor 


the convenience ol subscribe rs, it was, 


4 
Ss 


in fact, an advantage to 
By increase of reader interest tor one 
thing and by its providing two forw 
listings for each advertisement. 

Recent addition was made to 
forward pages tor comment upon “The 
State of the Industry” and reference t 
certain special articles in the 
Also, for the “Trail” in 
thought some older and som« youngel! 


members of the industry 


personne 
might find something of interest. B« 
ginning with the January, 1954, issue 
OA’s Press-Time Bulletin 
were added to the “forward”’ sectio: 


More Text Used 


The number of text pages in OFF! 
APPLIANCES, in proportion to the many 
advertising pages, is considerably greater 
than the customary percentage. The 


reason rests in the desire to recor 
tor present interest and preserve 
future reference many events occurring 
in the activities of the g1 
it was created to serve 

It is the opinion of nv that 


contents of trade jour! 
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ont uC 


1 


confined to subjects relating to the busi 


| 
ness of the particul 


ar trades served by 
the publication 

[This custom has been followed in 
Orric—e APPLIANCES from its entry in 
the field but with a difference that has 
made our journal unique. The difter 
ence was the inclusion of many subjects 


Of considerable 


mportance to all busi 
Ness but which are seldom considered 
from that point of view by trade journal 
: 
publishers. 
Many 


scribers’ opinions of the 


pamphlets containing sub 
contents ol 
this journal have been published through 
the years. As indicative of general 
opinion of the policy from the start we 
turn far back—35 years or more—and 
present the comment of three readers. 

“This new creation of yours which 
has just reached my desk enlarges my 
trade 


vision of paper possibilities. It 


seems to me that you have solved a 
big problem—in making a clean, help 


ful and, in the same operation, a suc 


} 


cesstul trade publication. And you have 


made a beautiful thing as well.” 


The above from a man prominently 
identified with one of the largest manu 


facturing concerns in the industry. 


"Is Different” 


“Every number | see makes me think 


] 


of the papers in our line, it is so differ- 


ent. I only wish we had one half so 


How 


resist the great 


good. anyone in your line can 


flood of information, 
the up-to-the-minute ‘dope’ on current 
events, | can’t understand. The October 
number alone is worth the price of a 
year’s subscription.’ 

Thus wrote the general sales man 
ager of a large corporation, quite the 
largest in its own line of business. 


“You are certainly getting out a 
journal which possesses not only force 
and commercial ‘ginger,’ but also dig 
nity and literary grace. I am pleased 
to be affliated with an industry that 


can boast of so good a trade paper.” 
\bove from the president of one ol 
the most important manufacturing com 


panies in this industry. 


] 


From the long line of approving 


comments upon the journal through the 


suceeding years we take a recent one- 


dated February 22, 1951—tfrom a long 
time reader in France: 
‘| hav € no wide experience Amer 
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ican publications but it really seems t 


me that the perfection of yours ca 


hardly be matched either as regard 
its general presentation or the beauty « 
its advertisements and 
Office 


nessmen 


printing jol 
appliance and equipment bus 
in the States are really luck 
to possess such a wonderful agent 


intensify and valorize their trade.” 


Pages ‘Unusual 


Material in Orrice APPLIANCES “ni 


appropriate for a trade journal” dis 
covered a very considerable reader is 
terest and opened much interesting cor 
respondence. 


et * 
To list only full-page unusua 


articles would require turning the page 
volumes of nearly 5 


ot the bound 


years. Such contents were not only 

full pages but also in paragraphic qui 
tations of wisdom and _philosoph 
mixed with paragraphs having dire 
relation to business grouped under a 


propriate heads. 


Something on one such page in 


pressed a subscriber in France, a 
Englishman but a resident of Paris. H 
wrote to express his reaction and int 
mated that we would probably advane 


so far as to publish some of Franklin 


declarations. One appeared as th 
frontispiece in the next issue. One rt 
sult, a copy ol Arnold’s “Light ( 
Asia,” from which many quotatiot 


were presented. 
On these “plus” pages, one of th 
factors which have made this journa 
unique through the years, has bee 
subjects having no direct application | 
any commercial transaction. But ever 
thing there presented in poetry or pros 
had something of practical, sentiment 
or inspirational value to the _persot 


conducting such transactions. 


T'wo gems from the many “unique 
items are reproduced on the op posit 
“ve, 401 OCCUUSE they “ure Gipjere 
pag not l it th i differen 


from the usual run of trade paper fe 


tures, DUut Because they are concern 
with principles just as applicable 
business as to any other phase of lif 


Thoughtful reading of them 1s recom 


mended 
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QUIPS AND QUADRATES . 


Being a selection of four square stuff from 
a little book by the 
a pomphleteer extraordinary and epigram- 


late Glen Buck, who was 


mist superlative 


* 
é 
. 
U c 
‘ toch 
u Tashic 
k rved 
. 
- any lo "Je 
evervthina S him 
g and 
either 
« 
rn une the oO ; 
‘ 
f — 
g as hone ? 
ry é t¢ vent # as 





. . . . . 
a 
Something cracks every time het Iie 
fitted too J foc# 
> 
A trul eoutit 4 never out of 
tach —rand celdar » jt 
> 
S é %t you don't prove an alit 
7 
You are likely to become that which you 
resently think you are 
* 
W ork the best thing ever invented for 
killing time 
* 
he man who today doesn't understand 


ignorant as the 


mechanical things is just as 


't understand literary things. 
> 


Cold cash often the only means of ex- 


mpathy. 


pressing warm s 


y 
* 

You may be sure of your job if you fill it 

so tightly you can't fall out. 
> 

We mu 


we are to raise the standards of business. 


st raise the standard of manhood if 


; he gets ey for obor he s un- 
paid no matter how great his wage. 
> 
Enthusiasm is a flywheel, judgment its gov- 
€ OF 
> 
Time is your portion of efernit If you 
waste if you ro rseit 
> 
It's the wise employer who learns how to 


make all operatic co-operations. 


If books do not help in ness, they 


your bus 
will help you to forget your business—and 


that is more important. 


Silence is a language all people understand. 


> 


Today is the day | have been looking for. 
All my life has been spent in preparation for 
it. Yesterday and ore faraway 
nothings—the one a faint memory, the other 
a vague promise. But this is my day. It offers 
all that God has to give. And I'm a laggard 
or a coward if | fail to make the most of if. 


tomorrow 





CONSECRATED LIVES. . 


0d of Consecrated 


rites of initiatior 


e re mmendations. Yo 


ac OU 
But do not for 

have so ved the dif 
wenn e entered. To pride 
to run the danger 


U cod 


the pale with pass 


word hopels tten. Within the esc 
yd inner circles, and 
The most r € 
wie nant ecreted 
4 ee ee 

of listenir 


tar W holeness or 


TO have your Té 


ecrated Lives ad 
“ Oo who are 
; £ - ee 
v ur Lifé 
r- ~y4+ > + 


free. Only the free man is truthful; only the 


heart that is free is pure. How many com- 
pose this Brotherhood?—who shall say? There 
are no braggart statisticians, no paid pros- 
elytes with their noisy boastings. Two con- 
stitute a congregation and where they com- 
mune is a temple. Many belong who do not 
know it; others there be who think they belong 
and are so sure of it that they do not. 
"What will be like 


when the majority of men and women in it 


think you the earth 


learn that to be simple and honest and true 


and that to work for 
Love and Beauty is the highest good"? 
(The above extract from “Consecrated 
Lives" by the late Elbert Hubbard—oa piece 
of better work than that efficiency-inspiring 
document—"'A Message fo Garcia.") 


s the part of wisdom 


Comment 

Devotion to "Truth, Love and Beauty, prayer 
for Wholeness and Harmony and the earnest 
desire to have your life reflect the Good” 
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. By Elbert Hubbard 


dissolves the mist between visible unreality 
and the unseen real. 

Who gains admittance into the “Brother- 
hood of Consecrated Lives,"" comes to know 
that as his eyes deceive him in the gorgeous 
spectacle of the rising sun, the meeting of 
earth and sky and the mirage on the desert 
and the sea, so they hide him from the reality 
of objects with which he is surrounded. 

In the lives of all come flashes of conse- 
cration when for an instant the inner vision 
glimpses the realm of Truth; an instant in 
which mind, triumphant, penetrates the illu- 
sions of being and discloses the eternal—ot 
hand. An instant only—and then—conscious- 
ness overcome by environment, loses its hold 
and we are again in the world that seems fo 
be. Again seeking happiness where it is not, 
pursuing phantoms that seem to be real, losing 
in the lure of the false, 

n their minds is the 


the urge of the truth 


Consecrated lives 


consciousness thot Truth and Beauty, Love, 
Intelligence, Mind and Life, they "live and 
move and hove their being —Contrib. 
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| Imposing Quality and Variety 


Make Our Line the Greatest 
i‘ EUREKA & M. M. 





Yellow Box Ribbons Unvarying ir 


Excellence. 


ARE PRODUCERS OF THE M 
NOTABLE LINE OF RIBBONS AND CARBONS 
IN THE WORLD 


Largest assertment of Pencil, Stylus and Pe rt ee a 








Ribbons 
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| IDEAL STANDARDS 


Remarkable Merits Distinguish 
our Line o} 


TYPEWRITER CARBONS 
WE COMBINE THE LONGEST EXPERIENCE j 
HIGHEST SKILL FINEST FACILITIES | 
Progress M. M. Eureka, Mitvol new) Competitor, 


Sith Spuo Gallinopper 
Each noted tor Reliability 


MITTAG & VOLGER, 


Sole Masulacturers for the Trade only 


Principal Oifice and Factory, Park Ridge, N.J i 7 : ; 

NEW YORK CITY 1016 Park Row Building 4 ‘ Underwood Typewriter Company 

CH ONDON, 4 Queen Street. ‘ af 241 Broadway New York City 
| u , - ect. ‘ 


ARIS. 2) Rue Vivienne nerd 


Che Underwood 


it makes no difference what Typewriter you may use or have 





used, the machine you will eventually buy is the UNDERWOOD 


| ave | 























For 50 years the advertisements of Mittag & Volger, F. S. 
Webster Company and Underwood Corp. have appeared 
in the pages of OFFICE APPLIANCES. Reproduced above 


are the advertisements of these firms as seen by readers of 
the June, 1904, issue of this magazine. Below appear 
copies of 1954 advertising by these same manufacturers in 


the stationery and office equipment industry. 


j V-~X~ 7 , i 
AND NOVWV 


Underwood Finger FZ CHAMPION 






Do YOU REMEMBER HER? 


= © 














H Spe " 
a UNDERWOOD! Is 
ant beet Ur ble Typewriter valet | )\ 


fill the ne irpose and purse 









SELL HER GRANDDAUGHTER tu 
Darametric! oe tre 
qd 
In 
or 
peamest eae aed 

a ed de 
MITTAG & VoLGEe ne i - : 
Hi eto tang 2 Se) fit line rea 

| te ~~ Stock the pro "S 
= stock WEBSTER CU 

o serrwes > Ore 





eo be chkiren's rice . ret 
M othe le ter Lean sale 


it will pay you te promote UNDERWOOD! 





o 
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» gi Ace e lo 


gw CONSISTENCY has been jewel- 


like in the policy of many Orrice Ap 


PLIANCES advertisers. This journal of the 
stationery and office equipment industry 
is proud in its half-century anniversary 
to number among its present advertisers 
many who selected it as a medium for 
message to dealers 50 years ago. They 
have continued with unswerving devo 
t10n. 

In the June, 1904, issue of Orrict 
\PPLIANCES were advertisements of the 


Underwood Typewriter Company, Mit 


d tag & Volger, Inc., and F. S. Webster 
Company. A half century later they 
ire still “regulars. 

pao Beszn Starting their advertising habit a few 


VDERWOOD s > . 
ionths atter the first issue of this mag 


zine in 1904 were Remington Type 
sie writer Company, the National Business 
Show and Berkshire Typewriter Paper 


Company. These firms are still con 
vinced that Orrici 


sell their products and services. 


APPLIANCES can best 


Also listed among our consistent 50 
ear advertisers through early selection 
f the journal are 

Burroughs Adding Machine Com 
pany. 


The Leopold 
\. P. Little Company. 


( ompany. 


Pelouze Mfg. Company. 


Smith-Corona Inc 

H. M. Storms Company. 

U.S. Typewriter Ribbon Mtg. Com 
iny 

In the next bracket of long-term ad 


ertisers is included the Weis Manufac 
turing Company, first advertising in 
1907 and then in January of 1911 be- 
ginning a unique record of using a 
tour-page insert 10 months of each year 


through 1953. The inserts were pre 


ceded with half-page. full-page or two 

page insertions in the 12 issues of each 
year tor tour years. 

Thus Orrin \PPLIANCES has been 

the recipient this unique devotion 

by an advertiser for nearly half a cen 

tury—a span during which Weis has 


traveled Trom Vole do to Monroe, Mich.. 


in steady expansion of plant and line 


Ol hling supp! 





\ testimon! i] \ \. ” Wels, presi 
dent of the W Company, in 191] 
read: 
ieee We are pleased to say that we con 
tin 2 ahr sua sider O . 
ah a FFICE AppLIANCEs by far the best 
s ho Lec ee ‘ | ] a 
unperwoos PU MCation in its field. That we are 
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{dvertisers 


getting satisfactory results is evidenced 
by the amount of space we are using 
in this publication.” 

Likewise consistent in choice of an 
Orrice AppPLiANCEs advertising program 
has been the use of the back cover by 
Underwood Corporation, of the inside 
backcover by the Heyer Corporation 
and of the inside front cover by F. S. 
Webster Company for attractive sales 
messages regarding their products. 

In its advertising “honor roll” Orrice 
Appuiancts salutes the following firms, 
listing the year in which the program 
started: 


O A ADVERTISERS 
FOR 50 YEARS 


(Represented in one of first 12 issues) 


Burroughs Adding Machine Co.—1905 
Berkshire Typewriter Papers—1904 

The Leopold Co.—1905 

Little, A. P., Inc.—1905 

Mittag & Volger, Inc.—1904 

Nat'l Business Show Co.—1904 
Remington Rand Inc.—1904 

Smith, L. C. & Corona Typewriters Inc.—1905 
Storms, H. M. Co.—1905 

Underwood Corp.—1904 

U. S. Typewriter Ribbon Mfg. Co.—1905 
Webster, F. S. Co.—1904 


45-49 YEARS 


Art Metal Construction Co.—1908 
Automatic Pencil Sharpener Co.—1907 
Berger Mfg. Co. Div.—1906 

Boorum & Pease Co.— 1909 
Brown-Morse Co.—1909 

Buckeye Ribbon & Carbon Co.—1907 
Carter's Ink Co., The—1906 
Columbia Ribbon & Carbon Mfg. Co.—1905 
Cushman & Denison Mfg. Co.—1907 
Dixon, Joseph, Crucible Co.—1908 
Force, William A., & Co.—1905 
General Fireproofing Co.—1908 
Globe-Wernicke Co., The—1907 
Heyer Corp.—1909 

Higgins Ink Co., Inc.—1906 

imperial Methods Co.—1907 

Johnson Chair Co.—1906 

Marble, B. L., Chair Co., The—1909 
Meilink Steel Safe Co.—1906 

Moore Push Pin Co.—1907 

Nat'l Blank Book Co.—1909 
Panama-Beaver—1907 
Rockwell-Barnes Co.— 1906 

Royal Typewriter Co., Inc.—1906 
Sengbusch Self-Clos. Inkstand Co.—1905 
Shaw-Walker Co., The—1905 
Sheppard, C. E., Co.—1906 

Smead Mfg. Co.—1909 

Stationers Loose Leaf Co.—1906 
Weis Mfg. Co.—1907 

Wilson Jones Co.—1905 

Yawman and Erbe Mfg. Co.—1907 


40-44 YEARS 


American Pencil Co.—1914 
Esterbrook Pen Co.—1912 

Fulton Marking Equip. Co.—1910 
Graft, George B., Co.— 1911 
Gunlocke, W. H., Chair Co.—1912 
Imperial Desk Co.—1913 
Invincible Metal Furn. Co.—1914 
Joslin, A. D., Mfg. Co.—1913 
Milwaukee Chair Co.—1912 


FIFTIETH ANNIVERSARY ISSUE 


Nat'l Cash Register Co.—1910 
Parker Pen Co., The—1911 
Sanford Ink Co.—1910 
Sheaffer, W. A., Pen Co.—1914 
Speed Key Corp.—1913 

Taylor Chair Co., The—1914 
Watson Mfg. Co., Inc.—1914 


35-39 YEARS 


Aigner, G. J., Co.— 1916 

Ames Supply Co.—1916 

Bentson Mfg. Co.— 1918 

Blaisdell Pencil Co.— 1915 
Clarotype Co. Inc.—1919 

Currier Mfg. Co.—1915 

Hall-Welter Co., Inc.—1916 

Hunt, C. Howard, Pen Co.—1919 
Marchant Calculators Inc.—1915 
Metal Office Furniture Co.—1916 
Monroe Calculating Machine Co.—1915 
Old Town Corp.—1918 

Oxford Filing Supply Co.—1919 
Peerless Imperial Co., Inc.—1918 
Roberts, Weldon, Rubber Co.—1917 
Seng Co., The—1916 

Vail Mfg. Co.— 1919 

Victor Adding Machine Co.—1919 


30-34 YEARS 


Art Steel Co., Inc.—1921 

Bates Mfg. Co.— 1922 
Collier-Keyworth Co.—1921 
Columbia-Steel Equipment Co.—1923 
Corry-Jamestown Mfg. Co.—1920 
Hanson Scale Co.—1924 

Indiana Cash Drawer Co.—1923 
Jasper Chair Co.—1923 

Jasper Desk Co.—1923 

Jasper Office Furniture Co.—1923 
Lawson, F. H., Co.—1924 

Lyon Metal Products Inc.—1924 
Markilo Co.—1924 

Multistamp Co.—1921 

Not’! Vulcanized Fibre Co.—1923 
Noesting Pin Ticket Co.—1920 
Quality Park Envelope Co.—1924 
Regal Typewriter Co.— 1922 
Reliable Typewriter & Adding Mach. Co.—1923 
Royal Metal Mfg. Co.—1922 
Safeguard Corp.—1922 

Schwab Safe Co., The—1922 
Shipman-Ward Mfg. Co.—1923 
Stein Bros. Mfg. Co.—1923 


25-29 YEARS 


All-Steel Equipment Inc.—1928 
Alma Desk Co.—1929 

Bankers Box Co.—1926 
Barkley, C. L., & Co.—1929 
Bassick Co.—1929 

Beach Publishing Co.—1925 
Cardinell Corp.—1925 

Domore Chair Co.—1929 
Fritz-Cross Co., The—1927 
Harter Corp., The—1928 
Indiana Desk Co.—1926 

Mosler Safe Co., The—1925 
Neva-Clog Products, Inc.—1925 
New Indiana Chair Co.—1929 
Oakville Co. Div. Scovill—1928 
Service Products Div.—Woodall—1925 
Speed Products Co., Inc.—1925 
Stewart, R. A. & Co.—1928 
Sturgis Posture Chair Co.—1929 
Tiffany Stand Co.—1925 

Victor Safe & Equipment Co.—1927 
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MISS ELIZABETH ABBOT 
Employed by Dennison Mfg dusting he after serving with distinction as a combat World War | when rn es were unava 
entire business career, M Abbot beaar dier, Mr. Armstrong was soon promoted ble, Mr. Bonn went to New York where } 
as a sales girl in the crepe paper der 
ment of the Boston reta tore } 
became head of the department. In 1922 
she was transferred to the advert 
partment in the Frar nq m r 300 art 
to take over the writir snd editir 
Crepe Paper Crafts and 

books and leaflets w ; 1 at 
tionery and department 

the country. An effect writ Miss Ak 


continues to do this tyr 





JAMES R. ARMINGTON later treasur He assumed his present Cushina & Foste Boston and hes 
His career in the of f na t t yea ; wit he firm for 5 

fields has spanned mor sn averaae ickle his ear é of 
mans lifet me He beaa the runa A. . nd | tor - 
below the bottom ons xpressed if CHARLES BLACK 

with the Dennison Manufacturing i guletan ain iia , 1 teas 
Boston on March 4, 1886. Mr eminator Recie Miit i i steel Ske 
filled various minor bs and the n ste red areer in about 1888 in a stat y supply 
selling in the market district, handling smal es a + the ripe old 


tags and gum labe rie r the road aae tT 3 Late e moved fT Kansa City Pan 
some years later peddling his wares throug} ie a we ke inane ntinuously JULIAN CALHOUN 
nti f mparatively recent retirement. One of the d stalwarts from Spartanb 
. ¢ sna vr aliaihlia { the halfcant 


Now 88, Mr. Black still gets around and Ss. C eligit e half-ce 


as nally 1? Ia p 

Marc & St 4 t his 

749 5 SY mar- 

aae W k >| 4 ; on- 

evity 3nd ¥ + + he 
said: ) ja f 

o RT 





ERNEST G. BONN 


out small New England + 





ferred to the factory end of # r na . ear J Ronr é n y 
1913 and his work carried him to al! part ‘SS i sg sdieiahtmia cluk veteran ¢ Ki€ vir, U 
of the United States. Canada and | : 7 ee a 

He severed his connect | 

1929 to become a manufacturers’ represent 


ative. He represented the Mobhicar vated f + has kept abre 
wit 4 +} guipment 


Co., Philadelphia, until the firm liqu 
and then joined the Eberhard Faber Per 
Co. Mr. Armington, now 84 

of the staunchest support t N EA 





HJALMAR A. CLEMETSEN 
HENRY W. ARMSTRONG London. Enaland spite of the |,000 type- It was a 1 1900 wi Mr. Clemetsen 


came a eiper in the chine room oO 


Vice-president and chief financial! officer of writers he 1 to the Italian government, 
the Joseph Dixon Crucibl Mr. Arn Mr. Bor Jered | sreatest achieve- Commercial! Furniture n Chicago. 
strong observed his 50t nniversary wit! ment was se 3 the first typewriter to the y ter | joir t 
the firm last Septembs 4 ned Dixor Vaticar 21 e was asked by Mr. Co. in Grand pid Vict sp ing 


in the proverbial capacity of office boy . Sr nanacer of Ron Ltd. of year factory work and five years in 8 





ie Mitiainn a member of the credit de tondon, to introduce the firm's flet disc From there he moved to O.C.S 
partment. At the outbreak tr Worid vVVéfr Jictating ma Canada and the United Chic r f af 
he was the first man to be drafted in the states. He a epresented Pathe Frére, sheibyville Vest 
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metsen € OF e rniture 
Narehouse N York City, represent- 
asper ; Seating and Thomas 
L.ce C 
unave 
k where 
Register G JAMES H. DAVISON 
he Ameria » st r srated to the 
© ocit U 1 State 704. His passport to the 
den Ga first became stamped 
en he be ted with Yawman 
omme and Erbe. | tratea | energie on 
wa with W 
4 
born N 
1 has 
4 he 
Jays of tre 
= © 
fe has be 
Came a 
5 | 
a » 
Mar 
‘ JOHN GIANELLA 
hitched Higgins Ink Co. 
and nas twinkied tly tor his company 
rT merit a place 
, Mr. Gianella 
rked r n 1903 before 
3 na M titute of Tech- 
ame permanent 
Vv 
s and | 
R 
J and re 
K aore 
en 
par 
—— —_—_— 
oi a M.1.T. in 1908 as 
U 
sao. 2 Chemica Mr. Gianella, execu- 
3g0 
+, f 'Ve-president é f production, is 
é y U 
ding edited pments of the 
ec in gin f Jrawing inks in 
sen ( r 1 tribute to him in 
then ¢ Tob arty and gifts to 
~ mmem ar with + a 
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FRED C. FUNKE 

Joining Yawman and Erbe Mfg. Co. in 
August, 1902, Mr. Funke worked as a store 
salesman, city salesman, traveling salesman 
and up to branch manager. After 14 years 


with Y and E he opened his own office 





Mich. This lasted 
six years under the name Funke & Eggert 


supply store in Detroit 


Co. at which time | d out. For the past 
31 years he has acted as a manufacturers’ 
agent, specializing in office furniture and 
off 


ice specialties. 





WALTER "DOC" HANSON 


Answering an ad for ''a boy to learn the 
typewriter business’ Mr. Hanson went to 
summer f 1904 for William 
Maynard, owner of the O} Typewriter Ex- 
change, Cleveland. For nine years, he 
stayed with Mr. Maynard, learning all he 
could about repairing machines, often re- 


work in the 


pairing the parts when replacements were 
inobtainable. At the end of this period 





Mr. Hanson went into 
borrowing $50 from 


business for himself, 
s ex-boss for a much- 
needed checking account. Slogan for the 
Hanson Typewriter Service was ‘Nothing to 
Sell but Service.’ In 1920 Mr. Hanson or- 
janized an advertising service for typewriter 
dealers but when it took up more than just 
his spare time he was forced to give it up. 
ented Vari-Typer, be- 
manager when 


For awhile he repre 
coming Cleveland branch 
Ralph C. Coxhead took over the organiza- 
tion. Since leaving the firm six years later, 
zed in used Vari- 
upplies, selling his 
Platen Pep by direct ma 


Mr. Hanson has specia 


Typers, service and 





GSORGE E. HARSCHEID 

Back in the days when butchers’ and grocers’ 
pass books were selling in volume along 
with letter-copying books, Mr. Harscheid 
oined the National Blank Book Company on 
a temporary basis. Almost 5! years have 
passed since then and he is still there! From 
an office boy job that included telephone 
operator and billing clerk duties, Mr. Har- 
scheid went into selling. His territory is the 
Middle Atlantic states, with headquarters in 
Philadelphia. Reminiscing about his duty as 
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letter copier, Mr. Harscheid said, “Was | 
glad when carbon paper came into use and 
eliminated the slow messy process of wet 
tissue copying—even though the early car- 
bon did smear up papers a bit! Popularity 
grew rapidly after 
their acceptance in a court case. Previously 
only bound blank books were in favor.” Last 
November, Mr. Harscheid was given a gold 
replica of National Blank Book's trade mark 
50 years with the 


of loose leaf record: 


to commemorate 
ompany. 


CHARLES S. HOIT 
Owner of the Pacific Desk Co., Albuquer- 
que, N.M., Mr. Hoit went to work for his 
uncles in 1904. They operated Bachman 
Brothers and Martin Co., Decatur, Ill., fur- 
niture firm. He started out as a salesman 
and a year later became a buyer. 





In an- 
other two years Mr. Hoit was a manager 
and four years after that he was made 
secretary-treasurer. In 1917, when he was 
stricken with tuberculosis, he managed to 





do $75,000 worth of business from his bed 
in the Methodist Sanitorium in Albuquer- 
que. By examining blue prints and pictures 
in his room, he was able to get commis- 
sions for furnishing homes and businesses 
as well as the nurses’ home that first gave 
him the idea of working through his Illi- 
nois connections. After regaining his health 
and leaving the 1930 he 
opened his own furniture store, first in a 
garage and later building a large furniture 
store. Mr. Hoit observed his 68th birthday 
on March 3 of this year. 


sanitorium in 





MILLARD H. JACKSON 

Fifty-one years with the same firm—that's 
the record Mr. Jackson has chalked up with 
the Joseph Dixon Crucible Co. Starting in 
1903 as an office boy, Mr. Jackson worked 
his way up through various positions until 
he was named manager of the Philadelphia 
office in 1915. Three years later he asked 
for a transfer to the sales department where 
he continued to Today he is 
manager of the district comprising eastern 
Pennsylvania, southern New Jersey, Mary- 
land, Delaware, Virginia and West Virginia. 


acvance. 


In commenting on the greatest change in 





howine. 
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ROBERT TILDEN KINGSBURY 


eted 60 year witt 
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10th & Olive Sts St. Louis, Mo 
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’ fh + tart a b © ot their owr 
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tamp After the deat 
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. >. Adams dta & Seal Co. Mrs. Adar 
‘ aeat iy 
‘ erer s L & ta + y e r 898 and 
j partment. Ir 910. the Haskell Engravir 
wy was { sed that the Adams © J enlarge its mar 
Adam w was vice-president at the 
j T } making ot em«t ed, baked enamel stee 
V\ > € r r wT 3a > Vv > 
tationery department and make room ft 
“ partment. In 1914 the name was changed 
Ad & Stationery C snd a factory purchased 
14U f p & Sea cS *) was acquired to turther 
tacilitie The S. G. Adams Metalware 
1923 
A \ Adam the tw r t the touncer, were 
president respectively r 1925. By 1945 
Y to the « é Stephen Adam 
K , bot n f the president, returned trom 
+ + in the 4 zation 
ts present cation in June, 194I. 
ated seve tory buildina, the tirn 
: actory Barnhart, Mo. wh erved 
K Je) 
narhmant sds tt are . am 
ver 30 year The man with the 
Seorge Eberhardt, manager t the 
7 t sc been with the mpany tor 56 year 
E. M. BRYAN CO 
813 Thirteenth St., N. W., Washington 5, D. C. 
t : if brother Jame A. F. Bryan opened 
>Ta ton, Va the rear ot tne store 
E. M. Bryar n John C. worked as a 
. Later, James Bryar nterest was taken 
J the f anged to E. M. Bryan & Son. 
A nt +0 _ Washinaton where he worked 
KR. FP. And ( > A few years later his father joined 
t business wa rporated under the 
tT nec. M ait sh the corporation has since been 


there were Three aenerat 


a time E. M. Bryan, then 85, retired. 
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GEORGE B. WRAY 
t was the spring of 1898 when M Wray 
tirst went ft work. His job wa elling sta 
tionery and office equipment for his tather 
Frank T. Wray. Atter seven years of exper 
nce he moved on, first to Hoosier Printir 
n Muncie, Ind., tor a couple of 
ana then ft Everybody s Book Store in Day 
n. Ohio. From there he went to Wm. 8 
Burford Printing C Indianapolis, Ind., and 
sfter eight years, to Geo. A. Drake C 
etroit. Since 1920 Mr. Wray has been 


the wholesale Dusiness where he has Decome 





+ 


very well-known. In honor of his work 
e Federation of Jewish Philanthropies, the 
ffice Furniture Division made him quest 


nor at ts annua Ginner held ast De 





1 or More—Amoneg the Retailers 


THE BLADE PRINTING & PAPER CO. 
232 Superior St., Toledo 4, Ohio 


ne mpany naa ?< c rigin n the D pr nt na Gepartment ‘ 
the Toledo Blade newspaper, founded in 1834. In 1873 the news- 
paper sold its job printing department, the new company in- 
rporating under its present name. In addition t ts printing 
ervices, the firm maintained the Blade Store selling office sup- 
plies and equipment and also operated as Toledo's first wholesale 
sper bber. David R. Locke, the company tirst president, was 


rmer editor of the Toledo Blade and a popular author wh 


ed the non de plume of Petroleum V. Nasby 


rrently the firm perates three div ’ the advertisina 
printing div n, the office supply and equipment division and 
sco edvertising ecency division. Lecter $. Growl ic erecident anu 





THE S. BARKER'S SONS CO. 
729 Prospect Ave., Cleveland, Ohio 
T mpany was founded in |87! by Samuel Barker. In 1890. his 
Raymond H 


? and in 1922 moved to its present fire-proot, tour-story build 


ned the firn The mpany wa ncorporated 


"~~ SAMLBARKBR&SON. &" "= 


? + 
-. * 





Outside the store around 1891 


equipped tor printing as well a4 fice supplies 
na ffice eauipment. 
Present officers are: Raymond M. Barker, grandson of the founder, 


ned the firm 32 years 


3 


president; and Clarence B. Clarke, wh 
ago, vice-president, Herbert Fink, who has been there 25 years, 


ale manaaer 
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ARMSTRONG STATIONERY CO. 
817 Main St., Cincinnati 2, Ohio 


The company was founded 


In 1941 the business was 


H. B. Armstrong, a nephew 


treasurer. 

The origina 
retail store. Genera! offi 
St., together with the ware 
the printing plant. N. W 


location at 


3 } by the .+ Mart Armstr 
1 . f 1 wit 
4 Ta } 3 a 
. 1 at 817 Ma 
pliant a 
J yanizat 


BUXTON & SKINNER PRINTING & STATIONERY CO. 


306-8 N. Fourth St., St. Louis, 


The company was 
founded in 1878 by 
Charles Mather Skin 
ner in partnership 
with O. W. Buxton 
who retired from the 
business eight years 
inaing. 
Steady expansion was 
experienced in al 
the bus 
(printing, sta- 


after its fc 


phases of 
ness 
tionery, office equip 
ment and furniture) 
so that in 1/881 it 
was necessary to 
move to a new six- 
story building. Some 
time ad- 
joining building and 
a warehouse were 
added to the 
ities. 

By the turn of the 
century the firm's 
continued growth 


later, the 


facil- 





Mo 


% Ame pn 


ALM STATVONLES ( 
~ 


&. 


a 


Buxton & Skinner in 1878 


made necessary still another move—to one of the six-story build 


ings it occupies today. A 
building was taken over in 
entire first floor and the 

second floor. 


The remainds 


1907 he +a+ ery + e take r ++ 


or +t the A juare 


over to the company's printing prod fa 


President and treasurer 
E. L. Skinner and W. R. 
Skinner is 
manager and Herbert R. 


A. CARLISLE & CO. 


treasurer. John 


ndaer. 
nts and S. M. 
es Tationer department 


nanag 


645 Harrison St., San Francisco 7, Calif 


By the year 1852, it was a 
seekers that the 
juicy enough to go ‘round 


treasure 


accepted this bitter tact 
fated was a New York lit! 
up with Jacques Rey, a | 
business in San Franc 

California profusely 
business 
stationers, and they are 


was purchased 


operating ancestors. 

A. Carlisle itself date 
named Albert Carlisle went 
St., San Francisc elling 
company expanded, 
such as that of the Hayder 

By 1948 a third-generat 
the management + the b 
of the fo jnder and execut 


planning of the huge new $2 


General offices, merchand 
the ground floor: 


84 


earning 


ng and pape 


cateter a over 


THE CLEGG CO. 
130 Soledad St., San Antonio 5, Tex 


trig by t printing b s 
By v tT TO work In 3a 
r t Brothers Print 
895. A lit ee ae g ¢ 


rmed and young Clegg brought +t 


KA Texas. When the 
Na 3 veaq sir 1901 and M 
sht ntaract r the Sa “ 
t t tamed Mie! 
ssset The other tw 
tH Zier ana WwW, F. Sit 
727 3 tive-st ry add tior wa 
he pr ty and a modern litt 
at ft Tt e that the firm t k 
Alt keeping an act } 
is ed over the g ; 
WwW am act Cleaqg Tw 
1d a4 Jent of the Nat 
1 as x } T tT That organiza 
phy er pitcher given anr 
ciation whose advertising is ad 
In 1949, William Carney Cleag 
tly afterwards by | younger 


R. R. COLPITTS & SON, LTD. 
Moncton, N. B., Canada 


Start r y 4 ma Ww Oder r } 
tir ater erected ifs own « | 
ad nery retail orga t 
+ 1 t F under ~ R 
tr t wa arried y 
Jent the moves to kee; 
ist wa 952 when all depa 
M xiF St T ‘ ry pany wr r 
rT year T niy teatures a 
S, spenthcamen wrooms ag we 


COTTEREL CO. 
13 S. Market Square, Harrisburg, Pa. 
WwW. Cottere nd 


DOOK snop 4nd s ationery store under 


In 1893 Vavid 


Betore Mr. Cotterel ¢ 
changed ft name to Cotterel C 
juarters the tirm lost its entire stock 
@ tire. Because T only partia r ar 


move again and fT reduliad the C 
doing by 715. 
When Mr 


tore to W. F. Lask 


retired tr 
wSki, Jf., Ww. 


ttere 


ater sold | hare. In 1923 Mr 
building where the store is still locate 
the busines the hands of | 
Frank, a vice-president on leave of 
jular Army; Leroy E. is manager of 
ot Sunbury, Pa., which the f 
Larish, a former salesman, is mar 
t + tirm purchased in 1949. 


E. R. CONNER & CO., INC. 
1313 Houston, Fort Worth 2, Tex. 


The H. N. Conner Co. was f 


took over the management of the firr 
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R. Conner. Aft 


pany 
Founder Luther 
Bynum Clegg 
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sae mpany 
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t t t office 
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ame 
1 Mr. Fra nterest an 
tly atter } To larg 
J tixture } the result 


eraa t was 


necessé 


ess, wi e succeeded i 
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ve busir he sold the 
t, Jr., and F. Ebner, who 
kowski mm 1 into his own 
He retired in 1949, leaving 
sev W now president; 
absence is a C nel in the 


3 Stationery 


hased in 1952. Joseph 
Lancaster, 


in 1877 by H. N, Conner 
er his father's death, E. R& 
the name was changed 
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AMES SUPPLY COMPANY 
564 W. Randolph St., Chicago 6, il. 


Under the sa sgement for that span of years, Ames Supply 
mpany obs¢ ts 5Oth anniversary in 1953. Its history covers 
ee 1 fr : when the late A. R. Ames, Sr., was founder 
¢e present the quidance of Hazen R. Ames, president. 

A thir Ames’ family joined the company in 


Art Ames, son of Hazen Ames, was employed 


r for Art Ames to found a world-wide dealer 
arvice W f srs has given the dealer the tools, platens 


ae parts to keep Tt writers in operation. The company's beginning 
ad mble, with platen recovering and grinding, started by Art 
Ame ; ; e at Madison St. and Old Center Ave., 


Sym f + wth of the organization is the fact that the 
Pact catalog of 1 firn ied in 1910 listed approximately 6,000 
tems in it The general catalog today contains approxi- 





BOORUM & PEASE CO. 
84 Hudson Ave., Brooklyn 1, N.Y. 


n 1842 an f sokbinder, Arthur Morrell, opened his own 
establishment N York City, manufacturing blank books and 
publishing rks in a cheap and popular form. In 1853 
Mr. Morrel! retired 1 his business was taken over by John O'Hara. 
Mr. O'Ha the publishing department and concen- 
trated ur ok business, an indication that the com 
pany ha He had with him as employees, his 
son-in-la nd young William Boorum. Having worked 
p from office | erk, salesman and general manager, Mr. 
Boorum b >f the company upon the retirement of 
Mr. O'Ha name was changed to Miles, Boorum & Co. 
After th O'Hara, Mr. Mile d his interest to 
Mr. Booru 1 a partnership with George L. Pease, who 
was cor with the Boorum family. 








Wy 
_ 


brio 


mth) 











The Boorum & Pease Co. in 1882 


Boorum & Pease established certain 


Jetinite product srds which were higher than those of the 
U.S Bureau and thus with real justification 
adopted "Star the company's permanent trade mark. 
Techr jica } 1, the company developed a patent appa- 
ratus tor torn t backs of books and a patent spring back 


th, elasticity and durability. Improve- 


sling machines, embossing presses and 


n machines. Subsequently the firm pur- 
chased the ts to manufacture flat-opening books under 
e Fr 5 

Edwin sch r, became president in 1901, after the 
death M father-in-law. William B. Boorum, Jr., 
became A merger was consummated in 1903 with 
the Liebenrot f New York, one of the largest blank book 
OA~6/54 


facturers 


f 
j 


Fd 


manufacturers of the period. In I9I1, Sieber & Trussell, loose-leaf 
manufacturers of St. Louis, Mo., were taken over. Today, loose-leaf 
equipment is one of the important lines that the company manu- 
factures. 

Present officers of the company are: John W. Tamany, president; 
Donald F. Marsh, executive vice-president; Arthur W. Bingham, 
Jr., secretary-treasurer; Owen S. Smith, assistant secretary-treasurer; 
Leo V. Downey, vice-president in charge of sales; Carl D. Chambers, 
vice-president in charge of loose leaf manufacturing; and William 
J. Lahey, vice-president in charge of blank book manufacturing. 





THE BROWN BROTHERS, LTD. 
25 Waterman Ave., Toronto 13, Canada 


lt was in 1846 that Thomas Brown founded in Toronto the firm 
known as Thomas Brown & Sons but the roots go back three- 
quarter of a century farther, to England. Mr. Brown had succeeded 
his father of the same name in 1822 and was so successful and 
progressive that Robert Robinson, author of "The Life and Times 
of Thomas Bewick," referred to him in his writings as “the father 
of the book trade in the North of England.” 

When young Mr. Brown came to Toronto it was a promising town 
of less than 20,000. Today, the town has expanded to over 4 million 
people and the company has grown right along with it. During its 
growth, the firm has been in five different buildings. Late in 1951 
a new and modern plant of over 100,000 square feet was completed 
and it is from here that the company carries on its business at 
this time. 

The firm manufactures and wholesales a complete ‘ine of com- 
mercial stationery, looseleaf, blank books and special bookbinding 
as well as selling fine papers and bookbinders supplies. It is a 
totally Canadian company but during its long history many lengthy 
associations have been enjoyed with leading manufacturers of 
tationery products in both the United States and Britain. 





ALVAH BUSHNELL CO. 
925 Filbert St., Philadelphia 7, Pa. 


The Alvah Bushnell Company was founded in 1876 by Alvah 
Bushnell and in the beginning was devoted almost exclusively to 
the sale of stationery products. Several! locations were occupied in 
the old down-town section of Philadelphia. 

Gradually the company became interested in the manufacture 

f red and manila expanding envelopes and containers and about 
1898 gave up the retail stationery business in order to devote efforts 
entirely to manufacturing. The trademark "Paperoid’ won accept- 
ance in the stationery industry and with users. 

Alvah Bushnell continued active as president of the company until 
his death in 1920 at the age of 83. 

He was succeeded in the presidency by his sons, A. N. Bushnell 
and Alvah Bushnell. At the death of the latter in 1934, a grandson 
of Alvah Bushnell, Sr., A. Nelson Bushnell, Jr., became president. 
He now conducts the business with his brother, Fred A. Bushnell. 

This firm now going into its 78th year now has a fourth generation 
n the business, Arthur N. Bushnell III. 





L. L. BROWN PAPER CO. 
Adams, Mass. 


Levi L. Brown and his uncles Daniel and William Jenks established 
the company in 1849. The mill chosen for the new enterprise con- 
sisted of a small brick and wooden structure which occupied part 
of the site of the company's present main factory, known as the 
Lower Mill. In 1871 the original mill was remodelled and much 
enlarged. Since then both mills have been steadily augmented to 
keep pace with market requirements and manufacturing progress. 
The company now has a staff of 150 persons and a production 
capacity of 20,000 pounds daily. 

The present name of the company was adopted in 1873, at 
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which time the partnersh 


became president; T. A. Mole, wi 


keeper in 1866, was made trea 

basic policy of making qua 

which the business wa 

has always specialized 

other lines as well, includir 

bonds, legal briefs and d 

systems, envelopes and t+ 
The mills form an interes 

the same conscient 

which the enterprise 

modern equipment and 
Present officers of the 

general manager; Rubert 8B 


Arthur B. Daniels, secr 


THE COOKE & COBB CO. 
122 E. 23rd St., New York 10, N.Y 


Among manufacturer 
Cooke & Cobb holds a 
had a simple and pract 
to improve the crude f 
tremendous expansion today 
principle with the ac 


six years before 





Original building and the founder 
Mr. Cooke had a part 


-he and H. B Br 





also 
of the National Stations 
The company remained 
until 1939 when Benjan 
Josephs« ns deatt T 
Jones Co. in 1950. 
Joseph Wexelbaum, head 
to keep on expandir 


tat nery té 


men and 


DIEBOLD, INC. 
Canton 2, Ohio 


Now approaching 
in 1859 by Karl Diebold 
formance of 687 Diet 
duced a flood of order 
The firm, then known as 
on the New York-Chicag 
panied the Diebold busine 


1872 


Qa 


its new plant on July 4 
Since then the company 
chased the United Meta 
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DENNISON MANUFACTURING 


Framingham, Mass. 


844 Aar 


Dox Doard and 
tead Br 
Anar ted r cobble 
10 America 
b ster ay 
That wa B49 
} aiesr T . 
| tablisned ) 
c trod + 
r j € pment 
tirm becar 4 
W ta pat wa 
f *) r ar 


GENERAL LAMPS MFG. CORP. 
Elwood, Ind. 


Dack 890 Over 
T Iratt Type and 
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Je table lamp Over the ys 
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1920 


jay the mpany 
world t lamps tor fj 
ntly expanded by adding 
var /yk 11 ns 
icer t the company are 
and treasurer; Overton Sacksteder 
W. P. Cannon, sales manager. 
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JOSEPH DIXON CRUCIBLE CO. 
Jersey City 3, N. J 

















820 ‘ xOnN made graphite-clay penc n Salem, Ma 
was in graphite crucibles. He did not drop 
ering w d-cased pencils nowever. By 
Sketch of the Founder 
840 he had ; zeable busine n these writing instr 
ments. The sny itself was established in 1827 and incorporated 
868 
the S40 , xor ntroduced indelible pencil following 
nanufact who made leads from a mixture of dye, clay 
x and 
A re are the Ticonderoga, Eldorad 
3 Ke as the Int Enduro, Viola, Beginner: 


Metropolitan and 





THE ESTERBROOK PEN CO. 
Camden I, N. J 


c | y tsteror k yinally hnoused Camder 
work pe makina r 1858 T ha been ea 
witt modernizations and addition 
? adowing the jinal plant. 
: Sa wr 
te ¢ é 
yee 


Ye 


quae ¥ 


open penn 





. ndea by R 1 Ectarbr k the c mpany ha: always fo}! wed 


Principle jing the right point tor every writing need 


nder manutacturinag plant the firm Als 


# anada and Great Britain. 





SAMUEL DODSWORTH STATIONERY CO. 
412-414 W. 10th St., Kansas City 5, Mo. 


857 whe Dodsworth came from New York to Missouri, 
rt way by staaq erds of buffalo still pounded across the western 
rina , tirst year n Leavenworth ne 


red the contract for binding the Kansas Territorial Statutes. 

When his death interrupted this important work, his wife, Char- 

tte, and 16 year old son, Samue aided by Cyrus 
Mcintire, a practical book-binder. 

After the death of Samuel Dodsworth in 

f the company was passed to J. W. Shoemaker, 

W. F. and J. S. Dodsworth. When Mr. Shoemaker died three years 
purchased by the two Dodsworths. 


arried on 


1896 the management 
a stockholder; 


interest was 


ster his 


In the days of John Dodsworth, book binding and printing were 
argely a matter of hand processes but over the years it has 
hanged to a more or less factory ba with tactory problems 
rT now t* ut down waste and how t mprove pr esses and 
naterials. But it is kept from becoming completely automatic by 
the se attention of the Dodsworth family, who recognize their 
business as an art and who hold close to the ¢ e t its tounder. 





WM. A. FORCE & COMPANY, INC. 
216 Nichols Ave., Brooklyn 8, N. Y. 

In 1875, only a few years after the e 
the Civil War Wm. A. Force Sr 
tounded the first 
hemisphere for the manufacture of nun 


ompany in the western 


bering equipment. At this time the type 
writer was a new-fangled invention, the tele 
phone just an idea, and most of today 
undreamed of 
A yainst this background, three years 
the company was founded, Wm. A. Force 
Sr., and Charles Spielman built what laimed to be the first 
automatic hand numbering machine ever made in the United States. 
As American industry grew and thrived, business 


t ness machines were 





Founder Force 


turned more and 
speed the flow of office 


3 


re to the use of machines of all kinds ¢ 
work. 

Force & Company kept pace, continua 
provements and dev 


rporating new im 
eloping a fy ine 7 precision machines for 
mbering and dating the great flood of business paper 

Still owned by the same family, the headed 
by Wm. A. Force, III. 


mpany today 





GENERAL PENCIL CO., INC. 
67-73 Fleet St., Jersey City 6, N. J. 


O. A. Weissenborn founded the business 
in 1889, following in the footsteps of his 
Edward Weissenborn. The 


started the first 


father latter 


claimed to have pencil 


n the United States that actually 





company 
made the complete pencil, including the 
leads and crayons. He came from Ger- 


Founder Oscar 
A. Weissenborn 


1854 and was one of the chief 
in the design and development of 
e Monitor. a cheese-box-on-a-raft, which fought the Merrimac 
ff Hampton Roads, Va., during the Civii War. lt was the first 
battle between iron clad battle ships 

Many of the machine designs still being 
f Edward Weissenborn. Also, many lead 
which he developed in the late !800's have 
modern lead formulas. The company’s line 
tems. of which the Semi-Hex and Color-Tex are two of the most 


many in 
engineers 


+r 


ised today were those 
and crayon formulas 
served as a basis for 
comprises over 300 


popular. 





MILO HARDING CO. 
432 W. Pico Blvd., Los Angeles 15, Calif. 


The story of the company begins in 1904 
in Cody, Wyo., with a lad of 18. Milo M 
Harding had no money but he believed tha 
if he could just find out what people wanted 
and then supply it at a fair price along 
he would be on his way. 


local news plant 


+ 


with good service 





In a small room of the 
he put this belief into practice, starting 
with tobacco and 


Founder 
Milo Harding 


(Turn to page 138, Please) 


candy—and with ea 
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AN IDEA, FROM 
ITS INCEPTION TO 
TODAY'S SUCCESS 





® DISPLAYS OF COMMERCIAL 
stationery items and equipment for the 
office are now a magnet attracting ever 
increasing attendance at the annual 
National Business Show, designed for 
that very purpose. These exhibitions of 
the industry products, moreover, are an 
integral portion of the program for 
NSOEA, NOFA, NOMDA and other 
associations which were organized in 
the beginning for an interchange of 
member ideas rather than for the view- 
ing of the manufacturers’ lines. 


Advances Popular Conceptions 


Thus the exhibits pioneered by the 
National Business Show 50 years ago 
have become almost indispensable to 
association progress just as envisioned 
by George H. Patterson in the Type- 
writer Trade Journal (later Orric: 
Appuiances). With almost prophetic 
vision he pictured the business show 
idea as a means of advancing popular 
conceptions of the value of modern 
office machines and equipment and re 
lation to the development of industry. 


Hold First Show 


The first annual Typewriter and 
Office Furniture Exhibition, forerunner 
of the National Show, was 
held in Madison Square Garden of 
New York City, December 12-14, 1904. 
It was given under the direction of 
F, W. Payne and Harry A. Cochrane 
who had received the encouragement 
of trade journal publisher Patterson. 
That No. 1 business show had nearly 
100 exhibitors. The 
and in March of the following year 
week’s 


Business 


idea caught fire 


Payne and Cochrane held a 
business show at the Coliseum in Chi 
cago. Incorporation of the Business 
System Show Company followed in the 
spring of 1905 for $5,000 by Fred W. 
Payne, Harry A. Cochrane and John J 


Schwartz. 


Tupper Becomes Manager 


After some changes in the organiza 
tion, Frank E. Tupper resigned as 
eastern manager of Orrice AppLIANCES 
and became identified with the business 





Frank E. Tupper 


show management. He served as presi- 


ment; his Edwin O. Tupper, 


secretary; Charles H. Hunter, Chicago 


son, 


manager, and Waldo T. Tupper, west- 
ern manager. Business expositions were 
held in New York, 


Angeles and San Francisco. 


Chicago, Los 


Only Location Changes 


With the Grand Central Palace of 
New York City now used to house gov 
ernmental agencies, the Golden Jubilee 
show this fall will be held in two regi- 
mental armories. But the same funda- 
mental idea will prevail in this 50th 
anniversary National Business Show, 
now under the direction of Rudolph 
Lang, who assumed this role several 


years ago. 


Exhibit Idea Spreads 


Just as the business show prospered 
at New York and Chicago, other or 
ganizations such as NSA (predecessor 
of NSOEA) thought that stationers 
needed satisfaction of their hunger for 
product information. So, they too have 
adopted the exhibit designated viewing 
witnessed attendance 
The National Office 


Association has fol- 


hours, and have 
grow mightily. 
Machine 
lowed the same line and the National 


Dealers 


Office Furniture Association in the con- 
vention just concluded at the Sherman 
Hotel in Chicago had the largest prod- 
uct exhibition in its history. 

The National 


Association 1S 


Ofhce Management 


another organization 
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which has thrived on the basis of busa 
ness shows, including the national eg 


NOMA 


chapters throughout the country. 


positions and those held by 


In the same manner, the displays 
products used in the office have be 
sponsored by the National Associati 
ot Cost Accountants and member chap 
ters. é 

Stationers in cities such as Toledg 
have joined together in recent years @ 
sponsor business shows with outstané 
ing success. Thus, the consumer publig 
has gained a better idea of the time 
and labor-saving devices which help t 
make the modern office efficient. 


Canada Holds Show 


Across the Stationery 
Guild of Canada, Inc., is now holding 
product exhibits semi-annually and thes 


border, the 


were featured at the recent convention 
in Toronto. 

Not only organizations have hewed 
to the show idea. Individual dealen 
have successfully held shows based on 
the display of products from their sew 
eral suppliers. These have been com 
bined with the serving of refreshments 
entertainment and sometimes the hand 


ing out of souvenirs. 


Manufacturers Co-operate 


show 


success has been the cooperation o 


Part and parcel of business 
manufacturers in having officials ané 
key personnel present to answer dealers 
questions. Similarly the employment @ 
colorful displays, the use of attraction 
getting gimmicks and sometimes th 
hiring of professional models have al 
played an important role in displaj 
success. 

A 50-year-old idea has marched along 
with Orrice AppLiaNces, satisfying tht 
educational desires of the men who sé 
manufactured goods for the office. 





Don’t try to be a superman. Jus 
to be a man is sufficient in thi 


world. 
—Arturo Toscanit 
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MANAGEMENT LECTURER PEEKS INTO FUTURE 


Chicago, Ill. 





8 WHAT DO YOIl 
will be like 


. ] ] 
e a single clerica 


think the office 
vear 2,000? Will it 


robot pow ered by 


in the 


ittomic energy and operating at terrific 
speeds? What “modern” office manage 
ment technique 5 Mi lI be considered 


effective? And what specific ways 


ll these possible future office develop 
ments affect the typical office employee? 


The office has cor a long, long way 


during the past years. Achievements 
believed impossible only 10 years ago 
are now looked on as ordinary 


matter-of-fact acco shments. Almost 


laily we hear of another revolutionary 


provement—a machine that will mul 


2000 


. 


n] ; ’ 
uply two 12-digit numbers in 1 
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by DR. GEORGE R. TERRY 
School of Commerce, 
Northwestern University, 


of a second; reproduction of reports 
made without “master” sheets; letters 
typed on automatic typewriters; and a 
mechanism which searches one million 
items per minute, or more than 16,000 
items per second. 


The Future 


What does the future hold for the 
office? Prediction is fraught with enor- 
mous booby-traps and even the most 
carefully considered and qualified state- 
ment of “things to come” can easily 
xo astray. 

Not in the confidence of prediction, 
but in the spirit of imagination being 
free to run its course, this article is 
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lhe Business ( fice —C irca 2004 


written to explore some of the possible 
trends and developments that may take 
place over the next 50 years. 

Back in 1910, few people realized 
the importance of aeronautics and the 
part it was to play in the following 
decades. The same was true of radio, 
back in 1920, and most people were 
certain, in 1945, that television was an 
impractical dream—it would be a long 
time before something like that was 
perfected and then its use would be 
confined to very special applications. 


Situation Today 


Today we stand at the threshold of 
a new era in office endeavors. At our 


89 








command are major discoveries and 
improvements that destine signincant 
changes in office work. In fact, the 
scientific progress in certain areas, for 
example, in office mechanization, is 
advanced so far today that the manu 
facturers of such machines do not con 
pletely know in what areas their ma 
chines can be used or for what types of 
office work, nor do they realize the full 
impact of these devices upon office 
short, it is going to take 


awhile to realize and develop the prac 


work. In 


tical applications. 
This leads to the statement that the 


contemplated changes in office work 
will probably be orderly. We will wit 
ness the adoption of significant applied 
The re 


will be no upheaval, no sudden revolu 


improvements slowly but surely 


tionary change. To be sure, the office 
of the year, 1975, will be quite different 
from that of our present day, and that 
of 50 years hence will be at great var 
ance from the 1954 typical set-up. 


Office Machines 


A great deal is being said and written 
these days about electronically-equipped 
office machines. The amazing versatil 
ity and application of these units stagger 
the imagination. But machines that 
perform better, more efficient, and office 
work of still greater varieties, are in 
store for the future. Several years ago, 
the approved procedure was to sort and 


collate punched cards, then 


them through a machine that tabulates 


at the rate of about three cards pet 


second. 

Currently, by means of an electronix 
machine it is possible to perform all 
three operations—sort, collate, and tab 
ulate the punched cards in one machine 
at the 
second, an increase of over 300 per cent 


In the future the rate of 10 cards per 


; 


1 
iV irds per 


rate of nearly 


second will be greatly exceed 


Elimination of the present bottleneck 


of printing the information at a speed 
compatible with the processing speed of 
the machine will be achieved. Already 
perfected is a laboratory model machin« 
printer capable of nearly 1,000 lines a 


minute, each line consisting of 48 char 
acters, or the equivalent of about fi 
inches of ordinary typing 

Expressed differently, this is th 
equivalent of about 50 ordinary one 
page letters per minute, or nearly one 
letter a second. However, this is only 
a beginning toward increased writing 
speeds. It seems altogether possible that 


dium may 


an entirely new writing me 


90 


process 


be developed to keep up with the oper 
ating output speeds of the machine. 
There appears little doubt that ma 
chines will be developed to process 
masses Of data, perform relatively 
simple calculations, and retain data and 
inswers in the machine for purposes of 
when Such ma 


reterences necessary. 


chines would fit the requirements of 
most ofice work 

For example, the billing of items less 
a discount or the gross pay less various 
deductions, are 


itemized typical. In 


contrast, units which handle a mini 


mum of data, but process these data 
intensively and in many ways, will still 
be needed, but probably will be con 
centrated in applications required of 
the research or engineering activities of 
1 business. To illustrate, the solving of 
involved quadratic equations can be 
cited. 
Personnel 

What’s 


going to happen to them? The office 


How about ofhce personnel? 
employee 1S going to grow in 1m por 
tance. He will become higher skilled 
and provide a much greater productiy 


ity than most of us envision today. 


The human element in business will 
continue to grow. Humanistics is des 
tined to be one ol the biggest, if not 
the biggest feld during the next 50 
years. We will learn much, much more 
about office employees, their wants, 
their needs, what motivates them, and 
what makes them act the way they act. 
Attitudes, sentiments, and emotions are 
in for tremendous research and office 
managers and supervisors will know 
and exercise far better leadership than 
is perceived today 

Machines will increase, not decrease 
the importance of the office employee. 
So called 


have, do not now, and never will 


“mechanical brains” never 


actually think. Human beings are 
needed to think creatively, determine 
their own instructions, and absorb in 
formation without explicit instructions. 
There is no adequate substitute for the 
contributions of competent human be 
ings of an office force. 

We shall see the office employee be 


] 
i in 


come a greater specialist. He will 
crease 1n quality and office tasks will 
be very well done. In the years that 


] 


il¢€ ahead the rate of increase 1n the 


workforce will probably 
10-12 


of our total working force. Ofhce em 


total office 


decline so as to remain about 
ployees as a group will keep abreast 


with the growth of our total economy. 


Organizationwise, the office will gain 
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status and prestige. As more and bette 


r 
office service 
realized that paperwork is an effective 
medium for helping managers do 
better job, the office as an organiza 
tional unit will rise to higher organiza 
tional levels. 

Just as the functions of sales, finance. 
and personnel have advanced to top 
segments of many organization struc 
the office, or paperwork 
’ 


liny. 


tures, so will 
unit, achieve major stan 

From the organization viewpoint and 
within an enterprise, centralization of 
office activities will be widely accepted 
This will come about 
work will be 
viewed as the key efforts in co-ordinat 
ing various activities of the enterprise 
and it will definitely influence all other 


activities of the enterprise. 


Equipment and Facilities 


Greater utilization, improved appear. 
ance, more comfort to the employee 
and extensive use of new materials 
will be the key topics in ofhce equip 
ment of the future. Some elements o 


traditional designs will persist, but 
sweeping changes are in order. Present 
day conventional construction will giv 
way to more practical, smarter appear 
ing, and more satisfactory-in-use com 
prehensions. 

A considerable amount of attentior 
will be focused upon the adaptabilit 
of the 


employee. 


equipment to the individua 
The concept of building t 


the average employee is destined t 


© 














iia 


The new concept will be adaptation 
of equipment to size of the worker 


a>) FS 
4 








oblivion. It will be realized that th 
problem is not one of providing @ 
effective office work area for the averagt 


employee of 115 pounds, 5 feet 5 inches 


and with 20-20 vision, but rather ¢ 
individuals, such as an area for @ 
employee of 135 pounds, 5 teet I 
inches, 20-20 vision, another of % 
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is provided and it ist 


because office} 


specialized, it will bel 


OA 


letter. Possibly a perforated tape, or 


d better} sounds, 5 feet | inch, 20-40 vision, and 

d it x saashet ot 170 pounds, 5 feet 9 inches, some similar medium, will serve in 
effectiveh 70-20 vision place of the written letter. Our present 
's do 4 Office lighting will be subjected to ideas regarding the content and the 


rganiza 


much improvement. Our knowledge of 








format of approved office correspond- 


rganiza) adequate lighting and how best to ences are to be subjected to radical 
supply it will bring about the wide changes. 
finance} usage of new sources of light as well Conclusion 
to topp as new lighting fixtures. The seeing The next 50 years will mark mo- 
n struc’ task will be made far easier for the mentous progress in the development of 
perwork} office employee of the future. office machines, equipment, procedures, 
a a and the people who perform office 
oint ang a ee ey work. For the past several decades we 
ee seaprover ents communications will From the voice of the dictator to have cnet nee ae — be 
cceptedy take place. For example, the telephone the printed letter in one operation. we paperwers: Seid, puhapna Rg 
e  ofhice : : . will seem small relative to what lies 
as we know it today will be a thing ol 
will be ahead. 


ordinat 
ter prise 


all other 


the past. In the future when telephon 


ng we will see the party to whom we 


are speaking. Telephones will have 


from the voice to electro - mechanical 
forces which make the connection to 


the number desired, record the call, 


Progress—the eternal challenge of the 
office will take on a new meaning. 
Excitment, tremendous interest, and sig- 





small screens similar to those of small post the account, and prepare the bill . , 
television sets. for telephone service—all automatically. nificant accomplishments are before us. 
- All calls, including long distance, Before the year 2000, a dictating ma- With these developments will come in- 
will be dialed, | eventually one will chine will be offered which receives evitably adjustments in providing better 
| appear be able to speak into the telephone verbal dictation, transcribes the material, service and in raising the status of those 
mployess which will transfer the sound impulses and produces the completed printed performing vital office work. 
naterials 
e equip 
nents o 
sist, bu 
. Present 


will give 


/ pilogue 


appeal 
ise com 
Attentas Preceding pages of this special section record the remarkable but brief career 
iptabili of the late George Patterson, correlator of the Orrice EquipMENT INDUSTRY 


1dividua 


and founder of its magazine OFFICE APPLIANCES which for 50 years has 


ree ’ taken information of industry products to the market places of the world. The 
greatest problem was to bring about a condition no one apparently had con- 
sidered before—co-ordination of the several hundred trade products which met 
at the point of usage, THE OFFICE. Four years were spent in travel inter- 
viewing leading dealers for opinions and advice—three years in the United 
3 States, one year in Europe and some time in Canada. Approval was general. 


George Patterson felt sure that by the start with the little publication and work- 
ing up to what he had in mind success was assured. The record has proved 
the validity of his belief. 

* * * 

Essentially, the epilogues of this industry and OFFICES APPLIANCES 
have not been written. It is our earnest hope that they never will be. All things 
that are have had a prologue. By their very existence they proclaim themselves 
as the body of the “play,” dynamic and moving. Thus the Orrice EquipMENT 
[INpustry and OFFICE APPLIANCES are in motion together, advancing 





ae toward a goal that calls to even higher achievements in service and influence 
— jor g ood. 

i Yet this special section in commemoration of OA's Half Century of Progress 
tae and the rise of the great industry served by the journal must have an ending. 
aan 1s epilogue to the section we ask ourselves the simple questions, “Has the 
5 inches purpose of OFFICE APPLIANCES, enunciated 50 years ago, been served? 
rather ¢ Does the record indicate achievement?” From honest minds comes the answer, 
1 for a “Not up to highest potentials. Much remains to de done.” Thus with humility 


feet | we tender the record, grateful for the many helping hands that have made 


r of possible this journal and its service to the Orrick EquipMENT INpusTRY. 
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NOMDA’s 29th annual convention 


Conventionites will be bombarded from four different directions by experts 
in the fields of sales, sales promotion, merchandising and pin-pointing sales C) 
through good store interiors and exteriors. Program Chairman William Simp- 
kins has lined up one of the finest arrays of experts in the country. 


| First off will be Dan Blount, director of sales training for the International 
\ Shoe Company, one of the world’s largest producers of foot gear. His spe- 
cialty is training men at the retail level how to sell. He makes trips to all 
corners of the country for this purpose. Through his years of experience 
Mr. Blount is in a position to give the members a story that will redound to 


SO ee ee eee 


their benefit many times over. 


| Next in line on the program will be Olin Stansbury, advertising manager 

\ of St. Louis’ second largest department store. His remarks will be aimed at 

getting the most out out of the advertising dollar, through careful selection of 
media, proper types of advertisements, proper timing and so on. 
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Joseph Burger, vice-president and sales manager of one of the five largest 
seed producing companies in the nation will follow. Sales promotion is his 
life and he will give the folks a talking to that will fill them with ideas. 


The fourth expert to complete the roster of these outstanding men is Ross 
Shannon who specializes in pin-pointing various physical aspects of the dealer’s 
store exteriors and interiors as a means of creating sales. Mr. Shannon has 
just recently retired from the Socony Vacuum Oil Co., and is considered one of O 
the finest experts in pin-pointing sales in America. 


“Any office machine dealer who wants to improve his business as well as 
himself, should be in St. Louis for the convention and trade exhibit,” stated 
Chairman Simpkins. “There has been nothing like it in the association’s history. 
We urge every dealer—member of NOMDA or not—to be with us for this out- 
standing event, and,” he concluded,” we guarantee he will be a better dealer.” 
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J Program 


Sunday, June 20 


| 10:00 A.M. Registration opens at the Chase Hotel. 
10:00 A.M. Exhibits open. 
10:00 A.M. Golf Tournament at Crystal Lake Park. 
2:00 P.M. Board of Directors meeting. 
Evening: Civic Light Opera in Forest Park for those desiring to attend. 


Monday, June ZI 


9:00 A.M. Registration opens. 
9:30 A.M. Exhibits open. 
12:30 P.M. Luncheon in the Chase Club—Main floor. 
Invocation followed by welcome to St. Louis by City Official. 
Opening address to be given by Dr. William Alexander. 
Business meeting for members only. 
Typewriter panel discussion. Other panels will be conducted 
at the same time centering around other products. 
7:30 P.M. Buses leave hotel for Goldenrod Showboat melodrama. 


Tuesday, June 22 


9:00 A.M. 
9:30 A.M. 


12:30 P.M. 


6:30 P.M. 


Wednesday, June 


Registration opens. 

Exhibits open. 

Luncheon in the Chase Club followed by short business session. 
Afternoon talks to be given by experts in the fields of sales 
training and advertising. Dan Blount, Director of Sales 
Training for the International Shoe Corp., will talk on the 
first named subject with Olin Stansbury, advertising manager 
of Stix, Baer and Fuller department store of St. Louis, dis- 
cussing advertising. Balance of program for discussion. 
Board of directors meeting scheduled for late afternoon. 
Buses leave for Tyrolean Garden Dinner. 


23 


9:30 A.M. Exhibits open. 

9:30 A.M. President's breakfast to honor Presidents and Secretaries of 
local associations. 

12:30 P.M. Luncheon in Chase Club. 
Awards of trophies and plaques to winners in NOMDA’S 
membership campaign as well as to winners in sales promo- 
tion, direct mail, and advertising awards. 
Short business session of members. 
Talks by Joseph Burger, vice-president and sales manager of 
The Corneli Seed Co., on sales promotion and by Ross Shan- 
non on pin-pointing interiors and exteriors as a means of 
boosting sales. 
Further discussions of industry problems. 
Board of directors meeting in late afternoon. 

7:00 P.M. Annual banquet and dance, Starlight Roof, Chase Hotel. 
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be sure to take in 


J Historical Sxhibit 


St. Louis being the home of old-timers like the Dalton, Moon-Hopkins, 
Burroughs, Brennan, Pike, Universal, Standard, United Accounting Ma- 
chine, Bill-O-Type and the Index, the display of old fashioned machines 
should make a pretty good showing. This was one of the big hits at 
NOMDA’s 25th convention in Chicago—and this time there’ll be many 
machines available in St. Louis that haven’t been shown before. 


/ Gill Alexanders Luncheon Speech 


Dr. William H. “Bill” Alexander, known from coast 
to coast as a dynamic speaker, is slated to be the 
principal speaker at the June 21 luncheon. Before a 
becoming pastor of the First Christian Church in Okla- 
homa City, he listed among his activities: football, 
boxing, vaudeville and band leading. They say he 
puts all of his natural energy into his speaking en- 
gagements and leaves his audiences filled with en- 
thusiasm and good ideas. 





J Golf Tournament 


This is the first golf tournament in NOMDA’s history and promises to 
be a humdinger. News has leaked out that there are some very high- 
powered golf bugs who really swing a mean club. Cross the old fingers 
that June 20 will be a sunny, windless day. 

Get an entry blank at NOMDA headquarters. H. B. Rumsfield is chair- 
man of the arrangements in St. Louis and Liston Jackson of Fort Worth 
is the organization’s perpetual golf champion. Try to win a prize—if not 
for the lowest score, then the highest. 
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J Showboat Welodrama 





An old time melodrama performed in a regulation old Mississippi 
Showboat should be quite an experience. Hear that the audience goes in 
for lusty booing and hissing of the villain and cheering galore for the 
hero. Probably even shed a few tears for the poor heroine on the verge 
of being cut to shreds by that rascal of a mill owner with his great black 
mustache. And NOMDANS have exclusive run of the boat for the evening. 

Must allow time for a sightseeing tour that’s supposed to precede the 
show—the tour includes a run into the Illinois side of the river. 


J Product Sxhibits 


Indications point to the fact that there will be a wider variety 
machines on display in St. Louis. It will be the first showing for some 
the products. Also, a generous display of foreign made machines 


planned. 


Keep this press-time list of exhibitors and their booth numbers: 


Addo Machine Co., Inc. : 30, 31 
J. E. Albright & Co. 32 
R. C. Allen Business Machines........40, 41 
American Dictating Machine Co., Inc. 5 


Ames Supply Co. 54 
Beutler-Brown Industries 62 
Bohn Duplicator Corp. . 21 
Paul Bruening 55 
Burroughs Corp. . 15, 16 
Check Writer Co., Inc. .. 63 
Clary Multiplier Corp. .... 12, 14 
Commercial Commodities Co., Inc... 42 
Facit, Inc. 28, 29 
Hennus Co. . 53 
Hermes Div., Paillard Products, Inc... 36 
Indiana Cash Drawer Co. 48 
Inter-Continental Trading Corp. 17 
Lathem Time Recorder Co..... 20 
Maso Steel Products, Inc. 1 
National Cash Register Co... 34, 35 
Old Town Corp..... 33 


Olivetti Corp. of America 26, 

Pearl Engraving Corp. 

Polk Bros. Typewriter Co. 

Precisa Calculating Machine Co., Inc. 

Print-O-Matic Co. Inc... 

Regna Cash Registers Inc. 

Reliable Typewriter & Adding 
Machine Co. . 

Remington Rand Inc. 8, 9, 10, 

Royal Typewriter Co., Inc. 

Safeguard Corp. . 

Shipman-Ward Mfg. Co. 44, 

Smith-Corona Inc. 

Speed-O-Print Corp. 

Swift Business Machines Corp. 

Tiffany Stand Co.. 18, 

Tippa Products Co., Ltd. 

Trans World Airlines 

Typewriter Equip. Co., Inc. 

Underwood Corp. 

Victor Adding Machine Co. 

Von Soosten & Co. 
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900 Enjoy District 4 
St. Petersburg Session 


Re-Elect Bob Sanford Governor 
Southern Travelers Stage Gala 
Latin-American Party — Warmth 
of Weather Matches Hospitality 


@® STATIONERS AND TRAVELERS of the Fourth 
District NSOEA, comprising six southeastern states, gathered 
under the leadership of Governor Bob Sanford for their 
three-day meeting April 1, 2 and 3 in St. Petersburg, Fla., 
the scene of some of the region’s best previous conventions. 

The success of the meeting was a factor in the re-election 
of the governor for the ensuing year. Activities included 
morning sessions, one luncheon speaker, open afternoons for 
recreation, and evening entertainment on a scale that would 
be difficult to equal. 

Sunny weather was matched by the warmth of the wel 
come to the 500 registrants. 

The general convention committee under the direction of 
P. K. Smith & Company, St. Petersburg, the Southern 
Travelers’ and local committees had every arrangement 
perfected to provide the renowned southern hospitality for 
which the Fourth District is famous 

Mrs. Alma Hucke, “the sweetheart of the Southern 
Travelers,” and her committee, Mrs. Al Lampkin and Mrs. 
Jess Haralson, had all registration details completely under 
control. 

Governor Robert M. Sanford, Sanford-Hall Company, 
Jacksonville, Fla., opened the first business session by in 
troducing Dr. H. Paul Guhse, pastor of Westminster Pres 
byterian Church, who gave the invocation, and Samuel G. 
Johnson, mayor of St. Petersburg, who officially welcomed 
the group. 


Miller First Speaker 


The first speaker was Walter A. Miller, Otto Ulbrich 
Company, Inc., Buffalo, N. Y.., president of NSOEA, using 
the topic, “Planning for Gold in Your Own Front Yard.” 
Other members of the President’s Prospectors troupe who 
spoke during the sessions had the following subjects: 

“The Golden Age of the Vertebrate”—Sam J. Orr, 
National Blank Book Company. 

“Golden Opportunities in Three Dimensional Selling” 
Earle F. Opie, Weber Costello Company. 

“The Case of the Plot of Gold” Robert J. Sanders, 
Burroughs Corporation. 

“Golden Opportunities in an Association”—Paul E. Bur 
bank, general manager NSOEA. 





Feted at G-F Breakfast .. . 

Some of the many who attended the General Fireproofing breakfast. Front 
row: Mrs. John Seaman, Charlotte, N. C.; Susan McMillan, Jacksonville; Mrs 
Eugene Huber, Charleston, S. C.; Mrs. Herbert C. Williamson, Atlanta; Mrs 
P. M. Sanford, Jacksonville; Mrs. R. M. Pound, Jr., Charlotte, N. C.; Larry 
Miller, The General Fireproofing Co. Rear: Herbert Williamson, The General 
Fireproofing Co.; Mrs. Larry Miller, almost lost behind Mrs. Seaman; Mrs 
C. M. Long, Miami; John Seaman, The General Fireproofing Co.; R. M. San- 
ford, Sanford-Hall Co., Jacksonville; Gene Huber, The Daggitt Ptg. Co., 
Charleston, S$. C.; C. M. “Red” Long, Long Office Supply Co., Miami. 
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References to these several addresses appeared in the re§ 
port of the Detroit regional meeting. 

In discussing the subject, “How to Lick the Discount,” 
Jas. G. Holmes, Jr., Columbia Office Supply Company,j 
Columbia, S.C., stated that practically every stationer admits] 
his principal problem relates to discounts. Mr. Holmes cop. 
sidered real creative selling as the solution. He grouped 
salesmen into three types—order takers who take orders 
from users, peddlers who sell to non-users, and analytical 
salesmen who contact probable outlets, look for a need for 
their merchandise and, having found it, proceed to meet that} 
need. 

The buyer, Mr. Holmes said, goes through three different 
stages: 

(a)—The point in which he is interested at least to some? 

degree, . 

(b)—Where he finds it cheaper to own the product than} 

to do without, 

(c)—Where obviously he would rather own than do with 

out. 

The area between (a) and (b) is non-competitive, said 


the speaker. 
Hear Florida Deanj 


Dr. Walter J. Matherly, Dean of the College of Business 
Administration, University of Florida, was a luncheos 
speaker; topic—“Development of Minds for Present-Day 
Demands.” The finished product of the mind, he stated) 
depends on what is put into it; output depends on inputj 
Not all of us take advantage of the education we receivé 
according to Dr. Matherly. The finished products of the 
mind are required to meet certain tests the same as man 
factured goods. ; 

J. H. Asthalter, W. A. Sheaffer Pen Company, pursued} 
the discount problem further in his talk “The Encroachment 
of the Discount House.” He believes this problem is mot 
serious than is generally recognized. His answer to the 
attitude as to why worry about it in communities which hag 
no such concerns is that everywhere people receive catalog 
or other promotional matter from discount houses. As @ 
why manufacturers are concerned and his company decling 
to do business with distributors of that type, he remindad} 
the dealers present that his company preferred to sell througij 
established retailers who will render full service to thi] 
customer. He suggested that dealers support manufacturemj 
who give them that protection. : 

An interesting and helpful panel discussion was conducted 


On the Opposite Page .. . 
1. The Three Senoritas of the registration desk—Alma Hucke, Loretta Lamp 


kin and Florence Haralson. : 
Wm. D. Bishop, Bishop Office Equipment Co., Orlando, Fla.; Eloise ont 


2. 

Sam Orr, National Blank Book Co | 

3. Mrs. & Mr. Roger Thurber, Geo. B. Graff Co. 

4. George Slater, mfrs. rep. and Lee Zackary, Southern Folder & Index Co, 
a travelers’ party. 

5. Archibald Ryan, Chas. Reynell and Mrs. Ryan, all Oxford Filing Suppl 
Co. 

6. Mrs. L. R. Addington and Mrs. Pau! Burbank. 

7. J. Clarke Evans, Office Equipment Co., Tampa, Fla.; P. K. Smith, P. & 
Smith Co., St. Petersburg, Fla.; Allen Cammack, Cammack Office Suppl 
Burlington, N. C. J 

8. The Jim Cooper, Jr. Family — Jack, Jim, Jr., mfrs. rep. and Mrs. J# 


Cooper, Jr } 

9. Frank May, The J. L. May Co.; Mrs. C. E. Tidwell, Jr., Tidwell Co., a» 
lanta, Ga.; Irving Levy, Art Steel Sales Co. H 

10. Thos. Parkes, Eberhard Faber Pencil Co.; C. A. Hook, Hook & Holftsi 
Co., Tampa, Fia.; Paul Mailloux, Eberhard Faber Pencil Co.; Bob 
las, Office Equipment Co., Tampa, Fia 

11. A pair of treys and two ladies in the bag. Mrs. William Boyer, Ha 
burg, Pa.; Sev. W. Laskowski, Cottere! Co., Harrisburg; Mr. & 
George Chapman, Wilson Jones Co 

12. Mr. & Mrs. Jesse Peck, Springfield, Ill., with prize, a Dormyer cool 
and fryer, received by Mrs. Peck at travelers’ party 

13. Mrs. Sev. Laskowski, Cotterel Co., Harrisburg, Pa.; Elmer Rahe and 
W. K. Downing, both The Globe-Wernicke Co. ; 

14. More Latins: Mr. & Mrs. L. A. Maggiore, Atlanta Staty. & Ptg. Co., 
lanta; Mr. & Mrs. R. P. Rossin, Murphy Staty. Co., Augusta, Ga.; 
Haralson, Boorum & Pease Co.; Mrs. & Mr. Allen Cammack, Cam 
Office Supplies, Burlington, N. C 

15. Mrs. H. J. O'Donnell, Sr., New Orleans, La.; Mrs. H. J. Hoffman; P. 
Hoffman, Hastings, Minn.; Mrs. Hollis J. Stephens, indian Rocks Bead 
Fia. 
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panel members being Walter H. 


SOEA; Sidney Gassenheimer, Mercantile 
ery, Ala.; Oscar F. Davis, The Review 


H. Caldwell Harper, Harper Brothers, 


C.: Lawrence W. Miller, The General 
ome J. Savage, The Carter’s Ink Co.; 
rker Pen Co.: James C. Hearn, manu 


were: 


tion to the increase in transportation 











costs? Suggestions were—greater anticipation of future needs 
by dealers, resulting in fewer but larger shipments; better 
packaging by manufacturers, knock down shipments being 
cheaper when possible; combination orders of small local 
dealers for joint shipment. 

2. Hew often should sales meetings be held and who 
should conduct them? Weekly meetings were the general 
rule. It was recommended that the owner or executives 
should always attend and also be willing to listen and talk 
over sales at the end of the day with returning salesmen. 
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3; Is there a simple painless method of controlling inven 
tory? Many comments but no solution offered. 
4. Do most dealers favor the control of fair trade laws 


DISTRICT 


Bs e 


Paul E. Burbank, general 


FourTH D 





manager, NSOEA; Tom Ketchings, Tom 1 


Ketchings Co., Natchez, Miss., governor, Dist. No. 9; Walter Miller, presi- 
dent, NSOEA; Zac Smith, Zac Smith Co., Birmingham, Ala 

Southern Travelers’ Club Officials. Seated: Jim Cooper, Jr., mfrs. rep., 
honorary lifetime member; Archie Ryan, mfrs. rep., president. Standing 
Phil Rhodes, S. P. Richards Paper Co., 3rd vice-president; Sam Orr, Na- 
tional Blank Book Co., 2nd vice-president; Chas. Hucke, mfrs. rep., sec.- 


treas., also honorary lifetime member; Al Lampkin, mfrs. rep., retiring 


president. 


Adrian Pembroke, The Pembroke Co., Salt Lake City, Utah; Bob Sanford, 


Sanferd-Hall Co., Jacksonville, Fla.; Chas. Hucke, mfrs. rep. 
Bob Sanford, Sanford-Hali Co., Jacksonville, Fla., governor, Dist. No. 4; 
Philip A. Rooney, Bailey's, Inc., Brocton, Mass., governor, Dist. No. 1; 


Mrs. Philip A. Rooney; Allen Cammack, Cammack Office Supply, Burling- 
ton., 

Part of the publicity committee: Joseph L. Alvarez, Chesnut Office Equip- 
ment Co., Gainesville, Fla.; Ted Vaughan, Stoddard’s, Inc., Nashville, 
Tenn.; Cecil Stowe, chairman, Alabama Office Supply Co., Opelika; Arthur 
Hubert, Jr., John H. Harlond Co., Atlanta 


and 
fair trade? 
the policies of their firms. 

5. What is the 


operate with their dealers in 


their products? This was answered by Larry Miller, The} 
General Fireproohng Company, in the statement “Sales and} 
Service go together.” 

6. How can we attract desirable young men to the in 
dustry? Larry Miller replied by giving some of the methods | 


used by his —, 


N. ¢ 
“Merchandising in a Small Town.” 





1 
can you do about obsolete merchandise 


Several manufacturers’ representatives expressed | 


what 


future of manufacturers who tail 











providing sales education tor} 


‘ammack, Cammack Office Supply, Burlingtomil 
school market, in his talk} 


This he believes to be | 


Allen B. 
sae his hobby, the 


the most neglected but most profitable market now and for} 


the 


future, since today’s bumper crop of children can nog] 


only be induced to purchase present school supplies from] 
the stationer but in 1975 will be parents with adult and] 
family needs. He suggested that while a child doesn’t recog: |] 


nize 
cern; 


friendliness and con- 


cultivate his 


brand names he does 
worthy 


apprec late 


therefore be of his confidence, 


good will, gear advertising to his needs, make him welcome} 


to your store 


On the Opposite Page .. . 
1. 


2. 
3. 


21. 


22 


23. 


24. 


25. 
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In introducing Jim W. 


and give him guaranteed service. 


Cooper, Jr., Arthur Hubert, Jryj 
(Turn to Page 278, Please! | 


Mr. & Mrs. Fred A. Chindgren, Watson Mfg. Co.; Mrs. & Mr. Ralph! 
Bender, mfrs. rep. : 


Al Marschall, mfrs. rep. congratulating Robert Sanford on re-election a 


governor. 
D. T. Ryce, mfrs. rep.; Mrs. H. B. Sanford; Sam P. Flenniken, Diebold, 
Inc.; Agnes Rivers, Sanford- Hall Co., Jacksonville, Fla.; Jack Asthalter, 
W. A. Sheaffer Pen Co.; Susan McMillan, Sanford-Hall Co., Jacksonville, 
en 

& Mr. Andrew J. Barber and Susan Barber, Mrs. & Mr. Jim Fowls, 
My Ohio Chair Co. 
Lionel Colomb, Weis Mfg. Co.; Mrs 
ment Co., Tampa, Fla. 
Robert Howarth and Harvey Rockwell, both Yawman and Erbe Mfg. 


Co.; Dick Runyan and Bud Laughlin, both Harter Corp 


& Mr. Clarke Evans, Office Equip- 


Mrs. Jesse Peck; Mr. & Mrs. Hy Linden, Ace Fastener Co.; Jesse Peck, 
Springfield Staty. Co., Inc., Springfield, Ill; Mrs. & Mr. G. J. Aigner, 
G. J. Aigner Co. 

The Caswell Family—Ted, vice-president, F. $. Webster Co., Carolyn and 


Mrs. Caswell. 
Clarence Pohrer, 
Petersburg, Fia.; Paul Barnett, 
Barnett‘s, Inc., Miami, Fia. 
Byron Smith, Ennis Tag & Salesbook Co.; David Thompson, Halsey & 
Griffith, Inc., West Palm Beach, Fia.; R. E. Hilburn, Bainbridge, Southem, 
Inc.; W. D. Harris, Ivan Allen Co., Atlanta, Ga. 

Ben H. Vanderford, E. H. Clarke & Bro., Memphis, Tenn.; Leonard Wil 
cox, Roberts Ptg. & Staty. Co., Hutchinson, Kans.; Zac Smith, Zac Smith 
Co., Birmingham, Ala.; Arthur Hubert, Jr., John H. Harland Co., At 
lanta, Ga. 

Seated: P. A. Hoffman; Mrs. H. J. Hoffman; Mrs. H. J. Stephens. Stand 
ing: Hollis Stephens, and Harold Hoffman, all Smead Mfg. Co. 
Bob Sanders, Burroughs Corp.; Earle Opie, Weber Costello Co.; Het 
Hooks, Moore Push Pin Co. 

Maurice $. Brody, Mr. Foster's Store, Miami; Geo. H. Moore, Pound & 
Moore Co., Charlotte, N. C.; J. A. Shields, Shaw Walker Co.; The 
C. Olmstead, American Ptg. & Staty Co., Macon, Ga 
Mrs. & Mr. Geo. Alter, Invincible Metal Furniture Co., 
Mrs. & Mr. Lou Mann, Sturgis Posture Chair Co. 
Maurice Kirkpatrick, Ennis Tag & Salesbook Co.; Sidney Gassenheimer, 
Mercantile Paper Co., Montgomery; David R. Thompson, Halsey & Grif 
fith, Inc., West Palm Beach; Byron Smith, Ennis Tag & Salesbook Co. | 
Jos. L. Alvarez, Chesnut Office Equipment Co., Gainesville, Fia.; B. t 
Grinstead and R. G. Blanvelt, both Herring-Hall-Marvin Safe Co 

Ralph Bender, Security Steel Equipment Corp.; Cecil Stowe, Alabam 
Office Supply Co., Opelika; Mrs. and Mr. R. J. Vojta, Chicago Saddley 
Co.; Hal Tough, Security Steel Equipment Corp. 

Gray McChesney, Frederick Milner and Fred Maier, all Jos. 
cible Co. 

G. P. Campbell, Commercial Staty. & Sply. Co., 
Harry Lynn and Roy Mayo, all of Esterbrook Pen Co.; 
Salt Lake City. 


Indiana Desk Co.; E. H. Burr, Office Supply Co., & 
Lowell Hartsfield and ike Heilbrun, all 


Manitowec, Wis, 


Dixon Cre 


Chattanooga, Tenn; 
Ray Forsythe 


lL. A. Maggiore, Atlanta Staty. & Ptg. Co., Atlanta, Ga.; Mr. & May 
Harry Lynn and Roy Mayo all of Esterbrook Pen Co.; Ray rorya 
Parker Pen Co 

Judson Salter, Alabama Office Supply Co., Opelika, Ala.; & Mo 


Jerry Savage, The eB “ink be 
Opelika, Ala. 

Inc.; Reid Pangle, Kale- Lewilll 
Moore Push Pin Co.; Mortion@t 
R. E. Hilburn and Pau) 


Harry Lynn, Esterbrook Pen Co.; 
Cecil Stowe, Alabama Office Supply Co., 
Wm. J. Schroeder, Bainbridge-Southern, 
Co., Concord, N. C.; Herbert C. Hooks, 
H. Chute, Bainbridge, Kimpton & Haupt, Inc.; 
Jenkins, both Bainbridge-Southern, Inc 

Jas. G. Holmes, Jr., Columbia Office Supply Co., Columbia, $. @) 
W. D. Harris, ivan Allen Co., Atlanta, Ga.; Dick Towne and Sam Om) 
both National Blank Book Co.; Bob Sanford, Sanford-Hall Co., Jacksom: 
ville, Fla., governor Dist. No. 4; C. M. Long, Long Office Supply Ce 
Miami. 

Seated: Mrs. Jesse Peck; Mrs. Herb Walsh; Mrs. Hy Linden. Standing” 
Herb Walsh and Hy Linden, both Ace Fastener Co.; Jesse Peck, Spring! 
field Staty. Co., Inc., Springfield, III, } 
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Indian Ceremonies Feature 


District 8 Meet in Tulsa 


Chief Good Fox Helps Out—Elect 
Ray Baldwin Governor to Succeed 
John B. Brain—Scholarship Fund 
Established—Hold Kangaroo Court 


® STATIONERS AND travelers of the Eighth District 
NSOEA gathered at the Hotel Tulsa, Tulsa, Okla., for their 


annual meeting on April 22 and 23. A registered attendance 
of 289 was reported. 
Dealers and travelers from Missouri (including E. St. 


Louis, and Belleville, Ill.), Kansas, Nebraska and Oklahoma 
(including the Texas Panhandle), as well as many manu 
facturers turned out en-masse to enjoy and participate in the 
activities. A private Frisco Railroad car and diner carried a 
total of 37 dealers and travelers from Kansas City and sur 
rounding territory. 

Under the expert guidance of the district governor, John 
Brain, Jr., Brain Stationery Company, Omaha, Neb., the 
activities of the convention ran smoothly and promptly. The 


1. Chief Good Fox awarding title of Chief Eagle to Walter Miller in lunch- 

eon ceremony. 

2. Earle Opie, chairman, Manufacturers Division; Leonard Wilcox, vice- 
resident, Distributors Division; Walter Miller, president, NSOEA; Art 
ister, vice-chairman, Field Division; Paul Burbank, general manager, 

NSOEA. 
3. Roy Cline, secretory 8th District 


Leonard Wilcox, vice-president, Dis- 


100 
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Elect Midwest Travelers Club Officers .. . 


TOP—Dan A. MacDougall, Stationers Loose Leaf Co., club’s parliamentarian; 
John P. “Jack’’ Lowe, Minnesota Mining & Mfg. Co., second vice-president; 
W. F. “Bill” Cromwell, Eaton Paper Corp., and Nascon Products, Inc., elec 
ted second vice-president and succeeded to first vice-president by virtue of 
resignation of W. Lee Gamel, Bates Mfg. Co.; Fred D. Pitt, mfrs. rep., re- 
elected auditor; Clinton J. Cooper, Esterbrook Pen Co., secretary-treasurer; 
BOTTOM—Tom J. Seward, Speed Products Co., Inc., retiring president; Wm. 
A. “Bill” Froehle, Boorum & Pease Co., who became president upon resig- 
nation of Mr. Gamel; Izzy Voda, Wallace Pencil Co., elected publicity 
secretary. 


meeting got off to an auspicious start with the introduction} 


of Chief Good Fox, chief of the Pawnee Tribe. 





tributors Division, NSOEA; John Brain, governor; Ray Baldwin, governor 
elect, ‘‘in conference.” 

4. George Constantine greeting Omaha delegation at airport. 

5. Chief Good Fox after ceremony with new honorary chiefs in Pawnet 
tribe: Wilcox, Miller, Brain, Seward, Burbank. Baldwin looking on. 

6. Chief Good Fox and members of reception committee greeting specidl 
train with Kansas City delegation 
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Seen by OA camera at Tulsa Regional Convention .. . 


. New governor Ray Baldwin and retiring governor J. B. Brain. 


Fred Deutsch and George Alter, both Invincible Metal Furniture Co.; 

Floyd Marshall, Jr., Acco Products, Inc.; Max Keating, Elmer 

Krumwiede & Assoc 

Scott Parnhorn, mfrs. rep.; Bud Caruso, Northern States Envelope Co.; 

Chief Good Fox Al Perry, Federal Stationery Co., Oklahoma City; Chet 

Smith, A. W. Faber Pencil Co. 

Scott Parnhorn, Ellis Ryan, and W. H. Davier, all mfrs. reps. 

Dealer guests at GF breakfast. 

= — and Harold Parker, both Scott-Rice Co.; W. Lee Gamel, Bates 
g. Co 

Carl M. Schutz, Eagle Pencil Co.; P. F. McLaughlin, Allied Carbon & Rib- 

bon Co., first president of Midwest Travelers Club; Fred Bowes, Eagle 

Pencil Co 

Jim Wilkins, Moore Business Forms; Mack Medakovich, Corey & McKenzie 

Co., Omaha, Nebr.; Pete Peterson, Moore Business Forms. 

J. Lee Cromwell, Cromwell Press, Enid, Okla.; Ellis Ryan, mfrs. rep.; 

Ted Warkentin, Southwestern Stationery & Bank Supply Co., Lawton, 

Okla.; Jeff Kendall and Winfield White, both Southwestern Stationery 

& Bank Supply Co., Ponca City, Okla.; H. Dorsey Douglas, H. Dorsey 

Douglas, Inc., Okla. City. 

New officers: Ray D. Kline, Security Staty. Co., Kansas City, Mo., treas- 

vrer; Ray A. Baldwin, Gallup Map & Staty. Co., Kansas City, Mo., gov- 








ernor; Homer Lay, Duke's, Inc., Wichita, Kans., general chairman; 
Arnold May, Thacher, Inc., Topeka, Kans.; Chester A. Kennedy, Wm. 
Kennedy Staty. Co., St. Louis; Sidney S$. Anderson, Latsch Bros., Lincoln, 
Nebr.; George Constantine, Palace Office Supply, Tulsa, Okle., all 
lieutenant governors. Lovis Blair, Blair Office Supply, St. Lovis, secre- 
tary, was missing when the picture was token. 

Jack Tolleson, Hubert Marcia and Charlie McDaniel, all Ennis Tag & 
Salesbook Co. 

Ace Collins, Domore Chair Co.; Bud Wise and Mike Weeks, both Bartles- 
ville Stationery Co. 

Mrs. Jack Kern, Dallas, Texas; Mrs. M. E. Zook, Kansas City, Mo.; Mrs. 
Joseph D. Landes, Kansas City, Mo.; Mrs. Heinie Sengbusch, Kansas 


City, Mo. 
leman Office Supply, Wichita, Kans.; Frosty Beal, 
Co., Wichita, Kans.; Folger Fellowes and Heinie Seng- 
rs Box Co. 
r Lay, Duke's, Inc., Wichita, Kans 
Fi ionery Co., Tulsa, Okla. 
B. Bush, both House of Wren, Oklchomea City, 





‘ 


ee nd Hugh B. » 
Okla.; Bill Pickering, Eberhard Faber Pencil Co.; Steve England, House 


of Wren, Oklahoma City, Okla. 
Bailiff’ Herb Walsh ‘tying the knot’ for defendants Art and Betty 
Pfister in “‘kangeroo” court scene during Midwest Travelers meeting. 
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Stationers Assn. of New York Dinner Dance April 10. . 





NSOEA District 13 Meets in 
New York; Re-Elect Judkoff 


Convention Staged in Astor Hotel- 

“Golden” is Theme as Troupers and 
Others Provide Industry Data — 140 
Register —650 at Banquet 


®@ THE ANNUAL CONVENTION of New York sta 
tioners of District No. 13 NSOEA was held on April 9-10 
in the Astor Hotel, New York City. Governor Carl C. 
Judkoff, Cantigny Printing & Stationery Corporation, New 
York City, presided. Registration totaled 140. 

This was the third of a series of regional conventions 
staged by NSOEA throughout the country. Addresses were 
given by local speakers and members of the NSOEA troupe. 

Walter Miller, Otto Ulbrich Co., Inc., Buffalo, .N. Y., gave 
his talk on “Planning for Gold in your own Front Yard.” He 
was followed by Earl F. Opie, Weber Costello Co., president, 
manufacturers’ division NSOEA, whose topic was: “Golden 
Opportunities in Three Dimensional Selling.” 

T. Frank Sullivan, greup insurance department, John 
Hancock Life Insurance Co., spoke on “The What, Why and 
How of NSOEA’s Group Insurance Program” and Paul E. 
Burbank, NSOEA, was heard on “Opportunities are Golden 
in an Association.” 

The program was divided into two sessions preceded by 
registration which started at 10:30 a.m. on Friday morning. 
Sociability prevailed until 12:30 when luncheon was served 
in the North Ballroom. 

Governor Judkoff called upon J. S. Libien, Libien Press, 
Inc., New York, N. Y., a former Governor of the 13th region, 
to introduce the guest speaker, Henry Frank, Henry Frank, 
Inc., New York, N. Y. 

Mr. Libien in a brief introductory address reminisced of 
past years, recalling fond recollections and the comradeship 
which has endured. He informed his listeners that Mr. 


Frank, having started in the business in 1892 at the age of 14, 


has patterned his life on the principles of betterment of the 
industry. He then presented Mr. Frank with a handsome 
walking stick on behalf of his many friends in the 13th 
district as a token of their esteem 
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Mr. Frank expressed his appreciation of the gift and] 
reception accorded him. Having joined the association in the} 
second year of its inception, he remarked that the years that] 
followed were really worthwhile in the acquiring of hum} 


On the Opposite Page... : 
1. Walter Miller, Otto Ulbrich Co., Inc., Buffalo, N.Y., president NSOEA, 
congratulating Carl Judkoff, Cantigny Ptg. & Staty. Corp., New Yor | 
City, on his re-election as governor District 13 NSOEA ‘ 
2. Earl F. Opie, Weber Costello Co., vice-president manufacturers’ divisies | 
NSOEA; Walter Miller, president NSOEA; Paul E. Burbank, generd/ 
nae NSOEA. ' 
3. Henry Wisson, Art Steel Sales Corp.; Leo J. Cohen, mfrs. rep.; James 1) 
Hurley, Oxford Filing Supply Co.; Irving M. Levy, Art Steel Sales Comiy 
Murray Falk, Peerless Imperial Co., Inc. 
4. Sam Rabinowitz, Sport Stationers & Printers, Inc., New York Citys, 

Joseph W. McCormick, Jr., Stationers Guiid of America; Lovis Wa : 

American Pencil Co. 

4. Peles, J. Black and Alex W. Burkhardt, Victor Safe & Equipment Co, 

Inc.; Daniel F. Nigro, Nigro-Keuster Associates. 

A. Quinn, National ‘Blank Book Co.; William |. 

Peliman, Art Steel Sales Corp. 

Ralph A. Maish, Jr., Dennison Mfg. Co.; George C. Wheeler, OFFIC 

APPLIANCES, James Treanor, Peerless Imperial Co., Inc. 

Edw. J. Bonney, Apsco Products, Inc.; R. M. Brennan, Brennan Kena 

& Co., Inc., New York City; Nat. Klein, Jaclin Staty. Co., New Y 

City; Robert Mandel, Jayem Sales Corp 

9. Leonard A. Mathews, Weis Mfg. Co., Inc.; Robert Polon, Robel Pres, 
New York City; Harry Lefkowitz, Guide System & Supply Co.; Jerry 4) 
Santry, Boorum & Pease Co. 

10. F. M. Dobleier, Eaton Paper Corp.—Mascon Products; Miss Carol Ham 
ton, Jaques & Co., New York City; Bob Jonas, Jr., Oxford Filing Supph 
Co.; Mike Gentile, A. 1. Goldberg, Inc., New York City. 

11. Robert Reichman, Mooney’s, Inc., New York City; Mortimer Libieg 
Libien Press, Inc., New York City; R. A. Jonas, Jr., Oxford Filing Suppl 
Co.; Jack Bainbridge, Noesting Pin Ticket Co., Ine. 

12. A. Rosenberg and M. Rosenberg, Pelzer Printers & Stationers, Inc., New 
York City; Tot cue Gayliano and G. Sparber, Cantigny Ptg. & a 


Lampel and Sidney 


eNO w& 


Corp., New Yo 

13. Leo Berg and J. rid ‘Aigner, Aigner Index Co.; Charles Karasik om 
S$. Goldenberg, Jaclin Sta Corp., New York City. 

14. Martin Gelbwaks, Libien Press, Inc., New York City; Milton Goldhan! 
Harmill Office Supply Co., New York City; J. Rosenberg, Pelzer Printen) 
& Stationers, Inc., New York City; Joseph A. Linehan, Joseph Dixtt 
Crucible Co. 

15. William Blyer, Oxford Filing Supply Co.; Mortimer H. Chute, Bow 
bridge, Kimpton & Haupt, Inc., New York City; Arthur Mott, Oxfom) 
Filing Supply Co. 

16. Jack Staubach, Leslie Weber, Robert Wall and William Lindenberg#) 
all of National Blank Book Co. 

17. James N. Frank and Henry Frank, Henry Frank, Inc., New York Cif 
Milton Goldhair, Harmill Office Supply Co., New York City. 

18. Robert Reichman, Mooney’s, Inc., New York City; Paul B. Buckw 
National Blank Book Co. 

19. Henry Rosenfeld, Speed Products Co., Inc.; G. J. Stewart, Victor 
& Equipment Co., Inc.; Sig. H. Engelberg, Eagle Pencil Co.; G. se 
Perrine, Dennison ‘Mfg. Co. A 

20. G. Fred Griffiths, Jr. and Miss Gerry Cameron, Noesting Pin Ticket Co. 
Inc.; Stanley Geismar, Joshua Meier Co., Inc.; J. S. Libien, Libien Prem 
Inc., New York City. 

21. Irving Steinholtz, Cantigny Ptg. & Staty. Corp., New York City; 
Schumsky, Perry Ptg. & Shoty. Co., inc., New York City; Richard Jacolt 
Cantigny Ptg. & Staty. Corp., New York City. 

22. Eric Grip, Rudy W. Mueller, George P. Clap, Jr. and Larry Kane, 
of The Esterbrook Pen Co. { 

23. Leo Stein, Stein Bros. Mfg. Co.; Jack Silber, Advanco Products; Tat 
Higgins, Higgins Ink Co., Inc. } 

24. Robert Riechman, Charles Cohn, George Riechman and David Sobel 
all of Mooney’s, ‘Inc., New York City t 
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vent on to tell of the many changes that 

industry and the equipment used. In 

his opini nization was the most important. With 

the advent of the typewriter came the development of carbon 

paper and tl ther business machines and vertical filing 

levices whicl re a decided improvement over the old 

wooden where correspondence was filed hori 
zontally 

He recalled t old copy presses of years gone by and 


1 tr tt 


ompared carbon copies of today, the improve 


nent of fount ens and times when stationers carried 











gold pens and gold toothpicks, also “Ponce,” a powder used 
to sprinkle over wet ink before the use of blotters. He re- 
called many of the industry’s men of highest calibre whose 
business ethics were beyond reproach. 


In conclusion he advised the young men in the industry 
to take a serious interest in the business, ideas, the solving 
of problems, to play fair with customers and sources of 
supply and not to accept favors. 

The first session was called to order at 2:30 p.m. in the 


(Turn to Page 284, Please) 
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Four States Represented in 


Biloxi At District 9 Meet 


Buena Vista Hotel Scene of 


Regional Convention — Elect 
Perdue Governor Succeeding 


Hear Troupers 


Ketchings - 


® STATIONERS FROM the four states comprising the 
Ninth District NSOEA — Mississippi, Louisiana, Arkansas 
and Texas— gathered at the Buena Vista Hotel, Biloxi, 
Miss., for their annual convention April 28-30. It was the 
first meeting of that group on the delightful Mississippi 
coast. The principal cities throughout the district were 
well represented. The meeting was under the leadership 
of Governor Tom L. Ketchings of Tom L. Ketchings Com 
pany, Natchez, Miss. At the close of the meeting Jack Per 
due, The Perdue Company, Pine Bluff, Ark., was elected 
governor for the ensuing year 

The addresses on the program were provided by the 
NSOEA troupe and several Mississippi business and civic 
leaders. The troupe was composed of President Walter H. 
Miller, Otto Ulbrich Company, Buffalo, N. Y.; J. W. Cooper, 
Jr., manufacturers’ representative and vice-president field 
division; Robert J. Sanders, Burroughs Corporation; Sam J. 
Orr, National Blank Book Company and Earle F. Opie, 
Weber Costello Company, vice-president manufacturers di- 
vision. 


Miller Kept Busy 


Mr. Miller, doubling in brass because of the enforced ab- 
sence of General Manager Paul Burbank, appeared on the 
program several times, first giving his talk on “Planning for 
Gold in Your Own Front Yard.” Later he presided over 
the open forum for dealers and delivered the address “Oppor- 
tunities Are Golden in an Association.” The golden anni- 
versary theme was carried out throughout. Mr. Orr’s 
subject was “The Golden Age of the Vertebrate”; Mr. 
Opie’s, “Golden Opportunities in Three Dimension Selling”; 
and Mr. Sander’s, “The Case of the Plot of Gold,” all 
reported in the story of an earlier meeting. 


. Mr. Ketchings called the convention to order and called 
upon Reverend E. A. De Miller to give the invocation. 
The address of welcome was given by Carroll Gartin, lieuten- 
ant governor of the state of Mississippi. He referred to 
Mr. Ketchings as one of the finest and most civic-minded 
citizens of the state. 


Hear Editor 


James D. Arrington, editor of the Collins News Com- 
mercial, Collins, Miss., and mayor of Collins, was the 
luncheon speaker on the first day. He spoke on the topic 
“Yesterday, Today and Tomorrow,” interspersed with a 
steady flow of wit. He said that we have not reached our 
peak of progress and that today resembles 1939; then the 
trouble maker was Hitler, now the Kremlin. Many people, 
he feels, do not recognize the difference between depression 
and competition. The need of the hour is men of faith. 


A talk on “Southern Markets” was presented by Rex I. 
Brown, president of Mississippi Power and Light Company, 
Jackson. He congratulated the stationers and office equip 
ment dealers on the appearance and efficiency of the nation’s 
offices. “With your help,” he said, “our businesses are run 
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Pictures of the Biloxi Regional 
convention will be presented next month. 





smoothly with efficient, easy-to-use business supplies. Mod- 
ern offices have developed from drab, dark roll-top days to 
sleek streamlined places of today.” Mr. Brown believes that 
business potentialities are greater in the South than in any 
other region of the United States; that national interest in 
the South is increasing and, naturally, the South is very 
eager to see its industry greatly expanded. 


Oak Duke, secretary-manager of the Natchez Association 
of Commerce, furthered Mr. Brown’s views in his talk on 
“The South Means Business.” He listed many advancements 
in the economic, educational, moral and cultural aspects 
of southern life and enlarged upon the advantages to indus. 
try of the great natural, undeveloped resources of that 
area. Mr. Duke is confident that new southern industries 
are drawing high caliber people from other sections of the 
land and concluded by saying that business is moving 
southward because the South means business. 


Discuss Problems 


In the dealers’ forum various problems were discussed. 
The panel of experts was composed of W. Neill Stewart, Jr., 
Stewart Office Supply Company, Dallas, Tex.; Elmer Rahe, 
The Globe-Wernicke Company; Morris Hansell II, F. L, 
Hansell & Brother, Limited, New Orleans; and C. Guy 


Lowe, Office Supply Company, Jackson, Miss. 


One of the problems significant for that area was that 
of tornado damage, the suggestion being that it pays to 
obtain expert interpretation of insurance policies and leases 
from landlords before trouble comes. Among other topics 
considered were high freight and delivery charges, uni 
formity of cash discount, methods of disposing of obsolete 
and excess inventory, how to handle sales meetings and the 
merits of specialty men versus general salesmen. 

The business sessions ended with election of officers, as 
follows: Governor, Jack Perdue, The Perdue Company, Pine 
Bluff, Ark. 

Lieutenant Governors: For Texas— W. Neill Stewart, 
Jr., Stewart Office Supply Company, Dallas, Tex. For Mis 
sissippi— W. G. Kimbrell, The Office Supply Company, 
Greenville, Miss. For Louisiana— Edgar C. Jordan, Jr, 
Jordan Printing and Stationery Company, Alexandria, La. 
For Arkansas—E. L. Lewis, Democrat Printing and Litho 
graphing Company, Little Rock, Ark. 


Hartung Chosen 


Secretary — Marvin M. Hartung, Paul Anderson Co., Sai 
Antonio, Tex. 

Treasurer — Willis Lowe, E. 
Fort Worth, Tex. 

Little Rock, Ark., was chosen for the 1955 meeting. 


L. White & Company, Ing 


Entertainment included a golf tournament, the Texa 
Travelers kick-off party, a motor trip through Biloxi ané 
vicinity for the ladies, followed by a luncheon, and a boa 
trip to old Fort Massachusetts on Ship Island. 


Present Plaque 


At the banquet Mr. Miller presented the association plaqut 
to Tom Ketchings in recognition of his good work as got 
ernor. The banquet speaker was Tom Q. Ellis, clerk of tht 
Supreme Court of Mississippi. Mr. Ellis, Grand King @ 
Knights Templar and second high ranking person of tht 
order, was introduced by a Roman Catholic priest who wa 
a long time friend, thereby lending emphasis to the speaker’ 
talk on brotherhood. 
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425 Register at College Stores 
Annual Convention in Chicago 


View 125 Exhibits of Products 
Designed for Collegian Appeal 
Birdwell Succeeds Avery as 
President; to Dallas in °55 


@ BREAKING THE sizeable attendance records established 
the previous year, 425 book store managers and personnel 
gathered at the Hotel Sherman in Chicago for a busy four 
days, April 20-23, during the 3lst annual convention of the 
National Association of College Stores, Inc. 

Stressing the objective of “Merchandising for the Year 
Ahead” the college store booksellers attended panel discus- 
sions from the early-bird hour of 7:30 a.m. to late in the 
afternoons and spent many hours viewing the exhibits. 

On display were varied products for the college trade from 
lictionaries to jewelry. Emphasis was placed 
on colorful packaging and new design appealing to the stu- 
dent. In the clinic discussions the subjects ran the gamut 
from record keeping to store planning. 


book covers and ( 


Contribute to Success 


Success of the convention was a tribute to the untiring 
efforts of retiring president Ralph Avery, Cornell Campus 
Store, Ithaca, N. Y., General Manager Russell Reynolds and 
the general convention committee composed of John W. 
Caldwell, chairman, University Bookstore, Northwestern 
University; Ray Vanderhoef, lowa Supply Company, Uni- 
versity of Iowa; Kenneth Rhodes, Illini Union Book Store, 
University of Illinois; and John R. Shaw, University Co 
operative Company, University of Wisconsin. 

Elected new president of the organization is Carl Birdwell, 
Exchange Store, A. & M. College of Texas, College Station, 
Tex. Other officers named with him are E. Lyle Goss, Uni- 
versity Bookstore, Seattle, Wash., vice-president; Robert B. 
Tech College Inn, Atlanta, Ga., trustee; 
Helen Amberg, The Campus Store, Hamilton, N. Y., 
trustee; Barton Gause, manufacturers’ representative, trustee. 

The 1955 convention will be held April 24-27 in Dallas, 
Tex. 

Featured speakers were Russell Boom, “Advertising and 
Promotion”; Tom Coliins, “Two and Two Aren’t Always 
Four,” and Stanley B. Hunt, “An Analysis of the Operational 
Survey.” At the one evening session of the convention, Sam 
Hanna, DePauw University college store operator, showed 
his colored pictures of college stores throughout the nation. 

Early-bird sessions, where the attendants received free 


Logan, Georgia 





Presents Diploma . . 
City, lowa, presents a Workshop diploma to Fae Thompson, 
Florida State University Bookstore, Tallahassee, Fla., one of the 
graduates who completed the course over which Mr. Vanderhoef 
presided, 


. Ray Vanderhoef, lowa Supply Co., lowa 
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New Man at the Helm. . 
Cornell Campus Store, Ithaca, N.Y., congratulates his successor, 
Carl Birdwell, Exchange Store, A. & M. College of Texas, College 
Station, Tex. 


. Retiring President Ralph Avery, 


coffee and doughnuts, brought out large attendance. Well 
attended, too, were the noon luncheons on Wednesday and 
Thursday. The oratory of Tom Collins was the attraction 
on Wednesday and on Thursday, President Ralph Avery 
gave his report on the year’s operation of NACS. 

John Caldwell, Northwestern University Store, welcomed 
the convention at Wednesday’s general session following an 
invocation by Neil McKnight, Brigham Young University 
store. Daniel Amico, sales manager of the Hotel Sherman, 
discussed “The Hotel Business” and Russell Boom of Sperry- 
Boom, Inc., gave helpful tips on advertising and promotion. 

“Records You Should Keep: an Analysis of the Opera- 
tional Survey” was the theme of the Thursday forenoon 
general session with Jack Worthington, Princeton University 
Store, as chairman, assisted by Paul Souhard, Columbia 
University Book Store, T. J. Hemphill of Hemphill’s and 
Stanley Hunt, Stanley B. Hunt & Associates, New York 
City. 


President Points Out Shortcomings 


In his annual president’s report that noon, Ralph C. Avery 
of Cornell Campus Store, told of the shortcomings of some 
member stores but forecast a good future for their operations 
based on growing college enrollments and better merchandis- 
ing practices. He condemned the lack of a stock control 
system in some stores, non-co-operation with retail trade 
practices and slow payment of bills. He told of the value of 
the operational survey concluded in the past year and the 
help given by The College Store magazine under the direc- 
tion of General Manager Russell Reynolds and Managing 
Editor Mary J. Webber. 

Ray Vanderhoef, lowa Supply Company, Iowa City, Ia., 
presented Workshop diplomas to Joseph Denniston, Students 
Supply Store, University of Maryland; Mrs. Cleall Erickson, 
Campus Book Store, Central Bible Institute, Springfield, 
Mo.; Mrs. Birdie H. Harris, Co-operative Store, George 
Washington University; Mrs. Mary K. Hines, College Book 
Store, Earlham College; Geraldine Kavanagh, Fordham 
University Bookstore; Wayne Morgan, Michigan State 
Normal College, Chas. McKenny Hall Bookstore; Jack 
Newcomb, Student Union Book Store, University of Kansas; 
John Parr, Cornell Campus Store; George Ramsay, McGill 
University Book Store; Augustine J. Ryan, University of 
Massachusetts, University Store; Mrs. Mary Ann Shaw, 
Oklahoma Baptist University Bookstore; Fae Thompson, 
Florida State University Book Store; and Norma Weeks, 
R. I. College of Education Book Store. 

Exhibits closed at noon on Friday but the panel discussions 
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Seattle 


Bookstore, 
Logan, Georgia Tech College 
Inn, Atlanta, Ga., trustee; Helen Amberg, The Campus Store 


New Officers 
Wash., vice-president; Robert B 


E. Lyle Goss, University 


manufacturers’ 
Store, College Sta 


Gause, 
Exchange 


Hamilton, N.Y., trustee; Barton 
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tion, Tex., president. 
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The 125 exhibits located n the Hotel Sherman featured 
fiict« 


college supplies and stationery products such as 
pencils, pens, binders, briefe: 
blank books, expanding envelopes, 
engineering supplies, college and 


and sweaters. Exhibitors were 


paper, ink, 
books. 


stapling machines, art and 


1S¢ indexing aids, note 


1 
rraternity jewelry, pennants 


Acco Products, In« nton Per ‘or 
American Blueprint Co., In: ttlefield 
American Lead Pencil P. Lorillard ¢ 
American Pad & Paper Co 
American Stay Co The Ma , 
Angelus Pacific Co 
Art Specialty Co Marks Mfe. (. 
L, G. Balfour Co Marah Sten Marhine C 
Bantam Books, In G2 C Merten Co 
Bantam-U. 8S. Toys, In M & Mover. In 
Barnes & Noble, Inx Montag teetharas. Dn 
Barrie Co. Marttia * 9 
Barron’s Educational Ser Phi Metin f 
Inc. 
W. C. Bunting Co., In¢ 
Cardinell Corp. ra 
Cassidy Products Corp . oe , 
Champion Knitwear Co "tna  sbooe cise 
Chicago Cardboard Co Bites ; 
Chicago Pennant Co gh 
Cimier Watch Corp 
Clay-Adams Co., In« 
The Coca Cola Co. 
The Colad Co., Inc 
Cole Products Corp 
College Hall Cards 
College Seal & Crest Co 
Collegiate Mfg. Co 
C-Thru Ruler Co 
Cushman & Denison Mfg. « 


rm Pencil Corp 
or 1 Mfs or In 


Kastern 
Pigments, In 
Press 


& Ecke Inc 


Eugene Dietzgen Co 
Joseph Dixon Crucible ©: Random House. In¢ 
Doubleday & Co., In¢ Redi-Peco 


Eagle Pencil Co eee Rge 
Eaton Paper Corp Royal Typewriter Co 
Elbe File & Binder Co r 

The Eldridge Co a 


The Chas. H. Elliott Co vat J Sa nd | ‘ 
Embosograf Corp Sanford : k ‘. : 
Esterbrook Pen Co = : ’ . . i ers Supply 
Favor, Ruhl & Co., In \. Sheaffer Pen | 
Felt Crafters S \ Corp 
Flo-Ball Pen Corp Si n & Schuster lr 
Forbes Products Corp Si i M ‘or In 

Ned | Products { | 


Arthur H. Freedberg Co 
W. G. Fry Co 


A £ stewart 
The Gibson Art Co stud Marketing Inst 
Glassylvania Co 
Graf-Apsco Co rri Jewelry Service 
Gramercy Import Co., Ir Time. In¢ 
Greg Mfg. Co Trade Book Display 
Trussell Mfg. Co.. I 
Hamilton Bell Co 
G. S. Harvale & Co & 

The Six We ter Co S. - “ oe Ve rnor I 
Herff-Jones Co. ~: ie Zee. CO 
Higgins Ink Co., Inc. a at pe [a “¢ . 
Kamket Corp. 

Keuffel & Esser Co. Walla Pencil Co 

The Kinney Co Samuel Ward Mfg. C 

Koh-I-Noor Pencil Co [r Weldon Roberts Rubber ‘< 

Elmer Krumwiede and White & Wyckoff Mfg. C: 
Associates Wilcox & Follett Co 

Wilson Jones Co 

Leafcrest Products W d Publishine C« 

neary Service-Divisior Ee. A. Wright Co 

Bre-Dart Industries Write-Right Mfg. ¢ 
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Announce Committees for NSOEA Convention 


[he National Stationery & Office Equipment Association 


50th year 


2 at the Conrad Hiltop 


has named its committees for the anniversary 
onvention to be held September 18 
Hotel, ¢ hicago 


chairman is Robert L 
His co-chairman is Ken L. Reister, Minne. 


sota Mining & Manufacturing Co 


Genera! 


Supply Co., Inc. 


\ssisting are: 


LADIES HOSPITALITY—Chair1 Mrs. Wa r H. Miller 
buffalo, N.Y co-chairman, Mrs. P | Burbank, Washington 
D.C, They will be aided by wives of vernors, ! onal officers 
xecutive mmittee chairmen and hairmal f the ladies 
ntertainment ommittee 

LADiES NTERTAIN MEN T—Chairmal Robert M. Cleary 
Minnesota Mining & Manufacturing Co ‘ hairman, LEari 


fianson, mfrs. rep.; Douglas Aller & Paper Co 








alter Bryzek, Johnson Chair Co Norbert gess, Sanford 
Ink Co.; Clarence Clemen, G. J. Aigner Co.; Ear! Collins, Rock- 
vell-Barnes ¢ Alfred Cote, Reyburn Mfg. Co.; Folger Fellowes 
Bankers Box Co.; Charles Gilbert, OFrice APPLIANCES; Frank 
Graham, Bate Mfg. Co.; Herbert Johnston, Ace Fastener Corp 
William Kane Oxford Filing Suppl Co In« Lloyd Landen- 
berger, Richard Best Pencil C« William Murray, Geyer’s 
lopics 

RECEPTION—Chairman, Bert H. Hallin, B. H. Hallin & As. 
ociates, In -chairman, Walter Lennartsor OFFICE APPLI- 
ANCES; governors of the 14 district and pre lents of the 
raveier s DS 

HOTEL—Chairman, John Fellk Banker Box Co r 
hairman, A. S. Replogle, Replogle Globes, In Roscoe Benge 
(odo Mfg. Corp.; B. J. Powell, A. W Faber-C é Pencil Ce 
Irie Richard P. Steding, Wallace Pencil Cx 
BANQUET—Chairman, H M Donisthorpe Ace Fastener 
Corp co-chairman, Gilbert Wei Weis Mfs Merrill D 
Hiasty, Sengbusch Self Closing Inkstand Co Victor L. Lydon 
RK. Bb. Valleau & Co.; Dave C. Neuha mfrs. rep 

ENTERTAINMENT HOSPITALITY—Chairma Robert § 
inane Richard Best Pencil Co., In co-chairmal Parle Cooley 
Bates Mfg. C Frank S. Cognato, C. Howard Hunt Pen Co 
Lee W. Gamel, Bates Mfg. Co William G. Herkes, mfrs. rep 
Richard Kramer, Harry L. Short Company William Lewis 
Sanford Ink Cx M. S. Moats, Eberhard Faber Pencil Company 
Jerry Olson, Codo Mfg. Corp 


PRIZES—Chairman, L. R. Addington, Art Metal Construction 


Co.; co-chairman, Robert Heck, Eaton Paper Corp William J 
Boyd, mfrs. rep.; John W. Henn, Joseph Dixon Crucible Co 
\. C. Van Horne, Eberhard Faber Pencil Co.; D. A. MacDougall 
Stationers Loose Leaf Co.; Russell E. Ragan American Pad 
& Paper Ce F. C. Williams, Yawman and Erbe Mfg. Co 
PUBLICITY—Chairman, Harron Dobey, Parker Pen Co.; co 


hairman, John M. Smythe, Geyer Publications 

EXHIBIT HALL-—Chairman, Keith Gordon, Boorum & Pease 
Co.; co-chairmen, Wayne E. Mitchell, Hodgman Rubber Co 
Benny Allen, American Pencil Co.; Don Birkeland, H. J. Negge- 
smith Co Forrest Booth, Associated Stationers Supply Co 
Phil Boozie Herring-Hall-Marvin Safe Co Glenn Chambers 
American Pad and Paper Co.; Joe S. Domanski, Smead Mfg. Co, 
Joseph M Falbo, Codo Mfg. Corp Reed Ferguson, National 
Book Co.: Tom Gillice Rockwell-Barnes Co.; Harold 
Gould, Wilson Jones Co.; L. J. Hallen, Jr., Henkel Clauss; Roy 
Hansen, The Globe-Wernicke Co Kenneth E. Henderson, The 
Carter’s Ink Co.; Jerry Henningson, Joseph Dixon Crucible Co. 


Harold Heyward, Speed Products C¢ Inc., Norman Hill, Eagk 
Pencil Co J. Richard Hill, Eberhard Faber Pencil Co.; Arthur 
Jansky, The Carter’s Ink Co.; Edwin Kraft, National Blank 
Book C« R Ee. Krumwiedse Elmer Krumwiede & Asso¢ 
Frank Lazowski, Automatic Pencil Sharpener C Tom Loftus 
Minnesot Mining & Mfg. Co Lack Luke, mfrs. rep.; Ralph 
Maneval, A. W. Faber Pencil Co John L. McPike, Weis Mfg. 
Co.; Alfred Mehl, Elmer Krumwiede & Asso Carl Nicoulin 
Jr Sam E. Riggs and John Knox Robinson, mfrs. reps.; Joe 
Rock, Boorum & Pease Co.; Ned Rosin, Amberg File & Inde 
Co W. T. Roussey, Esterbrook Pen Co.; Paul Sarno, Wilson 
Jones Co lL.. O. Schneider, The Globe-Wernicke Co.; Harry A 
Shook, Jr The Sanford Ink Co Neilan Short mfrs. rep) 
C. M. Smith, Jr., A. W. Faber Pencil Co Norman Snideny 
Boorum & Pease Co.; Larry Struckmeyer, McLennon Pen Co.) 
John D. Stuart, mfrs. rep.; Frank Tynan, Rockwell-Barnes Cog 
Harry Venet, Reyburn Mfg. Co Izzy Voda, Wallace Pend 
(‘o.; Lynn Warner, Permacel Taps Robert Warner tockwelly 
Barnes Co Barney’ Way, The Carter’s Ink Co George Ay 
Wilson, Mittag & Volger; Wesley W Wilsor Joseph Dix 
Crucible Co 





National Retail Show Announced 


The first National Retail Industry Show, to serve tie 
equipment, modernization and construction needs of the 
nation’s nearly two million retail stores, will be held Jan. # 
11, 1955, at Madison Square Garden, New York City. @% 

The production, sponsored by the Store Modernization If 
stitute, will be combined with the Sth Store Modernizatiét 
Show which in the past has been held in June 

“The National Retail Industry Show will be a one-stéil 
equipment shopping center for America’s biggest business™ 
retailing,” said John W. H. Evans, managing director. ‘7 
retail industry sold $172 billions of goods last year and 
capital expenditures added up to five billion dollars, whic} 
this show} 
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CARBON PAPERS HECTOGRAPH 
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HECTOGRAPE 


te 

, is not just 
born. Upon markets as upon 
nations, it has to grow. 
Whereas, today, American 
business regards PANAMA- 
BEAVER Ribbons and Carbons 
as traditionally fine — 
they did not get that way 
all of a sudden. Rather, 
their prestige evolved 
through decades of careful 
planning and production. 
Their steadfast quality and 
staying properties merited 
—and won—da fair repute 
which we shall guard, what- 
ever comes. No, you cannot 
buy tradition . . . yet it is 
yours as a bonus, free with 


every PANAMA-BEAVER 
& Peat purchase. 
J Ne gge 
p pi ly UO 
hamb ers 
Mfg Co 


se a PANAMA-BEA VER 


Coast to Coast Distribution 


MANIFOLD SUPPLIES Co. 
19 Rector Street New York 6, N. Y. 


we 4 


i 


me: 


s of the 
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STEEL FURNITURE 
Invincible Metal Furniture Co., 
Manitowoc, Wis. 


Introduction of Modernetté 
alts 


its line of steel ice furniture anr 


the company. They con 
which can be combined in a 
tions to fit the 
to solve 


Modernettes are obtainable in a 


modern colors, including driftw 1 tan 


olive areen and modernairr 





CASH REGISTER 

Regna Cash Registers, Inc., 
175 Fifth Ave., 

New York 10, N. Y. 


The new 
Luxe cash reaister, DO ting 
several innovat 

available. Featured tie. vie, 
ible 2-way indicat 
view window which 
customer and clerk 
and total as rea 
equipped 


inting dev 


machine is 
customer c 
enables the merchant 

termine the value of various 
promotions. The 

a double ribb 

which prints a 

receipt, if require 

built f ah 


te tor extra stre 
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needs of the individ 


troublesome space-planning 


POSTING TRAY 
Shaw-Walker Co., 
Muskegon, Mich. 


ine company states 

No. 4224-D engineered t 
point-of-use protection. The 
trays with cards 5, 6 or 10 
5 heia fF 135% inc 

sise r °| & ae °| 
Tire T a natica 


A device automatically 7 
tion. In case of '¥ 
and locks itselt j 
t or mahogany , ew 
ahog a : 
~-~ ch ‘ i] 
{ 
: 


- 
- 
: 


aera emereaprermro merge near: 


Fire-File posting tray 
provide uninterrupted 
nit will accomodate 


wide and ip T 














ARM CHAIR 
Royal Metal Mfg. Co., 


175 N. Michigan Ave., Chicago 1, Ill. 


hicr 


A new extra-large a 5 W 
ixurious appearance with deer 3 
acrificing correct posture. It 
board meeting | ms, exe 
r ms. The seat features white 
a “age 
pring with @ a y pacded and 
} m rubber a t It is up 
5) 


| 
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Ilstered in any 


WINDOW FAN 
Kisco Company, Inc., i 
2400-40 DeKalb St., St. Louis 4, Mo. 


' 
Available to the trade t tit 20-inch | 
double duty rsible-portable two-speed 
wind sn f tandard or casement win- 
dow T t ; draws in 
tre ) erated from fi 
f r or tat tirr eports it can | 
be reversed in a matter of seconds, needs 
no adjust qu with safety 

ards. 


rm states 
wn comfort 
16S jned for 
or re- 
rubber 

r sped back 





INDEXES 
G. 
426 S. Clinton St., Chicago 7, Ill. 


J. Aigner Co., 


istrated are the firm's new pica space 


nsertable tabs for ring book binders. The 


mpany reports that both the insert 


in the tabs are pica spaced 


+ 
ne Typ t to use the line space lever when typir 


. ' 
eliminates the 


sults in 56 per cent saving in typing time 
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Mou rubaig 


PRE-WAR Quality and POST-WAR Design! 













Demand for this all-new Smith-Corona 
Office Typewriter is terrific. It really has the 
rugged qualities of pre-war construction and materials 
—plus the many advantages achieved by post-war engineering, design and 
other improvements. Secretaries love this all-new “Eighty-Eight”—for its many new 


and exclusive features—-for its brand new tireless “touch,” its speed and its fine “ write.” 


And this is another brand new model... 


the Smith-Corona Carbon-Ribbon Typewriter 


You'll be amazed at the Carbon-Ribbon “write” of this new 
Smith-Corona Carbon-Ribbon Typewriter. For very special 
orrespondence and reports, and for reproduction by offset, 

otolith, etc.— its print-like “write” is really handsome. 


Interchange with regular ribbon is easy and quick. 





SMITH-CORONA INC SYRACUSE 1 N Y_ Canadian factory and offices: Toronto, Ontario. Makers also of 
fame th-Corona Portable Typewriters, Adding Machines and Cash Registers, Vivid Duplicators, Ribbons and Carbons. 
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NEW PRODUCTS continued 


SAFES 


Remington Rand Inc., 
315 Fourth Ave., New York 10, N.Y. 


A complete new line of sates | wn as the Vict 
500 ma tTeatfuring ncealed hinge na Deer 
ket by V afe and Equipment, 
1 rs Re Rand Inc. The 
par ninge are visible from. the 
J€ afe, giv the "600" a stream 
ia as we as aca nal burglar protec 

Sa -§ silat nly thr th dealers. 





FOLDING TABLE 

Midwest Folding Products, 

Roselle, Il. 

Designed to increase seating capacity and add 


ADD-PUNCH MACHINE 


Friden Calculating Machine 

Co., Inc., 

2350 Washington Ave., 

San Leandro, Calif. 

Claimed by the company 

adding and listing machine with a tape 
punch mechanism is their latest prod 
the Add-Punch machine. 


charm to table arrangements tne mpany $ 
new folding half table. Table diameter is 60 
inches, height 29'/2. Featured is the exclusive 
"Du Honey 20 lock, whict yutomatically 


freezes the leas into rigid posit 








than V, inches wide, eliminate 
for repetitive copying and trar 
i: i 


one machine to ano 
as descriptive information, aut 


UPHOLSTERY MATERIAL 


Bolta Corp., 
Lawrence, Mass. 


i 1 ne ina + joa . nit-b > ase | s te 
without error. A window ab ke A w king ¢ y Knit ba: ked vinyl up a 
board also shows eact t nas ¢ placed the market produced ; ntr 

4 > . “sl ! A 
‘ mina proc with Bolta. Called the Arn 
indexed on the keyboard al * 4 
: We Elastic Boltaflex, it has a pliable “hand” and 

, hie mittina -. 
printed, thus permi tear-resistance and stretchability year 
tion. Friden states order f 4 ty service | 

Dlic searin 


accepted for delivery 


months. 


SPIRIT DUPLICATOR 
The Heyer Corp., 

1850 S. Kostner Ave., 
Chicago 23, Ill. 


npany 


754 Conaue 4 4 
t 3 Tr 5] minato 
i 
Th = 4 j mak 
a } 
r f | ny 
J¢ c j r 
> | >| >| “ 
sd t or 
T 4 
+ 
JUP a 
SEL-INDEX A-Z 


CELLULOSE. REINFORCED 


FUSED TAB 
Sell Corp., 





STATIONERY 


Eaton Paper Corp., 
Pittsfield, Mass. 





500 S. Clinton St., Chicago 7, Ill. 
‘ Five x new 

Installation f new ma ner 3 ‘ 

of , Dox pa r you 
made possible the equipping an $ n bes 
additional department conta L ots wit 
of cellulose reinforcement + 36 matcl right 
of guides, index sheet Your Aut 4 or in fine 
A new process is ea ? Ww Te 3 7e ingle 
Lumarith sheet plast heet R 1 x are 

autl 


the Celanese 
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The picture of an efficient office is yours to create...and profit 
from! It starts with your first sale of Sectional Visible Equip- 
ment and develops as your customer's records expand. As his 
needs increase and it becomes apparent that Victor Visible can 
save over 50% of his clerical time, he becomes a repeat customer 
for additional sections to complete this picture of efficiency. 
You sell the complete system, too, because Victor provides 
Forms and Signals as well as the equipment itself. And your sales 
job is made easier by the many dealer-helps available from Victor 
at no charge — suggested Case Histories, demonstration set- 
ups, newspaper mats, envelope stuffers and window streamers. 
Victor Visible is also available in other styles including Books, 
Recordex letter size folders, and Reference Equipment. 
Sectional Visible is an expansible record. It can be Victor products are sold only through dealers. Write for in- 
SOEs to cactien tye eee formation on how you, too, can profit from the Victor Line of 


keep pace with the growth of your customers’ busi- 
ness. No need for them to invest in excess equipment. | record keeping and record protecting products. 




















cs wi 7 vt GQ T OO R_| DEALER SALES DIVISION 
ving ; SAFE AND EQUIPMENT Flemington. Ptand. 
315 FOURTH AVENUE ° NEW Yor kK 1e@, NEW Yor kK 
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NEW PRODUCTS continued 


PRIVATEER PERSONAL SAFE 


Guardsman-Valentine, Inc., 
LaPorte, Ind. 


Made of heavy steel construction with two inches of 
pproved insulation, the new Privateer personal sate 
teatures a tongue and a groove titted door. It 
weighs 50 pounds and is finished in smooth bronze 
enamel. The safe carries the North American Safe 
Association ne-hour 1700 degree label. It comes 
equipped with a paracentric key k or a combina 

n lock and is shipped f.o.b. factory, subject to the 

reguiar dealers discoun 








OFFICE MACHINE 
Burroughs Corp., 
Detroit 32, Mich. 


MICROFILM FILE 
Corry-Jamestown Mfg. Corp., 
Corry, Pa. 


The firm announces the deve Introduced to dealers is the mpany's new 
of a new microfilm file f low cost bookkeeping machine priced within 
use where microfilm is exte / the reach of the ma businessmar Desig- 
handled and stored. The Steel Aas nated the Sensimat 50, the machine can 
. ' : handle such accounting te + ounts re- 
8A414 file has a capacity of 9 andle — 8 aie ree 
, tt ‘ ceivable, a simple ledger posting or receipting. 
cartons of 16 millimeter microt " 
The new features, the firm states, make an 

or more than 500 cart ° ; 
fol f especial appeal ¢ arge firms with branches 

+ ¢ nine ar ar i 

millimeter ilm. It has 1 iraw and to supplement a ntina iobs where 4 
with four compartments ea imited numbe t peratior ; alled tor. 





file stands 57/,"' hiah, 20!/, 
and 285%" deep. The company re 





ports the file now is ava 
immediate shipment. 


LIST FINDER 
Zephyr American Corp., 
95 Morton St., New York 14, N. Y. 





the 4 sqvanced by The 
c n engineered xle actic t tinder 
. ad inde » fA 
rc 3 modates w ‘ and ¢ 
ramping, t any state t 
>| J ste t na °| 
pr c 





CLIP BOARD 
Hedges Mfg. Co., 
2931 Wentworth Ave., 
Chicago 16, Ill. 


A parquet striped woode: 
clip board is being offered 
to the trade in one of ths 
company's latest 

The clip board is made 
of selected kiln dr 


REFILL TUBES 
Panda Pencil Lead, Inc., 
760 Waveland Ave., Chicago 13, lil. 


Introduced to the market ; mplete line 
mechanical pencil lead refill tubes, to retail # 
10c per tube. The leads come in varying degre 
from soft to hard and are available in black om 
colors in both the 234- and 4-inch tubes. They 
packaged 1I2 to a box 


wood and come 
legal and note size 
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ined =—sf Wee of National Blank Book Company 
salute OFFICE APPLIANCES on its “SOth” 


OO RE YN RA PERNT - 








SX 


a re 
_, and here's @ pr S 


ales Force of 





From left to right, Top Row: Fred Coggin, E. S. Towne, 
J. Baxter. Middle Row: O. D. Fielding, F. B. Towne, 


fe es John Marshall, John Selden. Bottom Row: Charles 
ae Sherman, George Savoy, John Hall. 

















We were delighted recently to business for 57 years. We offer our congrat- 
come across a picture of our sales force taken ulations to Office Appliances on its anniver- 
just fifty years ago. We thought the readers of sary and on its growth and progress with our 
Office Appliances, many of whom we know industry. As part of the free press of America, 
personally, might be interested in seeing it and other business publications have a 
these National men of 1904. Actually, at significant role in the nation’s commercial 


this time we had already been in and industrial development. 
arapragT 
Il. 


NATIONAL BLANK BOOK COMPANY 


ing degre HOLYOKE, MASSACHUSETTS 
— 50 years ago our only branch was in New York City. Since then we have established branches in: Chicago, Boston, San Francisco, Atlanta, Dallas 
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SUPPLIES 





E 
cc 
G 
i) he 
It’s mid-year transfer time again. Good selling action } or 
now pays off now. Especially when you sell the + 
€ 
GUSSCO Complete Line of Filing Supplies. 

In the GUSSCO Line you will find stock items for | Pe 
all your daily requirements. That means you can fill fil 
orders right from stock—no costly delays for you or 

ex 





your customers. 


Subdivision Guides! 


You, too, can increase your guide busi- 
ness 100% to 200%. Just ask your cus- 


Every item in the GUSSCO Line is made right. 
The stock is always sound and serviceable. Our mass 


tomers, (1) how many cards or folders 
they have; (2) how often these cards or 
folders are used, and (3) whether expan- 
sion is anticipated? You'll be surprised 
the number of times you will sell 40, 
80 or more subdivision sets. Try it! 


Available in self tabs, celluloid tabs, black 
metal tabs; Pressboard and bristol stock: 
All standard sizes. Quick service on spe- 
cials! 


production methods insure uniformity. Every item 
is priced to get the order. Our prompt, careful serv- 


ice will please you. 


Try GUSSCO Special Order Service. We have 
established an enviable reputation for prompt, speedy 
and careful handling of all specials. Send us your 


next Special. We'll prove it. 





GUIDE SYSTEM & SUPPLY CO. 


NEW YORK 13, N. Y. 
GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL. 


335 CANAL STREET 
WEST COAST REPS. — 
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Gui 


THE HANGING FOLDER WITH ADJUSTABLE METAL TAB 


Pat. Pending 


Every one of your customers wants to reduce the 
cost and increase the efficiency of filing and finding. 
Guide-O-Folders do just that. File clerks no longer 
have to wear themselves out hauling and tugging 
ordinary folders back and forth. Guide-O-Folders 
just glide along with finger tip ease. Faster and 
better filing and finding is the natural result. 


The adjustable tabs enable Guide-O-Folders to fit 
right in to present filing installations. The tabs are 
easily attached and changed at will. They make every 
filing system completely flexible. 


You will make new satisfied customers and new 
extra profits selling Guide-O-Folders. 


Use this kit! 


This handy demonstration kit 
will help your salesmen pre- 
sent the Guide-O-Folder 
Story in a practical manner. 
It is a sure-fire way to demon- 
strate and sell this modern 
way of filing and finding. If 
your salesmen aren’t using 
these kits, get in touch with 
us at once. 











Guide 0 foliin 


d 
DEMONSTRATION KIT 
2 


Trademark 


Transfile 


STEEL FRONT FIBRE BOARD TRANSFER FILES 


Many of your customers will tie up their 
transferred records into bundles and toss 
them in a vault where they will be practi- 
cally inaccessible. They will—unless you 
show them the modern, low cost, TRANS- 
FILE way of keeping permanent and semi- 
permanent records right at their fingertips 
always. Made of heavy fibre board for 
economy, TRANSFILE FILES are so re- 
inforced that all the wieght of the drawer 
and contents is supported on steel. They 
can be interlocked and stacked as high and 
wide as desired. No tools, bolts or nuts are 
required. There is a size and style for 
every record requirement. 


3 STYLES ¢ 13 SIZES 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET 
WEST COAST REPS. — 


GUSSCO SALES INC., 


NEW YORK 13, N. Y 
337 WINSTON ST., LOS ANGELES 13, CAL 
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COLOR DOTS 

Avery Adhesive Label Corp., 
Monrovia, Calif. 

A new line of self-adhe 

simplify methods of ding n 3nd 
offered retail stores. 
three colors—red, green 

come in sheeted form. T 

the dots are easy to ( tick tast 
may be removed without 

delicate surface 





MAIL BAG RACK 


Can-Pro Corp., 
19 E. McWilliams St., 
Fond du Lac, Wis. 


The company ar 

marketina a new 

mail bag rack 

which mail bag 

hung and convenient 

The mobile rack ps 
operation and baa 

longer, the firm 

racks also are ava 

wheels and handle tor opera 
tions requiring exter t 


ing of circular 
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1900 MODEL FILE 
Western Mfg. Co., 
Aurora, Ill. 


They Are svailabDle 








NEW PRODUCTS continued 
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CONFERENCE TABLE } " 
Mutschler Brothers Co., 7 
Nappanee, Ind. 





St wr é é , 7; r Serie 
222 t e Tat T ne tT ma 
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r W T k mpany 
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SORT-O-FILE 
Associated Industrial Designers, 
3726 Effingham Place, Los Angeles 27, Calif. 





Sort-O-File trated here come n mode 
taining 100, 150, 200 and 300 divid in either 
etter anda . x divider 
. ay T + dino te 
Tt a Ww e| th pla a 
ay. The divid mpany are Sort 
Ma n t a f llower 
K 5 and a " j ders t 
nd a a =| ters are 
te ade 


FURNITURE RESTS 


Armstrong Cork Co., 
Lancaster, Pa. 


tirm rep 


protect + ors trom every type at firenit ire 
egs on the market esigned on modern if 
nes the rests mpiement 4 T T , 


nterior furnishings. A model specifica 
patterned for metal tubular furniture. is 
hown at top left. After insertior tube 
parachute washer expands t¢ 
rkina loose. ‘ 


FIFTIETH ANNIVERSARY ISSUE OA — 6/% 0A - 


inued 
















/ 
| 
"| 


yp 


J, NS \\ 
A” YEN 






WAN = W 
WZ A pSSS 


NW 
WW 


iy 
J 
( 


f 





off § ’ 
oF 1 \ 
\ 2 +} 

7 \ 


















Florida schoolteacher backs her car over 
Royal Portable; damage, *525 


It happened in Miami, but let Mrs. Madele 
Hutchins, high school teacher of that city, tell the 
story in her own words: 

“As I backed my automobile, which weighs 
4400 pounds, out of the driveway, I ran over my 
Royal Portable which I absent-mindedly left in 
the driveway. 

“This was one of your Quiet DeLuxe models with 
the Fiberglas-plastic Carrying Case. When I got 
out, I expected to find the case and the typewriter 
in little pieces, but much to my amazement, the 


case was just crushed in where I ran over it. I im- 
mediately opened it and pushed the case back in 
place. And, to my complete surprise, I found that 
there was only minor damage to my machine.” 

The damage, according to Mr. Semmelrath, 
Boulevard Typewriter Company, Miami, to whom 
Mrs. Hutchins took her Royal Portable for repairs, 
was only $5.25. 


Did we say “Rugged Royal’? Convinced now? 
Note: $5 for every true story about Royal Portables 
that we can use in Office Appliances. 


Be sure to visit Royal's Booth at the NOMDA Convention in St. Louis this June 


Rugged RUYAL portable—the typewriter 
of a lifetime for a lifetime 
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NEW PRODUCTS continued 






CALCULATING MACHINE DESK 


Berger Mfg. Div., 
Republic Steel Corp., 
Republic Bldg., Cleveland 1, Ohio 


A 












STEEL-PRIDE OFFICE 
CABINETS 


Steel Service Mfg. Co., 
Steubenville, Ohio 


A new line of office 
for offices, factories and 





























FLEX-BLOK TRAY 


Diebold, Inc., 
Canton 2, Ohio 








tutions utilizes the prir A Ww W ss been 
known as ‘Jet-Lok Jesigqned de 
tion claimed to save man-! artment Ad 
required for assembly antages ar filin 
front, sides and back pace, wider 1 5 , 
Steel-Pride cabinet de bilit r record t and 
gether to form tight, U-t asy handlin 3 ty anne 
inter-locking joints a ype nstr are 
entire length of each numt eat t k tandard 
A basic construct ngth Th 5 


is the use of a paracentr 
type lock built into the ha 
which locks doors at 
places by means of acama ' 
rods: All cabinets ar t 
plied in either ffice ara 
forest green. OFFICE SAFES 

Gary Safe Ce., 


1020 Crocker St., Los Angeles 21, Calif. 
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CALCULATING MACHINE 
Facit, Inc., RETRACT-O-BALL PEN 


500 Fifth Ave., New York 36, N.Y. All-Rite Pen, Inc., 


Hackensack, N.J. 
The Facit NTk 


atin na id k 3 

ne . 2 ne } Trix Tea t *] T ea varre and 

Fac T In Not }é rna >| } TNe ) Tact er i? 

fice te epnone NTK ed } K-O nk Tt Tne ex isive A Rite 

to be a moderr trea ned ve M yraphic writing-point It is said that 

the TK mode! and simed to be par tests have shown the pen ight weight and 

ticularly adapted + nt nesse hand tatigue. All-Rite refill cartridges c 

where portability ntia r where rubber sleeves which permit a quick ren 

elex tric oO itlet ar s pr arr Dea a snd easy insert r +t the new ne with 
multiplicatior ; r scairion ana t mbobination available are tire red and 

traction are said + hye me hed } | elvet black and gold. Ink color 


nm 
x 
2 


the machine $.49 and the 
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How To Make An EXTRA Profit On Every Stapler You Sell! 


Every time you sell an ACE Stapling Machine be _ tearing papers or finger nails. Handsome, colorful 
sure to include an ACE Staple Remover . . the plastic moldings form a perfect fit for fingers. 
world’s finest! For, no Stapler sale is complete __Like all ACE Stapling Equipment, the ACE Staple 
without this useful tool. Remover gives TOP quality and TOP value. For 
greater satisfaction to your customers . . greater 


Millions of ACE Staple Removers are now in daily profit to yourself, stock and feature the complete 
use. Their smooth, efficient performance mever ACE line! 


fails! Staples snap out quicker, easier, without SOLD THROUGH DEALERS EXCLUSIVELY 


SOME OF THE STAPLING EQUIPMENT MANUFACTURED BY ACE 





ACE PILOT ACE STANDARD ACE SCOUT ACE LINER ACE CLIPPER ACE STAPLES 








3415 NORTH ASHLAND AVENUE + CHICAGO 
IN CANADA: ACE FASTENER (CANADA) LTD., 6705 UPPER LACHINE ROAD, MONTREAL 28 * 770 DU PONT STREET, TORONTO 4 
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iversary 
Appliances” Twenty-fifth Anniver 
Office APP 


june, 1 929 








RE IS A MODEL FOR 


ONED. THE TO MEET 


UNQUESTE \ND A STYLE 


+ ' 
- ~ 


a T 


WE SAID IT IN 1929... 
WE REPEAT IT TODAY! 

S$ THE QUALITY OF JASPER CHAIR 
COMPANY CHAIRS IS UNQUESTIONED 





The same honest craftsmanship, the same careful attention to 
detail that has always marked this fine furniture goes into every 
Jasper Chair Co. chair of today. Our high standard of quality 
has never faltered; it never will. And that makes for permanent 
customer satisfaction. 

Typical of the advanced design of today’s Jasper Chair Company 
chair is No. 884 illustrated at the right. 


JASPER, INDIANA 


a) Jasper Chair Company ™ 
fs) Jasp pany 
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4300 GROUP by Stantarn 
ieldwood 


Fieldwood gives you a complete, modern office furniture group for the executive and 





his assistants — and a convincing array of sellable advantages. Fieldwood is 


versatile — equally at home in modern or traditional offices. It is flexible . . . designed 


to combine in modular arrangements that speed work flow and solve space 


limitations. It is beautiful to look at. . 


comfortable to work on. And, above all, 
Fieldwood is wearable 





.. finishes are wear-proofed ... joints are moisture-proofed 
... drawers are custom-fitted . . 


panels resist delamination 


. .. posts never dent. 
STANDARD FURNITURE CO., Herkimer, N. Y. 
A — 6/9 OA~ 6/54 
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BALL PEN 
Scripto, Inc., 
Atlanta, Ga. 


Thee scriptomatic, the firn 

retractable ball per sas Gale 
with an eye to the student and stenoarapher 
trade. The pen, priced “ a a 
produced to provide a lightweight art 


at a low initial cost The per = ; 
Scripto writing characterist r dir 
natural slant writing and patented ba 
point. It available ir paque 

topped with a ntrastir 


BACKREST 
DoMore Chair Co., 
Elkhart, Ind. 
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PACKAGED OFFICES 
The General Fireproofing Co., 
Youngstown, Ohio 


> Sierra 


and the Cascade packaged offices are now ava 


able in modern meta! business turniture utilizing de 
The offices can be bought in one mplete package 
with recommendations for drapery, carpeting and paint 
ided. In the Cascade office (top picture) desk, tel 


phone stand and bookcase are finished in Gler 


greer witl 


Textolite tops. All aluminum surfaces are bronze-gold. Car 
peting, drapery and wall colors are selected to harm 
with the furniture. The Sierra office (bottom picture) ha 


desk and console unit finished in Manila tan wit 

Text Te Tops. Al aluminum includir } neir and 
bronze-gold anodized finish. The package does not ir ie 
Jesk top ornaments, rugs or drapes. 


ASH RECEIVER 
Loumac Supply Corp., 
327 E. 103rd St., 
New York 27, N. Y. 


Designed originally for the United Na 
tions by Atk Soren 1 bras 
and f h rece bines mod 
rn sty and sturd truction. The 
base 4 ron, f | gray 
black ename and weighted to resist 
tipping npty a and Jarette 
pu 1é gownwere 





-NEW PRODUCTS continued 
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ine IDEAL FOR ANY 
| MAN AT A DESK— 





Jo. 4042 
PENDAFLEX 


desk drawer outfit 





and ideal for starting the 
PENDAFLEX PURCHASING HABIT! 


| This Oxford Desk Drawer Outfit often is the enter- 
| ing wedge to big profit-protected Pendaflex sales. 


The man or woman with Pendaflex in the deep 
} desk drawer shows it off. What more natural than 
+ to extend its speed and convenience to the gen- 
eral filing operation where Pendaflex can save its 
cost many times. 











Try this technique. Follow up each sale of a Desk 
Drawer Outfit, and you will follow through with a 
surprising number of full scale file installations 
of Oxford Pendaflex. 








Ask us to help with window stickers, newspaper 
mats, and circulars—and send along your stock 


order, too. 


FILING SUPPLY  Combany. INC, 
Garden City, N. Y. -3- St. Louis 6, Mo. 








AFTER PENDAFLEX® | 











FILING FOLDERS - FILING GUIDES - FIBERBOARD FILES - INDEX CARDS ~- RED FIBER ENVELOPES - PENDAFLEX 


enema _eeetneemienell 
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The Mayfair Co., 
315 N. Desplaines St., 





ES SALES 
4 3 sti MULATO 





CRAMER POSTURE CHAIR CO., INC. 
KANSAS CITY 6, MO.—A new genera! cat 1 and a serie 
of brochures on individua ts in ¢ a ee 
up the most elaborate present produced by Cran 
The pamphlets cover 
chairs, aluminum ‘“'stop-ster 1d tility and 
series of posture chair 


business chairs and t 


CUSHMAN & DENISON MFG. CO., 153 W. 
23rd ST.. NEW YORK II—A new packing, de 


signed to give more 


master felt tip pen is reported by the pany. 
Included with pen as a A 
a 2 oz. can nk, 2 


assorted felt tips and t 
special feature of the lay 


can. It is placed at h ar 


spill after the spout ha 









1205 CHARLOTTE, 














PERSONAL FILE CABINET 


Chicago 6, Ill. 


ed 
4 yaTina 
e 
é rials. TI 
wide af nd 10 
Wi noe loc k 
ors & a 43ree 
ar cabine 
> weeK 


LYN |, 
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continued) 





“owes. 


C-THRU RULER 
C-Thru Ruler Co., 


839 Windsor St., Hartford, Conn. 
Available now the mpan\ new multi-ys 
12 inch C-Thr Jesigned } aSSTOOMS a 
engineering department t nade of trap 
parent plastic in a rted sith ne ede 
calibrated witt es and t mete 
The eight cut t aid grea 
in teaching the fundamenta f arithmetic. 














pany tart 
in the May 


r ' . 4 j r T 
heme Y Neea | Velve t ret 


t pencil that writ witt Homogenized lead 
t Ball Penc the per That write with ink, 
naing says L A rt ing 
1Iotion manaaer tT The mpany rnat Dusiness 
need both types of writing inst r effici 
~ hf op 
rat iradge advertising nedule if des 


NU-CRAFT PRODUCTS CO., ie PACIFIC ST., BROG 


N. ¥.—The company sased its 
nh @ number of new ¢ } t r 3 1a rt-o- 
rporation box 
bill box, t 
» stee 





W. A. SHEAFFER PEN COMP 


FORT MADISON, |OWA—A spe 

AMBERG FILE & INDEX COMPANY, KANKA- Jack f ard is be 
KEE, ILL.—A A j Jea f note the # 
ale wing at 1 mechan 

t Am? t I vers, Dinde jraduat itt The co 





No other file at this low price has this really full suspension. 25% 
more filing capacity. The last folders in these files are as accessible 
as the first. Smooth gliding drawers, spring compressors and guide 
rods. Olive green or Cole gray baked enamel finish. 


< FOUR DRAWER LeTTER SIZE $39% 
1434" wide, 52\4" high, 265%" deep, No. 204 
F.O.B. YORK, PA. 
LEGAL SIZE 
17%" wide, 524" high, 265%” deep, No. 504 $49.95 


Plunger type lock that automatically locks all drawers, 


$9.00 additional. 





FIVE DRAWER LeTTER SIZE $§9%> 
1434” wide, 60” high, 265’ deep, No. 205 


LEGAL SIZE FIVE DRAWER 
17%" wide, 60” high, 26%” deep, No. 505 $62.95 


Plunger type lock that automatically locks all drawers, 
$10.00 additional. 








TWO DRAWER LETTER SIZE > 


14%" wide, 3042” high, $97” 


24” deep No. 202 


LEGAL SIZE 17°4” wide, 30%” high, 
24” deep No. 502 $37.95 


With lock that automatically locks 
COMPAW - both drawers, $4.25 additional. 
A sper 


s be 
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OTOGRAPHS OF ALL COLE PRODUCTS AVAILABLE ON REQUEST 


COLE steer EQUIPMENT CO., INC. 


NEW YORK 285 MADISON AVENUE © CANADA 









COLE’S NEW 
















The “MERCHANT’S” File 


Just right for your office. A file cabi 
storage cabinet and a concealed secret 
all in one. Made of heavy gauge steel. 
tains: two ball-bearing letter files; a dn 
for cancelled checks, or 3x5 or 4x6 index 
(3200 capacity); two adjustable compa 





under lock and key; a steel safety vault d 
protected by Dial-lock plus an extra 
door under lock and key (only YOU kn 


No. 1370 49 vault’s combination). 3242” high, 3012” 


With plunger-type lock that automatically locks 7 deep. Cole gray or olive green 
all drawers No. 1370PL $57.45 enamel finish. 





ead o 


Cabinets listed on this and opposite page available in grained Mahogany, Walnut or Knotty Pine finish at $12.50 addi EXE 
1878 


f the Rockies 


CUTS OR PHOTOGRAPHS OF ALL COLE PRODUCTS AVAILABLE ON REQUEST 





COLE street EQUIPMENT CO., INC. 


NEW YORK 285 MADISON AVENUE © CANADA ‘Soiorrerin srecer ontat 























ACTUAL SIZE 
OF LOCK 


CE!) the “EXECUTIVE” File 


fused wi Contains: Two ball-bearing letter files; two storage compart- 
'Z@ Of jk) ments under lock and key; two drawers for 3x5 or 4x6 cards 
4s 
blown, 6400 capacity), a sed for cancelled checks; plus a secret 
E! vault. 3742"’ high, 3 wide, 17’ deep. Cole gray or olive 
—, ws 478 59 
With plunger lock that automatically locks all drawers, No. 1478PL $67.45 


e 

cabings 

ecret 

steel. @ 

; a doe 

4i 4i e 

index a The “DIRECTOR” File 

npartmé These files will pay for themselves by preventing petty pilfer- 

ault d age. Contains: three ball-bearing letter files; two adjustable 
storage compartments under lock and key; plus the secret vault. 

>xtra 372" high, 30’2” wide, 17” deep. Cole gray or olive green 

U kno finish. 

; No. 1473 
een 


With plunger lock that automatically locks all drawers, No. 1473PL $61.45 






The “DIRECTOR” File with legal size instead of letter size drawers, 


ye EXECUTIVE” File with le i 
2.50 add { e egal size No. 1873 ............. aie $56.95 


lead of letter size drawers 


P1878 $69.95 No. 1878 and 1873 available with plunger locks at $7.50 additional 


SEND FOR OUR LATEST CATALOG 


COLE steet EQquipMENT CO., INC. 


oe NEW YORK 285 MADISON AVENUE ¢« CANADA 





FREE 





A set of interlocking stack 
furnished FREE with each Pr 
They interlock securely for st 
as high as the ceiling. 
Ld 


| Pan | 
2 
save with PRONTO ; i 


Ruggedly built of 275 lb. fibre board, 

reinforced with steel on the shell 

and the four corners of the drawers. 

Beautifully finished olive green steel drawer fronts 
match your regular active files. 





Single Carton 
Used for | Width Height Length | File No. | Lots _ Lots 
*Letter Size 12%" 10%” 24” | 1210L | $4.45 ea. $4.35 
*Legal Size | 15%" 10%” 24” | 1510L 5.60 ea. 5 
Check Size 19%" 4%" 24” | 1941L 00 ea. 
8x5 Forms (2 rows) | 107” 8%" 24” 108L 125 ea. 4 < 
Freight Bills 9%" ° ia 24” | 1971L ea. FOLLOW BLOCKS 


45 
5x8 Forms 8%" 5%” 24” | 1851L 10 ea. LETTER SIZE +4 ade te 
4x6 Cards (2 rows) | 127%” 5” 24” | 1245L 5 ea. $5 50 
*Ledger Sheets 12%” 12%" 18” |1212M 5.70 ea. LEGAL SIZE 


*Packed 6 to a carton — All others, 12 to a carfon CHECK SIZE $3 00 


SANITARY BASES — Available for every size Pronto .... 





WRITE FOR LATEST CATALOG 


b gher 


pronto -——S 


OA - 
TORAGE FILES PRONTO FILE CORPORATION, 285 Madison Ave., 
COLE STEEL INTERNATIONA '. a 
CANADA 329 DUFFER N STREET, pp 


SNARES 








} 
\\ 


¢ 
AN 


STILL'FRONT PAGE’ NEWS! 











5 stacker 
ch Pronts 
for stackin 


eiling. 

























$188 


(PLUS F.E.T.) 


EXCLUSIVE INTENSITY CONTROL COMPLETE ROLLER RELEASE 
-»-release and re-set roll pressure .--relaxes pressure on all rollers. 


st will ei be “ae 
t will without changing intensity Prevents “flat spots” —reduces 
or pressure setting previously 





replacements. 
selected. 


NEW FLUID CONTAINER 


BLOCKS POSITIVE MARGIN ADJUSTMENT 
TIONAL ° ile . 
i aol ...exactly positions copy on each ..-all aluminum—contour design. 
4 sheet or postcard for faster, neater Easy measurement, faster flow, 


work. economical draining. 





Write today for the full story on this newest Copy-rite. 


a WOLBER DUPLICATOR & SUPPLY CO. 


1203 CORTLAND STREET, CHICAGO 14, ILLINOIS 
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R.C. Allen gives you today’ 


CASH REGISTERS 





ADDING 
MACHINES 


... by R. C. Allen are available in both 
hand and electric models from 6 to 13 
column capacity. There is a model for every 
business use to take the work out of all 
figuring operations. All are built in the 
R. C. Allen tradition of unrivalled quality. 
They embody advanced features that as- 
sure the exceptional speed, ease of opera- 
tion, and unfailing accuracy found only in 
the R. C. Allen VisOmatic adding machine 
line, 








... by R. C. Allen combine protection 
and information with adding machine 
convenience. Sixteen specialized mod- 
els to serve every cash registering 
need range from all-purpose low cost 
Model 100 to multiple-total check-out 
models for supermarkets and drug 
stores. Illustrated is the 4-total Mode] 
355, an efficient economical register 
for every store where sales are item- 
ized and receipts issued. With all its 
advanced features it is surprisingly 
low in cost. 





\ 


\ 


\\ \ 
\\\\\ 


\W\\ 


\\\! 





’S greatest office machine values S15 


- 


S| | EWRITERS 


ection ... by R. C. Allen are making history. 
achine The brilliant new VisOmatic type- 
1 mod- writer with 38 points of superiority 
tering gives you the only margin that is both 
W Cost | visible and automatic plus the exclu- 
ck-out sive “Quick-Switch” platen to trans- 

drug form it into a specialized machine in 
Model a flash. The superb styling blends 
g ister | with the decor of any office . . . and 
» item- the VisOmatic costs no more than or- 


all its dinary standard typewriters! 


singly 
The famous “R. C.” Model type- 


writer is a full-size standard type- 
writer now available at the lowest 
price in history. Has scores of fea- 
tures, famous R. C. Allen rugged con- 
struction for every typing job. 


F- KK EERING 
M HINES 


... by R. C. Allen are designed and built for 
utmost service, maximum dependability and 
low cost. The economical desk Model 1302 
has modern front-feed carriage, automatic 
tabulation, automatic credit balance and is 
fully carriage controlled. Here is the ideal 
machine for accounts receivable, payroll, all 
commercial bookkeeping. 


@ full details are yours FREE! 


Write today to the factory sales division for 









full information and colorful free literature 


on the complete line of R. C. Allen business 






+g 
4+ 
machines. There’s no obligation. 4 C. (blen 
BUSINESS 
MACHINES 
— ~ 


R. C. Allen is the only manufacturer of business , : 
R.C.Allen Business Machines, Inc. 


machines selling such a complete line through 





independent dealers everywhere. 680 Front Avenue, N.W., Grand Rapids, Mich. 














GUARDSMAN-VALENTINE, 
PORTE, IND.—A new fold: 
duced tor dea er r rder + 


scribe the new design 


INC., LA 


sates. How the sates mee t 
for Underwriters’ Laborator 
and ''T-20 
brochure which provide 


Dourqgiary labe 


dealers. 


MAYFAIR INDUSTRIES, INC., 9 E. 59TH 
ST., NEW YORK CITY—A w br 
chure proclaims the Mayfair 

finest in aluminum folding cha U 
of the products are detalied { 

hotels, hospitals, scl ;, and 

cluded ére a number f 
installations of chair 
plete specificatior 
nished. 


MURPHY CHAIR CO., INC., OWENS- 
BORO, KY.—The firm recently 1 4 
dealers its 1954 cata 

It is generously illustrated a 

description of its product 

slogan: "There's a Murphy 

Purpose.’ A price 

catalog. 
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SCRIPTO, INC., ATLANTA, GA.—A new 


New York !0—The f : j é ve 
Ww Att 
x Type 
9 
Ja 


CLAROTYPE COMPANY, 26! 
WAY, NEW YORK 7, N. Y.—Pictured 





SALES STIMULATORS continued 


~ + + Ser 


REMINGTON RAND INC., 315 Fourth Ave., 


fails 


‘ LOWEST PRICED \ 
Liquid Duplicator 


MASTER ADDRESSER COMPANY, 6500 
W. LAKE ST., MINNEAPOLIS 16, MINN. 


7 lat; The latest addit 
No ink or ge’atin a = 
i ; displays now available Maste Addre 
required 
dea di 
e Ma ; j cator, 
€ wa | 
ciuging day | ji t } 
os Oh Oy at 3 as a 
rf n+ T onl 
ipplies pla dist lay 
ang when r al 
4vaiiad 





THE HEYER CORPORATION, 1850 §. 


ERIE ART METAL CO., 18th & SCHAAL KOSTNER AVE., CHICAGO 23, ILL— 


AVE., ERIE, PA.—A new cata Heyer © pon books have 
etal basket hampe n boxe snd sand beer vailat t Jeale ] ; aies idea 
Ww ava 1954 a C 
y 4 r a ng 
Ar jed 3) | ce a 
a >| payr mer, it 
1 han 3 d yk Juan 
3 + s'e@ W e « e orde 
Tt | vailab 
ree Gepés 


BROAD- 


a d } ea Dy 


DONIE DESK & MFG. CO., GRAPEVINE 


dividual package Executed ir TEX.—The pany ed to dea 
5 . a eme. the cart er + + + » + rs, profusel) 
nea t take ++! r ‘ r +h, alt strated = st ed P » tw pace spread 
4 nd d s table whid 
a a Dé 3 pede nm more ind 
display. Furthe tormatior a viduals t¢ 3\ eady access to the working 
a area ance To Tne 

ht 
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color change in minutes 
500 
1. 
1850 § CVo/ > 
5 ILL lon 
UY mj 
For the first time the unique B D C makes it easy and practical to use colors with an apf 
office mimeograph. The B D C design, eliminating the drum and ink pad, uses only 15 
a thin film of ink that can be cleaned completely in less than one minute. Re-ink 950 
with the second color, change the stencil and in less than 3 minutes the first “er 
copies of a two color job are stacking in the receiving tray. This is only one of the 


fabulous advantages of the B DC, the mimeograph that can never leak, that always 
keeps the operator clean, that is designed like a printing press and produces copies 
that are printing press quality.Write for complete and detailed dealer information. 


apevind Bohn Duplicator Corp., 444 Fourth Ave., New York 16, N. Y. 


vo nd REX-ROTARY 
“| 
: 
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50-Year Firms—Retailers yreat nephew of the founder, have a total of 194 years’ experience 





Now headed by Paul W. Dancker, president, the mpany currentl 
Continued from page 84 provides complete service of office planning, furnishing and decor 
atina nw Jj and stee! £ rniture 


to the one it bears today. In the early days the company shared a 
25-foot, two-story building with Chas. H. Fry who sold watche 
cutlery and jewelry. The Conner store d books, stationery, gold 
pens, music and pianos. 


COUNTY STATIONERS, INC. 
532 E. Main St., Ventura, Calif. 


Jonn J MacGregor startea tne 
ness in 1898 under the name Vent 
News Agency, later changing it to Ma ‘ 
Gregor Brother when his brother Ar 


drew joined the firm. When Andrew 
turned to ranching, the company name 
was changed to John J. MacGreg 
Stationers. During these years MacGre 
jor's was a an agent for the We 
Fargo Expres Co. 

The present name of the company 
was adopted in 1938 when Jack Skinne: 
purchased the business. In 1939 M 


Skinner was joined by B. F. Hender 


ne 


and the business became a partnershig 
ntil it ncorporation in 1946. Wher 
Mr. Skinner retired in 1951, Mr. Her 
Jerson became president, with Newt 

Piper ecretary:; and Edward Cowie Ventura News Agency, 
veteran with the organization, treasure forerunner of County 
The company moved into its own modertr Stationers, as it looked 
tore in August, 1952, where it carrie during the Venture 
ffice furniture and machines, commer Street Fair in October 
and social stationery, and gifts. 1900 





Conner’s back in the early days 


H. B. Ransom purchased the poration in 1937, shortly after FIDLAR & CHAMBERS CO. 


the death of E. R. Conner io: ae ee ie ee mer elected president 118-120 E. Fourth St., Davenport, lowa 
and two years later Walter E. Maddock was appointed manager 


The opening of the new Conr tore at 1313 Houston, in 195! The pers thought to be the Gest printing and ie 
came as a fitting climax to the 4 year t cessful growth. The upply firm in the stete of be et gee =— 7. 
new store consists of three f t rs and a mezzanine which affords It was operated as partnerships until 1920, when it was incorporated 
ample room for the display of greatly augmented stocks >of modern President of the firm, Frank river, hes been witn tix sitet .- 

more than 65 years. His tw ters a are stockholders in th 


steel and wood office furnit 


tirm. \ 


DANCKER & SELLEW, INC. 
Timothy G. Sellew founded busine 829 on the te 237 Asylum St., Hartford, Conn. 


that is now | Broadway. The desks were made in |} hop in New | ‘ 
ark, N. J., and were trucked | e and wagon to New York City It was about 55 years ago wh eente-t: 
Fischer bought out a dealer in newspapers 
ana maqazine a tart trom wr yrew 
present large busines tat 
tice equipment and photography pr 
Branching t over the years, he opened a 
ff e turniture Gepartment in {Vic 





In 1944, Mr. Fischer took tw f 
will niry William S. Blect wr te] 
been with the firm 20 years, became vice- 


Founder 
Gustave Fischer V 


president; and Harold .Stahl,. treasurer rs Jaughte L 
srved a ecretary and assistant treasurer 
Mr. Fischer has been a member of NSOEA a t since if 


eption, and a charter member and past president of the 


Valley Stationers Assn. He is a past director of mar rqani 
| ; AS 


® ah - . 
r ana a agirector oT the Banker Nat nal Lit rar 

: aid 

Montclair. N | and the Benef . f f New York alGS 

and 





GOOD OFFICE SUPPLY CO. 
Tiffin, Ohio A 


Sellew’s at 1 Broadway in 1829 


Many famous personages did th Mr. Sellew, ir Jing The business was founded in 1875 by two brothe Will H. Goo a 
President Grant, General T. C. She yn and three former president and E. R. Good, and operated as a printing shop and eae bo 
of the United States. The first N York office of John D. Rocke tore. After the death of E. R. Good, it wa perated under ™% 
feller was furnished by th n. When the New York World name of Will H. Good. About this time the fir ed to a Mm OSA 
Building was erected, ''T. G. Sellew furnished the World ation on the main busine treet GENER 
Six member £ the firn : 1 Edward Sellew Delamate n 1925 the mpany wa P f sted nde the present nam 
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Agency, | 
County f 


it looked 
vV enturo 


October 














When you equip your offices 
with Art Metal Desks 

and Chairs fitted to individual job 

functions you will get 








..Sustained work from each office employee because 


working comfort is the first consideration in the design, construction and 
operating features of job-matched Art Metal New Century Desks and Art Metal 
Correct Si iting Office Chairs — 
.An end to fatigue caused by needless reaching, bending, and moving around, 
because Art Meta | organizes each desk for all- day working convenience. Art Metal chairs provide full 
natural body support with exclusive ‘Tilt- Action’”’ Seat and “Live-Action” Back — 


Time saved, errors avoided, work made easier—in short, /ower overall office work cost. 


With the most complete line of executive and general office desks and chairs ever developed, your Art Metal dealer 
or branch can render valuable service in organizing efficient work stations for your office. Consult the “Yellow 
Pages” under ¢ fice Furniture or Office Equipment, or write Art Metal Construction Company, Jamestown 8, N. Y. 


f oe Pad 


ASK FOR tl Arc Metal 





eflicic = For 66 years 
se of off rk stations —— the symbol! 
| > = of the finest 
Manual of Desk Drawer Layout “= in office 
Correct Sit Posture | ae equipment 
and systems. 


Art Metal ‘New Century” Desk ~~ 





SENERAL OFFICE AND EXECUTIVE DESKS + CORRECT-SEATING ALUMINUM OFFICE CHAIRS - FILING EQUIPMENT - WABASH FILING SUPPLIES - POSTINDEX VISIBLE INDEX CABINETS AND SYSTEMS 
As seen in TIME, May 10... U.S. NEWS, May 21... and other national magazines. 
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: and the following year the print shop wa the busines 933 and tinue to operate it today. The nan effersons he 
tinuing as an office supply and book stor I r f W. H been kept as a trade style altt th the last f the fam 
Good, Eugene A. and Herbert, took er the business and have lied a rt time aac 

| operated it since 1938. A sted with then Eugene A. Good n 1950 the store was complet 5 | f thee 
ment of mor 6,000 On th 


Jr., and William L. Sheely n-law of E. A oO Na BR 


GREGORY, MAYER & THOM GO hidareant to endied Gen 
41 Cadillac Square, Detroit, Mich oe wee ices 
in 1899. the firm went into | sin sated. hes | a 

and blank books and offering a limited printing service. Three yea 
wee stan F. F. HANSELL & BRO. LTD. 


later, when it was necessary to move to la suarters. o 
C A. H. Thom was the 131-133 Carondelet St., New Orleans 12, La 





ture was added to the var 
Set - Lativg ntactir P ‘ | r e | 
outside representative by bicyc Alfred Founded 1873 by F. F. Har 


Mayer was superintendent tr TT T ror The rationery gepartment +} r r | distrit 
, " npany yinally $ 
was under the supervisior tT W am oO r and Robert F re rt c 
ex DOOok r 
: - SS ul £4. KA Re. fae ‘ 
rie wno rerirec er vir 7 e| inftere i 
Ba . 1 4 a or moder tT year t had the ex 


in 1924, rT 
‘ WistriOut T a autnorizeda text t k 
In 1903 a printing plant was ¢ ised 1 Robert W. Hamilt Sin 3 — 
e ‘ ste 





joined the firm and assumed t¢ :aer t of the new depart in additian ’ | Susnttuce 

ment. Although in those da t mpany ed the standard alt we, sesh dads cae 

horse-and-wagon delivery syste t wa first to ad off CE cdthea = Founder Hansell 
motorized delivery service ha } pur ea a Rapid" mot nent manufacturers as well as manufacturer f seating and iam 


truck in 1904. Today seven d y t k erve the Detroit area tutional furniture. A four-story retail | ding pied in fe 
In 1914 the company erected its own nine-story building on Cadilla Ronuk af } ‘6 aie 
3 ea New riear as we ) T argqe ware e with Over 
Square. Two years prev y a branch store 1d been opened 85 000 suare feet f space. 
Lansing, Mich. M , f Hanse 1} r £ 4h 1¢ ; pre Jent He 
With a personnel of 195, ¢ f an mpletely furnish office sh 4 : f : 
me be * ae bite beat F. F. Hane 


of any size as well as handle print nai nd lithographing Ae eS we Teese _ ete j ed th 
From one small! store to f moplete ; f supply” is a : . 
' -s ate of sna until | Jeat ea Hayes serve 
notable achievement but { =n greats 
>| 





progress. 

With the passin y of Robert Hamilt 4 
by the death of Alfred J. M n Sept be the tirm is 
inder the direction of Charl A. H. 7 } ted by G ’ HAGERSTOWN BOOKBINDING & PRINTING CO. 
Thom, Alfred J. Mayer, Jr.; and je Wat 100 W. Franklin St., Hagerstown, Md 


r na j 9703 the tirn t 1 ; ot . ary las: 


THOMAS GROOM & CO., INC os atlanta ise Peg Fost 





105 State St., Boston, Mass. é pany particularly »m ployee 
irae eo a 
i ec J Ww re er z, general manaas rer an 
This year is the I2Ist anr se Groom & | J S or am 
4 f° ) tant tary, wr nas bee wit the tirm ?¢ 43 vears: Me 
of Boston, a firm which has flourished sir oe ee OS arr aa 
‘ : Alice Shank. forelady of the —_ bos desertment. Gane 
longer than the average b oo é “ | 
. : A y i y ar f ee ‘ re) rato 
of all but our first six president Ww 1+ n Adam na pera 
ina verteral tT 38 year 


Jefferson, James Madison, James M e and n Quincy Adan . . 
The stationery business of Bost n the early 1830's was confined mimer GNe toremen OF tne CcoMmi j 1s been wilt 
to State St. and the immediat ty, There were ver Holma pa ver years 
i saait T Mr. Fc TZ, OTT ] t the ftir V. Jamison 
at 96 State St., John Mar s+ +t idd and Andrew . ' ; 
Allen and Benjamin Loring, bot tate St. Benjamir , presigent v Jamison y e-president; kK rd A. Jamf 
eventually became J. L. Fairt nt sa ired | a: tary; and Mrs, Willian Hamiit » member 
Thomas Groom & Company in 1938. Th: Fairbanks Company 
dates back to 1798, starting as Benjamin & sh Lerina, Bool 
j . = 4 —- = fu : ei “¢ : : 
, binders on Water St. : J. a 


Fairbanks in 1938, Thomas G n & mpa has been # 
sole survivor of the 1833 arour 1208 Walnut St., Philadelphia, Pa. 


u and re n oe 
JEFFERSONS f ames juipmer 
STATIONERS, INC. your df I , ' 
v M Social Enga 


309-311 S. Fifth St., 
Springfield, Ill. 


Located in the same a 
building since 1888, the 
company began as a . 
printing and _ bindery HORDER'S INC. 

fice 
srg - rm, Gece 231 S. Jefferson St., Chicago 6, Ill 
an ookkeeping sup a. 
plies were added. The ? ard Yo ng A d tatione 
name, Jeffersons, orig c ne . 3 ration 
nated when the Jeffer v 1 magazin est Busine 
son family purchased apid J and bran Chicago bu 
the building and plant 5 r pened includ . Geo 
C ’ 1926. This lat owne 


in 1916. Harry W. Han 
son, president, and his ' 
son, H. Walter Hanson ef ———— ; t mplete line : rms 

Jr., vice-president, took Artist's Sketch of Jeffersons Stationers e? t e and office build n its preset 
over the concern in as it looked in 1888 











(Turn to page 188, pleat 
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z Kaan: 
4 co | 
is best! 
Time-tried... quality-proved...consumer-preferred! 
Oakville’s complete Yellow Box Line of | From one source—with one order—on one 
paper fastening devices simplifies your invoice you get the merchandise your 
buying, streamlines your inventory, cuts customers want. One-stop buying-the 
your handling costs, saves you money! Yellow Box way-builds sales and profits! 
4 g 
" the line that's best for you! 
a > a a 
= 
OAKVILLE COMPANY DIVISION 
ADE ee LO Scovill Manufacturing Company « Waterbury 20, Connecticut 
Chrysier Building, Eas! 1419 North Broad Street 1116 Great Plain Avenue 4105 West Chicago Avenne Charles R. Barry Co., 430 Brannan Street 
NEW YORK 17,N. Y. PHILADELPHIA 22, PENN. BOSTON $2, MASS. CHICAGO 51, ILL. SAN FRANCISCO 7, CALIF. 
THE BROWN BROTHERS, LTD.: TORONTO 1 
B8, pleas 
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50-Year Firms—Manufacturers 
Continued from page 87 


sale went his friendship. 

Before long he leased the front of the bu 
Post Office was located. When ple came in to pick up their 
mail it was easy for them to get the habit of pick 
paper, candy and tobacco at the same time n the line expanded 
until he was handling everything from stationery supplies to Indian 
trinkets and gramophones. 

Shortly before World War 
Calif., where he bought out an old and well-estab 


ding where the U. S 


ng up their news 


to Santa Rosa 


shed stationery 


Mr. Harding moved 


and printing company. In 1928, having become interested 
duplicating supplies, he sold out and moved to Los Angeles 
specialize in duplicating supplie +t was then that he built the 
first of the push-feed type ster juplicator, the Tempograpt 
From this he developed the present Temg mperial duplicat 


and the Tempo film stencil as well a f Tempo inks. 





HAMPTON ROADS PAPER CO., INC. 
P.O. Box 3126, Norfolk 14, Va. 


On May |, 1904, 
opened for business at 87 C 
St. where it is still operating today, 
although greatly expanded. 
time W. Frank Robertson was president 
E. Jeff Robertson was secretary, and 
John M. Robertson was treasurer 
day the two surviving brothers, E. 
and John M., are still active as pre 
dent and treasurer, assisted by : 
members of the family and other 
time associates. 

Within eight months of the f 
it was necessary to secure larger quar- 
ters and the adjoining building 
leased. Again in 1912 a 
pansion was required. This time they 
acquired the adjoining building 
Main St. and added a complete sta- 


il 
the company 


tionery store as well as an expanded 
printing department. 

Restoration, after the fire in Jar 
1952, included a completely new and 
modern printing plant and the remod 





eling of the second floor 


Original location of 
Hampton Roads 
Paper Co. 


building for the display of 

ture. This years plans call for the de 
molition of the present warel e and 
rebuilding with all 
storage and handling of furniture and paper good 


fac: — 


Other Robertsons on the executive staff are: William A.. execu 
tive vice-president; Robert J e-president; and Frank C., secre 
tary. Harvey S. Givler, vice-president and sales manager of the 
wholesale department, joined the organization 45 years aa 





HIGH POINT BENDING & CHAIR CO. 
Siler City, N. C. 


Organized in 1904 for the production of bentwood chair part 
the management of the new ncern q kK put its home-made 
machinery to other ses icr 3 the manutacture t bent bows 


for buggies and automobile ¢ bending { 


other furniture manufacturers 


In 1907 the first bentwood cha were produced in the Siler City 
piant and it remained a leading product until 1926. At that time 
this phase of the business was expanded to include the production 
of all types of wood office chairs. Today the firm is rounding out 
50 years of manufacturing wit mprehensive line of office 
home, school and institutiona ting. In addition the company 


turniture industry 


has attained an important place in the 4 
through its development of a nationally known line of Colonia 
and occasional chairs. 

Appropriately, the name ''B j'" has become the one by wh 
the firm's products are best kn as the Boling family has bee 


138 FIFTIETH ANNIVERSARY ISSUE 





dentified with the company since its inding. A major stock. 
holder and organizer was the late M. J. Boling. Currently operating 
the business are two sons of the founder: F. J. Boling, president: 
and J. K. Boling, vice-president. Other officers are K. G. Clapp, 


sasurer, and H., E ut, y 
treasurer, and H. £. Stout, secretary 





W. C. HORN BROS. 

& CO. 

571-577 N. Third St., 

Newark 7, N. J. 
Dating back 107 

years, fhe company 

founded in 1846. 


was 
W. C. Horn joined | 
the fir 1865 = 
and thro s et ie 
T Tam aidbum a 
6ies grew rapidly 3 
His death 1902 a 
r rm 


Listasi 


Horn, Jr., becoming 
president at the age 
[285 


gs today. The fac- 


sition he 


ry and sales office 
were then on Pearl 
St. in New York, but 


were later moved to 





Factory and sales office at the 


Newark. 
turn of the century 


Mr. Horn gives 
credit for the continued success of the firm to his brother, H. Stan. 
ey Horn; Rollard F. McCrillis, whose Norwalk, Ohio, plant is 
associated with the company; John B. Fox, assistant to the presi- 
able sales staff, and the generations craftsmen who 
firm's products, 


dent; his 


have made the 





HEYER CORP. 
1856 S. Kostner Ave., Chicago 23, Ili. 
Founded in 1903 by Theodore A. Heyer, the company has firmly 


established name until today it ynonymous duplicator 


a 


‘ommemorating’ the 
fiftieth Anniversary 


1903 —~ 1953 


\, Duplicators & Supplies 
Made possible by 
the vision, faith and ‘Wy ,/ 


ws Ae 


enterprise of 


T. A.HEYER, President and Found« 


ma, 


Ri P : a 
— . abe 


» 


Bronze plaque presented to T. A. Heyer at the company’s golden 
anniversary party, held last September. 


There are three basic f es which it has followed 
ver the years: |. Give the public what it wants 
2. Give the public everything required f 

Give every customer an unconditional quarantet 


and supplies. 
at the price ff 
wants to pay r successful 
duplicating; 3 

of quality and satisfaction. 
Officers of the firm, in addition to Mr. Heyer, wt still the 
(Turn to page 236, Please 
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“WE LIKE 
THE COMPLETE DEAL “45 T0 60 DAY 
WE GET FROM TURNOVER 
COLUMBIA” MAKES COLUMBIA 
: H.W. Clopp A HIGH PROFIT LINE” 
— Fred J. Goette 
a oes Schwabacher-Frey Company 


San Francisco and Los Angeles, 
alifornia 








“COLUMBIA 
SALES COOPERATION 
IS FAR AHEAD OF 
ANY OTHER SALES HELP” 


A. W. Taylor 
Taylor Impression Products 


| Nashville 3, Tenn. 


“COLUMBIA 
AS PUT NEW ACCOUNTS 
ON OUR BOOKS” 


George W. Martin 
Martin Office Equipment Co. 
Jacksonville 7, Florida 


































“COLUMBIA 
SALES COOPERATION 
HAS BEEN REMARKABLY 
EFFECTIVE” 


F. W. (Bill) Fales, Sales Mgr. 
National Office Supply Co. 
Waukegan, Illinois 









“SALES TRIPLED 
IN 3 YEARS WITH 
COLUMBIA” 


Hyman Goldstein 
Rochester Stationery Co., Inc. 
Rochester, N. Y. 









TYPEWRITER RIBBONS 
AND CARBON PAPERS 





COLUMBIA RIBBON AND CARBON MP6. Co., INc. 
206 Herb Hill Road, Glen Cove, N. Y. 


I'd like to know more about Columbia Sales Cooperation and Dealer Plan. 


Name Title 





Company ——— 





Address diel 








City Zone State 
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THE 


© GF Co. 1954 


@ In tune with today’s office needs, GF introduces the 
Generalaire. This new desk further broadens the GF line 
—supplementing the 1600 Line, the world’s most popular 
desk — and Mode- Maker, the finest metal desk made. 


The Generalaire incorporates many new features 
developed from long-time, thorough study of the needs 
of both large and small offices. It combines unusual 
beauty and smart styling with maximum functional 
value, flexibility and durability. 


Among the new features are a unique center drawer lock- 
ing arrangement, nylon glide channel suspensions, grace- 
ful bi-metal pedestal struts with non-skid shoes which 
provide either 29” or 3014” desk height, and complete 
interchangeability of parts. 


GF ANNOUNCES 


eneralaire. 














Also incorporated are such proven GF features as the 
smooth, long-wearing Velvoleum writing top, the 30” 
depth, the full-bodied gray gloss enamel finish and 
anodized aluminum trim, pedestal units completely sound- 
deadened and ready for concealed wiring, and completely 
flexible drawer arrangements. 


Appearance is such that the Generalaire can be used 
harmoniously in large offices with existing installations 
of GF’s 1600 Line. Forty-five models, all quickly assembled 
from standard parts, provide a range of types wide enough 
to meet any and every office job need. 


Generalaire is ready for your inspection. For an illus- 
trated folder, write The General Fireproofing Company, 
Dept. X-31, Youngstown 1, Ohio, 
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New and improved 
desk features will 


help sell 


, * sepa TOP is fine-textured Velvoleum over 
heavy, reinforced steel. Quiet, pleasant to 
touch, easy toclean, simple to replace if damaged. 


30” depth brings entire top within easy reach, 
saves floor space. 15 Generalaires go easily into 
space needed for 14 34” desks. 


Aluminum binding protects edges against 
cigaret burns and scuffing. Concave finish of 
distinctive metal apron below binding pre- 
vents marring. 

Locking center drawer automatically locks all 
pedestal drawers. With center drawer unlocked, 
all drawers open and close freely. 


Each pedestal is a complete unit, uniquely styled 
with rounded edges and corners. Lined with 
sound-deadening mats. 


Pedestal bottoms have punchouts for concealed 
wiring, with adequate space for all electrical 
connections, 


End panels and pedestals are universal, easily 
reversed or assembled in other combinations. 


Personal tray drawers convert quickly into 
writing shelves with fitted metal covers. 


All drawers interchangeable, two storage 


drawers replacing one letter drawer, or vice versa. 


Smooth, quiet nylon glide channel suspensions, 
with lubricant guards. GF progressive ball sus- 
pensions also available. 


Positive drawer stops—cushioned with live 
rubber to reduce noise. Prevent accidentally 
pulling drawers out of pedestal, 


Full length aluminum pulls reduce reach and 
provide more finger room. 


Drawer partitions, compressors, inserts, sta- 
tionery trays, card index trays, other acces- 
sories as desired. 


Panel backs on all models allow full knee space. 


Either 29” or 3014” height provided by chang- 
ing point of attachment of tapered oval struts 
with non-skid shoes. 


Foldaway or elevator typewriter desks. 
4-leg design simplifies cleaning. 


All models uniform in style and appearance. 









GENERAL 
FIREPROOFING 


Foremost in Metal Business Furniture 


ay 
i Insulated pedestal—built-in flexibility 





_ 4-leg design makes cleaning easy 














Representatives of office equipment concerns abroad, visiting in the United States, are cordially 

invited to make the offices of this journal their headquarters. The staff at the main office, 600 W. 

Jackson Bivd., Chicago, and the staff at the branch in charge of G. C. Wheeler at 1023 Pershing 

Square Blidg., Pershing Square, 42nd St. and Park Ave., New York, will be happy to be of any 

possible service. While the facilities at New York are not so many as at Chicago, there will be 
found the same desire to serve. 








NOTES AND NEWS FROM THE BRITISH ISLES 
By S. E. Rhodes 


Lancashire Press Agency, 277 Corn Exchange Buildings 
Fennel Street, Manchester 4, England 


Manchester, May 1 
® AN ARTICLE in the Financial Times of April 13 re 


ferred to typewriter output expansion in Great Britain and 
said that the typewriter section had made one of the best 
performances in the whole of the light engineering in 
dustry. It doubled exports in the two years to 1952 to £2.8 
millions, and in the difficult period of 1953 managed to hold 
them at 2.5 millions. Judging from the general prospects 
and the volume of new orders now being received from all 
parts of the world, the outlook for the rest of the year is 
encouraging. 

“New factories had just come into production (or were 
about to) and these should add their quota to overseas 
trade and help to strengthen the British grip on markets 
which manufacturers have been so successfully extending,” 
the article states. 

Post-war circumstances were favorable and full advantage 
was taken of them to develop new products and new terri 
tories. Production and sales technique had been much im 
proved and now that competition from Germany, Italy and 
other sources was becoming increasingly felt, British manu 
facturers were able to meet it with confidence. 

While ordinary desk and portable typewriters in various 
dialects ranging from Spanish to Arabic and Sinhalese, com 
prise the main output of manufacturers, an increasing num 
ber of special models with symbols for atomic scientists, 
opticians, chemists and mathematicians are being made. The 
possibilities for enlarging this kind of specialized market 
seem to be good. 

Export markets are variable. Those like Argentina, Chile 
and Brazil, scarcely figure in current accounts, but some 
of the principal ones, like Australia and New Zealand, are 
again expanding. The North American market, especially 
for lightweight portables, was quite considerable. With the 
growth of education, industrialism, and the extension of the 
field of administration, demand for typewriters can be ex 
pected to increase from government municipal and private 
sources. 

In spite of difficult working 
niques and general eficiency have been so improved that 
it has been possible to hold selling prices at their 1947 level, 
and this in turn has created buying confidence abroad. In 
the last four months of 1953, output increased by 12 
and in the first quarter of this year, it had risen to nearly 
20%. 

Imperial Typewriters of Leicester, the largest entirely 
British concern, has a good export record, about 40°% of 
output, but the company has been hampered expanding 
output because of an acute labor shortage 


conditions, production tech 


Leicester. The 
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opening of the new Hull factory is expected to ease the 
situation. 

Within 6 months it is hoped to have a weekly output 

Hull of 600 machines. 

British Typewriters of West Bromwich, makers of a light 
weight portable, have also been held back. 

Increased output from modern plant, however, will enable 
deliveries to be speeded up. 

In spite of dificult working conditions, production tech. 
niques and general efficiency have been improved. 

Another Midland manufacturer, Byron Typewriters of 
Nottingham, also report a sharp rise in exports. These began 
to climb back to former peaks last year and in the first three 
months of 1954 registered a 25°, advance over the same 
period last year. 

* * * * # 

Painung by means of a typewriter is one of the newer 
arts and an able exponent, it seems, is Senorita Montserrat 
Albenich Escardivol who “lives and works” on her hobby, 
There is an article in the current issue of London Pride 
about the lady who is, it seems, aged 42, and lives in Barcé 
lona with her aged mother. She is a typist in the Barcelona 
Police Headquarters and she uses an old Underwood type 
writer with an extra long rolle: 

For material she used at first, paper, and later pigskin and 
now uses exclusively white-coated canvas, the same as that 
used by painters. She has ribbons of 17 different colours 
which she obtained at first from friends in England and 











Switzerland but later have been made specially for her ia] 
Barcelona. 

When beginning a new job, Sta. Montserrat never outlines 
the contours with pencil or charcoal first. Instead she put} 
the canvas into the typewriter and makes a very rough] 
sketch with the small “m” using very little key pressure 0} 
facilitate any necessary corrections. If this first outline s] 
satisfactory, she fixes the outline definitely with small dow} 
and after this she fills in the outlined spaces with “m” anéf 
“n” in different colours according to the original. 

To do a typewritten copy of a famous painting she looks} 
for a good color print of this painting and covers this will} 
a celluloid sheet which is divided into half-inch squares] 
These squares help her to find the right proportions for he 
work, since the color print is usually much smaller than t 
“painting” she is typewriting. She takes about two month 
working on! 


to finish a painting measuring 38 x 53 cm., 


least four hours daily. 
* * * «#8 


Extensions to the London Headquarters (at 31-33, Hig 
Turn to page 218, pleas 
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Luggage and Leather Goods Show 
Held Five Days in New York City 


The annual five-day national show conducted by the 
Luggage & Leather Goods Manufacturers of America, Inc., 
was held on April 4-8 in the New Yorker Hotel, New York 
City. Despite the shifting this year of the show date from 
August to April, attendance was good. Registration figures 
reached a total of some 1,400 buyers. 

Exhibiting manufacturers reported an optimistic trend on 
the part of visiting buyers which was reflected in the sub- 
stantial volume of orders placed at the show. 

Regarding the change of show dates this year, Jack 
Citronbaum, executive vice-president of the Luggage & 
Leather Goods Manufacturers of America, explained that 
trade shows were always held in August to make ready for 
the seasonal Christmas retail selling of leather goods. But 
an industry program of year-round merchandising recently 
planned by manufacturers included changing the date to 
April in order to capitalize on the growing and extended 
travel season as well as Christmas season. 

Another facit of the plan is the Association - sponsored 
National Luggage & Leather Goods Week for May 15-22 
offering an excellent tie-in to participating stores. The 16th 
Annual Convention and Supply Exhibit is being held on 
May 22-25 in the Ritz Carlton Hotel, Atlantic City, N. J. 

Some 130 exhibitors occupied 157 rooms located on four 
floors of the Hotel New Yorker. While most of the exhibitors 
featured luggage, trunks and personal leather goods, several 
manufacturers displayed brief cases and bags, billfolds, 
wallets and other leather items, logically included in the 
stocks of office equipment and supply dealers. 

Although this was primarily an exhibition of industry 
products, other activities of a social and recreational nature 
were on the program. A cocktail party was held on Sunday 
evening attended by some 800 people. The annual dinner 
dance was held on Wednesday evening in the grand ball 
room of the Statler Hotel attended by some 575 guests. A 
“get-together” room was open for sociability and relaxation 
where refreshments were served from 9:00 p.m. to midnight 
from April 3 to 6. 





Still Active . . . Frank 
Fidlar, president of Fid- 
lar & Chambers Co., 
Davenport, lowa, finds 
life still a game after 
65 years of active par- 
ticipation with the 
Hawkeye concern. The 
picture was snapped at 
a recent banquet cele- 
brating the company’s 
100th anniversary. His 
associates say Frank 
still “has plenty on the 
ball.” 
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Mark S. F. Jeruve’s 50th Year 


Friday, April 9, marked the celebration of S. F. Jerue§ 
s0th year in the stationery & office equipment businesg 
(McClain & Hedman Company, St. Paul.) 

The presentation of an engraved gold watch togethe 
with an album containing a picture of each of the em 
ployees was made at the dinner held at the St. Pauh 
Athletic Club. Symbols of the occasion were also extended 
to three of the oldest employees in the company. H. Mp 
Magne and A. W. Peterson received a beautiful four-pieggl 
coffee service and A. H. Hedstrom a Bulova wrist watch 

The watch presented to Mr. Jerue, Sr. was a gift from 


ill of the employees. j 

Wives and husbands of the employees were also presen 
at the dinner. 2 

W eaving the presentations into the two-day semi-annell 
sales meeting made possible the complete surprise of the 
gifts to the people involved. Included in the program wal 
the Presentation of an engraved plaque to Myron Stabenow 
as “The Salesman of the Year Award” for his excellent 
sales volume which totaled over 200°, of his quota. 

Bob Jerue and Phil Ackerman together with the counsel 
of Mr. Jerue, Sr. have piloted McClain & Hedman Con 
pany through a good year and the firm looks forward § 
an even better effort in 1954, ; 








New York OMDA Hears TV Plan 


The Office Machine Dealers Association of New York 
Inc., met April 13 in the Chelsea Room of the Governot 
Clinton Hotel. President Harold Peck, Ideal Business } 
chines, New York City, presided. 

President Peck welcomed some 50 members and guest 
including a number from Boston, Mass., Philadelphia, P 
and Long Island, N. Y. 

Harold E. Steinke, H. E. Steinke, Upper Darby, Pa. ou 
lined the program for the annual convention of the Nation 
Office Machine Dealers Association June 20-23 in the Ch 
and Park Plaza Hotels, St. Louis, Mo. He informed 
audience that a large delegation of the Office Machin 
Dealers Association of Pennsylvania, New Jersey and De 
ware are planning to attend and urged the New Yeo 
association to send as many members as possible. 

David Silvers distributed literature telling of the activitieg} 
both business and social, to be provided for conventionaire™ 
He too urged a strong turn-out from the New Yerk assim 
ciation to participate in what promises to be one of 
best conventions ever staged by the National Associatiom 

The following delegates to the convention were appointed 
Samuel Stein, Quality Office Equipment Corporation; Israg 
Meizner, Mercury Business Machine Company, Inc.; Jack © 
Hutter, Check Writer Company, Inc.; Harold Peck, Ideal 
Business Machines. Alternate delegates were: Walter Dailey, 
General Business Machine Company and George Purvith 
Superior Typewriter Company, Inc., all of New York City 7 

The guest speaker of the evening was Mike Lippett 
Mike Lippert Productions, who presented a television pub 
licity program entitled “Doorway to Fame.” The plan call¥ 
for manufacturer and dealer co-operative television advemy 
tising incorporating an amateur talent contest. The p 
gram would be purely local with Long Island and 
Jersey dealers having an opportunity to participate. 

President Peck announced that the program was appro 
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Luggage and Leather Goods Show 
Held Five Days in New York City 


The annual five-day national show conducted by the 
Luggage & Leather Goods Manufacturers of America, Inc., 
was held on April 4-8 in the New Yorker Hotel, New York 
City. Despite the shifting this year of the show date from 
August to April, attendance was good. Registration figures 
reached a total of some 1,400 buyers. 

Exhibiting manufacturers reported an optimistic trend on 
the part of visiting buyers which was reflected in the sub- 
stantial volume of orders placed at the show. 

Regarding the change of show dates this year, Jack 
Citronbaum, executive vice-president of the Luggage & 
Leather Goods Manufacturers of America, explained that 
trade shows were always held in August to make ready for 
the seasonal Christmas retail selling of leather goods. But 
an industry program of year-round merchandising recently 
planned by manufacturers included changing the date to 
April in order to capitalize on the growing and extended 
travel season as well as Christmas season. 

Another facit of the plan is the Association - sponsored 
National Luggage & Leather Goods Week for May 15-22, 
offering an excellent tie-in to participating stores. The 16th 
Annual Convention and Supply Exhibit is being held on 
May 22-25 in the Ritz Carlton Hotel, Atlantic City, N. J. 

Some 130 exhibitors occupied 157 rooms located on four 
floors of the Hotel New Yorker. While most of the exhibitors 
featured luggage, trunks and personal leather goods, several 
manufacturers displayed brief cases and bags, billfolds, 
wallets and other leather items, logically included in the 
stocks of office equipment and supply dealers. 

Although this was primarily an exhibition of industry 
products, other activities of a social and recreational nature 
were on the program. A cocktail party was held on Sunday 
evening attended by some 800 people. The annual dinner- 
dance was held on Wednesday evening in the grand ball 
room of the Statler Hotel attended by some 575 guests. A 
“get-together” room was open for sociability and relaxation 
where refreshments were served from 9:00 p.m. to midnight 
from April 3 to 6. 
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life still a game after 
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Mark S. F. Jerue’s 50th Year 


Friday, April 9, marked the celebration of S. F. Jerugj 
50th year in the stationery & office equipment business 
(McClain & Hedman Company, St. Paul.) 

The presentation of an engraved gold watch togethe 
with an album containing a picture of each of the em 
ployees was made at the dinner held at the St. Pa 
Athletic Club. Symbols of the occasion were also extendg 
to three of the oldest employees in the company. H. 
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coffee service and A. H. Hedstrom a Bulova wrist wate 

The watch presented to Mr. Jerue, Sr. was a gift fra 
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Wives and husbands of the employees were also pre 
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Weaving the presentations into the two-day semi-ann 
sales meeting made possible the complete surprise of t 
gifts to the people involved. Included in the program w 
the presentation of an engraved plaque to Myron Stabeno 
as “The Salesman of the Year Award” for his excelleg 
sales volume which totaled over 200° of his quota. 

Bob Jerue and Phil Ackerman together with the coun 
of Mr. Jerue, Sr. have piloted McClain & Hedman Co 
pany through a good year and the firm looks forward 
an even better effort in 1954. 







































New York OMDA Hears TV Plan 


The Office Machine Dealers Association of New Yo 
Inc., met April 13 in the Chelsea Room of the Gover 
Clinton Hotel. President Harold Peck, Ideal Business ] 
chines, New York City, presided. 

President Peck welcomed some 50 members and gue 
including a number from Boston, Mass., Philadelphia, P 
and Long Island, N. Y. 

Harold E. Steinke, H. E. Steinke, Upper Darby, Pa. out 
lined the program for the annual convention of the National 
Office Machine Dealers Association June 20-23 in the Chas 
and Park Plaza Hotels, St. Louis, Mo. He informed his 
audience that a large delegation of the Office Machine 
Dealers Association of Pennsylvania, New Jersey and Del# 
ware are planning to attend and urged the New Yor 
association to send as many members as possible. 

David Silvers distributed literature telling of the activities 
both business and social, to be provided for conventionaires 
He too urged a strong turn-out from the New Yerk ass@ 
ciation to participate in what promises to be one of t 
best conventions ever staged by the National Associatio 

The following delegates to the convention were appointet 
Samuel Stein, Quality Office Equipment Corporation; Isr 
Meizner, Mercury Business Machine Company, Inc.; Jag 
Hutter, Check Writer Company, Inc.; Harold Peck, Idé 
Business Machines. Alternate delegates were: Walter Dail 
General Business Machine Company and George Purvi 
Superior Typewriter Company, Inc., all of New York Ci 

The guest speaker of the evening was Mike Lippe 
Mike Lippert Productions, who presented a television p 
licity program entitled “Doorway to Fame.” The plan call 
for manufacturer and dealer co-operative television advé 
tising incorporating an amateur talent contest. The p 
gram would be purely local with Long Island and Né 
Jersey dealers having an opportunity to participate. 
President Peck announced that the program was appro 
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Top section equipped wit 
25 hang folders ready fy 
instant use. 





So Practical—So Mod 
So Good For You! 
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SOFT GREY 
STANDARD GREEN. 
FROST TAN, FROST GREEN 
$8.50 extra 
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Outside Dimensions All Units 
[Letter (SLR-1, SLR-2, SLR-3, SLR-4) | 
33%," H. x 1534” W. x 22” D. 

Legal (SLR-1C, SLR-2C, SLR-3C) 
33%,” H. x 1834” W. x 22” D. 




















DESK SETS AVAILABLE 














Cat. No. Description ____ Ship. Wt. 

StRi _‘i-drawer letter, 1 storage compartment : 57 

'SLRIC  1-drawer legal, 1 storage compartment 

SLR2 —_2-drawer letter, 1 utility drawer me 
73 


 SLR2C 2-drawer legal, 1 utility drawer 
SLR3 














i-drawer letter, 1-drawer double compartment 
(3x5 or 4x6) 1 
SLR3C 1-drawer legal, 1-drawer triple compartment (3x5) 77 | 





| SLR4 1-drawer letter, 3-drawer card (3x5), 1 storage comp. 
SLRS 1-drawer letter, 6 utility drawers 
SLRSC 1-drawer legal, 6 utility drawers 








SLRGX 1-drawer letter, 1 combination lock storage comp. 68 


ce allein-en: > TSINEKl-drawer legal, T combination lock storage comp. 78 








suRT Desk top 
SLRD Desk top and leg 
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by the board of directors and called for a showing of hands 
of those dealers present who would participate and 12 re- 
sponded. It was then decided that a letter outlining the 
plan be sent to dealer members asking for their agreement 
and pledge to participate. 

Another advertising plan adopted by the association was 
collective association advertising to be published in the 
classified telephone directory consisting of a listing of dealer 
members under the association heading. This plan was 
approved by the board of directors and authorized by the 
members. 


Stationers Conduct 12 Golf Tournaments 

The 12-tournament season of the Stationers Golf Associa- 
tion of New York, now in its 38th year, was opened on 
April 27 at Preakness Hills Country Club. The second meet 
was held May 11 at Hempstead Golf Club, Inc. Other 
tournaments on schedule are: 

May 25—Forest Hill Field Club, Inc 

June 8—Century Country Club. 

June 24—Montclair Country Club. 

July 8—Knollwood Country Club. 

July 20—Leewood Golf Club, Inc. 

August 3—Tamarack Country Club. 

August 17—Bonnie Briar Country Club. 

August 31—White Beeches Golf & Country Club. 

September 14—Echo Lake Country Club. 

October 5—Hackensack Golf Club 

Donors of cups and prizes are: 

Class A season’s cup—Louis H. Tavernier, Jr. 

Class B season’s cup—Julius M. Kahn. 

Class A season runner-up—Ray A. Weissenborn. 

Class B season runner-up—Henry Levy. 


Member showing greatest improvement—Herman Price. 


Walter Tanch Heads Boston Stationers 

Meeting in the Embassy Room of the Hotel Kenmore 
April 12, 60 members of the Boston Stationers Association 
heard annual reports and elected their new officers as 
follows: 

President—Walter Tanch, L. B. Moody Company, Salem, 
Mass. 

First vice-president—Jack Witte, Beacon Manifold, Inc. 

Second vice-president—Michael Chanian, Wilson Jones Co. 

Third vice-president—Ralph Girard, Sanford Ink Co. 

Secretary-treasurer—Harley J. Lewis, Ward’s. 

Executive committee—John W. Murray, John W. Murray, 
Inc.; Robert M. Freedberg, Federal Stationery Co.; Joseph 
P. Sheehan, J. P. Sheehan Co.; Charles P. Anderson, Thomas 
Green & Co., Inc.; Russell H. Milligan, Blake & Rebhan 
Co.; Robert Galligan, Ward’s; Robert I. Slate, Bob Slate 
Co., Cambridge, Mass. 

Membership committee—Charles F. Crowley, Adams, 
Cushing & Foster; George Kandres, L. E. Muran Co.; 
Clarence J. Hines, Thorp & Martin; Robert I. Slate, Bob 
Slate Co., Cambridge, Mass. 

Historian—Harry L. Chandler, Adams, Cushing & Foster. 

Auditor—Arthur L. King, Ward’s 

All officers are from Boston unless otherwise indicated. 
Ernest Beacham of the New England Telephone & Tele 
graph Co. presented a movie on “Telephone Technique.” 

The New England Travelers Club held a quarterly meet 
ing on the same day at the Kenmore, with President Ralph 
Gerard of Sanford Ink Company presiding. Spencer O’Leary 
and Dick Madden were named co-chairman of the reception 
committee for the regional convention in Poland Springs, 
Me. Golf committee chosen is composed of Max Smith, 
Jack Wilson and Ed Stockwell. 
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Work Wins Promotions . 


. Norman Vanek, New York City, 
(left) and E. P. Jordan, Jr., Arlington Heights, Ill., right, receive 
awards for outstanding sales performances from Albert B. Dick, Jr. 
center, chairman of the A. B. Dick Co. Promotion to regional 
sales managers followed in the wake of their successful work 





New York Stationers 12:30 Club Meets 

Some 50 members and guests attended the Stationers 
12:30 Club of New York meeting on April 26 at Rosoff 
Restaurant, New York City. President Ralph Barnett, Blais 
dell Pencil Company, presided. 

President Barnett introduced the following guests: Wil 
liam Hayes, Noesting Pin Ticket Company and Wallace W. 
Fisher, Orrice Apptiances. Edward Leventhal, Biddle Pur. 
chasing Company, announced that arrangements are com. 
pleted to hold the club’s annual outing Wednesday, June 
30, at Travers Island, Pelham Manor, N.Y., the summer 
home of the New York Athletic Club. He urged earl 
reservations. 

Teasurer Dwight N. Briggs, Sun Rubber Company, gave 
the treasurer’s report and announced that an invitation wa 
extended to members to attend the unveiling of the Abra 
ham I. Goldberg memorial. 

President Barnett announced the recent death of Harn 
Tehan, Sr., Higgins Ink Company, and all present stood 
with bowed heads in respect to his memory. 

A series of colored slides were projected on a large screen. 
They were scenes taken at the Club’s 1953 outing held a 
Schmidt’s Farm, Westchester County, New York. The 
photos were all taken and shown by G. Fred Griffiths 
Noesting Pin Ticket Company, Inc. 


Philadelphia Stationers in Session 

The Philadelphia Stationers Association met on Thursda 
evening, April 15 at the Alpha Club, Philadelphia. In the 
absence of President Charles A. Newcomet, C. F. Heller 
Bindery, Reading, Pa., First Vice-President Robert Whitesel, 
Brooks Company, Philadelphia, presided. 

Joseph O’Brien, Wm. Mann Company, reported progres 
on plans for the association’s annual banquet to be held @ 
Saturday evening, November 20, in the Penn-Sherwood 
Hotel, Philadelphia. 

Richard M. Graff, Esterbrook Pen Company, president 
of the Penn-Mar-Va Travelers, announced that the combined 
Penn-Mar-Va Club and Philadelphia Stationers Associations 
annual outing will be held on Tuesday, June 29, at the 
LuLu Country Club, Orland, Pa. 

The first guest speaker of the evening was Walter b 
Kane, Philadelphia Chamber of Commerce, whose topi 
was “Industrial Development and Business Potential in 
Greater Philadelphia and New Jersey Area.” 

Frank Wolstencroft, Esterbrook Pen Company, spoke @ 
“Make the Best of What You Have.” In an interesting 

(Turn to page 230, pleas 
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Ask Your 
LYON Dealer 


e Gambling on unknown, 
unproved steel equipment can be 
pretty frustrating and costly. And 
it isn’t at all necessary. 

Your Lyon Dealer offers the 
world’s most diversified line of 
quality steel equipment. (A few of 
Lyon’s 1500 standard items are 
shown below.) Equally important, 
he can show you how to get the 
most out of steel equipment in 
terms of saved time, space and 
money. Why not ask him to stop 
in? He'll bring along a 76-page 
catalog full of Lyon equipment and 
a head full of practical ideas. 

LYON METAL PrROpDuwCcTs, INC. 
Gen. Offices: 628 Monroe Ave., Aurora, IIl. 
Factories in Aurora, Ill. and York, Pa. 











Ads like this appear in Business Week and 
leading trade publications every month 











Lyon also has complete facilities for manufacturing special items to your specifications 





















































A PARTIAL LIST OF LYON STANDARD PRODUCTS 


Kitchen Cabinets Too! Toters E 
Cabinet Benches e Bar R r 
Storage Cabinets 

Drawing Tables Parts Cases 
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Four new ofh 
cers were elected 
at the recent an 
nual meeting ol 
the Dennison 
Manufacturing 
Company. Dana ¢ 
Huntington was 





named vice-presi 
dent; Robert N 
Wallis, treasurer 
Calvin E. Josselyn, assistant treasurer; and Francis E. Swisher, 
clerk. 

Re-elected were John S. Keir, president, and John A. Gar 
vey, vice-president. Directors re-elected included John S. 
Keir, John A. Garvey, Dana C. Huntington, Robert N. 
Wallis, James T. Dennison, Howard E. Gorton and Philliy 
B. Hamilton. 

Mr. Huntington was employed by the company in 1919 
as a cost clerk and has advanced steadily to his new position 





D. C. Huntington 


R. N. Wallis 


as vice-president. Mr. Wallis, the new treasurer, began in 
1925 as a cost accountant. Mr. Josselyn, assistant treasurer, 
started work with Dennison in 1941. The new clerk, Fran 
cis E. Swisher, entered the employ of the company in 1925 
as a cost accountant. 


L. B. Taylor Named Friden Director 

Lawrence B. Taylor, vice-president, was appointed a 
member of the Friden Company board of directors at a 
March meeting of the board. A leader in office equipment 
circles for more than 35 years, he has been connected with 
Friden since 1944 and was named vice-president in April, 
1952. 

Membership in the board of directors was increased to 
nine through action taken at the annual stockholders’ meet 
ing earlier this year. Members are: Walter S. Johnson, 
John M. Lund, Philip R. Samwell, Charles T. Gruenhagen, 
Jack B. Lewis, Alberta Hawthorne, Barbara Friden Alex 
ander, Stanley M. Friden and Lawrence B. Taylor. 


F. S. Webster Gets Special Safety Trophy 

The F. S. Webster Company has received a special safety 
trophy from its compensation insurance carrier. 

The trophy, an engraved plaque, was presented in a spe 
cial ceremony recently to Vice-President V. S. Bigelow by 
Ralph Murley, Boston safety engineer for Employers Mutuals 
of Wausau, Wisconsin. 

In presenting the award, Mr. Murley paid tribute to B. E. 
Schaefer, superintendent, for his fine work in Webster’s 
accident prevention program. The company achieved a 
perfect safety record in 1953, and experienced only three 
accidents in the previous year which were severe enough to 
take employees temporarily off the job 

Mr. Murley also complimented the firm for the honors 
it won at the Massachusetts Safety Council’s annual confer 
ence March 22. During the conference, the Webster Com 
pany received a plaque for having the best safety record in 
its respective class of industry throughout Massachusetts. 
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National Business Show Also 
Celebrates Golden Anniversary 

This year’s National Business Show at the 7lst and 69th 
Regiment armories in New York City, Sept. 27-Oct. 1, will 
have as its central theme “Shower of Gold,” according to 
Rudolph Lang, managing director. 

Mr. Lang said: “Shower of Gold is appropriate to our 
Golden Jubilee which will occur next September. The occa 
sion will mark an important milestone in the history of 
The National Business Show which was inaugurated ip 
1904 at the old Madison Square Garden. 

“It also will be a significant event in the history of the 
office equipment and supply field which has grown in the 
intervening years to a $2 billion a year industry for which 
National Business Show is the oldest and most widely known 
symbol. 

“Our theme symbolizes, too,” Mr. Lang added, “the bene 
fits to all industry and commerce of the advances made if 
the office equipment field. Ever widening use of the latest 
and most efficient products in this field has paid dividends 
to industry, management and in many cases has meant @ 
real ‘shower of gold.’ ” 

The Show’s managing director stated that the general 
sentiment throughout the office equipment industry was one 
of optimism. A number of companies, Lang said, while fore 
seeing keener competition, believed that the use of modem 
office equipment was growing so rapidly that there was 
“plenty of room to move around in.” 

Preliminary work with exhibitors, according to Mr. Lang, 
indicates that the country’s major companies are paying 
more and more attention to the theory and practice of 
automation in office procedures. 

Its principles, well established in production and distrib 
tion fields, have yet to attain equally wide application in the 
office management field, he said. Exhibitors in the 1954 
National Business Show have indicated to Mr. Lang that 
they will focus their display and products to take advantage 


of this trend. 
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He Can Still Grin . . . Despite a grim world outlook, Presidem 
Dwight Eisenhower is caught seated jovially at a Shaw-Walkel 
executive desk in his temporary office at Smoke Tree Ranch dut 
ing his visit to Palm Springs, Calif. The amber tan rimless rolk 
edge desk seems to suit Ike to a “’T.” 
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the most COMPLETE line... 
highest QUALITY tine... 
in the LOW PRICE range! 


® Announcing a NEW series of Non-suspension Files... 
NEW 3 and 5 drawer Cradle-suspension Filing Cabinets 
...NEW One-drawer File... NEW Conference Desk 


the greatest values we've ever offered... 


for unlimited volume and profit potential ! 


HARRISON POLICY IS THE CONSTANT EXPANSION OF 
OUR MODERN MATCHED LINE OF OFFICE DESKS, 
TABLES, FILING CABINETS, TRANSFER CASES, ETC. 


Mr. Dealer: These units “Sell on Sight.” 


Write today for FREE catalog and 
simplified price list. 
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The firm of Maverick-Clarke (left picture), San Antonio, Tex., won 
the Brand Name Retailer-of-the-Year title in the office equipment 
and stationery stores division of the 1953 Brand Name compe- 
tition. Picture At Right—Roger C. Hill (left) of Maverick-Clarke 
holds the plaque at presentation in New York City. Certificates 


Roger C. Hill, Maverick-Clarke. 
. r 

Receives Top Brand Name Award 
@ A DISTINGUISHED AUDIENCE of more than 
business and civic leaders on April 28 applauded Roger C. 
Hill of Maverick-Clarke, San 
retailing’s “Oscar.” This bronze plaque as Brand Name 
Retailer-of-the-Year in the office and stationery 
store category was won in Brand Names Foundation’s annual 
competition. The presentation was made on the stage of the 
Grand Ballroom of the Waldorf-Astoria Hotel in New York 
City. 

The ceremony concluded 
in honor of the 118 winners who were selected for outstand 


1.700 
Antonio, Tex., as he received 


equipment 


a three-day program of events 
ing presentation of manufacturers’ advertised brands to the 
public during 1953. 

Four other office equipment and stationery store dealers 
shared the spotlight with Mr. Hill as winners of Certificates 
of Distinction. They were: Edward J. Eggleston of General 
Office Equipment Corp., Pittsburgh, Pa.; Harold Clopp, H 
W. Clopp & Co., Trenton, N. J.; Richard Feffer, Business 
Equipment Corporation, Boston, and Alan E. Behrend, 
Lucas Bros., Inc., Baltimore, Md 


Awards to 25 Categories 


The Retailer-of-the-Year awards, sponsored by the Founda 
tion for the sixth consecutive year, were given in 25 cate 
gories of retailing. A top winner and up to four certificate 
winners were named in each category. 

The winners, from 32 states and Washington, D.C., 
out over thousands of entries. They were selected by a blue 
of last year's top 


won 


ribbon panel of judges composed of 17 
award winners, including Roy Howard, president of The 
Howard Company, Midland, Tex. 

In commenting on the significance of the occasion, Henry 
E. Abt, president of the Foundation, said: 

“The nation-wide interest in Brand Names Day, and wide 
Retailers-of-the-Year, reflects a 


spread attention today to the 
sharp revival of public interest in the basic concepts under 
lying the American way of 

Mr. Abt said that, in earlier days of America, the average 
ned with the theory and philosophy 


117e, 


citizen was deeply concer 





154 


Texas Firm Wins National Honors with Brand Names Promotion During 1953 
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of Distinction were given to Alan E. Behrend (second from left) @ 
Lucas Bros., Inc., Baltimore; H. W. Clopp (second from right) @ 
H. W. Clopp, Trenton, N. J., and Richard J. Feffer (right) of Bug 
ness Equipment Corp., Boston. 









by which the new society was being organized, but in sub 
sequent years, new generations had taken the establish 
practices of American society for granted. 

“Emphasis of manufacturers’ brand names is one of off 
fundaments of business practice,’ he continbed. “Bran 
Names represent the tradition of deep-rooted responsibilig 
which underlie typical policies of this country. Competitigl 
between brands produces the high quality standards enjoyél 
by Americans. The trademarks, national 
advertising, and brand competition produces the buyitj 
confidence of the public, more pronounced in this count 
than anywhere else. Our knowledge of brand names,” & 
said, “helps make us the most confident people in the world? 
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Texan Honored . . . Roger C. Hill (center) of Maverick-Clomt 
Co., San Antonio, Tex., Brand Names Foundation Retailer-of-the 
Year in the office equipment and stationery store division, om 
Mrs. Hill, are greeted by Tom Bright of the Saturday Evening Pos 
A reception was tendered the winners by the magazine. 
















In its prize-winning presentation, Maverick-Clarke stres# 
its special promotions including advertising, store and 0 
side sales activity, window display and interior display # 
cluding talking signs. 

These promotions especially 
D-11 selling, ribbons and wrapping, Christmas cards, and! 


were concerned with Dit 


business show. 
The entire detail of handling the business show was bout! 
in a book form of many pages showing the initial promot® 
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means 


Invincible’s dealerships assure you 
of all your profits. That’s because 
there are no house accounts at 
Invincible. We sell only to you 

. and do not compete with you 
through company-owned branches 
and retail outlets. 

And to keep these profits roll- 
ing in faster and faster, Invincible 
offers you the greatest array of 


sales-clinching 






design and con- 


8 struction features 


ly 
K 
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in the industry. 
Add to that the 
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OFFICE EQUIPMENT FOR BETTER BUSINESS LIVING 
Invincible Metal Furniture Company ® Manitowoc, Wisconsin 


Invincible's 
Jaly Through Dealer 


Vales 
MORE PROFITS for you 


Policy 


ll 


powerful pull of a national adver- 
tising program in leading con- 
sumer and trade publications — 
with all inquiries directed to you 
— and you have a profit-building 
combination that’s hard to beat. 
So, see how you'll make more 
sales, more profits when you dis- 
play and stock this popular line of 
desks. Write today for details. 


Desks 
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.--and these 


iness 
Basingineered 


features sell more 
desks for you! 


a 


Invincible desks are complete with center 
drawer and recessed back panel. Recessed 
panel provides knee-space for person sit- 
ting on opposite side of desk 





**Overhang'’ models permit desks to double 
es conference tables. Desk top overhangs 
on both sides and back for greater all- 
Ground comfort. 





As many as five W-shaped reinforcements 
welded underneath desk top . . . combine 
with heavy side channels and angle rims 
to give greoter strength. 





Extra reinforcements at key points assure 
maximum rigidity. Invincible reference 
shelf cannot be twisted or deflected. 
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of inviting the manufacturers to participate, also the invita 
tions used to bring in top executives from the many firms in 
the trading area. 

Also submitted was a chronological arrangement of ads on 
brand name products for the entire year. A sample was 
furnished of each give-away used during the year depicting 
nationally-advertised items. 

A brief resume was given on the product education by 
brand name manufacturers. 

All pages of the submitted brochure were bound in 
leather grain Texas sun tan color paper with large four-leaf 
clover in emerald green, gold stamped “Our 80th Year.” 
Stressed was the idea of “Growing with Texas” and the 
signature plate, “Maverick-Clarke, The Office Man’s Depart 
ment Store.” 


Diebold Announces Promotions 
Diebold, Inc., Canton, Ohio, has an 
nounced the appointment of Lee B. 
Townley as director of systems sales for 
Indiana. He will make his headquar 
ters at the firm’s Indianapolis branch 
office. In his new position, he will su 
foe = pervise all branch and dealer sales ac 
he tivities for the company s line of 
4 Qe business record file and storage systems. 
Mr. Townley joined the Diebold 
L. B. Townley . 
sales 1946. For the past six 
years he has been Diebold’s leading salesman. 
At the Diebold announced the following 
changes in managerial ranks: 
B. M. Bugbee takes control of the Indianapolis branch. 
He joined the firm in 1946 and compiled an outstanding 


sales record. 





force 1n 


same time, 





Hart Randall R. Griffith, Jr. 


B. M. Bugbee 


Hart Randall becomes Cincinnati manager and also will 
supervise the Dayton and Columbus sub-offices. Since 1952 
he has served the Canton home office as assistant director 
of sales education. Prior to joining Diebold in 1950 he had 
a wide background in finance and management. 

Raymond Griffith takes over at St. Louis after being 
associated with the company since 1951. He started in the 
Dallas branch and was moved to Washington to handle the 
sale of Diebold products to the Navy. 


Edison Renames Division 

Thomas A. Edison, Inc., has changed the name of its 
Ediphone Division to Edison Voicewriter Division, it was 
announced by Charles Edison, chairman of the board. 

The West Orange company was founded by Thomas A. 
Edison to manufacture and market his inventions. Mr. 
Edison explained that Edison Voicewriter more fully de 
scribes the division’s products and its service to American 
business. Mr. Edison pointed out that his father thought 
of his great invention, the phonograph, principally as a time 
saver in getting ideas down on paper. Literally translated, 
the word phonograph means “Voicewriter.” 
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Parker Pen 
(above) and 
Mittag & Vol- 
ger, Inc. new 
design paper 
boxes. 





Make Awards in Set-Up Paper Box Competition 

The entries in fourth annual Set-Up Paper box competitia 
were exhibited at the 36th annual convention of the Nation 
Paper Box Manufacturers Association May 16-19 at th 
Drake Hotel in Chicago. Prize winners were announet 
and awards distributed on the basis of display value, pr 
tection of product, sales appeal, convenience and _ othe 
qualities. 

First awards included: 

Parker Pen and pencil box by Dennison Manufacturing 
Company for Parker Pen Company. 

Pencil carbon paper box by Van Ness Bros., Inc., for Bu 
roughs Adding Machine Company (Mittag & Volger, Inc. 


McKelvy Elected Director of Royal 

Carl McKelvy, vice-president, has been elected a direct 
of Royal Typewriter Company, it was announced April 7 
He replaces Charles D. Hilles, Jr. of International Telephon 
& Telegraph, who resigned to take a Government post. 





New Store Opens in Harvey, Ill. 

The Hughes Stationery Company recently opened its doo 
to the public at 179 E. 154th St., Harvey, Ill. The new ve 
ture- will be operated as a unit of Harvey Television ! 
Appliance, Inc., owned by Keith Hughes, one of the aif 
younger businessmen. 

Mr. Hughes recently purchased the retail office supft 
and stationery business of the Harvey Stationery Compail 

He is active in the Harvey Junior Association of Co® 
merce, the Elks and is a navy veteran of World War! 
Mr. Hughes is married, has two children and resides 4 
14516 Desplaines Ave., Harvey. 
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This firm, located in New York City for 25 years, recently has 
negotiated a long term lease of a modern warehouse and office 
building to be constructed in Englewood Cliffs, N. J. The three- 
acre site, approximately five minutes from the George Washing- 
ton Bridge, will be improved with a single-story brick and steel 
building occupying 40,000 square feet. It is scheduled for com- 
pletion this fall. The Wholesale Typewriter Co. is a subsidiary of 
.Underwood Corporation. 


Clary Reports Doubling of Exports 

Export of cash registers and adding machines by the Clary 
Multiplier Corporation has more than doubled in volume 
from a year ago and March was one of the best months in 
the company’s overseas trade operations, J. W. Stallings, 
general manager of distribution, said recently. 

The export department, under the acting direction of 
Ted Hallberg, is extending representation and entering new 
markets in western Europe, South America and the Far 
East, in addition to the current Canadian expansion. 

Recent bright spots on the Clary overseas export map are 
reported to include Western Germany, Brazil, Japan, Philip 
pines, South Africa, New Zealand and Switzerland. 


Gray Appoints Advertising Chief 

The Gray Manufacturing Company, Hartford, Conn., 
producers of Audograph dictating equipment and Phon 
Audograph central dictating systems, has named Dan H. 
Northup director of advertising and sales promotion, it was 
announced by Walter E. Ditmars, president. 

Northup has been associated with the advertising depart 
ment of Remington-Rand Inc., since 1945. For the past two 
years he has been advertising manager of the adding and 
calculating machines division of the company in New York. 

He will have his office at Gray’s New York headquarters, 


521 Fifth Ave. 


Clary Promotes K. F. Oldenburg 
Kenneth F. Oldenburg has been appointed supervisor 


of the electronic laboratory of the Clary Multiplier Corp., 


San Gabriel, Calif., and will head engineering research and 
development on all the company’s electronic products. The 


announcement came from Robert E. Boyden, chief engineer. 


Mr. Oldenburg, who joined the business machine manu 
facturer in 1947, will continue supervision of electro 
mechanical data recording equipment 
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Glendinning Becomes General Manager 

William J. Glendinning, who has been general sales mag 
ager of Acme Carbon & Ribbon Company, Ltd., Torontg 
has been appointed general manager. 

Mr. Glendinning’s appointment as new head of thé 
wholly-owned subsidiary of Burroughs Corporation was af 
nounced by J. A. Campbell, general manager of Burroughg 
machine supplies operation. He succeeds Walter L. Harmeg 
in the post. Mr. Harmer was recently named general mag 
ager of Mittag & Volger, Park Ridge, N.J., another Bug 
roughs subsidiary. 

Mr. Glendinning joined the Acme staff in October 194 
as a retail salesman. He left for military service in February 
1942, returning to the staff in his same position during Sep 
tember 1945. He was subsequently transferred to the whol 
sale sales division, becoming supervisor of sales for the 
eastern division. He was later promoted to the top sales post 


Foerth Elected Official of Bassick 


Joseph T. Foerth, controller and a director of the Bassick 
Company, and an employee since 1912, has been elected a 
vice-president of the company. 

Mr. Foerth was first employed as an office boy with the 
Universal Caster & Foundry Division of Bassick. Later, 
he served as billing clerk, cost and payroll supervisor, factory 
accountant, assistant secretary and assistant treasurer and 


controller. 


Sheaffer Sponsors Writing Contests for Teens 


The W. A. Sheaffer Pen Company will sponsor the 
1955 Scholastic Writing Awards, a nationwide literary com 
petition for high school students, it has been announced 
by Walter A. Sheaffer II, the pen company president. 

These awards, established 30 years ago by Scholast 
Magazines, offer prizes for top short-short stories, shot 
stories, essays, poetry, articles and drama. High school stu- 
dents in any public, private or parochial schools in the 
United States or its possessions are eligible. 

Prizes in all classifications will include cash and Snorke 
fountain pens. The contest includes senior and junior high 
school divisions and will begin with the opening of the 
school year in September and will close March 1, 1955. 


————$$_ 


Sanford Plant Among the firms in the 
stationery and office equipment industt 
that have found suburban locations desi 
able is Sanford Ink Co. Land was foun 
in 1946 in Bellwood, Ill., adjacent to Ch 
cago, which suited the company’s requilé 
ments for a modern new factory building 
now being occupied 


OA — 6/5 











sales mam 
T oronte, 


d ol 


the 
n was ae 
Surroughs 
. Harmer 
eral man 


ther Bur 


ober 194] 
February 
iring Sep 
the whole 
s for the 
sales post 


he | sassick 


' 
elected 





ns 


ONSOI 
Crary Cc 
announce 
ident. 
Scholast 
ries, short 
S( hool > 


ols in t 


1d SnorkKe 
rior hig 
} ot U 


1055 


tirms in meg 
nt industt § 
xtions des 
was fount 
rent to Ch 
ry Ss require 
ry building | 


A — 6/54 








| Why 40 out of every 100 Revo-Files sold, next month, 
will be to offices that already have a Revo-File 


There’s no sale 


you like better than the one you know is 
to lead to additional and even bigger sales 


almost certain 


. to the same customer. 


That’s why dealers who have taken on the Revo-File line 


are so enthusiastic about it. 
the fact that it’s easier to make the 


the advantages Revo-File 


Naturally, they like 


nitial sale with all exclusive 


offers. But what’s even more important is the way every 
Revo-File out in an office keeps on selling itself to bring 
na bigger order from the same customer. 


It’s a fact that 40° 
made to compani 


» of all Revo-File sales by dealers are 
es that have already purchased Revo-Files! 
And it’s a fact that the Revo-File market is nearly as large 


8 business Every firm in your community that has 


tOOLUE 


Another fine product of 


“ Mosler Safe “~” 
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3,000 or more active card records is a prospect. And every 
Revo-File sale means a big profit, with no service headaches! 
* * * 

Send in the coupon below, and see how you can begin 
handling this highly profitable line. Better do it right now. 





REVO-FILE HAS ALL THESE “EASY SALE” ADVANTAGES: 


@ Operates at convenient desk 
height. 


@ Occupies less floor space. 


@ Mobile. Can be rolled where 
needed. 


@ Improves employee morale. 


@ Uses prospect's present rec- 
ords. No costly changeover. 


@ Increases production, 
@ Reduces overhead. 
@ Reduces clerical fatigue. 
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Dep't OA-6, Revo-File Division 

The Mosler Safe Company, Hamilton, Ohio 

Please send me a catalog, and full particulars on how to 
cash in with Revo-File. 

NAME... wc ccccccceceseseeeesesessesesesesesesese 
PIRM NAMB. . ccc cccccccccccscssccceseseeseseseeee 
AB 0 gw ccc rec ececcescocscces 

CITY . cc cccvcsccccvcccecs ZONE STATE 
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E. A. Holscher Nears 50 Years in Industry 


Just one year away from observing his golden anniversary 
in the office equipment industry is E. A. Holscher of E. A. 
Holscher Office Furniture Company, 
St. Louis. He is dean of all Steelcase 
(Metal Office Furniture Company) 
dealers. His career was well told in a 
recent issue of the Steelcase Circle 
reading: 

“Long about 1916, at the time Wil 
liam Christopher Handy was creating 
his immortal St. Louis Blues, history 
of another kind was being made down 
E. A. Holscher St. Louis w ay as Steelcase secured its 
first dealer, E. A. Holscher. 

“The original ‘Mr. Steelcase,’ prior to this time, had been 
affiliated with a number of office furniture companies and 
dealer organizations, and, consequently, knew the business 
from the basement on up. Actually, he began his career 
with a stationer’s store in 1905, as ‘keeper of the floors’ and 
miscellaneous ‘man-about-the-office.’ He soon persuaded his 
boss that sweeping floors was for the birdies and was given 
the nod to go out and solicit business. 

“Big business held neither fear nor awe for the young 
Holscher, and he immediately began calling on all large 
companies in the St. Louis area. He developed such a liking 
for contacting large concerns that he made it his specialty 
and foundation for all his future business operations. 





“To supplement his early earnings, he put his musical 
talents to work. As a soloist for church groups, weddings 
and funerals he built a name for himself, and at the same 
time made acquaintance with a good many influential 
businessmen of the churches. Later on, in many instances, 
these contacts opened the doors to offices and companies 
where he had previously received courteous, but also profit 
less receptions. 

“He kept singing and selling with equal enthusiasm 
down through the years until today, as prosperous and 
energetic dealer in his own right, he is recognized as the 
dean of office furniture men in greater St. Louis.” 


a 
~ 
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The Pen Clinic . . 
dow display proved a real money-maker 
for A. Pomerantz & Co., of Philadelphia. It 
pointed out how an ailing pen can be re 
stored to health by the repair department 


. This eye-arresting win 
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Royal Announces Personnel Changes 
Two changes in the managerial ranks and the appointmey 
of a North Carolina representative were announced recenth 
by Royal Typewriter Company, New York City. 
J. C. Churchill, formerly district manager at Chattanoo 
Tenn., has been selected to direct operations at Charlotte, N.¢ 






A 


J. B. Norrell 


- @ 


C. B. Harris J. C. Churchill 
Mr. Churchill has been with Royal since 1947 when he 
joined the Cincinnati office as a salesman. He was appointed 
Chattanooga manager in 1952. 
J. B. Norrell, formerly Birmingham, Ala. salesman, ha 
been appointed to succeed Mr. Churchill at Chattanooga 
Mr. Norrell has been with the company since 1948. 
Carl B. Harris has been named Portable representative @ 
Charlotte. He is a resident of that city, and will cover th 
Carolinas and eastern Tennessee. 


Domore Chair Company Adopts Nylon Bearing 

The use of a nylon bearing in office chairs to eliminate th 
need for lubrication and minimize wear on moving par 
has been announced by H. Ben Williams, Jr., president @ 
the Do/ More Chair Company, Inc. 

Developed by General Electric, the nylon bearing wil 
be standard on the Do/More Executive and Twentieth 
Century clerical model chairs. The bearings were original 
hand-made and installed in sample chairs, which were then 
used in a six-month testing program. 
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origi 
re 
H i complete new line of storage cabi- both single and double doors. Your choice of 
nets—the most saleable because the most service- two colors: forest green or office gray. 
able e ever seen. They last a lifetime .. . 


You can sell these Steel-Pride Cabinets at a 


vet semble them in a matter of minutes. solid profit, and count 


hi ecause of the famous JET-LOK con- on steady volume of bus- ; 
struct vhich not only saves costly man-hours iness, because “one cus- 
in assembling, but gives great rigidity in service, tomer tells another” 
and af in extra margin of safety in pilfer- about JET-LOK con- ' 
I eam J 


prot \nother worthwhile feature is the struction. Mail the cou- 
flexibility of shelf adjustments to fit your personal pon today for catalog 
need and full information. 
Door frame assembly, sides, and 
} eat Steel_Pr 7, ta - Oo: . 

c al teel rid cabinet ol heavy pauge back slide together quickly with 
ster ( vailable in every size and style you We Sell only through JET-LOK, the feature that lowers 

ed | k.nig > ; . ~ n ° your costs greatly by cutting 
nee igh, file-high, and full-height, with dealers ... Never direct. cote liddreclubly 





STEEL SERVICE MANUFACTURING CO., Steubenville, Ohio 


Please send me catalog and prices of STEEL-PRIDE Cabinets, and full details 








ATTENTION on local franchise. OA654 
OFFICE APPLIANCE DEALERS PORT og KS SWIG cecpacsevcccbwadaneee TETETELOC ETT ETE re 
~ Mail this coupon todoy for cata- 
Bilces, ond descriptive PG oS PWEB <4 ewes pi vtscwen xine Jebaeces vibes core chsoednd ee 
e. ADDRESS CO ese er ee eer eeeseeeeees eee Pe eee eee Pee Pee Pee eee eee eee eee eee eee ee 
cITY...... PME sci Senos atcmnedl SOU... co.» MUMMB ck cos dag ules eens 2 
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ABOUT THAT EXECUTIVE PAUNCH 
by Caroline Bird for “Sales Management” 


ess you ve 1ust had a physical 
know. Habit 


you to see yourself straight in 


How’s your weight? Un 
checkup, the odds are that 
vanity make it difficult for 
a mirror. If you’re happily married 
too prejudiced or too tactful to make 
If you keep up with medical science you’re even more apt 
to evade the issue. 


you dont and 


your wile is either 


a candid appraisal. 


normal weight is the strongest 
indicator we have of health life. To make mat 
ters worse, they've can’t 
weight on heredity or body type or glands. Your waistline 
is no more or less than the record of what you eat 


Doctors now agree that 
and long 


that 


also found you blame your 


visible 


In the past few years, scientists have learned that your 
9 insuring that you take in the 


and 


appetite is a mechanism | 
number of calories you need to m 
its activity, just as a thermostat 
produce a desired temperaturé 
anism the “appestat.” 


aintain your body 
regulates a furnace to 


They've named the mech 


There’s nothing theoretical about your appestat. It is 
located in the hypothalamus at the skull 
near the pituitary gland which regulates many other body 
If it works right you'll never hunger for more 
weight will stay the same 
you 


base of your 
functions. 
food than you need, and your 
through periods of heavy and light activity. If eat 
too much at one meal, you'll eat less at the next. But 
in an increasing number of Americans, the appestat is out 
of whack. When it drives you to 


from a condition called bulimia. 


eat too much you suffer 


Causes of Bulimia 


Bulimia has many Your may be set 
too highly by family customs of Overeating or by habitual 
use of alcohol which narcotizes the appetite. Bulimia may 


financial or sexual deprivation. 


Causes. 


appestat 


be your response to socia 
It is your body’s way of saving: “If | 
money or attention or security, at 


That’s why it is so very hard to 


can’t have love or 


least I can have food,” 


reduce 


the bad notes < 


to find the 


Now that you've had all news, two 


cheer: First, you don’t have 
ticular bulimia in order to correct it 
culating the number of calories you need to maintain you 


at ideal weight and then sticking to them until your appe 


cause Of your pal 


The remedy is cal 


stat is restrained. Second, your appestat is a creature of 
habit. After you survive its first screams of rage it gets 
used to the new normal. Or, as dieters put it, “After a 
couple of weeks your stomach shrinks so you don’t have 


to think about what you eat.” 
First step is to see your doctor for a thorough physical 


checkup. He 


and how fast it is safe for 


will determine how much you should lose 


vou to lose if 
A rough and ready shortcut is to multiply your ideal 


| 


number of calories a normal 


Each 


50 calories above your 


weight by 15 to get the 


appestat would guide you to eat excess ounce on 
your body got there because you are 


needs. 


1200 Calories a Day 
You might shoot at 1,200 calories a day until your weight 
You 1,000 cal 
ories but you will have more difficulty getting a well-rounded 
diet at that level. Mor: 
appestat time to learn its new leve 


comes down to normal. can lose faster on 


mportant, you want to give your 


\ppestat re-education 


takes at least six weeks, sometimes If it isn’t trained 


more. 


by the time you reach your ideal weight it will seduce you 


into eating too much agai 
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In the beginning you'll have to do some calorie counting 
but after a week of arithmetic, you'll find yourself doing 
it automatically. Supplies for the program include: a goog 
bathroom scale and tape measure for morale purposes: the 
notebook you OWN secret 


can DUYy your 
record of what you eat; a pocket-size calorie book for ref 


smallest size tor 


erence at moments of temptation. 


The trick is to stick as closely as you can to the foods 
you like. That means making a little survey of what yo 
actually eat so that you can continue the basic foods ané 
cut out the stuff that’s making you fat. You'll find j 
harder to remember what you eat than you imagine, » 
it’s a good idea to get your wife to help you take inventoy 
Then, if you're not getting the basics, she has your per 
mission to nag you into eating them. 


Health Lis 
Here are the foods you should be eating every day is 
order to stay on the healthful high-protein side of life: 
Two glasses of milk 
One or two servings of meat, fish or poultry 
One egg 
A leafy vegetable or salad 
A citrus fruit or tomato 
Some bread (you can’t escape it) 
At least one tablespoon of fat (no danger of de- 
ficiency here) 


Theoretically, you can build on this basis up to you 
calorie allowance on any foods. If 400 calorie 
left after your basics, you might shoot the works on; 


you ve got 


~~ 


piece of coconut custard pie one day or an avocado pea 


salad with cream dressing the next. 


However, you'll simplify the process if you just stop tak 
. pitty I I 


ing the following calorie extravangances: 








Candy Fried Food 
Liquor Nuts 

Cake Olives 
Cream Chocolate 
Sugar Coconut 
Salad Oil Gravy 

Pie Puddings 


Rolls (it’s the butter 








Jelly, jam, marmalade 


and honey that hurts) | 


A Puritan conscience is a help in dieting. It will wanj 
< ' 
- 


you about “hidden calories.” It will tell you that you’ve goj 
to count the sugar in the fruit cup, or soda pop you pa 
up between meals, the dab of sour cream on your sala} 
the sugar in your coffee. 

i 


How to Ease Hunge} 


You'll discover that you can ease the pangs of unbe 
able hunger with a calorie-free cup of black coffee or tt 
You'll find that it’s easier to stay away from highly seasont 
foods which make you hungry. And as you learn to mak 
the most of what you can eat, you'll probably find yours 
eating more slowly and chewing more thoroughly. You 
also discover that you’re more comfortable eating a lit 
bit every few hours than skipping breakfast or lunch wht 


you can’t gorge on dinner. All this, of course, is very go 


for you. 
Good restaurants are going out of their way to hé 
dieters. New York’s Colony Club, which enjoys the rp 


tation of the most expensive restaurant in town, will BF 
you on a four-day reducing diet that is stricter than y@ 
own. The Sheraton hotels have a menu which quotes ev@ 
thing in calories as well as in dollars and cents. Diet 
is the sophisticated thing to do and it’s gotten to 
point where Statler hotels serve more salads to men at lum 








than to women. 
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Ww secre HOUSEWIFE ates 
%k for ref the solution to filing 
bills, insurance pol- 
icies, receipts, checks, 
the foods , etc. 
what you 
foods and 
ll find 3 


nagine, » 
inventory 
your per 


dealth Lis 





sry day if 

rf life: 
BUSINESSMAN .. 
ideal for filing memos, 
cancelled checks, and 
other correspondence. 

of de- 

ip to your 

100 calorie 

orks on? 


ocado pear 





St stop tak 


GROCE R. Swat s @ 
perfect for keeping 
all bills, receipts, can- 
celled checks, bills of 
lading, etc. 





In the HOME... in the OFFICE. . . or in the STORE, 
> butter the 410 Note Case is a useful item. Ideal for filing checks, 
receipts, bills, insurance policies, etc., the sturdy lock 
presents the 410 as a safe, secure filing compartment. 
And a space saver too, the top is completely removable 
and out of the way when not in use. The 410 is finished 
in gray baked enamel and the lock and handle are nickel 






~ will war 
r you've & 
p you pic 








your sala 









se Hone plated. The 410 can be obtained with or without Cell- 
of unbel U-Seal pressboard guides. For further information and 
flee or il literature write to The Weis Manufacturing Co., Monroe, 






ily seasone 
rn to mas 
ind yours 
hly. You 
‘ing a litt 
lunch whe 


s very gi PSTEEL LINE) LINE 


yay to hel 
ys the rep 
mn. will pe 
r than ya 
juotes evel 
its. Dietitd 
tten to @ 
ren at lum 


Michigan. 































FIFTIETH ANNIVERSARY ISSUE 





OA — 6/ 




























New Appointments 


Joins Curtis-Young Board... 


The election of Morton A. Brown to the board 
of directors of Curtis-Young Corp., New York, 
was announced recently by Todd P. Curtis, ex- 
ecutive vice-president. Mr. Brown is general 
sales manager of the company in charge of 
the product development and sales training 
program. He has been in the graphic arts 
field for more than 12 years. 





Diebold Appoints Canadian Manager.. 


The appointment of T. E. Moore of Ottawa 
Canada, to head its Canadian systems opera 
tions was announced recently by Diebold, Inc., 
Canton, Ohio. In his new duties, Mr. Moore will 
travel throughout eastern Canada to assist 
dealers and to establish new sales outlets. He 
was sales manager for the H. H. Popham Co., 
of Ottawa for the past seven years 


Arthur Link Joins Morris. . 


Arthur Link has been appointed eastern divi- 
sion sales manager for the Bert M. Morris Co., 
Los Angeles, Calif., it was announced recently. 
He started his sales career with IBM, later was 
New York City manager of the Cardinal Of- 
fice Furniture Co. and comes to Morris follow- 
ing a three-year stint as divisional head of 
sales training at Remington Rand Inc. 





Sikes Names Sales Manager... 


The appointment of Robert A. Sigerson to the 
post of sales manager has been announced 
by Francis B. Bacon, president of The Sikes 
Co., Inc., Buffalo, N. Y. Prior to his new con- 
nection, Mr. Sigerson was associated with the 
Stanley Aviation Co., Buffalo, as assistant to 
the president. Previously he had been in pub 
lic relations and press work. His home is at 
165 Sanders Rd., Buffalo. 


New SoundScriber Distributor . . . 

A. Hugh Cline has named distributor 
for SoundScriber Corp. dictating and business 
recording equipment in the Grand Rapids, 
Mich., area, announces R. W. Davidson, vice- 
president and general sales manager of the 
Cline was previously asso 
firms of this 
sales and managerial capacities. 


been 


corporation Mr 


ciated with other industry in 


Cormac Industries Signs Wortmann .. . 


The appointment of Martin Wortmann, Jr., as 
executive vice-president and his election to the 
board of directors was announced recently by 
Cormac Industries, Inc., New York. Mr. Wort : 

mann was assistant, secretary and assistant les 
treasurer of Ludwig Baumann and Company = 
until his resignation to join Cormac. He has 
been associated with office and home furnish 
ings and the jewelry trade since 1936 


7 
i 


Brockman Joins Barkley & Co... 


C. L. Barkley & Co. Chicago, recently an- 
nounced the appointment of H. O. Brockman 
to its force. Mr. Brockman, it was 
stated, will cover Chicago and adjoining ter- 
ritory. His firm is a manufacturer of filing 


selling 


supplies 
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Clary Names Columbus Manager... 


Joseph Laenen has been appointed manager 
of the Columbus, Ohio, branch sales offiée of 
the Clary Multiplier Corporation, J. W. Stal- 
lings, general manager of distribution, recently 
announced 

He succeeds George Reight, transferred to 
the managership of the Brooklyn-Queens 


branch in New York. 
Laenen was a salesman in the Detroit 
branch prior to his promotion. He recently 





was flown to California for a week's all-ex- 
pense vacation for outstanding sales work. 





; 
New Home Office Representative . ., | 
' 


T. Ray Pearson has been named home office | 
field representative for Smith-Corona Inc., fo 
succeed Roger Sherman, Jr., who was recently 
promoted to the position of branch manager, 
Making his headquarters at the Smith-Corong 
branch office in Boston, Mr. Pearson will assis | 
dealers im the Portland, Me., and Boston | 
branch office territories i 


Young Heads Diebold Advertising . . . 


George B. Young has been appointed advertis- 
ing manager for Diebold, Inc., the promotion 
marking his steady advancement since joining 
the advertising and sales promotion department 
in November, 1951, as production manager. 
In February, 1953, he was promoted to the 
position of assistant advertising manager. He 
has had wide background of experience in the 
graphic arts field. 














































Rewarded for Display W. W. Steiner (second from lef, 
sales manager of Underwood Corp.'s dealer division, presents ¢ 
check for $100 to J. A. McAllister, manager of the Ace Offi 
Supply Co., Danville, Va., winner of the Coronet Magazine 
Underwood window display contest. Looking on are Charlé 
Haynewsworth (left), owner of the store, and E. O. McCullough 
manager of Underwood's Richmond, Va., office. The prize winning 
display is shown in bottom picture. 
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SMEAD’S 


TELL-I-VISION 


REG. U. S. PAT. OFF. 


INDEX 


A modern filing system built for long, hard wear and tailored 





Write today for illustrated literature 


<a “EXPLAINING HOW IT WORKS” for a small or a large business. Plastic tabs of clear vision — 
Ace Office this file is the perfect answer to any filing problem. 
Magazine 


Charle 
AcCullougt THE 
ze wie iS MANUFACTURING CO., INC.“ HASTINGS, MINNESOTA 
| Sve Ub Mths bee Mow Von? aw Ga 
A — 6/5 NO. 10-22-52 











| SMEAD’S TELL-I-VISION SYSTEM 











READS LIKE A B00K 

LEFT T0 RIGHT - 

\ SR GROWS AS NEEDED 
~~} 








By using Smead's Tell-I-Vision filing system, you can 
reduce filing time. The alphabetical-color signal 


system for finding — and the numerical-color signal with 


ee eee eee See nee eee Colorful Plastic Tabs 


accurate. 


LET US DISCUSS YOUR FILING PROBLEMS WITH YOU 











THE Smead ManvrActurine CO., INC.-HASTINGS, MINNESOTA 
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SPEED-O-PRINT s: 


DEPENDABILITY. 


Worlds Finest Duplicators ae 


AT THE 


Woclds Lowest Prices 






Liberator 300 
Electric 


$3499 


(PLUS EXCISE TAX) 


Truly the finest in Duplicating equipment. A 
machine for hairline registration—with heavy- 
duty standards. Inspect its operation and you'll 
find itis truly the World's Finest Duplicator. Avail- 
able in futuramic grey or black wrinkle finish 


with open cylinder automatic dual brush inking. ; tested to produce millions of ¢ 
free of service. 
POST CARD TO LEGAL SIZE 





NEW 1954 MOOEL 


Liberator 200 
Wanual 


AUTOMATIC FEED 
#77950 


(PLUS EXCISE TAX) 


New and greater engineering developments 
to an already famous model. The quietness 
and ease of operation gives this hairline 
registration dupticater a newer high in stand- 
ards to be found onty in the Liberator 200. 


NEW 1954 MODEL 
Liberator 100 
Wlanual 


AUTOMATIC FEED 
$73 950 


(PLUS EXCISE TAX) 







Rie 












SPEED-O-PRINT 


Corporation 
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Kistler Sales Drive Pays Off; 
Big Trip for Winner, Wife 

Though business signs indicated a drop in sales activity 
for 1953, such was not the case with the W. H. Kistler 
Stationery Company, Denver, Colo. Company management 
studied the problem and met the challenge with a powerful 
sales campaign that has been a major factor in stimulating 
business. 














To the Victor . 


and his wife goes a 
trip to Hawaii. All 
set to board luxury 
air liner for 10-day 
all-expense-paid 
tour to Honolulu 
are Virgil Brown, 
first prize winner, 
and his wife. 





They Also Profit . . . Photographed at a breakfast climaxing 
contest conducted by The W. H. Kistler Stationery Co., Denver, 
are company officials and contest winners. From left to right, 
BACK ROW, are Bill Spaulding, sales manager; Harry Picariello, 
third prize; Virgil Brown, first prize; Weller Quinn, second prize; 
Bill Fick, fourth prize and Erle O. Kistler, company president. 
FRONT ROW, Mrs. Picariello, Mrs. Brown, Mrs. Quinn and Mrs. 
Fick. 


The program was executed through the 35 Kistler sales 
men and took the form of a contest—and the grand prize 
was an all-expenses paid airline trip to Hawaii for the 
winner and his wife. A big scoreboard, kept where the 
personnel of the entire company could keep abreast with 
the race, kept enthusiasm at a white heat. 

Last February, at a breakfast climaxing the nine months 
marathon, the winners were announced. Virgil Brown, 
of the wholesale department, flew off with the big prize and 
shortly afterwards he and his wife were bound for Honolulu. 
Mr. Brown’s comment was: “I’m ready for this. I never 
worked so hard in my life.” 

Runners-up in the contest were rewarded with suitable 
prizes. 


Mt. Olive, Ill. Gets Philip Hano Plant 

Mt. Olive, Ill., has been selected by the Philip Hano Com 
pany, Inc., of Holyoke, Mass., as the home of their new 
midwestern branch factory and distributing point, according 
to an announcement by Luther R. Hanna, manager of the 
dealer division of the company. 

The new branch plant, to be started at once, will be built 
on a 10 acre site located in the southwestern section of Mt. 
Olive and will be served by a spur of the Wabash Railroad, 
according to Mr. Hanna. The initial construction will in 
clude approximately 10,000 square feet. 

Established in 1888 by the father of the present manage 
ment, the company is one of the oldest in the forms manu 
facturing field and specializes in the sale of business systems 
through local stationers and printers. 

Negotiations for the locating of the Hano midwestern 
branch factory in Mt. Olive have been conducted over the 


past six months by representatives of the Massachusetts cop. 
poration and members of the Mt. Olive Development Assy, 

A complete survey of central and southern IIlinois locatiog 
was made for the Hano organization by Norman L. Hanng 
Dealer Sales Manager for the eastern company. Final selgg 
tion of Mt. Olive was made for the Hano company byg 
group consisting of Robert, Herbert and Edward Hano, @ 
oficers of the company, Charles McKeen, Holyoke factoy 
superintendent, and Mr. Hanna. 

Both Robert Hano and Mr. Hanna stated that there woulf 
be three phases involved in starting the subsidiary operatigg 
at Mt. Olive. During the construction of the new building 
some local Space will be occupied by the eastern com pany, 
and it will be used as a receiving station for incoming trug 
and rail shipments of forms manufactured in the Holyolg 
plant. These orders will then be reshipped from Mt. Olive 
rail, truck and parcel post. This phase is scheduled fgg 
June 1. 

A second phase tentatively scheduled to start some 45 
60 days after the first will involve the storing of writi 
devices and stock forms in Mt. Olive and the actual filling g 
orders direct from that area. 

Sales and office headquarters will continue at the maig 
offices and plant in Holyoke. 


New Quarters for Rogers Company 

The William T. Rogers Company, manufacturers of offig 
specialties, has moved to new quarters at 518 Division St 
Madison, Wis., which affords five times the space previousy 
occupied. The firm formerly was located at 1306 Mound & 





3 


The initials of James A. Smart, Capitol Office Suppl 
Company, Washington, D.C., were incorrectly given @ 
“M.A.” in account of dinner dance appearing on page 7d 
of the April issue. He was correctly listed in caption @ 
picture. 


W. R. Browne, Remington Rand Inc., points out an errét 
in the story of his Chicago OMDA speech, published a 
page 74 of the May issue. Writes Mr. Browne: “You ha 
me saying that manufacturers are going to spend $24,00% 
000.00 advertising portable typewriters in 1954. Wish ff 
were so! It would indicate sales of roughly $480.000.000.8 
in portables, which would be a magnificent business. The 
fact of the matter is the figure I used . . . and this appli 
only to national advertising . . . was $1,000,000.00. @ 
course, trade advertising, direct mail, displays, etc., wil 
multiply that figure roughly by two and a half umé 
but still it is a far cry from the $24,000,000.00.” We s@ 
cerely regret the error. 

On page 36 of the May issue, the name of M. J. Boont! 
company was incorrect. Mr. Boone 1s vice president of i 
Standard Office Supply Company, Louisville, Ky., a 
NSOEA District No. 5 Lt. Governor of Kentucky. 08 
error is sincerely regretted. 
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There’s more profit opportunity in 


Wlds- FURNITURE COVERED WITH KALISTRON 


Feature Thomas Furniture covered with Kalistron on your selling 
floor and you will see how profits will mount with this wonderful, 
selling combination. That’s because your customers will see the rich lines of 
Thomas pieces and the handsome coverings by Kalistron. 


Kalistron gives unmatchable wear advantages, too. Its rich coloring 
is protected by clear, pure Vinylite — it can’t show 
any scratching, scuffing or wear because the color is on the underside. 
Beautifully designed Thomas Furniture covered with Kalistron is ideal 
in every type of business office and institution. 


Kalistron-covered Thomas Furniture cleans with a damp cloth... 
won’t chip, peel or crack... keeps its beauty indefinitely. 
It will help you build volume through satisfied customers. 





alistron’ 


FINEST VINYL FURNITURE COVERING 


Kalistron, Inc., Deco Sales Division, 
55 West 44th Street, New York 36, N. Y. 





4 
Wa 


FURNITURE COMPANY 
HIGH POINT, NORTH CAROLINA 
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MODEL 30B 
BOOKCASE 


This unit is a genuinely 
new approach in cabinet 
design and construction. 
In a class by itself for 
attractiveness and utility 
and moderate price. 
Singly or in a group this 
bookcase fits neatly into 
professional and business 
offices. 30 H x 34142 W 
x 1134 D. Grey or green. 
With or without sliding 
glass doors. 
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N — MODEL 104 FILES 


H-O-N’s line of non-susp 

v-cost two drawer file MODEL 36 SPECIAL UNIFILE sion files represents a va 
MODEL 66 STORAGE 

nplete with guide rod A compact unit that offers CABINET 
follower block Has a both filing and = storage 

cial appeal for small of- capacity. Designed for A medium-sized storage unit built these files hav 

where either office or home use complete with three adjust full length vertical Z-b 

able shelves and fixed cen to give well-spaced supp 


unsurpassed elsewhere 
today’s market. Ruggedly 


and home wsers 
juirements are not One double card drawer 


where price and and one letter filing drawer ter shelf. A space saving to drawer loads, and hex 


considera Storage section equipped unit for business 
fessional office: bases for added rigidit 


and pro- gauge torque plates in 


with locking door 
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UNIFILES 





A | -ading 
Seller in the H-O-N Line! 


The clean, attractive styling of the Model 30B Bookcase 
is typical of the practical approach to good design 
in the entire H-O-N line of utility-class merchandise. 


32A SERIES 


To achieve fine appearance—sound construction— 
high utility and a modest price tag is the goal of H-O-N 
in the manufacturing and the merchandising of 


every one of its products. 
38A SERIES 


The 30B Bookcase is a leading seller. And it is a leader 
because this unit is an excellent combination of those 
practical H-O-N approaches to office equipment 


requirements. 


You will find that H-O-N products fill a need— 
and do so practically and well—backed by a company 
guarantee of full satisfaction. 


5 
Write for a copy of the new complete H-O-N catalog. 


The H-O-N Company, Muscatine, Iowa 


38D SERIES 


West Coast customers can obtain H-O-N units 
from warehouse stock of C. J. Schubert Jr., 540 


South Alameda, Los Angeles. Now—for the first time 


these three basic Unifile 
models are available with 
H-O-N‘s distinctive UNI 
LOCK feature and also an 
inner security compartment 
with dial combination lock 
Four versions of these three 
models are nade te t 


your needs 


Model 38D 


legal dimens 
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CARD FILE TICKLER BOXES 





Beautifully styled t yn 








weight lifet 


MODEL 532 DESK Deep-drawn t< 


.ES M sightly welds and 
ODEL 48B BOOKCASE : Styled in the contempora: Sent ues Bex 
“suspen MODEL 38F STORAGE 
Now in even greater de- mode. Here is a distinctive 6 keel 
a valu CABINET 
mand since improvement of tailored des k especially 
-dgeliions door action with a roller A convenient unit of match adaptable for use by in- 
uggedly track arrangement A moder- ing proportions to the Uni terviewers, receptionists, and —ae ~ 
gecigle: ate price unit to fill many file line for storing office ee ry x ; 
Z-bar office requirements either supplies. Double doors with resistan? Panelyte, is on ee { 
errr singly or in a grouping paracentric lock. Also avail- SO” in size ods ae 
d heavy Also available without glass able without doors (MODEL terchangeable ' PMENI 


gies doors (MODEL 48A 38E hand oo 


rigidity 
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Many firms like yours 
cut costs with 
Friden tigure-thinking 


® You find Fridens everywhere in business. Because 
the Friden performs more steps in figure-work without 
operator decisions than any other calculating machine 
ever developed. Each automatic Friden decision re- 
duces business overhead costs by saving human time. 

It’s likely your business can’t afford NOT to own a 
Friden. Call in your nearby Friden Man and watch a 


demonstration! Friden sales, instruction and service 
available throughout the U.S. and the world. FRIDEN 
CALCULATING MACHINE CO.., INC., 


San Leandro, Calif. 





Friden builds 
calculators in a 
wide price range, 
in every size, 
for every 
figuring need 


RESTAURANTS... use the fully automatic Friden Calcu- 
lator to quick-check operating expenses, daily item 
costs, income and invoices, also for payroll and tax 
calculations. No special operator training is required 


to use the Friden Calculator! 


RAILROADS... mechanize system figure-work in all de- 
partments with the fully automatic Friden Calculator. 
Applications include interline freight abstracts, way- 
bills, valuation, statistical reports, passenger account- 


ing. The Friden has big-volume capacity! 


MILK PLANTS... handle milk check register calculations 
swiftly with the fully automatic Friden Calculator, 
also figure farmers’ payrolls, drivers’ load sheets, cost 
proratien, discounts. Time-savings pay back quickly 


the cost of a Friden! 


THE THINKING MACHINE 


e 
OF AMERICAN BUSINESS 
© Friden Calculating Machine Co., Inc 
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Oliver Announces Re-entry 
Into U.S. Typewriter Markets 

The Oliver Typewriter Company of America has ap 
nounced its re-entry into the markets of the United State 
with the opening of a sales office in New York. 

The Oliver has been in production for more than 50 years 
beginning with its inception in 1895 in Chicago. In late 
years, as the company expanded and business prospered, j 
moved to a larger plant in Woodstock, III. 

Advertisements dating back to a 1905 issue of Orricy 
Appuiances proudly headlined “The Oliver Typewriter j 
just like an athlete stripped for a race.” Highpoints of the 
machine were the following facts: “No wires—no springs 
No network of flimsy keys—fewest possible wearing points, 

The greatest selling point was Oliver’s proud claim that 
it was the first machine on the market with a typewrite; 
with “visible writing.” 

3y 1926, the company reported that 1,250,000 Olive; 
machines were in use throughout the United States. 

With the establishment of the New York sales office y 
handle all their products, Oliver is introducing a new, up 
to-the-minute portable equipped with the following features 

Standard 4-row keyboard with 88 characters. 

Type precision cut in pica, in italic or executive print 

faces. 

Two-color writing and stencil device. 

Ribbon-automatic in feed and in reverse. 

Efficient carriage lock for safety in travel. 

Paragraph finder. 

Making its public bow at the same time will be the 
Standard Oliver Model 21. 

The company announces exclusive dealerships will ke 
granted and an extensive national advertising campaigr 
carried out. 





Houston Firm Elects Officers 

Sealy Hutchins has been elected chairman of the board 
of the Clark & Courts Printing and Office Supply Company 
in Houston, Tex. George J. Daughens was named president 
Robert E. Moreland, Arthur J. Hopkins, Robert K. Hutchins 
and William L. Hutchins, vice-presidents and D. C. Weis 
inger, secretary and treasurer. In addition to the main 
Houston store, the firm now has branches in Beaumont 
Dallas, Galveston and Harlingen, Tex., and in Lafayette, La 


—JHR 


Ottumwa Firm in New Location 

The Ottumwa Typewriter Exchange, operated by T. | 
O'Connell and his son, Paul, has shifted its location to 52/ 
Church St., Ottumwa, Iowa. 


June 4-5. District 1, NSOEA, Poland Springs House, Poland Springs, Me. 
June 18-19, District 2, NSOEA Whiteface Inn, Lake Placid, N. Y. 

June 21-22. District 3, NSOEA, Hadden Hall, Atlantic City, N. J. : 
June 20-23. National Office Machine Dealers Association annual conventidt 
and exhibit. Chase-Park Plaza Hotels, St. Louis, Mo. Harold Mann, @ 
ecutive secretary, 1267 N. Wilton Place, Los Angeles 38, Calif. 
September 18-22. National Stationery & Office Equipment Association's a 
annual convention. Conrad Hilton Hotel, Chicago, Ill. Paul Burbank, 9 
eral manager, 740 Investment Building, Washington 5, D. C. 
September 27-October |. Golden Jubilee National Business Show, oft 
Regiment Armory and 7ist Regiment Armory, New York City. Rudolf? 
Lang, managing director, 33 W. 42nd St., New York 36, N. Y. 
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W. Koreska establishes a 


small, one-man operation: 1892 


27 independent factories & branch 
offices operate all over the world: 

































During the last 50 years, Kores-has grown from humble 
beginnings to become a leader in the manufacture of office 
supplies. Today Kores Carbon Paper, Ribbons and Stencils are 
used in the farthest corners of the earth. From the Polar 
regions of Norway to the southern tip of Chile, Kores has 
become a synonym for the best quality and service. 

How could this success be achieved? The formula is simple: 
Using sound business principles inspired management and 
devoted co-workers have built a dynamic organization. Thus 
thousands of Kores experts are now serving the needs of office 
supply dealers everywhere. 

Choicest raw materials are used and latest scientific develop- 
ments are employed in producing Kores products. There is a 
Kores buying office at the source of every raw material used. 
Kores scientists engage in never-ending research to improve 


old products and develop new ones. They have pioneered such A FEW OF THE 
revolutionary improvements as Drytype Stencils, Pigment back- 

treated Carbons, Spacefinder Carbon Pads, Ball Point Carbon yy | K 0 R F S 
Paper, etc. 


Kores production machinery is built by Kores’ technicians in 
its own machine shops. It is specially engineered to exacting ESTABLISHMENTS 
requirements and specifications. 

Kores is proud of its record of service through dealers, who 
have distributed Kores products for more than half a century. 





For the Kores Organization: 


KORES CARBON PAPER & RIBBONS MFG. CORP. 
43-49 Bleecker Street © New York 12, N. Y. 





TUNA 


27,900 dealers sell Kores products the world over 


1 , 30.0 production and testing machines were built 
in Kores machine shops 


int 


! 


i 


1,700 patents and registrations protect Kores formu- 
lae, machines, and trade marks 


ve 








fi 







The yearly production of Kores carbon paper 
put in one pile would exceed 15 times the 
height of Mt. Everest (world’s highest mountain) 


——S 
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Esterbrook Raises Prices 

A general revision of prices by The Esterbrook Pen Com, 
pany, Camden, N. J., became effective last April 5, it was 
announced by Robert N. Wood, vice-president. Increasing 
costs since 1948, according to Mr. Wood, have forced th 
company to make a moderate upward revision in prices of 
Esterbrook pens, desk sets, renew-points and mechanical 
pencils. 

















Organize Guardsman-Valentine, Inc. 





Announcement has been made by John Robertson tha 
Guardsman-Valentine, Inc., of La Porte, Ind., is now off 
cially organized for the purpose of selling the Guardsman 
safe equipment. 

The officers of the corporation are John Robertson, presi 
dent; S. Robertson, vice-president; and Melvin Daskal, | 





secretary treasurer. 

Fire-resistive safes and vault doors, money chests, bank 
equipment and Flame Guard insulated files are sold by the 
Guardsman-Valentine firm. 

















Office managers’ secret 
of keeping floors 
looking like new! 


¢ Scuffed floors, worn rugs, screeching furniture 
are no longer problems to this office manager. 





. . “Ti. ” “Happy Days Are Here” . . . Personnel Manager Walter Ring- 
ass é - WwW 
Not since he put Ba ick “Diamond-Arro rose and Shop Committee Chairman Anthony Zambelli gleefully 


casters on his chairs and other movable office | discuss new three-week vacation plan adopted for all employees 
furniture, anyway. by the Columbia Ribbon & Carbon Manufacturing Co., Inc., Glen 

These efficient Bassick casters make either Cove, N.Y. The policy takes effect after 10 years’ service by any 
wood or metal furniture roll smoothly, easily, company employee. 
quietly. Swiveling is easier, too, with double ball- 
bearing action and soft rubber or hard phenolic 
plastic treads that provide safe, sure floor 
protection. 

That’s why more and more smart office man- 
agers are asking for Bassick casters. Make sure 
you’re ready to supply them with the world’s 
largest and best-known line. The Bassick Com- 
pany, Bridgeport 2, Conn. /n Canada: Belleville, 
Ont. 























For tubular-base chairs 


= Wins $1000 Diamond Ring . . . Starry-eyed Virginia Prince, secretory 
Pa é at the Toronto office of John Forsyth, Ltd., accepts her prize of @ 
$1,000 Birk’s solitaire diamond ring as winner of a contest sponsoreé 





For wood-base chairs 
























A DIVISION OF jointly by Carbon Paper Service Bureau and Peerless Distributors, Ltd. = 
for the best letter describing the advantages of their new Curl-Prod 
MAKING MORE KINDS OF CASTERS. .. MAKING CASTERS DO MORE carbon paper. Presenting the exciting award is Edward J. Brisbois 
president of Carbon Paper Service Bureau, while J. Dorion Brisbois 
75 YEARS OF CASTER LEADERSHIP | president, Peerless Distributors, Ltd., offers congratulations. 
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. .- and you'll be competition! 
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America’s lowest-priced 
“quality” business chairs! 


Why sell your prospects “just any” chair? 
Today’s aggressive competitive selling em- 
phasizes the importance of handling the 
line that offers more for the money. Com- 
parison will show that the WELLS “ARISTO- 
CRAT” Line offers just that! Here is a 
complete line of the most luxurious chairs 
ever presented. 

Write TODAY for complete details. 


. . . and don’t forget, WELLS PAYS THE 
FREIGHT! on shipments of 100 Ibs. or more. 


thick, comfortable 





COMPTROLLER No. 224 
Illustrated in elastic Naugahyde 


$57.05 list 


Slighter higher in Zones 2 & 3 





on all cushioned areas! 





| eR ( al biel 
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president director vice president junior executive comptroller debonair 
re, secretor) 
prize of ¢ 
t sponsoree 
butors, Lie, F 
y Curl-Proo 
J. Brisbo WELLS CHAIR CORPORATION 
on Brisbos Michigan City, Indiana 
A—6/4) OA-6/54 FIFTIETH ANNIVERSARY ISSUE 


_ 














receptionist 


Ce =| 
Py 


visitor 








175 





















































Distributors of 216 West Jackson Boulevard 
Force Numbering Machines, Monarch Dater Chicago 6, Illinois 


Dri-Flo Pe ‘ | leading marking devic: 


RAndolph 6-6937 
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Parents of Roy Wood Wed Half a Century 
Roy L. Woo 
rook Pen ( 
Travelers Cl 
wedding anniversary 


an assistant sales manager for the Ester 
any and former president of the Midwest 
was in Kansas City, Mo., to attend the 50th 
April 28 of his parents, Mr. & Mrs. 


Roy J. Wood 

The senior Mr. Wood spent about 50 years in the retail 
clothing bus intil he retired in 1950. He began working 
n the mer urnishings department of Emery, Bird, 
Thayer s in 1899 and was employed by the Union Clothing 


Company from 1937 until he retired. He was an officer in the 
union organized in Kansas City and has 
? of the union. 


frst Retail Clerks 


ership in Local No. 78 


a lifetime 





a. 

Not Elemental, My Dear Watson . . . Dr. Samuel Lubkin, sec 
right, technical director of Underwood’s electronic 
computer division, explains the marvelous workings of the Elecom 
120 to Underwood executives during the annual Institute of 
Radio Engineers convention in New York recently. Dr. Lubkin 
tells how the “brain” can solve highly technical business prob- 
lems to, left to right, P. D. Wagoner, chairman of the board, 
lL. C. Stowell president, and W. F. Arnold, vice-president in 
charge of sales 





ond from 








. Father Corridan (right) and 
collaborating on the former's new book, “The 

published by the Henry Holt Co., have an- 
nounced that the Rex Recorder which they are using enabled 
them to have the book completed much sooner than had been 
expected. With the American Dictating Machine Co., Inc., equip- 
ment, Father Corridan would dictate his experiences, a typist 
would give the rough draft to Mr. Raymond and he in turn 
would dictate the final notes for transcription into the completed 
manuscript 


Authors Use Rex Recorder . . 


Allen Raymond 
Waterfront Priest 
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Flo-master’ 


Your customers have asked for it — you have requested 
it — a Flo-master set containing a can of Cleanser. 


Flo-master Cleanser is handy to have — for accidental 
spilling on clothing or hands, to keep felt tips in con- 
dition and as a thinner for the ink. Which means that 
the new package S-22 or S-22A set (see CADO catalog 
— write for latest supplement) should prove one of 
your biggest sellers. Note (see illustration above) that 
both ink and cleanser cans are in tilted position to pre- 
vent spilling after the spouts have been opened. 


Remember—everybody writes on something—and 
Flo-master writes on everything! 


That’s why this “miracle” pen is a real volume profit 
maker. Teachers, housewives, storekeepers, industrial 
and professional men, stock clerks, shipping clerks, gift 


seekers, artists — all can use a Flo-master. 


Cado Quality in the Flo-masters you sell means satisfied 
customers who will be coming back again and again 


for Flo-master Inks, Felt Tips, Cleanser — and more 


Flo-masters. 
For full information, write Cushman 
& Denison Mfg. Co., Dept. H-27, 153 


West 23rd St., New York 11, N.Y. 
*a CADO product 


Flo-master 


FELT-TIP PEN 
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By Popular Demand—a new 


PEN-INK-and-CLEANSER SET 





177 








topils qourg UP oven 
with 


PEERLESS-IMPERIAL 
NO CURL-NO SMUDGE 


& AT hos 








ae No Curt No SMuDGE Carbon has captured the hearts of— 


e e e because it is sharp, clean and has that wonderful extension end, 


which makes it so simple to remove without soiling the fingers. 


e e e because No Curt No SMUDGE has premium quality at regular 
prices. Its high degree of manifolding power and long-lasting 


durability make it an exceptional value. 


e e e people like you, who, looking for a winner to latch onto 
in tough competition, have found that No Curt No 
SMUDGE is tops in sales, repeats and profits. 


For samples and complete information write today. 


PEERLESS-IMPERIAL CO., INC. 


General Office and Factory: 28 Peerless Place, Newark 5, New Jersey 
New York Office: 13, 108 Franklin St. e Chicago 2, 179 W. Washington Street 
Detroit 18, 37 Linden Street, River Rouge, Michigan 


“ 99 
A Great ame in ae Ribbons, carbons, spirit and gelatin duplicating 


carbons, master units, carbon ribbons, carbon rolls for every business need. 
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For the country’s largest selection of business cases for every 
purpose —the finest in leather goods—it’s DOP P. For the most extensive 
DOPP KITS consumer advertising in the leather goods industry, here 


again DOP P’s the leader! 


Take advantage of this pre-selling that DOPP does for you— 
WALLETS find out about the merchandising aids . . . effective displays . . . free mats! 


See your DOPP representative—or write for full information TODAY. 


BUSINESS CASES 





CHARLES DOPPELT & COMPANY, INC, 2024 SOUTH WABASH AVENUE, CHICAGO 16, ILLINOIS 
SHOWROOMS : NEW YORK — 389 FIFTH AVENUE, TELEPHONE MURRAYHILL 3-5777 + LOS ANGELES — 712 OLIVE STREET, MERCHANDISE MART BLDG 


Menler: 


“e 
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Mayor Proclaims Management Day 

To celebrate Records Management Day as proclaimed by 
Mayor Martin H. Kennelly, the Records Management Asso. 
ciation of Chicago on April 13 held its annual spring banquet 
in the Chicago Bar Association dining room. Miss Lois 
Higgins, of the Crime Commission, was the speaker. 

Enos Perry, director, Bureau of Business Education, City 
ot Chicago, and Marlen Loehrke, office manager of Foote. 
Cone & Belding, were guests of honor. 

In his proclamation, Mayor Kennelly said that “the keep 
ing of records is indispensable to the conduct of business 
industry and government; and it is being increasingly recog. 
nized that efficient keeping of records demands unusual 
ability as to creation, planning, organization, control, co. 
ordination and orderly disposition.” 





WV Centenario 








Consagrasao Publica 


Diploma 





How many times have you encountered the 
scene shown above, in reception rooms in 
your locality? Especially during the winter 
months! Coats and hats deposited on chairs, 
sometimes three and four at a time. Doesn’t 
do much for even the most modern, well- 
W decorated reception room, does it? Yet, 9 
out of 10 reception rooms have no costu- 
mers. These are your prospects for VALCO 
Satin-Spun Aluminum Costumers and the 
other accessories shown here. 





a 4 
c 








Merit of Honor .. . The city of Sao Paulo, Brazil, celebrating 
its 400th anniversary, awarded the Scroll of Honor to R. C. Allen 
Business Machines, Inc., for top performance in the field of 
business machines in the Sao Paulo area 

















No. 17C 
Costumer 


No. 56-S 


Sand Urn 
No. 408 
No. 25 Costumer 


Torchier 

















Write for this FREE BOOKLET today! 


We have prepared a little booklet 
presenting the facts about the 
profitable accessories market and 
how to go about selling it... it's 
yours for the asking. Write today. 











Honor Poster Designer . . . Cecil B. DeMille, president of the 
American Cancer Society, awards Mike Osborn a Bert M. Mortis 


V A L F () Company, desk set as second prize in southern California high school com 
S 


petition of the American Cancer Society's poster contest. Franks 
t. Louis 4, Mo. prize-winning poster is held by Marla English, young Paramoum 
contract player. 






1311 Ann Ave. ° 
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Send for the new brochure, giving 
complete specifications and prices. 
See how Cramer, as usual, leads 
the field. 





cnt of te) ~CvAene’e POSTURE CHAIR CO., Inc. 
M. Morn 1205 Charlotte 


— Kansas City 6, Mo. 


Paramow'} A Chair for Every Seated Worker 
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Sell the PEN that creates 


i 


+ \ 
. 
_> 
> 


MAUS LAE A 
elt Font PEN tie 


The ART-MAGIC in the 
MARSH Felt-Point 


SELLS ITSELF? 


Here’s a quick turnover item that’s a real 
profit-maker for you! Dealers everywhere ac- 
claim the Marsh 77 as the Felt-Point pen that 
sells on sight. Powerful National Advertising in 
SATURDAY EVENING POST, LIFE, and 
AMERICAN ARTIST pre-sells prospects for 
you... all consumer inquiries and orders are 
referred directly to local dealers. See for your- 
self the sales appeal features of the Marsh 77 
Felt-Point pen... the PEN with the FIRM 
Felt-Point that marks or writes smooth, fine 
lines on any surface with instant-dry ink. 


DEALERS: Mail coupon today! 


MARSH STENCIL MACHINE Co, 
83 Marsh Building 
Belleville, Ill. 


FP—11 


We want to sell the 


Gentlemen: Attached is our business letterhead. 
4 e information. 


MARSH 77 Pen. Send us pr 


4 
> 
4 
& 
ae 


COMPANY. 


ADDRESS... 


oy p Oa ae ‘ LONE STATE 
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Marchant Announces New Appointments 
Stretching Coast-to-Coast 


A wave of appointments and promotions that touches 


both coasts was announced recently by Edgar B. Jessup 
president of Marchant Calculators, Inc., Oakland, Calif 
Personnel affected by the changes follows: 


William T. Criswell to district sales manager of the Ney 


York midtown office. Peter L. Richards to district sales 
manage! ol the New York downtown ofhice and Rober 
M. Ecker to district sales manager of the White Plain; [| 

ba - 





district sales office. All three have been with the company ] 


a number of years. 





Peter Richards 


Wm. T. Criswell 


At San Francisco, Robert W. Edwards has been promoted | 


to district sales manager and replaces Leslie T. 
resigned. 
For his outstanding work in 1953 at the Springfield, Ill, 





Carr why 


office, Mr. Edwards was named one of Marchant’s four | 
“Men of the Year.” 
John J. White takes over as agency manager of the 
Hagerstown, Md. office. 
et 
Robert Ecker Robert Edwards 
Other agency appointments are: James A. Turney a 


Lansing, Mich.; Stansel Dailey, Jr., at Jackson, Miss.; David 
J. Walsh at Poughkeepsie, N. Y., and Earl H. Handley a 
San Jose, Calif. 

It also was announced that Alden R. Myers has been 
named agency manager and Joseph A. Cote has been pro 
moted to service manager of the Utica, New York district 
office. 





Denver Firm Gets Two Agencies 


Robert E. Quick Company of Denver has announced it} 
appointment to represent Higgins Ink Company, Brooklyn, 


and Koh-i-noor Pencil Company, Bloomsbury, N. J., in the 
Rocky Mountain area beginning April 1. Robert E. Quick 
Jr., visited the plants of the two companies in March t 
familiarize himself with their products. 


James W. Montgomery, Los Angeles, who represented | 


Higgins and Koh-i-noor for many years in the entire fa 
western states, will henceforth confine his activities to the 
Pacific Coast territory. 


Victor Opens New Orleans Branch 


The Victor Adding Machine Company has opened a Ne] 


Orleans branch office at 1620-22 Almonaster St. Jacque 
d’ Arlyn, former salesman with the New York office, ha 
been appointed branch manager and Gilbert Ward, of th 
Detroit office, service manager —JHR 
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Lithographed for top efficien” 


cy and appearance for any 





machine billing. 


form s 
: Peed 
Writer or billing 





REGISTERS 


hor po AUTOGRAPHIC 


HUR 
, all new Hano ' 
Featuring ders Complete line wd 
model refo Portable Registe 


folder on” 
= forms for hand-wr! 








General and Sales Offices at 
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tren records. 


BRANCH PLANT AND 
WAREHOUSE 


Better service for you and your customers 
. . . lower freight costs . . . those are the 
reasons for the new Hano branch plant 
and warehouse in Mt. Olive, Illinois. 


You now have the most complete line of 
Autographic Registers, Continuous and 
Snap-a-part Forms soon you will 
have practically overnight shipping from 
either the main Holyoke or the branch 
Mt. Olive plant for registers and Hano 
stock forms . . . fast service for those 
special printed forms, too. 


For your customer’s satisfaction and your 
own profit, sell what’s right (not one just 
as good); sell the best, sell Hano.. . 
competitively priced and shipped F.O.B. 
Mt. Olive, Illinois or Holyoke, Massachu- 
setts. Tops in appearance and workman- 
ship, shipped under your label, imprinted 
with your name and billed to you... 
that’s how Hano dealers make profits. 


Some dealerships open in the South, South- 
west and Midwest for Established Stationers 


HOLYOKE, MASSACHUSETTS 
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Insist Upon 
— 


THE REYBURN MANUFACTURING COMPANY, INC. 


PHILADELPHIA 32, PA. 
. 4048 W. POLK ST., CHICAGO 24, ILL. 
WAREHOUSES: == 2728 THLLAR ST., FORT WORTH, TEXAS 


~ 03 y gS ¥ 
Ae re — 
af 











Office Efficiency Gains Told OEA 


TWENTY FIVE YEARS OF PROGRESS 


Mark 25 Years of OEA.. . The pictured display of office equip 
ment of 25 years ago and today was a highlight of the silver 
anniversary dinner of the Office Executives Assn. of New York 
held April 21. 


Increased efficiency in office methods and systems is now 
saving the life insurance industry approximately $253,000,00 
a year, according to Frank L. Rowland, managing directop 
Life Ofhce Management Association. Addressing the silve 
anniversary dinner of the Office Executives Association @ 
New York, Mr. Rowland based his figures on a comparisdi 
of 1945 work standards and today’s. 

In 1945, the speaker said, each insurance home offet 
worker serviced $1,887,800 worth of business. In 1953, the 
amount of work handled was $2,645,000 per worker, a 
increase of 71.4°% in eight years. More than 84,000 adde 
tional workers would have been required in 1953 if 19% 
standards had still applied. 

Mr. Rowland said that an increasing application of ele 
tronic equipment to office methods would lead to even 
greater advances in coming years. 





Meet the Champion . . . R: J. Zuchermandel holds the 198 
Vice-Presidents Cup awarded him by the Clary Multiplier Cop 
for being the company’s outstanding district manager. Flanking 
the winner are W. H. Petit, vice-president, (left) and Hugh L. Clan 
(right) president. Mr. Zuchermandel is manager of the LaCross 
Wis., branch. His victory won him permanent possession of the 
prized trophy. 
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PURCHASING 
y AGENT 












...and 
Smart Stationers 
build good will 
with Smart 
Purchasing Agents 
by recommending 


Eagle MIRADO 


"eee 


The staff will bless you . . . because smooth-writing 
MIRADO makes work easier and less fatiguing. In 
impartial tests from coast to coast, 7 out of 10 office 
workers—executives, secretaries, accountants, tele- 
phone operators, clerks—chose MIRADO as smoother 


than any pencil they were using! 


And the budget-minded boss will approve .. . 
because MIRADO’s durable lead makes a line over 
35 miles long, and MIRADO points are so strong they 






Rockies 





never break in normal use. Superior MIRADOs go 


farther than “cheaper” pencils. 


So specify MIRADO pencils... and 


get compliments instead of com- 






*“Chemi-Sealed” 


; (Super Bonded) ; 
| | M 
EAGLE PENCIL COMPANY eee 


New York « London « Toronto « Mexico « Sydney 


plaints. Ask your stationer to send 
up a trial supply. The whole office ——————“- 


will find them the finest pencils they 


have ever used. 
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a NEW 
Auto-typist for 
Large or Small Offices 





NEW Auto-typist 
Model 30-54 has 
30 push buttons 
for automatic selection 
of letters or paragraphs 


Now, by Pushing Buttons dictating and office correspondence 
bottlenecks can be reduced or eliminated entirely. The Auto- 
typist method of automatically typing pre-composed letters 
will not only reduce typing time, but more than double corre- 
spondence output and efficiency without requiring extra typists. 


The Personal Touch — Well over half of general office corre- 
spondence is routine. Order acknowledgments, answers to in- 
quiries, promotion letters and the like that must be manually 
typed, can be prepared by Auto-typist 2 times faster than 
any typist, and without error. Yet they are as personal as your 
signature. 

Simple, Easy to Use — Salutations are manually typed. Then 
by pushing the button or buttons that correspond to the letter 
desired, Auto-typist takes over and types it. Manual insertions 
of personal data can be made in any part of the letter. No 
proofreading is necessary and you get perfectly typed letters 
every time. 

Large or Small offices can benefit by Auto-typist, for there 
is a model to suit your particular needs. Hundreds of busi- 
nesses, such as banks, insurance companies, stores, industries, 
publications and small 1-girl offices, are using Auto-typist equip- 
ment efficiently and effectively. Why not get complete informa- 
tion today on how Auto-typist can benefit your business. 


Awito-fyPist 





AMERICAN AUTOMATIC TYPEWRITER CO. 
World’s Largest Manufacturer of Pneumatic Typing Machines 


American Automatic Typewriter Co. 76 
614 North Carpenter Street, Chicago 22, Ill. 


Name 
Company and Title 
Address 


City 


Dealer Inquiries Invited 
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50-Year Firms—Retailers 





Continued from page 1% 





3 729 eve c j t ma 
T and rapidiy expand he eigh 
C ma rae € lr 194 
the t j aS expanded tft ts ff ent size, exactly double the 
jinal t Jing, Now having we 200,000 square feet of space 
Mr. | j died 1947 at the age of 87. For some year 
f r to that date, Harry G. Hord r 8S Deen president 
The latter wa ceeded by Harold W. Jacobs: n 1953. Othe, 
Ticer >| Edwin M. Stark rmar t the board tor over 
20 year A Peter . Jent i narg merchan 
| } ana | tland B. Horr Jent ir srae t sales of 
A sted Stationers Supply C 2 subsidiary. 
JOHNSON'S 


BOOKSTORE, INC. 


1379 Main St., 
Springfield 2, Mass. 


Custome First has 
been the store jan since 
t was founded in 1893 by 
Menr R and his 
brother ¢ £4 the ate 


1922 the lat- 








ter ns, Roger and Arthur, 
bougnt nt nq interest 
T and were 
neq @€ Tew year ater in 
t mana nt by Henry 
KR, Richard. In 1948 
} { neratior f 
d to work 
when R Charles 
SITE i Owner 
nanager re Ww R jer h ‘ ° 
A Johnson's Bookstore in 1893 
e FATT vice 
pr 5 ” ra ecretary; and a trea rer A 
T rk and ae } the store 
tirst f 1, 100 ar now je t vr and 200 at 
4 
S d the st t k floor 
t M St. building and Jing and arge 10 
tory building 
THE KENDRICK-BELLAMY CO. 
1641 California St., Denver, Colo. 
Hamilton & Kendrick had gained a pretty good start when 
picture taken in Denver at the turn of the Century. Founded 
Kendrick-Bellamy Store Predecessor 
SY 3d survived the pa rea very pef 
Jer President Cleveland and t A War. Ont 





OA, 


vilers 


anil * 
. 3 DISCS and 33% rpm 
: make this MORE THAN 

. r% the finest dictating instrument 
=| § FOR YOU! 
: e 





Dictation Disc, 
57%" diam., 30 minutes 







Mail Chute Disc, 
378'' diam., 15 minutes 








ao 
ote 


200 at 





Memo Disc, 
3” diam., 8 minutes 





WORLD’S MOST VERSATILE 
COMMUNICATIONS AID 





“J lightest all-purpose recorder 

“J On-the-Dise Instructions 

“J 50% Easier to Use 

“J Disc-on-Dise Recording 

sy Tone-Color Quality 

% Discs Play on Standard 33% Phonograph 


Scriber 


EQUIPMENT 


Sound 


DICTATING 





Trade Mark 


PIONEER OF THE 3 MAJOR 


SoundScriber Corp., Dept. OA-6 


ADVANCES IN MODERN DICTATION —;_SevndScriber Corp. ' 

m ' Please send sample Disc and info. 

1. Embossed Groove Recording =} yim 

2. Plastic Record Dictation Company .. 

3. All-Electronic System ee | 

sO Also cond tbemnatinns on SoundScriber Remote Dictation 3 

laa ws aenmaanaeneaeaaeeeaeanaaanal 
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GO PLACES with Waldon Roberts Enanenr san hep ccon oe 
Ww: TS annual ¢£ 3 Cat P 4G Gow 
ts. The store ed . and at, base burne 
a TOVE ne Telepnone wa a ad ana @ 
} T avid May wa Tartir great deparmrment store 
W.L. Douglass had recently d to De 
and Mr. Pullman's fancy ra sd car be w t gett 
tarted. Pa Whiteman was a T west y and 
were booming. FI r eignt haule 
9 burt pack trains wandered earch 
veaitt The y 1 und it! 
M nac yuide maps, east p photoagrapt 
the mountair engineer nq k and statione 
nade up the stock. R Jesks we tylish, there w 
peper no filing >] Ta r new n 
arket, and copies of letters we 3 t k f Japanes 
a wet cloth from hecktograph tyr Working hou 
30 till 6:30 with Saturday ynts t ten and Sunday 
n. Tweeds and bowler hats were r tyle. Note 
adies in the picture re wa wealtr Dut there 
Photo Courtesy as a rry, les train and ter n Pr eemed high by 
Rute cee. t ard ridiculously what we pay today. Peace 
New York 4 1 hopetulness pre } 
754 a backgr d han 50 years experience 
and t Kendrick Bellamy ks forward to a tuture fy 
ar beyond the wild ear t Tr founding tather 
Tele, a tuture a red well estat ned past, oF 
JusTry yr yepena n new ide Ww ntior Tnrougn radar 
and Justria f atomic power iwarf the results 
already k rom radio, telev nd the great medical advance 
nt t the past decades. It an exciting and challenging 
t ive and work 
In The leadership and influence of Office Appliances d its long 
snd useful life has helped r industry greatly. Its editorial ang 
advert ng ¢ mns have en raged stimulatead and instructed 
The Trade t is the wish tT Kenarick B amy that this 
nagazine may continue to f r ma srs under suth 
Weldon Roberts Erasers Correct Mis- Sess ONG quimente, 
takes In Any Language! KNOW — _ 


SOUTH AFRICA for 


its places, 


LUCAS BROS., INC. 


people, 


commerce, 


industry! 


Like 219-223 E. Baltimore St., Baltimore 2, Md. 





your customers, South African busi- 
nesses have long appreciated and 
bought world’s-finest-quality Weldon 
Roberts Erasers to correct mistakes 
cleanly and quickly. Be sure to fea- 
ture Weldon Roberts Erasers promi- 
nently—constantly! WRITE FOR 
PRICE LIST and CATALOG! 


Graypoint Enadenr. 


Quality gray rubber core in wood pencil casing 
Sharpens easily with a knife or pencil sharpener 
No. 365 plain end; No 650 with special plastic 
WHISK brush cap For erasing typewriting, car 


bon copies, pencil writing 


iad I , 


attractive, self 
selling display con- 
tainers: No. 365 D 
sells 2 doz No. 
165 Graypoint 
Erasers plain 
end): No. 3650D 
sells 2 doz No. 
1650 Graypoint 
Whisks; No. 
3655 D sells 1 doz- 


en of each style 





In standard shelf && 


packings, too 
WELDON ROBERTS RUBBER CO. 

365 Sixth Avenue, Newark 7, N. J. 

World’s Foremost Eraser Specialists 





Correct Mistakes in Any Language 
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For 150 years, since its establishmer 
been a red name in the stat 
Luca ned the Campbell, Conr 
and merchandise man. When 
the k and before long took 
Mr " ne f the + } 


t in 1804, Lucas Bros. fa 
1800 Fielding 
printer, bindat 
23, he became a partner®t 
* rs 
vic aan 


College 


Raltimore 











The Lucas store over 100 years ago 


r + + 
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& , O Railroad and 
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7 ZEPHYR AMERICAN 
1 ou Introduces 
The MIRACLE OF 1954 


“| AUTODEX... MODEL M-300° 
-| The (GHOM 


. AY A EO 








SIX CLEARLY DISTINCTIVE FEATURES 








} 1. PUS TON ENGINEERED. Single action selection. Press the button and the page 
you want appears... instantly! Instant action. Instant response. 
2, WII ES. Jumbo 31x62 roomy pages. Permits full listings without cramping. 
AL! Solid steel construction guarantees a life-time of use. 
JAI -. Amazing new mechanical principle defies jamming and guarantees selec- 
tion of proper card. 
5. LOC ©. Remove any ©M€ card you want .. . FLIP OUT and SNAP IN! No need to 
remove © refill to get OME card. 
6. BEA Dramatic styling in lovely grained finishes. Solid felty scuff-proof bottom. 
~ a A Miracle of Engineering Which Outdates and Outmodes Them All $ 95 
“a Walnut Grain Oak Grain Gray Grain at only 
lib 3 * PATENTS PENDING 
ps a") ZEPHYR AMERICAN CORPORATION « 95 Morton Street « New York City 14, N. Y. 
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H. O. ATWOOD ASSOCIATES 
KENNETH R. BAKER 

CHARLES R. BARRY COMPANY 
RALPH A. BENDER & ASSOCIATES 
F. J. BLOEMPOT COMPANY 
WILLIAM J. BOYD 

FREDERICK P. BROUWER 

LESTER W. BROWN 

ROBERT W. BUTSON 

NELSON H. CADY 

LYNN P. CARLSON 

F.c. ‘*CHUCK’’ CHARLES 

DAN J. CONSODINE 

JIM W. COOPER, JR. 

JOE M. DAVIS COMPANY 

JAMES H. DAVISON 

GEORGE M. DE BEER 

ROBERT A. DE COU & ASSOCIATES 
GEORGE K. DESMOND 

FRED DEUTSCH 

HENRY DEUTSCH 
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This advertisement originated in the mind of a 


manufacturers’ representative. He conferred with 
others who shared his inspiration. Participa- 
tion necessarily was limited to representatives 
he knew or knew about. 


JOHN B. DWYER COMPANY 
LOUIS H. FARBER 
MARION V. FOLLIN 
JAMES S. FOWLS 
ROLAND J. FREEMAN 
JOHN R. FREEMAN 
ARTHUR R. FREY 

W. F. GIGLIOTTI 

C. STUART GOLL 

GUNVIR INDUSTRIES 
HENRY L. GUTH 

JOE D. HALE COMPANY 
EARL E. HANSON 
MERRILL D. HASTY 
MILTON E. HAVLICK 

J. C. *“JAKE’’ HEARN & ASSOCIATES 
WILLIAM G. HERKES 
CHARLES H. HUCKE 

LEN C. JACOBS COMPANY 
S. K. JONES 

ROBERT S. KANE 
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OFFICE APPLIANCES 


a fob well dene... 


® for tireless effort in furthering the individual and collective interests of our 


entire industry .. . 


@ for unceasing devotion to the full and accurate report of the business 


scene .. 


®@ for a progressive, visionary philosophy that bodes well for the future .. . 
@ for this leadership we, the undersigned manufacturers’ representatives, salute 


you and extend our best wishes for another FIFTY YEARS of service to 


the industry. 


JACK C. KERN COMPANY 
JOHN H. KLEIN & ASSOCIATES 

H. W. *“LADDIE’’ KOEHN 

ELMER KRUMWIEDE & ASSOCIATES 
GEORGE A. LITCHFIELD 

CAL LONG & ASSOCIATES 

JACK LUKE 

VIC LYDON 

JAMES B. LYNCH 

DICK MALONE 

O. D. MANN 

A. L. MARSCHALL & ASSOCIATES 

L. H. MCDANIEL 

WESTLEY F. MONT PAS 

DAVE C. NEUHAUS 

FRANK NEVILLE 

HOMER C. NIX 

C. SCOTT PARNHAM 

HOLT PILKINGTON 

FRED D. PITT 
ARCHIBALD RYAN 




























MRS. ELLIS F. RYAN 
JACK SCHAFER 
CARL H. SCHMITS 
M. A. **MAURY’” SCHNEIDER 
RALPH C. SEGEE 

A. F. *‘HEINIE’” SENGBUSCH 

JOE SHANKS 

NEILAN N. SHORT 

WARD H. SILLIMAN & ASSOCIATES 
RICHARD B. SINGER 

E. V. SLACK 

C. RUSSELL SPETS 

GENE X. STOLTZ 

MILTON STONE ASSOCIATES 
HARRY TEHAN, JR. 

R. B. VALLEAU 

JAMES A. WALLACE, JR. 

JOSEPH WALLACE 

PAT WHITESIDES 

L. P. WINGERT COMPANY 

GEORGE B. WRAY 
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The Model auld ~“—_ 
1500 ® 1944, Ber , Fieldin 
L a Jrer By T Ka r den 
| >| pany in 1897 y ‘ 
A. Waar e-presid 2 
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LOS ANGELES STAMP & STATIONERY CO. 
15th & Los Angeles Sts., Los Angeles 15, Calif. 


Estat ea in 1884 by Ge rg WV Randa T tive eme yee 
T t =) a rgar 53 Ww M 
Rand ve in the bu > 724. Ab 
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AMP CQ 


a in your 


business, you encounter the business 





and industrial executive who wants, A ~ 

= . . . o. . . = ~ S"." wt , 

i in a chair, all that fatigue-fighting, a a 
a modern seating engineers can give - : 


a a " a 
him ... PLUS every possible luxury tthe, 


feature. The new Rest-All 1500 is =" Yin on ll” 
Le 


just such a chair. It offers every 














id advantage of full five-point adjust- 
# ability for individual posture fitting. Home of Los Angeles Stamp & Stationery 
my The soft, cushiony comfort of its 
be oversize, thickset back, seat and arm- 
rests cannot be surpassed by any neta rT marking device 1 stat the mpany he 
ruse known to seating science. It is thr tions: the stationery and off nt, printing and] 
designed and built to be the finest thographing, and marking device 
...and it looks it! The Model 1500 Among the employees wt ave bes with + f for 50 vear 
is another example of how Rest-All 
Dealers are enviably equipped to fill : 
: every chair need of office or he ng. print “ 
institution. M m, Canamery se 1 } 
DB. Folacneck, fc 5 yea 
YV T er tat r y j 4 ear 
A. Saalwachter, pr 2 yea 
Fred i, stationery and 2 ars. 
Ww M. Knapp, stat 50 vea 
Whidden, mark 
_ ai 





28 W. MADISON AVE., YOUNGSTOWN, OHIO MARSHALL-JACKSON CO. FLI 


| i 26 S. Clark St., Chicago 3, Ill. 
BE Jed in 1874 as | & M tl, th sme the Georg 


TURE AND DETAILS , Fevaded in 1876 0s bees & Morsholl, the come the Gang 5 
REST-ALL CHAIR LINE E. Marsha , 
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= a § il Cupping of insulators causes “‘coil-feel” . . . 
Cet ; yf customer dissatisfaction and “come-backs.” 
a ‘ - 4 ~ 


“| When You Buy 
_| Upholstered Furniture? 


Extra Strength of 
a fire| Insulators 
. " . ks” 
_.. Your GUARANTEE Against es 
Due to “Coil-Feel”... Lumping . . . 499g: 
It’s doubly important on 
plastic covered office furniture . .. and all uphol- 
stered furniture ...to ask your supplier for products 
built with Perm-A-Lator Wire Insulators. Stronger 
spring steel wires keep padding permanently out 
of spring openings. Covering materials look neater 
Saal 


because they’re properly supported and furniture 
stays neat and smooth with never any wrinkling, 











< ccwenl en > 
= "Guaranteed by 
Good Housekeeping 


“ 
TAS avenristo WES 







sagging or “coil-feel”. Feel . 
It costs no more to get this extra value that adds @ @ @ @ @ * 
longer life to upholstered products, so “why take 
less?” Specify Perm-A-Lator Wire Insulators and 
get the strongest insulator used for upholstered Ask Your Supplier for these 
7 perstuce’ : Nationally Advertised Sales Tags! 
s, Continuous national advertising . . . plus Good 


Housekeeping Seal of Approval make Perm-A- 
Lators a quality feature that helps you sell. Ask 


NEW! 24-nage Illustrated mes aad for Perm-A-Lator tags and other free 
Catalog. WRITE TODAY! 


Gives the ‘inside’ information on furni- 
ture and mattress construction . . 
shows how Perm-A-Lator Wire Insu- 
lators keep padding permanently out 
of springs and prevent “coil-feel.” 


opm ALATOR 








_ Perm-A-Lator Wire Insulators are Manufactured by , / 
FLEX-O-LATORS, Ine. carh . lB 
e Carthage, Mo. ; 
: / ge, “Not one single ‘come-back’ since using Perm-A- 
Geord Plants in Carthage, Mo. and New Castle, Pa. Lator Wire Insulators in our line,” says Stanley W. 
the irr @ @ @ > e@®ee$e#ee28 @e8e8e8e280 ee @ @ @ Lind, Pres., Columbus Chair Co., Columbus, Ohio. 
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NO WONDER 
Boling Chairs Sell Faster! 


- gpoven preferey.. 
of pt d “Ce 


a rs 
ith fifty ¥°° 

Boling Chairs for all business have 
long enjoyed widespread popularity 
as outstanding values. In clean-lined 
modern . . . or time-mellowed tradi- 
tional styling, there is an appealing 
chair at an appealing price to serve 
every seating requirement. 


And the sit-back-and-relax comfort 


is designed and built to last for years. 

These chairs are sold nationwide 

Z, and the satisfaction they give brings 
customers back for more. Send your 


ANNIVERSARY order today for a representative sam- 


High Point Bending & Chair Company of Siler City, N C. pling ... or a copy of our new catalog, 


if you haven’t received one. 






HIGH POINT BENDING & CHAIR CO. 








Siler City, N. C. ee 
;: ee, gees ee eee a 
U . * \ 7 TH) — == l, 
W - 4 1\ 7 | | LIA 
‘S| > } ) ; | — 
ia oe ibaa r = ; 
¥ a wy a |[* ¢ 7 i 
r i a ¥ 5 " ‘a t y , 
3210 2766 8210 4858 4856 7110 
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Coming Our Way 





This Summer? 





ave 
irity 
ined 
adi- 
ling 


erve 


ifort 
ars. 
wide 


‘ings | 





your 
sam- 


1log, 





take so much pride and enjoyment in making the 


to : ra ely 284 
| Message finest office furniture in America. 
A Personal If you've never lived in a small town, we may 


ers surprise you .. . and pleasantly, we hope. We go home 
telyAg e Deal for lunch, for most of us live only a few blocks from 
Ss work. The ‘Coffee break’’ may well have originated 


from C 
at Corry. 
A. Hillstrom =F | ‘ 
ae Gen. Mgr- In the summer, we go to work earlier than usual, 
Vice President and Asst. Gen- but we quit at 4:30... time for three or four solid hours 
Corry-Jamestown Mfg. CorP- in the garden .. . or on one of the many fine trout 
orry- 





Corry, Pa: streams within a dozen miles of Corry. Lake Erie pike 

and Chautauqua muskies are just an hour away. 
This is life at Corry: We know how to work and 
we know how to relax. Our community is alert, 
progressive and friendly. Most of us wouldn't trade 

F your vacation travels take you through North- it for the biggest city in the world. 

western Pennsylvania this Summer, we certainly We hope you will have the opportunity to visit us 
ad hope you'll visit us in Corry—the home of Steel Age. some time soon and see where Steel Age quality 
Naturally, we'd like to show you our production facili- really begins . . . in the hands and hearts of good 
ties, including our fine new desk plant where we manu- people . . . living a good life in a fine community. 


~ at facture desks like this 45’ Conference Line model. 
Most of all, however, we'd like you to meet our 


ial people. If you spend a day or two with us, “‘just as gy = 
we are,’’ perhaps you'll understand why Corry people - - 
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CHARLES S. 
NATHAN, INC. 


546 Broadway, 
New York 12, N. Y. 


) 314 
; t int 
T re 
C ause 
F _< 
Na ee. re 
a fr 
K 3 
Ww tT wa 
5 é Je 
“ came 
asked it 
sle. The 
{ " ’ y 





that Mr. Nathan de 


ged then and there 


2 ol ; x 
that the office furni. Nathan’s about 78 years ago 
was for him 
In the 78 years of contir perat 
moved uptown, occupying its present b 
» branch store was opened at 150 H Je Ave 
Myron Nathan, one otf the tw 
celebrated his 66th birthday, and 


‘ ' 
an active interest in the busine a) 


Just One of Many NORFOLK STATIONERY CO., INC. 
113 Brooke Ave., Norfolk 10, Va. 


ae The Norfolk Stationery Company wa 
: yanized in 1901 by John Arr reaa Varter 
{ a. a anuary |, 1918, while upying 


226 Granby St., the Montice Hote! burned 
and the fire spread to the Norfolk store 

Jestroying the entire stock and fixture The 

mpany opened another st n Granby 

——— St. and then in 1924 m xd to the present 

ae a 7 : Founder Carter 
atior r 927 the con pany wa an P 
ee ee 

porated and the first {rar y A. Cart president an 
My 4 At the death of J. A. Carte r 73 r Armisteat 
fiver anniversary Seiten, Je, me atuaiail etesident and massend the Sia 


trea ¢ Ashley D. Carter, president, and George F. Turne 
eat r June, 1952. Since that time ] rr f James 0 


Sellebration Values| “’**°"°* 


It’s a Silver Anniversary for Indiana Chair, a Golden 














SCRANTOM'S BOOK & STATIONERY CO., INC. 
Anniversary for “Office Appliances” . . . and a GOLDEN 334 Main St., E., Rochester 4, N. Y 


OPPORTUNITY for Indiana Chair dealers to boost profits | 868, three young men, Henry Scrantom, Lansing Wetmot 


° ° . and Albert W slker pened 3 A +a+ ne 4 , slled Scrantom 
‘ ae 
with Indiana’s complete line of high quality wood office Witten: & Oa: “Wen dileiea ‘etsesiti . the leading iil 


chairs. Write today! and stationery businesses, bot the reteil and wholesale 


—_ ° 4 : 4 2 a 
1 + a te the 4 amr esc P Carr s 

@ e wa } ] w } i y was 
ncorporated as Scrantor The npany jJated its rem 
« INC. itlets in 1939 by « na the store on the west side of townae 


JASPER, INDIANA Scantrated. personnel and services in the fast-crowine ME 








w MEMBER OF WOOD OFFICE FURNITURE INSTITUTE 
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2 FULL ROWS OF BALLS 
2 UNINTERRUPTED RACEWAYS 


| 
In addition to supplying 7 
you with the best engi- 
neered Furniture Casters, | 
Faultiess helps you reach | 
and sell more customers 
than ever before. This way 
we both take the waste- | 
motion and guesswork out 
of caster selling. 

1. Only “time-tested” | 
items have been selected | 
for this FREE 4-color Coun- 
ter Display. Customers 
can't resist picking up 

Casters and Glides, on convenient | 
handles and selling themselves. Re- | 
sult: Faster turn-over and profits on 

an active stock of "best sellers.”” You 
pay only regular prices for the 
merchandise—the Display is FREE. 


HELPS 
YOU BOOST SALES 


2. Every type of pop- 
viar Furniture Caster 
will be found on the 
pages of this new cat- 
alog. A complete—a 
condensed—a quick 
turn-over selection of 
best-sellers. Ask for 
copies of Form No. 
202, no obligation. 

3. A really complete 
line of fine Furniture 
Glides illustrated and 
fully listed in a new 
catalog. Modern de- 
signed, precision work- 
manship and fine fin- 
ish throughout. Ask for 
a supply of Form No. 
201B and boost your 
Glide sales. 


mi) FAULTLESS CASTER CORPORATION 


Atlanta, Boston, Chicago, Cleveland, Dallas, Detroit, Grand Rapids, High Point, Houst 
J nee Canada: Stratf: 
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Note the new higher positioning of handle and lock 
on Meilink C label single door safes. Truly a move in 
the right direction—up! Smarter appearance! Increased 
convenience! A nice new selling point for Meilink 
dealers! How about it? How about a sample for your 
floor? How about making money with Meilink? For 
literature, write Meilink Steel Safe Company, 1672 
Oakwood Avenue, Toledo 6, Ohio. 
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n 1941. These men have alwa sd fait R ter and fait 
Tne Timate success 3 Da | CONSCIENTigg 
work 4 ana true 4 € ana € C Tomer an 
the cor ty lt was tr b whict through three genem 
nave 4 wed Scrant 5) r wa 1 and depressigs 
that today it is still a J ted ar tul busin 
McCLAIN & HEDMAN CO. 
54 E. Fourth St., St. Paul, Minn. 

A ncern devoted t makir Ww Ke nappy and com. 

rtable tne way the | ; newspaper reterrea tft the OmMpany 

reporting its 50th anniversary t year It ] inded by the 
late F.O M< Clain and the late Solar G. Gr ) 

From a business of $2,500 a mont ner tarted the firm Now 
goes 4 Vv me of over a million d af 9 year lt specializes 
all of its items, from paper clit the complete offi installation 

ne Ww totaled $175,000. 

The } T planning service Tne tirm 3Die fT w & Customer 
an entit advance plan for a specitied number employees ins 
prescr 3 space. We can sf w any custome r Ww his office w 

0k 1 betore he has any idea ab t himsel? a cording te 
Fae head of the tirm 


PEMBROKE'S 


24 E. Broadway, 
Salt Lake City, Utah 


In 1883 Herbert Pem 
broke opened his Stationery 
House at 72 Main St. sell- 
ing books, stationery office 
supplies, t gifts, K EE 
engineering items and 


printing. In the days when 


traveling theatrical com- 
panies began appearing at 
the Salt Lake Theatre bring- 


ing Maude Adams and Lil- 


lian Russell, Pembroke dis- 
continued its line of books 
and gift items, and three 
years later the company 
added a bindery to pro- 
duce special accounting 


and printed 
It was about 


rorms rulea 


bound books. 


this time that Mr. Pem- 
broke's n Adrian left 
school to work as a delivery 


boy and janitor. 
At the 


iry when 


the cen- 
mining in Utah 


turn of 


T 


was expanding, a blue print- 





Pembroke’s as it looked in 1885 


ing department was added. Many independent railroads and 
terurban lines were appearing a ver the state and business te 
Pembroke ncreased to such an extent that 1912 it became 
necessary to move to larger quarters at 24 E. Broadway, the 
present location. Surviving two bad fires, the firm was almost com 
pletely re onstructed in 1939 

Officers of the company are Adrian H. Pembroke and Jack Pem 
orokxe ys of Adrian P. Pembroke wt n turn wa the na 
Founder Herbert Pembroke 


RAGLAND OFFICE EQUIPMENT CO. 
218 Main St., Texarkana, Ark.-Tex. 


Established by the late J. S. Ragland 
f J. S. Ragland Book Store, the firm 
ana unt retirement in 1932 At 
purchased by Add Atkins, a al sale 
derwood Corp. The Underwood operations in the 


were then merged with the Ragland 





the name 


1876 
was operated by Mr. Rag 


nder 


interest we 
ntative for the Us 
Texarkana are 
a dealership bas 


Store or 


and the firm name changed to Ragland Office Equipment Co. 
In 1940 the company purchased the Otto Moore & Son Printing 

Co. wh was established 1895. Tk Ragland now represet 

a merge two of the oldest businesse Texarkana. In Janualy 
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AMBERG FILE & INDEX COMPANY 


FILING SUPPLIES + LOOSE LEAF COVERS + PAPER SPECIALTIES 

















KAN KAKEE---ILLINOIS 


To Dealers 

; Everywhere, U.S.A. 

Wns too Sirs: 

Sure, Box Files are an old story - we've made them since grand- 


father's dav when they were first placed on the market. We've made millions of them 
- and always the best. 


fice In case you're interested, ours listed for $2.40 a dozen in 1870 
“"S") just after the Chicago Fire. Thirty years later, at the turn of the century, the 
price was $3.60 a dozen. World War I brought the price up to $10.80 a dozen. Today 
the price is $19.75 a dozen. 


| But the fact remains that Amfile Box Files in 1954 are still the 

least expensive, handiest and most popular method of filing for many of your customers, 
They have a double barreled sales appeal - attractive for home and personal use and yet 
handy for office and departmental use in larger businesses, 








It doesn't take much effort to turn over a gross or more of these 
and then you can have them imprinted. Without any extra cost, you can put your trade 
mark in hundreds of offices and homes each year, You make sure that the repeat orders 
come back to your store, 


Yours respectfully. 


Ye 

















4 4 ci aeaiiiea LETTER FILING mr . i AMBERG S SYSTEMS OF LETTER FILING Ls « 
r | 28 
. MBERG'S NEW FILING CASES 
.# DIRECTIONS FOR BINDING, || 10 OBVIATE THE NECESSITY OF BINDING, 
| / ALLOW LETTERS AND PAPERS TO BE WITHDRAWN Ro REPLACED AT ANY TIME, 
1EN FILING CASES ARE NOT USED AND TO KEEP THEM IN A NEAT. GasTPAND PERMANENT 
CONDITION FREE FF UST 
















Ne. 201, #€3.60 per Boz. Each, .30 
Neo. 201, 3.60 * « 30 
No. 360 a « bo 
3.90 ad a5 
4.20 ad « 4 
4.50 bad a 40 
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table or box, and b re that the pape re ane: ’ 
ick of the file, and evenly distributed ; also, "that se 
laced cither against the top r be ttom edg , == or Ara mS Lg 
file sly tend d ‘ WM. A. AMBERG 
ake t ‘ upsid ike out — and springs | i 
Mr. Ra rly, one by one ra few at a time) which will CABINET LETTER FILE AND “SF INDEXING FILES AND BINDERS, 
t rings, and drive the awl , UNITED STATES CENTENNIAL © )M MISSION 
1 iv es in the bottom, and hit of Cogn’ 3 
t ve thr h each set of holes, and twist the wires ‘ a . 
ana aly the end of each wire by punching a gmall hole : ap tlio: i plwds whist © 
p 1 the bottom of the fol j , OM es hoMaurly 
ing punched to prevent ; —— | 
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Stock 
No. 


890 
891 
892 
893 
894 
895 
896 


PRICES AND SPECIFICATIONS 


Carton 

Size and Description Pack 

Letter Size, A-Z, 16 Div. Index.......................... saci 12 
Letter Size, 1-31, 31 Div. Index iddasbenih 12 
Cap Size, A-Z, 16 Div. Index ..........................- 6 
Letter Size, Double Thick, A-Z, 16 Div. Index.... 6 
Cap Size, Double Thick, A-Z, 24 Div. Index........ 4 
Letter Size, Months, 12 Div. Index........................ 12 
Letter Size, Double Thick, Months, 12 Div. Index 6 


Shipping Wt. 


Dozen 


25 Ibs. 
28 Ibs. 
32 Ibs. 
40 Ibs. 
45 lbs. 
25 Ibs. 
40 Ibs. 


OX FILES 
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Price Quantity 
Per Doz. Discount 
$19.75 | | 


27.30 10% on 
27.60 gross or 


more | 
35.50 assorted* | 
full 
41.40 cartons | 
22.50 of an item | 
35.50 


* Agates and No. 95 Leatherette Files may be included in assortment. 





























DEALER IMPRINTS 


Dealer and/or school imprints on or- 
ange front & fly leaf: Gross or more of 
a number, no charge. Minimum quant- 
ity 72 of a number, add 10%. 
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Traditionally... . EARLY AMERICAN 


Inspired by a chair in the Governor’s Palace at Williamsburg, Virginia 
this new Early American Series will make a perfect choice for your 
customers who desire the touch of colonial craftsmanship in their office. 
These two new designs, the No. 1526 Executive Chair and the 
companion No. 1525 Side Chair reflect all the grace and leisurely 
comfort of Colonial America. 


Strong, sturdy with that graceful slender look, they have captured 
all of the beauty, charm and dignity of the fine traditional cabinetmaking 
of the colonial era. 


Let us send you the complete details of this popular new series. 
Write today, for the new Johnson Business Chair Catalog. 
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JOHNSON CHAIR COMPANY 
4401 West North Ave. Chicago 39, Ill. 
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Stock only two basic sizes to meet ALL your 
calls for Business Machine Stands. Shelves 


are Interchangeable . they can be 


mounted either flush or raised. 












Tables 14” x 1714” 
and 17” x 24’ 





This new and versatile 
Toledo Metal Furniture 
stand features a unique 
Interchangeable Shelf, 
which is easily and 
quickly assembled on 
the left, right, or on 
two sides, either flush 
or raised. (Raised Shelf 
eliminates eye-strain by 
bringing the copy to 
correct eye level.) All the traditional 
built into this new stand. Strong, 


Toledo strength is 
rigid, rugged, it will 
safely support the most expensive business machines. 


You stock just one basic shelf for each model... 
IT DOES ALL JOBS! 


A Dramatic New Dealer Aid 


A dramatic new 3-color envelope stuffer is available to | 
new | 


help you merchandise the sales appeal in this 


Toledo stand. 


Manufacturers of Business Machine Stands, School Fur- 
niture, and a ‘“‘Complete Line’’ of Industrial Seating. 


AVAILABLE TO SELECTED DEALERS 


The Toledo Metal Furniture eomipany 


e Established 1897 « « « « 
TOLEDO 7, OHIO 


1101 HASTINGS STREET - 
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company moved int t w building y 
Add Atkir Bill Atk. 


2 2 KA C+ 


J'i-3St1S Marr St. Officers tT The Ttirm are 


Harry Atkir snd Sam M. McAd 


SCHOOLEY PRINTING & STATIONERY CO. 
1434 Walnut St., Kansas City, Mo 


Starting as a stationery and office pply business, the comps 
was T nded by Miss Ella Sct 893 was Tf n | »cated 
an oT n the New York Lite B Jing, Kansa ity In 1902 M 
S r Ap r joined + am od a corporate 

nge 3 SC v. } The ter 
board J. @ Mis 
Ar 





Schooley’s in 1902 











70/ M >cr ey Ga devote 
Y.W.C.A. work and at that time Kellogg Smith wa 
r acar t ) r pc 
corn 3 
depa J n 1916 
nangead T r > & Printing C 
0 a was a J J printing f 
T .] day ' 
Sir t company 3 ‘ terleavell 
f nder tt} e Carbofas 
F dle 4 , A an Busine” 
r ] Jaf >| 
f th president a 
r . Lande tary; Vincer 
M president; W Ha president; Kel 
yssistant trea A > an, Jr., assistan| 
i 
SILVER STATIONERY CO., INC. 
119 Fulton St., New York 38, N. Y 
Founded in 1888 by L Levy the firn he ver 100 en 
ed in the stationery and printing field. The enti 
ding recently wa mpletely modernized. Specie 
j j, letter pre T yraphy and engraving, the con | 
pany ha f i 8 nery that cover 
five f wa é 
Fr S the « Mer eside 2 
asurer; and Jack ce 
SKINNER & KENNEDY CO. 
416-18 N. Fourth St., St. Louis 2, Mo 
I eG a eS Oe Ee ee 
Albert © kinner was president i treasure WwW am J. Kenned 
wa Jent; and W J as secretary. / 
that a cated next d to the Wells-Fargo Express @ 
Mr. k Jy lett the tirm in 1907 ang the ft wing year Alber 
Skinr Warren Sk erved as president until ? 
dea uly. C. C. Crossman, who joined the company in |# 
served as vice-president until! his death in December, 1!952. 


it remained u® 


}Uuarters where 


(Turn to page 211, ple 
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- Boost your summer sales 


cated 
a ' BORROUGHS 
the fs wilt pro UC % 


Miss Ell; 





in this ad. Every product here is a proven business getter. If you are a 
Borroughs dealer, we need not tell you more. If not, we would like to 


send you our catalogue and price list. May we? 


Don’t think of a summer lull... forget it! Get lined up with Borroughs 
now! Every day, regardless of the season, there are many in your town 
who are in the market for one or more of the Borroughs products shown 





— 





‘*DESK-HI”’ 
STORAGE 
CABINETS 


An ideal combination cabinet 
and telephone stand, 29” 
min ae high, 38” wide outside, and 
posit either 12” or 18” deep. Can 
be had without doors, or with 





STORAGE CABINETS 


Choice of two heights (42” with 
glass or steel doors, and 78” 
with steel doors only)—two 














716 the] steel or glass doors. eye | 
ting Col aT depths (12” and 18”)—all units 
printi : LIBRARY SHELVING oa alk. esate 
ates ; Three heights to choose from— 
— ae * os = 42”, 84", 90’ —shelves 914" deep 
ae cote: adam (34 vertical adjustment)—width 
: shelves, adjust- of unit 36”. 
able without 
dent bolting. 
V nce 
Jent; Ke 
00 en 
e ent 
Speci 
BOOKCASES AND 
je STORAGE UNITS 
WRAP RACKS 1 eal WRAP 
All units 38” wide outside. Avail- CHECK RACKS 
Available in three able in heights of 42”, 78’, 84” 
standard sizes to hold —depths of 12” and 18”. Choice There are three standard 
6, 12 or 24 coats and of open or closed backs, single units to accommodate 12, 
hats. or double face. 16 or 20 coats and hats. 
Kennee 
atary. fp 
nal BORROUGHS MANUFACTURING COMPANY 
eat = A SUBSIDIARY OF THE AMERICAN METAL PRODUCTS COMPANY OF DETROIT 
n 1% 
4 3002 NORTH BURDICK all KALAMAZOO, MICHIGAN 
yined ut 
1, pleas 
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7 Clary, 
WHleT BCA eaten att 


you 
sell... 


VXofobhate m \/E-Yol ahhal-y 


Clary has the reputation, 
the beauty, the exclusive 
features and the long life 
your customers want. So 
isn't it just good business 
to feature these veshesiaal 


business machines? 


Vv 


CLARY MULTIPLIER CORPORATION 


San Gabriel, California 


— wreaata ao ws @ © 

ott, a ma We? Me Wi Gee ae 

— waaraain»swt 6 
Te qua dogo iw yoo. 
Te qul=ofod~lofo 

ub OOoOn &@ O 
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— Iw du fa du to [~ Jo jo} 


| *®More than 150,000 U.S. businesses now use 
Clary. Many firms have several hundred units. 
VISIT OUR DISPLAY, NOMDA CONVENTION, ST. LOUIS. MO 
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“GORMAC IS ONE OF THE MOST AROATABLF 
ITEMS I'VE HANDLED IN OVER 20 YEARS” 





—says PBW*, one of the nation's largest office equipment dealers 


... and in 37 states CORMAC 
dealers are echoing this appraisal of 
CORMAC photocopy equipment. 


By protecting dealer sales, offering better discounts, filling 
dealer orders without delay, holding dealer training ses- 


sions in the field, and publishing regular bulletins on how 
to merchandise and use the CoRMAc for every copying 
purpose, CorMAC has established an enviable reputation 
among office equipment men. Every CorMAc photocopy 
machine is manufactured in the U.S. and sold entirely 
through dealers. 

It’s this policy of complete dealer cooperation, supported 
by a vigorous advertising and publicity campaign, which 
has enabled Cormac dealers to sell more profitably—in 


. = 
volume *Name on Request 


Write immediately for information on 
how you can become a CORMAC 
dealer. Get all the facts today! 


Cormac 


INDUSTRIES,INC. 
H) FIFTH AVENUE, NEW YORK 11, N.Y. + ORegon 5-9310 
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Copying with CorMAC is a simple, accurate, time-saving 
way of turning lost office hours into extra hours of profit- 
able production. 


The Cormac copies anything written, printed, typed, 
drawn, stamped or photographed; eliminates all typing of 
copies, makes sending out for commercial ‘stats unnec- 
essary, does away with hand-copying of charts, forms, 
orders, invoices, contracts, etc. 


Copies are perfect, black-and-white facsimiles; take only 
seconds, cost only pennies! The result is increased efh- 
ciency; decreased expense! 


There’s a variety of ConMAC models for every purpose— 
and a big plus sales appeal when you demonstrate how 
easily and economically CoRMAc makes transparent Diazo 
masters, negatives for offset printing, copies from micro- 
film, and many other exclusive CoRMAC techniques. 





CORMAC INDUSTRIES, INC. 
80 FIFTH AVENUE, 
NEW YORK 11, N. Y. 


GENTLEMEN: 


| AM INTERESTED IN BECOMING A CORMAC DEALER. 
PLEASE RUSH DETAILS. 


ORegon 5-9310 
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] FRANCHISE 
4 LINES 


DESKS AND 
TABLES ALL MARKETS 








Security Steel Dealers just naturally have the jump on all 
others. With their one franchise they receive 4 distinct lines of Security | 
Steel Desks and Tables—101 different types and sizes ee 
and styles .. . designed to meet the requirements of all possible 
markets and budgets. Only Security offers these advantages. 


eee — 





SECURITY CRESTLINE... SECURITY SQUARE-EDGE TOP LINE.. 





The ultimate in steel office furniture—offering the { new line of desks and tables in the middle price ' 
exact piece needed for each and every office job, and range that combines every fine feature of con 

in the perfect color to blend with every type of venience, design and workmanship of the finest 
modern office planning. executive and general office furniture. The pleasingly 
CRESTLINE comes in Flat Top and Conference ape mg 0 yt eo preg mage wa 
Desks—in all standard sizes from 78 inches to 46 ee ee ee ee 
inches . . . in Fixed Bed Desks to accommodate looks and unexcelled efficiency. 

even the largest office machines—and Machine Desks Security Square-Edge Flat Top Desks range in six 

with completely concealed wiring and curved bed from 66” x 32” down to 46” x 32”—while the Fixed 
front for maximum efficiency. CRESTLINE Secre- Bed Desks come in sizes from 60” x 32” to 46” x 32%] 


tarial and: Typewriter Desks come with either right 
or left hand pedestals, and choice of standard 
pedestal type or CRESTLINE Vert-A-Fold mecha- 
nisms. CRESTLINE Office Tables come in both 4 
leg and end panel types, and in a variety of sizes to 
meet the requirements of office and reception room. 


[he Secretarial and Typewriter Desks are availabl 
in double and single pedestal desks, and for right 
and left hand typewriter mechanisms. Matching] 
lables come in either 4 leg or end panel types, from} 


sizes 72” x 32” to 36” x 24”. 








SECURITY 4 LEG LINE... SECURITY TD “30’’ SERIES... 


Design proportioned and efficiently planned to meet Here is a fine line of modern, space-saving offee 
the demand for better office furniture in the lower furniture. The features of this fine line are... 30 
price field, Security Steel provides the “4 Leg Line” depth of all desks and tables for floor space econom} 
in a liberal 34 inch depth. striking appearance--the rugged construction @ 

long-life steel—and truly moderate price. 





4. Leg Line Flat Top Desks available with double or 

single pedestals and in sizes from 66” long to Flat Top Desks from 60 inches to 46 inches, double 

45 17/32” long. Right or left hand mechanism Secre- or single pedestals. There are also special Double 

tarial Desks measure 60” in length. Matching Office Pedestal Conference Desks measuring 78” x 39” aml 

Tables range in size from 72” x 34” to 36” x 24”. 60” x 37”. Secretarial and Typewriter Desks com 
with double pedestals and right or left hand meché 
nisms. Matching Tables with 4 legs or end panel 
measure 60” x 30”. 

































LINE SECURITY STEEL EQUIPMENT CORPORATION, AVENEL, N. 4} 5EC 
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MOT-60-EP 
60” x 32” End Panel Table 





MSF-60 
60° x 32” Double Pedestal Desk 





MTPR-60 
60° x 32” Secretarial Desk 


SECURITY SQUARE-EDGE TOP LINE... 








SETPL-60 . 
60’ x 32" Double Pedestal SESF-60 SEOT-60-4L 
Typewriter Desk 60” x 32” Double Pedestal Desk 60° x 32” Office Table 





SECURITY TD “30” SERIES... 











TDED-78 
78° x 39” Double Pedestal TDSFR-46 TDSF-60 
Conference Desk 46" x 30” Single Pedestal Desk 60” x 30” Double Pedestal Desk 








4SF60 4TPL60 40T60 
60° x 34” Double Pedestal Desk 60” x 34” Typewriter Desk 60” x 34” Office Table 


SECURITY STEEL EQUIPMENT CORPORATION, AVENEL, N. J. 
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SEE HOW THE ACTUAL ITEMS 
entered on keyboard appear in 
Check Window above keys be- 
fore they are printed on tape, 
permitting change or correc- 
tion. This is a new feature on 
an American 10-key machine! 


Clear Signal prints automati- 
cally on tape with first item 
following a total ¢ Totals and 
Sub-totals obtained instantly 
by depressing bars—no space 
strokes required ¢ True credit 
balance printed without extra 
motor operations or pre-setting 
e Over-size control keys, each 
plainly labeled, give direct 
“live” response. 


Note also: Enclosed paper roll 
(only the part you want to see 
is visible ) eee Simplified ribbon. 
tape changing...Quiet operation 
.. . Light in weight, for easy 
movement ... Coloring matched 
to the Friden Calculator. 
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working positio 


Here is the first adding machine 
made to fit and pace the human 
hand ...the first American 10-key 
adding machine that shows you 
the ACTUAL ITEMS before they are 
printed on tape! 

Addition — all your figuring — 
can be easier and simpler on the 
new Friden “Natural Way” Adding 
Machine. 

In designing this new machine, 
Friden engineers were unhampered 


Triden 
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Bl how each finger falls into natura 
nm on keyboard (right or left hand) 


so time-wasting decisions in key selection are eliminated 





. . CREATOR OF THE FRIDEN 


by existing dies or parts inventories 
They were free to create the ided 
adding machine, one without the 
faults found in conventional addi 
machines. 

Ask your nearby Friden Mant 
bring in one of these new machine 
for you to look at and try! Fride 
sales, instruction and service aval 
able throughout the U.S. and th 
world. FRIDEN CALCULATING MACHIM 
co., INC., San Leandro, California 


FULLY AUTOMATIC CALCULATOR 
THE THINKING MACHINE OF AMERICAN BUSING 
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915 they n ved n+ their wn building whict 


fices and part of the printing plant. The 


mpany + the araest manutacturer * calendars and =) 
Harley Want ned the firm in 1910 and was manager of the KO 
tationery d t nt until his retirement last October. He wa a % 


-ceeded A = zen wk has been with the company nce 





9/ Idy manager of the furniture department, wt 


ery departme nt ated at 500-502 N 


a : 4 a ‘ E « i 
Present nm ) Harry A. Pe ner president ana trea rer %% ‘ % 


1909: Arthur P. Skinner. vice president and 





TO THOSE OF OUR 
ee ron co. DEALER FRIENDS 
Memphis 3, Ten WHO PLAN TO VISIT EUROPE 


Memphis 3, Tenn 




















1 yellow fever THIS SUMMER 
>| ri 1M 
who had died d Why not combine business with pleasure? 
al yea 
purchased Be a guest of a KORES factory in Europe. 
' 1 the A. R. Taylor C 
yuired it + name Founder Taylor We offer you: 
Jeat 237 when his oldest son, Starnes T. Taylor, became @ A one-day stay in one of the following 
| president jer son, Arthur R. Taylor, Jr. continued a cities of your choice, with expenses paid: 
' Under their leadership, the company ha 
aia ee en AMSTERDAM, Holland 
BARCELONA, Spain 
COPENHAGEN, Denmark 
; oO 
NIC TENGG CO MILAN, Italy 
- W. Commerce St., San Antonio, Tex | } PARIS, France 
~elebrat rt anniversary in February, the firm has been . 
wae 0008, 1 la tedeahte Mats odes VIENNA, Austria 
tationery 1 off pr house in San Antonio. Present owners 
are Nic Te three sons: Julius, Thomas and William. @ A tour through a local KORES factory.* 
The # rly ¢ >| T If of: mpiloyee Eula ? 
Cervante 1 the company as a salesman when he was @ First hand information on business, in the 
20 and ha 1 tor 72 yea At r-up to Mr. Cervantes aaa 
Richard M Tenngg's porter for 71 years. | country you are visiting. 


@ Sightseeing with our friends who know 
CHAS. G. STOTT & CO., INC. 


' the local specialities. 
1310 New York Ave., Washington 5, D. C. 
vaturd | The established in 1888 by Charles G. Stott. It . 
tarted a ne ncluding some of the then relativel “ae 
hand y Ss 
nates 


ntories| 
1e ides 
out the 
| adding 





Man tt 
yachine 
Fridet 
Ee avail 
and the 
1 ACHIN 
ornia. 


*Such as the newly built KORES factory in Milan, 
shown here. 


























We hope that you will accept our invitation. Please 


notify us at least one month before your scheduled trip, so 





that we may make the necessary arrangements. 


Founder C. G. Stott appears second from the left 
R in this picture of his first warehouse. 


BUSING tat ad cadnand’ ta‘ bas cae ee KOPrES CARBON PAPER & RIBBONS MFG. CORP. 
' 3s it was, the firm also engaged in local 43-49 Bleecker Street © New York 12, W. Y. 
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RAODERN™N AS A JET 
AND SELLS JUST AS 
FAST 





Model No. 463-A 
Arm Swivel Chair 


Model No. 461-A 
Companion Arm Chair 


in 


Here’s modern comfort for the modern day execu- 
tive ... at a price all your customers can afford. 


Gregson’s new 400 series of fine office chairs was 
designed to meet any executive requirement. Finest 
hardwood construction, plus 2” ball bearing casters, 
guarantee long, trouble-free service . . . and there’s 
a finish to suit even the fussiest executive. 


So for complete customer satisfaction, make sure 
you sell office chairs by Gregson. 


Available in all oak finishes, and walnut or 
mahogany on pecan. Upholstered in elastic 
Naugahyde, top grain leather or buff 
leather. Also available with all wood arms. 


DEALER INQUIRIES INVITED 




















GREGSON MANUFACTURING COMPANY 


Manufacturers of Office and School Chairs 
LIBERTY, NORTH CAROLINA 


and federal government business, which was simple and uncomp 
cated compared to such business today. 

The business today follows the general pattern set some 66 yeam 
ago in that all three major departments, paper, stationery ang 
government, are still important and growing parts. Although str 
locations have changed, the main store and offices have remaine 
at the same site since 1913. With five stationery stores, the fir 


feels that much of its success is due to its sources of supply. 


WILSON'S BOOK & STATIONERY STORE 
306 Broadway, Paducah, Ky. 


Don Elgin Wilson, Sr., opened 
book and stationery store in Padu 
June, 1902. For 30 years he feature 
soda fountain, until the 1937 Oh 
flood destroyed the fountain 
and put an end to this line of | 

At this time, Wilson's began to expand 


7 areas 
s commercial stationery department, add 
Founder 


D. E. Wilson, Sr. 


ing new lines of children’s book 
and greeting cards. In 1947, after 45 
the firm, discontinued school book Ir magazines and music 
were discontinued while office r ffi i 
were expanded. Today the compar 

supply and equipment store and 


WALTZ TYPEWRITER & ADDING 
MACHINE CO. 


7th & Main Sts., Cincinnati 2. Ohio 


F. C. Waltz began selling typewrit 
1891 and the following year went 
business for himself. His first of 
n the second floor of a Mair 
building and went under the 
writer Repair Co. Later the 
hanged to Typewriter Sales & Founder Waltz 
Atter a number ot years he ‘took a 
and moved to the ground floor at ! 

St. It proved so successful that he later moved to larger quarters, 
For the past 30 years the firm ha building which 
it now wns 

A graduate of law school, Mr. Waltz had originally planned to 
practice law but was lured into the r ness. But he 
claims that he hasn't “regretted making the change—the business 


s an interestir one.’ 


OTTO ULBRICH CO. INC. 
386 Main St., Buffalo 2, N. Y. 
The firm marked its 83rd birthday ear th year. Over # 


years the name has been changed Heraer & Ulbrich 


Out in front of the store in 1880 
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your customers will appreciate 
‘the beauty and quality of 


ASE’s complete line 


a of steel office furniture 





The 6000 line ASE steel desks 
and tables... along with the new ASE 
_ steel office chairs ... make the 
perfect picture of the modern office 


of tomorrow. 


A profitable franchise 
dealership may be open in 
your area. Write Dept. C today 


for complete information. 


FE ALL-STEEL EQUIPMENT INC. 


44 GRIFFITH AVENUE, AURORA, ILLINOIS 


Me ipa yup Lit 
VA c Mua i 








illustrated are some of our many types. 


MANUFACTURERS: Write for engineering co-operation on your lock nee 


Ask for our complete catalog 
CHICAGO LOCK CO. | 


2024 N. RACINE AVENUE © CHICAGO 14, ILLINOIS 
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OLUMBIA 


DISTINCTIVE OFFICE FURNITURE 








> aX > a _ = 


DESKS AND TABLES FOR EVERY BUSINESS PURPOSE 





A FILING CABINET FOR EVERY NEED 


BUY AND SELL THE BEST TO KEEP YOUR BUSINESS GROWING 


COLUMBIA SOLD W RITE 


FURNITURE EXCLUSIVELY = FOR LATEST 


_ FOR BETTER i Tlieltiel LITERATURE 
Measeatunte | ieasees TODAY 


ro , Oo} bi bi | 


COLUMBIA STEEL EQUIPMENT COMPANY 


PHILADELPHIA 7, PENNSYLVANIA 


Executive Office: Lincoln-Liberty Building - Phone: LOcust 7-7545 


Plont in ieens 11). Mn @lal-lalal- MM Walal dsl Lae Wingohocking Streets Plont No ? Americon, Bodine & Winaochock 
Plant No. 3—American & Philip Streets 
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WHEN DOES 1 DIVIDED BY 1 
EQUAL 27 


. « « One large room can easily become two by 
letting us install one of our Modern Flush Type 
Partitions in your office, factory or showroom. 





Here are two examples of the flexible, portable 
Flush Type Partitions we manufacture, sell and 


install. Above is the functional bank height, 5’ 6”. 
Also 36”, 42”, 7’ 2”, 8’ 6” high. 





. .. And this is the popular ceiling high partition 
—a private office without the addition of unnec- 
essary and costly space. 


DEALERS PROTECTED 
All Flush Type Partitions are portable, movable; 


have sturdy clip-on construction; no screws, no 


nails. Steel & glass, 2”, 234” & 3” thickness. Perma- 
nent, baked on finish; all colors. Packed with glass 
wool insulation. Ready for immediate delivery and 
installation. 


Tell us your needs. Our expert lay- 
out specialists are at your service. 


IRWIN CASPER, thc. 


401 Broadway New York 13, N. Y. 
WAlker 5-2555 WAlker 5-4218 
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Ulbrich & Kingsley and finally +t tto Ult A newspaper 
ipping dated December, 1880, describes an increase stock of 
aii Tne standard and new books, ¢ jetner witt very extensive 
and hand ne of fine stationery of wh make an im 
portant specialty . . They conduct an estab ent which has 
ong received the liberal patronage of the public and kely + 
continue to receive it under tneir management 

The present head of the firn tto C, Gra and f the 

under 


(Stories and pictures that arrived too late for inclusion in the June 
issue will be published in a “Golden Gallery” in the July number.) 





— 





A Work of Art . . . The first built-to-scale working model 
of the world’s largest safe is on display in the Mosler Safe 
Co. showroom, 320 Fifth Ave., New York. The original 
gigantic Mosler safe is in the National Archives building in 
Washington where it guards the priceless originals of the 
Declaration of Independence, the Constitution and the Bill 
of Rights. Firm president Edwin H. Mosler, Jr., here explains 
the workings of the electrically operated model to a show- 
room visitor. 








Off for Europe . . . George W. Reinoehl, execu- 
tive director of the Executive Furniture Guild 
of America, and Mrs. Reinoehl board an air- 
liner preparatory to tour of Europe. Mr. Reinoehl 
is visiting craftsmen in Italy and France to study 
“what motivates their creative thinking.” Reach- 
ing New York City from Grand Rapids, Mich., 
the Reinoehls sailed aboard the Queen Elizabeth 
for the two months’ tour 


OA — 6/5 
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No secret though—a Sturgis fiber 
glass base is just naturally quiet in 
motion. You roll silently even on 
rough and uneven floors. It’s quite astonish- 

ing . . . although no more so than the unique fact 
that this fiber glass base will never become 
unsightly, never need refinishing. Nine models of 
executive and stenographic chairs are now 
available with fiber glass bases in gray, 
green, walnut or black. 













—_ 





-° . It’s the chair with the 


Fiber 
Glass 
Base 






4 
WW 4 
\ 






Engineered for Long Life and Minimum Maintenance 


Nylon Thrust Bearing: takes a lifetime of swiveling. 
Ball Burnished Spindle Beating: perfect fit for long life. 
Superior Casters: oversize ball bearings, extra wide rubber wheels. 


STURLON ® Finish On Metal Parts: 70 to 20 times as abrasion- 
resistant as other finishes. 














, ! 
THE STURGIS POSTURE CHAIR COMPANY | 
General Sales Offices, 154 East Erie St., Chicago 11, Illinois | 
We'd like a copy of your illustrated folder on i 
chairs with fiber glass bases. | 
j hes | 
wae btm 6 | 
2 j wm a ee ee — — | 
OSTURE CHAIRS ... : 
wi Te ind Ch n, South Carolina ee _.. Stete — | 
OMPAN TURGIS, MICHIGAN J 
She cm can cope cee en bene Aine mates cami dinns ends onan tenia en ee ae 
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WHEREVER A 
DuPLlicATE RECORD 


INVOLVES AN ENVELO PE 


. . . for Wages paid in Cash 





. . . for Repair Records 
. . . for Dozens of Applications 
Feature ... 


ULTI-C OP 
NVELOPE 


Millions in use 





an 
pot 
You” putter” 
ua et 
a ad 


On Pay Rolls the employee receives a record-im- 
printed envelope for tax purposes; the company 


retains tipped-on duplicate copy. Multi-Copy En- 
velopes save time, eliminate mistakes and misunder- 
standing. They are ideal for many applications in 
many businesses. Many sizes, varieties of papers 
and colors available. Advantages too many to list 
here. Write for samples—prices now. Office Mana- 
gers and Purchasing Agents praise them—large and 
small companies use them. 


Large Steady Volume for 
Stationers — Dealers 


Tremendous volume—steady repeat business—good profit 
margin. Don’t delay while territory available. Write in 


time for samples—prices 


THE WESTERN PAPER GOODS COMPANY 


399 Miles of Established 
Envelopes Daily Nearly 60 Years 


1224-48 W. 8th St. Cincinnati 3, Ohio 


Manufacturers of all kinds of Mail-tested Envelopes 
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British News Notes 





Continued from page 142 
Holborn) of British Typewriters, Ltd., West Bromwich, have 
provided more showroom and demonstration space, necessary 
to meet increasing demands for the Empire Aristocrat port. 
able typewriter and other office appliances handled by the 
hirm., 
The London Manager of the company is R. R. Smith. 


* * * * + 


Exports of office machinery in the first quarter of 1954 
amounted to £3,047,738, nearly £1 million more than in 
the same quarter last year, reports the Office Appliance 
Business Equipment Trades’ Association. 

Biggest increase was in the shipment of typewriters which 
totalled £726,000, £284,000 more than in the first three 
months of 1953, but duplicator exports also increased by 
£9? 000 calculating machinery by 
£75,000. = 

Australia was the machinery industry's largest overseas 
customer during the period, shipments rising by £87,000 in 
comparison with the first three months of 1953. The U.S.A. 
was second largest, her imports from the U.K. amounting 
to £428,122, but Canada more than accounted for the deficit 
of £22,000 by nearly trebling her receipts from £72,000 worth 
to £122,000 worth. 


and accounting and 


* * * * # 
A. H. Edmond, Managing Director of Universal Sta- 
tioners, Ltd., will be the mayor of Wembly in May. He is 
past-president of Willesden Chamber of Commerce. 
* * * * # 
N. W. R. Mawle, D.F.C., J.P., managing director of 
British Typewriters, Ltd., has been elected national chairman 
of the Incorporated Sales Managers Association. 
* * * * # 
Fareuharson Bros., Ltd., has appointed Gordon Farquhar- 
son to be a director of the company. Mr. Hunt, the London 
manager, has retired and F. M. Spratt has taken his place at 
the firm’s new address, Holborn Hall, London. E. C. 1. 


* * * * # 


It is with deep regret that I hear of the death some little | 


while ago of George Walter Summers, founder of “Sum 
mers” of Rochester. He passed away in his 73rd year. 





| 


* * * * # 


The death is also recorded of Leslie W. Shand, a director 
of J. H. Shand, Ltd., of Axminster, manufacturers of Model- 
Mark type. His death at the early age of 42 followed a long 
period of overwork. 

ee .6ce68@lCUOe 

The last few months have seen the office equipment it 
dustry maintaining the activity which has been such a feature 
of the past years and retail establishments, usually a barom- 
eter of the way trends are going, report a quickening of the 
tempo at the present time. Apparently in Britain, the tt 
equipping of industry and modernizing and bringing up 
to-date internal office administration is still going apace and 
shows little signs of any change. 





A. B. Dick Appoints Distributor 

James P. Driscoll, Baldwin, New York, has been ap 
pointed A. B. Dick Company distributor for Nassau and 
Suffolk Counties, Long Island, New York, it recently was 
announced. 

The new firm, James P. Driscoll, Inc., succeeds the Frank 
J. Conaty Company in the territory, following the death 0 
Mr. Conaty, firm founder. 
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— | The entire mechanics of 


142 


have 


“| LIQUID INK ERADICATION 


a has now been 


1954 








an in 


7 REVOLUTIONIZED 


three 
=d by 


y by 
meme Faster...Neater ink erasing...New fine-line spreader... New spill-proof bottle 


JOU in 
J.S.A 
inting 


icc | New Merchandise Improvements Inspire and Stimulate Outside Salesmen 
. »| See that all your men push these items fast to be the first to present the latest to your customers 


1 Sta : 
He 1s 





Now available are two completely new and important improvements 
in packaging of ink eradicators. A new type applicator made of 


* + 





polyethylene and a spill-proof bottle, it is the first combination stop- 
oc per and applicator to be completely unaffected by the fluid. The new 
a spreader is shaped like a miniature oar. The tip has fluted sides. This 
permits the applicator to pick up the desired amount of fluid and 
sil controls the flow onto the paper. 
quhar Both fine line and broader surface ink erasing are made possible 
— through the use of the oar-shaped applicator with thin edge and flat 
| a sides. The thin edge is used for erasing fine lines and the flat surface 
for eradicating over larger surface. 
. 7 The bottle is of a new patented Owens-Illinois Glass Company 
c little construction which permits withdrawal of the desired amount of 
Sum fluid on the applicator, but acts to prevent spillage so effectively that 
=" even if the bottle is violently knocked over, only a few drops could 
e¢ spill out of the mouth of the bottle before recovery. 
lirector Sanford’s two-solution ink eraser is widely used in offices because 
a it also removes colored ink and is effective on either cloth or paper. 
“a Thi S S th p These new developments now also come with X-it, the one solution 
*# ber 48] Sanford Ink Eradicator. X-it has a square-shaped metal container 
ent in- . Vi 4 surrounding the bottle thus giving constant protection from light. 
feature N EW. es the @ A388 ? This outer container does not have to be removed. The stopper is 
barom | 4 “ always available because of the opening in the top of the metal 
of the | Sensational ; | container and therefore permits erasing in 3 moves instead of 5 or 7. 
the re | ‘ ) Re-organize your ink eradicator stock at once to offer your cus- 
ng Up " \ tomers these improvements over old-fashioned ink eradicators. 





' 
' 
' 
i 
ice all 
' 
; 


| | Get FREE Counter Sales Helps! ; 
su ai | Balloons! Bottle Collars! Display Cartons! A 


ly wa 
; Order your initial stock of Sanford’s two solution and Sanford’s X-it, one solution ink 


eradicators. Complete sales promotion kit, dozen pack display containers, free on 


- Frank each item. 


eath | THE SANFORD INK COMPANY ¢ 2740 Washington Boulevard 


Bellwood, Illinois 
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reaching 


7,500,000 






. As Advertised in 


AMERICAN MAGAZINE “Ink Users 


. P ge Ry 
wise Shes a” SO e. 


Full Color 


















Look for 
this display 4 
eee | 


/ Ah A a, 
(KLE CUbLAM GA be Gi 








es 


color styled stationery 


store ss += 4s = with Sanford PENit 


fountain pen inks 


















Penit 


FOUNTAIN PEN 






All the ink you can keep fr 





Color Styled Stationery 


Display Penit Ink in the attractive Plastic fixture 
that increases both writing paper and ink sales. 


Write Sanford Ink Co. Bellwood, Illinois 
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ALL-OUT NATIONAL 
AD PROGRAM 
LAUNCHES PACE-SETTER 


tech rs 


‘ 
as PR gies at 


Sellir easier when you can offer an outstanding 






product backed by an extensive, comprehensive 
° Vie *atureetes 
ind promotion program. a 


advel ng by . . ; ™ > 
' 3 ’ a 7% 
Just ok—right now the Burroughs Director tern = i? 














ean > 4 X 

Ol calling on your prospects through The w 
Saturday Evening Post, Life, Newsweek, Business 
Week, Fortune, Dun’s Review and many other 
publica s. What’s more, such valuable sales- 
buil ols as newspaper mats, direct mail 


nd special displays are at your service. 


All tl rings customers in. Then let the Director 


0 ke over—its flowing lines are stvled to BUSINESS 
lease the most discriminating buyer . . . its ease ». Aad a4 










of operation sets a new high in efficiency. | 
; : % (ot Ore tects amen 
All- the Director “200” has a special 
feature permitting hand operation at any time. 
Th martest, newest full-keyboard adding 


macl is available in four models . . . 8- and 


capacities, with or without minus total. 





Corporation, Detroit 32, Michigan. 


WHEREVER THERE E NESS THERE'S 
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4 yERSATIUIZEP Desi 


for Personalized Office Duties 


PPR 8 MG OE RIT AS IN EE 








THIS NEW VERSION of the famous 
G/W _ Streamliner Desk embodies 
features of individualized service to 
executives and staff workers. 

NOTE these improvements shown 
in the “open” view above: 


1) Nylon glides on box drawers— 
quiet, smooth, easy operation. 
Large file drawer rides on pro- 
gressive suspension—easy opera- 
tion regardless of load. 

New positive automatic locking 
device. 

New pedestal construction— 
pedestals are interchangeable. 
Sound insulation. 


THE MODERN STYLING and outstand- 
ing design is retained to assure per- 
fect matching with present G/W 
Streamliner equipment. 








SEVERAL NEW and highly attractive 
colors have been added to the stand- 
ard colors previously available. 
TYPEWRITER MODELS are equipped 
with the new G/W arc-swing mech- 
anism—a sensational advance in con- 
venience, efficiency and ease of op- 
eration. 

YOUR G/W DEALER will gladly demon- 
strate these features; find him in your 
classified ‘phone book listed under 
“Office Equipment.” Or write for 
illustrated description, Dept. 6-OA. 





Office Equipment, Systems 
and Visible Records 
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How “PERSONAL” Cay 
a DESK Get? 

This all-new version of the G/¥ 
Streamliner Desk is “PERSONA? 
in many different ways. These cy 
tom-designed features give it spe. 
cial appeal to Executives as well 
Office Managers, and Staff Worker, 
who will be reading about them jp 
this G/W advertisement to your beg 


prospects and customers. 


Are You RIGHT-HANDED 
or LEFT-HANDED? 
This 

> 


becomes 





— 


TYPEWRITER DESK 
SC-W H-OOOOOP: 





The sensational, revolutionary G/¥ 
Arc-Swing Typewriter Mechanism 


gives muscle-saving, time-saving up 


or-down action to the typewriter bed} 


right or left, with generous eas 


way for the typewriter carriage. 


Like LEGS? — or BASES! 


The bases have height adjustment 
but are readily replaced with leg 
if preferred. These, and other PER 
SONAL adaptations are putting! 
new and virile sales appeal into th 


G/W Streamliner Desk Line. 
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Cs eee Re 
“| NEW Hi-Fi Magnetic Dictation Machine 
e G/¥ 
“s | Mi A LL 
PSE Chis. 
it spe 
well as 
orkers ~= 4 NO CYLINDERS TO SHAVE OR BREAK 
a 





them jy 


Lhe NO TANGLING WIRE TO BREAK 
<"|_NO “ONE-USE” BELTS TO WASTE 
<s— NO COSTLY TAPE TO REWIND OR SNAP 
NDED Sw 4 
~<a f NO EXPENSIVE DISCS TO BUY @ 

— se ~ 


our best 


YOU HEAR YOUR REAL VOICE 


Here at last, is the office dictation and transcription 
t machine that is years ahead of them all. Dupli-Voice 
gives you clear, bell-like hi-fidelity reproduction of 
your voice——without distortion or garble. This is due 
to the new Dupli-Voice magnetic recording head 
previously used only in the finest of recording equip- 








OOP ment. Now you'll hear yourself as you actually sound, 
af | and so will your secretary—Dupli-Voice screens out 
= . wave lengths except that of the human voice to give 
—/ you noise-proof dictation. There is no interference 
of other office sounds that “‘leak’’ into ordinary 
dictation machines. 
YOU GET ERRORLESS DICTATION 
al Now with Dupli-Voice you are the perfect ‘‘Boss”’ EASY TO OPERATE 
ry G/M your dictation flows like a fireside chat. Without LOW COST 
‘hanist error, or pause, or mistakes corrected too late. This Nothing complicated! Simple con- 
ying Uf miracle comes from the amazing Erase-O-Matic belt Yor sad aes ena ie 
iter bed that can be used 1,000 times and over again. You | |___ experts in a few minutes. Test now 
a on “erase’’ your errors magnetically without lifting a svete noweah novvettvatoetnats 
; finger—simply by playing your dictation back to regent Poser yo one 
— where you make the error—then just dictating the portable style. The cost is amaz- 
correct words—yes, your new dictation erases the npn meng 
SES? old and retains the new. There is no more need to CS ae 
punch cards, mark papers, scratch records, or re- ee ee ee oe . 
mind your secretary (usually too late) that you | CORES SS, ESS, See Se | 
wish to have a correction made. FREE TRIAL OFFER! [ ) | would like very much to test and 
aa compare your new Dupli-Voice Hi-Fi Magnetic dictation and | 
Tw | transcription machine, without cost or obligation of course. 
ee nee cae ey Sis Seb ee ae ee ee ee ee ee FREE BOOKLET [ ] Please send me your free booklet “When 
' i | Quality Dictates” that gives me all the facts about amazing | 
stmen | new Dupli-Voice. | 
ith leg ae lee Eee eae | 
sr PER (0° Duplé Va QmIC!e 1) ee ae ee 
= eo ee rae e uh 
into th IN LOS ANGELES: 7120 MELROSE AVE | _ alias | 
Seay tray Gap yey 
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room NATIONAL LOCK... 


FOR BOTH WOOD AND METAL FURNITURE 


NATIONAL LOCK manufactures an extensive line 
of ruggedly constructed, ball bearing casters for 
both wood and metal chairs and other office 


furniture. 


Wheels are of molded Phenolic self- 


lubricating, high impact material for use on car- 
pets, and molded Rubber wheels, having hard 
core and soft tread, fitted with oil impregnated 
bearings, are designed for use on hard floors. 


If you are an original equipment manufacturer or jobber, write us. 
If you are a dealer, see your jobber. 


‘CASTERS FOR WOOD CHAIRS 


PLATE TYPE 


a A Se 
= 


ee 


ee 
iy NS 


ve 
ee 


’ 


Plate type casters offer threaded axle with nut (stand- 


\ 
—* 
ston Z-MnitliMme (elt) o)(-Ml ole] | Migela-Mae it 


ard) or riveted type. 
struction for free swiveling action and troublefree 


service. 


GRIP NECK TYPE 


| | 
— 


La 


ae 


q 4 ™ | 
¥ fe 
A a \ 
Ne he r] Yd 


Grip neck type provides same double race 
ball bearings. Selection of sockets, depending on speci- 
fic application. National Lock has whatever you need. 
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FURNITURE GLIDE 
LEG EQUALIZERS 


¢ 


— | 


fi 
\\ gman 


Here are leg glides and leg equalizers designed for 
most any piece of office furniture. Let us figure on your 


requirements. Take advantage of 1-Source buying. 





CASTERS FOR METAL CHAIRS 


me) aati y- Mes Mitte] MeasleligMelsleMil-tic]Melaie-Mitlerll (a-Si tt 
NATIONAL LOCK double race ball bearing casters 
have top bearing point, which centers caster in eral) 
socket for easy swiveling. Standard bolt and nut re- 
movable axle or riveted type... whichever you prefer. 


’ 
’ 


DISTINCTIVE HARDWARE... ALL FROM ] SOURCE 


HANDLES, LOCKS, 


LABEL HOLDERS, 


CASTERS, LOCKER HOOKS, HINGES, LIFT 


HANDLES...EVERYTHING FOR OFFICE APPLIANCES 


NATIONAL LOCK COMPANY 
Rect | ROCKFORD e ILLINOIS 
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28 this 
“a summer 
let a 


KISCO 


2 Comfort Corner = 


7 sell 
= more fans 


: for you! 





Sell Comfort . Boost Profits 


— 


YK iS C oO Comfort Corner i 








KISCO CIRCULAR aids and improves the efficiency 
of Mechanical Air Conditioning by stepping up and 
creating Added Circulation. 


KISCO COMPHEY inc. 





2400-40 DEKALB STREET @ ST. LOUIS 4, MO. 
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AUSTRALIAN NEWS 


W. BEECHAM, Correspond 
Box E256, G.P.O., Perth, W 















A applia anag ma r exnic wa held 
Town Ha Parth rom Ma 7 Th 4 tirst exhibitio 
T K oO eld n We 2 alia 
* * 
. T. Brow Ltd., manutac nent 
nterin rdinary dividend from 4 t 5%. Last year the inter 
it . final 6% and 2'/59 k 
wa wed by a final 6% and a bonus of 2!/2/%, to make a td 
12 rectors state that the mpany sles, together wi 
d aries nave beer e than maintained during 
first half f the current fina ared with tho 
pre ars 
* * 
Ar No. 154.717 ha dged by V. Brummell for 
Australian patent for a self-filling f intain pen. Details are: 
te which includ 4 r with two bars of eq 
mail Jed into or cer j the r r, thus enabling 
+} and ¢ na mea T 
* * * & 
Van He k & Son, dealers in office equipment and stationery @ 
Piccadilly Arcade, Murray Street, Perth, has changed its tradi 
name to Van Heurck Office Equipment , 
* * 
Registered recently: Redmond Inglis ana © Pty. Ltd., ma 
facturer f office stationery Tact vy 404 Montaque Road, Wi 
End. B Queensland. 


The premise f the City Typewriter C f 
High Street, Fremantle (W.A were recently gutted by fire, § 


the firm was fortunate inasr ient documents 











saved ft nable executives t é nstruct r 
Temporary premises have beer Jd at 63 | St., Freman 
and temporary telephone accon jation has a been 
Reor the Db € ca at top sp 
* . 
B dustries, Ltd We Australia 
pa 
Tee OTTICE q 3 cor ea a very wi 
sd ampaign. The f 4 srge and modem 
act | most p-t | ++ + a turing and 
Os 
* * sf so 
: x 
oe ee worrying Australian manufacturer f office app Fi 
, w 90 trade M rneé nference have 
Jed to conduct direct negotiations with employers for 
3 SK argins for worker Tt IcCTION W be taken pending 
a Fe dera Lat ? ernment wf n WwW De asked 
t take whatever nstituTiona Tet yre availabdDie fT resolve thé 
JisouTe The conterence de 3 1 that the A traliar Arbitration 
' t the confidence of the trade n movement b boc 
ar 
- a * ss? 
we further ees 
ns brinas with it a threat of Australian unemp OU 
etary A. N. Curphey of the Victorian Chamber a 
KA facturer offic 
‘. P heans ¢ 
Yo natior dependent as Australia on overseas customesg 
mair r | { primary r j + » can refuse onuzin: 
intries on a two-way ba he say but nevetfion for 
1a s) atta } t and if impom 
' fy ' od , geen’ Us 
are compierTely 3 may oe ecessary soon ® . 
- touch mann xhemaentiu Shen is 952." This 
{ 
— haw-V\ 








Couple Off on are Vacation ight-on 

Mr. and Mrs. G. Gregory of Gregory Fount-O-4aPorking 
Company, Los at are enjoying an extended busines yi 
and pleasure trip. Their plans call for a trip to the East ant Bnd spa 
then a jaunt to Bermuda, the Bahamas and Cuba. Micienc 










G. A. Litchfield Named Sales Agent 

The Hoosier Desk Company has announced the appa : 
ment of George A. Litchfield as a sales representative. BRN 
will cover Illinois (outside of metropolitan Chicago), } 
tuckv. Indiana, lowa, Kansas, Nebraska and Missouri. 
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Accounts 
Receivable 


Customer 
Cord List 


Paid Accounts, 
> Voucher Checks 


Current Work, 
Reports, Contracts a 
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* #4] : 
ce oper! * Fire yurn any of the 
pendin| ‘ds in this office 
aa ...ALL ARE PROTECTED BY UNDERWRITERS’ LABELS 
. s? 
nemplop TOU are looking here at noordinary Shaw-Walker makes 46 different 
amber ©)} office scene. The differenceisanew types of this time-saving, fireproof 
___peans of record keeping, now revolu- equipment— Desks, Fire-Files, Post- 
sn refue Monizing office methods—fire protec- ing Trays. In them your records will 
t+ nevis ion for all records right where they are be completely safe, always ready for 
pe’ Wing used. instant use, even after a fire. You can’t 
This modern ‘“‘time-engineered’’ afford to gamble—57% of the busi- 
—_——Puw-Walker equipment not only gives nesses who lose records in fires never 
sht-on-the-job fire protection during fully recover. 
nt-O-4ebPorking hours when most fires (55%) Shaw-Walker has been helping 
busines cur, it pays for itself by saving time American business save time and step 
East aad space. All of the savings from this up office output since 1899. There are 
tiency go directly into profits. 4,000 Shaw-Walker products—chairs, 
—s “Built Like « desks, filing cabinets, Fire-Files, loose- 
ee leaf and payroll equipment —every- 
appoll 
tive. 
st HAW-WALKE 
ri. 
_ 6/# 
—6/ THIS ADVERTISEMENT APPEARING IN BUSINESS WEEK, NEWSWEEK, TIME AND U. S. NEWS 



















; x 
save steps, hours-and maybe your business 





EACH DRAWER A SAFE! In this mod- 
ern, good looking Shaw-Walker fire- 
proof equipment, fire walls stand 
between your irreplaceable records 
and possible destruction. Fire-File, 
with corner cut away shows: Thick, 
steel-walled steel-reinforced fire insu- 
lation on all six sides of each drawer. 
Vault-like interlocking drawer front. 


thing for the office except machines — 
each “‘time-engineered”’ for the needs 
of every job and worker. 

So if you are modernizing or setting 
up a new office, make sure you use 
Shaw-Walker throughout. It will help 
you stretch time—the most critical 
factor in business today. It may save 
your business! 


THE BOOKLET, “TIME AND OFFICE WORK” is packed 
with ideas for stretching office time. A wealth of 
information on ‘‘time-engineered”’ office systems 
and equipment. 36 pages! Many color illustra- 
tions! Write today, on business letterhead to: 
Shaw-Walker, Muskegon 4, Michigan. 


Largest Exclusive Makers of Office Furniture and Filing Equipment in the World 
Executive Offices at Muskegon, Michigan Branches and Exciusive Dealers in All Principal Cities 











EXTRA SALES! EXTRA PROFITS! | 


For the first time! A paper Shredding Machine designed especially 
for office use! Quiet, dust-free, compact, portable, streamlined! 







Portable Shredding Machin 


Quickly, easily, effectively DE 
STROYS confidential papers ap 
obsolete records. 


LOW LIST PRICE WITH FULL DEALS 


DISCOUNT. The big new extra sale 
extra profits product your salesme 
have always wanted. You sell it juy 
like typewriters or adding maching 
(Just about same size and weights 
business typewriter. ) 


NATIONALLY ADVERTISED IN: 


Burrough’s Clearing House 
Dun’s Review & Modern Indusip 
Management Methods 

Office Magazine 


EASY TO DEMONSTRATE! No insu 
lation! No special wiring! Anyox 
can operate! Just feed in papers am 
records. Unreadable shreds com 
out. Features greater cutting widt 
speed, capacity, and power. Big m 
tional demand! Hard-selling sale 
promotional material available! 


FULLY GUARANTEED against def 
tive material and workmanship. 


Priced well within budget of @ 
businesses—large or small! 


F R E E Write for circular #10p 
ing full details on the new SHREDMASTH 
BANTAM 10, and your extra salt 
extra profits dealer tem 








PAPERS GO IN HERE 


OFFICE RECORDS/CORRESPONDENCE/ 
CARDS/DRAWINGS/COUPONS/CHECKS/ 
CERTIFICATES 






























UNREADABLE 
SHREDS COME 

OUT HERE 
bt, ‘ * 


6 ee 
She SH REDMASTER Ce ifirc ration 


A DIVISION OF SELF WINDING CLOCK COMPANY, INC 


215 Willoughby Avenue, Brooklyn 5, N. Y. 









Also available: 
Larger office and 
industrial type 
SHREDMASTER 


machines. 
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“The phone that never rings”’... 


It’s a remarkable new kind of phone—the Dic- 


taphone TELECORD phone. 
It doesn’t ring because it’s a dictating instrument! 
All a man has to do is pick up the TELECORD re- 
ceiver and he’s connected to a network system 
leading 1 rIME-MASTER, the world’s finest dic- 








DICTAPHONE® «0%» 


A. 


tating machine. He can dictate correspondence, 
memoranda, reports, as simply and conveniently 
as ringing up a friend on the telephone. 

Now everybody in an organization can have the 
benefits of electronic dictation for just a few cents 
a day. And they can all use the very best—the 
TIME-MASTER, the only dictating machine with the 
Dictabelt, the plastic record which reproduces the 
voice with unmistakable clarity. 

And any number of dictators can be added to the 
network without basically altering the installation, 
owing to TELECORD’s economical “building block” 
simplicity. 

May we send you details showing how companies 
of all kinds are cutting dictation costs in half with 
TELECORD installations? 


Dictaphone Corporation, Dept. OA-64 
120 Lexington Ave., N. Y. 17, N. Y 


FIFTIETH ANNIVERSARY ISSUE 


Please send me free descriptive literature on TELECORD, 











no draft...no blast... 


LIGMT 


CIRCULATORS 























Model 
No. 12 


—Mahogany 
plastic top and 
base, harmonizing 
buff louvers. 


the biggest sellin 
hassock fans! 





Model No. 11— Lustrous jet 
black plastic top and base 
ond contrasting sparkling 
clear louver rings. 


Model No. 15—Maroon 
plastic top and base and con- 
trasting grey louver rings. 


Year after year WELCH AIR-FLIGHT CIRCULATORS con 
tinue to be the number one hassock fan for offices and 
institutions. They consistently lead their field in sales 
and performance. 

Patented Aero-Induct Louvers constantly circulate an 
even flow of cool air throughout office area. No drafts, 
no blasts or annoying whir, no papers whisked off desks 
Up-To-The-Minute Styling looks good anywhere 

5 Year Motor Guarantee assures dependable, trouble 
free service. 

Reasonable Prices make exclusive WELCH AIR-FLIGHT 
features available at the cost of ordinary equipment 
On sale now at leading Office Equipment Dealers 
Remember last summer? Don’t wait. Order now! 


WELCH Ve “er? 
 — CIRCULATORS 


W. W. WELCH COMPANY, CINCINNATI 2, OHIO 
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Philadelphia Stationers Mee} 


Continued from page 15 





informative talk on selling he pointed to the three bag, 
ingredients—stores, merchandise and people—the most im 
portant being people who “are the prime factors in gj 
business operations, providing the force necessary to moy 
dealers’ stocks from their shelves.” 

He went on to tell of the importance ol making the 
most of people who work tor dealers in any capacity. Ap 
other point stressed was the education of sales people ip 
the products they sell. Dealers were urged to use the many 
aids provided by manufacturers and to cultivate the many 
facturers’ representative who can help the dealer with many 
of his problems. His final advice to dealers was to reviey 
the business potential in his area and have outside salesman 
make a thorough coverage of territory. 

In conclusion, he offered on behalf of his company q 
$100.00 award to the dealer member who makes th 
largest individual installation and sale of Esterbrook desk 
writing equipment for 1954. The contest will close op 
December 20, 1954. 


Philadelphia NOFA Holds Spring Meet 

The Spring area conference sponsored by the Philadelphia 
Chapter, National Furniture Association was held April }3 
at the Brunswick Hotel, Lancaster, Pa. The confab drew 
a spirited attendance of more than 50 dealers and repre 
sentatives from Allentown, Hanover, Harrisburg, Lancaster, 
Lebanon, Philadelphia, Reading, York and New York City, 

Leonard LaFair, chapter president, presided and member 
were treated to interesting and educational talks by M, € 
Johnson of DuPont on the use of plastics in office furnitur 
and by Anne Saum on selling 

After an enjoyable luncheon, members heard E. D. Sped 
of Pittsburgh Plate Glass discuss color dynamics, Rober 
Matthews of Sturgis Posture Chair detail the art of selling 
chairs and Larry Caldwell of the Philadelphia chapter ané 
national president give his appraisal of “things to comer 

The closing minutes of the session were devoted to topig 
of close interest to members and a decision was reached t 
invite all dealers in the Philadelphia area to become chaptet 


members 


New York Chapter NOFA Meets 

Some 50 members and guests attended the meeting @ 
the New York Chapter, National Office Furniture Assode 
tion April 5 in the Baroque Room of the Brass Rail Restat 
rant, New York City. President Dan Waldner, D. Waldner 
Company, Mineola, Long Island, N. Y., presided. 

President Waldner read a letter from Miss Roberta Dunit 
thanking the group for sending a service pin of the Twenty 
Five Year Club to Guy H. Rentsler, Remington Rand Ing 
who has been confined to his home for some time becatit 
of illness. 

Seymour Nathan, Charles S. Nathan, Inc., New York, 
N. Y., chairman of the activities committee introdu 
Joseph F. Grubstein, American Leather Manufacturilif 
Company, who on behalf of the Upholstery Leather Grow 
Inc., gave a talk on leather and its advantages for & 
holstery. He presented information as an aid to selling 
based on the findings of a recent survey in which some 
6.000 families were interviewed. It was found that 0, 
had acquired leather up 
holstered furniture in their homes. 

\ided by a five-panel screen he stressed the following 
advantages gathered as a result of tests made by the United 
States Testing Company: Leather resists abrasion, resists 
scuffing, has greater stitch and tensile strength, is slowt 
to heat, will not become tacky, resists flexing damage a 


preferred leather but only 5 
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Mee . THE MOST VERSATILE STAPLER EVER DESIGNED 
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ilesmar 
pany Striking new 4-in-1 display package dramatic- 
.Cs the . 
k des ally promotes the versatile 4-in-1 stapler. This 
a cleverly designed counter and window unit 
shows your customers how one ingenious, low- 
cost machine does four important jobs. The 
delphi prearigs 
rit value-packed “77” is a stapler, tacker, hand- 
b dren plier stapler, staple storage pocket (kangaroo 
repre: § ; ‘ 
neat pouch). Price includes 500 staples! 
k City 
an The sleek “77” comes in Jeweltone decorator 
nite colors, garnet, pearl, topaz and jade...a 
Sped beautiful accessory for office and home. We'll 
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NEW SIZES—NEW ree 


LETTER - LEGAL: TAB CARD - CHECK 


A wide variety of forms can now be accommo- 


units. Double capacity ran cano drawer wil STACKED TO CEILING— “n 














hold over 4400 cards. With partitions removed, : Denr 
drawer is ideal for artwork, blueprints, etc... . loaded to capacifty—each drawer for g 
measures 15% x 24 x 4% inches. Count on works perfectly—no sticking, Th 
STAX ON STEEL for countless uses because every é a rounc 
unit is designed to handle the weight load in- no bulging with P STAXUNATKNY displ 
volved in multiple filing now possible with con- Th 
venient converters shown below. @ INTERLOCKS FOR STURDINESS .. . bottom uate | 
Make profitable use of these new STAX ON STEEL to top and side to side . . . forms framework as rigid The t 
features. They'll broaden your sales opportuni- and sturdy as steel shelving. : ad 
ties—minimize your inventory. The new, eco- @ WON'T SAG—DRAWERS OPEN EASILY. Tests ay 
nomical converters allow you to stock and sell prove perfect operation under 1250-pound pressure. Th 
one STAX ON STEEL unit to meet many different @ EXCLUSIVE 4-POINT SUPPORT—in the rear iting 
requirements. as well as front guarantees performance. Th 
2-ROW CONVERTERS @ FRONT OFFICE APPEARANCE of fade-proof Leon 

Partitions Legal Bankers’ Gray finish enhanced by luster-steel parts. Hladk 

Size drawer for were 

filing Ledger Cards @ EASY TO STOCK ... shipped knocked down Borg 

and the like. in compact cartons—takes little space—convenient 5 


Makes eight cells 
64%," x 10”... pro- 
vides 48” of filing 


space. ADDED ACCESSORIES FOR ADDED SALES 


to handle. Packed in cartons of 2 or 6. 


3-ROW CONVERTERS 


Partitions Legal 
Size drawer for 
Voucher or Docu- 
ment filing. Makes 
nine cells 41" x 
10”...provides 72” 





” of filing space. FOLLOWER BLOCK COUNTER TOP I's All 
Holds records erect until drawer Makes useful counter. Metal top slipt service 
is filled. All metal—fits letter or into sideplates—fits snugly. Size 1 Corp. ' 
















legal size files. fit all four STAXON STEEL. dent’s ( 

fo right 

New complete catalog No. 1125 just off the press—write for it today. brie! 

BANKERS BOX COMPANY . 720 SO. DEARBORN ST. CHICAGO 5 -, 
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hard knocks. Each test was described in detail and pieces 
of leather and booklets giving details were passed out to 
those present 

The next feature was the showing of a motion picture 
"From the Tree to the Desk,” portraying the manufacture 
of Jasper Wood Desks and showing the entire operation 
from trees to the finished product. 





The motion picture was supplied by courtesy of the 
Jasper Desk Company through arrangements made by H. A. 
Clemetsen. Tom Salb was narrator. In his brief intro- 


ductory talk, Mr. Salb stressed the fact that only proven 
methods are used by Jasper Desk skilled craftsmen to pro- 
duce fine furniture, either in the traditional or modern mode. 





Open New Store in Yankton, S. D. 
Reported by Merrill D. Hasty 


Stationers, Inc., at 224 W. Third St., Yankton, S. D.. 


was the scene of a new store grand opening. The store, 
0x 25 feet, was host to 1900 people, a turn-out that crowded 
the quarters al! day. Fortunately, the basement of full size 
had displays of ofice equipment and toys, so the crowd was 
divided. 


To help entertain the home folks 1,500 cups of coffee 
ind 140 dozen doughnuts were served, plus free candy for 
al children. 

The building is an all fire-proof construction and on the 
gorner with an all-glass large front, aluminum trim, with 
light tan brick. It also has an accommodating side entrance. 
Lighted shelving on two sides and in blonde finish is very 
becoming to the modern store. On the left are items such 
as leather goods, social paper, favors and greeting cards. 

The right has ofice machine department, filing supplies, 
Dennison goods, and loose leaf, also a half-round counter 








ar for gold stamping and social gift selection. 
The center is made up of pen cases and three-quarter- 
round counter for wrapping and cashier, plus many open 
N isplay units. Aisles are large. 
The ceiling is acoustical, 18-inch tile off-white, and with 
tube lighting in two sections running full length of the store. 
id | The two long walls are of chocolate brown, the rear one-half 


wall light yellow, the other mulberry. 
Warehouse stock room is to the rear both on main floor 
ind basement 


7 The floors are brown and gray tile blending in an in 
ting color scheme. 
Those who made this opening possible for Stationers, Inc., 
eon Scoblic and Lloyd Reedstroom (owners), Mrs. Chris 
ts. Hladky and Miss Marge Nelsen, employees. Also assisting 
vere Joe Ingham of Gibson Greeting Company, and Heine 


rge of The Sioux Falls Paper Company. 





LES 





It's All Ours Winner of top national honors for sales and 
top slips Service achievements, the Detroit branch of the Clary Multiplier 
Size ® | ‘orp. was awarded permanent possession of the 1953 Presi- 
sents Cup at ceremonies held in the Motor City recently. Left 
right are J. W. Stallings, general manager of distribution, San 
Gobrie/, Calif., R. T. Pratt, eastern regional manager, Newark, 
W.J., the prize-winning duet of W. J. Boylan and Eugene Craig, 
td J. L. Jackson, western regional manager, San Francisco. 
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MASO’S NEW 


STEEL CHAIR SUITE 





5 Beautiful Matching Pieces! 
Desk Side Arm Chair 
Junior Executive Posture Chair 
Secretarial Posture Chair Armless Side Chair 


Every One Of The Finest Quality! 
With Top Quality Features! 


Swivel Arm Chair 











No. 1050 
Matching Desk Side 
Arm Chair For 
Executives 


N 
a 





2 | 
; 


[ 
t 










No. 1000 
Matching aptey 
Arm Chair For No. 1005 
Executives Matching 
Secretarial 


Posture Chairs 
Top Quality —Priced To Sell! 


The streamlined beauty of the Swivel Arm Chair and Junior 
Executive Posture Chair meets the exacting demands of the 
working executive. Denotes his executive rank; blends-in 
with any modern office setting. All adjustments to fit the 
chair to the individual are made quickly, easily. Open arms 
and backrest give cooler seating comfort. Scientifically pad- 
ded spring cushion seat assures day long seating comlort. 
Wide choice of fabrics. All chairs match perfectly. 


53 W. Jackson Bivd. 
Chicago 4, IIlinois 


PRODUETS 


S If is (8 tl 





FIFTIETH ANNIVERSARY ISSUE 233 








PROOF: The dry, high-slip finish of 
Du Pont Fabrilite sheds dirt and 
grime, stays cleaner longer! 


usT see the difference between the 
two halves of this plastic-covered 
~ cushion! During this test, the cushion 
was used continuously for over two 
months without washing— yet see how the 
half on the left, covered with ‘‘Fabrilite,”’ 
has shed dust and dirt, looks clean and 
new. That’s because of the dry high-slip 
finish specially engineered by Du Pont. 
‘“*Fabrilite”’ elastic-supported viny] plas- 
ticupholstery just doesn’t collect asmuch 
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dirt and grime! There is also more sitting 
comfort to ‘“‘Fabrilite’’ because of the 
pleasant ‘‘feel’’ of this high-slip finish. 
Elastic-supported ‘‘Fabrilite’”’ is avail- 
able in many high-style patterns and a 
wide range of colors. “‘Fabrilite’’ uphol- 
stery keeps its pliability for years— 
resists cracking and splitting. So specify 
Du Pont ‘‘Fabrilite’” when you buy up- 
holstered furniture .. . offer your cus- 


tomers all these advantages. 
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DU PONT 


Fabrilite 


supported vinyl! plastic upholstery 


BETTER THINGS FOR BETTER LIVI 
..» THROUGH CHEMISTRY 
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Same STLF-EDGE PLASTIC TOPS 


desk 


manufacturers Laminated Veneers Co., America’s largest fabricators of 
self-edged plastic tops, is now expanding its facilities in order 
to service desk and office equipment manufacturers. 

All leading brands of plastic laminates, including Formica, 
Parkwood, Panelyte, Pionite, Reiss, etc. are available. . . 
and all tops feature our exclusive Lami-Lok construction. 


Get in touch with us now and let us show you 

how we can help you with your particular problem. 
Let us help you engineer a better, more modern, 
more salable product at a lower cost. 
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LAMINATED VENEERS CO. 


100-05 92nd Avenue, Richmond Hill, L. L. 18, N. Y. 








* Jaboratories. In, 

srviers ae 
bene NSPE AD CON T pine R 
INSULATED R NO 


FIRE CLASSIFICATION Cc 


the 
FILE CABINET 


with the 


Underwriters’ VU Label 


Passed all fire, explo- 
sion and impact test. 


Letter size, 2-3-4 drawer 
models. 


Legal size, 2-3-4 drawer 
models. 


Standard finish, green 
or gray baked enamel. 
Special finish available 
on request. 


Other cabinets avail- 
able with Underwriters’ 
“D” Label. 


Order now or write for 


illustrated brochure. 


Territories open for 
dealers and distributors. 


MURP H I iseclaleds 


File Cabinet 


PROTECTS VALUABLE RECORDS 
MurPHY MANUFACTURING COMPANY 


‘ ‘ ae: 


820 W. MAIN See OES VILLE 2, KV 


50-Year Firms—Manufactu 





Continued from page } 
Gent, are his tw elf A Reeve wink s vice presid 
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JOHNSON CHAIR CO. 
4401 W. North Ave., Chicago 39, Iil 


mpany was incorporated ir n the site which ¥ 

now part of the Chicago & Northweste road depot. Found 

P n took in his brother Ne n as @ partner. Wh 

. P. passed away in 1915, Nels assumed the office of preside 

tterwards he was succeeded | F eph F. Johnsg 

1948 the Johnson family 1 their entire erests in the bug 
and in 1950 a new corporat 


KORES CARBON PAPER & RIBBONS MFG. 
43-49 Bleecker St., New York 12, N. Y. 


Founded in 1892 by 
W am Koreska under 
name, the 

f ''Kores’ 

adopted tor 

he tirms enter- 

he tirst item 
nutacture was 

arbon paper 

road freight 

nd other coated 
papers for various 
tields. Later produc 
tion was expanded to 
nciude inks, type- 
writer ribbons, sten- 
cils and a complete 
line of allied supplies. 
Today, 27 Kores 
factorie and subsid- 
aries are being oper- 
ated throughout the 


: Bust of William Koreska 
world. One of the ‘ 
fastest growing plants is the American firm which recently doubl 
ts facilities. The company rigidly heres to the policy of 
entire organization—to sell throug y 

Factories are located in Lor r e, Lisbon, Cair Mexig 
City, Amsterdam, Brussels, O t penhagen, Pa 
Vienna, Buenos Aires, Barce Frankfort, Bei 
and Hamburg, Germany; Lyon rseille and Strassbourg, Frang 
Osaka, Japan; Casablanca, B . 


MITTAG & VOLGER, INC. 
Park Ridge, N. J. 


The company's real beginning was during 1870 when Frank O 
M TTag T n his teen WS Oxpe r viTnN an dea. In 18 
assed a plot of land 5 pilot pla 
ater, Theodore G. Volger ‘ e firm, the followl 

ging the name to Mittag ger. It was about 

ing Mittag accidentally llec me ink on the BD 

at and was thus inspired to invent the first stamp p 
firm grew rapidly during the 2 and a new fi 
vas completed in 1895. Ir 7, a ribbon was sold to#® 

Tr tined to bece 
ntury of gro 
M & V now bel 


an Arithomometer Co. 
ighs Corp., and after 
rganizations became aff 


rld War Il, two huge ne ns have been ae 
ywood, Ill. 
nanaging dire 


j 7 f 
anf and @& new tactor ve J n Ma 


presently headed by 


ana \ Ter Harmer genera 


NATIONAL BLANK BOOK CO. 
Holyoke, Mass. 


Il 


snterprising young America G. Shaw, started the co 
n New York, manutactur sord-keeping items, 


blank books. The present name wa sdopted in 1880 
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SAMSON 


SERIES 444 CONFERENCE TABLE 


MSON 


Samson conference tables are designed for 
practical use, and are built to last. The age- 
less beauty of their American Walnut and 
“White Oak hardwoods also bespeak enduring 
uy. Styles range from early Jacobean to 

to match any office décor. 
They are available up to 16 ft. in length. 
Special sizes, heights and styles may be 
ordered for custom installations. 


In addition to the various models of con- 
ference tables, a series of Samson smaller 
tables for the office and reception room are 
available. Samson office tables have the same 
fine construction and durability found in the 
larger conference tables. 


All Samson tables are made by Mutschler 
Brothers Company of Nappanee, Indiana, 
whose woodworking experience goes back to 
1893. Carefully finished Samson tables prove 
that when skilled cabinetmakers use modern 
woodworking machinery, they turn out a 
beautiful product that is as sturdy as it is 
good looking. 


| Fe 


Series 45 ' Series 43 


AUXILIARY TABLES 


T1717 
\ é ; 
eS 


| Series 44 " Series 71-R 


DEALERS: WRITE FOR 
NEW CATALOG 


New 20-page catalog gives 
full data on all Samson 
conference and 

office tables. 


: 


— SS | 
“Se te 
all Series 222 


LINE OF CONFERENCE AND OFFICE TAI 








MUTSCHLER BROTHERS 
DEPT. 603, NAPPANEE, INDIANA 


| Please send free copy of new Samson catalog. 


| DEALER 
' ADDRESS 
CITY, STATE 


Cc O., 











| 
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Quality Leaders for 
a Quarter-Century 


Congratulate 
“Office Appliances’ 








on its GOLDEN 
ANNIVERSARY 
... With a look 
to the future 





Craftsman Chair No. 1700 


Genuine Quality is the backbone of any business . . . the reason why there are an- 
niversaries to celebrate. That’s also why Craftsman Chairs will be observing their 


Golden Anniversary when “Office Appliances” publishes its Diamond Anniversary issue. 


The Craftsman No. 1700 Executive Chair for example . . . one of a long line of 


Craftsman chairs . . . is a quality favorite. Quality woods, construction, style, comfort, 
beauty and service are built into it from the start. Rich, warm genuine American Black 
Walnut and Indiana White Quartered Oak combine with seat and back of resilient 
soft foam rubber to guarantee customer satisfaction . . . more sales and profits for 


the dealer. 


The entire Craftsman Line is as popular with dealers as with their customers. Seeing 
is believing . . . stock them where your customers can see them —and you'll see im- 


mediate gratifying increases in sales volume. 


Write today for complete information on the 


entire Craftsman Line of fine wood office chairs. 
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The new FACIT...NTK | - 


A handy new 10-key calculator of advanced design, amazingly easy to operate and priced just 
right at $199.50. Includes finest flexible plastic traveling case! The ideal calculating machine OLY 
for small businesses, professional men, field work, and where there is no electric outlet. Wilhe: 
MODERN FUNCTIONAL DESIGN —NTK is a logical evolution of the famous hand-operated he 
Facit TK. 100% VISIBLE setting, tabulating and operating control. ONLY 10 KEYS—depress at to 13 
a fingertap, and all in easy reach of one hand. RAPID and RELIABLE for addition, multiplica- aad 


tion, division, subtraction. SOUND CUSHIONED~—next to noiseless. PRECISION BUILT of finest | 4, , 
Swedish steel (a Facit TK was used daily for 20 years with only one service call—and that was velop 





for lubrication)! FACTORY-TRAINED SERVICE and 10-year supply of parts available in U.S. mS pr 
In 

Berlin 

SEND COUPON TODAY! A FEW DEALER TERRITORIES STILL OPEN! admin: 

oon) J o Germe 

Gentlemen: Please send [_] general data [] dealer kit on Facit NTK the fir 

FACIT INC. SSE SSS a era sessensessnereeer TUPLE cccssececenscensstesteamm, Produc 
500 Fifth Ave., New York 36, N. Y. RIN Nicos ck tdnsovs bas capichensviceechnns hs adenbbnonenhs pobentqntgsdbehgreai vere tietbtons oi aamamn By 

114 Sansome St., San Francisco 4, Calif. Piles os ricohices ic anh pce cpnendessdencae hehe SINS EE ie sisal Olymp 





ty Writers 
Riailbapesscave Sales ABtects Ue ei cWS bint asadstt ee SUAVE 





0A — 


C 


1d just 
achine 
outlet. 
erated 
ess at 
‘iplica- 
finest 
at was 
. U.S. 


PEN! 
cit NTK 











ved fom yoke be cioser 
888 James W. Towne t k 6 
Frank B Towne wa 


y and 
4 911 Joseph M. Tow coined the cempany + 
owing looseleaf division. He became presi 
45 WHeing scucceedge SJ Cc ~ nara P. Towne n 1950. 
f was opened in Chicago in 192 
| 730 3 m t t Kigg 
i, k personal ar te 1934 
‘ 4 4 Jer + + 5 18 
+ + t 1946 
y tield sales force and opened branct 
E San Frar and Atlanta. Na 
i Riverside Paper M n 1951, remodeling 
ana meta manutacturing int T 


MURPHY CHAIR CO 


Owensboro, Ky 


, 34 . 
wr c 3 
W Milwauk 
h plar 4 
| Studebaker and : 
etroit, a Founder Murphy 
WwW 1 War | t 
irce of raw material 
f + + pla mbined ¢ Cc 3 
. mpar c ent location 
mpany wa der the direct manage 
the Murp tam M. J urf 
4 40 n, Gleeson Murphy, w died 
y, Jr., who died 1951. General Sa 
" ked £ ap all three nerat 5 A 
C a tr and 
a 4 4 W F 


H, NIEDECKEN CO 


511 N. Water St., Milwaukee I, Wis. 


nry N Jeck Biank 6b k Mar 
r 3 T 8 
| prese as 
t ne | manutacturin -) 
J bookbinde A mes during its 10 
ar r duct h as the add 
Jrawa J toys and | la 
h en way to mod 
ne torn Today, numbering 75 
: Mr. Niedecken's original pur 
pp quipment and print 
et Y- 
OLYMPIA WORKS WEST, INC. 
Wilhelmshaven, Germany 
tmployir tely 6,000 people and exporting machine 
n f the old ffice machine fac- 
rn of the century in Berlin the well 
Ww Friedri Hetner Altneck, with 
the Commonwealth Electric Co., de- 
9 T ther k ver the work after 
C MBH wa inded, fror 
1 Olympia developed. The plant 
n { small and the factory and later the 
administ ed to Erfurt. In 1930, combining with AEG 
yerman M and the Commonwealth Electric C 
© firm nan nged to Europa Typewriter, Inc. and 
q we he market under the name Olympia 
by 936 it lecided +t hange the company name 
ympia Works, Inc. In spite of difficulties, type 
write n duced during World War II. But in 
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NO TOPPLE- 
NO SWAY- 


no matter how high or how 
wide you stack them 





These modern steel storage files lock together, 
securely—top to bottom, side to side, back to back— 
without the use of tools of any kind. 


HALL’S 
100%-STEEL 
STORAGE FILES 


These top quality files save money for your customers 
. .. Save space wasted by shelving. They keep records 
clean, protect from vermin and mold, reduce fire 


hazards. Available in ll popular sizes. 


Start taking orders now in prep- 
aration for the big midyear 
record transfer season. Write for 
catalogue and price list today! 


Tae HALL’S 


SAFE CO., inc., 


1100-A S. Erie Bivd., Hamilton, Ohio 


Successor to The Hall's Safe Co., Cincinnati 
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OFFICE APPLIANCES 


1904-1954 


50 ar 


Atsocialed 


THROUGH THE YEARS... 








OFFICE APPLIANCES "With the Key on the Cover 





ASSOCIATED STATIONERS SUPPLY CO. 


7 yeare 


Ongratulations . orrice Advantages Associated 
APPLIANCES on the occasion of your Golden with Associated Service 


Anniversary. During the many years we have shared 





ASSOCIATED STATIONERS SUPPLY COMPANY BUILDIN 


together, our aims and efforts in common have been 


to improve dealer relations and increase the efficiency of @ Associated supplies most requirements in 
distribution in our field. Our office and warehouse office supplies and equipment . . . and fre- 
quently at the same cost the manufacturers 


and your offices across Jefferson street have enjoyed 

the best of neighborly association always. We share mutual 
friendships . . . we feel that we are serving the industry 
with united purpose. We join your publication in @ Dealers place one order, receive one ship- 
ment, one invoice, prepare one check, even 
though the order lists merchandise made in 
many factories. 


charge — particularly when the delivered 
cost is compared. 


looking ahead to another fifty years of advancement. 


Dealers are Cordially Invited... 
@ Our /7-story warehouse provides ovet 


to visit us when calling on OFFICE APPLI- . ' 
ANCES or whenever your business or pleasure ” 220,000 square feet of _——— for over 
brings you to Chicago. When you enter our 20,000 basic items. 

doorway you are assured of a warm welcome 


and our best efforts to satisfy your every re- @ Over 300 employees at Associated help 


and serve stationers everywhere. 





quirement. 


Man 
the 


ASSOCIATED STATIONERS suppiy company {pee 


Distributors for Manufacturers 
229 SOUTH JEFFERSON STREET ° tiie: \cle mr. mm | Gal. 1e@) b) . TELEPHONE FRanklin 2-6760 
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THE HELPIN 
HAND 


That Brings 
Repeat Sales 
For You— 


in Carbon Paper, Inked Ribbons and Carbonized Rolls 


Here’s our hand — and our help. Here’s a plan that will take you out of the 





competitive class . . . into the profit-producing class. Here’s the STORMS PRIVATE 
BRAND PROGRAM .. . the program that is being used successfully by progressive 





dealers all over the country. 


os The Storms program is simple—it involves no intricate planning—and only a 
| modest investment on your part. It’s a method which makes possible repeat busi- 


ness for you on Carbon Paper, Carbonized Rolls and Inked Ribbons. 


And here’s how YOU benefit . . . STORMS furnishes the packaging and imprint- 
ce ing of these items with YOUR OWN BRAND NAME .. . so that you can successfully 
compete with other brands. In this way YOU control the distribution, sale and 
repeat sale of these items. STORMS produces the finest grade merchandise, based 





ts in 

| fre- on experience of over half a century. 

er Join the dealers all over the country who are now successfully using the STORMS 
PRIVATE BRAND PROGRAM. It will pay you to investigate this plan today. Please 

use the coupon for complete details . . . or write on your letterhead to Depart- 

ship- ment OA-7. 

even 

de in 


H. M. STORMS COMPANY 
over Storms Building, Brooklyn 38, N. Y. 


over 





H. M. STORMS COMPANY OH-7 
help Storms Building, Brooklyn 38, N.Y. 
Gentlemen: 


We are interested in the STORMS PRIVATE BRAND PROGRAM. Please send us complete information 
and samples. 


Manufacturers of 
the complete line 


. that stands Company Name 
the test of time. 


Name 











Address City Zone State 





[is carbon’ pa per » ‘: im xe : 


one 
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[JJUSTRITE 


Envelopes Mean 


ACCRETION™ 


For Your 
Business! 


*(a-kre’shon) Growth in size 
or extent...increase by natural 
















growth... 


JUSTRITE ENVELOPES offer the 
essentials for the rapid growth of 
your business quality, variety 
and fast service! Thirty-five years 
in the envelope business is evidence 
of Justrite quality! Over 85 stand- 
ard type envelope’ varieties 
are always in stock at the two 
strategically located Justrite and 
Northern States factories to insure 
delivery of the type envelope you 
want—when you want it! 


Custom-made envelopes for special 
needs, are made to your specifica- 
tions! 


SOLD THRU DEALERS ONLY— 
ALL ORDERS CONFIDENTIAL. 





Write for Dealers’ Net 
Cost Price List No. F-6 























ENVELOPE 


When quality and fast service are essen- 
e tial, JUSTRITE ENVELOPES are your best 
e source of satisfaction! 


NORTHERN STATES ENVELOPE CO. 


300 E. 4th St, St. Paul, Minn. 


JUSTRITE ENVELOPE MFG. CO. 


58-60 Gilmer St., S.E., Atlanta, Ga 
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April, 1945, the administration building burned down and two 
nths ater the Russians se zed the factor 


Chief Director Wussow and Directors B 


rok and Reichert set 

> @ plant in W helmshaven in the ramer of 1946. Inhabitants 

sfugees and “old Erfurters’ helped to build the new plant and 

tart prod In 1947 the company adopted the name Orbis 

ffice Mact € W orks, Inc. After a } 1€wWw dispute, tne Olymp - 

Machine Works AG was granted the right to have trans. 

rred to Wilhelmshaven. Only helmshaven 

Erfurt. hed pern 4 e the name Olympia 

made more f yre than even protessiona 

Tragesmen fi yht possible. Engines sre now ¢t y working on 

new mode snd new halls are being added to the buildings 

Havina arowr nto the laraest fea wy schine fact ; . German 
the company now looking hopef 


OAKVILLE CO. DIVISION 
Scovil Mfg. Co., Oakville, Conn. 
The Cc npany whicr was 100 ycoar 


vw eadginag pin and satety x muTacturina mpanies: The 


Oo 
+ 
Q 
= 
= 
+ 








Drawing of Oakville’s original wooden structure 


skville snd the American Pir n 1923 both tirms merged 

Sc snd the Oakville plant was then estat ed as head- 

yuarters tor the mbined production of stationery items such as 

fasteners, and not ten ss pins and safety 

the Oakville C proa es 8 ewelry and 

badge findings, drapery hardware and electrica! parts. It a makes 
fe) wire ?t ng and meta Tame 


THE REYNOLDS & REYNOLDS CO. 
800 Germantown St., Dayton 7, Ohio 


ie and jomec’t sed sanized the Sam 





Turn to page 252, Please 
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Revolutionary! 











GD 


| The new “‘miracle’’ pencil carbon paper 






Writes brilliantly 
under feathery touch 


or heaviest pressure 








Give Nu-Kote the thumb test. /{ won't smudge—be- 
cause, unlike all other carbons, Nu-Kote writes dry. 
Nu-Kote copies are sharp—completely without tack. 









Nu-Kote is a radical departure from all other pencil 
arbons. Old-fashioned materials were cast aside in 
favor of present day scientific advances. The result is 
i new kind of curl-less, tackless carbon with a true 
solid-line write; brilliant under the lightest touch yet 
strong enough to resist the toughest demands. And— 


Nu-Kote’s long, long life is phenomenal! F 


Nu-Kote is available in rich black, flaming red, and 


right blue; boxed, in reams, or in register rolls. 


0,7 A MITTAG & VOLGER, INC. 
EV Park Ridge, New Jersey 


Write today for Nu-Kote samples and prices. 
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Jhanks to OFFICE APPLIANCES 
on this 50th Anniversary... for 
the Distinguished Merchandising 
Award given us in recognition of our 


consistent advertising of CURMANCO 


% These items Excellent for Self Service Stores! 











LETTER RACKS SORTING TRAY P 
No. 101—ONE TRAY & BASE _ $4.50 No. 103—THREE TRAY & BASE $6.50 No. 115 LETTER $4.00 CORRESPONDENCE SEPARATOR 
No. 102—TWO TRAY & BASE._$5.50 No. 104—FOUR TRAY & BASE $7.50 No. 116 LEGAL $5.00 No. 105 LETTER SIZE $6.00 





BUSINESS POST OFFICE BOXES BILL HEAD CASE STUFFER RACK NOTE CASE 


STAMP BOX DAILY FILE BOX 
No. 201... ...$6.00 No. 119 LETTER $5.00 REGISTER No. 221 SINGLE UNIT 80< No. 225 $4.00 No. 450 $5.50 No. 547LC._$12.00 
No. 222 DOUBLE UNIT._1.50 No. 547HC__ $12.00 
No. 120 LEGAL........$6.00 No, 420..$3.50 4S 293 TRIPLE UNIT. 2.50 





STATIONERY SEPARATOR 








CENTER DRAWER DESK TRAY 
Ne. 425 ADJUSTABLE $2.90 





No. 310 LETTER SIZE $4.50 10 DRAWER od 
CABINET UNITS CASHIER’S PAD RACK 

215A TOP UNIT.......$30.00 No. 566—6 POCKET $4.00 

2168 CENTER... $30.00 No. 568-8 POCKET $5.00 

217C BASE 8.50 No. 570—10 POCKET $7.50 








Is 


R 


THANKS to you Dealers for your cooperation! 








‘mA 


CURRIE MANUFACTURING COMPANY 
Dept. A, 2448 West Larpenteur -¢ St. Paul 8, Minnesotd 
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MAIL THIS COUPON TODAY ! 
FOR 1954 CATALOGUE 
i 
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Vek 


DELIVERY 
OF PRINTED FORMS 


THE NEW Cue 
REFOLDER / REGISTER 


ENGINEERED TO COVER THE ENTIRE RANGE OF CUSTOMER REQUIREMENTS! 


Whatever your customer-needs, the NEW Royal accommodates ‘em 
all — with perfect alignment and no adjustment of any kind. This 
amazing, new development in REGISTER efficiency offers you YEARS- 
AHEAD features. Automatically accommodates any length form and 
from TWO to SEVEN copies with no adjustment necessary. 


MODERN DESIGN ¢ NYLON PROTECTION 


Graceful contours and beautiful finish give a sleek appearance. 
Lifetime nylon gears and bearings permit smooth, quiet operation and 
require no lubrication. Registers for standard widths of 4%”, 52”, 
6%2”, and 842”, 


ORDERS FOR PRINTED FORMS DELIVERED IN 2 TO 3 WEEKS! 
SOLD THRU DEALERS ONLY — WE DO NOT SELL DIRECT. 


ROYAL REGISTER CO. Nashua, N. H. 
Please mail me your 1954 Catalogue. 





ee ee 
AEBIDB . cccnccncccnst cesaesneeses oddone 
CI cenec eco wes comese omnes State. co wccc cc ccee ccmcceneccacce 
REGISTER COMPANY Nashua, New Hampshire 
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Write Carbon Papers and Typewriter Ribbons move fast and bring you 
bigger, quicker profits because the people who use them like them 
and come back for more! 


You don’t have to load yourself up with big inventories when you 
carry the Write line, either. You can order in smaller quantities, 
as you need the stock, safe in the knowledge that you can always depend 
on Write for prompt service. 


In the popular Write line, there’s a Carbon Paper for every possible 
need (more than 350 different types, grades and weights!) and 
Typewriter Ribbons for all purposes... from the regular, inexpensive 
cotton to de luxe Nylon and Silk Ribbons... in a wide variety of 
colors and two-color combinations. 


You Get the Write Kind of Treatment, too! 


When you want anything a little out of the ordinary, you'll find that 
the Write people are always happy to oblige you. Special packing, 
private brand labeling, extra fast service —just about any little 
“extra” service you want—is yours for the asking when you deal 
with the Write people! 


Write now for descriptive literature and prices. 


write 


. 
incorporated 420 LEXINGTON AVE., N. Y. 17, N. Y. * FACTORY AT BRIDGEPORT, CONN. 
Soi << 
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they’ll try...c 


‘apa f 
Or ate fe 


ty hi in One: Y i MWh’ 


and here’s why: 


® models with or without direct 
subtraction available 

® revolutionary years-ahead styling 

® Swedish steel assembly .. . 
Swiss precision counters 

® fully automatic safety keyboard 

® ciphers printed automatically 

® signals for subtract, multiply, 
sub-total and total printed 

® correction key clears entire keyboard 

® lifetime handle construction 

® scientifically designed moulded keys 

® trouble-free performance... 
minimum maintenance 


mg Please send more information on the new Regna Adding Machine and ovtline 
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ompare...and buy 


NOW with Self- 
Adjusting Paper Feed 
—Keeps tape aligned 
at all times! 


6 
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Sensational! That's the only word to describe the all- 
new REGNA Adding Machine! Streamlined as the 
newest cars . . . so low in cost it’s a dream-come-true 
for small business owners. Lets many firms cut ex- 
penses and increase production by supplying a 
machine to every department, to every desk where 
adding is done. It took REGNA engineers years to 
develop an adding machine of such supreme quality 
at such a remarkably low price. It will take your 
customers only minutes to realize that the new 
REGNA is their ‘‘best adding machine buy"’! 


REGNA CASH REGISTERS, | 
| = EG 175 Fifth Avenue 
| Gentiemen: 


is Ss 





= 





New York 10, N. Y. 


advantages of becoming a Regna Dealer. 


Nome_ 


Zone____ State | 


o=m aap == as Gam G@ ae as Ge ae a= aw as ae Gan 


Address_ 


City 




















STYLED FOR 
aon ae 2 mecha aaa em... budget priced 











E 
a 
packed with quality features i 
pe s 
All these chairs have genuine coil spring seats... sturdily - ‘ 
constructed for long life and deeply padded for permanent d 
comfort. “‘Waterfall” front edge of seat avoids pressure of welt y 
under knees. Steel framed backrest is curved to fit. Gracefully 
tapered armrests of molded rubber can never scuff off or need St 
re-upholstery. i 
And, of course, there’s Harter’s famous steel construction, ! 
durably finished with two coats of baked-on enamel. Quiet, 
heavy-duty chair iron, ball-bearing casters and Harter’s one- LI a) D ae -_ | 4 
piece steel base all help make Harter 1800B chairs the quality rn n T Cc 
line you can sell with pride and confidence. For information rl  =—_ 
write Harter Corporation, 625 Prairie St., Sturgis, Michigan. STURGIS, MICHIGS 
STEEL CHAIR! 
0A — 
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Profits Grow 
with LEOPOLD 
Office Furniture 


Every distinctive feature of Leopold is planned to 
add dollars to your income. Leopold office furniture 
sells better and quicker, because 


Special Leopold features (easy height adjustment, 


snag free legs, enduring finishes) have “sales pro- 


ducing” customer appeal. 
Variety in style, finish and price provides a Leopold 
Suite for every customer's taste and budget. 





OFFICERS SECTION, TWIN CITY FEDERAL SAVINGS AND LOAN 
ASSOCIATION, ST. PAUL, MINNESOTA. LEOPOLD INSTALLATION 


BY McCLAIN-HEDMAN. 


Leopold lends distinction to office interiors. With 
maximum efficiency and beauty, Leopold more than 


meets today’s business standards 


New and dynamic sales helps are now available 
to make selling Leopold office furniture EASIER. 
Ask the Leopold representative who calls on you, 
or write us for details. 


Member: Wood Office Furniture Institute 





int Leqp0/d vunranr 


BURLINGTON, IOWA 
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THE STORY OF 


FOUNT-O-INK 


WRITING SET 





THE 
EXECUTIVE 
SET 





CAREY G. 
GREGORY 





HE TURNED AN INK BOTTLE 
UPSIDE DOWN AND 
MADE A BETTER WRITING SET | 


The first writing sets with inverted bottles of ink, ever 
produced, were made by Carey G. Gregory in 1934. 
Their merit soon established them around the world. 


Since then FOUNT-O-INK has been 
IMPROVED—STREAMLINED—BEAUTIFIED 


PEOPLE NOW as THEN want a PEN that 
WILL WRITE without a fight! 


That is why institutions that installed 
FOUNT-O-INK in the '30s 
Expand with FOUNT-O-INK in the ’50s 


IF YOU WANT A PEN THAT 
WILL WRITE 


If You Are a Dealer Looking for 


CONTINUOUS Profits 


IT 1S FREE. | 





The Bank Teller Set SEND FOR OUR CATALOGUE. 


GREGORY FOUNT-O-INK COMPANY 


EAGLE ROCK BOULEVARD © LOS ANGELES 65, CALIFORNIA 


3501 
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old his interest to Ira Reynolds, 
the firm name was changed to the 
was incorporated in 1889 and remair management of 
the Reynolds’ family until a period of business reverses in the 1930's 
At that time, a friend of the family, R. H. Grant, Sr.. who was 
vice-president in charge of sales at General Motors, took over the 


father of tne other partner ang 
ne it bears today. The company 
d under the 


Co oe 


responsibility of managing and financing the firm. 
Under the tutelage of Mr. Grant and his son, R. H. Grant, Je 
was revitalized and has constantly progressed to ifs 


and lithography 


the company 


present position of prominence in the printing 


ndustry 

established in Dayton Los Angeles, 
Ohio. e 90 men in the field working 
and service centers acr Printers and 

the firm manufactures and systems, 


Plants are now Dallas, Tex.: 


Calif.; and Celina There ar 
out of 55 sales 
lithographers 


ss the nation. 


business forms 


stationery, checks and promotional literature 
RAND McNALLY & CO. 
P. O. Box 7600, Chicago 80, Ill. 
Founded 1856, the company devoted itself at first to job 
printing of railroad tickets and timetables. But it soon occurred to 


the owners that railroad passengers might want to know something 
about their destinations. It was then that they introduced the first 


of many millions of maps. 





Rand McNally as it looked almost 100 years ago 


iblishes juvenile 
books for other 
Savings Clubs. 


to maps and globes, the company p 
and adult non-fiction as well as printing 
It also makes supplies Christmas 


in addit 
trade books 
publishers. 


Two years ago the firm moved main office and one of its 
printing plants to a large new building in Skokie, IIl., a suburb of 

hicago. Other plants are located Hammond, Ind.; Ossining, 
N. Y.; Decatur, Iil.; and Nashville, Ter Brar ffices are main 
tained in Chicago, New York City, Washingtor C., and San 
Francisco 

Andrew McNally Ill is president of the company 
ROYAL TYPEWRITER CO., INC. 
2 Park Avenue, New York 16, N. Y. 

The growth of Royal, ‘the advancement trom a smail local shop 
to a world-reaching Colossus, is a ma jnificent tribute to the suc 


cesses obtainable through an able welding of salesmanship, tech 


nical sk eadership and devotion to ideals,’ according to Fortune 
Peter Ryan, president. 

R« yal recalis that its pioneers, E. B. Hess and . Myers, had 
two primary objectives—''the healt nd comfort of the girl whe 


ised the typewriter and the operating expense t the man who 


wned it.’ In two floors of a small t ding in Brooklyn the two 
nventors produced a machine ived financial backing 
by Thomas Fortune Ryan. 

Royal Model No. | was introduced 1906 as a “humanized 


till then, m es were made so that tM 


Up 
sid not 


typewriter. »st machin 
| 
x 


operator c see the worl t was completed and ff 
moved from the machine 


By 1908 the company had expanded so m 


: ich that a move We 
Hartford, Conn 


, . + 
necessary and 4 site was chosen r Today there 
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BATES MERCURY 
H-30 HEAVY DUTY 
STAPLER 


Deeper throat, chrome finish, 
loads more staples, easiest ac- 
tion. The world's finest stapler 
for stapling up to 100 sheets 

of paper (" capacity). 








Used with H-30 Power 
Arm you get feather- 
weight action. 


Bates 

Perforator 

Easiest action, large waste 
container. Compact, 
economical. 


Bates List 
Finders ‘ 
ates 
eo? i Automatic 
— There’s the Eyeleter pap 
Bates . r address, Feeds, inserts en 
+ cotael preocmmbe, | Sabet sine: rometls 
Makes its wn _ a Bates Refill voee nes ph wd 
One loading és 5000 rustiess Bras aed The world’s 
| $s 


staples each loading. Sentend fer excellence. 


Botes 

Munkee 

Silent Stamp Pads 
Reversible, renewable filler 
for long life, clear 
impressions. 


Bates Staple 

Remover and Punch 

instantly removes any stople. 
Punches a hole up to 

a thickness of 

eight pieces of paper. 
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LLING SLANTS 


for Stationers 


STRESS THE 
ADVANTAGES 
THAT PROSPECTS 
HAVE SEEN IW 
N “OFFICE” ADS 


MOUNT 
CANODE'S 
“OFFICE” ADS 
AS COUNTER 


TO DRAW 
CUSTOMERS 






Remind YOUR ink customers of 
these CANODE “premium” features 


@ Maximum sharpness and clarity of copy. 









@ Minimum penetration and offset. 






e Finest quality homogenized oil base ink, 
laboratory controlled for use in any climate, 
on open or closed cylinders. 







@ Safe for stencils, won’t clog cylinder or pad. 






© Batch-tested for uniformity of quality and 
performance. 







Available in pound or half-pound cans. 






® No price premium for premium 
quolity duplicating! 
Also available for 
PRIVATE LABEL PACKAGING 


WRITE TODAY FOR DETAILS ON packaging with 
your own trade name and label for prestige! 

















De ee 


CHICAGO 22, ILLINOIS 















Dept.C 519 N. HALSTED STREET @ 
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vest Hartford, 
nth standard 


are 18 connected buildings plus a Roytype factory 


In 1926, the year the company produced its rm 





——— 


























First Royal typewriter plant 


machine, the first Royal portable was introduced. Sales effort was 
soncentrated on the hitherto untapped school and college market 
By 1950 the company had manufactured tw rtables. 
ROCKWELL-BARNES CO. 

35 E. Wacker Dr., Chicago 1, Ill. 

The Rockwell-Barnes Company of ago and St. | s, Mo. 
now in its 5|st year of service to the nmercia Although 
ncorporated in 1903, it was not nt about 718 that Rockwel 
Barnes really hit it stride as paper pe sists T rhe Tationer and 
the con pany has 4 irce of pride in tact that nhunareds of sta 

ers who placed their confidence in this company those ear 
ears are st yal and valued istor 

Rockwell-Ba Company claims the pioneering of many "firsts 

e dustry including Spotseald (patented sdding machine 
and wire-bound Easel notebooks with the nonskid feature 
Jeveloped through the patenting of the first completely automatic 
l-winder 1 this purpose. Modern convert achinery and 
packaging equipment have been designed and talled ir 
wned and operated plant 


SAINBERG & CO., INC. 
37 W. 26th St., New York 10, N. Y. 





Louis Sainberg had been an expert bookbinder working with 
The F. F. Collier Co. in New York. Deciding to go into busines 
for himself, he started in 1892. at 35 Frankfort St., he 
made desk pads and a few other accessories styles were 
ratner pilair nce traditiona lines T fice furniture were not yer 





firm in 1907 and shortly after 

tory moved from 35 Frankfort to 320 Pearl St. The 
sdually improved and expanded and after a few years, 
several moves were made to gain Over the years, 
the emphasis has been more and more on new styles and designs 


w makes. 


Robert B. Sainberg came into the 
wards the i 
line was Gg! 
additional space. 


r the many accessories which the firm nc 


SANFORD INK CO. 
Bellwood, Ill. 


Born in Worcester, Mass., in 1857, the tirm made 
writing inks from there for eight years. However 
much broader field of distribution, the business wa 
cago in 1865. Here it occupied a three-story building on Fulté 
St. until a disastrous fire m 1899. Forced to erect a new facto 
the company built what is thought t » the first factory buildi 
There it increased 
it originated in 188 
mucilage and an ink eraser were among the iten In 1940 8 
(Turn to page 262, plea 







nd marketed 
isualizing @ 


ved to Chi 




















ever constructed of concrete and 


number of its products—library paste, which 
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Quality Park 
Extends 


CONGRATULATIONS 
To 


OFFICE APPLIANCES 


DO YOU REMEMBER ... there was 
an 80 million dollar fire in Baltimore that 
destroyed 75 blocks covering 140 acres 

. transfer of Panama Canal property to 
the U.S. was completed at a price of 
$40,000,000 . . . the national debt was 
over two and a quarter billion dollars . 
Theodore Roosevelt was re-elected Presi- 
dent of the United States .. . those were a 
few of the headlines back in 1904. That 
was the year that OFFICE APPLIANCES, 
business journal of the office equipment in- 


Qesliy Ba 


2 
—— 


dustry, came into existence. This June issue 
of OFFICE APPLIANCES is the Half Cen- 
tury of Progress issue commemorating this 
50th anniversary. It is with great respect 
and admiration, with special commenda- 
tion for the fine service rendered the trade, 
that Quality Park Envelope Company ex- 
tends warm greetings and hearty congratu- 
lations to OFFICE APPLIANCES on the 
occasion of this 50th anniversary which 


truly marks a half century of progress. 


QUALITY PARK ENVELOPE CO. 


iy ~  * hf 





Sy « 
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OF FAMOUS QUALITY PARK ENVELOPES 


MAILING ENVELOPES, filing envel- and (3) Quality Service... it’s the formula 
opes, wallets, and special purpose envel- that guarantees satisfaction for your cus- 
opes... 400 styles, sizes, stock and weights tomers and repeat business for you. For the 
to meet every envelope need. For 35 years, complete line of Quality Park Envelopes (sold 
Quality Park Envelope Company has been through dealers only), refer to your Quality 
following a three-way formula... (1) Qual- Park catalog. If you do not have one, write 
ity Products... (2) Quality Packaging... your request on your business letterhead. 


QUALITY PARK ENVELOPE CoO. Quality Pk 
pP 


General Office and Factory, Quality Park, St. Paul 4, Minnesota 
Chicago Office and Warehouse, 564 W. Monroe St., Chicago 6, Illinois 














referenc 


Reinfo 
gauge « 


lubber 
all con 


ius | 
at 
shar 






st 
20 


. 










One piece quality rolled _ sit ' : oa ms 

edge linoleum covered 

jop; with four heavy 

shonnel reinforcements, — 

feinforced heavy gauge 

channel to eliminate all 

aa veroton. a : oo ea corners of pedestals. 

ces” cnet Sound proof undercoat- 

sheet. . ™ - (AWS EERE ing on all desk walls and 
d . under automatic refer- 

PA~8 A : ence shelves. 








here's the “inside” story 


on JHIMLILSIIDIE STERLING 


desks... CHECK and COMPARE” 










Spring action stop and 
crossbor reinforcement 
for finger touch auto. 
matic control. 


Reinforcing gussets at 





finger touch auto 
matic heavy slide 
reference shelf. Ball bearing rollers 
on all box and center 


drawers. 





Reinforced heavy 
gauge drawer slides. 


Heavy vertical rein- 
forcements for end 


lubber bumpers at panels. 


all contact points 


Plated progressive 
ball bearing suspen- 
sion in file drawer. 


lvs rounded con 
rs at all corners 
sharp edges. _—_————_ 


Island type pontoon Becscced Central control lock- Concealed heavy cross- 
edivstable beces. back panel. ing mechanism; locks wise channels reinforce 
all desk drawers. each pedestal. 


A 
TERLING EXECUTIVE No. A-1 STERLING SECRETARIAL No. A-1S STERLING SINGLE PEDESTAL No. A-1P 





*Send for ‘CHECK and COMPARE" catalog 


HMMLSIDE Wc. Proctuols Src. Muh", 








0A-~6/54 FIFTIETH ANNIVERSARY ISSUE 257 






































258 


FIFTY YEARS of consistently constructive service to the trade is a record of which Office Appliances 


can well be proud. 
The Higgins Ink Company takes pleasure in joining our many friends in marking this significant 


milestone. May the next fifty years be even more successful and prosperous! 


We, too, have An Anniversary Next Year— 








HIGGINS DIAMOND JUBILEE! 








Yes, Higgins Ink Company will be seventy-five years young in 1955. And you 








can rest assured that there will be plenty of good promotional material for 
dealers and continued consumer advertising to make the public more conscious 


of Higgins than ever before. 








HIGGINS weitinc Inks 
HIGGINS veGcerasLe GLuE 
HIGGINS orice PASTE 


HIGGINS PEN CLEANER 
HIGGINS arr sooxs 
HIGGINS seatinc wax 





HIGGINS AMERICAN DRAWING INKS 


HIGGINS artists’ FOUNTAIN PEN 











HIGGINS INK GO ING. 271 ninth street + Brooklyn 15, N. Y 
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“Happy 


aiken tepribciniemrcisinancicecipiiaiaial 


Birthday 


to You... 









Congratulations, 


OFFICE APPLIANCES, on your 50 years 
of service to the office supply industry. 


As a member of the trade press you have 
contributed substantially over the years 
to the success of both manufacturers 


and dealers. 





We join your many friends in extending 
sincere good wishes on this happy occasion. 
dow 
re Rockwell-Barnes 
“ J ’ z 
3 . a . 


Company 
Specialists to the Stationer since 1 903 


35 E. WACKER DRIVE © CHICAGO 1, ILLINOIS 


ee eS ee SE ae 
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Time after time, our dealers have 


DICTATING MACHINE MADE TODAY! 


Write for the name of your 


e demonstration at your offices. 













Names . - - REV: JOHN M. CORRIDAN and ALLEN RAYMOND 
Company COMPERE & RAYMOND 


Address 11 W. 42nd Street, New York 36, N.Y. 


Father Corridan and Mr. Raymond shown above using the REX RECORDER. Speaking 
is and staff, Mr- Raymond states - - “THE REX RECORDER was put 


for both principe 
hedule and it was easy to operate. 


through @ rugged production sc 








construction. +: 
COMPERE & RAY 


eee. © eee 
evere aq paTions CONSULTANT 


w. 2ano eTece’ 


naw vous 36 now YORE 


letters like the one reproduced 2 here e300 ace, 
here .- > Ye% we said it 
... now everyone '$ saying it. it See gt2 gt 


REX RECORDER is THE FINEST 





nearest dealer - - - for a 


EXCLU 
SIVE NATIONAL DISTRIBUTORS 


AMER 
ICAN DICTATING MACHINE CO 
oy INC. 


65 Madi 
ison Avenue, New York 16 
ESTABLISHED 1923 idles 
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"IT’S A DEAL!” 
Say 74 New Franchised Dealers... 


Evér ‘Day More and More Dee ers Begin a New 





Profitable Partnership with OLD TOWN. Why Not You? 


An OLD TOW DEALERSHIP Is Worth 
6 times more to You Because _ 


@ You handle a line that is complete —exactly right for 
every job. 

e You handle a line that is more profitable and at no 
increase of price to the consumer. 


@ You handle a line that gives you control of your terri- 
tory on a fully protected basis. 


® You handle a line with a repeat business formula that 
works like a lifetime annuity. 

@ You handle a line where factory-trained sales engi- 
neers and hard-hitting advertising helps mean more 
big accounts for you. 

e You handle a line that, once sold, stays sold, because 
continuous research and improvements have made 
OLD TOWN products the standard of quality the 


W orld over. 


Don’t miss our exhibit—BOOTH 33—NOMDA Convention, June 20-23, St. Louis, Mo. 





O10 Town 


Duplicating Machines 
Electric and Hand-operated Machines for 
systems work, school use, rapid communication 


a 
Spirit and Hectograph 
Carbons and Master Units 
Super-Kieen * Jet-Rite * Hi-Test 


* 
Duplicating Supplies 
For speed, efficiency, economy — Old Town 
Fivid, Copy Paper, Dupliforms, Cleansing Cream. 
o 


Carbon Papers 


All-purpose, long-lasting, non-curl 
Dawn, Stratosphere, Sable, Eighty, Notack. 


. 
Inked Ribbons 
For all typewriters and business machines 
Dawn * Pure Silk * Nylon +- AF 
Hermetic * Old Town * Typal 








OLD TOWN CORPORATION, DEPT. OA-6 

345 MADISON AVE., NEW YORK 17, N. Y. 
Gentlemen: 

Send me full particulars on the new OLD TOWN 
Dealership Plan. | am interested in 
( DUPLICATING MACHINES 

() DUPLICATOR SUPPLIES 


c NL 


r 9 


0) CARBON PAPERS 
CO) INKED RIBBONS 





Your Nome 
Address. 
a Zone State 
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name was changed from the Sanford Mfg. Co. to Sanford Ink. 


e ' 
Eve business has Increased volume and the Congress Street Superhighway 
Sanford to seek new quarters in 1946. Vacant land was found 

Bellwood, , @ suburb of Chicag The new factory building wag 


occupied in June,~1947. 


o,°8 
been waiting for the SENGBUSCH SELF-CLOSING INKSTAND CO. 


2222 W. Clybourn St., Milwaukee 3, Wis. 


c 


Founded in 190! by Gustave J. Sengbusch, the firm began by 
making self-closing ink stands. From that the line expanded # 











PARKER SLIDING 
DOOR CABINET 


TWO SIZES 
AVAILABLE 


a of oom 
43° x 36° x 18” 


COLORS — 


GREEN, 
Henry Riegel, long the firm’s star sales- 


GRAY, 
GRAINED man, is shown as a young man demon- 
WALNUT Poe pe Bats strating the Sengbusch Self-Closing ink- 
MAHOGANY stand to his dad, Albert J. Riegel. 





nclude Ideal moisteners, No-Over-F sponge ips, desk dis 

tributors known as Kleradesk, Cata-Rack, dip-type desk sets, dest 
oi ee fountain pen sets and built-up horizontal desk trays. 

HEAVY GAUGE STEEL - ere F, Officers of the company include Frederick G. Sengbusch, presi- 

CONSTRUCTION : <a dent; Mrs. Walter J. Kuehn, secretary; and Arthur G. Schaefer, 


vice-pres dent in charge of sale 


THE C. E. SHEPPARD CO. 
44-01 Twenty-first St., Long Island City 1, N. Y. 


ORDER YOUR SUPPLY OF STEEL he company was founded in 1900 by Charles E. Sheppard whe 
's still active in his capacity as chairman of the board of directog: 


xecutives include hn W. Sheppard, president; 


SLIDING DOOR CABINETS, NOW! Max H. Krueger, secretary and general manager; W. 6. Schulmay 
... we'll ship today | 


A NEW STEEL SLIDING DOOR CABINET—It's a must for busi 
mess concerns. Saves valuable space—only one of its kind 
Sell its many fine points—you'll profit! Sliding doors glide 
on ball bearings. Electrically welded. Four shelves adjust- 
able every two inches. Available with lock, optional. Avail- 
able in baked enamel finish: Green, Gray, Grained Walnut 


and Mahogany. 


WRITE FOR DEALER INFORMATION 








Inside the first C. E. Sheppard plant 


STEEL PRODUCTS, INCORPORATED advertising and sales promotion manager; Charles L. Peynado 
| metals division; Gustave Rasmuson, bindery division and John F, 

60 COLUMBIA STREET + BROOKLYN 1, NEW YORK Jones, printing division. 
In the firm's anniversary booklet is @ picture of the “first loose 
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Why Cosco Office Chair Dealers 


SELL MORE BIG INSTALLATIONS 


to America’s Top Corporations 





























Big Corporations Today 
Buy Office Chairs with an Eye on Value 
and a Return On Their Investment 


Cosco Delivers More of Both and Cosco deal- 
ers everywhere sell more big installations 
because—in today’s highly competitive situa- 
tion—America’s top corporations demand 
value. Cosco chairs deliver more value—more 
luxury features—than other leading brands 
costing up to twice as much! And Cosco chairs 
do reduce fatigue and increase efficiency! 


Such major companies as... 
* American Airlines 
* American Optical 
* Loew's Theatres 
* United States Plywood 
* Trans-World Airlines 


..now use Cosco chairs, and attest to their 
greater value and work performance. 


Want to sell more big installations? You 
will when you feature Cosco...the chair that 
holds the value lead! 


MODEL 15-F 
Secretarial Chair 
$29.95* 


FEATURE 
NATIONALLY 
ADVERTISED 


COSCO. 


IT PAYS 
TOYGIVE THE CUSTOMER 
WHAT HE WANTS 






MODEL 18-TA MODEL 20-LA 
Executive Chair Conference Chair 
$47.50* $27.50* *Zone | retail prices 
HAMILTON MANUFACTURING CORPORATION 
Columbus, Indiana 
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WY 







times faster 
than by hand 





LETTER 
OPENER 


Only $105 


F.O.B. FACTORY 


TIE 


There are a dozen prospects 
for a Scottie Letter Opener for 
every single one who can use one 
of the larger, more expensive 
machines. Thousands of smaller 
businesses, as well as lots of 
large offices, offer an untapped 
market for this speedy, low cost 
time-saver. 





plus excise tox. Stacker 
optional at nominal price. 
(Prices subject to change 
without notice.) 


@ Opens 200 to 300 


Retail stores . . . insurance and , 
letters per minute. 


real estate offices . . . banks and 
factories . . . all will be inter- © Opens all sizes of 
ested on sight. Wherever time is envelopes. 
money—that’s the place for a 
Scottie. 


The Scottie will open 200 to @ Designed and priced 
300 letters a minute—30 times yo pag sot 
faster than by hand. Gets the ve + ae — 
mail open and the office off to 
a fast start. Clips a clean slice ® Thousands of small 
from all sizes of envelopes with- res medium Fag 
out cutting corners or damaging apne ig ” 
mail. Weighing only 9 pounds, 

—you can carry it anywhere. @ If you are experi- 
There’s nothing like the Scottie enced in = P 
Letter Opener for steady, per- —— 


coupon—some 
manent profits. territories are open. 


@ Weighs only 9 Ibs. 





ARNOLD MAC KENZIE, INC. 


3133 OVERLOOK DRIVE, MINNEAPOLIS 20, MINN. 





® ARNOLD MacKENZIE, INC. 
3133 Overlook Drive, Minneapolis 20, Minn. 

» 1 am experienced in sales of specialty office equipment Send 
full information on Scottie Letter Opener. My territory is: 


DBD secssessvcsorvcosces . 
e ne eweeeeores sc e 
eee PFET TUTTO eT re 
* * 

PPT Cee Gente. ss ctecce 
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eaf book, traced to the days of Julius Caesar.” Although 4, 
ver was made of slate, the basic idea was surprisingly similary 
f today. In spite of this, however, it was wa 

rid greeted those ‘new fangleg 
But with mergers the onde 
poration income taxes, th 


the’ sntebasl 
kepticism that “the business w 
loose leat ledgers back in 1900 
of the day, and the adoptior 


wPErg*es 


-= 
— 


need for more accurate and better record keeping methods becam 


= 


definitely apparent Later, with the advent of Social Security ang 


the avalanche ot paper we rk required during the wer years, thei: L x 
ise has spread and expanded to a considerable degree. Toda] sie 
they are also used for catalog ales literature, sample book heay 
manua c ‘ + ana man the c rp tor 
to ¢ 
THE STANDARD DIARY CO. 
122 E. 23rd St., New York 10, N.Y a 
850 Edwin Dresser and Eben Denton started to manufacty: ' Icy 
yiarie snd memorandum b K nm @ Two-room tactTory above ; 
at Cambridge, Ma This New Enaland enterprig 2B 
ss at first called simply Edwir er Company > 
Mr. Denton and Mr. Dresser changed the name several time thi 
Juarter entury c T r 873 Tney ettied pon Cam © ng 


5 





Rare view of home of the Standard Diary Co., when knowns 
Cambridgeport Diary Co., about 1875. 


bridgeport Diary Company. Under this name their diaries w 

recognition all over the English-speaking world for craftsmanstt here 

and usefulness. In 1906 the owners made this reputation offigs d 

by adopting as their firm name Standard Diary Company. eve 
In 1948 the 98-year-old firm was acquired by Wilson Jor 

Company who have preserved its name and character and MMEW E 


integrity of policies. As a div f the record-keeping essen mfety, 


firm it headed up by Dean Spain and Lester Madans in Ne 

York City. It continues to manufacture top quality diaries, Ds NEW P 

Reminder dated appointment books, persona telephone dire with sin 

tories, reser vation books and f other handy “memory helps wick 
kgibilit 

UNDERWOOD CORP. MLWAY 

] Park Ave., New York 16, N. Y. waled, 


The forerunner of today's 


Underwood typewriter was desigi 
‘ STURD 


by Franz X. Wagner, for many years an outstanding typewriter ® 





signer. His model was shown 1 ohn T. Underwood, a manillé WAILA 
turer of arbon paper nk and typewriter ribbon who # 
ned tremendous possibilities for it—a visible typewriter in? COLOR: 















days of blind typing. NZEs: 
The Wagner Typewriter organized in 1895,® 
name being changed later to Underwood. In May, 1898, ™ ked t 
manufacturing plant was moved from New York City to Bayoml stamp 
N. J. It had been expected that with the Bayonne plant reacia 
its weekly production of 200 machines it would be more than \" 
cient for sales demands. However, in 190! more space was ne 
and the manufacturing was transferred to Hartford, Conn. At 
time other young enterprises, which were one day to become! 


mpany wa 


1-609 
ico D 


portant components of the present organization, were also gem 
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known 0 


MEW DESIGN 
nv uafety. All edae 


|" | NEW PACKAGE 


ith simple “bu 


ePIQICK-SET INK 


wibility. Drie 


















‘here is the first real new 
‘\development in stamp pads in years! 


Vet 


ij 
#5 


4 





HE 


é 
g 


© supre wit, L Proce, 
Preaenc‘ewm este on, Sou a 


ae 
5 8 
ff 





as 
g 


il box of heavy gauge steel specially engineered for 


ded, no sharp corners to catch, scratch or cut. Z, 


gned for eye and sales appeal 


’ color code. 


Specially compounded for high color intensity and 
ediately on paper, no smears, no smudges. 













MWAYS FRESH — /ndividually wrapped in cellophane, hermetically 
taled, always ready to use right off your shelf. Dealers: 
ees" STURDY CONSTRUCTION — Will outlast any other stamp pad. pene for 
§ ample. 
"\WAILABLE IN FOAM RUBBER OR FELT. 
MOOLORS: Red. Blue. Green, Black, Violet, Neutral. 
uZES: Nos. 0, 1 
1298 wacked by almost years of experience inthe manufacture >_> 
, Bayomfl stamp pads, inks, adhesives, carbon papers, inked ribbons, etc. 
snt reache 
5. S. Stafford, I 
was nee a = Q or 4 rnc. 


nn. At i 
necoms@fe-009 Washington Street * New York 14, N. Y. 


(ico D.F.. Mex 


3\$0 germ 
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— Toronto, Ontario, Canada 
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\w'll keer 


COMPLETELY AUTOMATIC tack 


andow, W 


FOR ALL WHO USE 


ev Water 

WOODEN PENCILS ‘aint sele 
Office Personnel Executives s ‘y that bis 
Draftsmen Accountants wT wa fine s 
Architects Artists mand pe 
wekaged I1 


Engineers Teachers 


astomers ( 


Housewives Students 


oo World’s Finest Electric Pencil Sharpener |=: 
“PROVEN THROUGH 13 YEARS OF SATISFACTORY SERVICE” jewrments 








STARTS Beautifully designed . . . Ruggedly built . . . Indestructible s 
AUTOMATICALLY, inner-unit alloy Castings. Specially designed . . Highest whace with 
VES TIME quality, precision-ground, case-hardened cutters with pencil stndura i 
SA ’ point adjustment... Sealed-in, finest type Micro Switches iermaner 
NO WASTE! . . . Eight foot, Tandem extension cords, strong, rubber- "checks. 
Just insert pencil and sheathed with protective strain relief . . . Specially devel- tierman’s 
etaeie ators oped, self-balancing, non-stalling, Universal type Motor (AC abonally ac 
.eRodeweranking I and DC current) . . . Rubber-felt base pad . . . Extra large mating unp 
... then check length shaving-receptacle drawer . . . Ingenious pencil size-chang- fats why \ 
of new sharpened ing device . . . Beautiful, streamlined, Black Bakelite Case. from § 
pencil against new that big 
-- unsharpened one 

+++ No waste WRITE TODAY FOR COMPLETE INFORMATION — [ss 
tment 


© we | STILE-CRAFT & 
‘ilaaeaae MANUFACTURERS INC. * 


1825 MACKLIND AVE. « ST. LOUIS 10, MO. TERM 
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Va Lo Te nated .. 
Wilh Need > ss Safed | t 


YU 


0 Vedium 


wll keep your pen profits on the 
ht track, cashing in at the $5.00 


ddow, when you feature the superb 


ew Waterman's Sapphire, now with 
mint selection: fine, medium 


Waterman's 
natched Sapphire 


y that big gift market 
#4 fine selection of 


mand pencil sets, beautifully 
mkaged in silk-lined jewel cases 


wlomers can’t resist 


Waterman’s 


Cpe 


THE JEWEL WRITER 

































er mantly styled, Waterman's Sapphire 
he smoothest of all writ 

CE” jatuments. Unlike any other point, 
synthesized jewel-point takes to ink 
iwally, feeds it evenly to any writing 
mace without skip, smear or clog. 
sindura ink, though washable 
ermanent on paper perfect Sif 
1ChECKS + ' 

WwW 
lerman's Sapphire is now being 3 Greater Demand, Greater Production 
tionally advertised to millions, v enables us to offer this beautiful 
maing unprecedented demands ° Sapphire at a new, easy to sell, 
ws why we're able to lower the low price. 
me from $6.00 to $5.00 and still give 
on | ’ ole 
uihat big profit margin 
TAX INCLUDED 

W'S the time to order your complete 
ert sand S$ 
" _ of Sapphires ¢ Sapphire Heavy gold (warranted 22 K) electroplated 
&. be ready for the big gift rush for by Sel-Rex process. Also available in sets 
miuation, weddings, anniversaries with matching pencil from $10.00, in 
Mbirthdays. And be sure you have an Rhodium Plate, Sterling and Gold Filled, 
eve Supply of Jewel Writer cartridges 
MTERMAN PEN COMPANY, INC., | De Forest Street, Seymour, Conn. 
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L-540-SD Secretarial Desk 


Here is budget modern at its best! 
Superbly high quality at its low 
cost. Modern design throughout—all 
rounded corners, baked enamel fin- 
ish, linoleum top — aluminum bound. 
Smooth, noiseless operation — nylon 
bearings—rubber bumpers and so 
many other features you expect only 
in much higher priced desks! 


WRITE TODAY 


for Haskell’s New Catalog featuring complete 
line of quality-budget steel desks and tables 






303 EAST CARSON STREET 
PITTSBURGH 19, PA. 








HASKELL’S 


SO YOU MAY KNOW 


BUDGET LINE BETTER! 





HASKELL 
PUTS THE 


ON ONE 
BEST SELLER 
L-540-S$D 


Secretarial Desk 


(from Haskell’s L-Luxury Line) 








| HASKE 


55x 30” 
L-540-SD 
SECRETARIAL 









J. $. ST, 


MAGNIFYING GLASS |*% 


~ . 
'racin 
the : 


662, | 


Ss. WI 
123 Am 
fombrid 
é Sixty. 
go, Fra 
,o B 


' inven: 
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PITTSBURGH _ 







t Star 
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A ere the Fisher Typewriter C of Athens 
ed 394; and the Elliott & Hatch Book Typewriter 
1896 









‘¢ MEWS Ge | 
\t y Dotent Profit Maket 


Maso's NEW 


De Luxe Line Of 
BUSINESS MACHINE STANDS! 








First Underwood plant in Bayonne, N. J., 1989 THE 


IDEAL STAND 








sre: Philip D. Wagoner, chairmar Ser Cintiien 
president; Henry L. Junge, execu “ret 
f L | i. Typewriters, 
ee-ore Frederick [ Lehr secretary-treasurer; Calcule 
e-president R e Schley, Emil A. Trefzger, Carl P. Ray es pare, : 
cod R. Ba M. Thompsor e. Donald S$. Semmis end Adding Machines 
F And Other 
Costly Office 
Machines. 


De Lane ee 


All Sicet- “ore 
Leaf, and Cups 
Channels. 








S. S. STAFFORD, INC. 
603-9 Washington St., New York 14, N. Y. oS. ig ~ 


chines And 3512" High For 





erated since !858, the company man Stand Up Work! 
arbon paper, typewriter ribbons 
age, paste artist's materials and 
sting pplie t had its origin in a 
Iing f Pear St r lower New 


¢ 
ty in the days when its products 





Jelivered in a horse Grawn van. Today 

S $. Stafford es ipies seven five-story build 
nd uses all transportation facilitie 

ervice it ay nts throuahout 


@ Stronger, Safer Support For Electric 
Office Machines 

e Greater Operator Comfort 

@ Unequalled Style & Design 


1.$. STAEDTLER, INC 
) § 15 Dicarolis Court, Hackensack, N. J. 


racing it k arly 300 years, the firm a descendant You Meet Every Demand! 
the Staeat NV ork Nurnberg, West Germany, founded in 
mpany manufactures a full line of com You are now able to offer your 


customers ideal protection and 





cialty items -h as hectograph, co 

AT a support for costly office ma- 

perigee. een eee chines. The all steel Tops are 

r., president and founder of the Amer wider, deeper than most, a 

eedaquarters from Worth St. in New full 18%” x 1954”; available 

been located for over 30 vears. ? with or without 4 steel cups 

n Hackensack. N. J and 2 adjustable channels. 

Drop leaves are 18%” x 14%” ; 

fit on both sides, level with 

top or 44%” below; 2 — 

, 7 strong elbow t drop lea 
5. WEBSTER CO pareien, each pa nol Ele- Witnnat Cone ene Channels 





23 Amherst St vator device is foolproof, easy 
fombridge 42, Mass acting. Heavy rubber casters 
and feet, (one adjustable), 



















ey “ absorb jars and shocks. Assembly is a cinch, full directions 
_ ~ehte included; takes about ten minutes. 
ra B 
ist, invente 1 7 ‘ 
Bing inked Order Your Sample—Write For Catalog! 
Bown 4 
er Star | 
Witer rit 
"9 the 53 W. Jackson Bivd. 
; ese ribt yA \ Chicago 4, II inois 
enw k 





tn pape a House where F. S. Webster originated Star ay ji2 (© Tae 
be the first Brand Ribbon in 1889 l . 5 | ( D UY ( IS 
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‘Gene of Maspeth 


CTR es AN ECONOMY a \\\3 OF 


TaN 


SHELVING, CABINETS, LOCKERS 7 
ES 


Be first to cash in on 


these POPULAR PRICED 


volume-selling items! 


lal ” Send for Catalog and Price List My 


P| Stmenest Meet 


.. QCUPREMACY IN SUPREME STEEL PRODUCTS, INC. 
ara 
~~ - @ YTEEL PRODUCTS 52-85 74th Street, Maspeth 78, Long Island, N. Y. 














a 
~ 
= 
a 
3 














a 


TI 
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25 years ago... 

















SANA QU 


rographc = 
quality © 


{ND 





pho { Indian 






\ \though 
e objects the 







mat - nd con 
ice that 


s. Deal- 












TO GREATER PROFITS 


This PriDemark of Indiana Desk Com- 
pany's skilled craftsmanship is your 
GulDemark to greater profits. It is in the 
middie drawer of every fine quality, at- 
tractive, durable Indiana wood desk . . . 
behind every bigger sales profit you 

















t you 


, appeal, the 






he country: 







,arkable shipp es — make on the nationally known Indiana 

ogni? rompt — gency: Werner Desk line — because: 
aanattetss itory is open for an ® We gulDe your prospects and cus- 
Perhaps Your tert! pANY tomers to you day after day throughout 
COM the year with strong selling messages in 






the nation’s leading business and ex- 
ecutive magazines. We tell them WHY 
this PriDemark is their GulDemark to top 
quality and value in wood office furni- 
ture . . . direct their inquiries to YOU. 
That's why Indiana Desks are 
your gulDe to bigger volume 

sales, greater profits. 
Write today for complete in- 





formation and catalog .. . your 7 
joo Orne gulDebook to more profitable 
Pye ae 
msntutt sales paths. 





-..and TODAY 


indiana desk CO. 





JASPER, INDIANA + U.S.A 














this Pr emark Speaks the Same Language 


In this advertisement 25 years ago, Indiana Desk quality spoke. Today, on the oc- 

casion of ‘Office Appliances’ '’ Golden Anniversary, it speaks again to tell you we 

have kept pace with modern design without sacrificing that quality. Here’s the long- | 
est line of wood office desks available for dealers, plus the quality and national ad- 

vertising that mean easy selling. Look for the PriDemark of quality in every Indiana 

Desk. It is the mark of distinction that delivers dealer volume and profits. Write now 

for complete information. 





* ly, | JASPER 
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NU-CRAFT'S 
NEWEST CREATIONS. 


/ 





TELLER’S CASH DRAWER 


This TELLER’S CASH DRAWER was designed especially for the BANKS and 
SAVINGS and LOAN ASSOCIATIONS who want to modernize without ex 
pensive alterations. This CASH DRAWER comes equipped with two steel 
bonds for attaching under counter wherever the teller works. 


A heavy duty drawer with progressive ball-bearing suspension slides en 
abling the drawer to float smoothly and quietly at the mere touch of the 
finger tips. Equipped with safety lock and positive side lock compressor 

le of an extra heavy gauge prime steel to last a lifetime. BANKS and 
SAVINGS and LOAN ASSOCIATIONS have been waiting for such a CASH 
DRAWER. An ideal setup for relief tellers and new installations. Finished 
in a beautiful gray hammertone. 


ALUMINUM CASH INSERT AVAILABLE 





CASH REGISTER DRAWER 


FOR DEPARTMENT STORES — RELIEF CASHIERS — 
RESTAURANTS — HOTELS — CARNIVALS — CHAIN 
STORES — GASOLINE STATIONS — PAY MASTERS, ETC. 
AT LAST!!! A CASH REGISTER DRAWER that is within everyone's reach 
Never before has there been a CASH DRAWER made that offered so much 


for so little. There is a removable cash tray with its own lock and cover, 
for easy storing, relief cashiers, advance cash setup, etc. 


The removable cash tray has four bill compartments with bill holders, 
plus, five scoop compartments for loose change, plus, two extra scoop 
compartments for sales tax, etc. Under the cash tray there are secret com 
partments for storing extra bills, rolled coins, checks, etc. 


Equipped with precision built Ball-Bearing suspension slides, which oper- 
ate at the mere touch of the finger tips. 


Made of an extra heavy gauge prime steel for a lifetime of use 
Equipped with safety lock and positive side lock control. An outstanding 
achievement in engineering skill and design. Finished in a silver tone gray 
hammertone. 


TWO STEEL BANDS CAN BE HAD FOR ATTACHING 
UNDER OR ON TOP OF COUNTERS 


Write for New 1954 
Illustrated Catalog 


163 PACIFIC ST. 
BROOKLYN 1, N. Y. 


“Always Something New” 
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ncorporation took place in 1894 and the original organization 
of eight per grew to 26, increasing to 94 by 1898. Severg 
Boston locations were used and in turn outgrown until in 1906 the = 
company found a suitable locati Congress St. in Boston. 
This remained the home office and plant until 193! when Webster \ 
built a new home in Cambridge. In the meantime, branches had =H 
been opened New York, Chicag Philadelphia, Pittsburgh and 
San Frar and agencies had been estab ea it mportant =~ : 
worla center ich as Londor Par and Berlir - y 
Ar ompany rces 4 KE na emMployegs \* 


tne eerily Ways T if T naing A nur 


YAWMAN AND ERBE 
MFG. CO. 


Rochester 3, N. Y. 





in 1880, two young men 
Philip H. Yawman and Gus 
tav Erbe both then em 
pioyed Dy The same company 
Rocheste decided to 

poc tTneir fir sncial resources 
and mechanical skills. Their 
enterprise wa started with 
a capita tf $6000, the 
greater part f which was 
nvested in tools and ma- 






nery and was housed in a NN 















RAN 

ttle room about 600 square : RN a 
feet. In the early days the Qala cM 
partners did precision work p 4 Yowman and Gustav Erbe 
on the steps of the first Y and & 
factory. George Eastman, founder 
of Eastman Kodak Co., took the 
picture in 1884 with one of his fird 
cameras, for which Y and E had 
manufactured parts. 






r such companies as East 
man Kodak Co., and made 
metal ma hutes for collect 
nq ma arge buildings 

r the Cutler Mfa. Co. They 
purchased an invention from 
James Shannon which devel 
ped into the now famous Arch and Bindir 
being manutactured, 

The firm moved several times to keep pace with the increase 

busine purchasing |5 acres in 1908 for the erection of iff 
first bu ging. The h gh sense rT integrity ang the quality of Pro- 
juction attracted a firm with a sale rganization, but withouf 
and fixtures 
r vaults, tiling equipment. In this way Y and E began its presen 

The engineering 
finements in file 


any manufacturing facilities to make metal inter 


ine of office filing equipment, desks and supplie 
staff was asked to design and develop many 
and desks, including the firm's efficiency desk 
In 1950, Ralph Robinson was elected president of the company 
Associated with him are: Charles W. Schreibe >e-president if 
e-president in charge @ 


harge of sales; Harvey P. Rockwe 

wholesale; David C. Borlen, vice-president in charge of manufac 
turing; Christopher C. Porter, assistant to the president; Douglas 
A. Gambril treasurer and secretary; K. O. Robir and M. J 
Robinsor 






WHITING PAPER CO. 
Holyoke, Mass. 



















Organized by Levi L. Brown, Edwin F. 
Jenks and William Whiting, the npany 
was incorporated in 1865. Mr Whiting 
erved as director and treasurer tor many 





president. A grad 





Amherst ts eae, he wa ne + the ft na- 
Paper Cc 


wa & prominent banker and 











the Hampden 











areer Me 





Founder Whiting Hu) 


railroad executive as well as preside 





the Holyoke Public Library A at ‘o - 
Active in politics he served as city treasurer, may tate senate cungster 
Mass. and a member of Congre "© seat, ey 





ntheme 
‘ye, it ‘ 
de . 





In 1887 his son, William F., became clerk of the company, He 
n the death ¢ 


ng up to treasurer in 1894 and president in |91| 
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SCHOOLS 








d Seat Corners! Metal Rubber-Covered Leg Caps! 


Avail le for prompt delivery—Choice of 
colors—Chocolate Brown—Fawn Tone—Sea 
Foam Green. Packed four chairs to carton. 









i LA 


NEW “SAFE-TEE™ 
ING CHAIRS 


® Posture back—Form Fitting 


@ Electrically welded tubular “Y" Frame 
© Seat 14%" x 14%"—Folds into 24” storage space 
Noiseless in action—designed to sit in, not on. 


Model No. 40— 























































x | 
® Designed like a lounge chair for utmost comfort 
© Seat 14%" x 144%" 


Meets all requirements of those who demand a decorative steel chair at reas, 
able price. 


Medel No. 42— 


© Welded seat tubular “Y” construction 


© Seat 14%" x 144%” 
Solidly constructed—will not tip—smooth chip-proof baked enamel finish, 


Medel No. 43— 
® Spring Seat Construction for luxurious comfort and convenience 


© Seat 14%" x 14%" 


Smartly finished in new modern colors to fit any decorative scheme—th 
perfect folding chair for homes and clubs. Seat and back upholstered in 
ever wearing Cohyde. 


Model No. 44— 


© 18-gauge steel tubing—everlasting chrome finish 
© Spring-filled seat 14%" x 14%" 
Unsurpassed in comfort, appearance and value. For top-flight executive us 


Medel No. 45— 


GENERAL SPECIFICATIONS 


Tubing oblong shape CROSS BRACES: Electrically welded 
%”" thick by 1” wide 18 gauge. solid tubular steel %” cross rods. 
Overall width at bottom. . Re ig SEAT: Frame 14 gauge formed ange 


Width of frame, outside 1612” steel. Seat, 22 gauge stamped stet 
. deep drawn —non-tipping seat frost 

Depth of seat. 14% or rear. 

Width of seat 14%” BACK: Form fitted steel plate—tolle 

Height of seat from floor, front 17” bottom edge—concaved for perlet 


; posture comfort. 
H -15'%e” ; ; 
eight of seat from floor, rear . 15'%. FEET: Each leg tip covered with ® 





Height of chair, open. ..... . 31%" placeable, non-marring. rubber fet 

Height of chair, folded. . 38%." FINISH: All parts rust proofed # 

Foot spread, outside to outside 19” everlasting baked enamel. 

Thickness when folded —  w COLOR CHOICE: Frame Finish- 
Fawn tone, Chocolate Brown or 8 

FRAME: Smooth oblong shape “Y”’ Foam Green. 

type frame %" x 1”"—18 gauge car- Cohyde Seats—Forest Green, 8 


bon steel. Steel rear legs attached Tan Brown, Chartreuse, Oystt 
5” above seat with fully enclosed White, Powder Blue, Ruby Red¢ 
hinge. Dusty Brick. 

Packed 4 chairs to carton— F.O.B. IONIA, MICH. 

Carload and other quantity prices upon request. 














it's METROPOLITAN 


... for Texas oil well drillers 








1e—the This new Metropolitan conference desk was installed in an 
red in executive office of Kirkwood & Company, oil well drillers 

of Alice, Texas, by Clegg Company of San Antonio, Texas. 
Kirkwood & Company chose the new Metropolitan 
line for their offices in Alice, Texas. Getting through 
tough obstacles to oil-bearing strata that produces 
ve us results is Kirkwood’s business. They approach the 
business end of drilling in the most efficient, effective 





manner... across the top of beautiful, rich, friendly 
= Metropolitan conference desks. 
d ange , 
4 sted imperial dealers everywhere make more sales and 
= wider profits by displaying and selling Metropolitan 
“rolled quality wood office furniture. Its luxurious appear- 
perfec tin Regular monthly advertising of all Im- 
ance, plus durability and economy appeal to shrewd perial weed office furniture in these top 
“a business executives — build volume business for you. pe opel sgn ae | 
ofed i direct to YOU! 
Start today making more with Metropolitan. Write 
— now for descriptive catalog and details. Have YOU | 
. Joined 
n, So COPS? 
Oyster 
Red @ 


9 Eeaperiall desk company 


Member Wood Office Furniture Institute w EVANSVILLE 7 ’ INDIANA 
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Wtdbler-(astih 
SIGHT SAVER 
COLUMNAR FORMS 


...Mean Faster Sales 








Why Dealers Like to Sell 
Sight Saver Columnar Forms 


@ FINEST RULING COLORS 
@ HIGHEST VISUAL EFFICIENCY 
@ COMPETITIVELY PRICED 
@ 100% REORDER PROTECTION 


Master-Craft products are available through 
no one other than our exclusive franchised 


dealers. It may be available in your city. 


Write today for free catalog. 


MASTER-CRAFT | 
CORPORATION 


LOOSE-LEAF DIVISION OF SHAW-WALKER 





KALAMAZOO, MICHIGAN 


276 


FIFTIETH ANNIVERSARY ISSUE 


his father. Following in his father's footsteps, he was active jp 











business and public affairs, serving as Secretary of Commerce 
nder President Coolidge, succeeding Herbert Hoover. 

W. F. Whiting Ill joined the mpany upon graduation from 
Amherst and elected treasurer 716 and president in 1928 
family tradition rving as an officer of the 

yoke H al, a director of the Boston Manufacturers Mutual 

> | C and a trustee of the Second ngregational 
generation is represented by sm Whiting, 

treasurer; and George Fowler Whiting who ha secreta 

1952 and ir charge of the Nev York sale 

T manutacture: niy rag paper r has won many 
awards extending m tirst prize at the Cir sti Exhibition if 
874 t6 the arand prize at the ntennial Ex 


£0 


FRANK A. WEEKS MFG. CO. 
115 Worth St., New York, N. Y. 


Founded in 1867 by A. A. Weeks, the wholesale stationery firm 
handles such items as inkstands, stations ardware and specialties 
snd var styles of calendars. After the deatt Mr. Weeks in 
1890, Frank A. managed the business for 25 years. It was 
then sold to George C. Vogel, who had worked under A. A. Weeks 
nd to Edmond J. Huoft. 


(Stories and pictures that arrived too late for inclusion in the June 
issue will be published in a “Golden Gallery” in the July number.) 





New Book Aids Office Girls 

A new book entitled “Success and Satisfaction in Your 
Office Job” has recently come off the presses. Looking 
beyond professional requirements, the authors point out the 
intangible elements of personality and attitude that can 
guide an office girl to success in her chosen line. 


The book tells the reader how to fit her personality and 
ability to the job at hand and the “how to” techniques 
which can be applied to advantage by the typist or top 
secretary. 


The authors are Esther R. Becker and Richard L. Law 
rence and the publishers are Harper & Brothers. 


New York Firm Expands 

J. J. Lester & Company recently announced it has ex 
panded its facilities 400°, by moving to new quarters at 
305 Canal St., New York City 13. The firm formerly was 
located at 19 W. 44th, New York. 





is the theme 
of this gleaming display in the Fifth 
Ave. window of the Mosler Safe Com- 


Beauty in Banking .. . 


pany’s New York showroom. Spot- 
lighted day and night, the full-size 
model of the new Century bank vault 
door daily attracts crowds. 
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| Now you ean sol 
R.C. Allen Gash Registers 






































Two popular, all-purpose models 
£ 
- d f | distribution | 
Now you can sell R. C. Allen Cash Register models 100 
- and 100-Deluxe. These popular, all-purpose machines 
for retail stores are available for immediate shipment 
throughout the United States. 
You 
king Great versatility at modest price 
Ct the 
cal Both models are particularly ideal for small busi- ; 
nesses. Have Paid-Out, Charge, and Received-on- ‘ 
and Account keys, 6 department keys, large answer ‘ 
ques dials, autographic detail tape, capacity to é 
tof $10,000.00. First entries and grand totals print in 
red. Both feature beautiful ice-green finishes, 4 
giant — with the capacity of the highest priced 
machines — all-steel cash drawers and removable 
plastic money tills. Upper machine sections are 
easily removed to serve as adding machines, 
In ad ll these benefits, the model 100 = 
, ex n addition to a 1ese benents, the mode - 
‘sal Deluxe also has paper housing, dial shutter and $195.00 : 
was drawer lock. . ; 
Nationally advertised —widely accepted — 
— readily sold 
These R, C. Allen units are nationally advertised in leading ; 
business publications. You'll find them widely used in al- 5 
most any retail business. Dollar for dollar they out-feature : 
and out-class any similar machines. You can count on high : 
volume sales at favorable profit margins. Handle the line : 
that’s easiest to sell. 
FOR FULL DETAILS AND DEALER PRICES MAIL COUPON TODAY 
! 
R. C. Allen Business Machines, Inc. ; 
| 680 Front Ave., N. W., Grand Rapids, Michigan 
| Please send me complete information on R. C. Allen 100 
| and 100-D Cash Registers i 
| . 
MODEL 100 oan 
$159.00 | 
| FIRM 
| 
STREET. 
R.C.Allen Business Machines, Inc. ! 
/5A MANUFACTURERS ADDING MACHINES, BOOKKEEPING . = AN 
MACHINES, CASH REGISTERS, TYPEWRITERS | 
! 
! 
I 















AN ECONOMICAL 


DESK 


A SPACE SAVER ... 
50% MORE DRAWER ROOM 





































Dealers who have investigated the merit and sell- 
ing ease of the Worden Secra-Type desk, tell us 
of the many sales of other items to satisfied users 
who return to their store. 


Worden uniform quality merchandise brings re- 
peat business — 


Many patterns available for your showing. 


Write for catalog. 
Inquiries invited for 
special made wood 
products. 





She 


Worden Company 


P.O. Box 805 ¢ Holland, Michigan 


TRADE MARK 
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District 4 Meeting 


Continued from page 9% 


John H. Harland Co., Atlanta, Ga., told of Jim’s early stag 
in the stationery business, his work as salesman for Eber 
hard Faber Pencil Company and Boorum & Pease Company, 
and his many years of activity as a manufacturers’ repre 
sentative. In Mr. Cooper’s address “Our Industry—Why ff 
Is So Wonderful,” he showed how dealers, manutacturerg 
travelers and NSOEA headquarters, all working togethe 
co-operatively have developed this enterprising industry. 

The report of state caucuses show the following Lieutey 
ant Governors elected for 1954-55: 

North Carolina—Paul Bumbarger, Jr., Bumbarger’s, Ine, 


Hickory. 












Tennessee—G. R. Sheorn, T. H. Payne Co., Chattanooga 
South Carolina—John E. Huguley, Legerton & Co., Ine, 
Charlestown. 
Georgia—Ritchie M. White, The White Co., Columbug 
Alabama—Cecil S. Stowe, Alabama Office Supply Co, 
Opelika. 
Florida—Joe Alvarez, Chesnut Office Equipment Co, 
Gainesville. 
Arthur Hubert, Jr., 
committee, told of their meeting preceding 1953 NSOEA 
convention in Chicago and presented the committee’s recom 
mendation of Augusta, Ga., for 1955 Fourth District meeting 


reporting for permanent executive 


Ralph E. Hilburn, Bates Mfg. Co., reported for necrology 
committee; W. V. Simons, Long Office Supply Co., for 
resolutions; John Huguley for membership—net gain of }§ 
in district for this year; P. K. Smith for convention—every 
thing well in hand; and Joe N. Rosolio had the fun d 
distributing the attendance and promptness prizes. Alles 
Cammack, for the nominating committee, recommended the 
reelection of Robert Sanford for governor. He was unank 
mously elected. 


Renew Friendships 





The evening preceding the opening sessions friendship 
were renewed in a pre-convention party in which squa 
dancing was featured. On April | the ladies had a ge 
acquainted breakfast and spent most of the day on a bu 
trip to Tarpon Springs with luncheon at the famous Low 
Pappas’ restaurant. In the evening the men and women made 
merry at the Tides Hotel enjoying the Tides famous bufid 
dinner and water show. On April 2 the conventionites found 
vantage points to view the spectacular annual Festival @ 
States parade in the afternoon and later donned their fest 
Spanish costumes for the Southern Travelers Club “Gal 
Latin American Party.” Late in the evening scores of balloos 
were released some of which contained currency ranging 
from $1.00 to $20.00. A joyful scramble followed. 

The Southern Travelers Club provided an elaborate book 
let to advertise the party. It included a dozen pages @ 
attractive artwork by Charles J. Stoner, advertising managt 
of C. Howard Hunt Pen Company. Other pages showel 
pictures of entertainers and a complete roster of club mem 
bers, including portraits of all but a few. 

On April 3 the ladies motored to the Tides where the 
enjoyed swimming, sun bathing, bridge, canasta and lunches 
around the pool. 

Mrs. Jas. M. Smith was the capable chairman of the hostes 
committee, Jim Cooper, Jr., of the entertainment committé 
and Mrs. Chas. Hucke of decorations. 

Many fine prizes were given out during the three-d@ 
meetings. At the banquet Mr. & Mrs. Sanford were present? 
with gifts in recognition of their year’s efforts. Also remef 
bered were Alma Hucke, Loretta Lampkin and Florent 
Haralson, the registration gals. 

The Southern Travelers Club held its annual meeting @ 
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Die W H. GUNLOCKE CHAIR COMPANY. 







SWINGLINE—o complete new family of contemporary 
office chairs featuring the distinctive Swingline backpost. 


DE LUXE SWINGLINE—o new high in contemporary styling 
that adds personality and character to the modern office. 


Because Gunlocke’s new Swingline has a rare combination: full com- 
fort and high style. Add to this its attractive price level and you have 
why your customers will choose it for their offices. 


SWING 18S TO SWINGLINE 


3 good reason: 


THE 





WAYLAND, NEW YORK 





A Giant Step Forward 


7 BIG FEATURES 7% 





Style Note 


The roll edge 
of the seat 


Style Note 


The Swingline 
backpost— 
steambent to form 


Style Note 


The tapered 
back panel 


Comfort Note 


The full size seat 
and cradle backrest 


Comfort Note 
The broad arm rest 


Construction Note 


Frame double dowelled 
and corner blocked 


Construction Note 
Coil springs on 
webbing, tied eight 
times. No short cuts 
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FAMOUS VUL-COTS 
PAY OFF TWICE! 





1 greater dealer profit 


2 greater customer value 


VUL-COTS SELL EASIER... 
QUALITY ALWAYS DOES 
Made of hard vulcanized fibre. 
Exclusive double rolled top 
won’t break, loosen or fray, 
will remain round and smooth 
for the life of the basket. 
Bonded side seam adds 
strength, provides an attrac- 
tive appearance. Color is an 
integral part of the fibre . . . it 
can’t chip or wear off. 

VUL-COTS are guaranteed 
not to crack, splinter, dent, 
rust or corrode. 


VUL-COTS SATISFY CUSTOMERS 
VUL-COTS are an attractive, 
life-time product. They are 
light-weight, easy to handle 
and clean. 


VUL-COT SALES ARE PROFITABLE 
Our Catalog price sheet will 
show you how profitable! Please 
write direct to Dept. P-6. 


x 


WILMINGTON 
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NATIONAL 


VULCANIZED FIBRE Co. 
DELAWARE 


election of officers on April 1 at the Vinoy Park Hotel, §, 
Petersburg, under the leadership of President Al Lampkin, 

Jim Cooper, Jr., past president of Southern Travelers Club, 
vice president of NSOEA, and chairman of the entertain. 
ment committee of the Fourth District meeting, was made 
an honorary life member. A similar recognition was extended 
to Charles Hucke, past president and for many years 
secretary-treasurer. 

On display was one of 32 table cloths made by Mrs, 
Hucke to be used at the travelers’ Latin American party 
and as gifts and prizes afterward. On each she had written 
the names of all members of the club, approximately 175 
The task represented an average of four hours work for 
each cloth. 

In the election, Phil Rhodes, S. P. Richards Paper Com. 
pany, was chosen third vice-president. Sam Orr, National 
Blank Book Company, moved up to second vice-president, 
Frank Link, Art Metal Construction Company, became first 
vice-president; Archibald Ryan, manufacturers’ representa 
tive, president. Mr. Hucke was re-elected secretary-treasurer 


District 8 Meeting 
Continued from page 100 





In a short but impressive speech, the colorful Indian leader 
explained the background of the Pawnee custom of awarding 
honorary memberships in their tribe. He then offered a 
prayer in his native dialect. This was followed by the pre 
sentation of five beautiful headdresses made by members of 
the tribe, each signifying an honorary membership. 

Before each award was made the chief uttered a shor 
personal prayer for the recipient. The first to be inducted 
into the tribe was Walter Miller, NSOEA president, whe 
received the honorary title of Chief Eagle. Leonard Wilcox, 
vice-president of distributors’ division of NSOEA, was 
awarded the title of Chief Bird Chief. Also included in the 
ceremony were Paul Burbank, NSOEA general manager, a 
Chief Eagle Feather; John Brain, governor, as Chief Eagle 
Tail; and Tom Stewart, president of the Midwest Travelers 
Club, as Chief Eagle Wing. 

The opening business session included the appointment of 
committees and introductions of all association officers, com 
mittee chairmen and guests. First of the President’s Pros 
pectors was the president himself, Walter Miller, who gave 
his excellent talk, “Planning for Gold in Your Own Front 
Yard.” He was followed by Art Pfister, Smead Manufactur 
ing Company and vice-chairman of the field division o 
NSOEA, whose talk was entitled, “Our Industry—Why I 
Is So Wonderful.” 

The next speaker on the program was Fred E. Pfaff 
Omaha Printing Company, Omaha, Neb., His remarks 
entitled “A Stationer’s Romance,” held the audience witl 
rapt attention. His was a typical luncheon talk that aay 
stationer could give to a local service organization to add1 
little spice to what others outside the industry might think 
a rather colorless business. 

In very clever fashion, Mr. Pfaff provided historicd 
material and personality comments regarding a number @ 
the more prosaic items carried by office supply dealers 
Among these were pencils, calendars, staplers, paper clips 
files, pens, and duplicating stencils. A complete text of tht 
excellent presentation will appear in Orrice AppLiANceEs @ 
a later date. 

Winding up the Thursday afternoon program was Robet 
J. Sanders, Burroughs Corporation, with his impressive talk 
“A Case of the Plot of Gold.” 

Resuming the business session Friday morning, the deales 
gathered for a forum moderated by Sid Anderson, Latsch 
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Bros. Inc., Lincoln, Neb. Among the subjects discussed “ALA 
FIFTIETH ANNIVERSARY ISSUE H 











Any ite 


Formica 
—imper 
resistant 
Wh y 
prospect 


Natur 
ifrepre: 


jour pri 





_|When They Want Cigar "Burnproof Tops 


=| Sell Desks 








\ny item in the Alma line is currently available with 


lormica Plastic tops. These tops are Cigarette burnproof 





A general office equipped with 


items from the Alma 1100 Econo- 


mizer Series. 


narss}~impervious to fruit juices and alcohol, highly scratch 


it any #esistant. 


Why not stress this obvious advantage to your next 


tori! Jrospect who seems reluctant to give you the nod? 


Naturally, it would pay you to order floor samples 
[representative Alma Desks with Formica tops. Consult 


our price list or write for complete information. 


ALMA DESK COMPANY 


HIGH POINT, NORTH CAROLINA 
BETTER DESKS ARE MADE OF WOOD 


























Bubble test shows 
why Esterbrook 
Fountain Pens 
always start 
instantly 
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N. matter how much ink is in the barrel, a pen won’t write if the point is dry. 


At Esterbrook, we make sure the point of an Esterbrook Pen stays moist right down 
to the last drop of ink in the barrel. 





One of the ways we keep the point moist is to make the cap airtight . . . to seal the point 
in an airtight chamber when the pen is not in use. 


TEST THE AIRTIGHT ESTERBROOK CAP YOURSELF 


Take an unfilled Esterbrook Fountain Pen from your stock. Screw the cap on tight. Then dunk it, 

cap end down, in water. Operate the filling lever. Notice—no bubbles appear in the water. 

Here is positive proof of Esterbrook’'s airtight cap—proof that ink doesn’t evaporate from the feed 
when the pen is capped —proof that an Esterbrook will start the instant you touch it to paper. 


Instant starting is only one feature that has made Esterbrook first choice with people 
buying a fountain pen for their own use. Basically, Esterbrook’s world-wide 
popularity rests on two things:—first, complete dependability under every writing 
situation, and, second, the world’s largest selection of points so you can 
provide the right point for every writer, for every writing job. 


Gsterbrook 


FOUNTAIN PEW Re 


THE WORLD’S MOST PERSONAL FOUNTAIN PEN 


“Choose the 
right point 
for the way 
you write 
—hy number’ 








THE ESTERBROOK PEN COMPANY, CAMDEN 1, NEW JERSEY ® The Esterbrook Pen Company of Canada, Ltd., 92 Fleet St., East; Toronto, Ontario, Canode 
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excessive freight costs, selection and training of salesmen, 
uniform accounting systems. The conclud 
ng afternoon session featured the remaining members of 
the troupe—Earle F. Opie, Weber-Costello Company and 
ice-president, manufacturers’ division, NSOEA; W. Brew 
ser Towne, National Blank Book Company, and Paul Bur- 


self selection and 


yank, general manager. 

governor of District No. 8 for the year 
Baldwin, Gallup Map & Stationery 
Company, Kansas City, Mo. He had served ably as general 
lsa convention. 

Succeeding to the general chairmanship for 1955 is Homer 
Lay of Duke, Inc., Wichita, Kans. It was also announced 
that the bid of Wichita for the 1955 convention site had been 
accepted. 

Serving Governor Baldwin and General Chairman Lay for 
the year ahead will be the following lieutenant governors: 

Kansas—Arnold May, Thatcher, Inc., Topeka, Kans. 

Missouri—Chester A. Kennedy, Wm. Kennedy Stationery 
Company, St. Louis. Mo. 


Chosen as new 
shead was Ray A 


hairman ot the [1 


Nebraska—Sidney S. Anderson, Latsch Brothers, Lincoln, 
Neb. 

Oklahoma—George Constantine, Palace Office Supply, 
Tulsa, Okla 


Re-Elect Kline 


Ray D. Kline, Security Stationery Company, Kansas City, 
Mo., was re-elected as treasurer. Lou Blair, Blair Office 
Supply Company, St. Louis, Mo., was also re-elected as 
secretary for the year. 

In its annual meeting the Midwest Travelers Club moved 
ip W. Lee Gamel, Bates Manufacturing Company, to suc- 
eed Tom Seward as president. In a record for brevity in 
holding this office, Lee graciously accepted the honor and 
then resigned. A transfer to the provinces of Canada make it 
impossible for Lee to take the job. 

Bill Froehle of Boorum & Pease was then elected president. 

Other officers for the coming year are: 

First vice-president—Bill. Cromwell, Eaton Paper Com 
pany. 

Second vice-president—Jack Lowe, Minnesota Mining & 
Manufacturing Company. 


Secretary-Treasurer—Clint Cooper, Esterbrook Pen Com 


pany. 
Auditor—Fred D. Pitt, manufacturers’ representative. 
Publicity—Izzy Voda, manufacturers’ representative. 


It was unanimously voted to present E. J. “Gene” Mitchell, 
manufacturers’ representative, an honorary life membership 
n the club in recognition of his many years of outstanding 
service to the travelers. 

The outstanding event of the Travelers’ meeting was the 
Kangaroo Court” presided over by Judge Ellis Ryan. Pros 
ecuting Attorney Bill Pickering charged the defendant, Art 
Pister, with the unforgiveable crime of matrimony. After 
m astute legal argument Defense Attorney Carl M. Schutz 
drought the case to a dramatic climax by pleading guilty for 
his client. 


Fun in Court 


At that point the defendant's wife, Betty Pfister, was 
arraigned before Judge Ryan with her husband. Bailiff Herb 
Walsh securely bound the couple together as they prepared 
to receive the sentence. The bench then proceeded to sentence 
the pair to a lifetime of happiness, a verdict which brought 
the entire court room to its feet in approval. 

The last item on the agenda could well be the most im- 
portant. By a near-unanimous vote District No. 8 member- 
hip voted to establish a foundation to assist in providing 
educational opportunities in emergency situations within the 
listrict’s membership. The official name of the new organiza- 
tion is the Eighth District NSOEA Foundation. 

The entertainment committee headed by Dan MacDougall 
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ee ee eee ee 
from a vantage point 


of 
one hundred nine years 


THE HOUSE OF BAINBRIDGE 


congratulates 


OFFICE APPLIANCES 
ON A HALF CENTURY OF PROGRESS 


1845 1954 





IN FIFTY YEARS — with open eye — with skillful finger 
on the pulse of business — 


OFFICE APPLIANCES has watched our industry de- 
velop... 


has seen THE MANUFACTURER 


of office supplies become a master 
craftsman 


has watched THE RETAIL STATIONER— 


become a business counselor—more 
than a tradesman 


has witnessed THE SERVICE WHOLESALER 


filling an inevitable niche of service 
to both manufacturer and retailer— 





BAINBRIDGE, KIMPTON & HAUPT, INC. 
BAINBRIDGE-SOUTHERN, INC. 
As SERVICE WHOLESALERS 


To the Domestic and Export Trade 


PROVIDE 
FOR THE MANUFACTURER 


Economical Complete Sales Coverage 
Warehouse Facilities 
Protection of Market by Serving Retailers 


Reduction of Packing, Handling, Bookkeeping, Trans- 
portation Costs 


e Simplification of Credit Problem by Assuming Risk on 
Many Accounts 


FOR THE RETAILER 


Saving Money, Time: One Transaction Instead of Many 
Warehousing Facilities 

Buying Service — Increasing Turnover 

Reduction of Invested Capital 

New Items. Sales Help 


Conduct of Sales Meetings 


BAINBRIDGE, KIMPTON & HAUPT, INC. 


218 Greenwich St.,.New York 8, N.Y. 


BAINBRIDGE-SOUTHERN, INC. 


19 Hasell St., Charleston, So. Carolina 
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Users Call the KARLO 
Posture Typewriter Support 


money 
saving 
equipment 


Girls aren’t all built alike. 
You cannot expect a tall girl 
hunched over the typewriter 
to be efficient—Nor can you 
expect a 5-foot-2 girl to earn 
her salary “stretching” to the 
keyboard. She gets tired—she 
makes mistakes, and typing 
costs go up. 


THE KARLO TYPEWRITER POS- 
TURE SUPPORT is adjustable to 
the height of any operator. The 
solid construction makes it rigid 
preventing vibration and over- 
turning a costly office machines. 
Thousands in constant use is your 
guarantee they are TIME AND 
LABOR SAVING equipment. 


MODEL NO. 1 METAL WITH 
WOOD TOP ADJUTABLE FROM 
26 TO 38 INCHES 


Other KARLO 


——— —— 





Patent ‘'D90848 


MODELS 





MODEL NO. 1-V 
DICTIONARY STAND 


This model is designed 
for holding large books, 
dictionaries, visible rec- 
ords, etc. Top is perma 
nently mounted at ap 
proximately 35 degrees. 
It includes an 18’ x 24 


wood top with ledge 
Adjustable from 26” to 
38” high 





MODEL NO. 1-G 
DRAFTING TABLE 


This model is equipped 
with the titling top bass 
wood drawing board. 
Ideal for artists, drafts- 
man, engineers and others 
requiring tilting tops. 
Can be adjusted to any 
angle and from 32” to 
44” high. 


« 
write for catalog 


and prices 


on complete line 





; 
KARL 
MANUFACTURING COMPANY 


32 IONIA AVE. S.W. GRAND RAPIDS, MICHIGAN 


| 
| 
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and Bill Strong produced two evenings of delightful actiyj. 
ties. Thursday evening was “Lush Pah Night.” This was 
discovered to be an Indian phrase meaning “red hot,” the 
theme around which the show was built. Featured were the 
outstanding acts of the University of Tulsa Varsity Review 
with more than 50 of the very capable undergraduates taking 
part. 

The annual banquet on Friday evening concluded the 
affair. On this occassion Governor John Brain was rewarded 
with the NSOEA plaque by General Manager Burbank as 
a well deserved tribute to an excellent job done. 

The activities for the ladies were many and varied. The 
opening day featured a special luncheon followed by a tour 
of several of the cultural attractions of the city. Activities of 
the second day began with cocktails and luncheon at one of 
the private clubs after which an interesting program of 
entertainment was provided. 


District 13 Meeting 
Continued from page 103 








North Ballroom by Governor Judkoff. The next speaker was 
NSOEA President Walter Miller, whose topic was, “Plan- 
ning for Gold in Your Own Front Yard.” Declaring that 
there are golden profits ahead for those who use good 
business judgment, adjust their operations to changing con- 
ditions and do a good promotional job he called attention to 
the importance of covering additional markets such as the 
school and home. 

T. Frank Sullivan, John Hancock Life Insurance Co, 
told of the history of Group insurance during the past forty 
years and its rapid advance within the past 10. He gave 
details of the NSOEA group insurance plan now in success 
ful operation since April, 1953. 

Trouper Earle F. Opie, Weber Costello Co., used the 
topic “Golden Opportunities in Three Dimensional Selling.” 
Striking a note of optimism, Mr. Opie remarked that “gold 
is were you find it and all one has to do is get out and dig 
for it.” His remarks like those of the other troupers were 
covered in the District 5 convention report in the May issue of 
OrFice APPLIANCES. 

The last speaker of the afternoon session was Ronald A 
Wittreich, Hemphill, Noyes & Co., members of the New 
York Stock Exchange, whose subject was, “What Makes 
Us Tick?” He told in some detail of the operations of the 
stock market and facilities for investing money in worth- 
while enterprises such as new highways, industries, public 
utilities, expansion and increased production. 

The NSOEA 13th District business meeting with nomin- 
ation of officers was then held. Chairman Robert Reichman, 
Mooney’s, Inc., New York City, placed in nomination the 
name of Carl C. Judkoff, Cantigny Printing & Stationery 
Corporation, New York City, for re-election to the post @ 
governor; Joseph Rosenberg, Pelzer Printers & Stationers 
Inc., New York City, as lieutenant governor and G. Fred 
Griffiths Jr., Noesting Pin Ticket Co., as treasurer. 

There being no other nominations all were unanimous] 
elected. 

Starting at 8:00 p.m. the evening session was held under 
the joint sponsorship of NSOEA 13th Regional District and 
the Stationers Association of New York, Inc., with Stanley 
Geismar, Joshua Meier Co., Inc., presiding. 

Paul E. Burbank, general manager of NSOEA, gave hi 
talk on “Opportunities are Golden in an Association.” 

The next speaker was Milton Goldhair, Harmill Offe 
Supply Co., New York City, president of the Stationes 
Association of New York, Inc., whose topic was “Your 
Association, Progress and How,” in which he gave a repott 
of the local association’s progress for the past year. 

Among the things accomplished were: Increased membet 
ship, larger attendance at meetings plus greater intereé 
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The HARPER File T 


Full suspension—8 rollers lems 
to each drawer. A quality the s 
file at surprising low cost! hair, 
Dust-proof, enclosed bot- avail 
tom shelf. Legal or letter 
size—2, 3 or 4 drawers.* 






Hi-Lo Typewriter Stand 


Featuring PEDAL TOUCH! At 
the mere touch of the foot it 
raises for smooth, swift rolling 
—or drops and locks into 
extra-firm typing position! 
Heavy gauge welded furni- to 
ture steel construction. Four tl 











FIFTIETH ANNIVERSARY ISSUE 


OA — 6/54 





handsome finishes. f " ie 
. ! 
“4 wou d has en tails 
PP the I 
Li the r 
hse 9 onileene tf a 
wren oraere e Joshi 
court 
P ae At 
new and improved ato 
prese 
”9 of th 
4 / durin 
METALSTAND ine. catic 
Variel 
Musi 
Ge 
This could happen to you! Because on 
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HOWARD Storage Cabinet expert engineering and master construc- Non-Suspension File set uy 
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A complete selection of steel 7 Introducing a brand new 
' storage cabinets — at unu- meee San over a line — item — a non-suspension th 
sually low prices! Constructed NOW! It moves fast! filing cabinet that's perfect oye 
of heavy gauge furniture for those who want quality a 
steel. Shipped set up, ready SUSPENSION AND NON-SUSPENSION FILE CABINETS but at a low, low price!" he 
to use.* STORAGE CABINETS — TYPEWRITER STANDS 7 
d d 
*All filing and storage cab- 
METALSTAND COMPANY acto evaliahle ts gue 
gray. grained walnut and Nev 
mahogany finishes. trict ¢ 
eo 7516 te 7524 State Road recent! 
ie Philadelphia 36, Pa. direct 
Copel: 


OA — 


ers 
lity 
st! 
0t- 
tter 


e 


new 
sion 
rfect 
ality 
ce!* 


ab- 
yen, 
and 


5/54 





shown, educational program, advertising program, trade 
relations activity, improved public relations and good labor 
relations. He went on to express satisfaction with the spirit 
of closeness and co-operation that has grown up in recent 
years between stationers and their suppliers. 

Martin M. Moldow, Martin M. Moldow Associates, presi 
dent of the Metropolitan Travelers Club, spoke on, “Some- 
thing New Has Been Added.” After extending greetings 
on behalf of the newly-formed Metropolitan Travelers Club, 
President Moldow gave a brief outline of the aims and 
purposes. He told of how a group of sales representatives 
conceived the idea of organizing the club which has grown 
to 81 members 

William Brennan, American Fair Trade Council Inc., 
discussed “Fair Trade is Here to Stay” in which he gave a 
detailed report of the situation for Fair Trade up to the 
moment. Declaring there is an economic need for fair trade 
he stated that the manufacturer needs it to protect his fair 
name; the the consumer need it for their 
protection. 


retailer and 


The final feature of the program was an open forum 
session with Governor Judkoff presiding. Numerous prob- 
lems of the industry were discussed. The panel consisted of 
the speakers of the evening—Paul E. Burbank, Milton Gold- 
hair, Martin M. Moldow and William Brennan—who were 
available to answer questions from the audience. 


650 Attend Banquet 

At 7:30 p.m. Saturday evening, April 10, some 650 mem- 
bers, their wives and guests attended the annual dinner 
dance and entertainment held in the Grand Ballroom of the 
Astor Hotel. The dinner was preceded by an hour of cock- 
tails and congenial good fellowship. There were orchids for 
the ladies, courtesy of Regency Thermographers; cigars for 
the men, courtesy of J. L. May Co.; ball point pens, courtesy 
of David Kahn, Inc.; pocket size photo albums, courtesy of 
Joshua Meier Co., and beautifully engraved programs, 
courtesy of Valid Process Company. 

At the conclusion of dinner, officers of both local and 
national associations were introduced. Paul E. Burbank 
presented a plaque to Governor Carl C. Judkoff on behalf 
of the NSOEA in recognition and appreciation of his services 
during the past year and a present from the Stationers Asso- 
ciation of New York, Inc., as a token of their esteem. A 
variety show both amusing and entertaining was enjoyed. 
Music was furnished by Herb Steiner and his orchestra and 
George Romero and his Rhumbas for dancing between 
courses and for the balance of the evening. 





Houston Firm Remodels Offices 

The three-story office building of the Texas Office Supply 
Company at 111 Main St., Houston, Tex., which was built 
in 1886, is being remodeled. When completed, the display 
floors will have movable partitions to allow salesmen to 
set up model offices for prospects. 

A circular wrapping and service counter will be located 
on the first floor. The commercial furniture will be on the 
second floor, and the third floor will be devoted to custom 
and executive furniture. 

The front of the building will be of Roman brick, laid 


in vertical columns, together with glass and marble areas. 
Abe Alelrod is the owner.—EEG 





Marchant Moves Galveston Office 

New and enlarged quarters for the Galveston, Tex., dis- 
trict office of Marchant Calculators, Inc., was announced 
recently. The new offices at 4010 Broadway are under the 
direction of William A. Faour, local agent, and George H. 
Copeland, service supervisor. 
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problem — standard 


units are designed 





for use in offices 


institutions 





factories and warehouses 
—special storage 


problems will be 





worked out by our 
engineering staff without 
obligation to you or 


your customers— when 





you sell ST0C-RITE you pave 


the way for repeat orders Ass! 





K. F. Cline Co., Inc., Manufacturers 


1508 MC GAVOCK STREET NASHVILLE, TENNESSEE 
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R. E. HILBURN, CORRESPONDEW 
P.O. BOX 2835, GREENSBORO, NW, ¢ 














Fl Ww « TS 4 over tor snoTne year Dut the memory » 

r @ iong time. The 4t egional at St. Pete did 

SPINS best to beat last year's at Atlanta but judging trom where 
at it ked a photo tinis 

This was @ grand convent trom the starting gun to 4 


st man in bed on Sunday n ng 
P. K. Smith, Jim Cooper, Charlie and Alma Hucke, togett 





with 1@ various committees Vv T r that the entertainmes 
was tops aa Bob Senterd managed the meetings with prog 
smoothness. Fact is, he saw to it so well he got himself elec 


for another helping next year at Augusta. 


The Sun Festival parade was especially colorful this year a 
the weather man really outdid himself. With a registration arog 
= ~ 520 the rest of the districts will have a whale of a marks 
shoot at. | try not to go into detail here as the “sho ng 
writer WW l ha + ~ - 4 


ake care of that ir r various magazines. 


SMOKER - ose 


Al Marschall was running around with his chest poked ou 

, = oot braggin i 124 jrandchild born on March 

WHIRLS AWAY cigarette Come to thir is quite an accomplishment. Howem 
f Al doesn't watch out that kind of advertising will wind up} 


ashes and butts! Jating him—one way or ar 








. *> *® Ff 


KEEPS ASHES and unpleasant | Ted Myers tore out of the hot ne day |il ; shirt tail » 





























odors locked in! |} on tire. He'd just got a w ire that "mama" w n her way tod 
. hospital for exemption No. 2. Heard later that it was anohty 
CLEANS ITSELF at the touch Teno jrapner, but to this Gay | } 8 n't to! j me noftr n' ‘ May: 
when he runs across something rea mportant he will let me kn 
#5101 f a finger! If Louise sees this | didn't say it.) 
floor stand OF a ringer: \ we . — o « aa 
Also available il Bian , ota ‘ 
i i i ° e calied Cou ’ Proctor 
= eT i Available in four eye-catching — Vea Se soe _ Ns 
chrome . recently ran ft spot d n in Washington 
black finishes: bronze, pewter, green, ere ~~ tt y-wide ” : ron, 
: , , ina that is ‘++ hands down fest whed 
maroon with attractive brass trim. —e Fisede ta iaie ee, Cue" ov. 
polit too. John is the proud owner of Pro fice Sup 
eg fra _. ; 
Company and one would think just owning an office supply st 
as would supply sufficient headaches without runni for office 
#5102 floor stand @ TO know some of the ‘ bra ; nm @ Town fT nN because 4 
with cocktail tray never know when the lona the set wrap 
J eck, 
s ¢ 6a 
seems like a few of our boys ain't getting along so well. "W.¥ 
. | Kale, Kale-Lawing Co., Charlott ss beer svINg a very fom 
| time wit bad ticker, ve y to 3 Jer an ony 
| tent for a while. But | am glad ¢ xy he is coming along fine m 
| Lou Lyins, down Miami way with Paul Barnett, had “ relat 
| +h +} 1 tro b e and now T KS iike € “ be Ou 
| "Oh Gee" Penegar is now out driving about the cout 
with somet jy else at the wheel. HH 5 k it with the hospita 
No. 5103 r atter his mix-up in an auto wreck. Best wishes go wift 
Handsome desk. Model ss 63 
finished in Bronze, J , . . 
a a Pewter Green, Maroon | Homer Coltraine, the Myst pe representative, died sudd 
, 
of built in, patented ‘‘Whir!-0- or all chrome Also j I d Greensboro. 
Matic.’ Spinning metion throws available in genuine seen 
ashes and stubs into receptacle. leather. } 7 , ee a _— . O Mill owndl 
Eliminates all smoke and odors. , earned of the Gea ot rme mer, oOwne 
M Atlanta. 
s 6 6a 
j ‘ Anot Jeath on April 18 thinned our ranks still more. & 
} Patterson, manufacturers’ representative, died in Birmingham 
No. 5107 | Ag 8. Alex had been in bad health for a long time. 
Ht. 28” Finished in 
Brass & Black | * * @f 
Pewter & Black . , pie ' ‘taf . ‘ 
} ine boys have certainly been busy with the paint brushes, # 
} and hammers recently. 
Ne. 5105 Kaise Bo ok Store, Waynesville, N. C., has just finished remodel 
.. The 1 G. Dunn tirm, New Bern, N. C., got a good @ 
Rocker Type ifting inc dating a new linoleum floor. When Cy got thr 
Finished in Bronze, earranging the tioor pian if realiy came T nice, 
Pewter, Green Maroon Sawyers Office Supplies, Anniston, Ala went all out 4 
all with Brass trim louble the old enace. ne a pal a ae oe ab acoale 
Also available in pol Heese S pace, new : V ow ae 
ished chrome with yecor,. X* f 21 E. Iith Street f s you n first look ¥ 
black better take another. 
Hear that the “new look" Re-Print Company, Birmingham 
NO. 5107 NO. 5105 now completed and the result is a sight to see. b 
? as 4 Nashville Stationery Company is making some big chem 
Send for Brochure of Complete Line n the way of fancy private offices for the “wheels” and™ 


WHIRL-O-MATIC INC. 22 WEST 19 ST. NEW YORK N.Y. ee aw veers eee eee Rees, 0 Cle 


iid } ime some more aope 
eer —“‘“‘“i“za_éi‘i_‘ié‘i‘ié“s—O;! SS Hessey Printing Company, Nashville, held open house on# 
OA~6 
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~|from “One Old Timer to Another”... CONGRATULATIONS! =~ 


OTES 
>NDEW Manufacturers of Fine Wood Business Chairs Since 1885 


THE “CONVERTIBLE” 


(PATENT APPLIED FOR) 


® MODERN DESIGN 

® CLEVER STYLING 

arch ® MAXIMUM STURDINESS 
| ® COMPLETE FLEXIBILITY 
® LIMITLESS VERSATILITY 
® SUPERIOR QUALITY 

® COMPETITIVELY PRICED 


the most talked about chair line 


in the industry .. . the 





Your inguiry, it invited 


BE YOUR OWN DECORATOR! The extremely simple interchangeability 
of seats and backs from chair to chair allows the creation of countless color 
combinations with one basic chair. As deftly as the artist with his brush, the 
radiance of the rainbow can be reproduced in all its beauty of color with smart 
and unusual upholstery materials. The spectacular effect of Swedish Modern (as il- 


+ lustrated above) is accentuated by the eye-catching bronze or chrome leg ferrules. 


Res 7 
a 
O 
= 
< 
m 
ry) 
— 
w 
= 
m 
P 2 
a 
TD EEE LTS ST Le eS, A ST LS Se «eS LAIN AR FIRS PS ROOT 


ORIGINATED AND MANUFACTURED 
EXCLUSIVELY BY 





“THE B. L. MARBLE CHAIR COMPANY °* BEDFORD, OHIO 
4 YL DESIGN «4 important, only WOOD will suffice 
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ll pray you to feature 


“THE NEW 


HALVERSON 


DUPLICATOR CABINETS 


finer quality 
and 
workmanship 


ATTRACTS 


comparison 
with others 


PROVES 


more for 
the money 


SELLS 


MODEL 62-DD Finest cabinets on the market! 
DOUBLE DooR caBiNer All steel welded construction, 
with left-hand pull-out shelf. smartly streamlined. Engineered 
A age Me. A deep. for maximum rigidity and sound- 
Shipping. weight 60 tbs. Proof, smooth operation. Four 

adjustable glides assure perfect 
leveling on uneven floors. Tops, 
prime grade 18 gauge. Sides, 
back,shelf 20 gauge. Rich Ham- 
merloid Grey (liquid resistant) 
baked enamel finish. Shipped 
completely set up. 

For Ball Bearing Casters (2 
locking) add $7.50 list. 


to help you sell — 
Advertised in 


The OFFICE 


MANAGEMENT 
METHODS 


ORDER NOW Prices slightly higher in 
Mountain and Western States 


HALVERSON SPECIALTY SALES 


1221 W. Chestnut St. Chicago 22, Illinois 
bsidic »f MIM-E-O STENCIL FILES COMPANY 


MODEL 52 STAND 
29" wide, 1912" deep. 
Height adjustable from 
282" to ae 

Shipping weight 45 Ibs. 


List $35 .00. 


FIFTIETH ANNIVERSARY ISSUE 


the new Gu ecutive furniture display room 


2 in Nashville Company we might @ 

well g to the minute < ple of personnel changeg 

Sam Young has taken over the buyers’ desk and A. N. Travis 
$s now working Tside. 

- - “ * 

"“Groceries'’ Tompkins wrote that he just had to attend g 

ewhere else and Ti yet to the regional a 

home maybe 

me news items 


hat ne has Tin 


7 > *> @F 
24 Wilmer Sf 
address. They 
three times the 
snd Mrs. Jog 


3 8 & 


Pestaes Chompin T'Nite 
ie top spot r He stopped 
k-end in Columbus, Ga. on | way back fro 
ays the Coco Supper Club, on U. S. 27 ang 
Drive) serves, without ¢ lou the tinest steak 
: he eve nk a tooth into. From wha 
boys who stop over there st i by all mean 
a try. 
** * * 
r >| + the TO lowit g + +h iIS 
Tommy Parkes, Hugh O'Neal, Jimmy (Forms) Wilson, and 
Tommy (Groceries) Tompkins. 
wing nave evidenfiy been Too Dusy making money 
3 kids and ottas sundry p t th sending if 
: Jackson (Inky Sanford) Lydiard: pb ts (Station Wagon} 
Miller. and | Sotnay (S.P.} Floyd. 
is e the price of lead going down aint no reasom 
tor ever boys. Lets ge it—the news, that ig 





SrH District Notes 


E. J. MITCHELL, CORRESPONDE 
329 BELT AVE., ST. LOUIS 12, MQ 





Little Rock, Ark., was the ne ] 3 tT é conclave 

t travelers, uipped with company or ) wi they hoped 
local dealers would assist them 1 I, Jed were: Ja 

( Melton] O'Wrien of Boorum & Pease Co., Pat Whitesides, man 
facturers’ representative; Barrett Mitchell, Orna Metal Produ 
Company, and “Senator” Bill -jaspegee Eberhard Faber Compan 
nstituting almost a — m for »nvention meeting. | ha 
report on how the ie f e the effo 
were Visi 

* * * : 

yathering 

ng rete 

graduati 


NSOEA gro 
ther secuff 
pportuniti 
BB. you tor 


ps away fra 

y ac € ) | peTore grad 

them on their own industrie 1 their possibilitie# 

ise these graduate Du ey must be approachell 
na Them pert re ry 

+ * * 

ana Mr Mitche vere nable to inclugm 

t 7 ; plans fo 

; e story f that nvention appear this issue 

APPL TANCES. 

e been an inspiring aatne ng e we are alread 

1 to attendina the 55 nvention, just as ye 
the great NSOEA exhibit and nvention at 
Hotel in Chicag r ild be yo 
There you get the - o, tment an 


nutacturer can make 


nventior 


* * * * 


August Krieg, general manager of Jasper Seating Compa 
asper, Ind., manufacturers of Craftsman office and school chal 
t t office April | afte hospitalizeti 
» painful automobile accid He is bat 
nial Krieg spirit of ¢ and acco 


OA — 6/ 





Whe Wolds Mesl Lararious fice Chair 


agon 


TES 


IDENT 
, MO, 


James 


RELAXATOR— POSTURE CHAIR 


the chair that meets the 2 great needs 
of the important men in business . . . 


6/4 





~- the luxury office chair...custom-crafted for work and for rest 








posture comfort 


Perfect posture seating for work .. 















properly contoured back-rest for 
correct support; body contorming 
seat, free from pressure undcr the 
knees; shortened arms permitting 
chair to be drawn close to desk 

tO maintain proper posture while 
in working position; simple 
versatile adjustments to “tailor-fit” 
the chair to the individual for 


ill-day working comfort 


q 
i 
To pr 


relaxation 


. the easy, practical way to 





Now 
enjoy those important minutes of 
rest so essential to the well-being 

of busy executives. Here is the 
deep and restful comfort of genuine 


Air-Foam” construction, coupled 









with the exclusive Relaxato: Retai 

combination of contoured head-rest custo! 

and gentle, reclining action easier 

a revelation in restful comfort a fat » 

sa 

Teady 

Max valuable office possession ever created for top executives recor 

the MILWAUKEE Relaxator-Posture Chair is a custom-crafted maste1 tract 

piece, unsurpassed for distinction and lifetime comfort. Here is a and y' 
superb, self-adjusting posture chair for fatigue free working hours MODEL 53214 UI Mail 
plus exclusive head-rest and proper recline-action for those precious Protec 


. - 4 “> 7] 
minutes of rest so essential for busy executives. These unique dual Ht. of back, adj. from 28 to 30 inches 


the ‘*’ 


advantages are coupled with a quality of luxury construction found Depth of seat. 1714 inches 

. : - 
only in custom-built chairs. The seat, back, head-rest and arm-rests are Width between arms 903/, inches $143.5 
cushioned with molded, “breathing” Air-Foam. The aerated, cellulai Code Word. SUPREMAC) as ren 


formation of this extraordinary material allows the chair to mold 
itself firmly to the contours of the body, so that every working and 
resting position is supremely comfortable. Frem every viewpoint 
beauty, posture comfort, relaxation, quality the purchase of a 
MILWAUKEE Relaxator-Posture Chair is a gilt-edge investment in 
lifetime, fatigue-free, healthful, personal comfort 





- a 


THE MILWAUKEE CHAIR COMPANY ; 


Milwaukee, Wisconsin 


COPYRIGHT 1954. MILWAUKEE HAIR MPA! 
PRINTED IN U.S A 


Makers of Fine Office Chairs for Over Half a Centuly 
0A — 








est 


\NY 


ntury 





easier than they ever believed possible 








We'll pay you *500 RENT 


for 3 sq. ft. of 
display space 
on your floor 
for two weeks! 


This new Protectall display is so unique and arresting 
that it actually sells safes for you . . . right off the floor! 


7 * * * * 


To prove it, we'll pay you rent for the space it takes. 
Just order a Protectall ‘‘Challenger,”’ ‘‘Treasurer,” or 
“Gibraltar’’ Safe. Deduct $5.00 from regular whole- 
sale price for rent. You get the display, FREE! Hurry! 
Offer Limited! 


Why are we so confident? Simply because it works! 
Retailers who’ve put this Protectall display out where 
it are moving safes faster and 
and taking 


customers can see 


afat 40% profit on each one! 


W's a real opportunity! National publicity has al- 
ready convinced your customers of the need for 
record protection. Show them America’s most at- 
tractive and lowest-priced ‘‘C’’ Label Record Safes, 
and you’re in the number one spot for sales! Hurry! 
Mail coupon with your order for one of these 3 
Protectall Safes, today: the “Challenger” @ $110, 
the “Treasurer”? @ $101.50, or the ‘Gibraltar’? @ 
$143.50. Deduct $5.00 from the dealer price, listed, 


as rent for your display space !* 


*(Only one rental deduction allowed per retailer) : 





One of the largest-selling “C" Label Safes in the world. The “Challenger,” 
like all Protectall Safes, is modern, streamlined, built to give maximum 


usable space. Bears Underwriters’ Laboratories, Inc. ‘“C”’ Label, certify- 


ing fire-resistance up to 1700° F. for one full hour. Has precision-made 
combination lock, concealed casters. Bankers Gray, Office Green or 
Persian Black. Over-all size: 31” high x 19” wide x 24” deep. 


HURRY! MAIL COUPON, NOW! OFFER LIMITED! 





! 
| PROTECTALL SAFE CORP, 
| DEPT. 926F, HAMILTON, OHIO 
| 0 Here is my order for one [7] “Challenger” Safe @ $110, [) ““Treasurer” Safe @ 
/ J $101.50, [] “Gibraltar” Safe @ $143.50, and display,* minus $5.00 for rental 
, | of my floor space. *(F. O. B. Shipping Point 
mat j f ] Soe — 7 free catalog and full details about the profits I can make selling 
tC rotectall Sates 
| 
§ MABID sok ba te ont <0 cauas as bceey mae Set ee eat ts ree 
Protectall Safes POR ETAG HA ion sn cpsteasantsoissesin cena 
Ld O /, ° 5 AR, Fe iil iis ok tc cc donde 
H 7 | 
| cITy ee ZONF STATE. 
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plish 
slim | 
Ed 
Mi 
The makers of 
Anderson-Hickey products 
. with over a score of = 
years of cabinet building ae 
experience. This W. 
achievement of high ch 
quality is reflected 
in every Anderson-Hickey 
product. ai 
DISTRIBUTORS OF: of Ne 
jratre 
Steel filing, storage and 
general purpose cabinets wi 
Earl 
* . & wee 
six quality | :.:: 
e er is 
——| lines 
OVER 100 a 
ees VARIOUS ath 
: MODELS ese 
-? = | AND SIZES zs 
ti 
-— = = od Sia 
m ' 
1900 Line R-Lele dee Si iy iele me SET 1700 Line ir leleme Sir) for a 
ob, M 
Full-Suspension Full-Suspension Non-Suspension Full-Suspension Non-Suspension 
Thumb Latch 28 inches 28 inches 26/2 inches 26/2 inches : 
28 inches deep deep deep deep Adri 
deep early f 
WRITE FOR COMPLETE CATALOG Chu 
AND INFORMATION TODAY Play in 
e “The 
to lear 
Anderson-Hickey Co., Inc. 
Three 
P. O. BOX 8006 Roll 
915 CHEROKEE AVE. * NASHVILLE 7, TENN. 6009 ine in 
the mz 
PHONE 2-0473 Storage-Cabinets and E 
78 inches high the on 
18 & 24 inches manag 
deep took o 
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olis men of half his young years—and is he 
m and k out, ladies! 

* . * > > 
eral manager, and Ralph F. Schneider, 


Edward J. Beckmar ” 
sie jiana Chair Company, passed away the 
’ y 


Mr kma een ill and away from business for many 
3s enroute to the operating room in loca 

expired. We extend our sincere sym- 

nd families of both of these fine gentlemen 





10OtH District Notes 


EDWARD L. ROBINSON, CORRESPONDENT 
4272 KING ST., DENVER, COLO. 





Frank B. Creer John Eldredge, Utah Idaho School Supply 


a week attending a session with 
* 7 * * oe 


W. F. Scarboro gn Weber Costello C 
; , recently We 


ompany, spent a week 
tried to attend the Friday 


* * * > * 


m Art Carlson, Chas. R. Barry and Art 
t me | hope to see everyone at the 


* * * * * 


Warren Cobean of Cobeans 
r the governorship 
mind he wa 


Jelegqate-at-large from New Mex 


vWVarren could make up Nis 


* * * * * 


ind that Gus Lipp wa 
is just around the 
stch a few and feel better. 


ver T hing sea r 


* * * > * 


Earle Zuhlke n Manufacturing Company recently spent 
» week th the new man, Rowlan F. Mackay, who 
r vered by Frazier Talcott. Fra 


. +} f 
} wit rne npany 


* 7. * 7 * 


ter that the k family has increased 
s with Eberhard Faber and former 
Travelers. Congratulations, Dan and 


Q 
; 


. * . * 7 


O.5 tt fO 3den, Utah, has moved to a new 
ation, 361 244 was busy with shirt sleeves rolled up and 
moving tock e visited him. 

* * * > * 
O. W. Pechmar ng down at the Denver Stationery Co. 
for a few Jay. Glad to see you back again on the 
dD, Mr. | pe you continue to improve. 
* * * * 
Adrian Pembroke t president of NSOEA, was back East the 
arly part of A Jir everal assoc n meetings. 


* * * * * 


ndrick Bellamy, Denver, is busy putting 


Chuck Kendrick 
yet golf clubs. Chuck's slogan is “More 


away 

* * . > * 

The only riva the man who knows, is the one who is willing 
to learn 





Three Brothers Operate Company 

Rollosson s UOfnce Supply Company, 626 Ryan St., Lake 
Charles, La., has been purchased and now is operating under 
the management of the MacDonald brothers—David, Lamar 
and Everett store was the first and for many years 
the only office s y business in the city. David MacDonald 
managed the 1 a number of years before the brothers 


took over 
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For faster turnover... bigger profits . . . sell 


Veto Ghampion 


AMERICA’S FINEST 
LOW COST 
ADDING MACHINE 
















Precision-Built 
by Victor, World's Largest 
Exclusive Manufacturer 


of Adding Machines a 


10-KEY MODEL (7-6-0) 
writes numbers just os 
you read them, totals 7 
columns 


FULL-KEYBOARD MODEL 
em au 
tomatically, totals 7 col- 
vmns 


9-column-capacity Champions available at slightly higher cost. 


6 REASONS WHY IT’S EASY TO SELL THE CHAMPION 


1. Easy to use — simplified key 
arrangement, natural-angle “‘feather- 
touch”’ keys. 


2. Easy to carry — lightweight, 
compact. Carrying case available. 

3. Modern design—attractive in any 
office, store or home. 


4. Low price — Compare! Champion 
can’t be beat for value! Built to last 
for years! 

5. Quiet — fewer moving parts, no 
“hammering” type to make a clatter. 


6. Choice of keyboard —both 10- 
key and full-keyboard models. 


VICTOR ADDING MACHINE CO., CHICAGO 18, ILL. 


In Canada: McCaskey Systems Limited, Galt, Ontario 


EE, SPS APE SP CO OOOO BDO OVSDSISOOSSS - 
| 
| Victor Adding Machine Co., Chicago 18, Dept. OA-654 ! 

Send details on how I can become a Victor Cham- ; 
pion dealer. ! 
| 
! 
Name 
! 
Address__ 
! 
State 7 
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aCe —" MANUFACTURING CORP. 


[ you can 
or lal @ela) 








Cal 


UALITY 





CARBON PAPERS 


If your business is profits, make it 
your business to find out how 
Codo’s High Quality Carbons, Rib- 
bons, and Hec tograph Supplies win 
new customers and hold old ones! 


AS A CODO DEALER 
»+-you are served by an efficient 
organization 
~»- you benefit from a 32-page, 
highly informative GUIDE BOOK 
»+-you can offer your customers 
Codo’s exclusive Carbon “Gripper” 
and 
- «you have many “Dealer Helps” 
to assist you in building volume 
sales. Write NOW for information. 


Factory: Coraopolis, Pa. 


40 E. 40th St. 401 Wood St. 564 W. Monroe St. 


New York 16, N. Y. © pittsburgh 22, Pa. Chicago 6, 
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StH District Notes 


ROBERT W. LAMSON, CORRESPONDENT 
89 N. 26TH ST., NEWARK, OHI0 





$<, 


Travelers and dealers should note these dates for the famous 
Fifth District golf parties coming up! 


Cincinnati Stationers and Queen City Travelers Golf Party 
and Dinner — golf, cards, swimming 
Tuesday, June 8, Renwood Country Club 
Bring your boss or a friend—room for a 
* * ¢ =a 


Cleveland Fifth District Travelers Club Golf Party. 
Sleepy Hollow Country Club, Brecksville, Ohio. June 17..., 


All Travelers are welcome to join for golf and dinner. 
* * * * . 
Moter bes Fifth District Travelers Club Golf Party. 
Glen | ; Club, Detroit, Mich., July 21. 
A tradit vat dealer-traveler : ftball game, golf, dinner, and 


dancing to the Fenby-Carr Ae wear Ladies welcomed. 


Plan to attend these grand outings, one and all. 











The Gene Grenon's, he of Leonard's Office Equipment and Sup. 
ply Company of Detroit, and Lieut. Governor of Fifth Distrie 
NSOEA, announce the arrival of a girl April 19. Everybody wa; 


pulling for a cigar at the Regional. Congrats! 


For the John Ulmschneider's of Canton, Ohio on April 14, 
Junior! John Sr. is with Tri-City Office Supply Company, and we 


congratulate them on their first new member. 


The Hearlihys of Springfield, Ohio had boy and girl twins! Man 
and Tom are daughter and son-in-law of Mrs. Clara Garrigan ¢ 
Garrigan’s Typewriter and Office Equipment Company. Tom op 
erates the service department, and Mary worked there prior t 
her marriage. They have one other child. 


* * > * +f 
Peerless Office Supply Company of Columbus, Ohio have moved 
to a new location at 971 West Broad St. Ben Rehmar, owner and 
operator, has acquired considerably more space which indicates: 
healthy progress. 
* . * a 
Ken Boyer, big chief of the Newell B. Newton Company ¢ 
Toledo was the director general of the Spring Ceremonial conducted 
by the Shrine Directors Assn. of North America in Cincinnat 
March 31, and from reports, did a terrific job 





Roberts and Stewart Team Up 


Roberts Numbering Machine Company 700 Jamaica Ave 
Brooklyn, N.Y., has announced, through D. E. Loushg 
president, the appointment of R. A. Stewart and Company 
Inc., 80 Duane St., New York, as exclusive distributor ff 
Roberts numbering machines—both hand and typographic- 
effective April 1. 

Roberts has been a leading manufacturer of precisiot 
made numbering devices since 1889 and R. A. Stewart! 
Company, w ith its national coverage, have had more than: 
hundred years’ experience in servicing stationery fields. 





Florida Firm Gets New Ownership 


Two former employes of International Business Machine 
Corporation, New York City, have bought controlling inte 
est in a St. Petersburg stationery firm and have moved ther 
to take active control of the management. They are E. 6 
Slothus and W. F. Reese. 

The firm is Pinellas Printing & Stationery Company, Ine. 
262 Central Ave. Mr. Reese has assumed the presidency af 
Mr. Slothus the vice-presidency. Other officers of the cot 
poration are George K. Kickliter, secretary, and Harry § 
Randall, manager of the stationery department. Mr Rat 
dall was a former co-owner.—BP 


® Copr. 19 
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JUST IN TIME TO HELP YOU 


CELEBRATE YOUR DOr YEAR! 





® Copr. 1984 by The Parker Pen Oo. 
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newest baby 


Parkers 


Sa a 2 2 ee a ee ee ee i ee a ee a ee a ee a ee a a ee ee 2 2 eo 





... the ball point 





You’ve been around for the christen- 
ing of most of our youngsters. You’ve 
had a big part in their bringing up, 
too, helped them make their way to 
the top, watched them succeed 
throughout the world. Duofold, 
Vacumatic—they’re retired now, of 
course—but you remember them 
well. Ever-youthful “51” and brother 





“21” are in their prime today. 

And now comes infant Jotter, as 
lively a young’un as we’ve ever seen 
and sturdy Parker stock to the core. 
It’s everything a ball point pen should 
be, but never has been till now. Par- 
ker’s new Jotter ball point has all the 
makings of a favorite nephew to his 
uncle in the office appliance trade. 


*ekreekreeeteerek eeeetreeeee#e#ee*e#e#e_eeeeewy ee. © 2 


THE PARKER PEN COMPANY 


Janesville, Wisconsin, and throughout the world 
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MAKES THE DIFFERENCE! —|/: 


TEMPO TODAY OFFERS YOU THE MOST COMPLETE LINE and P 















OF STENCIL DUPLICATING EQUIPMENT AND SUPPLIES Seve 
Frickso 
sentinc 
fami! 
as h 
eve 
Tomr 

T " ; " _ 
empo_ Imperia 4 
King of High-Speed, We 

° ° ana a 
Heavy-Production Duplicators attack. 
0 Way 

$895.00 inow fc 

Bob 








geha dual-cylinder 


@ FOUR GREAT MODELS &. The \ 
@ ELECTRIC AND HAND Tra 
@ PRICES START AT $199. Dan 


A DUPLICATOR—A STENCIL AND AN INK FOR EVERY 





CHURCH, SCHOOL, ORGANIZATION AND BUSINESS OFFICE ot? 
Herted in 

WRITE TODAY FOR FULL INFORMATION aly 

ng and S 

MILO HARDING COMPANY fre 

Main Office hey 

SAN FRANCISCO 5 LOS ANGELES 15 PITTSBURGH 22 Ba deli 

141 New Montgomery St. 432 W. Pico Boulevard 317 Third Avenue Rouously 

Our co, 

O service 





"OUT \ 
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11tH District Notes That 


KEN DICKENSHEET, CORRESPONDENT 


1020 Y ST., VANCOUVER, WASH. iW (} { 








rtland, Ore., has sold out their office 

supt nd 7 nd in the future will handle only printing 
and lithog Ed Johnson, who did the buying in supplies, ha 
~ it now is the manager of the H. S. Crocker 
f Clai Hill and Fred Fritz joined Kilhams Stationery 


rtland. 


hanges in the district recently. Erling 


frickson resig eaffer Pen Company and now is repre 
ting the A syle Company in the Yakima area. Hi 
after school is out. We'll miss Erling 


the annual Christmas and Picnic 


* * > > 7 





Tommy Haines n the Phillips Office Supply Company 
la r \ " 
fe P . { J 4 Oreaon City where he now works 
Bob Igoe n City Printing and Stationery Com 
y y 


— | 


Wayne (MMM) Davis, who works the Port 


Bi Gove, wa ecently hospitalized with a heart 
+ nn A yne yet ba k r } feet soon. N he 
' nd hin me order rt the best tonic 














Bob ; McColloch, George (EbFaber) Simmons, Earl 
speed) Howe Charley (W-J) Nunn were all working the 
Datla nd ' t of April. Looks like they had a quorum & 
Bob xford Davis took off via the U.P. for Chicago 
Bnd + NOFA M 5. Bob has the Milwaukee Chair line | (Tell 
Row and t t k and see what he is selling. If you 
ink that t it used to kt haven't en Da 
ferrying ar nd fr tore 
* > * > * 
We ha to be opened in the wide open space 
of Wy r Office Supply and Equipment Company, 
4 Sout } . Wy plans ft per p between May 
HB and ver the f wing inties in western 
Wyoming Horn, Fremont, Hot Springs, Lincoln, Park, 


Sweety ter Tetor Uinta and Washakie. Ed Brown, 
former mt r Put shina Company n Casper, is the 


mies manag enterprise 

* * * > * 
The West kstore A ation held its 27th annual 
Meeting at April 10 and a goodly number of Ore- 


test Tra Je the w. | ran across Willis Clark, 
arley Evans, Jim Montgomery, Herb Morgan, Bob Reid, Marshall 
iley and O. K. Williams. |It was a good meeting and we enjoyed 


Border 


As y ! the 50th anniversary for NSOEA and 


* * * 7 . 


igh 











B the OF! s NCES MAGAZINE. It seems like a good 
et slut 1 time stationery people out here 
Mitenth \ Hoan man whe heave sutsie &: tole 
Bf 4s 
: Harry Berry si } pplies in Everett, Ma 
8. H ; ; Ward ¢ sny, Boston, D. A. 
: aha K Ty John WwW. Grahan Sp kane, The 
caoowe met nas ny rwin F + nm ir -+! ! 
oy : Phond i Anon Le 1 Port _ 4 oe Try PAX Hecto Ink Cleansing Cream for yourself 
’ aia aa snl genoa Bo and you'll be sure that it’s different in so many ways. 
The frosty fresh feel is so different, the luscious 
ae — a — smoothness that feels so good on your skin. The 
fvenry Jordan | PaO with the Farnham Print WS faint, faint fragrance and the FAST, FAST action 
a 1 January 1908. He moved to Port \S that whisks off every bit of Hecto ink and carbon 
SS 


Kilhams Stationery and Printing Com 


nams stain and leaves your hands so clean, so soft and so 
ned Kubli-Howe where he has beer 


: smooth. Send for a free sample on your letterhead 
and see for yourself how really different PAX is. 


Yj; 
Yj 
Y 


M. A. Stone y and Printing in Portland is one \ 
: son. Stone started th Kilham ‘N , , 
ad teas Ween with Gade idles Ge \ mun O/ Course... it contains LANOLIN 


LOOK for the PAX ROOSTER for it's your assurance of a Superior Product 


. r th nea three aentlemer on their length 
- we G. H. PACKWOOD MFG. CO. 
OUT WHERE THE HANDCLASP IS A -LITTLE STRONGER" 1546 TOWER GROVE AVE. + ST.LOUIS 10, MO. 
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UNSIGHTLY MARS, 
DENTS AND SPLINTERS 


now 


0D 


fliminated! 


ON THE MODERN WOOD DESK 
by the use of 


ENSIWOO 


Pat. No. 2,488,301 
DENSIFIED WOOD 
FURNITURE COMPONENTS 


“DENSIWOOD”* KNEE-SPACE CENTER POSTS 
are being currently featured on many of the 
“BETTER MAKES” of Wood Office Desks today. 


MAKE SURE THAT THE DESKS YOU BUY ARE SO EQUIPPED. 


“Providing the durability of Steel . 
. to the Warmth and Beauty of Wood” 


The tendency to mar, dent and splinter is an inherent characteristic 
of wood. Now a revolutionary new process, resulting in densified 
(or hardened) components called ‘/DensiwooD’’* 
lem. Identify this feature by making sure that our ‘trade-mark’ 
and patent number appears on the inside face of all components 
thus manufactured. We will gladly furnish you with the names of 
the Manufacturers who are featuring ‘““DensiwooD’’* on their desks. 


INSIST ON THE BEST—DEMAND ‘’DENSIWOOD’’* 
*TRADE MARK—REG. U.S. PAT. OFF. 


A PRODUCT OF 


LUNDSTROM LABORATORIES, INC. 


P. O. BOX 750 HERKIMER, NEW YORK 
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14th DISTRICT NOTES 


Jack Ellis, Correspondent 
F. S. Webster Co., 20 Second St., San Francisco, Calif. 





hire Country 
tact that our 
olumn in this 
iNg popu 


At our last golf and dinner party, held at the W 
Club, Hollywood, Calif., someone brought out the 
Golden State Travelers Club did not have a news 
very fine publication. The finger was put on me by our y 
ar president, Bob "Waterman" Westover. So here goe 

ee * * * *¢ 


The ust the other day was calling on Bill Knapp, Los 
Angeles Stamp & Stationery Company. Bill informed me he was 
ist getting ready for a three-month tour of Europe and at the 
ame time was celebrating his 50th year in the Stationery business. 
Anyone that knows Bill will have to agree with me when | say 
he does not look a day over 50. Oh to be a stationer. We poor 
peddlers, as Herb "Itchy" Morgan would put it, are ready for the 
trash can at 40. 


writer 


* * * * @ 


Was driving down Spring St. the other late afternoon, and was 
attracted by some one waving his hands in the air and walking in 
front of the executives and sales force of Grimes Stationery. It 
turned out to be no less than Bill "Shaw-Walker™ Martin. Had not 
"Wild Bill for about 15 years, but he is the same as always 
trouper. 


een 


and a real 
e ¢ + Ga 


Inside information: Joe "Litning” Davis has a son five years old 


as solid as a rock. Joe 


named Kippy who weighs 70 pounds and is 
(1969). I'll go 


says he will be All-American center at Harvard 
along with that. 
e 6 6 Sa 


Seen in the Biltmore coffee shop: Hank "Dog Face” Lyles and 


Geo. "Silent" Morgan fighting for the check. Ha. Also in a far 
corner our popular governor of this district, Walter McNiven, 
Peter Masterson and one of Peter's bosses, Mr. Chamberlain 
(Celudex). 


* * * * # 


Gov. McNiven was seen counting 25 fish he had landed in two 
hours of fishing off the Long Beach Pier, and this his first try in 
21 years. Let us in on your secret, Mac. 

* * * # ¢ 


W. Hagedorn (please don't ask me his first name) and wife 
both of Westwood Office Supply, were seen at the fashionable 
Beverly-Wilshire brunch and fashion show. Hope y got the 
itfit you wanted, Harriet. 
eet €F8 
Take note you 49ers, we too, have an abundance of talent in our 
boy Roy (Amer. Crayon) Baughman, and hope we can send Roy 
to your next party. We really enjoyed the band you sent us for 
our party at the Wilshire Country Club. All four of the boys have 


real talent. 


. * °° te 


If anyone has a book on “How te Play Gin Rummy," please send 
t to Rus Davis, Alhambra Office Supply. 
ee 6 68 
Art Weaver, retired manager of J. K. Gill, Portland, Ore., was 
down this way for a couple of weeks visiting lots of his old friends. 
Art looks wonderful. 
eee 62 
What Viper hid Tommy Thomas’ coat and hat just as he was 
checking out of the hotel at Phoenix? 
ees ¢ 8 


Ran into Marilyn Monroe yesterday and she was telling me 


sorry to cut it short, here comes my wife 
* 7 * #f 


Let's not forget the Golden Rule 
Miller Stresses Mail Promotion 

Keeping its sights trained on future sales, the Mille 
Desk and Safe Company, Los Angeles, is proceeding with 
a 12-months’ direct mail program. 

“This type of advertising already has produced immediate 
results,” said Leo Miller, general manager. 

Color plays a big part in many of the Miller-produced 
mailing pieces. The program is directed at 7000 Mille 
clients and to an additional 10,000 industrial and com 
mercial firms in the southern California area. 


OA — 6/54 


Lifet 





Tubs 


Engin 


Seng swi 
Double r 
easy rolli 
Tubular 
Wear-pro 





R 


J 





GS 35F GE! 
6 35 but 


PR 


lelephoi 


0A~6/ 





ent 
aif 


Ailler 


with 
diate 


luced 
Aller 
com 


6/54 





Revolutionary VENTILATED swivel Chairs 


The World’s Finest Swivel Chairs 


lifetime Quality Lower Maintenance Unmatched Comfort 





} / 
| i 4 ay | {} 
-, ss» . yaa —~ 
J ~ 4 / Y 
SS 25 STENOGRAPHIC SWIVEL CS 30 CLERICAL SWIVEL GS 35 GENERAL OFFICE SWIVEL 
Contour back—Non tilt Swivel Seat Tilting Swivel Seat. Tilting Swivel Seat. 
18” wide 17" deep 18” wide 17” deep 192" wide and 18” deep 
Tubular Base 24” span $24.95 Tubular Base 24” span $27.95 Tubular Base 26” span $29.95 
Engineered for life time wear Unequaled Comfort: 


Seng swivel and tilt mechanism, Never squeak Nylon bearings. 

Double row ball bearing hooded casters. Two inch caster wheels for 
easy rolling, have oilless bearings. F E ; 
Tubular steel frame is Satin Chrome and scuff proof. Top executives using these chairs acclaim them 
Wear-proof Saran webbing—washable—removable. The Most Comfortable Swivel Chairs 


Resilient plastic webbing gives cushioned comfort without springs or pad- 
ding, plus air conditioned ventilation lacking in all other swivel chairs. 





J — 
63 35F GENERAL OFFICE SWIVEL same as ES 45 EXECUTIVE SWIVEL Tilting Swivel ES 45F EXECUTIVE SWIVEL same as ES 45 
&$ 35 but with fibreglass bese 26” span. Seat. 1912" wide 18” deep. but with fibreglass base 26” . 


$34.95 Tubular Base 26” span. $39.95 $44.95 


These chairs are available in beautiful, scuff proof Satin Chrome, to match trim on modern desks and 
office equipment, or chip proof Lacquer finishes on bonderized steel frames. Office furniture colors: Grey, 
Green, Walnut Brown, Bronze Mist. Webbing colors: Lt. Green, Dk. Green, Bronze, Dk. Brown, Persimmon, 
Maize, Black, White, lvory and Grey, or any combinations. 


PRECISION MANUFACTURING CO. 


Ielephone DAvis 8-4254 eee 
DAvis 8-6892 831 Chicago Avenue Evanston, Illinois 
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for these “extra performance” features and MORE 


specify the NEW 







for more 
THUMB INDEX ROOM 
-ENTIRE TRAY LENGTH 


























































































































for more 
EASE OF TRAY REMOVAL 











for more 
PROTECTION TO CARDS 
FROM "THUMBING" 





for more 
POSITIVE LOCKING 
OF FOLLOWER BLOCK 






















































































new design helps CUT CLERICAL COSTS 


Yes, its design innovations and greater structural strength will help you 
to cut clerical costs - - improve office performance. And you get 
style leadership, too. The result of Peerless engineering progress. 


Your Peerless Dealer has all the facts - - a part of his 







service to help you with a// of your office equipment problems. 


Call your nearest Peerless Dealer, or write direct. 


PEERLESS 


STEEL EQUIPMENT CO. 


6660 Hasbrook Ave., Philadelphia 11, Pa. 
New York « Chicago « Dallas « Los Angeles 
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Stage Business Show .. . 
Miss Jackie Blanchard, queen; 


president Los Ange 


7th annual Southern 


Miss Jackie Blanchard added g/ 


ge A. Feichtman 


Ge or 


Mayor Norris Poulson 


Sam Workman 


HEARD IN 
ERN CALIFORNIA 


by J. EDWARD TUFFT, 
2012 Huntington Dr., S. Pasadena, Calif. 


California B ess Show, four-day 
n Los Ang April 20-23, drew 
nh peop = t was held under the 
Chapt f the National Associat 
been acclaimed by the officers of 
civic leade s Angeles, as the 
nd s ar held in the city. 
companies ths and the ma 


TOP—R. G. Chollar, National Cash 
G. A. Feichtman, 
sles Chapter NACA; Don Allen, Los Angeles 
The queen cuts the ribbon for opening of the 
California Business Show (bottom view). 


yeneral cn Ww 


ted of Frank A. Lowe, 
(president), Betty Louviere (ex 


~ Leslie Rogers, John B. Farrell, Ken Sime, 
Roy E. bcnppuron 
ear by a proclamation issued by 
Ar gele The week of the Show was 
wy 
how period included 
Allen; oR G. ‘Chollar, vice president 
National Cash Register Company, 
f Workman Service Company. 
t of the exhibitors: Audograph of 
y, Charles Bruning Company, Inc. 
Manif lding Forms, Inc., Com 


Ralp C. Coxhead Corporation 

Di: eh ne Corporation, Diebold 
rated, The Eraqy Register Company 
Company, The General Fireproofing 
iture Company, Gramont Corporation. 
Milo Harding Company, Internationa! 
n, | Anaeles 


Desk Company, The 


SALES WILL BE 
sg Too. 


/ 


Zmperial 


| PRESSBOARD 
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Vem Pt FOLDERS 
















Pressboard Folders are ideal 
for bulky papers and in per- 

manent files which are subjeet 
| to extra hard usage. They are 
furnished in one and two inch 


expansion letter and legal sizes 
plain or metal tab round cor- 
nered. When equipped with Im- 
perial metal tabs they are practically 


indestructible. 
Send for Price-O-log No. 50. 


Imperial [IJethods(o 


i oe ee, Bene 


FOREST PARA, 
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THE NEWLY IMPROVED 


FFANY STANDS 


FOR OFFICE MACHINES 






VED With the open-top design machine noises go 
through the top . . . do not rebound to the op- 


/ 
IC 2 SAFE* . erator... greater efficiency . . . less fatigue. 
8 0 





New fop cups fit prac- 


] tically all machine feet. 












Extra rivets on foot cast- 
? ings . . . add strength to 
base. 





Elongated ends on cross- 
members strengthen frame. 





Stand top is bigger and 
square for greater flexi- 
bility. 









Top channels now attach 
front to back or sideways. 










Larger drop leaves . . . 
14Y," x 183/,” for more 
working area. 













10 larger rounded corner 
braces for extra sturdi- 


ness. al 

















And NOW ...New heavier duty 
TIFFANY 7 Ay ===>" STANDS 


HM 


Larger, square 
top design. 





Huge 16”x20” 
drop leaf. 


Rigid V-type 
cross brace. 


Rollers instead of 
pins on caster 

retracting device 
for easier 
retracting. 





9002 


Titta 


7350 FORSYTH * 
$T. LOUIS 5, MO.® : ole Sal 
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McBee Company, Master Addresse 
Cc Montaomery Compar 


George S 


Cash Register Company, Oczalid vision, Pacif tates Pape 
Supply Company, Inc., Plus Computing Machir Ce ator 
Ltd., Postindex Company, Walter Radel! Compar Recordak Co, 
poration, Remington Rand Inc., Robotyper Company of California 
Schwabacher Frey Company. 

Smart Supply Company, Inc., Southern Calif s Stationer 
Stationers Corporation, Sunset Busine Forms, The Todd Compan 
Inc.. Victor Add nq Machine Company. R HH Webster C mopar 
and Workman Service 


A. J. Wright, president of the Master Addresss mopan 


Minneacr attended the recent tnerr SiiTOrnia Busines 

Show ih Les Anasles. Before camina | Sick hed all 
me Time r San Francisc 

+ ¢ « oa 


Mrs. Douglas Holman, widow ate Holman wh 
was manager of the Los Angele esk Comp 1931 unt 
his death last July, has taken he bands place and is now 


maneger t the business. 
The company is now exhibiting the Bentson Manufacturing Com 
a 


pany's line of steel desks in the new Yucca green and desert sage 
lors as well as the regular gray. The new Cramer posture chai 
ine is also being shown in new rs, notably ir ral-mist green 
The safe department which wa ed a year ago has bee 
reopened because of the demand f n @ Gepartment by c 
tomers, The management report 
.¢« ¢ on 
The Stationers Corporation is showing for the first time a hand 
powered folding machine with automat feed. Known as the 
Fold-O-Matic, it is particularly adapted na fice It cut 
to minutes the job that formerly T xv r the spokesmen for the 


) 


ompany state. Stationers Corporation, 523 S. Spring St., deals 


both off and school furniture 
. «+ ¢ on 
The Griswold & Company exhibit at the recent business show 
presented for the first time the new ''500" serie f Peirce mag 


netic dictation equipment. M. B. Warfield, sale 
that insofar as they have been able to make deliveries this equip 


ment has met with good acceptance. Mr. Warfield wt as held 
is present position with Peirce Dictation Systems in Chicago for 
ome time about to move to | Angeles and beginning July 
will head the Dictation Division Griswold and Company 

> > * . ’ 

The Milo Harding Company, now cated at 432 Pico Blvd 
Los Angeles, is building a new factory and mr ng its nationa 
headquarters to a location on Monterey Pass Road, a street just 
south of Garvey Avenue, the latter street offering easy access te 
downtown Los Angeles. The new business home will give space 
for all operations under one roof and at the same time allow fo 
ample parking space for employees and customers. The head 
quarters will be only 10 minutes by automobile from the Civ 
Center. 

A training room for operator f all type nachines will b 
ncluded in the plans. All department w be expanded. Th 
training program for all factory representative here and the 
building w give better space and facilities for tt work. Lori 
Wilson, sales manager for the mpany, and James Harding, vice 
pre ident. were jointly in charae + the exhibit at the recent bus 
ne how 

‘ce + on 

The Steel Furniture Manufacturing Company Baldwin Pan 
Calif., makers of steel filing equipment for the last 29 years, ant 

nsidered among the top I4 in tt ne ir United State 
at the recent show made fhe first presentat T ifs new sé 
desk ine 

These desks have many new teat C 3 Vv plastic { 
top edging, tour nyion rollers tor each drawer mnitary type oe 
adjustable for height, and new moderr rs. Ed Abramson, ‘8 
tory representative, points out that in the past year the plat 
has beer mpletely modernized 

* * * . ’ 

Tr Sramont Corporation of L Anaeles has ex ve aistribs 


tion in the United States for the Adler Typewriter, a Germ# 


make. Tt distribution include Hawa snd Alaska. OfHicia 
Gramont state that keen interest tn make t typewriter we 
manifested at the recent show. A new electrically operated m 
chine is in the making and will n be n exhibit at the Gramot 
ffices, 2756 Rowena Ave. M. Leishen is president of the company 
What may be considered one of the most complete office pis 


ning services in Southern California is maintained by Souther 
California Stationers, Ebenezer Wallace, chairman. 

The company is prepared to offer from start to finish and w 
ut obliaation, a personalized service and completes suncil o 
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Here’s the new Bambino— 


high speed, low cost, copying machine 
that every office can use profitably... 


The Bambino is the long awaited 
small Ozalid® machine for the office— 
that saves time now spent in retyping 
and hand copying, has innumerable 
applications in every business, will 
soon become standard equipment. 

lhe Bambino copies from anything 
typed, printed, drawn or written on 
translucent paper, fabric or film, up 
to nine inches wide, any length. And 
makes a letter-size sheet copy on 
coated Ozalid paper, fabric or film— 
in less than a minute. Can turn out 
200 copies an hour! At less than two 
cents a copy—lowest cost of any 


copying machine! 


The Bambino does not require 


stencils, plates, ink, or developing 
fluids. Reproduction is chemical and 
instantaneous, inside the machine. 
Electrically operated, it can be used 
by anybody, without special training. 

Priced at $410, the Bambino can 
soon pay for itself in even a small 
office. Sells on demonstration in 
many companies. It can make money 
for your salesmen and you. 

There are some territories still 
open. Phone or write Hunt Bergen, 
80 Ozaway, Johnson City, New York. 

OZALID —A Division of General 
Aniline & Film Corporation... From 
Research to Reality. In Canada, 
Hughes Owens Co., Ltd., Montreal. 








copying machine for the office 
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FLAGSHIP carbon paper has one feature of the greatest im. | ''9** 
portance that makes it different from and superior to all other | ":» % 


ng ec 
types —its revolutionary new metallic back. 





. ‘ nm g Follow 

This development has vast significance for the user . . . and | jushong 

. r . ° concent 

equally great meaning for the dealer. Because of its exclusive, 1, Mark 
he boa: 


patented construction and pigmentized ink formula, FLAG |"(,°32 
SHIP has greater versatility than the kind you may have | '%%* 


expana e 
‘always bought. Markewi 


general 
In the past, each new carbon paper development has} incor 

added numbers to already bulging retail stocks. Here at las} {°° 

is a development which allows you to cut inventory. No more | ** 


overstocking of weights and writes— FLAGSHIP meets the | Stegin 





* Flagship is curl-proof, wet 
net just curl-resistont needs of more people with fewer numbers. ined @ 
. . - “< ee governor 
© Ragship’s metallic back Gone with the overstocks are the “mysteries” of carbon | jj; c 
means extra wear, easier paper merchandising. Here at last is a line that non-technical | 34 "" 
- handling minded people—on either side of the counter—can understand. 
ah tj ‘ , ; ' a | Willian 
i Shichip thakes tharp, Selling the Flagship line is easy—even for new personnel! omg 
.: 2 er ° ° chines 

= oe And Flagship’s distinctive metallic back means more cus | Wash. 
. ° ° ° ° ttoduced 

* Flagship allows smudge- tomer satisfaction and ever-increasing repeat business. For ’ 
less erasures everyone recognizes Flagship’s superior writing, handling and | | % aif 
a re ennedy, 
lasting qualities—and remembers its silvery gleam! th ave. 
sales staf 
Seles Cor 


Have we got something? You bet —and there’s still more 
to the story. We'll be glad to tell it all to you. Make it a point } “sting 


vn versity 
to write today! agton at 

tate atte 
t Federa 
for educ: 
mcome te 


The be 





ypewrite: 
CARBON AND RIBBON MANUFACTURING CORPORATION ore te 
General Offices and Factory: 165 Duane Street, New York 3 |. ;;..° 
Western Office & Warehouse: 3404 So. Main, Los Angeles? J *ck at | 
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sfice layout, office ture, office equipment, lighting, wall colors, 


eather colors and draperies. 


A magnetized { 3 board is used in aiding the customer. 
’ f re all kinds of offices. Trained repre- 
tatives are f this work, presented by Southern Calli 


e name of “The Model Office Center. 





NORTHWEST 


PACIFIC 
by C. M. LITTLEJOHN 


918 Twelfth Ave., N., Seattle 2, Wash. 





ed president of Trick and Murray 


ters of Seattle, Wash., at a recent annual 
bserve its 50th 


George H. Baird 


meeting ot nt y stockholders. The firm will 

anniversary nex This progressive business was established 

n April 1905 by ¢ te O. D. Trick. Other new officers elected 

st the recent ar eeting were Darwin D. Lounsbury, executive 
George W. Anderson, secretary-treasurer, and 


W. Paul Uhimann e the hoard 
* * * * * 


A numbe tice ipply and stationery firms had a 
} nd beaut ful P erce Cc unty Savings & 

A st f ding at 1007 Pacific Ave., Tacoma 

At the re pening there was prideful pointing to 
rating which was in the hands of the 

nent Inc., 102 S. 12th Ave., Tacoma 

e ft t eopold, was furnished by the Stationers 

Pacit fp i the H. D. Baker Co. installed the new 


nd the Victor adding machine 


* * * * * 


44 y ffice equipment and stationery busine 
, is closing these departments t 
ncentrate « ting and lithography. President Arthur 

J. Markewitz decision was made at a meeting 
furniture and stationery are being 
eted the printing functions will be 
sxpanded Jed in 1879 and purchased by Milton 
Markewitz and a 908. Harold S. Strawn continues a 


+ ee 6 
porated re., is the Capital Office Equipment 

y, wit t f $5,000. Incorporators of this office 
pply ent Earl H. Riggs, Glen le Rud and Paul Rocken- 
teller. 

* * * o * 
taging an ela tograph party, the J. K. Gill Company, 

t 5th and Stark, Portland, Ore., enter- 

recently. 

Mrs. Grace Jordan, wife of the Idaho 
ew autobiographical book "Home Below 
3 modern pioneering of herself and hus- 

» Snake River wilderness and lived life 
he hard way. 7 tograph party was televised over KPTV. 

* * * * @ 

factory representative of the Smith- 

J at the H. D. Baker Co. business ma- 

tore at 1015 Pacific Ave., Tacoma, 

machine with its many features was in- 
ewriter From Mars.” 


William 3. Buckland iu 


NV ne 
Wash re 


* * &* & @ 


WYualitying by } le records during the past year, R. P. 
Kennedy, manag: Friden Calculating Agency, 1432 S.W. 


ave rtland , and Hal Thiesen, a member of the agency's 
iff, left town to attend the 4th Annual Friden International 
ales e nvent+ r ; » Fla 


* * * * * 


A Federal income taxes paid by the 
campus of the University of Wash- 

t to that effect has been filed by the 

Federal Court. The petition is based on 

1! law specifying that a corporation organized exclusively 

t educational pur; exempt from payment of corporate 
The boek st Joes a high annual dollar volume on 


pewriter 


owned by the st 


he A ated 


& the ASUW 


hock at a dinne 


supplies, recently has become wholly 
f the big co-educational university. 
of the University of Washington, known 
became sole ownet by acquiring all 
y recently. 
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pont OVERLOOK 
ScledA.. 


» LOOKOVER ATLAS 





ATLAS HAS THEM ALL— 
LARGE AND SMALL 


Filing Systems for Offset 
Plates, Negatives, Stencils 


NOW—Three Jumbo 
Models Available 


A Jumbo— 

52” high, 16” wide, 28” 
deep files 11%” wide 
hangers 

B Jumbo— 

52” high, 18%” wide, 


28” deep files 14” wide 


hangers 


C Jumbo— 
52” high, 22%” wide, 
28” deep files 22” wide 


hangers 


Two drawer cradle sus- 
pension filing cabinets 
and hangers for standard 
and large size plates, 
negatives and stencils. 





THE ATLAS DELUXE MODEi IS ALSO AVAILABLE IN ALL THREE 
WIDTHS — Write for information on the other Atlas models for 


the small, medium and large offset plate and stencil user. 


ATLAS MANUFACTURES A COMPLETE LINE OF 
ATLAS HANGERS FOR ATLAS FILING CABINETS 


SH series—For serrated edge plates (11%", 14”, 22” 
wide hangers) 


PSC series—For plates, stencils, x-rays, etc. (11%, 
14”, 22” wide hangers) 


DNP (Nega-Plate)}—For plates and negatives 
DSH—For standard stencils 
DGR—For foreign heading stencils 


GIH series—For group filing (11%", 14”, 22” wide 
hangers) 











A 
TLAS VERTICAL FILING 


FOR STENCILS, OFFSET PLATES & NEGATIVES, X-RAY, ETC 


Atlas Stencil Files Corp., 16716 Westfield Avenue * Cleveland 10, Ohio 
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CANADIAN NEWS 


Our Industry Across the Borde 
by Special Correspondence 














An attempt to find out why off — t frequently 
behind a rvey being conducted ¢ ront spter National 
> Management A atior Ww e the re ts being obtaings 












are not expected To Cause any immediate r orast ynae in hiring 
JO fF r ; ’ ; ected 
“+ x rrTed 
r imvey July high 
i aving Compe 
MA asse mer = alth , 
3nt well reduce tt tigure t nore reasonable 
proport r Ac parent y ne = a + frequent rea a for je 


employee departing is the prospect of a larger ary elsewhere 

Th findina tempered, howeve by the realization that + 
; or 

3 pationa!l nazard; a 3 f Tice mar Jair exper 






jp the promot sdder penings in the com 


nce anda n e 
— pany ma r come aiong n € } tor f A nm man 


7 ase because tT The individua peratior Y TICE expec 
_ t erve in the role of training ar nds for future xecutives. 

od The NOMA survey also revea ; J can be done abou 

—_ the tact ¢ s+ the argest prox rt r t married womer eaving 

TiC Aa t ? r Tarr y reasons. S ry ; y TTlé ir Dé } ne &8d0 * 

— young women deciding to trade a rthana | K Tor & house 

and + wite spror There are office jobs that can best | One By young 

+ + ~ rin 


* . ” * ¢ | 
A wide range of office equipn t r lisplay tr month f 


| F at the Canadian International Trade Fair ir nt n tact 
every one of the 22 trade 
| 


; : 
Jivided contair a substantia 


os 
al , , 
al Ww a 
- - f products from a nu 
) f countrie 
~] | Canada the leading exhibiting try, ft wed in of 
| | r space by the United Kingdon many, t United § 
a Italy, Belgium, Australia, India and France eca t their f 
=] 
Er nature. r matter what endad-pr 1 4 ny ed aL f 
as 
» A ment displays are proving of specia rerest fT aH 
oj ; 
E Ww } ‘ 
4 











=\ > |e 








jw 











j TO Tne Fair. trade lines being 





A Drand new electric a stina nachine made 


3nd being exhibited by the company Canadiar 








tr TI rthy products being 
yuUTOMAT na emi-automatic nm oT t Tr f ne n 
EQUALS t has a seven-bank tull keyboard, wit ) digit the ar 
ix digit n the revolution counter r 410 ft 
ticularly mple on this machine and it ned with foan 






\ . for quiet peration. 
FILE-A-DEX Also displayed is a portable typew 


and one-third inches high. A Canadian agent ntroducing 
FILING SUPPLIES HELP YOU MEET YOUR CUSTOMERS REQUIRE- ita In make tT adding, calcula } ana | f 
MENTS FOR HIGH QUALITY AT MODERATE COST whicn, if aimed, will set a new trend in the + 
Trage in uci perations as a T payable nd 
ling,’ and "payroll." There t 
ffice supplies on display at the Fa 











INDEX CARDS ALL SIZES AND RULINGS | . ynnual conver 
SINGLE TOP FOLDERS—MANILA—KRAFT—COLORS by the Stationers’ Guild of Canada,.Inc., in Toronto, many @ 
DOUBLE TOP FOLDERS—MANILA—KRAFT—COLORS tens ationery show held it 
PRESSBOARD FOLDERS—METAL TABBED . . 
VERTICAL FILE GUIDES—MANILA PRESSBOARD yee vee sa i 
INDEX FILE GUIDES BRISTOL fiac: ay thaniidineied WAP mada’ anil ctadaaad A schinalll 
CAMBRIC LOOSE LEAF REINFORCEMENTS pplie not expected to chanae Canadian operetions Gta 

company, a spokesman said. Separats perat f the two b 
nesses nsidered likely. 














* *# 


Arthur A. Jackson, j r Canadi 
Bank Note C has been elected president of the ttawa Chap 
National Office Management A He eeds A, D, 
clair. Other officers: Vice-president pre B. Sainthill; secretary 
John Hartnett; treasurer, Francis H. Morrow: dire E. 
pede Bruce H. Butler, J. C. Smith, James E. Tapsell, pie A. 
nd A. D. Sinclair. 














Sold ONLY thru dealers everywhere 



















* e ¢o 














Joseph L. Seitz, president Underwood Ltd., Toronto, hasim 


Crownola Loose Leaf Products, Inc. | »unced the appointment of Henry Smith as special represen 


n charge ot schoo! sales. Mr. Sn merly handled nate 
114-116 Bleecker Street New York 12, N. Y. sccounts for the Royal Typewrite snd brinas to hig aaa 
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NEW DIMENSION 


in colored 


pencils 






» VIVID 
COLORS 


. Pee si es 
ie cle ba 


EBERHAR! 
yeas 








N15 ceeaet@e) Coforama 


absolute smoother coverage... 
color uniformity less shine 
thick, sturdy lead less wax... 


holds point lasts longer 


A QUICK GUIDE TO 


Greater Perfection 


FOR FIGURES, FORMS, CHARTS, GRAPHS \) 


... nothing beots the brilliant, permanent 
color of Colorbrite. High visibility in any 
light! Writes smooth as a black lead pencil! 
26 colors. Colorbrite Leads in ‘see thru’ 
plastic barrels are also available. 

Excellent if you prefer a mechanical pencil. 


MORE AND MORE OF THE QUALITY 
DRAWINGS of talented artists, 
engineers and draftsmen are made 
with Microtomic. Superb 

smoothness! Scientific uniformity! 

18 controlled degrees! 


FOR WRITING, 
DRAWING AND 
PAINTING! The 
miraculous water 
soluble Mongol 
Colored Pencils. 
36 colors, thin, 
strong indelible 
leads. 


FOR THE 

PROFESSIONAL TOUCH, / y FOR QUICK MEMOS, 
artists prefer NUPASTELS. 60 colors that blend A SKETCHES OR 
perfectly. Their sharp corners and flat sides LAYOUTS... select 
are easier to use. Firmer! Stronger! Won’t the extra black, thick 
crumble! Available singly or in boxes of lead Ebony, Writes 
12, 24, 36, 48 and 60 colors. Also in popular smoothly on any 
all-gray assortment. paper. 


PAPER-MATED ERASERS 


This soft, green 

Pink Pearl cleans as 5-sided eraser is 

) it erases. Removes ideal for cleaning 
black pencil marks broad surfaces. 
without roughening Won't crumble! 
paper. Available Eliminates smears! 
in large (101) or Ask for Penta-Kleen! 
medium (100) sizes. 


Exceptional quality. Van Dyke... a soft, pink 


eraser for removing 
both ink or pencil 
marks from paper or 
slip Ruby over your tracing cloth. Available 
pencil tip... in large (6500) and 

6 sharp points, medium (6505) sizes. 


For minute erasures 


firm yet gentle to 


the paper surface. 
Amazing Star Plastic Type 


Cleans drawing boards, Cleaner removes dirt, ink 
tracing cloth, fabric, and grime from typewriter 
even wall paper! keys, office machines, 
Rubkleen . . . won't rubber stamps, etc. No 
crumble or weaken lines. dangerous fumes! Clean, 
Available in two sizes easy to use. Attractive 

(as shown) and in plastic box has a 


nageip--eamana large oblong shape. thousand other uses! 


U.S. PAT. OFF. 


WRITES ON ANY 
SURFACE! Glass, meig, 
plastic, cellophane, evs 
movie film can be 
marked with Marker, 
Paper wrapped (with 
pull string) or mechanic 
pencils. All pope 





FOR CLEAR, PERMANENT MARKS ON 
BLUEPRINTS ... the dependability of Colorbrite 
Print Marking Pencils has won the lasting loyallyd 
draftsmen, architects and engineers. Will markay 
print surface! Six brilliant colors: chrome yellow, 
white, vermilion, scarlet, deep pink, tight green. 





Kneaded Rubber picks@ a 
pastels, black lead or dey 
coal. Ideal on tissue thin 
surfaces. Available in ia 
and medium sizes. Nos! i 
1222 Medium, 1224 4 


y 
Save time and twine with ee 4 
“LY < 
Eberhard Faber Rubber <= 
Bands. Strong, clean, Ss 
dependable. Stretch 

7 times their length. 


KBE RW ARE 
PABER = 











NY 

$, meld 
ine, ever 
be cleo 
arker, 
(with 
echonical 


ular cog 





>rbrite 
loyalty 
nark on) 
ellow, 
yreen. 
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Creators of Fine Products for Every Copying Kequirement 


as 
CURTIS: YOUNG 


coOrRP ORATION 


’ 


NEW, IMPROVED COPY-RIGHT 
COPYHOLDER 


... for 30 years the “Most 
Wanted” typist aid in the 
world ~ 


& 


C-Y MASTER UNITS 
...finest on the market, C-Y 
“SEALFAST” process guar- 
JETLEAF AND OTHER FINE C-Y antees absolute cleanliness 
NON-CURLING CARBON PAPERS 
... the “Finest” made, permanent, 
smudgeproof—with exclusive C-Y 
blue-black ink formula, and the 
“slip-proof” plastic backing 


C-Y CLEANSING CREAM SOAP 
...lanolin formula soothes 
hands, while quickly 
and safely remov- 
ing ink stains 









= C-Y TYPEWRITER 
C-Y DUPLICATING FLUID re oy a 
. formula meets all U.S. govt., fine quality, popular- ... finest 1 water-marked 


and other specifications priced ribbons 


CURTIS - YOUNG CORPORATION Lon 


Copyholders’: — Duplicating Supplies —- Carbons — Ribbons 
110 WEST 18th STREET * _. NEW YORK 11, N. Y. * Cable: CURTYOUNG 
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ESTABLISHED 1887 1 
le. || I~ SS [| hid 
; eta 
THESE NUMBERS = A BIG PLAY — 
“& Py Cigar 
fy) / DI) Fy. 
= Yea with Li eg (fe / Di 
[pew 
Ly); 
py) 





INTER HEIGHT. ‘UNITS 


i 41%" high by 2842 deép ; | igs 
| _DISAPPEARING DOOR UNITS-SNAP-ON “TOPS “PANELLED AND nabhbh i) : 
Ik | SEBEAMENE COUNTER FRONTS-CONTINUOUS: LINOLEUM TOPS} —~“ 


‘puny 


8 -/UPRIGHT UNITS . 58 om 


ct nine 
51%” highxby. 282", deep si nH 
TABULATING — LEDGER-=—TARIFF — BILL 
All\standard and optional units in-all LETTER: and LEGAL | “= 
Fate 


“97. HIGH LINE and COMPANION UNITS -2.7 lb 
























E: Oo. \ 71%” and 31%” high~< BH 
CURTAIN CASES, DOCUMENT FILES; ROLLER SHELVES, LEG 
, BLAWK' ‘and PIGEON HOLE UNITS FoR STATE, COUNTY, MUNE 


2. FIVE DRAWER UNITS - 12 


574" high by 28%” deep -— 
\ LEETER — LEGAL — LEDGER and TARIFF SHEETS 



















Contact Watson for 
hard to get Items! 
> a e - ° 


A FEW VALUABLE DEALER TERRITORIES STILL OPEN 


Write Dept. A-13 
for full information. 














WATSON MANUFACTURING COMPANY, Inc., Jamestown, New York 
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Glyn Wil arr 


Scott; d t R 


nett. 


Cloutier 


Query 


Shea 


T. E. Moore 
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f presider 
Victor M. Knight; 
s F. McDonald 


Telev r 5 w e| ise 
s in different cities, R. C. Ludlow, 


ns, Calgary 


the Flet ner 


* * * * * 


a new ntit 


bein 


n >| 
treal, told fellow-members 


Manaacement A ciat n n 
* * * . * 


sve purchesed « 
t § R. Saunder 
w Forbes D. Allen; 
ecretary-treasurer William 

sand John D, Allen. No change 
f plated, Mr. Knight 


* * > > > 


. Supp Peterbor 

i tual field of office equipment 
3 trade, Cecil Gon- 
: £6: ee 

1 f the Packaging 

ny stationery trade 
Nia F ( May 27 
packag d n author 

ee ees 
Jollar Printing Bureau in Hull, Que.., 
} year, Edmond 


Transfer f the, $5 2 million in 


t a year ft 


ed to take at 


firmed the appointment of Romeo 


snd said that Mr. Query would 


J opinion rr 
aspect t The probiem + 
tance the Restrictive 
last month began to hold public 
pital ar 
* * . * > 
atior Guild Club of Toronto, Frank 
r, Peerle: é srbor & R bbon Co., Ltd., 
ed president of the Toronto Business 
sding business ex n that city. 
Peerless mpany for 18 years and 
dustry in Ontario and Quebec provinces. 
* a7 * * * 
aia rat Diebold Inc. 
and offic ystems products, etc., 
4 ated w fice equipment 
pecializing in the field of record pr 
yl sn H. Popham & Co 
] sation with his tormer 
tributor for Diebold products 
Kiwar ttawa Board { Trade 
+4 f 
* * * = - 
ir Jowntown Toront was re ently 
f ste ceremonie It now becomes 
Jevoted ex vely to the production 
wraps. The Wm. E. Coutts Co. is one 


» firr 


snada. It was estab 


William E. Coutts, wh t 
* *¢ * @ @ 


Jevelooment f the Greater 


Hamilton, Ont., with keen interest 

; $i } sr project takes in 

nsist of tw arge department stores 

tice « Jing, banks, warehouses and 

edical and dental center. Free parking 
) car 


* * * . * 


ynd wood will soon 
B E . A. (Canada) 
f A. Ltd., Stevenage 
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FOR OFFICE - FACTORY - HOME - STUDENTS, ETC. 





PLEASE WRITE FOR 
DEALER DISCOUNTS 
AND CATALOG OF 


MARKWELL MFG. CO. 


200 HUDSON STREET 
NEW YORK 13,N. Y. 


OFFICE SUPPLY 
SPECIALTIES 
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LY) ae 


ONGHORN 


CARBONS... RIBBONS 


fora 


Leaders in 
AMCO's complete 
line of carbons 
folate Mal e)°le)ar 

for the office— 
leaders in sales 


and profits for you! 


bY -Talo Medel MmIlithtideli-te 


AMCO Catalog 


Amc 


AMERICAN CARBON PAPER MFG. CO. 


at Ennis, Texas—Chatham, Virginia 


Warehouses and Offices at Houston, Dallas, New Orleans, 
Birmingnam, St. Louis, Denver, Los Angeles. 
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ed by Kenneth Cubitt, is now in Canada | tat e factor 


Kitchener, Ont. A involved a S. Welder, 
who has been trained in the Stevenage plant and w on the 
sles side tT the isiness Other r Ww errie n Kitchener in. 

» Chris Garner and Jack Pestell, both from England. They will 
ipervise prod ns in the Canadian plant which w nclude the 

Tirty ne tf E avian folding an a } 
. ¢ 8 Gam 

William J. Glendinning, recently appointed genera! sales man. 
ager, Acme Carbon & Ribbon C a. <3 nt now been 
sppointed general manager, it was a ncea ‘ee % Campbell, 
yeneral manager, Burroughs Cort nachine t peration 
He succeed Waiter ® ‘Harmer, recently named general manager 
Mittag & V yer, Park Ridge, N snortne B | Osidiary, 

* * * > : 

McCaskey S Ltd., Galt ppoint 

nt of Theo L. "Sas as genera aL f rT: M FOx has been 

necteaq Tor everal years w m™m The ‘ tor A ote 1 Machine Co. 

Ee cag ana thus brings to the Ca yar npany wealth o 

experience rganization and pr . ine 
ana asn f Ters 

. * * a : 

Windsor Stationers’ Associatior tinuing the ently an 

nced plan of having one meeting each mont t aside as a 
pecial trade educational ses George Basil, Carter's Ink 
Co. of Canada, Ltd., Montreal, d srbons and ribt Some 
0 guests attended the dinner gat! 

* * * * * 

Tw Cent W orth f Ditfere ea ; +i +l, f talk siven by 
George Chisholm, general manaas Eberhard Fat Per Ceo 
Canada, Ltd ront pDetore a t t M Trea Stationer 
Association. An added attraction was the show f a set o 

ored 4¢ istrating the proce } of ceda ats wood 


ased pen 


Stationer ld ot Western Onta met in L } nt., Apr 
28, to 1 Jack Chipman, merchandising manag The Brown 
ther Ltd ronto, detail the nportance t advertising te 
ccesst y put ver products t The ner urket The after 
n ses n teatured a retailer pa j r ent trade 





New Board of Stationers’ Guild of Western Ontario . 

Elected at meeting held in London, Ont., April 28 were: STANDING: Bert 
Boyce, Brantford; Robert Holmes, London; Fred Leaver, Sarnia; new presi- 
dent, Bruce Wright, Kitchener; SEATED: past-president, Dave Brown, Wind- 
sor; secretary, Margaret St. Louis, Windsor; retiring president, Tom Stiles, 
London. 


Stationers’ Guild of Canada, |r eadaquarte nto have 
announced tne ft ‘ wing new membe Ber Sar | ronto 
Weber Coste f Canada, Ltd., 1 t ack yoldsby, Owen 
sound, Ont.; Enterprise Stationer ( )nt 


avid Ka North Bergen, N Seta 
a, 1ad., § to, as ex a Ca They w 
yistribute Tf T W earever f Lanacé 
ainTain x T f nt ; a 
atter 
— 


Abernathy Wins Underwood Award 

Fred M. Abernathy, regional manager for the Underwood 
Corporation New Orleans, has been presented with the 
President's Award for making the highest sales percentage 0 
quota during the last quarter of 1953.—JHR 
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Congratulations, 


Office Appliances, 
for 50 


successful years 





SINCE 1880 


The company with the complete quality 
line and the most valuable franchise 
ROCHESTER 3, N. Y. 
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Send Us Your Customer Mailing List, and 
Ask for Promotion No. 100 DM— 


We Will: 


I. Furnish this 3-Color Card (Illustrated) with 


your name printed at the bottom. 


2. Furnish the Consolidated Pencil 


3. Furnish a Consolidated Pencil Envelope 


Stuffer with your firm name. 


4. Furnish the envelope and address it. 


5. Furnish the First Class Postage— 


Then we will return your list 





N TON — 


ae ee 













LONGER LIFE 
SMOOTHER 
STRONGER 
BONDED 


You be 











LINTON PENCIL CO. 








. LEWISBURG, TENN. 








Your Firm Name and Address will be printed 
where Linton Pencil Co. now shows 





316 FIFTIETH ANNIVERSARY ISSUE OA — 6/54 





custom 
chine j 
applied 


all rent 


OA —. 





—_ 


WT 





bi. 


»/54 











Manufacturers Vacation 


1 
> > 
Schedules 
June 29 to July 19—A y File & Index Kankakee, Ill. The 
; + hand durina this per 1 
| Am} 
July 2 to Ju . d | Meta f } + ine 262 Pa a 
) *, 1 | t made during t 
t Way J + 2 and 
July 2 to July 19 ker Pen C yne e. Wis. The genera 
Trice 3 tor tw k annual vacat 
Frid 2, and resume 
July 3 to July 19 ter Mfa 714 Walnut St 
at from J 
July 5 to July 20 } t ( 22\¢é N & yD rr Ave 
, ’ f 3 will be pped 
} Ww k 1 ¢ 
July 17 to Aug st | smestown Mta. ( rpo., Corry, Pa 
rect period aitr 3h the offices wi 
J andd ed and a crew will be 
TnaT a rders for equipment 


vacation period 








Follows Own Gospel 
Ind., practiced the doctrine it preaches to office equipment clients 
—they completely modernized their offices. Taking an old, dilapi- 
dated river front building they tore it apart, inside and out, and 
came up with the streamlined interior effect above. Individual 
offices are divided by combination chrome trimmed modern oak 
and glass partitic 


The Keller-Crescent Co., Evansville, 


Rental Plan Boosts Sales 


Can’t Lose” deal for the customer is the 
by a large Seattle typewriter company 
id rentals. The firm says it creates good 
will and increases sales of new machines. The E. W. Hall 
Company, Inc., one of Seattle’s oldest and largest office 
machine firms, uses the impressive selling line “30 Days Free 
Rental on Any Make Pertable.” 

The rental arrangement calls for the customer to pay $6 
per month for two months and he then can keep the machine 
at home or office the third month free of charge. If the 
purchase the rented, or any other ma 
1111 Second Ave., the $12 paid may be 
hase price. The purchaser thus escapes 
CML 


A veritable 
rental plan 1c 


for boosting Salt 


ustomer de sire t 
hine in the stor 
applied on the 


1) " 
uli rental charg 
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THE LINE OF 


“MARKING DEVICES” 


AROUND 


—_ THE 


WORLD 





=< 
omy 


X q 
ra ct “Up 


<< 
~ 





— PLUS — 
A NEW ITEM that is in great demand 


by GROCERS-CHAIN STORES-SUPER MARKETS ... 


THE NEW “CROWN HERCULES” 


PRICE MARKING KIT and PRICE MARKERS 


Available in two sizes of type and Four 
different band arrangements. 
a 
FOR FURTHER INFORMATION 
WRITE DEPT. PM 











R. A. STEWART: CO. INC. 


80 DUANE STREET NEW YORK 7, N. Y. 
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and you've found another sale 


fra KOHLHAAS 
VERTICAL SORTER 






...and each Kohlhaas 
sale is an easy sale — 
a fast and profitable sale for you 


You've made some friends and future buyers too... for every 
office manager today is looking for more efficient methods, 
more ways to increase employee comfort and working condi- 
tions. Think about it for a moment—how many offices have 
you visited lately that are still using inefficient methods? 
They're all potential customers for a system of Kohlhaas 
Vertical Sorters. 


KOHLHAAS Fast Selling Features 


All Index Tabs are metal . . . numbers, letters or names 
” eee clean and easy-to-read forever. 

@ Vertical sorting saves up to 90% of space as compared to 
outmoded table or pigeon hole methods. 

@ Operator fatigue is reduced . . . sorting is faster by far. 


@ Lost checks or papers are practically eliminated — sorting 
and filing are private in a Kohlhaas Vertical Sorter. 


Congratulations to OFFICE APPLIANCES 


. on their Fiftieth Anniversary!! We're in our own 
40th year and we'll never catch up .. . but our hope 
for the future is that we'll both continue to serve 
business and industry for many years to come. 





















Export Statistics 


of U.S. office machines, 
equipment and supplies 





Quantity (Dollars) 
Machines Accounting Nondescriptive except 
Machines Accounting Nondescript except 


Punched card New te 456043 
Machines Accounting Descriptive except 

Punched card New 457 878603 
Machines Listing—Adding except Punched card New 2350 466640 
Machines Calculating Non-Listing except Punched 

card New 1548 545265 
Machines Accounting Etc. except Punched card Nes 

New . 135 3278) 
Machines Card. ‘Punching and auxiliary New 124 500532 
Machines Accounting Etc. Used and Rebuilt 516 84963 
Parts for Accounting Etc. Machines 1199794 
Addressing Machines 135 7407! 
Accessories & Parts for Addressing Machines 4279) 
Machines Duplicating Ex Lithographic Offset 333 56719 
Machines Duplicating Lithographic Offset 22 39993 
Parts for Duplicating Machines * 66472 
Cash Registers New 431 185052 
Cash Registers Used Rebuilt 140 17946 
Parts for Cash Registers 202205 
Typewriters Standard New Except Electric 3910 466025 
Typewrtiers Standard Electric except Automatic New 574 153979 
Typewriters Portable New 3166 185690 
Typewriters Used Rebuilt except Automatic 1439 71952 
Typewriters Nes. 65 77074 
Parts & Accessories for Typewriters 488208 
Staplers for Office 41382 68120 
Dictating Machines 602 108987 
Mail Handling Machines & Parts 44386 
Check Handling Machines & Parts 49201 
Office Machines & Parts Nes. 162250 
Mechanical Pencils All Materials (Doz.) 21885 71274 
Mechanical Pencil Parts 11456 
Pencils Ex Mechanical Black Lead (Gr.) 37778 135283 
Pencils Ex Mechanical Nes. (Gr.) 6290 34070 
Pencil Leads 42521 
Crayons 38943 
Fountain Pens Ball Type (Doz.) 66570 156466 
Fountain Pens Ex Bali Type (Doz.) 39872 358161 
Ball Pen Refill ink Cartridaes (Doz.) 64248 79492 
Fountain Pen & Ball Pen Points Nes. 181634 
Fountain Pen Points (Gr.) 5511 61090 
Carbon Steel Pen Points (Gr.) 4750 5952 
Desk Pen Sets 5687 19477 
Ink Writing 80712 
Ink Nes. 236079 
Carbon Paper (Lb.) 82755 96499 
Ribbons Cloth Inked Office Machines 32690 
Office Supplies Nes 219264 


(Nes.—Not elsewhere specified) 


Figures for January, 1954, Released in April, 1954, 
by the U. S. Department of Commerce 


(A breakdown by countries is available from the Foreign 
Trade Division of the Bureau of the Census, United States De- 
partment of Commerce, Washington 25, D. C. 





See Son Celebrate Ist Mass 

A long cherished dream of Mr. and Mrs. Clarence M. 
Sullivan became a reality Sunday, May 16 when they at 
tended the first Solemn High Mass celebrated by their son, 
the Rev. John De Haye Suflivan. The young priest, ordained 
in Joliet, Ill., May 1, conducted services at the church of St. 
Petronille, Glen Ellyn. The senior Sullivan formerly was 
advertising manager for Wilson Jones and at present is post- 
master of Glen Ellyn. 








School Days . . . Members of the dealer sales division of Rem- 
ington Rand Inc., look “pretty” for the photographer after at- 
tendance at the firm’s sales training school. The banquet was 
held recently in the Hotel Burlington, Washington, D. C. 
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: EVERYONES TALKING ABOUT : 
: SHEAFFER'S NEW SNORKEL PEN! 


The tremendous counter call for Sheaffer's Snorkel Pen is tribute 

to the quality of the product. . . and to the force of the advertis- 

ing pressure which presents it to the public. Week after week, 

Ww ; millions get “‘living room demonstrations” with the Jackie 

orld’s 

ONLY Gleason TV show. Magazines and newspapers pound home the 

"= va story graphically, effectively. No pen has ever had so much ad- 

no-dunk vertising impact. And no other pen has ever received such an 
pen overwhelming reception from your customers! 


pes SHEAFFER'S 


W. A. Sheaffer Pen Company, Fort Madison, lowa « In Canada: Goderich, Ontario - In Australia: Melbourne + In Great Britain: Londen 
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(; x - Remember... 
¥, | 


Like the old-time 
storekeeper who wanted 
to make sure he was 
covering all the bases, 
Arnot PARTITION-ette* and 
OFFICE-ette dealers say to 


their customers: ‘If U don’t 


C it ask 4 itt” 


HERE’S WHYS: These dealers know 


combining the standardized parts of 
couldn’t possibly demonstrate in 
furniture problems the Arnot system 
are, he is sure of satisfying them with 


Arnot equipment! And that’s why dealers a 


furniture who isn‘t also a prospe 

Arnot Partition-ette and Office-ette syste 
and that adaptable — b 

designed for change and changing! 





Interested in an Arnot dealership? For further information, write: 


ARNOT- JAMESTOWN DIVISION , 








eo eenvi AETNA STEEL PRODUCTS CORPORATION & 
+7, M. Reg., Pot. Pending Jamestown, New York sim. 
{ Licensed under DuPont Patent BS es a es . SEI oe ps PR ion 
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A Screw Driver Is All You Need! 





that the possibilities of 
flexible Arnot 


Partition-ettes and Office-ettes are endless, and that they 


their showrooms even a 


small fraction of the various space division and office 


is capable of solving! 


But, once a dealer finds out just what his customer's needs 


modular, adaptable 
re plugging Arnot 


for all it's worth! They know from experience that there’s 
hardly a prospect for office space division and office 


ct for some phase of the 
m! It's that versatile 


ecause it’s modular — 


PRODUCERS OF: The new Arnot 
Partition-ettes; Arnot Functional Office 
Furniture; Hospital and Laboratory 
Equipment; Under-Counter Bank 
Equipment; Aetna Stee! Doors and 
Frames; Kahr Bearings; Boyle Metal 
Office Partitions (Aetnawall). 
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Passed Away 


—_— 





Harry G. Tehan, 


63, vice-president and sales manager of 
the Higgins Ink Company, died April 7 
in St. Michael’s Hospital, Toronto, 
Canada, after being stricken while on 
a business trip. Mr. Tehan lived at 
30 West End Ave., New York City. 


A native of Boston, Mr. Tehan had 
associated with the ink firm for 
30 years. He started his early business 
areer selling outdoor advertising in 
Chic ago. He was connected with Geyer 
the Reed Company before joining Higgins 
in 1924. 
rary member of the National Stationery 
Association, a member of the Society 
tary Engineers and of the Stationers 12:30 


peen 


Boston and later i1 

Publications and 

Ink Company, In 
He Was an he 

& Office | qi 

of American M 


Club of New York City. 

Surviving his widow, Lillian; a daughter, Mrs. Inez 
Ellis; a son, Harry G. Tehan, Jr.; two sisters, Miss Alice 
Tehan and Mrs. Theresa Drohan, and a brother, Walter 
Tehan 


tf - + - 
Walter Paul Nichols, 


63, eastern sale 
Weis Manufactur 


representative of the 
ing Company, Mon- 


roe, Mich., died March 31 in his home 
on Independen Road, Concord, N. H. 


One of the Weis firm’s most highly 
regarded salesmen he had been with 
the company for 30 years. 

Industry organizations to which Mr. 
Nichols belong ed included New Eng- 
land Travelers Club, Boston Stationers, 
Empire State Travelers Club, and the National Stationery 
& Office Equipment Association. 


Surviving a1 





widow, Elise; a daughter, Mrs. Hope 
Erisman of Concord; three grandchildren; three brothers 
ind a sister 


bk kf & + 
Henry Vreeland, 


)1, assistant director of purchases for Remington Rand Inc., 
died April 29 after a heart attack in his office at 315 Fourth 
Ave., New York City. He lived in Short Hills, N. J. 

Mr. Vreeland was graduated from Ryders College and 
Rutgers University. Prior to joining Remington Rand in 
1946, he had been employed in various purchasing capacities 
by Mack Truck, Inc., Wright Aeronautical Corp., and the 
White Motor Cx pany. 

Surviving art 
and a sister, Mrs. I 


s widow, Mrs. May Rudolph Vreeland, 
dward Voelbel. 

tk - - & 
John A. Zellers, 
84, former 


died 


resident of Remington Rand Inc., 


April 30 at his home in New York City of a heart ailment. 
Mr. Zellers een associated with the typewriter busi- 
ness for more t half a century and with the Remington 
Rand firm for 42 years 
Born in Lebanon, Pa., Mr. Zellers attended William 
Jewell College in Liberty, Mo., and began his business career 


isa bank clerk. H 
man for the S1 


ntered the typewriter business as a sales- 
th Premier, Company in Kansas City, Mo., 
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aluminum 
chairs 


CUTTING COSTS 


As a dealer you are primarily in the business of helping 


your customer to keep his office efficient. 


In these days of the “hard sell,” you can help the cus- 
tomer cut his costs by pointing out the long range savings 
which are possible through proper seating. 


Your job is easier with FINE-REST. FINE-REST is more than 
a chair — FINE-REST is a cost-cutting office tool. 


10 oeialion 
AKRON 8B. OHIO 


ALUMINUM SEATING 


i7 $s. 






CHERRY STREET 
AETNA 


Dishibuler Mermoretrrae {°° EXPORT DISTRIBUTO 


SAFE & EQUIPMENT WHOLESALERS, 260 &. FIFTH ST., LADELPH 
EASTERN PA. DISTRIBUTOR _ athelices 








Ji fenalax 


For duplicating graphic material 
such as office forms, drawings, 
etc., with your mimeograph or 
offset duplicator. 


S50 EASY TO OPERATE 


ANYONE CAN DO IT 


FAST—LOW COST 
ELECTRONIC 


NO CHEMICALS 
NO DEVELOPING 
NO POWDERS 


NO HEAT, LIGHT 
FUSS, BOTHER 







Insert original — 
push button 





Carry on other 
work for from 
3 to 6 minutes 





Remove stencil or positive copy 


Substantial savings of time and money are 
effected. Intricate office forms or legal docu- 
ments or complicated engineering drawings, 
from one (single positive copy) to thousands 
(using your office duplicating equipment). 
No proof reading necessary. Write for 


STENAFAX brochure. 


TIMES FACSIMILE 


CORPORATION 
1523 L St., N. W., Washington 6, D. C. 


Biltmore Arcade, 43rd St. and Madison Ave., New York 17,N.Y. 
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in 1904. In 1927, he became vice-president in charge of all 
foreign business for Remington Rand. He became vice- 
president and general manager of the Remington Typewriter 
Division headquarters in 1932 and in 1933 was appointed to 
the position of vice-president and assistant general manager 
of Remington Rand. 


Mr. Zellers was active in more than a score of business, 
civic and social welfare organizations. He was the founder of 
the Sales Executives Club of New York City and served as 
its president for many years. He also headed the New York 
Advertising Club and the New York Board of Trade. 


Surviving are his widow, Mrs. Marie Fleming Zellers; a 


| daughter, Mrs. Dorothy Z. Lucas, and a son, John B. Zellers. 


| 


Fret bf & 


Frank Valleau, 
president of Posting Equipment Corporation, 1026 Niagara 
St., Buffalo, N.Y., died April 26 in that city. He was for- 
merly associated with Cooke & Cobb and Wilson Jones 
Company and had spent more than a quarter of a century in 
the stationery and office equipment industry. 

Surviving are the widow, Helen B., sons Thomas and 
David and daughters Elizabeth and Helen. 

A veteran of World War I he was a holder of the Purple 
Heart. 


rrr & + 


William J. Goodman, 
for more than 50 years actively identified with the office sup- 
ply business in Chicago and most recently as vice-president 
and director of Horder’s, Inc., died on March 1. 

About 1890 Mr. Goodman joined the then leading sta- 
tioner in Chicago, Cameron Amberg & Company, remaining 
until 1907 when he organized the office supply firm of 


| Collins & Goodman. In 1913 he joined Horder’s, Inc., and 


from then until his retirement in 1943 contributed much 
to the growth of that company of which he eventually be- 
came vice-president and director. One of his major respon- 
sibilities was the compilation of Horder’s large annual 
catalog. 


Mr. Goodman had always loved the country around Har- 
vard, IIl., where he had spent some of his boyhood summers, 
so it was with a special pleasure that he gratified a long- 
time desire to live on a farm in that area. He retired in 
1943 and moved to his new home on his farm west of 


| Harvard. 


In later years, Mrs. Goodman’s health began to fail. In 
the fall of 1950, the farm was sold and the Goodmans moved 
to Pasadena, Calif. Mrs. Goodman died in February, 1952, 


| two years before her husband succumbed. 


tk Ft F 


| Stuart U. Higgins, 





| 
| 


| 
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founder and president of the Bank & Office Stationery 
Company, Indianapolis, Ind., died April 15 in St. Vincent's 
Hospital, Indianapolis. Mr. Higgins, 63, was a native of 
Owensboro, Ky. He founded his company in 1921. Through- 
out his life he was active in Knights of Columbus circles. 
He is survived by his widow, Catherine, a son, two daugh- 
ters and a sister. 


bok bt 


Orme Miller, 

owner of Miller’s, a book, office supply and stationery busi- 
ness located at 287 Peachtree St., N-E., in Atlanta, Ga., died 
unexpectedly April 16 at the age of 62. He had suffered a 


| heart attack 10 days earlier. 


A lifelong resident of Atlanta, Mr. Miller was a son of 
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Only CZa%onals new adding machine gives you: 


LVE KEYBOARD 


SAVES UP TO 50% HAND MOTION! Now 
you can add and list without touching a 
motor bar —a great saving of effort for 
operators. No wonder they like it! 
Amounts are added and printed the 
instant they are set on the keyboard—be- 
cause every key is electrified! No more 
“back and forth” motion from keyboard to 
motor bar — because every key is also a 
motor bar. The only completely elec- 
trified Adding Machine! 
National’s “feather-touch” action 
makes it easier than ever to press com- 
binations of keys at one time—more time- 
and-effort-saving! All ciphers print auto- 
matically—-still more effort and time saved! 
At the end of the day operators feel fresher 
—and they have accomplished more with 
less effort. 


al 








Now you can forget 
the motor bar 


plus all these other features— 


1. Automatic Clear Signal. 5. Large answer dials. 
Subtractions in red. 6. Easy-touch Key Action. 


3 Automatic Credit Balance in 7 Full-Visible Keyboard 
* red. " Automatic Ciphers. 


Automatic space-up of = Rugged-Duty Construction, 
tape to tear-off line " Compact size for 
when total prints. desk use. 


Saves up to 50% hand motion 


Contact Dayton Office, Adding Machine Division, 
now, for information about the complete adding machine 
line dealerships still available. 


THE NATIONAL CASH REGISTER COMPANY, varron 9, onr0 


949 OFFICES IN 94 COUNTRIES 
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NU CRAFT of Grand Rapids 


TODAY’S OUTSTANDING LINE OF WOOD OFFICE ACCESSORIES 
Here are some of our Fast-Selling Sectional Numbers. 


Write us also for WASTE BASKETS—UTILITY CABINETS—PHONE STANDS—TABLES—COSTUMERS—LETTER TRAYS 





All in genuine Walnut or White Oak. The above bookcase sections 
are made with an outside dimension of 34/2 in. wide by 11 in., 13 
and 15 in. high, with 111 in. of inside depth back of doors. Can be 
had with either sliding glass or sliding wood doors, or open-fronted. 





NO. 70—GBC Glass-doored BOOKCASE. Made in gen- 

vine walnut and white oak. Size outside 34/2 x 17% Ne. 61%4—End Table. Same wood. 27 x 
x 29 in. high. Size inside 32% x 23% x 1512 in 162 x 22 in. high. 

deep back of doors. One shelf adjustable every 1/2 IMMEDIATE DELIVERY 


in. Two sliding plate glass doors 


Write for Illustrated Catalog of Complete Line and Dealer’s Discounts 


NUCRAFT FURNITURE COMPANY 


1615 EASTERN AVE., S. E. GRAND RAPIDS, MICH. 
—SALES REPRESENTATIVES — 

MR. M. V. FOLLIN... 220 Fairbank Road, Riverside, Illinois. a ree 2919 Rosedale, Houston, Texai 

MR. KENNETH BAKER... 5015 Marine Drive, Chicago, Ill. MR. ROSS R. WEST....... _......115 Front St., San Francisco, Calif. 

MR. ARTHUR R. FREY...............3851 Davenant Ave., Cincinnati, Ohio MR. GEORGE B. WRAY................ 130 West 42nd St., New York, N. ¥. 

Ss © i Se 122 Columbia Drive, Williamsville, N. Y. HOMER C. NIX 3206 Riverside Ave., Jacksonville, fe 
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| the late Jol ler who at the age of 19 founded the 


riginal Miller's Book Store in Atlanta in 1882. 
The de s educated at North Georgia College in 
Dahlonega, ‘ 1 Sewanee Military Academy, Sewanee, 
| Tenn. He rrother, James T. Miller, were trained | 


the family s from their early years. 


Surviving vidow, Melrose Lawrence Miller, sisters, | | / 
Mrs. Minna Miller Hamilton and Mrs. Earle W. Connell of a ways he Db 





Atlanta, Mrs. | nd F. Monsalvatge of Holly Hill, Fla., b ° 
d a brot T. Miller. usiness 
tk f + os 
| Charles E. Beaudry, To remem er 
general mana f Carter Ink of Canada, Ltd., died 
April | in Mont: \ veteran of the Canadian stationery 
business, Mr. Beaudry joined the company in 1926 and was 
appointed gene: manager in 1938. He was 64.—GET 


tk &- + 
Joseph A. Snitzer, 


a member « Philadelphia Stationers Association, died 
Wednesday, Aj |. Funeral services were held the fol- 
lowing Saturda | interment took place at Oakland Ceme- 


tery, Philade 


tr & + 


Henry D. Duff, 

a retired ofh hines distributor, died at his home in 
Toledo, Ohio, A 7 after a long illness. He is survived 
by his wife a ighter. Mr. Duff was 72.—GET. 








Award Cup to Clary’s Detroit Branch 


The Detroit h of the Clary Multiplier Corporation 
| was presented President’s Cup as the company’s out- 
| standing off 1953 at award ceremonies conducted by 
_ | J. W. Stallis general manager of distribution, at the 
— | Veterans Mer Building. 
8 - ; 
in be | The award e annually by Hugh L. Clary, president | 
nted ne company, to the branch with the | 
natlo s tol I Or sales and service. 
W.]. Boylan, Detroit sales manager, Eugene Craig, service 
anager, and the tire branch personnel were on hand ‘to 
pt the gold trophy from Mr. Stallings, who flew East 
rom the San ¢ , Calif., main office for the event. Also | 
ting the winners at the awards’ dinner and dance were 
R. T. Pratt from Newark, N.J., and J. L. Jackson, from | 
San Francisce stern and western regional managers re- 
spectively for tl ng machine and cash register company. 
Detroit g rmanent possession of the 1953 cup by 
turing it out of the 12 months last year, out 
ring the 1 r-up Oakland office and 32 other Clary 


Clemco Desk Assigns Assets 


A bill of sal ned by M. H. Raggio, president of 
ico Desk M facturing Company, Bloomfield, Ind., A quality line of stands and pads featuring 
tly turt sets of the company over to Dean A. all popuar styles and sizes. Calendar 
yenon, trust the benefit of creditors. Mr. Raggio pads are: lithographed—on high-grade bond paper with 
ated that osts and declining business forced the date in red and the monthly calendar in blue. 


' Fast, 2-color lithograph printing enables us to 
give you the best in quality and prompt service. 
@ Write or phone for complete details 


CH. | Business Opportunities “IN CALENDARS THE QUALITY MARK IS STARK” 














DA Role Plemegonee foggy > STARK CALENDARS dcorporated 
—-- Supplies. Manufacturers re requested to sen 100-112 BISSELL ST. + PHONE 35% * JOLIET, ILL. 
OA~— 6/54 FIFTIETH ANNIVERSARY ISSUE 325 


b / 54 


















COLLIER-KEYWORTH CO. 
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COMFORT- 
CONTROLLED 
MOTION 


“Free and easy” is one way to 
describe the feeling Collier-Keyworth Chair 
Controls give through their patented “Equi- 
Balanced” action. An exclusive, outstanding 
Collier-Keyworth feature, it always assures 
smooth-tilting, comfort-controlled motion. 
For all-steel, revolving chair controls. . . 
carefully constructed for long-wearing 
satisfaction . . . ultra modern in design . . 
buy Collier-Keyworth! 
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Pate nts 





es 


(Copies of potents can be obtained from the Commis. 
sioner of Patents, Washington, D. C., for 25 cents each, 
Stamps and personal checks are not accepted.) 


Granted April 6, 1954 

2,674, 183. tence Sheet Feeding Means for Fluid Duplicating Machines 
Carl A. Bergn Melrose, Mass., assignor to Standard Duplicating Ma 
hines Corp. oot Mass. Illustration. 


2,674,185. Printing Roll. John T. Davidson, Dayton, Ot assignor to Thea 
Standard Register Co., Dayton, Ohio 

2,674,228. Stenographic Machine Book and Sheet Holder. ena Edna Lana 
am, Washingtor 

2,674,508. Typewriter Carrier. Bayard E. Richardson, Lara Fla. thus 
tration. 


Granted April 13, 1954 

2,674,940. Multiple Card System. Walter J. Carney, Watertown, Mass, 
2,674,975. Moistener for Sheets Gummed on Both Sides. Theodore Henry 
Krueger, Stratford, Conn., assignor to Better Package: 
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2,675,175 
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Pe 
1s ee 
2.675.961 
2.476.962 
2,674,977. Yieldable Pad for Stamp Pads. Whitney K. Munson, Red Bank 


N,. J. 
2,675,006. Coin Changer. Arnold R. Buchholz 
to Brandt Automatic Cashier Co., Watertown, W 


2,675,007. Coin Sorting Machine. John W. Young, Miami, Fla., and David 
Beall, Hamilton, Ohio. 
2,675,008. Coin Counting Machine. Arnold R. Buchholz and William #, 


Sprenger, Watertown, Wis., assignors to Brandt Automatic Cashier Co, 
Watertown, Wi: 
2,675,009. Hopper Discharge for Coin Counting Machines. Arnold & 


Buchholz, Watertown, assignor to Brandt Automat Cashier Co, 
Watertown, Wis 

2,675,041. Construction of Brief Cases or the Like scob Wagner, Chir 
cago, Ill. 

2,675,043. Billfold Construction. Douglas Broughton, Springfield, Mass. 
assignor to Buxton, Inc., Springfield, Mas 

2,675,062. Chair and Tablet Arm ening | John H arin, Oak Park, 
Ill., assignor Clarin Mfg. Co., Chic 

2,675,077. Dispenser for Pressure Sensitive Tape. Theodore H. Krueger 
Stratford, Conn., assignor to Better Packaase 

2,675,109. Power-Operated Typewriting ond Like Machines. Harry ©. 
Yaeger, West Hartford, Conn., assignor to Underwood rt New York 
8.’ F. 


2,675,110. Jam Release Means for Typewriting Machines. Harry C. Yaeger 
West Hartford, Conn., assignor to Underwood Corp., New York, N, Y. 
2,675,111. Visible Indicator for Concealed Typewriter Margin Stops. £ar 


H. Sargatz, Stamford, Conn., assignor to Remington Rand Inc., New York 
N. Y. 

2,675,112. Case-Shift Mechanism for Typewriters and Like Machines. Wil 
liam F. Helmond, Clinton, Conn., assignor to Underwood Corp., New# 
York, N. Y. 


2,675,113. Carbon Sheet Truck for Manifolding Typewriters. Charles 5 
Beiderbecke, Poughkeepsie, and Leon E. Palmer, Wappingers Falls, N. ': 
assignors to International Business Machines Corp., New York, N. Y. 

2,675,114. End of Page Indicator for Seeeatiies, James J. Davitt, J 
Roselle, N. J., assignor to Mary Martha Davitt, Roselle, N. J 

2,675,115. Packing Device for Typewriters and Like Mochines. Willard © 
Jones, West Hartford, Conr assignor to Underwood Corp., New York, 
he Vs 

2,675,170. Record Card Construction. Alfred C. Sebeste, Vestal, N. % 
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SPECIFICATIONS 





INDIANA 


COMPANY, JASPER, 


DESK 


JASPER 
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No. 
Style Top Size Drawers Center Drawer Pedestal Drawer Deep Drawer Slide Knee Space Overhang 


CONFERENCE 76x40 6 23/ex23 ¥%ex2'/s 25\/4x12%ex5 24Vexl2¥%exil'/2 —-21'/sx13¥%ex% 24'/2x23'/2 8s End 
7\/4 Back 


CONFERENCE 59x40 RUS YK eS Ya 25\/4x12%ex5 24Vexl2¥%exi'/2 2 21'/sx13%ex%e 242x232 7s 
CLERICAL 59x33 23%ex23 ¥%ex2'/4 25\/4x12¥%ex5 24Vexl2¥%exil'/2 = 21x13 %ex% 24'/2x23'/2 
CLERICAL 41x29 207/sx20%x2'/4 22\/ax12¥%ex5 21'/4x13%ex% 21'44x23'/2 


SECRETARIAL 59x33 23%ex23¥%ex2'/4 25'/4x12¥ex5 21/4x13¥%ex” 19'2x23' 
(Platform dimension 20x18'/4x1'/s 5-ply rimmed 3 sides—12” clearance. Platform surface 25'/2” from floor.) 


SECRETARIAL - 59x33 4 23%x23%x2'/ 25/4x12¥ex5 21'/4x13%ex% 19'2x23' 
(Platform dimension 20x18'/4x1'/s 5-ply rimmed 3 sides—12” clearance. Platform surface 25'/2” from floor.) 


TABLE LE KK, 2 Drawer Dimensions: 237/x16%ex2'/4 







usTablé 
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" barrel cylinder type lock 


A}.,] 
wNy 


sn rollers on file drawers 
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2 half centuries of progress meet in this issue! 


OFFICE APPLIANCES anc the NATIONAL BUSINESS SHOW 
In its half 7 century of progress 


the National Business Show has earned its 
Pree nationwide re 


He HO 


because it 


Op gration as. 









puionced ei shew management 


er stiles the evade with the ideal atmosphere for the 
most effective demonstration and sales message. 


SS 
~ 





an SOs 


re ‘éome to the show to see, test, compare and buy the 
newest and best in office machines and equipment. 





NATIONAL BUSINESS SHOW 


The voice of business since 1904 





September 27 thru October 1 


69th REGIMENT ARMORY 26th Street and Lexington Ave. 
TIst REGIMENT ARMORY 34th Street and Park Ave., New York City 


Inquiries: Rudolph Lang, Managing Director 
National Business Show, 33 West 42nd Street, New York 36, N. Y. 
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GEYER'S TOPICS 


salutes 
OFFICE APPLIANCES 


on its 50th Anniversary 


VEUUEEEUDEOEOEAOEOEEDEODROETERDEOEOUEOREOEOEOEEGEOEC DEOL ECOEOEEOEOEADEOUEDAEAEUEECHODEEEOEUEECEOOEOEEDEOEOEEOEOEEREOREREEEREEORODEREOEEDEURELEGEADEED EE DELEOEEDEEUREODEOOU DOGO EUREDOUDE SAU EO DUDE EAOEDROCEREC EEO REDE OEOEE IEEE OEE 


Ow rue occasion of the fiftieth anniversary of Office Appliances, 
the entire staff of GEYER’S TOPICS joins in extending its heart- 
iest felicitations to a publication which during the past half century 
has consistently been a powerful influence in the development of 
the office equipment and stationery industry. 

Fifty years of service represents a most impressive milestone in 
the march of progress in any industry. It is especially impressive 
in our industry, in itself so important to the economy of a nation as 
comparatively young as our own. 

On the 75th anniversary of GEYER’S TOPICS, two years ago, 
Office Appliances remarked for the record, “Few publications have 
the distinction of serving an industry for so long a period.” On 
this anniversary of Office Appliances, GEYER’S would like to add 
that few publications have had the good fortune to run parallel 
to so worthy a contemporary as Office Appliances. 

Again, we extend to Office Appliances on this memorable occa- 


sion our warmest congratulations and best wishes. 


COU E ULL CCUCUCCCCOCCUCUCOUCOCCCLCOCUCUCUCCCUUCUCOCOCOUCUCUCUCUCUCUCOLCUCLOUCUCUCOLULCUC CLO CUCLCUCUL CCU CUCECUC UL LLOLC OULU CULO 


GEYER'S TOPICS 


212 FIFTH AVENUE 


NEW YORK 10, N. Y. 





FIFTIETH ANNIVERSARY ISSUE 


The Office Equipment and Stationery Dealers Magazine 


TUPVUVAEADADUROADERU ROE DERUECDOUEODURORUEEDECEOOGEDURTEOEDOEOGTERDOOEDEDEDDAGEDEGEOERODODODEROEDEDEDEGTEDESDROROEOOEORONCEODOEEUEEOEOADEEEEGEOOOOOUEORUEOEODORORONOEOEDUEGEOEOEDOEOELEOEORORODRODEDOEOROROEONEOEOND 
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| Business Mach ~ Ore New York, “.. ¥. 
2,675,175. Indian Currency Adding Machine. Nelson R. Frieberg, Ithaca 
. ’ Nat 31 Cash Register Dayton, Ohio. Illustra- 
tion 
2,675,176. De 3 Device for Statistical Machines. John Perrin, Croydon 
j vers-Samas A unting Machines, Ltd., London, 
2,675,177. Statist Machine. ohn Perrin, Croydon, England, assignor 
to Powe Machines, Ltd., London, England. 
2,675,231. Card Feeding Device. Charles R. Doty, Poughkeepsie, N. Y., 


New York, N. Y. 
McClellan, 


Business Machines Corp., 
Extension. Ralph E. 
Ohio 


Drawer Toledo 


2 675,277. Cabinet and 
3 Steel Safe C Toledo 


2,675,287. L 


ocking Key for Adjoining Cabinet Units. Richard W. Sitler 
to Aurora Equipment C Aurora, Ill. 
Granted April 20, 1954 
Fred R. Schulz, Berkeley Heights, N. J. 


2,675,636. Indexing Device 
jr to Whit K. Munson, Red Bank, N. J 

2,675,902. Operation Control Interlocking Mechanism for Power-Operated 
Like Machines. William H. Kupper, West Hartford, Conn. 
er Co., New York, N. Y. Illustration. 

Typewriters. Agard H. Bailey, Los Angeles County 
Foundation, Pasadena, Calif. 
Hans 


Typewriters or 

} t R ter Co., Inc. 
2,675,903. Justifier for 

f., assig » Institute Research 

2,675,904. Front-Feed Attachment Device for Bookkeeping Machines. 


signor to Ruf-Buchhaltung Aktiengesellschaft 
d t ustration. 
2,675,925. Folding Bracket Shelf. Johr >, L. Skar, Jamestown, N. Y 
} to A M truction C Jamestown, N. Y. 
2,675,959. Drawer-Controlled Cash Register. Ralph E. Dey, Staunton, Va 
IIlustration 


2,675,960. Cycle Initiating Mechanism for Ten Key Machines. Nelson R. 


thaca, N. Y ors to The National Cash 
Regist Illustration. 
2.675.961. Elect ulating System. Fridthiof Oskar Valdemar Larsen 
' ynor to Aktiebolaget Duba, Stockholm, Sweden 
Nlustration 
2,675,962. Elect Calculating Machine Pierre Louis Couffignal 
Fra ete Civile d'Etudes de Calcul Automatique 
a Illustration. 
2,675,989. Retractable Staple Extractor. Kurt M. Vogel, Fairfield, Conn 
’ ‘ J ; lr Br igeport Conr 
2,676,077. Typewriter Lift Mechanism. Walter Carl McMahan, Escondidc 
2,676,080. Filing Cabinet Shell. Allan L. Stedman, Massillon, Ohio, as 
. ‘ + r ‘el: 
2,676,083. File Drawe W. Regenhardt, Wooster, Ohio, assignor t 
Granted April 27, 1954 


2,676,318. Adjustable Stapling Machine. Bernard Edward Shlesinger, Jr 


2,676, 349 


Fountain Writing Instrument. Guy M. Vosburg, Pontiac, Mich 
’ ts, to Dri-Flo Mfg. Co., Hazel Park, Mich 
2,676,535. Hectogr Addressing Device. Hubert Jagger, Redwood 
2,676,568. Mechanical Pencil erzy Marian Maczynski, St. Lambert, Que 
Northern Industrial Products, Hackensack, N. J 
2,676,569. Gravity Type, Retractable Writing Instrument. Clarence C 
t ) ynor to Frawley Corp., Culver City 
2,676,570. Writing Instrument. Harry J. Fahringer, Chicago, Ill., assignor 
svid Kahn, In North Bergen, N. J. 
2,676,645. Folding Chair with Tablet Arm. Adolph F. Supita, Green Bay 
Nis } to I Mfg. Co., Inc., Green Bay, Wis. 
2,676,646. Chair Desk Supporting Arm. Arthur P. Brashear, Jr., Temple 
} Mfg. Co., Temple Tex 
676,658. Tape D 


pensing Device. Ernest Stanton King, Minneapolis, Minr 
nue Bronx, N. Y 


Blumberg ; 
G. Lemos, New York 


2 
2,676,818. Writing Pad 
2 and Typewriter. Manuel 


2,676,860. Combined Desk 


2,676,861 


Filing Case 1 W. Belew, Hamilton, Ohio, assigr 
2,676,866. File Drawer Lock Walter E. W j Rahway, N. J assignor 
t p., Avenel, N. J. 
2,677,043. Lamp Attachment for Telephone Instruments. Herman W. Hawk 


= "9090 


| Mr. & Mrs. Lynn P. Carlson, of Cheviot, Ohio, announce 
the arrival of Barry Lynn on April 19 at the Jewish Hospital 
n Cheviot. The youngster weighed in at 8 lbs. 13 oz. 


Mr Carlson anufacturers’ agent and covers District 
> NSOEA. 

: 
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We've come a long way together since 


the turn of the century. From mutually 





modest beginnings, with little more 
than faith in new ideas and a firm set of principles, 
we have grown to healthy stature and increased our 
scope of service to keep pace with mankind's 
greatest age of progress. Many changes have 
taken place in your organization—and in ours. But 
the principles remain the same. We both recognize 


are determined 





that past successes—and those to come 
not alone by our own abilities, but by the treasured 
loyalty and cooperation of all those with whom 
we work in achieving our common objectives. 
So on this Golden Anniversary we salute Office 
Appliances for its observance of the Golden Rule 
throughout its 50 year record of accomplishment. 
We extend our heartiest congratulations—not in 
the sense of custom only—but sincerely, as friends. 


Many happy returns! 





INKSTAND CO. 
MILWAUKEE 3, WIS. 


SELF-CLOSING 
2222 W. Clybourn St. ° 


Our 52nd Year 


Sengbusch Self-Closing Inkstand @ Kleradesk (correspondence 
distributor) @ Ideal Sanitary Moistener @ Handi-pen Desk 
Sets @ No-Over-Flo Sponge Cup @ Sanitouch Moistener © 
Cata-Rack (heavy duty catalog & bookrack) @ Dependable Desk 
Fountain Pen Sets @ ‘“Build-Up" Desk Tray. 
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1904-1954 


FROM “OUR FIRST 50 YEARS” 


APRIL, The National Stationer 



















a the country, « 
which each felt was of 
cular location. A credit repo 
ajor activity in New York, several groups 
gfely for social purposes, others to attempt to% 
tter trade practices and marketing conditions locally% 
in Boston, the first notice to all stationers was for the purpé 
of “taking action on the death of a prominent member of 
the trade.” 

Then, as now, news was « arried from store to store by the 
traveling salesmen and, by 1900, the idea of organizing 
local stationers clubs had spread to thirteen cities. It was 
the transfer in 1900 of a young man from New York to 
Chicago to open a western office of a publication known as 
The American Stationer, that began the development of an 
interest in a national organization That man was Evan 
Johnson, who today is a contributing editor of Offtce Ap- 
pliances. 

Mr, Johnson, a Hoosier, was transferred to Chicago by 
the Lockwood Trade Journal Company, publisher of The 
American Stationer, the original stationery journal which was 
merged with Office Appliances the day before Herbert Hoover 
was elected President. He established the company’s 
: western office in 1900, and in his calls to stationers explained 
that the purpose of the office was to serve the industry in 
the West. A local stationer suggested that The American 
Stationer could make a very worthwhile contribution to the 
fae improvement of conditions by inaugurating and backing an 
effort to organize a stationers association in Chicago. This 
challenge was accepted and the Chicago Association or- 

ganized in 1902. 
3 Talk of a national organization began to develop and 
} spread, aided by the persistent propaganda of Mr. Johnson 
and his correspondent, Hobart Martin, who many will 
# ftemember later became associate editor of Office Appliances. 
The members of the Chicago organization began to think 
in national terms, under Mr. Johnson’s guidance. He took 
no personal credit for his efforts, his satisfaction coming 
from their fruition, in 1904, after the holding of many 
meetings, the publication of many editorials on the subject, 
correspondence between associations already formed and 
= the reports of the traveling salesmen with first-hand ir 
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OUR CONGRATULATIONS TO 


OFFICE APPLIANCES 


ON THE COMPLETION OF 50 YEARS 


OF SUCCESSFUL OPERATION 


We anticipate that this great publication will add 
many more important pages to the history of the 


Stationery and Office Equipment Industry. 


GE ao 





National Stationery 
and Office Equipment Association 
740 Investment Building, Washington, D. C. 
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10 Ways to Open a Door— 
A Checklist for Getting 


Interview with “Yes Man” 


by HOMER SMITH 


Ditto, Inc. 
(From a talk before the NOFA 
Chicago Chapter on March 1, 1954) 





® WHO ARE YOU CALLING ON? Is he one of the 
many in the prospect’s firm who is authorized to say 
“NO!”? Or is he THE one who is authorized to say 
“YES”? Almost any one you call on from the janitor to the 
assistant ofice manager can tell you “We don’t need any 
office supplies or equipment today, thanks.” But there are 
only one or two persons who have the authority to listen 
to your story and sign the purchase order. . 

Plan your sales interview with the man who can say 
“YES.” 

Unfortunately, it is much easier to talk to the NO men 
than it is to the YES men. If the YES men granted inter. 
views with every person who tried to see them, they would 
have time for little else. Consequently, they build a fortress 
around themselves and man it with guards called “secre. 
taries” or “receptionists.” These guards are masters of 
double-talk, firm resistance, coded signals, and even a ju 
jitsu trick or two if the occasion demands. 

Here is a checklist for comparing your planning and 
technique for getting the interview with those techniques 
used by successful office supply and equipment salesmen 
throughout the country: 

1. Did you ASK for the appointment? Many salesmen 
convince themselves that Mr. Big will not see them. He'll 
listen to any good proposition. He'll seldom turn down an 
appointment planned in advance. 

2. Did you EXPECT to get the appointment? Be pre- 
pared with your sales story. Dress right—like a successful 
salesman. Talk up—confidently, not like a peddler. Act the 
part—like you expected the appointment all along. 

3. Do you use letters for appointments? A letter of intro- 
duction from the head of your company, or from yourself, 
will usually win the appointment. Write to the man by 
name, set the day and time but add “if this is convenient 
with you.” 

4. Do you use other customers to get new ones? Ask 
present customers for names of prospects. Then ask permis 
sion to use his name, card or other form of introduction. 
Flattered, he will often write a letter or phone his friends. 

5. Do you use your cards RIGHT? Unless your company 
is well-known, don’t pass your business cards promiscuously. 
They are a give away to your business, and invite the voice 
from the inner-sanctum to tell the guard, “We don’t need 
any office supplies today.” Without a card, you can say, “! 
want to discuss an overhead reduction plan with Mr. Big.” 

6. Do you sell SERVICE, or just merchandise? No one 
wants office supplies or equipment. But many businessmen 
will listen to plans to cut office costs, speed up pa 
increase profits. Offer your service, not your products, in 
getting the interview. 

7. Could you offer something FREE? Don’t under- 
estimate the interview-getting power of a free gimmick— 
pencil, calculator, anything. The item is better if it suggests 
your line of business. 

8. Do you start with a SMALL request? Ask for just 


three minutes to state your proposition. For time to show 4 
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Ti [I ‘ F 
aL tlie OF]UCE 
The science of successful office organization calls for the 
continual development of new techniques and new prod- 
ucts to meet the changing needs of business. 
if _ > _— Ww imrao 
e For half a century OFFICE APPLIANCES has alerted 
; 
say the stationery and office equipment industry to “what's 
the | aia a a ah aie sa oe 
nll new” and “what it’s for” and “who can use it 
are 
ten We of Dennison, in the light of our own beginnings, can 
say appreciate the importance of a publication like OFFICE 
APPLIANCES. It has helped its readers many of 
en 4 
er whom are Dennison customers — to grow and prosper in 
uld rs . . ; 
we business. That is one reason why Dennison business 
re grows and prospers, too. 
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just | ‘So he Dennison Homestead, Brunswick, Maine, where in 1844 
waif the first Dennison products were made. 
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CEXECULLVE... 
SPOvlSMaN... 


You too can incorporate the incomparable refined personal taste, that Mr. Arthur E. Poch, 
A.LD. the Southwest's outstanding stylist has created for the President's office 

of the Magnet Cove Barium Corporation, Houston, Texas. Herein is an office, in which 
one can relax and reminisce and have the proper business setting so necessary 

for today’s living. Carlton-Surrey can ably assist in the decor of the office for the 


executive of consequence. 








) Makers of Fine Furniture 
- 


arlton-Surre Nyt ) 


Exhibitors Building e Grand Rapids 2, Michigaa 
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ort. Se hat will take only a short time from the 


9. Do you ask a FAVOR? Asking a favor of a person 
reases | g of importance, makes him want to do 
for something wholly unrelated to your 
business. lil g him speak before your club, show you 
is stamy ind so forth. 


10. Do you make friends with the rest of the office? The 





office boy rom you two years from now. You have 

( y ¢ either, the amount of influence any one 
| person ha election of your products. Treat them 

all kindly. Kn their names. Be friendly. 

Hiller Retires, Sells Firm to Obers 

Rembrandt C. Hiller, owner of the 35-year-old Hiller 
Office Supply Company, 132 E. Washington, Indianapolis, 
Ind., is retiris business. He has sold the firm to Mer 
ritt L. and C. S. Ober, brothers, who will continue the busi 
ness under the Hiller name. 

The Ober hers, with the latest acquisition, operate 
seven stores anapolis. Merritt L. Ober is president of 
Stationers, Ir ch has its main location at 38 N. Penn 
sylvania, i town Indianapolis. C. S. Ober is secretary 
ol the nrm 

They sta he office supply and stationery business 
in 1930, wl t pair formed the Business Furniture Com 
pany, 112 E. } ind. Two years later, they started Sta 
tioners, Inc ocated at 107 N. Pennsylvania. They 

1oved the st its present location in the Ober Building 
n 193¢ 
In 1945, tl hased Stewart's, Inc., which has a main 


store at 44 E. Washington, and three neighborhood branches. 
added the E. J. Gausepohl Company, 
it 51 Monument Circle. Last year this 
. Stewart’s on Washington st., and now 


| ve years 
leather good 
lida +} 


was conso 


>sKnOoWN un t name. 
The com} Stewart’s branches at 38th and Meridian, 
+ E. Was ind 824 Broad Ripple. Also, last year, 
Stationer’s of 1 new retail outlet in the Town and 
Country Sho; Center, at 4425 N. Keystone. 
[wo other | ire actively engaged in this firm. John 
ber. son of ¢ ecently was made president of Business 
uiture Ce C. K. Ober, another brother, is in 
ro o! 1| shborhood operations. AK 








| They’re Off and Running . . . Scott Cass, general sales man- 
4 afi | oger of Commercial Controls Corp., Rochester, N. Y., enters the 
| first qualifiers in the vacation prize contest for sales personnel 


1 the home office. Sales in the contest are 
mailroom equipment line. 
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mited to the rin 
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SWIFT 


ADDING 
MACHINE 


SWIFT BUSINESS MACHINES CORP. 
Great Barrington, Mass. Dept. OA-6 


Send information about the Swift Adding Mochine: 


NAME____ 








COMPANY 


ADDRESS 





GUARANTEED 
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MME Lee tape bates 
MEAP ge. 


LY-PROMPTLY! 






DICTATE REPORTS ACCURATE 


l. 


Ke your car, 
boat or plane 


a “rolling 
office’’ 


with 






















for changing your storage bat- 
tery current to A. C. Measchold. 
ELECTRICITY 


ee’ 
fA 


in your own car!! 





ATR INVERTERS . . .especially 
designed for operating stan- 
dard 110 volt A. C.... 

@ TAPE RECORDERS 


mounted 
out of sight 
under dash 


@ WIRE RECORDERS 


or in trunk 


@ DICTATING MACHINES 


Se ELECTRIC RAZORS 
for 


compartment! 


Bod 
——— et 


@ EXECUTIVES 
De SALESMEN 
® PUBLIC 
;< OFFICIALS 
a ””.@ POLICEMEN 





@ FIREMEN 

@® OUTDOOR MEN 
@ REPORTERS 

FIELD INSPECTORS 
@ DOCTORS 


LAWYERS, ETC. 
Voce your jobber on write factory 


NEW MODELS V NEW DESIGNS V NEW LITERATURE 
“A” Battery Eliminators, DC-AC Inverters, Auto Radio Vibrators 


AMERICAN TELEVISION & Rapio Co. 
Zuality Products Since 1931 
SAINT PAUL 1, MINNESOTA—U. 5S. A. 
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No Space Problem— Denver 
Dealer Opens Huge Store 


@® AN IMPORTANT ADDITION to the office furniture 
retailing in the Denver, Colo., market, is Business Furniture 
Company, which recently opened at 1075 S. Santa Fe St, 
near the downtown district. 

Ray Kelly, veteran salesman with Denver Office Equip. 
ment Company until four years ago, when he went into his 
own office furniture business with a 25x75-foot store on 
Champa St., in downtown Denver, designed the colorful 
new Business Furniture Company showroom for spacious- 
ness, mass display, and convenience. 

The building, remodeled under a long-term lease, occupies 
a full quarter block in this older Denver business district, 
only a few blocks away from the central shopping area. 

With space always a primary obstacle in office furniture 
retailing, Mr. Kelly eliminated this problem altogether by 
taking advantage of 8500 square feet of space on the first 
floor, a similar amount on the basement level, and nearly 
10,000 square feet on the second floor of the building. 

Thus, on the first floor is adequate display space for more 
than 50 desks, a huge battery of files, general office supply 
department, a series of model offices, and specialized depart- 
ments for display of safes, transfer systems, waste baskets 
and occasional chairs. 


- 


—_—_ = 





This Planning Board, being shown to a woman customer, is one 
of Kelly’s chief merchandising assets. 


Extremely smart decor is featured throughout. The inner 
wall, enclosing the six 12-foot display windows, is done in 
natural-finish red brick, as is the right wall, extending from 
the main entrance back to the general office. 

All other walls are done in a rich pastel green, duplicated 
on the ceiling and supporting pillars. An outstanding feature 
is found in two 40-foot-long display platforms behind the 
windows, which are fully carpeted from edge to edge, the 
latter quickly changeable when it is desired to work out new 
and unusual color effects. 

Display has been predicated primarily on steel furniture 0 
which Business Furniture Company plans to specialize. 
However, the model offices, still in the planning stage at 
the time this article was written, will be split equally be 
tween steel and wood, according to Mr. Kelly. 

Service facilities, in addition to the attractive display and 
convenient location, include a furniture reconditioning plant, 
operated by an expert veteran; ample display space for used 
and reconditioned furniture in the basement, and a general 
service department, covering all equipment sold by the firm. 

Despite its huge size, which ranks Business Furniture 
Company as one of the largest in the Rocky Mountain area, 
with its $45,000 inventory all on display, the company will 
concentrate on selling the Denver market exclusively. There 
are three salesmen in the office furniture department, who 
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to OFFICE APPLIANCES MAGAZINE 


ON 50 YEARS OF PROGRESS SERVICE TO THE INDUSTRY 


We are proud to extend our sincere best 
wishes to Office Appliances Magazine on 
their Fiftieth Anniversary. We are proud 

too of our long time association with this 


fine organization. 


We compliment them because they have done 
so much for so many to improve the 
efficiency and productivity of our industry. 

lt is through cooperation with friends such 
as these that we of Ditto have been able to 
expand our own service efforts . . . bringing 
to businesses, communities and schools 


throughout the world the magic speed of 


Ditto duplicators. 


See the latest 


DITTO D-10 


(LIQUID) DUPLICATOR 


9 COLORS AT ONCE! 
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Excerpt 

ONE SOURCE OF SUPPLY omeed 
A complete line of filing accessories a 1'M 
WOOD « METAL « PAPER aig? 
Every Hedges filing accessory and whx 
POP’LAR OAK TICKLER represents Highest Quality . way thi 
Unequalled Value . . . Proven for the 
Salability at down to earth it takes 
prices. business. 
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HEDGES MANUFACTURING COMPANY {Sx 
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rations to Denver and environs, plus 
yy com! when the opportunity presents itself. 
Along wit! plete ofhice furniture departments, Mr. 
home furnishings section, located on 
will specialize in better-grade, upper 
ket rnishings, for “associated selling” to 

ers. 
vees of the major business firms we 
the majority of our home furnishings 
stomers,” Mr. Kelly indicated. “We studied the market 
horoug! ding to incorporate the two dissimilar 
under one operation, and the results 

to us t ire on the right track.” 
both in years and in experience, but 
up one of the western state’s largest 
hips i of only four years, starting out with 
capital of $ lemonstrates that he has made the most 


wing fe t he acknowledges to be a “tougher 
thea Denver office furniture dealer is relying 

ice of brands, swift, dependable service 
ete | inning service, to produce necessary 


\ tensif ; program swung into action concur 
ently wit ening of this huge display room, and Mr. 


Kelly plans t ip a heavy pace of prospecting and 
( ills to maintain volume—RAL 





Wholesaler’s Function 
in Today's Market 


by MORTIMER CHUTE 


Bainbridge, Kimpton & Haupt, Inc., 


Excerpts from addr vered before 


onnecticut Statione 


81M TALKIN O you as a man in business, like the 
you. We nt business to be productive and effec 

e. We want t where we fit in the business picture 

1 where we ided. We want to keep in step with the 
vay things ar o. We don’t want to miss the woods 


lon’t want to forget how many trees 
it takes to mak rest. We have a major objective in 
business. W< to take many small steps to gain 
that objecti 


lor the trees 


What is our objective? It is the objective of all 
American bus to make a legitimate profit. It is 
render a pr ice so that this profit may come to 
It is to bi wn part of American business so that 


s profit and 1 rvice may be soundly established and 
istify our effort and our aims. 
vhen I refer to the many small steps 





at are involve ning our objective? Perhaps my talk 
ght will p me of these steps. Perhaps you will 

e that thes to be viewed from the standpoint 
( al } 

ght add a e word to my subject and try to an 
r the quest What is the function of the service 

holesaler?” Fi e is much more to wholesaling, serv- 
wholesaling, 1 ways meets the eye. 


re than today, there have been those 
ave a middleman in distribution? 


sal 
need | big enough to go direct to the 
my lise, or, if I need the wholesaler at all, 
ise him t ip some ‘quick’ items or items not 
st 
of tl it wholesaling was seen as a neces 
y centu the wholesaler still has to justify 


S 


some quarters. As far back as the 
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Write for full information con- 
cerning the new Victor desk stapler 
—today’s best value in stapling 


machines. 


IMMEDIATE SERVICE 
AT ATTRACTIVE PRICES 


\' ae; oe ee 
MANUFACTURING 
Cc 


OMPANY 
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ray | Pietete 





FIFTIETH ANNIVERSARY ISSUE 


339 























NO we wh > 


340 


clean 


























f as t PLUS EXCISE TAX 
accurate 


Mechanical Features. . . 


Front Paper Stop assures accurate registration. 
Automatic Roller Release eliminates smudged sheets 
Automatic Counter counts only printed sheets 

Open Drum—selt-contained, internal brush inking 
Automatic Feed — positive action. 

Selective inking by means of our ink dispenser. 


Paper Pusher is automatically lifted and carried back 
to feeding position. Eliminates lint on the stencil. 





TECHNYGRAPH CO. 


TECHNY, ILLINOIS 











days of Joseph when he was hoisted out of a pit by mer. 
chantmen from a caravan, wholesaling rascals no doubt, to 
be sold later to equally vicious retailers, wholesaling has been 
an integral part of what we now describe as “distribution.” 
Yet, through the years, the wholesaler has often had to ex. 
plain who he was, what he was, what he did and why he 
desired to go on living. 

It doesn’t seem so very long ago, in an annual convention 
of what is now known as The National Stationery & Office 
Equipment Association, a prominent stationer arose to de. 
nounce the wholesaler as a useless appendage, a parasite on 
the body of business, a middleman doing nothing but draw 
his pint of blood from transactions that could be better 
handled without him. Well, to play safe, I'll tell you that 
was long enough ago so that not many of you were at that 
particular convention. 

How times do change! I now have the audacity to discuss 
the function of a wholesaler and you have the courage to 
invite me to discuss it. 

Need Manufacturer and Retailer 


Now, gentlemen, if I speak well of the service whoesaler’s 
function tonight, you may be sure I am not belittling the 
essential services of the manufacturers and the retailers in 
our industry. The manufacturer is necessary and does a good 
job. Without goods, no business. The retailer who supplies 
the ultimate consumer is also necessary. Without consumer 
sales, no living—for any of us. 

When a manufacturer faces the question whether a cer. 
tain retail account should be handled through the manufac- 
turer’s salesman or through a service wholesaler, he weighs 
the economies of the situation. “Which way will serve my 
interests best?” is the necessary and proper query. Some 
manufacturers draw the line at one place and other manv- 
facturers, with slightly different objectives or with a different 
set of intangible factors to consider, draw the line at another 
place. 

Many manufacturers have come to see how vital the serv. 
ice wholesaler has become to their sales program. They 
realize that the wholesaler gives economical and complete 
sales coverage better than the manufacturer can do it. They 
realize that the wholesaler provides warehousing facilities 
for many manufacturers who would find warehousing on 
their own too severe a problem. They know that the whole- 
saler protects the manufacturer's market, serving the me- 
dium and small-sized retailers away from the large cities, 
who would otherwise be difficult to reach. They know that 
the wholesaler reduces packing, handling and transportation 
costs for the manufacturer. They know that the wholesaler 
simplifies the credit problem for the manufacturer when he 
carries the risk of hundreds of retail accounts for the manu 
facturer. 


Wholesaler More Valuable Today 


If the wholesaler has served the manufacturer well over 
the years, he should be able to do a much better job under 
the conditions of today’s market when margins are narrowef 
and costs are higher. 

One interesting evidence of manufacturer acceptance of 
the service wholesaler and appreciation of his function ’ 
offered in the many cases where representatives of manufat- 
turers refer inquiries to the wholesaler and also refer orders 
to the wholesaler for shipment. These cases present the 
essence of manufacturer co-operation. In recognition of the 
value of the wholesaler to the manufacturer, they bring bene 
fit to the retailer and to the wholesaler and, through theif 
recognition of the wholesaler’s service, bring distinct benefit 
to the manufacturer himself. 

And now, gentlemen, what of the wholesaler’s relation © 
the retailer? 

Among other things, the wholesaler saves the retailer 
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an Automation, Monroe Adding-Calculators 
day have been the world’s finest. 
nder | The first Monroe, pictured here, 

was the champion of its day...a worthy forerunner 

vt of the present-day Monro-Matic. These two Monroes represent 
the | nearly half a century of leadership in serving business with the finest 
a calculating machines man can make or money can buy! 
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Fast Selling 5 Piece 
Draftsman’s Set 


The Junior Draftsman Set shown below has won wide 
favor with both dealers and consumers from coast to coast. 
Packed in an attractive eye-catching package, it contains five 
of the most popular ruling and drawing devices, all made 
to C-Thru’s exacting standards. The items include a twelve 
inch T-Square marked to double as a ruler, a sturdy French 
Curve, a highly accurate protractor, and two useful triangles. 
Because it is suitable for professional or home use, as a 
gift or school item, it has been a good seller at the low 
price of $1.50 for the set. 








THE C-THRU RULER COMPANY :: Hartford, CONN., U.S.A. 


New Ruler Offered 
to Retail at 10c 
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Mrtidnie sudstantnataecr tte i f f L ane | 

The new multi-purpose 12” A-1 Ruler, (a ruler and 
template combined—unsurpassed for value and quality) is 
especially designed for use in the classrooms, in industrial 
engineering and drafting departments. 

Made of transparent plastic in assorted colors and packed 
three dozen to a carton. One edge is calibrated with inches 
in sixteenths and the opposite edge in centimeters. Both 
sides are bevelled. Designed to fit a 2 or 3 ring binder. 

Eight cut-out figures—parallelogram, hexagon, square, right 
triangle, equi-lateral triangle, isosceles triangle, circle and 
rectangle—are great aids in teaching and drawing. 


C-THRU’S Complete Line 
is Value Packed 


When you feature C-THRU, you're featuring one of 
America’s most complete line of plastic ruling and drawing 
devices. Many of C-Thru’s popular items are exclusives or 
have features that no other: items of the kind have. C-Thru’s 
modern engineering methods offer superior quality and yet 
make it possible to market many of these items at remark- 
ably low prices, which means faster sales, turnover, and profit 
for dealers. C-Thru also backs their products with a con- 
sistent program of merchandising aids that help boost the 
sales of every dealer who uses them. Because of these many 
plus factors, dealers have found it a profitable deal to specify 
C-THRU. Write now for complete 20-page catalog! 


Revolving Display 
Attracts Sales! 


Here's a display that 
has everything, includ- 
ing motion, color and 
good merchandising. 
Wherever it has been 
properly used, it has re- 
sulted in increased sales 
for dealers from coast 
to coast. It shows a 
wide variety of fast 


selling C-Thru devices, 





and keeps all items con- 
stantly on display. You 
can take advantage of 
this promotional unit 
that offers increased 
sales and profits. This 
display plus $33.00 list 
value of Free Merchan- 
dise is offered with a 
supporting stock order. 
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money, labor an 
one payment, on 


me: one order, one shipment, one billing, 
bookkeeping entry, one central point for 
business correspondence. The wholesaler provides warehous- 
ing facilities for the retailer. He provides a buying service, 
helps the retaile: keep his stock in balanced condition, 
turnover. His service lessens the number 
and permits a reduction in capital invested; 
ntenance of a high credit rating. 
The service wholesaler introduces new items to the re- 
tailer, conducts sales meetings, furnishes advertising ma- 
literature, makes consumer. calls with re 


increase the rate 
ol stock shortage 5 
it aids in the ma 


terials and sales 

tailers’ salesmer! 
se phases of wholesaler contribution to 

retailer, it should not be overlooked that 
cases there is no increase whatever in 
ng with the service wholesaler. In cases 
rence, it 1S slight. 


In consider ng 


the welfare of tl 
n a vast number 

invoice Cost 1n deal 
where there is a d 


The Wholesaler-—A Vital Link 


Gentlemen, in any market, buyer’s market, seller’s market, 
yom time or recession, the service wholesaler, far from 
being a mere “middleman” taking his share of a profit none 
too large to begin with, is a vital link in the chain of mer- 


a real service wholesaler, he is a creator 
ind an active partner of both the manu- 
acturer and the retailer. If this is true in any market, how 

es in today’s market where margins 
1 costs run higher. 

Regardless of the industry, regardless of the circumstances, 
the trend throughout our economy substantiates the message 
of any market, and particularly of Today’s Market, spoken 
lirectly to the retail distributor (with its related message to 
the manufacturer ) 


handising. If he is 


f business values 


lear the fact becon 
are narrower an 


“Consolidate y orders—save clerical help and time 

save transportation costs—substitute one invoice, 
one payment transaction for many—let the 
as your warehousing agency—keep 
valanced with the aid of the whole- 
saler—arrange for regular and frequent shipments 
e rather than irregular large ship- 


wholesaler serve 
your inventory 


from a single so 


ments from many sources, thereby reducing capital 
investment, maintaining high credit rating and in- 


creasing turn make more money by more effi- 


cient buying 
Providing the Service 


Gentlemen, t 
present market 
Wholesaler grows 


function of the service wholesaler in the 

large one. The opportunity of the 
by the month and by the year. If the 
wholesaler fulfills his function he has a great field for his 
operations. That field is great only as he makes himself and 
his service valuable the retailer and to the manufacturer. 
There is a job to do—the trends of the present make that job 
mevitable. If the ‘service wholesaler’ fails to ‘serve’, fails 
0 do that inevitable job, somebody will have to do it; be- 
tause the other two branches of our industry, the retailing 
branch and the inufacturing branch, must, in their own 
Mterests, see to it that the job is done. 


To return to 


y opening remark, if any of us are too 
dose to the trees to see the woods, too close to the routine 
if our established practice to see where it fits in the business 
theme, we shall handicap ourselves. Or, conversely, if any 
tus is focusing our attention on the distant objective, the 
woods that are far away, and is overlooking the seemingly 
mall steps necessary on the road to that objective, we may 
gt lost in this market or some other market not too far 
way. I, for one, will take a chance that we'll all keep the 
fal of profit and the steps that lead to profit always 


iefore us 
And, gentlemen, may we never forget that “he profits 
ienost w ho serves the be st!” 
0A—6/54 








dependable source for all your 


SCHOOL EQUIPMENT 


% Classroom Seating 

*® Primary Furniture 

* Tables & Chairs 

* Library Equipment 

*& Playground Equipment 

*& Vocational Furniture 

%& Teacher's Desks 

%& Mise. Classroom Equipment 


& Chalkboards 

* Bulletin Boards 

*& Aluminum Chalkboard Trim 
& Framed Blackboards 

*& Blackboard Erasers 

* Window Shades 

& Darkening Shades 

& Darkening Channetis 


Rowles offers you a complete line of high quality School 
Furniture and Equipment—everything you need to provide 
your customers with the specialized kind of service they need. 


Rowles School Equipment has been a favorite for more than 
50 years. Make Rowles your headquarters for all your school 
equipment needs. Enjoy the benefits of the Rowles trade- 
mark, the convenience of one centrally located source . 
and the profits on every sale you make. 


Write for the latest Rowles School Equipment 


cataleg and complete information on the Rowles 
Dealership program. 


E. W. A. ROWLES COMPANY 
ARLINGTON HEIGHTS, ILL. 
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Puddle- 


Proo 


ns 


The office pet—the new Morris SAFE-T-SET 
with the exclusive safety feature, is “house- 
broken!” Tip it... tilt it... turn it upside 


down. It won't spill. 


It won't leak. It’s 


Puddle-Proof!—can't soil clothing. The SAFE- 
T-SET well is easy to fill—holds many months 
supply of ink. Choose the color and Morris 
hard-tip pen point you like most. The new 
puddle-proof SAFE-T-SET is manufactured by 


the foremost name in 


the field of matched 


desk-top equipment—Morris. See your sta- 
tioner or office supplier today 


BERT M. 


ORRIS CO. 








8651 WEST THIRD STREET, LOS ANGELES 48, CALIFORNIA 
In New York: 381 Fourth Avenue 
In Canada: McFarlane Son & Hodgson, Ltd., 


Montreal, 


Quebec 


Offsetting Tax Effects 


® WHETHER A TAX is “hidden” or added as a separate 
item on each order, whether it applies directly to a purchase 
or is absorbed by his business and passed along in generally 
higher prices, the office supplies and equipment dealer notes 
several broad tax principles: 

1. Taxes of one kind or another now form such a large 
part of every selling price that they cannot be considered q 
minor detail. 

2. Even when they are set down on the order blank 4 
individual figures, the customer soon lumps tax and stock 
price together, and refers to the total as his cost. 

3. Taxes increase prices without adding to the intrinsic 
value of the stock sold by the office supplies and equipment 
dealer. 

In Pennsylvania there is an exccllent opportunity to stud) 
the general effects of a new sales tax. It seems likely tha 
this tax will go through several stages: 

1. Right now there is a period when customers ar 
keenly aware of the tax, spurred on by some confusion ip 
getting the program running smoothly and the natural re 
sentment against any additional tax. 

2. This sales tax must be set down separately and cannot 
be absorbed by the dealer or other business man. So a 
first there is a tendency to discuss the tax as an addition to 
the regular selling price. 

3. As time goes on, customers will become used to this 
tax. The novelty will wear off, and while for bookkeeping 
purposes the tax will continue to be listed by itself, quite 
likely the average buyer will think in terms of the total he 
pays rather than a price plus sales tax. 


Get Customer Satisfaction 


Offsetting the higher prices brought about by a heavy 
load of taxes will be helpful both in volume and customer 
satisfaction. The office supplies and equipment dealer need 
not be a tax expert in discussing this subject with his trade, 
But at the same time he will gain orders and good will by 
following this common sense program: 

1. Bring out every possible detail about value and use 
fulness in whatever you are selling. Hunt for these qual 
ities. Discuss them with factory salesmen or represents 
tives. Adapt what you learn to the needs of each customer, 
for only in this way can you take the emphasis off the tas, 
and convince the customer he recieves his money’s worth 
even after the taxes have been added. 

2. Remember that taxes are necessary. They may be too 
high but they most assuredly cannot be eliminated. A frank 
appraisal of the effect of taxes is not out of place. Even 
never lose sight of the fact you must concentrate on yoll 
office supplies and equipment rather than on taxes if you 
intend to make your business pay. 

3. As a citizen you have the privilege of working for 
the repeal of any unfair or excessive taxes. However, as4 
dealer your duty is to handle the tax situation as a part ol 
your work. Obeying the rules and regulations is not a mat 
ter of choice. So if you find the emphasis in your busines 
has been leaning too much on talk about old or new taxes 
steer it back to more profitable salesmanship. 

Maybe the buyer knows as much as you do about taxes 
(and-dislikes them just as much!), so it will pay to discus 
the topic where you are the expert—modern office supplié 
and equipment—GMD 





Reorganize Texas Supply Company 

The South Texas Printing Company, printing and offe 
supply firm of Seguin has been reorganized. The interes 
held by Gordon Kiel has been purchased by his three patt 
ners, Alice Solmky, Alvin Maurer and Lyndon Stephet 
son.—]JHR 
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anew’290,000 salesman 


ON YOUR STAFF - BUT NOT ON YOUR PAYROLL 








The One Catalog You must have for 
all the Essential Information 
about Your most 


Important Lines 


In your hand 


Just a few of the new 
features that make this 
Here's big news for you and 1954 Witson JONES Catalog 
the thousands of dealers who have your most valuable sales tool 


f ~ lec >) ils we ati ’S aS ; > In- ° ° ° 
always depended upon Wilson Jones Catalogs as the one in “Wigh Ticket” Weme...the biggest profit apner 


dispensable source of essential product and price information. tunities...cataloged up front. 
It's the big, all new 1954 WJ Catalog . . . more valuable than New, easier-to-read Numerical Index and Price 
ever before! List. 

It's packed with more sales data and answers more questions Better Tab Indexing. 


than any reference catalog or directory you've ever had. You Related Gems crotetadennd ter “Hole” antes. 


will use it oftener .. . for helpful, profit-making information More Full Color Illustrations 


dozens of times a day. Whether you're selling across the — ' 
aot caer PO, Fastest Turn-Over Numbers in principal lines 
counter Or in your customers’ offices . . . it gives you all the starred for easy selection. 


ammunition and facts you need to make the sale. More Product Information...specifications about 


materials and product uses expanded. 
Shipping Weight Added...big help in preparing 
orders for lowest possible transportation rates. 








Big Catalog Contest News also Coming Your Way 


You can win BIG CASH PRIZES while you're 
using WJ Catalog 154 to make sales. 

Watch for the New Edition. All details and 
official entry blank included with every copy. 


BE SURE TO ENTER THIS CONTEST 


Complete Hardware Section punches, staplers 
and other metal products. 


All Divisions Included in Single Catalog. Col- 
ored tabs identify 


Cooke & Cobb's expanding envelopes and other 
filing time-savers, 






Defiance Calendar’s calendar pads and bases, 


Standard Diary’s diaries and appointment 
books. 


WILSON JONES COMPANY 2.2.5.\iima."" 


















Dealers Name “FAVORITE” No-Tye Expanding Files, 
Wallets and Envelopes 


 __THERTOP 
ay SELF-SELLING ITEMS 


© a, 
, iy @ Dealer after dealer names Cooke & Cobb 


No-Tye expanding products as “today’s sta- 





tionery line most likely to sell itself”! One 
says, “Since installing my ‘FAVORITE’ floor dis- 
play it sells expanding wallets, envelopes or 
files to at least 10 out of every 100 customers 


who come into my store.’ 
No-Tye Feature and a Style for 
every Purpose Provide High Sales Appeal 


The wide variety of these Cooke & Cobb ex- 


panding products fills every business, profes- 





sional and home filing need. Most of these 


“FAVORITE” items come in toughest Leather- 


Every “Favorite” file has 
30% extra capacity, and 
recessed indexing so 
cover fits tight (no tabs 
to break). Specially rein- 
forced. Long wear. No 


souff. Wipes clean. 


life or pebbled Lexide material as well as in 


the popular Red Rope stocks. All are of the 





finest quality workmanship. Every Cooke & 
Cobb product outlasts similar expanding prod- 


ucts several times! 


. FAVORITE 
PRODUCTS 


Need for Several Noted in ‘Almost Every Customer's Office” 


Sale after sale is reported by salesmen who merely suggest and 
show customers the expanding envelopes or files that fit their 


needs. 


“FAVORITE” Displays show big increase 
in stores’ “Self Service’ sales 





The self service displays at the right have brought many thou- 


; ‘ : Free Counter Display for 
sands of dollars in extra sales to dealers. Get information on these 12 Home Files, Indexed 


= ’ : TT 3 Ways, in Decorators’ 
and other merchandising aids from our representative. You'll Colors. 
/ 
P rofit £00: Natural grain wood Island 


Display on casters. Takes 
less than 312 sq. ft. of 
space. Sells 25 different 
“Favorite” numbers. 



















The COOKE « COBB Company 


122 East 23rd St., New York 10 





Porld’s la 
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Porld’s largest bu f fes and bank vaults 
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Transylvania Printing Company chalks 
up record gain in Mosler Money Safe 
sales by concentrating on prospects in 


food store field. 


Other firms report big sales increases, too, 


as result of powerful Mosler promotion. 


“}UDGING BY THE RESULTS we've had so far, I believe 


this new Mosler Grocery Promotion is going to be the 
most successful thing any Mosler dealer ever tried,” 


says Mr. Gayle M. Denny of Transylvania Printing 
Company. “‘Actually, it’s only been in operation, here, 
for 30 days. But we’ve already increased our Mosler 


sales 100% over last month! 


“I’ve always found it pays to tie in—/fast—with these 
promotions Mosler comes up with. And this time it’s 
profitable. For Mosler has given us 
some of the hottest promotional tools and sales 
strategy we've ever had to go after food store pros- 
pects. And, believe me, we’re really using it! 


been espec waily 
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New Mosler Grocery Promotion boosts sales 


100% for Lexington, Ky. firm! 





“When you figure that each sale means anywhere 
from $500 to $1,400, it’s really worthwhile. Matter of 
fact, it’s so worthwhile, and so well timed, what with 
the increase in burglaries lately, that we're going to 
spend even more time selling Mosler Money Safes!” 






Mf 
a bx, A 


utete Nic: 


HAVE YOU USED IT? Dealers who have say this new Mosler 
promotion directed at food stores is a real profit-maker. If you'd 
like further details, write, or wire The Mosler Safe Company, 


Dep't OA-6, Hamilton, Ohio. 


IF IT’S MOSLER . 


% Mosler Safe “”” 


. IT’S SAFE 


Mosler built the U.S. Gold Storage Vaults at Fort Knox and the famous bank vaults that withstood the Atomic Bomb at Hiroshima 
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Newspaper Article Features 
Des Moines Firm, M. C. Frye 


The Des Moines, lowa, Sunday Register has been running 
a series in its business section, entitled, “Business Leaders in 
Recently, Marion C. (Mickey) 
Frye of Des Moines was the subject of a feature. Entitled, 


lowa, for several years now 


“D. M. Firm No. | Producer Of Interleaf Carbon Paper,” 
it was written by the Register’s commercial editor, Edward 
Vaile. Here is the article: 


“Marion C. Frye is beginning to believe that carbon copies 
are the backbone of business. And he likes it. 

“The Frye Manufacturing Company, of which he is presi- 
dent, is the largest commercial producer of interleaf carbon 
paper in the world. 

“The company makes enough carbon paper in a day to 
lay a three-foot strip from Des Moines to Kansas City, Mo., 
and return. Its annual gross sales amount to about three 
million dollars. 


“The firm no longer makes ordinary secretarial carbon 


paper, but specializes in carbons used just once by business’ 


firms. Its product is sold largely to printers who produce 
forms for statements, invoices, sales tickets, record keeping 
and other uses 

“It is the manufacturer that creates carbon paper in 
continuous folded forms. These are used in many ways, 
such as for a series of billings, or in I.B.M. machines. 

“Its production last year would form a 12-inch band 
around the world nine times, at the equator. 
has about 100 employees at its plant at 
, and also has a plant at Decatur, Ga. It 
in 1912 by Marion’s father, the late Forest 


only 


“The company 
2531 Dean Ave 
was founded here 


C. Frye. Marion became president four years ago. 
Uses Own Chemists 
“The firn its own chemists, prepares its own ink 


formulas and designs and manufactures its own carbon coat- 

Ing mac hine S. 
“The carbon coating, on special tissue paper stock, is an 
For proper results the layer of ink must 


ndth of an inch thick. If it’s half that thick 


exac ting proce SS 


be one ten-thous 


the quality is poor. If it’s twice that thick, the ink will 
tend to fall off 
‘The color ments are obtained mostly from DuPont. 


Other ingredients are wax, derived from Brazilian pine trees, 


and mineral oils from California, Texas and Kansas. 
“The Company 


a month, from 


uses around 400 tons of tissue paper stock 
ills in Wisconsin, Michigan and New York. 
turing equipment includes slitters and re- 
machines and ink grinding mills. 
“In addition to the 


“The manufa 
winde rs, sheeting 


carbon for interleaf forms, the firm 


makes a variety for “snap-out” forms and pencil carbon 
paper ror sales on ks. 
“Because of the nature of the production, the Company 


provides its employees with uniforms and launders 


them regularly. This saves wives a lot of cleaning, Frye said. 

“The company also gives an employee a bonus whenever 
a baby the family. Other employee benefits in- 
sharing plan, figured semi-annually on the 
igs, and several types of insurance. These are 
$30 weekly sick benefit and $5,000 
expenses. 
ympany’s executives are in their 30’s. Off- 
to Frye, are C. R. Lindhoff, vice-president 
in charge of production; Mrs. Florence A. Frye, vice-presi- 
dent; C. V. Brothers, Jr., secretary and western sales man- 
ager; and Robert Keehn, treasurer and comptroller. 

“Mr. Fry, 41, started with the company in 1935. He is a 
graduate of North High School and Grinnell College. . . . 
Mr. and Mrs. Frye, 3100 Terrace Drive, have two sons, 
Michael 6, and Thomas, 2'4.”—AL 


arrives 
clude a cash profit 
basis of earnil 
a $2,000 life policy, 
coverage for polio 
“Most of the 
cers, in addition 
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OFFICE APPLIANCES 
on the occasion of their 
50th Anniversary 


. and many thanks to you readers of this 
great publication, who visited our space at 
the recent NOFA Convention. "TERRIFIC" 
you said when you saw our many new items! 
If you haven't placed your sample order, be 


sure to send it in today! 


Smo-King PRODUCTS, Inc. 


MANUFACTURERS AND DESIGNERS OF 
NATIONALLY KNOWN SMOKERS ACCESSORIES 





SMOKERS STANDS - ASH TRAYS - SAND URNS 





MYRON I. FIELDS 
President 


111 PIONEER STREET 
BROOKLYN 31, N. Y. 
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THE COMPLETELY NEW 
ole) BT Met, 


TRANSFER FILES 
the Vine that is= 





K DISTRIBUTED EXCLUSIVELY 


THROUGH THE DEALER 


% DESIGNED TO SATISFY 


RECORDS MANAGERS 


3K BACKED BY EFFECTIVE 


CONSUMER ADVERTISING 


3% PRICED FOR VOLUME SALES 


for all the facts - write to: 


DOL 


METAL PRODUCTS, Inc 


315 LEXINGTON AVE., B’KLYN 16, N. Y 
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\ | 
SS Whatever your wardrobe or “‘locker”’ require- 
ments, these new modern units will fit your 
needs efficiently —will save floor space, keep 
“wraps” aired, dry and in press; come in 
sizes, types and finishes to fit in any avail- 
able space, to provide any desired capacity. 
All are smartly designed, sturdily built of 
welded furniture steel; stand 
rigidly—never sag or wobble. 


Wall Racks 
by the foot 











Come in and see these modern 
racks that are part of up-to- 
date offices; that ‘“‘end locker- 
room evils’’ in factories; that 
are standard furnishings in 
* modern schools, church- 
es, institutions, public 
buildings, restaurants 
and homes. 














Store like folding 
chairs, ‘set up 
in a minute. 





Write for Catalog FL-13. 


VOGEL-PETERSON CO. 


“The Coat Rack People” 
1121 West 37th Street ° CHICAGO 9, ILL. 











This 
STORAGE 
CABINET 


WITH RADIUS CORNERS 


is a real 
“BUY” 


Our No. 3678 Cabinet 
will answer your stor- 
age problems in every 
way. It is finished in 
baked-on olive green 
or office gray enamels, 
and has adjustable 
shelves. Spot welded 
assembly with lock in handle and insulated doors. Set 
up only. Shipped one per carton. Size 36’’ wide by 18” 
deep by 78” high; weight 175 pounds. 
List price 850.00 each 


LESS DEALER'S DISCOUNT 
PP. Os Be. ST. COs, AD. 


METAL MANUFACTURING CO. 
MIDWEST 1818 N. 18th ST.- ST. LOUIS 6, MISSOURI 
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War-Surplus Parts Boxes Solve 
Adhesive Goods Problem for 


Stationer in St. Louis 


@ INVESTING IN a series of war surplus sliding drawer 
parts lockers, used by the military for storing of electronic 
parts, has solved the problem of quickly locating adhesive 
goods for Modern Printing & Stationery Company, Inc, 
St. Louis. 

This “neighborhood” office supply firm specializes in 
gummed labels and other adhesives goods. It is located in 
a “small business district” where heavy use is made of mail- 
ing labels, various types of packaging stickers, and likewise 
sells many schools, churches and organizations, specialty 
gummed items, such as foil stars and stick-on nameplates, 





War surplus parts storage boxes have solved adhesive goods 
handling problem for Modern Ptg. & Staty., Inc., St. Louis, Mo. 


As shown, 50 of the drawers are used at the right side 
of the store, to maintain the adhesive goods stock, with one 
sample of each type carried in stock simply stuck to the 
front. 

The boxes have been given an appearance renovation 
treatment, including a prime coat of paint, and rich brown 
enamel over them and because of their large capacity, make 
it possible to consolidate the entire gummed goods stock 
at one point, where the customer can quickly point out the 
desired item, if he doesn’t know the proper name. 

Some 250 numbers are carried in the inventory, and 
because of the compact size of the boxes, plus their large 
capacity, it has been possible to consolidate the department 
into a much smaller wall space—RAL 





Miami Stationers Open Dayton Store 

Miami Stationers, office supply and greeting card firm 
with two stores in Dayton, Ohio, recently opened their third 
outlet on Fourth St. in the Dayton Arcade, downtown. The 
firm has its headquarters at 27 E. Second St., and another 
store at 2116 Salem Ave.—AK 





C. E. Wilson Joins Tampa Firm 

Leaving H. R. Mann & Company, Inc., Troy, N. Ys 
C. E. Wilson is now associated with Fulghum’s Offee 
Economy Index, Inc., 608 Florida Ave., Tampa, Fla. He 
had been with the Troy concern for more than 25 yeafs. 
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HOT OFF THE PRESS! 
your new 1954 


HOOSIER 
"Profits Handbook’’ 


GET IT NOW... 


the complete, new HOOSIER DESK catalog that's 
completely new in format too! Here, in one handy 
and handsome binder, are individual catalogs cov- 
ering each of the many HOOSIER money-making 
lines! Each desk and auxiliary piece in each of the 
eight great HOOSIER SERIES is beautifully illustrated 
and described in detail. Each and every important 
sales point is highlighted for easy reference. Here is 
sales help that really helps . . . a source book of 
top-value desks for every office budget and purpose 

. a PROFITS HANDBOOK that belongs in your 
hands NOW! 


MAIL COUPON TODAY 
FOR YOUR PERSONAL COPY! 





Se | HOOSIER DESK COMPANY ® JASPER, INDIANA 


Send me my copy of the new Hoosier Desk Profits Handbook: 
NAME Saati indealaal 
FIRM NAME i ' wadieiil 


ADDRESS . ‘ = , en 


a eet A a STATE —E— 
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A Benjamin Fitch Original, 





Circa 1840 
. 
su 
1t1 
VI 
th 
* @ W 
Six Generations 
ey 
e Re 
of Fine 
no 
ff 
& ildi | a 
Chair Building : 
The splint-bottomed chairs Benjamin Fitch built for his 
neighbors were known throughout the Western Reserve pre 
frontier for their sturdy construction and pleasing good “ 
looks. As his reputation spread, the demand for his sia 
chairs increased and he turned to chair building as a ” 
full time occupation. His first hired helper, William O. pac 
Taylor (later his son-in-law), gave the business its name alo 
and became its first president. tha 
Their legacy of design and construction leadership Mi 
passed to each succeeding Taylor generation, and though asst 
the fundamental principles remained unchanged, new | fits 
interpretations kept pace with the times. th: 
' W 
4820—A Taylor Exclusive by M. J. Bryda Today the Taylor Chair Company makes fine wood chairs | ‘ 
--. sculptured design and following the same principles of quality established by = 
rugged construction ; ge ; 
Fitch 138 years ago. So it is that every Taylor Chair | mo 
carries a six-generation pedigree—assurance of the finest | ist 
chair-building craftsmanship and timely design. | _ 
rc 
Write for an illustrated brochure | E 
covering the complete Taylor line. | exar 
stra 
of p 
it WwW 
and 
TH 3 ‘ine 
Pass! 
has 
Bons 
erase 
Al 
Crov 
4 on t 
taint 
CHAIR COMPANY high 
Bedford, Ohio firm 
recor 
In 
ribbo 
impr 
In 
ness ; 
with 
grow: 
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“Carry a Sample and Use It.” 
Advises This Texas Retailer 


B ONI ik SUREST which 
y ret tside salesmen can overcome the peculiar- 
narket is to “carry a sample on every 
cording to Robert Crow, executive of 
mpany, office supply dealers in downtown 


means by the ofhce 


ide salesmen have adopted an aggressive, 
rta pe of sales policy, which has widened the 
row, president of the firm and his son 


Succ eeting competition in the field today means 
only more calls, or intimate study of the influences 
affecting a prospect, but also the sort of contact with the 
prospect wl the latter enjoys,” the younger Crow indi- 


Keep in Focus 


the salesman must be able to attract the 
rospect’s attention completely away from whatever else 
d, and to focus it, at least temporarily, on 
the office subject. Then, with other factors being 
rht, sales ar ound to develop.” 


bik 


iv De on | 


The most stently practical approach for today’s high- 
Mr. Crow has found, is to always carry 
ng new in office supplies. This is small enough 
1 into a pocket, or at least a brief bag. It 
efore the prospect’s eyes. It doesn’t matter, 
out, whether the article is immediately 

he prospect’s own problems. So long as it 
ness somewhere, and shows promise in sav- 
building up good will for the store, it is 


paced mark 
along somethi 
hat it can 

s demonstrat 
Mr ( row 
associated 

hts into his 
ng expens 


we wortn try p 


\ typical example which Bone-Crow has utilized with 
nsationa ss in recent months has been an off-set- 
ounted ty] eraser, a newly-developed model which 
far easier It contains a superior brand of abrasive 
ber, a more easily used in nooks and crannies 
hrough¢ ypewriter. 
Every out on the road, has carried two or three 
xample long, and has enthusiastically demon- 
strated it at tset of the call. 
Save Labor 
[his part r item appeals to both the executive type 


his secretaries, typists, and filing clerks,” 
“since it is designed to save a lot of labor 
where it appeared that the executive 


ol prospect il 
t was emp! 


( )tter 


and expense 


would not e time to look over a demonstration, merely 
passin riter eraser into the hands of his secretary 
has gotten 1 e results.” In the space of 90 days, the 
Bone-Crow pany sold several gross ol this type of 
erase 
Another important example is the typewriter ribbon Mr. 
I y} 


a wide diversion of types and qualities 
lay, plus a full color choice, it is a cer 
supply salesman can find a topic of 
rospects. For example, he went on, nylon 
cut down on expense, where a business 
irge amount of copy work, billing and 


nign inter 
ribbons V 
firm utilize 
cord kee rformed on typewriters. 
In other vhere lighter loads are concerned, colored 


and brown can enhance the firm’s 


ribbons, in gi ylue 

[ SS customers. 

In still « pecialized inkings fit better into the busi 
ness at hand, a in be successfully sold to the businessman 


With a der nstration. 


“Our typewriter ribbon volume has 
we saw to it that every salesman carried 


PTrown shar ( 
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LOOK AT THESE 
BIG-SAFE FEATURES: 


Inside Dim: 15” x 12” x 13” 







COMPLETE LINE 
OF METAL 
SPECIALTIES 










Cabinets Chairs 
Lockers Bench Legs 
Shelving Part Bins 


Work Tables Drawer Cabinets 


STORAGE 
CABINET (pousLE DOOR) 


Only one of many models designed for 
office use. Heavy gauge steel, protects 
against dust, fire, moisture; 4 heavy 
gauge adjustable shelves included. Ex- 
tras available. Lock and 2 keys furnished. 














Finished in 
Gray or Green 
Baked-on Enamel 
Write for Catalog & Price List 


341 West 38th St. 
eT New York 18, N. Y. 
BRyant 9-8771-2 


Manufacturers of Steel Equipment 














Here’s Why It Pays to Sell 


SENTRY 


PERSONAL 


SAFES 


All Safe Deposit Box 
Users are 


PROSPECTS 


SENTRY offers fire, theft, and loss 
protection without the drawbacks of 
safe deposit box rental. 


PRIVATE—YET ALWAYS ACCESSIBLE, 
A Sentry doesn't keep ‘banker's 
hours’! Valuables, records and re- 
ceipts ore at the owner's fingertips, 
24 hours ao day . .. and safe from 
court “‘seal’’ orders in emergencies. 
HOLDS MORE—COSTS LESS: Sentry 
holds almost twice as much as the 


biggest sofe deposit box, yet retails 


Handsome, Compact 
All-Welded Construction for less than the 2-year rentol of 
equal space. And remember—Sentry 


Built-in Combination Lock costs you 35% to 50% less than 
comporable safes. You sef your own 
list, take a@ big mark-up and still 





Fireproof VERMICULITE* 
Insulation 


Tamperproof 


*As required for U.S. Army field 
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safes undersell the field. 


DEALER |j INQUIRIES INVITED; WRITE DEPT. OA6 


[ é 
' BRUSH-PUNNETT CO. 


545 WEST AVE., ROCHESTER 11, 


SENTRY 
SAFES 


For Over 
20 Years 
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pixie CATAL/NA-DUO writinG TABLE 


Another member of the striking new Dixie Chrome 
“Holiday” Series. Clean-lined square-tube frames in satin- 
steel or choice of seven decorator colors in wear-resistant 
“EPON” enamel. Distinctive self-edged Westinghouse 
MICARTA tops in “Color-Keyed” jewel-tones resist burns, 
stains, acids. Handy stationery 
“Fiberglas” lamp. 


rack with built-in 


Color - Keyed - 
DIXIE CHROME 


e © prooucts 






Division of Southern Consolidated Mfg. Corp. 
Irving (DALLAS COUNTY) Texas 


Manufacturers-Designers of Distinctive Furnishings 









INTERCHANGEABLE 
PLASTIC NAMEPLATES 


Beautiful, dignified, permanent, personalized, all Acme plastic 
name plates are interchangeable . . . can be changed instantly 
with new name inserts . . . make changes to suit your require- 
ments. Illustrated are the popular models. 





No. 600, desk type, gray; 
No. 601, brown, size 1/4” 


B34! $]25 


by 
No. 602, transpar- 
! ent door style name § 50 
i plate, size 2” by 
10”, name on black 
background, gold 
letters. 


No. 603, trans- 
parent easel $300 








type name plate 


for desk, size 
- 2 oe. 
black baek- 
ground, gold 
lettering. 

No. 604, desk 
style, vertical, § 00 
ean be read from 
both sides, size 
2” by 10”, black 
background, gold 
lettering. 


No. 605, wall 
style name, S$ 00 
cag be read 
from beth 

sides, size 

_ oo . 
black baek- 
ground, gold 
lettering. 





New name inserts can be 
ordered as required at rea- 
sonable prices. Prompt delivery . 
today. 


ACME PRODUCTS CoO. 


406-408 North Van Buren St. ° Green Bay, Wis. 


» « order your requirements 
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a few variations on the theme along with them 
call,” Mr. Crow said. 

Perhaps the largest item which has been individually 
demonstrated in this way by Bone-Crow salesmen, has been 
a heavy-duty pencil sharpener, suitable for the heaviest 
daily usage in large insurance offices, banks, advertising 
agencies and other such points. 

Carried in brief bags, in the original carton, the pencil 
sharpeners are ideal because “everyone likes to turn a 
crank,” as Mr. Crow put it. Demonstrating by sharpening 
a few standard pencils, the salesman will always get an 
excellent reaction by offering the businessman the sharpener 
and a broken, stub-pointed pencil to try his own luck. 

The smooth, quiet efficiency of the pencil sharpener thus 
sold it on the spot in more than half of the outlets tested. 

It isn’t impractical for the enterprising office supply sales- 
man to carry along even such large items as posture chairs, 
folding tables, folding typewriter tables, card files, desk pads, 
and waste baskets. Naturally, it isn’t convenient to carry 
most of these items in hand, but where parking makes it 
feasible, the salesman will always returns 
through keeping a few such samples in his automobile. 

“Demonstration and new-item appeal are important sales 
ammunition for us,” Mr. Crow summed up.—RAL 


on every 


show better 


New Samson Office Tables Designed 

A newly designed line of Samson tables for offices and 
conference rooms marks the active re-entry of Mutschler 
Brothers Company, Nappanee, Ind., into the office furniture 
held. 

Since the end of the war, production of Samson tables 
has been curtailed by expansion of the company’s custom 
kitchen and school equipment items. A newly completed 
plant and office additions now, however, have resulted in a 
greater production capacity which permits the building of 
more Samson tables. 

The tables range in style from early Jacobean to Con- 
temporary. 

Mutschler woodworking experience goes back to 1893 
when the company was founded. 


Houston Firm Opens New Store 

Clark and Courts, 1210 W. Clay St., well-known Houston 
printing and office equipment firm, have opened their new 
ofice furmiture store at 1517 Milam St. It is 
anagement of Wiley O. Wood.—]JHR 


downtown 
under the 1 








. Business increased materially when this 


Reflected in Sales . . 
six-foot bumper was featured in the window display of Scotchlite 
brand reflective tape at the Gramercy Stationery Co. display win- 
dow, 284 Madison Ave., New York City. After dark the tape 
brightly reflects the lights of approaching cars. It is manufactured 
by Minnesota Min. & Mfg. Co. 
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1884 
Cylinder OFFICE DESK 


AS MADE 70 YEARS AGO 
BY CENTRAL IN CHICAGO 


1954 


EXECUTIVE DESK 
FROM LINE NOW MADE 
BY CENTRAL IN CHICAGO 


tra. 












No. 8276C EXECUTIVE CONFERENCE DESK 
WITH OVERHANGING TOP 


We maintain a complete showroom including every one 
of the numbers we manufacture, all the year ‘round, 
for the use of our dealers and their customers, at 

our factory. Situated about a mile from the loop, it can 
be reached by taxicab in a few minutes. You will be 
most welcome; inquiries will be answered promptly, 
and the answers demonstrated on the products displayed. 


DEALERS—will increase SALES and PROFITS with 
CENTRAL DESKS—The Quality Line. 


CATALOG #70--Ready for distribution. If you have not 
received your copy please ask for it. 


desk manufacturing company 
454-456 N. ARMOUR STREET e CHICAGO 22, ILLINOIS 
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FUR THE 
BUPLILATING SPECIALIST 


ROSE scientific know-how and 
research make ROSE products the 
highest in performance and de- 
pendability. 


SPECIALISTS IN THE MANUFACTURE UF: 


e MASTER UNITS 

e SPIRIT CARBONS 

e HECTOGRAPH CARBONS 
e SPIRIT CARBON ROLLS 


e ALSO Duplicating Fluid 
and Hand Cream 


R 43 S E RIBBON and CARBON MFG. CO., INC. 


Cif fer ¢€ ne 


GENERAL OFFICES and FACTORY ...... HARRISON, N. J. 
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SOME CHANGES IN LEISURE ATTITUDES 
by David Riesman “The Antioch Review” 


‘ 
M iny 


peo} uncomfortable when discussing leisure. 
And ther doubt that most of us feel vulnerable in 

nilieu that reasingly asks us whether we are good 
vood workers. I want here to trace some 


the sour thic 


vulnerability. 


Bostomians, Henry James describes 
at Provincetown on Cape Cod. 
tloose to the wharves, perhaps read an 
does not appear that he swam. He was, 
may be that a few 
are preserved in the Boston Athenaeum, 
they can be Provincetown 
mpression is that people who go to such 
artsy and 


eek that | passed 
He wander 
) casional DOK 
nro tem, a gentieman ol leisure.” It 
fossils of the 

ut | rather 10 


toda\ \t lea I 


found in 


appear to lead strenuously 


iftsy lives they lie on the beach they are getting 
( etitive Iisome tan. 

Improving Body and Mind 
While they xe less systematically engaged than many 


tudents in laying by credits, they are gainfully improving 
and mind. Perhaps they are even subject 
strain of having to feel, and to claim, that 


They may be victims of what 


themselves In Dod 
to the additio1 


they are having a good time. 


Wolfstensteit Leites (in their book Movies) have 
termed “‘fun-morality.”’ 

As suggest Lynn White, Jr., president of Mills Col 
ge, “We fe ire is a cultural value. Theoretically we 


rather 
proud that ve art 


1] 
really ha 


to participate in it, but we are sort of 
such responsible members of society that 


WOU d 


time for leisure.” 


Our responsibility includes a concern for how others are 


spending their leisure. In fact, those of us who are in the 
lucation field and its allies have developed quite substan- 
tial interests — vested interests—in the leisure of others. 
We see their loose time as others see their loose change, as 
problem responsibility. 

Disruptive Leisure Patterns 

Many student leisure — we might call them “recrea 
tionists like picture Hollywood as a source of disrup- 


e leisure patterns of vulgarity, spendthrift living and false 
generally. We all know the indictment, which is 
most of our popular culture, radio, TV 


alues 


lrawn to includ 


| and bestsellers as well. Angry competitors of this com- 
| . : *s . 
| ercial popular liture are waging a losing fight. If they 


better, I am afraid that both the old 
(rural, sportsmanlike, casual) which 
| is too expensive and the old middle-class pattern (urban, 
uous ) which is too didactic, will disappear 
ng of much quality to take their places. 


an offer nothing 
aristocratic pattern 
iplitting, stres 


| and leave nothi 


Movies Both Good and Bad 


ies not only are shoddy but also are often 
ing and creative products of the human 
not referring to so-called “message” films 
uit rather to sucl s All About Eve, American in Paris 

The Marrying Kind. These are movies which takes us 
force us back in. English and American 
hed if people learned to understand and 
es and could enjoy them in the spirit, at 
-ndly with which people at differet times 
erature. 


Hollywood m«¢ 
rofoundly liberat 
igination I ar 


hlms a 


out of ourselves o1 
iTé would be 

ppreciate the mo 
mce critical and frie 


have enjoved 


Such an appreciation might help us get rid of the current 


listinction between active and passive recreations—“active” 
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being such things as sports, hobbies, and square dancing, 
and “passive” such things as movie-going, TV-watching and 
other things parents and teachers wish their children 
wouldn’t do. I am convinced that this is not a real distince- 
tion. Much leisure which appears to be active may be merely 
muscular. Conversely, such pursuits as movie-going, though 
supposedly passive, can be an experience of the most intense 
and participative nature. If Hollywood movies were as 
passive and pacifying as is charged, how could they also be 
charged with corrupting England and Europe? 

In an informal talk about movies at a men’s dormitory 
at the University of Chicago, I suddenly realized that | 
might be closing off one of the few casual escape routes 
remaining to them; that I might be helping to inaugurate 
a new convention: namely, that one had not only to attend 
Hollywood movies but to understand and appreciate them, 


Search for Leadership 


a 

Since so much of their leisure was already highly self. 
conscious, I hesitated to add to the burden. The problem 
here was not so much mine, of becoming a possible taste- 
leader, as it was one for the students who were looking 
tor such leadership, if not from me, then from somebody. 

lo be sure, leisure is a burden of the sort I am describing 
only among the educated, among the many high-school and 
college graduates who have some aspirations towards cul- 
ture; men and women who, in the absence of any visible 
aristocratic model of leisure in American life, look to their 
fellows for clues, look to the magazines and the “how to” 
books. 

The protessional and business person 1S apl to leave his 
work with a good many tensions created by his reactions 
to inter-personal situations. As a result his leisure “needs” 
may have to be satisfied before he can rise above the level 
of needs—before he can rise from the level of re-creation 
to the level of creation. But it is just this very person on 
whom fall most of the demands for participative, active, 
constructive leisure. As my colleague Nelson Foote likes to 
put it, “he has very little reverie as a balance to his 
sociability.” 


Community Research Project 


A large research project is now underway on the rela- 
tions between school and community in a wealthy, upper- 
middle-class suburb with one of the finest public school 
systems on this continent. In fact, the magnificent new 
modern high school dominates the community, even phys- 
ically, as the cathedrals did in the Middle Ages. The very 
fact that this elaborate research is going on there helps to 
show the alertness of community leaders. Yet it seems plain 
that the community is not happy. The parents have neuroses; 
the children have allergies; and the teachers—well, I don't 
know. What has gone wrong? 

If we follow the life of the children after school, we can 
perhaps get some clues. Their parents want to know how 
they have fared at school; they are constantly comparing 
them, judging them in school aptitude, popularity. All the 
school anxieties are transferred to the home and vice versa, 
partly because the parents are intelligent and concerned with 
education. After school there are music lessons, skating 
lessons, riding lessons, with mother as chauffeur and sched- 
uler. In the evening, the children go to a dance at school 
for which the parents have groomed them, while the parents 
go to a Parent Teachers Association meeting for which the 
children, directly or indirectly, have groomed them—and 
there they are addressed by a psychiatrist who advises them 
to be warm and relaxed in handling their children! 

Here is a suburb devoted to the arts of consumption and 
leisure, where those arts are pursued with such dogged 
determination that leisureliness as a quality of life is largely 
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absent. WI ul the appurtenances of variety are present, 
life is mMonoton in the sense that it is steadily gregarious, 
focused on otl and on the self in relation to others. Even 


an effortful artifact. 


casuainess Cal 


Yet it is al 


and 


easy to deride these parents and children 
experts, to urge them to drop all this new- 
and get back to hard work and the tradi 
tional curricula and the 19th century or classical “values” 
generally. What is often admired is the artisocratic or artisan 
insouciance, as against upper-middle-class anxiety and pre 
| do not know by what standard of value 


assorted 


fangled nonsel 


occupation Yet 


one prefers a broken nose to asthma, or lumbago or gout 
to ulcers. 

From New Viewpoint 

We can look these people rather differently. We can 


rers. Whereas the explorers of the last cen- 
tury frontiers of production the explorers o1 
this century seem to be moving increasingly to the frontiers 
of consumption. They are opening up new forms of inter- 
personal understanding, new ways of using the home as a 


sec them as expl 


| 
moved to th 


new ways of using the school as a com 
center. But frontier towns are not usually very 
attractive and frontier behavior is awkward. People have 
not yet learned to behave comfortably in the new surround 
ings. There is formlessness, which takes the shape of law- 
lessness on the frontier of production, and of aimlessness 
on the frontier of consumption. In both instances, the solid 
citizens who stayed home are likely to feel superior. The 
pioneers are paying in financial and emotional outlay, and 
inxiety, the exploitation costs of their dis- 


“plant” for leisut 
munity 


particularly T 


coveries. 
So far we have been looking at American culture from 
inside. But there is another way of going at our problem, 


which is to ask what play and leisure are like in any cul 
ture. The late Dutch scholar Huizinga pointed out that 
every language he examined had a word for play that was 
different from the word for work and that many cultures 
have a pattern of sport, of noneconomic serious and yet play- 
ful competition. Many if not all cultures, moreover, operate 
seasonal rhythm between heavy work and 


Mn a periodic or 
heavy play. 


Child's Play 


All this must rest on something basic in the biological 
substratum of man and many animals. I think we can say 
that the child’s play serves as the principal model for all 
later efforts to free leisure time from its burdens and to 
cope with its puzzling ambiguities. 


Children’s play is by no means always free and spon- 
taneous. It is often filled with terror and morbidity; but at 
the unequivocally good things of this 
earth. But if we look closely at children’s play we can 
observe something else that may even give us a clue as to 
how the recapture can, in part, be achieved. It is that the 
child’s greatest satisfaction appears to arise from experiences 
of mastery and control. Play seems to reside in a margin, 
often a narrow one, between tasks that are too demanding 
and those that are not demanding enough to require the 
excited concentration of good play. 


its best it is one of 


The boundaries between work and play are tending to 
become shadowy in our society. We are looking for a 
quality we can only vaguely describe: it is various and 
thythmical. It breaks through social forms and as con 
stantly recreates them. It manifests itself in tension, yet not 
too much of it. It is at once meaningful, in the sense of 
giving us intrinsic satisfaction and meaningless, in the sense 
of having no pressing utilitarian purpose. It is some such 
model as this which haunts us when we consider leisure 
and judge its quality in ourselves and others. 
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Tact in Salesmanship 


By JAMES P. WARD 

Ames Supply Company, 

Chicago, Ill. 

@ TACT IN SALESMANSHIP is the faculty of saying or 
doing nothing that antagonizes the customer. No quality 
is more necessary for a salesman. Many a promising sale 
has blown up by an untactful word or act. 

You may have heard the story of the untactful shoe sales. 
man. He had difficulty in fitting a woman customer with 
shoes. In measuring her feet, he made this remark: 
“Madam, I find the trouble is that one of your feet is-larger 
than the other.” She resented this, and left the store. 

The floor manager happened to notice her depart without 
buying. When asked what happened, the salesman related 
what he had said to the prospect. The floor manager told 
him that was the wrong way to talk to a customer, adding 
that he should have said: “Madam, I find that the trouble 
is that one of your feet is smaller than the other.” 


A Dramatic Example 


[ read in a magazine recently an incident of a typewriter 
salesman who called on a woman prospect at her home. He 
approached the woman saying: “Your husband sent me to 
sell you a typewriter.” 

She immediately answered: 

“My husband is not going to tell me what to buy.” In 
spite of all the salesman’s arguments and pleadings, she 
would not listen to him and showed him the door. After 
he left her he realized that he had spoiled the sale by his 
untactful approach. The more he thought of it, the more 
determined he was to get that order. 

About two hours later he telephoned her, and said some- 
thing like this: “I want to apologize for bothering you, for 
after I went back to call on your husband, I found that the 
typewriter that he intended for you to buy is of a different 
make than the one I am selling, and I am sorry for this 
mistake.” 

The woman answered very promptly: “Is that so! I would 
like to have you call again, for the machine you handle is 
just the one I want.” 

Tact will impel a salesman to remove his hat when ap 
proaching a woman information clerk. This is a respect to 
which she is entitled, and she will be more helpful in ar 
ranging desired interviews. Hats on in the presence of the 
buyer do not promote the sale. 


The Importance of Tact 


A tactful salesman will not take the initiative in shaking 
hands. When a salesman has the privilege of handshake, 
he should do it with a firm, friendly grip. Tact will avoid 
the irritating question, “Are you busy?”—a suggestion that 
he may be idle. Even if idle, he does not care to be reminded 
of it. 

Tact will suggest the better opening, “I know you are 4 
busy man and will take but little of your valuable time, 
unless you are interested.” Tact will avoid the trite remark 
—“I happened to be in your neighborhood.” A factual 
statement that a special trip was made to see the customer 
induces confidence. 

A tactful salesman knowing the best conversationalist is 
a good listener, will never bore a buyer by talking about 
himself, showing pictures of his children and that sort of 
thing, except to buyers of intimate acquaintance. 

Don’t assume an air of familiarity at any point in the 
interview beyond the degree evidenced by the prospect 
himself. Some buyers are naturally reserved and dignified, 
while others like to be slapped on the back and called “old 
man,” Take your cue from the man himself. 

Don’t lose a sale to win an argument. The reason for this 
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@ 2, 3, 4, or 5 Drawer Styles in letter or bac 
(egal size. Pe a 
Thumb latch, Drawer Pull, Card Holder and | 
: oe ma AVAILABLE IN SAME SIZES AS 
Knob in Alumilike Finish. SUSPENSION FILES tact 
Manufacturers of the Famous No. 25-R a 
Steel Transfer Case. 
tim 
N ff 
| : IMMEDIATE DELIVERY - 
Tf2) Top FLIGHT PRODUCTS CO., INC. | 
MANUFACTURERS OF STEEL OFFICE EQUIPMENT 12-] 
15 6224 S. Oakley Ave. WaAlbrook 5-7100 Chicago, III. | ae 
higt 
———— — i Ua 
| offic 
| 50 « 
| 
| 
Coa 
| A 
Inc.. 
i; rece 
H 
| men 
Cali 
FILING SUPPLY COMPANY a 
manufacturers of reasonably priced A 
@ Kraft and Manila Folders, Letter, Legal and Special Sizes _ 
@ Alphabet and Blank Guides, Plain and Metal Tabbed Fou: 
@ Form Cards and Guides, Ruled, Printed and Tabbed has | 
@ Pressboard Expansion Folders, Letter, Legal and Special Sizes Run 
@ Transfer Cases, Black Tarboard, 3x 5—4x6—5x8 
Fred 
Fr 
ALSO FILING SYSTEM SUPPLIES addi 
A Quality Name in the Paper Conversion Industry bus 
for over 68 years nou! 
. . o - f 
We specialize in “MADE TO ORDER” Guides and Folders a 
Quotations given same day request received. the | 
REASONABLY PRICED TO ASSURE DEALERS OF EXTRA PROFITS Can. 
Three Day Delivery Service in Michigan, Indiana, Illinois, Ohio, Pennsylvania P. 
du L 
THE GRAND FILING SUPPLY CO. Bens 
Grand Haven, Michigan Phone 499 ager. 
sales 
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— is very Don't mention religious, political, racial or 






















































































odge afhliations to those of whose own connections you are 
gnorant. There is still plenty of prejudice in the world and 
there is ne letting it become an obstacle to your sale. 

Don't smoke in the presence of a prospect unless he is ~—— rreeery 
smoking or there is unmistakable evidence that he is a § > 
smoker he safest plan is not to smoke unless the prospect > ¢ 
s smok 9 fters you a cigar or a cigarette. ¢ | 

Dont knock the goods or proposition of a competitor, ? ¢ 
especially should see any such in your prospect's ¢ > 
possession. S 1 thing is a reflection on his judgment, | 4 
TO } € DO mit in¢ “ve . ic] is 1 Y C 
for he boug 1d, even though your criticism is just, no g How ou Can > 
man likes to have his lack of good judgment proven to him. § 2 

oe ; . . ° » 

Don't try to flatter your prospect. Such efforts are usually ¢ Turn SILVER into GOLD > 
merely disgusting. Most men have a certain amount of § Q 

yotism, which may be judic : ‘ - , 
— ) ny. judiciously promoted, but this is a ¢ Feature the most recent addition to our Dream Brand > 
very delicate thing and, unless you are abselutely sure of § ‘ ig 2 
your ground, better not trifle with it. $ carbon line . . . a solid silver-backed carbon paper that 3 

Don’t appear too eager to sell, or disappointed, or surly, ¢ is really distinctive! > 
if you should fail to make a sale. You might want to come > Thds eyo-cppeniiie eniien t eilbened te Ue anaes ¢ 
back to the prospect again, or he might be in a position to 2 $ 
de vou a favor. at some later time. § imprint . . . so if you desire, you can sell it under your $ 

; ; q ] 

These are some of the important factors of selling where ¢ own brand. > 
tact should be e1 ployed. There are many others, but your 9 Vis to trully om Rees Gat Gitais ities: onli aihey dened 4 
good sense and natural courtesy must tell you when to meet 2 $ 
them and what to do. If you will keep before you all the ¢ order! See for yourself . . . just clip this ad to your letter- > 
time the idea of doing nothing or saying nothing that might > head and we will send samples. No obligation, of course! ¢ 

' offend or jeopardize your sale, you will not go wrong. ¢ > 
§ Established 1895 ) 
( 
2 $ 
Hold Central New York Show 4 | S CARBON & RIBBON MFG. C0. > 
. . 

The Central New York Business oe be held ‘4 2 INCORPORATED $ 

12-14 in Onondaga County War Memorial, Syracuse, N. Y., 

| eee ; y! | 9 621-623 CHERRY STREET PHILADELPHIA 6, PENNA. ¢ 

according to Henry F. Healey, chairman. The show will 2 4 
— highlight an oldtime office, set up as an actual office looked PP PPP PPP PPP PPP PPP PP PPP PP PPP PPP 
— 50 years ago. More than 100 display booths devoted to 

office machines and equipment will be featured with nearly a ; 

50 exhibitors participating GET Smith’s OrnwinoQ ea 

Coast Firm Names Manager STEEL GUIDES 

A. L. Tredway has joined the staff of County Stationers, GUIDE TABS 
Inc., Ventura, Calif., as floor manager and buyer, it was pede gm Sy 
recently announced. The appointment took effect April 1. tute Smith's | fo- 

° ~ n mous - 
He is widely acquainted in stationery and office equip- po.” Wagveends used by Sonne, b nae wy . oo Km — pie 
' a ~ . . arge an sma companies. ace o unbreakabie steel. as 
ment circi ind operated his own business in Stockton, attached or rearranged, yet hold with vise-like grip. vot block 

ae fae « . wes finish. Large label opening—1" and 2°’. Straight or an . Retai 

Calil., fo ny years. for less than any other removable guide having veniaeall covered 
labels. 
| Change Name of Kansas Firm 
| Announce t has been made of change in firm name ENAMELED 
- . . . + . —— 
| from Pittcraft Office Supplies to Runyan’s—Stationers and i ee sien ee STEEL 
Office Outhtter or the stati ‘rv establi ~ f 3 f 
thee he stationery est iblishment at 113 W “ SIGNALS 
Fourth, Pittsburg, Kans. The same address and phone name a: 7G 
| has been reta »y the proprietors, Mr. and Mrs. Alfred C. ; 
: ‘ Easier to file because equal length jaw-tips curve inward, do not 
Runyat catch over other cards. Nine sizes—Ve to 2’—12 colors—plain or 
printed. Alphabets, months, numbers, week days, states. Also 
available in double strength and angle signals. 
Fred Truax Appointed by Rem-Rand ADJUSTABLE 

Fred R. Truax has been named sales supervisor for the . os INDEX hesorel ’ 

é > z ‘or over ea t t 
adding and i ] ating machine department ot the Colum ———. index mode. Spring. steel in 
banc Oh; ars a as P . : enclos in leather tabs on which are 
bus, Ohio branch office of Remington Rand Inc., an prieted (er moy be weltton) ledeer oe. 
nounced W. A. Dierksen, branch manager. Mr. Truax was counts, cities, numbers, etc.,—¥%” to 2”. 

a four-time winner of the company’s “Century Club” con 
test, and has been with Remington Rand in Columbus for a GUMMED INDEX TABS 
the past nin eare , / Finest quality gummed strips, easily cut into an 

€ pa AK : length tabs. Gray (and choice of 1 other colors) 

r oi — = . book cloth, buff ledger paper, 
Can-Pro Appoints Manager Ss, -——— = plain leather, or paper-faced 

‘ ; : , , " leather—'4"' to 1” projection. 

P. C. Goodrick, president of Can-Pro Corporation, Fond Packed twelve 6” strips. 
du La W s na il we ‘ i f I< : 

. ac, Wi :nounced the appointment of Walter E. fl an salt Cian, Cite tar téleeanian, 
Benson as merchandise and sporting goods department man- 
| ager. Mr. Benson previously spent 15 years in wholesale CHARLES C. SMITH, INC. ° Exeter, Nebr. | 
| sales and distribution for a national organization. 
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100% OF YOUR CUSTOMERS 


CAN and WILL» these 






























ALL-RITE STANDARD and 
RETRACT-O-BALL Pens turnover 

fast and bring satisfied customers 
every timel The exclusive Micrographic 
Point assures smooth, easy writing 
with bank-approved ink. 
Fully Guaranteed. 


ALL-RITE De Luxe 
RETRACT-O-BALL 


Press top — point’s out. 
Flick clip — point’s in 
New design cartridge — 
refills easily and quickly 
without soiling fingers 


Pen 69¢ retail * Refills 25¢ 





ALL-RITE STANDARD 
The quality leader in the low- 
priced field. Can’t skip, leak or 
smear. 10 beautiful colors to 


attract your 7 an seat NO PEN AT ANY PRICE 
WRITES BETTER THAN 
AN ALL-RITE 


supplier, or write for illustrated catalog and prices — TODAY! 


ALhL-F2¢ZLE_ Pen inc. 


24) Hudson Street, Hackensack, New Jersey 





IT JUST CLICKS / 


It’s so quiet...so handy 
... 80 efficient for 1001 uses 
— no wonder your custom- 
ers like it! You'll do a bet- 
ter business 
with the truly 

modern 


Pueriype 
STAP LER 



















IT PAYS “aie 


TO DISPLAY AND RECOM- 
MEND THE N.-C LINE for all 
office, commercial and industrial 


uses. 


NEVA-CLOG 
PRODUCTS, INC. 
Bridgeport 1, 
Connecticut 





0. H. DAVISON & CO.—Pacific Coast Rep., 
609 Mission St., San Francisco 5 


a STAPLES LTD.—Montreal, 





Toronto, Winnipeg, Vancouver 
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Are You Getting the Most from 

"I . . . 
Employee Business Meetings? 
® FORWARD-LOOKING business meetings between “the 
boss” and his employees have far more influence on profits 
today than in past years. Management everywhere has 
learned that from employees come valuable suggestions for 
cutting costs and improving sales. Yet, in many instances, 
such meetings fall flat, accomplishing nothing 

When this happens, the fault usually lies in poor meeting 
leadership. The boss who is a “whiz” at running the busi- 
ness within the confines of his own office may be nervous, 
shy, or negative when the attention of his employees is 
centered upon him at once. Not all of us are good speakers, 
or capable of putting across ideas to a group. 

1. A good leader makes his attitude clear to the group, 

2. He encév-ages members to work as a team 

3. He expresses appreciation when a member does a good 
job and gives credit where credit is due. 

4. He seeks information from the group members. 

5. He meets with the group at regularly scheduled times, 

6. He is easy to understand. He engages in friendly jokes 
and comments during group meetings 

7. He keeps informed about the work that is being done. 

8. He helps new members make adjustments. 

9. He stands up for the group even though it makes 
him unpopular. 
10. He assigns members to particular tasks. 
11. He keeps the group informed. 
12. He works right along with the group. 
13. He sets an example by working hard himsel! 
14. He finds time to listen to other members of the group, 
15. He plans ahead of the group. 
16. He usually has members share in making plans. 


eo] 44) Tele) tae ie 


DEALER PROFITS 






These doors are open to 
alert dealers who will dem- 
onstrate these modern, basic 
business necessities. They 
can be sold wherever checks 





are written, or signed, or o 

where copying is an impor- 

tant part of office routine. ERROR-NO Copyhoider 

Powerful sales-closing ma- Makes copying easier 

terials are supplied free. than watching clock \ 
u 








CHEXSIGNO Check Signer 
Eliminetes making clerk N 
= of executive 


SPEEDRITE Checkwriter 


Writes forgery-proof \ 
checks 




















40 MT. HOPE AVE. 
ROCHESTER 20,N.Y¥. 


a 
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up. 


: 
| GS 
| 419, 
he | t 
its | 
as | 
or | 
Cs, | 
| 
ng 
'S1- | 
us, | e Heavy Steel Construction 
Is 7 e 2 Full Inches Approved Insulation 
rs, e Tongue and Groove Fitted Door 
e Finished in Smooth Bronze Color Enamel 
1p. | . 
| order $0BGB « « « full dealer discount! 
it LIST PRICE 
CENTRAL WESTERN 
| WITH PARACENTRIC KEY LOCK 
| 31.50 35.00 37.80 
ies, WITH COMBINATION LOCK 
¥ : 33.75 37.50 40.50 
) PECIFICATIONS 
ne, | L Height Width 4 Length Weigth 
137/g 173/g - 9l/, 13 50 Lbs 
ALL PRICES F.O. B. FACTORY a WEIGHT 50 LBS. 
Kes : ADDITIONAL 3% DISCOUNT ON ORDERS OF SIX—5% ON ORDERS OF TWELVE 
| CARRIES FIRE INSULATED SAFE 
| THIS LABEL ty yr 
1 HOUR TH Ri 
7 1700° nok. assoc arog AN 
| 








SEE 


YOU 
IN 

















u 
A 
| ST. LOUIS 
= 
1 | NOMDA 
| CONVENTION 
| | BOOTH No. 17 


INTER-CONTINENTAL TRADING CORP. 
en oe oe a on en, | ae aon a Gan. N i 
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NO. 9800 SOFA wear. Customed for lasting comfort and pleasure. Priced 






































EXEMPLIFIED BY 


BRIGHT! 


Styled for perfect harmony. Fashioned for luxurious 


for every buyers purse. These are the factors which make 
BRIGHT creations a joy and satisfaction to every one 
who buys. In a large selection of genuine leather and 
Elastic Naugahyde and a wide range of styles you will 


NO. 90 EXECUTIVE 
find just what you want for every customer. POSTURE CHAIR 


WRITE FOR CATALOG! 







NO. 1000 
CLUB CHAIR 





CRAFTSMANSH IP 





133 BLEECKER ST. NEW YORK 12, N. Y. 














262-A7T. 6%" 











262-D. aah S. 3 262-L.0. 


Mm 262-AT. 4% 


Also manufacturers of Office Desk Pads, Home-Style Desk Pads, Work Distributors, 
Telephone Book Covers, Office Chair Cushions and Acetate Products, including Sheet 
Protectors, Card Holders and Protective Holders. 


CHICAGO DESK PAD COMPANY, INC. 


15 NORTH JEFFERSON STREET CHICAGO 6, ILL, 
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17. Het 
ls He 


, 
members 


the ability to call members by their first name. 
group welfare above welfare of individual 


19. He insures that members have the material they need 
to work VM ith 

20. He attends social events of the group. 

21. He explains the reason for criticism. 

22. He speaks favorably of the group when talking with 
outsiders. 

3. He 


meeting the 


tresses orderly methods of doing the job and in 
production schedules. 


Avoid These Faults 


Characteristics not associated with good leadership are: 
|. Siding in with the same members in cases of disagree 
ment or blaming the same member for all wrongs. 


) 


Requiring more from members of the group than can 
De accomplished, 

3. Engaging in activities without a plan. 

+. Over-use of the veto power and refusal to concede a 


point; making use of criticism of an individual in front of 


other members of the group. 

> Disre garding suggestions trom the group for a change 

6. Discussing personal problems with members of the 
group 

7. Arbitrarily changing duties of members without first 
onsulting ther 

8. Isolating (leader) from group. 


9. Impersonal treatment of members of the group, such 
as treating members like cogs in a machine. 

10. “Riding” the members who make mistakes, and re 
peatedly referring to past mistakes. 

11. Reversal of stand when outside opposition is en 
countered 

12. Refusal to explain actions. 

13. The pitting of one member against another —RAL 


A proven way 
to accumulate 





‘STEERS S<7RONG 
COIN HANDLING SUPPLIES 


Sold exclusively through Stationers and 
Office Supply Dealers for over 40 years 












COIN HANDLING ACCESSORIES 
Seal Presses © Lead Seals ¢ Downey Change Trays 
Teller’s Moisteners ¢ Currency Racks 
Manual Coin Counters ¢ Packaging Trays 
Linen Shipping Tags 
COIN WRAPPERS 
Old Style * Rainbow ¢ Automatic ¢ Duzitall 
Kwartet ¢ Tubular « Gunshell 
BILL STRAPS 
Federal ¢ Colored ¢ Banding 


Write for information! 


HANNIBAL, MO. 





THE C. L. DOWNEY CO. 
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Do your customers 


SELL YOU? 






Every day — 
more people 
are asking for 





¢ DUPLISTICKERS 
« MAIL AIDS 


* FILE FOLDER 
ROLL LABELS 


Eureka’s unique easy-starting perforations, superior gumming, 
high quality papers — are the quick-buying reasons for consum- 
er preference. That's why it pays you to stock, promote, sell 


EUREGA "The fastest growing line 
AFA FA in the stationery field’. 


EUREKA SPECIALTY PRINTING CO. 
555 Electric Street, Scranton 9, Pa. 


\ 


HOW to SELECT 
the RIGHT 


NUMBERING 
MACHINE 


Hom oo Select the Ri 
NUMBERING MACHINE of METAL DATER 





A. FORCI 
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Low initial cost .. . 
economical operation 


6500-D WEST LAKE STREET 


WATCH OEC FOR VALUES! 


TYPEWRITERS » ADDING MACHINES 
BOOKKEEPING MACHINES * CALCULATORS 
ELECTRIC TYPEWRITERS * CHECKWRITERS 


We are one of America’s largest wholesalers. of 
used and rebuilt machines. Famous for high qual- 
ity, low prices! Prompt, dependable service 
anywhere in the world! 


Special offering 
of Reconditioned and 
Select Rough Machines 











Write, phone, wire, today 
for Dealers Wholesale 


Price List #400-H for j 
details on these and hun- holesa/, j 
dreds of other unbeatable Prig _ 
values! Easy-to-read list- . e ff 
ings; easy-to-order from: lisy ff 





OH Hice Equipment Corp. 


298 Broadway, New York, COrtlandt 7-9091 


Tak about SALES APPEAL! 
Talk about Master Addresser! 











The Popular 
MODEL 40 





. simplicity of sys- 

tem... speed . . . versatility and cleanliness— 
these are the features which give Master Ad- 
dresser real universal sales appeal. You have 
more to talk about, more sales ammunition when 
you sell Master Addresser—the original spirit proc- 
ess addresser. 

Three models available—write today for full infor- 
mation. 


eadibe Midd ecidee E, 


MINNEAPOLIS 16, MINN. 
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Shedd & Lee Company Opens New Store 

The expanding Shedd & Lee Company, Fort Collins, Colo,, 
recently opened a new store in Sterling, Colo., the Sterling 
Office Equipment Co. Charles H. Lee announces that the 
new store is managed by Sam Courtney, who formerly 
traveled the northeast section of Colorado for Shedd & Lee. 


Johansson Promoted by Marchant 

Albert L. Johansson has been promoted to district sales 
manager of the Oakland, Calif., district office of Marchant 
Calculators, Inc. He will supervise sales activities in Ala- 
meda, Contra Costa and Solano counties. 


Patents Now Cover Metallic Coating 

Rose Ribbon & Carbon Manufacturing Company, Inc., has 
announced that its Sta-Clean metallic protective coated mas- 
ter units and spirit carbons are now covered by UV. S. patent 
No. 2,671,734. Sta-Clean is made in black, blue, purple, red 
and green. 





Two Florida Firms Merge 

The two oldest office supply stores in Hollywood, Florida, 
have recently merged and will continue in business under 
the name of Smith-David Office Supply, Inc., at 1936 Holly- 
wood Blvd. The merger is a combination of the Smith 
Office Supply and B. L. David Office Supply firms. 


New Firm is Opened in Huntsville, Ala. 

The Record Service Office Supplies, Inc., opened for busi- 
ness April 20 at 1210 Franklin St., Huntsville, Ala. Fea- 
tured are office furniture, typewriters, cash registers, add- 
ing machines, calculators and office supplies —EEG 








Activate Control Systems 








Show your prospect how to 

bring a control system to life. 

Let him see how Graffco products 
classify and spotlight the facts for 
instant action. Activated systems 
sell faster. And there’s no easier 
way to build your unit sale profit. 


GEORGE B. GRAFF COMPANY 
54 Washburn Ave., Cambridge 40, Mass. 














SIGNALS 
and MAPTACKS 


Keep BUSINESS Under Contro/ 
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\ | THE LEADER IN THE MARKI 
















CHROME 
MOUNT 


BANKERS & MERCHANTS, INC. E& 


EXCLUSIVE MANUFACTURERS OF THE CHROME MOUNT RUBBER STAMP : 
SX 


. |] | OUTSTANDING SERVICES DEVELOPED Z 
“TITTM! sz OFFICE SUPPLY DEALER EXCUSIVELY/ 
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SURLEEEEE HIGH QUALITY...PRICED RIGHT...LIBERAL DISCOUNT 
1a, | [IRIE ase ows ‘DISPLAY STANDS YcADVERTISING STUFFERS 
ler | [Distribution to Customers > ‘:WINDOW DECALS x SELF-SELLING CATALOGS 
‘8 DEALER'S NAME IMPRINTED ON HANDLES 

AT NO EXTRA COST TO DEALERS 

, This is the Complete Mark- 





ing Device Catalog No. 75 


B Fast Sewice! 





" VAR I-TYPER ithe modern, economical way to ‘set’ 
PRINTER’S STYLE TYPE 








Be “=== | for offset 


There’s a Vari-Typer model 
to meet every printing and 


type faces plus automati- 








pee” cally evened left and right 
\ —— mimeographing need...from margins make your printing 
a a mimeographed flyer to a and mimeographing look like 
, — | complete catalogue, book-  printer-set jobs. Your own 
7 
litho plate let, or complicated business office typist operates Vari- 
forms. Hundreds of instant- Typer with ease...right at 
ly changeable printer-style her own office desk! 
& 
{mimeograph 
..or any other duplicating method. 
L ae Te ee 





720 Frelinghuysen Avenue 
Newark 5, New Jersey 


| RALPH C. COXHEAD CORP. | 





Please send Vari-Typer Booklet 24 


OE re v0dcnsccssccnesttieameeeeee | 
Body copy produced on tbe COP AIO hn ovcesciccsrsvitantianeeee 
Composomatic Model. Heads WPT aiscvisestissvscvoteeatane | 
set on the Coxbeadliner. SUP V esccccccssccecs ZONE...STATE.... 


| 

| 

| 
= L 
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UNGROUND 
BALL BEARINGS 


For the Office Equipment Industry 


ILIAN 


Long life and service are assured you because — 
1. All component parts are machined from steel bars. 

2. Each component part is properly heat treated. 

3. Every Kilian Bearing is designed for a specific application. 
Neoprene and Nylon tired outer races are avail- 















able where quiet operation is desired. 





Distributors in All Principal Cities Catalog on Request 


KILIAN MANUFACTURING CORP. 
SYRACUSE, NEW YORK, U.S. A. 


Kilian Manufacturing Corp. Fischer Bearings (Canada), Ltd. Kilian Steel Ball Corporation 
(Canada), Ltd. 240 Fleet St. East, Toronto 2B, Ont. 100 Wellington St., Hartford, Conn. 
240 Fleet St. East, Toronto 2B, Ont. 











ASSOCIATED 
COMPANIES: 





FOR THAT EXtra Measure 
OF FILING. PROTECTION 


SCHWAB offers 


e FIRE & BURGLAR PROOF SAFES 


with Underwriter’s Class A, B, and C 720 Label 


e INSULATED SAFE FILES 

e BURGLAR PROOF CHESTS 
¢ HOME CHESTS 

e VAULT DOORS 









2, 3, and 4 Drawer 
Letter and Legal Size Files 
with Underwriter’s 
Class C or D Label 


SCHWAB 


SAFE COMPANY 
LAFAYETTE, INDIANA 




























1419-C 120 1622-C 120 1316-C 120, 1D. 





‘ 
1316-C 120 
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Corpus Christi Firm Moves CENTRALS BETTER BUYS! 


Patterson's Business Machine and Office Supply Company 
; moved fr +06 William St. to new and larger quarters e 
615 Mesquite St., Corpus Christi, Tex.—JHR NEW 


si go Rolledye 


Diebold Names Zahn Manager STEEL WASTE BASKETS 


Raymond F. Zahn has been appointed Dallas, Tex., re 
gional bank sales manager for Diebold, Inc—JHR 
Roll Edge rim 
oe 2 Easy to lift! 
Smith-Corona Promotes Jacobson Inverted bottom 
Nathan M. Jacobson has been promoted from retail sales = Tapered design 
man to home fhe held representative of the Smith-Corona Popular size 
(orporat« Dallas, Tex. JHR and colors 


Burglars Take Machines in Ohio 


Burglars broke into the Consolidated School in Allens 
ille, Ohio, taking three typewriters and an adding machine 
rom the co ercial room, valued at $700. -AK 





Jnderwood Names Dallas Agent 







No. 9-99A 


|. S. Weaver, of Weaver Office Machines, Inc., has been 
ippointed sales agent for Underwood-Sunstrand adding ma 
hines in the Dallas, Tex., area—JHR 
STEEL BOXES 
j iy wae One of Central's complete line of Cash, Bond and Utility boxes. 
New Dallas Warehouse Opened Ten styles—One-piece construction—Heavy gauge steel—Rounded 
[he American Photocopy Equipment Company has corners—Hammered silver finish. 
opened a new Dallas warehouse at 127 Leslie St., Dallas, See your Jobber or write us for complete details. 
‘ Tex. The | manufactures and distributes photocopy CENTRAL CAN COMPANY 
equipment ators and supplies.— -JHR 2415 WEST 19th STREET. CHICAGO 8. ILLINOIS 





Like this Issue of Office Appliances Coast 
Here is a Double Size Personal File to Coast SERVING all INSTITUTIONS 
= mS) Oil -200- Durpose 













it will “a 
pee - FOLDING TABLE <cxce 
Profits compartments 


10 x 10 x 12 in, HARD 
Se MIRROR-LIKE 
——— TOP RESISTS HEAT 

AND ALL 
ele] eile 


too! 














@ CHOICE OF STYLE TOPS 
@ ALL POPULAR SIZES 
@® FOLDING BENCHES 
@ OTHER EQUIPMENT 











| FAST DELIVERY 


Write for Illustrated Literature 















sencocscnadacseceeshnnahnadant : 
THE JAMES P. LUXEM CO., Box 175 

Send ¢ Card & Vertical 3345 N. Lincoln St., Franklin Pork, tll. , 
end tor MoT yeowriter Attach to : ' 
New Letter trays—Transfer } would like to have, without obligation, ] 
CATALOG Pm your letter illustrated details of your table line. / 
—. head and Nh bb ddbtiadhcadannvdssadvcead ' 

PF ot Lee 

The Wlayfatr COMPANY | [BRMREy | wo. : 
315 N. DESPLAINES ST. CHICAGO 6, ILLINOIS Pitas. icikseuderecvercouseiseee ; 
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oO 
>? ALP. LITTLE, INC 
n s s 3 . 
oO 
O 
0 
a) / . 
a) 
a) 
oO . 
O 
: Means Business 
3 Profit and Presti 
: rotit and Prestige 
O 
0 
: Completing 66 years of serving the industry with 
0 top quality carbons and ribbons. 
O 
O Little means profitable, clean cut distribution, plac- 
o ing the dealer at the top in quality, dependability 
5 and protection. 
2 Little factory cooperation really helps the dealer 
oO to obtain a satisfactory share of the best customer 
5 requirements. 
oO 
bs Sold on the basis of exclusive dealer representation. 
O 
ig Write now for details and samples 
i 
qj & 
oO 
oO 
O 
5 
* * * 
a J 
oO ROCHESTER * NEW YORK [ 
oO o 
OoooOo0oOooOnD00000000 IOOO0 000 


Build YOUR FUTURE 
wt Guild 


~ os 















It’s a profitable future when you 
handle Guild stationery items. The 
Guild trademark guarantees quality 
for your customers in everything from 
rubber bands fo letter files . . . Also 
guarantees many exclusive advan- 
tages for you. Here are just a few! 


A protected line of merchandise 
@ Top quality at no extra cost 
Practical sales promotions 


No fee for service or membership 


For full information write today 
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Financial Notes 





Burroughs Corporation, Detroit, Mich. B ‘ 
na ifs subDsid mpar thr 3° td 
f $162,631,564 in 1953, compared wit 326 584 srning 
fc fter provision for $9,001 
4 in 1952 to $7,826,148 1953. Earnings t 
; 2 canada, i re ut 
) j ountries 206 65 witt 
8 7 2 1 be noted tha ation 
" profits taxes 2 ? 3 1953 
9 we je 3 3, HA 
3a via | > Ar 754, 
The Colson Corporation, Elyria, Ohio—Tt of wi d 
for industry pitals and institut rae olume 
69-year history in 1953, it was rer R ert A sj. 
The orporation's 1953 gross was $ 65,616.23 a 1 with 
598 344.54 dur 3 the previous year and $8 Q % f M/A p zke 
disclosed that a plant modernizat rr well 
s stepped uf es f jram, both } on 
' 
Dennison Manufacturing Company, Framingham, Mass.—] pany re 
ts earnings f 53 of $1,957,000 r $3.29 ¢ nr char This Y 
with $1,778,000, or $3.09 per shar Sale were ti 
ynest in fr tory tT the company $38. 613 1 with 
$35,604,000 in 1952, an increase of 8.7 $8.00 the 
jebenture stock and $1.40 per share 
Felt & Tarrant Mfg. Company, Chicago—Net 5 re $433,076 
82 cents a share mpared with $403,689 or 7 sa 752. Sale 
1953 were $9,772,136, off 1° from 1952 t ) ar 
w *1s 3. 
Dictaphone Corporation, New York, N. Y.—The f n and its 
Canadian subsidiary, Dictaphone Corporat td n 1953 ea $1 277,036 
r $8.90 a shar mpared with $1,265,347 ) kK W oc 
ige said in the 3lst annual report made March 2. The ncor 
sided a cash dividend of $140,000 fron Britist bsidiar ph 
mpany, Ltd. Sa f dictating machi 





MAYLINE 








4-POST TABLE WITH DRAWERS 





Mayline table and Mayline ¥ , 
straightedge — an _ unbeat- 
able combination for your 
room. 


MAYLINE 


customer's drafting 


It’s profitable for you, too! 





V-MODEL TABLE WITH FOOTREST 





— 
‘ Symbol of y Superiority 


a y 


PARALLEL RULING STRAIGHTEDGE 


~ MAYLINE CO. 


625 NO. COMMERCE ST. 
SHEBOYGAN, WISCONSIN 


MAY LINE 


Drafting Room 
Furniture 
and Equipment 








HHIAVW 


THE MOBILE 


formerly 


ENGINEERING MFG. CO. 








MAYLINE 
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Outlasts.. 
Outperforms 
all others! 





FAULILESs 
Fiexr- :POST 





REG. U.S. PAT. OF F. 





THE ORIGINAL CHAIN POST BINDER 














® Mechanism guaranteed ® Unlimited capacity 
for life of binding 


® Two inch working space ® Non-protruding posts 


STATIONERS LOOSE LEAF CO.. Milwaukee 


® Direct screw compression 


® Cover release lever 
® Auto-raise cover 
@ Flexible-sectional posts 


1,524 N. Broadway, New York 3, 114-116 E. 13th St 












More and more Banks, Savings and Loan Associa- 
tions, Business, Industrial, Utility and Government 
Offices are adopting Changepoint Products. Write for literature and pric! 
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1953 


SAVE MONEY 


in all departments with A 
AMERICAN REGISTER ve 
BUSINESS FORMS : 


Investigate the time-saving, money-saving advantages of American Reg- 





ister Continuous Forms. We have a form to fit your requirements from a 

the largest line of standard and continuous forms available anywhere. - 

ORDERING a PURCHASING = SHIPPING . BILLING * RECEIVING . PAYABLE + TABULATING | 
$2 
4 ‘ Ne 

A : 

FLAT PACK FORMS MARGINALLY PUNCHED FORM CARBON INTERLEAVED COUNTER MODELS 
FOR REGISTERS OR TABULATORS 

For Complete Details Write Dept. OA6 Ww. 


PORTABLES 7 
AMERICAN REGISTER COMPANY 
FIRST AT K STREETS «¢ BOSTON 27, MASSACHUSETTS 
PORTABLE REGISTERS + COUNTER REGISTERS FLAT PACKS . UNIT SETS . CARBON ROLIS = « ONE TIME CARBONS 

























Designed to a modern trend in office 
furniture STYLE LINE advances a new 
harmony of distinctive beauty, office 
comfort, convenience, flexibility and 
lasting service. 














The EXECUTIVE SERIES provides in its S 
expansive overhang top feature a ' 
dignified, massive appearance and ; ny 
larger working area. Ideally suitable TOP-FLITE 3200 Series steel filing 71 
for conference work. cabinets for lasting performance 
The 6000 SERIES offers maximum —smooth, quiet drawer operation 
flexibility and desk styles for every —beauty—flexibility. The right an- 
need, with conventional tops for gen- swer to any filing problem. / 
eral office or executive alike. 
Write for full details. : v 
| 
: 
The BENTSON MANUFACTURING COMPANY | 
AURORA, ILLINOIS | 
: 
4 amon 
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$2,000, 0 
es ? ea 65 
pr ’ 
he Gene F fing Company, Youngstown, Ohio—Net ¢ 
° ~ , i to $3 c $4.79 ¢ 
e« ¢ ) 485 rer P 
$ 39 with f 
je 
ff sle 
h Be 
Minnesota Mining & Manufacturing Company, St. Paul, Minn.—T 
le f $219 916 383 § 952 19 ver the $19 
k ; sxe r th year end 
ed with $41.389.995 in 1952. Fede 
jing $6¢ 00 for excess profits ¢ 
$lé 
National Cash Register Company, Dayton, Ohio—R sa ; 
enact for 1953 1 $260.913.000 f 
88 000 saainst $10,133 
pre nber of shares 
A 
W A. Sheaffe Pe Company, Fort Madison, lowa Employes 
£5 2 . Ve. earninas for the fou suarte 
$12,700,000 the 








HANDY "GLIDEX” 


TRADEMARK® 571978 


TELEPHONE BRACKET 


A Stable Seller the Year ‘Round 








Saves desk space—swings in any direction— 

Keeps phone in easy reach yet out of way— 

The only bracket made to hold present models. 
Made of strong, durable steel. Extends to 30 rigid 


inches. Closes only 9 inches. Various types of mount- 
ings available for attaching to wall, desks, table 
edges, side of tables, ete. Nothing to get out of 
order Eliminates nuisance of phone cord mussing 
desk papers 

WRITE FOR ILLUSTRATED LITERATURE AND DEALER’S PRICES 


er 





Y oY Wo 
GLIDEX CORP. 


4538 W. ROOSEVELT ROAD, CHICAGO 24, ILL. 


@UDEX MODEL Ne 200 
EXPANOED 
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TYPEWRITERS— 


ALL MAKES—MODELS 
INCLUDING WIDE CARRIAGE 


ADDING 
MACHINES 


SUNSTRAND—BURROUGHS— VICTOR 
DALTON—Hand or Electric 


CALCULATING 
MACHINES 


MONROE—MARCHANT—BURROUGHS 
COMPTOMETERS—Hand or Electric 
ROUGH or RECONDITIONED 


White for Prices 
Also ask about our ADDOMETER, the add- 


ing and subtracting machine that retails for 
$14.95 and pays you Extraordinary Profit. 


Visit our Booth #32 
Chase-Park Plaza Hotels 
NOMDA Convention—St. Louis 


RELIABLE TYPEWRITER & ADDING MACHINE CO. 


305 W. Monroe St., Chicago 6, Ill. 





















FOR ALL ART 
AND CRAFT USE 






“THE BRIGHTEST NAME IN COLOR” 


DRY TEMPERA AL! PURPOSE 


DRY PIGMENT 


Craftsman 


SET NO. 204 


2 
® OIL COLOR 
@ ENAMEL 
® TEXTILE PAINT 





Capitalize on the big swing to art and craft work. This 
!-purpose set is a favorite with do-it-yourself followers. Get 
full particulars today 
Write for Catalog GO-54. 


WEBER COSTELLO COMPANY 


CHICAGO HEIGHTS, ILLINOIS 





MANUFACTURERS OF: CHALKBOARD, CHALK, ERASERS, 
ART MATERIALS, MAPS, GLOBES 
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Now—CARD Sturdi-Lite 
BETTER Vault Steps at LOW Prices 










ALUMINUM— 

Tubular Frame construction 
STRONG and RIGID, yet 

surprisingly Light. They make 


upper boxes more rentable. 


Always Bright 


Neat Looking—no up- 
keep cost. Rubber 
feet prevent slipping. 
NON-SKID Rubber 
Treads on One-Piece 
Aluminum steps. 10” 
between steps in 
both models. Top 
steps 934" x 16”. 
Lower steps 9” x 
14” 


3-STEP MODEL—No. 
303 30” high, 17” 
wide, 26” long. Price 
F. O. B. Detroit, 
Mich. $37%° 


2-STEP MODEL — No. 
202 20” high, 17” 
wide, 18%” long. 
Price F. O. B. Detroit, 


Mich. $95 Equipped with 


: ia 3 Casters—Add $5.50 
3, 4, 5 and 6 STEP SAFETY LADDERS NOW AVAILABLE 





and dealer discount schedule. 


D. R. CARD CO. 


829 Merchandise Bldg., MINNEAPOLIS 3, MINN. 


Dealers: Write for complete details 























(Manuracturers 
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Write for LATEST CATALOG 
PRICE LIST and DEALERS DISCOUNT. 


NEIMAN STEEL EQUIPMENT CO., INC. 


BALFOUR & VENANGO STS. PHILA. 34, PA. 
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DIFFERENT SIZES, STYLES 
OF BULLETIN BOARDS AND 
CHANGEABLE LETTER BOARDS 


BY DAV-SON 


A Dav-Son board for every job. 
Changeable letter directory and 
announcement boards, black boards, 
menu boards, others. Sturdily con- 
structed, every Dav-Son board is 
built to last, with quality built-in 
for years of service. 

Dav-Son Changeable Letter Di- 
rectories for Lobby, Office, 
Outdoor Use. 









e Wide Variety of Styles and Sizes 

e Glass Enclosed Front 

e Hardwood or Metal Frames 

e Highest Quality Felt 

e Absolutely Warpproof 

e Also Available with 5’ 5” 
Standards 


Dav-Son Genuine Self-Sealing 
Cork Bulletin Boards 

@ Indoor and Outdoor Styles 

e Hardwood or Metal Frames 

e — or Without Locking Glass 


e World's Largest Selection 
DEALER INQUIRIES INVITED 
if Your Dealer Can‘t Supply, 


Order Direct Dav-Son Changeable Name Plate 


Black card with white letters under 
beveled plexiglass shield. Triangular 
wood base in choice of Walnut, Oak, 
Mahogany, Blonde or Steel Grey fin- 
ish. 104”x2%”. 

A. C. DAVENPORT & SON, INC. 


311 N. DESPLAINES STREET, CHICAGO 6, ILLINOIS, DEPT. OA 
INSIST ON DAV-SON—YOUR BEST BUY! 


TYPEWRITERS 
ALL MAKES 


REGAL’S NEW YORK warehouse 
and 80 stock depots carry a re- 
volving stock of 10,000 machines. 


THE UTMOST IN QUALITY 


pee 


—THE LOWEST IN PRICES 


REGALRITE BRAND 
RIBBONS AND CARBONS 


PROVEN-BEST BY TEST-BEST FOR LESS 


REGAL TYPEWRITER COMPANY, INC. 


200 HUDSON ST. NEW YORK 13, N. Y. 
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A Sensation at the N. O. F. A. Convention 


—desk and 








fire-resistive 
filing cabinet, 


both in one 


HERRING - HALL - MARVIN 


SAFE RECORD _ 
FILE DESK = 


tray in each drawer. 

















Class “C” (one-hour) label of the Underwriters’ 
The big (5 ft.) all-steel desk, in handsome Laboratories. Each drawer is as effectively in- 
modern design, has overhanging top to provide sulated as a standard office safe, equipped with 
knee room on all sides. The Ay shed filing key or combination lock. 








x4 y cabinet, in either letter or legal size, carries the Catalogue and price list on request. 
ANTAL WR 
ys “) HERRING*HALL*>MARVIN SAFE COMPANY 





- 4 
oN “S 


“sare *” HAMILTON, OHIO 


DORO +700 & #800 SERIES SECTIONAL BOOKCASES 
Will Intermember With Globe-Wernicke Bookcases 
—Wood—Receding Door Style— 








e ECONOMY LINE 


Overall Dimension 





























Item Description Height Width Depth Shipping Wt.| List Price 
157 Top 3%" 3334" 11a” 10 Ibs. $ 8.50 
117 Book Section 1346" 33%" 11y” 24 Ibs. 19.20 
137 Book Section 154” 3334" 11a” 27 Ibs. 20.00 
747 Base, Leg Style i Oe 33%" 11” 11 Ibs. 8.50 











Finishes: Oak, Imitation Walnut, Imitation Mahogany. 





Write for Description & Prices also on our 
NATIONAL LINE OF BOOKCASES 








manufacturing company 
220 Institute Place, Chicago 10, Ill. 


Send for New DORO Catalog on Complete Line 
WOOD DESKS—TABLES—COSTUMERS 
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THE TRIMLINE GROUP 


of fine office accessori 


Designed to please you 
most particular cu 


tomer, built to last, styled 
to be at home in either 
traditional or modern 


settings. 













es 


ir 


~~ 











TS-620S TELEPHONE STAND T-636D TABLE 





COORDINATED ACCESSORIES BY JASPER TABLE COMPANY 





W-513 WASTE BASKET 
LT-613 


LETTER T 





Sound, top-quality con- 
struction and finish as- 
sures each piece extra 
long life, extra years 
of service. Available in 
genuine Black Walnut 
or Rift White Oak, 
hand rubbed to a warm, 
natural glow. Write to- 
day for a catalog of 
the complete line. 


RAY 


JASPER TABLE CO., 


BC-634G BOOKCASE JASPER, INDIANA 





° QUALITY 
° APPEARANCE 


* VALUE 
BY TWE MAKERS OF 


Pat. Ne, 0144,677, ethor Patents Pending 


THE COUCH WITH 
THE ADJUSTABLE HEADREST 








o ° .” 
\ 


Chippendale Desk Chairs available in 


the Finest Quality Leathers in 
a complete selection of colors. 









L 


f 





No. 326A 






\ ee.) ee 





IMPERIAL LEATHER FURNITURE CO. 


315 WEST 47th STREET 






NEW YORK 19, N; Y. 
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individualized in a jiffy! 


~ The Aristocrat Name Plate 
and Sign Kit doubles as a 


a 7 counter display. Storage 
: space for 482 formica letter 

} and space inserts. Sufficient 
for 15 Name Plates or Signs, 





@ Frame in smart polished aluminum desk, door or wall type com- 
@ Formica Letters in snow white on binations available. Patent 
gray grouna . 
. n 
@ Functional and attractive anywhere Pending 
Desk, Wall, Door, etc. 


retail price $3.00 ea. 


SOUTH DENA merat erooucre co. 





















831 North Wilber Street e South Bend 28, Indiana 
CAN 1t GET 
a PROMPT DELIVERY? 4 \ i 
M 


NA 


ARE THEY IN CLEVELAND 
OR COLUMBUS? 










This is your ANSWER 
BOOK fo all your Buy- 
ing Needs 


USE IT OFTEN ¢ KEEP IT HANDY 





Advanced features abound in these ru ly 
built, smartly styled new Equipto MODERN- 
FLOW Lockers. Sliding channel construc- 
tion saves 83% of assembly time . . . elimi- 
nates need for nuts, bolts, or tools. Pilfer- 
proof design protects valuables. Gate-type, 
4-point latch operates at finger touch .. . 
accommodates padlock, keyed lock, or com- 
bination lock. 

And the gracefully rolled edges, recessed 
latches and louvres, handsome baked enamel! 
finish, and complete absence of nuts, - bolts, 
or protruding hinges give MODERN-FLOW 
Lockers a clean, luxurious “look” that would 
flatter any interior. Available in single and 
double tier types in all standard sizes. You 
can line them up side-by-side or back-to-back 
in any combinations desired. Standard colors 
and accessories. 

See these handsome lockers at your Bueipee 
distributor today or write us for fully illus- 
trated literature. 





; 4 DIVISION OF AURORA EQUIPMENT COMPANY 
812 Prairie Ave., Aurora, lll. © Steel Shelving . . Parts Bins . . Drower Units 
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Every Dealer Should Have 
Our ILLUSTRATED CATALOG of 
CATALOG CASES 
ZIPPER RING BINDERS 
BRIEF BAGS— PORTFOLIOS 


All Priced to Assure Good Dealer Profits 


A Quality line, smartly designed for School, 
Business and Professional Use. 







Year ofter 
year we keep 
on pleasing 


particular customers. 


CHICAGO SADDLERY CO. 
105 SO. JEFFERSON ST. * CHICAGO 6, ILL. 
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here’s a line for pa uslom Wuilt 


MORE SALES kei Pailin: 


ADDED PROFITS | By ALLIED 
for you! Sells on Sight ! 


.¥ | | NO. 550 
= on ag 9 Se yr SOFT CUSHION 
unit — 36” x 9” x 42” 
CLUB CHAIR 


complete with adjustable shelves, 
closed base and valence top for 


SOFA & LOVE SEAT TO MATCH 


























only $17.40 LIST. features 
NO. BC-942 ° 
ee TOP GRAIN 
* Cre oh ie RT Se 
Here is one of the finest in- j LEATHER 
expensive Steel UTILITY ° 
TABLES available. 60” x CUSTOM DESIGNED 
28” x 30” heavy gauge e 
reinforced top and angle WEB CONSTRUCTION 
type legs for only $25.40 e 
LIST. CHOICE OF COLORS 
All items = in Green sonal aes 
or Gray baked on enamel! M 
and are for IMMEDIATE No. UT-6028 BACK 
DELIVERY. a 
WRITE FOR CATALOG SHOWING THE COMPLETE LINE OF STEEL SHELVING TUFTED BUTTONS 
PARTS BINS *® SHOP EQUIPMENT OPTIONAL 





ALSO A COMPLETE LINE OF CLUB and POSTURE CHAIRS 
SOFAS e SECTIONALS in PERIOD and MODERN | 


"alae : KO be ‘ it ni Write for Our Illustrated Catalog 
K aes ALLIED UPHOLSTERING CO. 


140 GRAND STREET NEW YORK 12, N. Y. 


Don't Waste Time ! 


MANUFACTURING COMPA 



































































Make your : A ( difice 
wn LOOK IT UP; ./‘PPienes 
The most wonderful — f SSS ( 
a. r } BUYERS | 
i or ae ‘ ere 4 INDEX # 
Ql 2 Write for ISSUE || 
a x \aS YY prices - Sl 
A) Ara _ a SO 
£ OO 7 samples ony ee 
FORMATIO 








Mk = —— Today Easy-to-Use BUYING IN 


PRODUCT INDEX—over 1,500 products classified 

2. DIRECTORY OF MANUFACTURERS—over 3,000 with names 
and addresses. 

3. TRADE NAME—TRADE MARK INDEX—Over 6,000 with 
names of manufacturers 

4. MANUFACTURERS’ ADVERTISING—many use catalog-type 
advertising giving complete product information 

5. TRADE ASSOCIATIONS—City, State and National—names 
and address of officers and meetings dates. 


Keep your copy handy-use it often 





1640 Conn. Ave. 
Washington 9, D.C. 
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New Easy-to-Sell Smokers & Ash Trays 


In addition to Walnut, Oak and Plated Metal, LA SALLE is introducing a line of 
Genuine Jewelers’ Bronze and Solid Brass Smokers and Ash Trays. 


Nos. 262- 


— 8A-12A 
265 Qa a 
. 










No. 17—7'2" round Walnut base, solid brass screen, 542" x Ve’. Re- 
movable metal liner. Also available (No. 16) in 7” square base. 

Nos. 18-21—Same pattern as No. 17, in Decorator Colors, Chrome, 
Genuine Jewelers’ Bronze, and solid brass. 

Nos. 262-265—targe capacity receptacle, 542" diameter, 134” deep. 

Nos. 170, 180, 190 No. 262—Bright or Satin Chrome, and Decorator Colors—Chrome 






No. 140-X.—New 


and 1(95— Distinctive 

Smoker in Solid Wal- Screen. modern design, 
nut, Genuine Jewelers’ No. 263—Decorator Colors—Brass Screen. Extra heavy |i 
Bronze, Solid Brass, base. 8” liner. 


Chrome, and Decorator No. 264—Solid brass throughout. 134” post. Ship- 


Colors. 52” x 1% No. 265—Genuine Jewelers’ Bronze throughout. jm A Ea 


iners. Heavily No. 8-A to 12-A—Walnut or Soft Tone Oak bases, 6” or 8” glass use about (9 Ibs. 
weighted 8'" bases. liners Now available in 
» Statuary Bronze 


All Smokers and Ash Trays Individually Boxed olden bronze, 
right and satin 


WRITE FOR CATALOG OF COMPLETE METAL AND WOOD LINE chrome. 
Including Snuffer Type, Screen Top & Open Type with Glass Liners 


ta Salle Products (o. 


2216 N. CLYBOURN AVE., CHICAGO 14, ILL. 

















Leading the Field 
in LB9OA 


STILL Leading 
in 1954 
| 


@ it’s NEWER 
it’s STRONGER 
@ it’s LIGHTER 











It's the latest in portable typewriters—and exclusive dealer appointments 
are now being offered for the first time! 


Direct your enquiry to: BOX TT-160 this publication 


The OLIVER Typewriter Co. of America 
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THE MILLER LINE 


( for 


| 
BETTER CARBON PAPER and INKED RIBBONS 


| Backed by 60 years 


of manufacturing experience and research 





* 
DIRECT FACTORY SERVICE PROVIDED THROUGH BRANCHES 
IN ALL PRINCIPAL CITIES 


MILLER - BRYANT - PIERCE 


DIVISION OF SMITH-CORONA INC 
GENERAL OFFICE AND FACTORY ® AURORA, ILLINOIS 






































oh! ee 
Me " 





outhworth Company 


4 1859-1954 





WEST SPRINGFIELD, MASS. 
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Try 


CHANGEABLE 
DESK NAME PLATES 


in a large variety of styles 














BULLETIN, DIRECTORY and MENU BOARDS, 
CHANGEABLE LETTER SIGNS and CORK-BACK 


BOARDS for THUMB-TACK NOTICES 
2 
WRITE FOR OUR LATEST 
— 
rai 37 EAST 127 STREET 
| NEW YORK 3, N. Y. 
id x |BULLETIN COMPANY 





ILLUSTRATED CATALOG 






































ACCO FASTENER 





To Bind Papers Together 
To Keep Perfect Order 
To Prevent Loss 





ALL of your customers will appreciate having you 
show them where and how they can use Acco Fas- 
teners—and they'll prove their appreciation with more 
business for you in Acco Fasteners, Accobind Folders 
ml and Accopress Binders. See your Acco Catalog. 

«nO 


ACCO PRODUCTS, Ine. 


Ogdensburg, N. Y. 
In Canada: Acco Canadian Co., Lid.. Toronto 
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FAST-Cutting Features 
Assure FAST Turnover! 


INGENTO 


QUALITY TRIMMERS 


e Single-Control 
PAPER GUIDE 
speeds up trimming 
a large number of 
sheets to one size. 
Easy to set. Nothing 
to get out of order! 


e Tempered 
Tool Steel 
on Both Blades 


For fast, clean cutting 
and lasting sharpness. 


Tension Spring 
holds blades together 
only at point of cutting. 
No ragged edges. 





When you demonstrate the Ingento Trimmer, your cus- 
tomers see instantly what a time-saver this modern cutter 
can be. They will like its smart appearance too. The 
handle and spring assembly are beautifully gold lac- 
quered. Sizes for every need: 6, 8, 10, 12, 15, 18, 24 and 
30 inches. Order from your jobber or write for details. 
Dept. 60A. 


IDEAL SCHOOL SUPPLY CO. 


8318 Birkhoff Ave. Chicago 20, Ill. 


CLIX "32 


does Double Duty! 





Ot a * x 


Now, a single paper punch does a double job! 
Clix model 32 converts instantly, simply by 
snapping adjusting button. Punches 2 or 3 
holes as required. Takes sheets from 6” to 12” 
long. Gauge-marked in 1” gradations. Lists 
at $5.50. 


Order from your wholesaler 


MODEL 32... For 3-hole punch- 
ing, 4%" dia. spaced 4%" on cen- 
ters. For 2-hole punching, \” 
dia. spaced 2%" on centers. 


NEW ENGLAND PAPER PUNCH CO. 
NATICK, MASSACHUSETTS 
WESTERN REPRESENTATIVE—-HARRY HENKEL ASSOCIATES 
Western Merchandise Mart, 1355 Market St., Sen Francisco 
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62 YEARS OF 
UNRIVALLED CRAFTSMANSHIP 
IN FINE LEATHERS 


Another 
Since 1892 Master Craftsmen have 
been making Elsane Desk Accesso- GOOD 
ries & Elsane Desk Pads. SELLER 
We pledge ourselves to uphold this 
fom GOODFREND 


quality and to continue 100% coop- 





eration with our dealers. . 
Compact . . . Handy eee the QUALITY Line 
@ Holds up to 5 Years of C | 
6 OPEN STGCK DESK ACCESSORY ALL-STEEL ee 
LINES PERSONAL . + with 12 Monthly Index 
Bi: ree . — eparators for Easy Reference 
A COMPLETE RANGE OF DESK PADS es S h-Resi 
CHECK FILE os ig Resistant Baked En- 
. . ; a No 57 @ “E-Z Slide” Steel Follower Block 
* i Complete IIlustr 
SAINBERG & CO... INC. FREE Sorciste civovated Coucies 
37-43 West 26th Street, New York 10, N. Y. GOODFREND METAL PRODUCTS CO. 


14815 South Loomis Street * Harvey, Illinois 






















































‘ 
3 Write for Your Copy 

$ Bristol Profits Catalog 

¢ A Complete Line for Every Commercial Stationer 

, , aS TY 
$ BRIEF CASES | 

3 PORTFOLIOS 
? BRIEF BAGS | 

§ CATALOG | 
4 CASES 

q 

> 
| We also make 
4 Special Cases 
$ & do Special 
§ | Order Work of 
§ | All Kinds | 
2 | 
$ —" 
2 ZIPPER PORTFOLIO STAKMASTER 

de of 4 -o1. 

§ Paylin a - FOUR AND FIVE DRAWER FILES 

‘ 4 17 & 18 in. lengths. 
2 Beith fey . from the profit line of 
¢ Six interior utility pock- STACOR LIFETIME STEEL 

‘ ets of various kinds, 
$ a eo DRAFTING & OFFICE EQUIPMENT 

¢ pearing handles. Write today for illustrated catalog 
| COMBINATION 
2 BRIEF & OVERNIGHT 
4 

] 6 oz. top grain cow- 
( ginger, Brittsh brown: 
$ ie ek, eat 770 East New York Ave. sie} 
$ : under-arm sipper port- oN . Brooklyn 3, N. vs 

} Bristol Mfg. C. = “Th 
4 
| gS ; 
> 1670 MORROW ST. GREEN BAY, WIS. = . 

‘ = 
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EFFICIENCY and CHAMPION 


Legal and Letter Pads 

Quadrille and Cross Section Pads 
Bill Head and Statement Tablets 
Typewriter Paper and Tablets 
Loose Leaf Filler Sheets 

Wire-O Note Books 

Receipt Books 

Adding Machine Rolls 

Scratch Pads 


Y¥YV VV VV 


Now carried by 
progressive stationers everywhere 


Amoucan Pad & Paper (o. 


Holyoke, Massachusetts 
Manufacturers of 
EFFICIENCY and CHAMPION LINES 


Which PHONE ) 
PROBLEM jis Yourse 


AND WHICH DO YOUR CUSTOMERS HAVE? 


1. Safeguarding privacy of conversation—eliminating embarrass- 
ment or business “Leaks.” 


2. Preventing phone talk annoyance—quieting the office for 


greater efficiency. 


3. Improving phone hearing in noisy places by keeping sur- 
rounding noises out of transmitter. 


HUSH-A-PHONE 
Solves These Problems 


Dealers: 


Thousands of Hush-A-Phones have 
Large Variety of Sizes Piate Styles. been sold over a period of 33 

years. It is still a monopoly and 
our sales helps enable you to 


capitalize this fact. Write for 


Noesting considers QUALITY 


is of first importance. 


Dealer Proposition. 





HOW TO ORDER: Fiat side of phone handle specifies 





E-1, F-1 or G-1. 

NOESTING PIN TICKET CO., INC. ONE CORPORATION 
HUSH-A-PH 

728 E. ields Street, New York, N. f Seems 908 ~ 68 Madison Ave. New York City 16 
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WITH A SURE THING 


Everybody likes a winner! That’s 
why stationery dealers bank on the 
line that, because of its exclusive 
features and wide assortment, has 
( proven a leading profit-winner for 
the past quarter of a_ century. 











\ MOST POPULAR — MOST PRACTICAL 











Tdadeal System 


of Simplified Bookkeeping 
and Tax Record Books 



















The more complete the line the 
more sales. Each book in the Ideal 
line has been designed to meet the 
specific requirements of each re- 
spective type of business. 


FOR EVERY BUSINESS, 
PROFESSION, HOME, 
FARM AND RANCH... 


YOU'LL ENJOY YEAR-ROUND SALES 


Because Ideal Systems can be started 
any time of the year, are simple and 
easy to keep and require no bookkeep- 
ing experience, you will enjoy year 
around sales. 


Model #3 PRICES 75¢ $1.50 $2.50 $3.85 $5.85 $8.50 
e : ‘ 
Free ~ Attractive Liberal Discounts « Free Delivery 
Counter Displays Write today for catalog and select the books 
Just the right size for best suited to your trade 
your counter. A real 

if-selier. Larger dis- Immediate delivery from LOS ANGELES or NEW YORK 
plays available. 








and wholesale stationers in many cities. 
wlrcroners, The IDEAL SYSTEM (ompany [win 
Over 25 yeors of Nation-Wide Service : 
346 SO. FLOWER ST., LOS ANGELES 17, CALIF 6 CHURCH ST, NEW YORK 6.N_Y 





* GARY Depositories provide positive 
hold-up protection for your customers 
who do a substantial cash business. 
Gary also keeps money or deposits 
safe from burglary and fire. There’s a 
floor safe or money chest in the broad 
Gary line to meet every commercial 
and home need. Ask about a Gary 
dealership, now. 





Model D3000 safeguards cash 
collections of dairies, bakeries, 
cleaners, etc. Merc. “E” rated; 
Underwriters Group 1 Relocking 
Device Labels. Wt. 750 Ibs. unfilled. 











Model Inside Hopper Upper Comprt l Lower Comprt. 
D2390 3x5x10%" 8%4x15%2" 16%x8"" 
D3000 3x556x8%e"’ 9x10x10%” 16x 10x10’ 
0888s 3%x7x10'6" 12x12x17"” 18x 12x17’ 




















Write for catalog showing 30 models and price list 


GARY SAFE COMPANY 


Los Angeles 21, Calif. 


1020 Crocker Street ° 
In money chests, Gary means QUALITY!” 
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NEW 
CATALOG 


Now Ready! 


THE TRADEMARK OF QUALITY 


ea 
LADTOY Clipboard 
Cito . Arch Files 
: Desk Trays 


‘< Typewriter Tabies 
vy Telephone Tables 
‘ys Book Stands 
: Costumers 

54 ‘ Chair Mats 

: Chalk Boards 

ox Arm Rests 

vy Check Racks 

and other items 


Naan 
actessonits 


sim wanutac PLL quran’ 
yemrt \ eC 


Write for Your Free Copy Today! 


STEMPE 


MANUFACTURING 
COMPANY 


YALE 3135 





2830 ROBERTA ST.,-DALLAS, TEXAS 








Pittsburgh Cut Wire Co. 


1120 GALVESTON AVENUE PITTSBURGH 33, PA 
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7 High Grade Permanent 


MAGAZINE BINDERS 


Choice of Green, Blue, 
Brown or Black handsome 
stiff cover, Levant-grain 
imitation leather. Magazine 
titles imprinted in gold. 












SPECIAL 
INTRODUCTORY DEAL @ Electrically welded 
Attractive Counter or Win- a @ Contour back rests 
dow Merchandise Display a 
supplied FREE with : @ LOWEST PRICES 
h_ initial d f 7% 
resi: sagan | ~ Mm © IMMEDIATE DELIVERY 
} of 48 covers and 17 ; 
° assorted titles. Titles ; At left 
S corefully selected for “o 28’’-30"’ ALL steel 
a quick turnover. Can rr stools, steel floor guides, 
deliver any other titles A double rung for rigidity. 
desired within 10 days. <" - ‘ 
as aA 18’’-22’", same, with 
4t r 5 : 
Mon ‘Guaranteed to ¢ single rung. 
satisfy. ; At right 
° 4 18’’-24’’ steel frame 
Immediate with hard maple seat. 
Shipment 
e 28’’-30’’ stool with 
double rung for rigidity. 
Qualified 
Dealers ” Sold thru Stationery and 
Write for “Eh Office Furniture dealers only 7 
Discounts. Th. “4 
TOLA SPECIALTIES CROWN steei propucts corp. 


Specialists for Over 20 Years in Custom-made Binders 
for Advertising & Sales Presentations 


554 West Adams Street Chicago 6, Ill. 


FOAM RUBBER 
“Perfect” CHAIR CUSHIONS 


1616 Willow Avenue Hoboken, N. J. 























IN 
De Luxe 
EXECUTIVE 


STYLE 


IN THREE 
Le SIZES 


Covered with velour—fibre and velour—also corduroy and fibre 


in 2" thickness with boxed edges. FOAM RUBBER ONLY 


“Perfect” 
CHAIR CUSHIONS The ‘’Precise’’ TRIMMING BOARD 
Has All These Wanted Selling Features 





One side covered with rich 

















oy ge Rs e Patented Finger Tip Controlled Paper Guide 
woven fibre for hot weather e Finest Steel lades, Carefully Ground 
Filled with new live rub- @ Two White Scales on Black Ba nd 
ber having thousands of air * Only Finest Seasoned Hardwood Used 
=e breathe with every e Every Board Completely Guaranteed 
Colors: Brown, Green. You offer the finest in the New “Precise” Trimming Board. 
jane oe a It has everything your customer should have for —- 
: J: cutting paper, paper board, etc. The patented, adjustab 
* g "7 pees — —_ — —- ag a finger flick, 2 white 
scales on black background spee 
ofiseat STOO L C U S H I e) N S accuracy and measuring time. 
__ Transforms Hard Stools into Soft Seats. on my Ay Rae is ’ Nor 9-10¢p—Bleae 
Available in four sizes 12", 13", 14", 15" Diameter steady seller wherever displayed. No. i= BS 
Write for New IHustrated Folder No. 7—2414"—Blade 
Giving Complete Information Order Your Needs Today! 
THE PERFECT RUBBER SEAT | ,weRIcAN PHOTO LABORATORIES 
CUSHION CO. Dept. A, 28 N. Loomis Street, Chicago 7, Ill. 


6435 EDMUND STREET PHILADELPHIA 35, PENNA. 
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KOL STANDS 


for every office requirement 


Cl i¢ The popular KOL Special Dictat- 
? ing Machine Stand. Overall height 
2334”; 214” rubber casters, plus 
the famous feature “KOL NOISE- 
STOPPERS.” 















Model No. 110 The office “Dandy” 
with a dozen uses. Working sur- 
face, 16” x 24”; height 26”; 2” 
rubber casters, standard. 214%” & 
3” available. 





Model No. 120 “JUMBO.” Big 
and sturdy. Ideal for card files, 
ledgers, postage meters, coin 
counters, duplicators, etc. Top 
panel—18” x 30”; 26” high; 2” 
casters, standard. 214” & 3” avail- 
able. 


Custom Built Stands, expertly 
made, to your own specifications. 
From one to any quantity. 


Write for catalog. 


KOL inc. 


2507 University Ave., St. Paul 4, Minn. 


SAFEGUARD CHECKWRITER 


SAFEGUARD CHECKSIGNER 


It is with great pride that we introduce to you 
the Safeguard Checkwriter and the 
amazing NEW Safeguard Checksigner, 
a perfectly balanced pair of office machines 
that will give you top office efficiency— 
with a safe lasting impression. Write today for 
additional information on the various all purpose 

model Checkwriters and Checksigners 





SAFEGUARD CORP 


LANSDALE, PA. 











Overseas Distributor Safeguard International 3312 Lancaster Ave. Phila. Pa. 


FORMANCE 


For SUPERouvs... 


Always buy 


SURERDEX 


The Quality Line of Filing Supplies 
& Gummed Specialties 


* Vertical File Guides 

* Guides 

* Folders 

* Index Cards 

* Index Tabs 

* Transparent Index Tabs 
* Blank Index Strips 

* Rolled Labels 

* Protex Loose Leaf Patches 
* Adding Machine Rolls 
* Pakneat Sealing Tape 
* Pin Tickets 


At Leading Stationery Stores 
Throughout the Country 


THE WARSHAW 
MANUFACTURING CO., INC. 


1 MAIN ST., BROOKLYN 1,N.Y. 






GUIDES.AND FOLDERS 


mae me me mea 
Sis: 5555 
se 3} 1 Oe 
<nt ats 














MANIFOLD BOOKS 
AND PRINTED STOCK FORMS 


For more than 25 Adige § . have been offering 


our wares through the dealer exclusively., 


Write for our Illustrated Price Lists 
Vanufacturers 


SUSPEND-O-FOLDERS a FILING SUPPLIES 
MANIFOLD BOOKS @ PRINTED STOCK FORMS 


ADVANCo 
ADVANCO PRODUCTS 


Division of {dvance Sali shook Co. 


148 West 24th Street, New York 11, N. Y. 
Telephone CHelsea 3-1276 
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alumafold does it again... KO i 


A NEW LOWER PRICED ALUMAFOLD 
TABLE WITH THE EXCLUSIVE 1000 SERIES 
SAF-T-LOCK HINGE AND MORE BUY APPEAL VERSATILITY 


= model 6ey)?? ee series for every office 
: neha SIZE 2'x5’ STRENGTH 


All welded steel construction. 
WEIGHT 18 LBS FINISH 


Baked enamel over resin prim- 




































e Weighs only 18 er in three colors. 
. eal mafold q LEG ROOM 
table is — No braces to catch dust or 
fully constructed stockings. 
of aluminum top ¢ QUIET 
and tubular alu- No bolted ici 
minum legs © bolted joints. 
¢ Folds to carry ¢ QUIET 
like a suitcase 2” soft rubber casters ore 
RETAIL © GCompemt .... > standard. lLorger casters op- 
easy to clean ‘ tional. 
MODEL “BY” — 219 x 6’ — $29.95 RETAIL ¥ QUIET 


“NOISE STOPPERS” A KOL ex- 
clusive—rubber sockets insulate 
stand from casters. 


KOL INC. 


2507 University Ave. 


MODEL "E’ — 2’ x 5’ — $25.95 RETAIL 


Comfortably Seats 8 People with Full Leg Room! 
Famous Alumafold Quality at a New Low Price 


INTRODUCING THE MODEL “U” 





Newest addition to the popular Alumafold line of fold- S) 
ing aluminum tables. Priced at only $18.95, the model ~ a STANDARD St. Paul 14, Minn. 
| s the f ‘_T- ; ; ; EQUIPMENT | 
includes 1 amous patented Saf-T-Lock hinge, making it a a Write 








the sturdiest folding aluminum table in its price range. svereans ns 
2” RUBBER \ J 

" CASTERS Your 

P.B.R. manufacturing co. Optional 9, é KOL 


vipment: | 
H & Luzerne Streets + Philadelphia 24, Pa. — Catalog 




















/ het nling ie 
THE DEEPEST COMBINATION | 
FILES ON THE MARKET TODAY! | 


SPEED-Mo 


SPONGE RUBBER STAMP PADS 


| ~PCLXOUR STAMP Q 


PAD NEEDS IN 


ONE (Od 
ALL-PURPOSE | ie 


LINE! 


Supply your customers with all their EV 
stamp pad needs from the profitable af } a 
Speed-Mo line — the only complete ve, 
stamp pad line on the market. There 

is ao Speed-Mo pad and ink for every 
stamping job in office, factory, ship- 
ping room. You need carry only the 
common over-the-counter pads. We 
furnish prompt shipment on special 
pads (up to 20” x 36”). 





Buy Welham and 
You Buy the Best 




















Here they are —:n answer to requests from comsumers 
Speed-Mo pads are of a specially treated sponge 4* ‘Fates Ped ea a ta cons airy _ 
rubber. Clear impressions guaranteed. Re-inking is ~ ~ . the deepest, sofest, most versatile files 
neat and simple = you just brush the ink on Speed Fi =o for home and office ever monutactured. 6 beoutiful 
ae ass ‘ «f- 
Mo pads J a iling and Dtorage models to choose from oll with WELHAM’S fom 
ee : ous, meticulous attention to details 





LIBERAL DEALER DISCOUNTS 


Write for folder showing over 35 stock items 


RIVET-O MANUFACTURING CO. 


Write today for complete 
brochure and price list. 


WELHAM METAL PRODUCTS CO., INC. 














50 FEDERAL ST., ORANGE, MASSACHUSETTS 


in Canada, for complete information write 
Bossence & Co., 429 Main St., West, Hamilton, Ontario 


MICHIGAN CITY NDIANA 
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ABSOLUTELY SAFE... NO CARBON-TETRACHLORIDE 


TO GUM AND GOO/ 


with the amazing 
type cleaner.. 












Help your customers get 
SPARKLING LETTERS... 
and build good will for 


your establishment. 





CLAR-O-TYPE not only cleans type 
cleaner ... it's 100% safe. Non- 
inflammable. Sturdy, easy-to-use 
dauber chases lint and dirt. Order 
through your jobber or direct. Liberal 
discounts and free dealer helps. 


Once tried 
always used 





THE CLAROTYPE CO., we. New vorn yw Y. 














BOSTON 
= SPEED: 


CUTTERS 





BOSTON KS 


with its 30 cutting edges (instead 
of the 24 found on ordinary 
sharpeners) combines beauty of design with 
strength of metal. Massive all-metal stand; 
durable, nickel-plated all-metal receptacle. 


Says Mr. Speed 
Cutter: “Six 
extra cutting 
edges make 
them last longer 








You can’t sell better than a BOSTON! 
Backed by a full year’s guarantee. 





MORE CUTTER 
— LESS PUTTER 


BOSTON 


C. HOWARD HUNT PEN CO. 


CAMDEN 1, N. J. 


WRITE FOR CATALOG AND 
COPY TINIUS OLSEN TEST 


PENCIL SHARPENERS 
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S JR FABRICATORS, INC. 


» “this 


Sales’ 


CLIP BOARD 
DISPLAY 


does the trick” 
say Office 
Equipment 
Dealers 
Every- 
where 
YOU TOO can Sell More Clip Boards with 
this new Counter Display —it’s FREE with 
our Clip Board Display Package. 


(LIMITED OFFER) 


Write for Complete Details 


iarna0eed 


inexeaset 







Manufacturers of 


CHAIR MATS — CLIP BOARDS 





59 BRANCH ST. * ST. LOUIS 7, MO 























Don’t Waste Time 
LOOK IT UP HERE} 


This is your ANSWER BOOK 
ay all your buying Needs 


- PRODUCT INDEX—over 1,500 prod- 
ucts classified. 

2. DIRECTORY OF MANUFACTURERS 
—over 3,000 with names and ad- 
dresses. 

3. TRADE NAME—TRADE MARK INDEX 
—Over 6,000 with names of manu- : = 
facturers.  —_— 

4 MANUFACTURERS’ ADVERTISING— 5. TRADE ASSOCIATIONS— 
many use catalog-type advertising City, State and National— 
giving complete product informa- names and address of 
tion. officers and meetings detes. 





Keep your copy handy —use it often 











BANK LITHOGRAPHING 


Checks . Statements 


. Deposit Slips .. . 


Bank forms lithographed to your customer's 
specifications. Shipped under your labels and 
imprint. 

Low prices and top quality work will enable 
you to sell our line. 

Price list and samples available to well rated 
office appliance stores and dealers. 


FREDONIA LITHOGRAPHING CO. | 


FREDONIA, KANSAS 


| 
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NUTYPE.... 
Cor 





TYPEWRITER 
TYPE CLEANER 


Soid at most of the stationery 
stores, office equipment and type 
writer supply dealers. 

If you are not selling NUTYPE., or- 
der now. You will be well pleased 
with the customer reception to this 
product 

On the market since 192! 


Just apply dauber Dries instantly 


RETAIL PRICE 60c & $1.00 
per bottle. Very tiberal dis- 
count to dealers for resale. 


WALTER G. GIES COMPANY 


manufacturers 


CROWNSVILLE MARYLAND 











a Time-Saving 


"DUX’ 


on every desk 


PRECISION 
PENCIL SHARPENERS 
that speedily sharpen: fat pencils, 
slim pencils, soft leads, hard leads. 
Also repoint crayons and chalk. 
Counter Display Boxes, Envelope 
Stuffers & Mats are available 
to dealers 


Exclusive Distributor 


FRED BAUMGARTEN 


675 Cooledge Ave. Atlanta 6, Ga. 
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SALESMEN 
1904 1954 
Different? - Yes! 





exactiy alike 
eir dependence 


por 
BEACH'S 
"COMMON SENSE" 
EXPENSE BOOKS 
keep track 
eir Traveling 


Beach Publishing Co. 


7338 Woodward Avenve 
Detroit 2, Michigan 
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DAYTON STENCIL 
WORKS CO. °*oric™ 





NOW - you CAN SELL... 
PRINTED “SCOTCH TAPE” 


Solve All Labeling—Coding—Marking & Pack 
ing Problems. Use & Sell Our Printed Tapes 
& labels That Stick at a Touch * No 
Moistening 
IDENTIFIES PRODUCTS QUICKLY— 
SAVES TIME & MONEY! 





* Acetate Fibre Tapes * Vinyl Plastic Tape 

. Aluminum Foil ° a9 Va" to 22" | 
* Scotchlite * 12 Lustrous Colors 
* Heavy Bundling “ * 300 Different Types l 
* Cloth and Paper “ Largest Variety of All Dispensers i 
* Cellophane ‘Printed Adhesive Available 


"Scotch”’ Tapes in U. S. 


Write us for Dealerships — & Discounts 


GENERAL PRINTED TAPE INDUSTRIES | 


325 W. MONROE ST. CHICAGO 6, ILL. ST. 2-3463 





HI-SPEED CHANGERS 


They're Always In Demand By Your 
Customers Who Work With Coins ! 











Constantly in demand by small 
store owners, salesmen, routemen, 
ice cream vendors, laundrymen, 
newspaper vendors, gasoline sta- 
tions, restaurants, bakeries, trans- 
portation, etc. Fastest operating 
changer .. . adjustable barrels 
eject up to 5 coins .. . minimum 
weight and maximum rigidity .. . 
exclusive solid-base design ... 
safety locking device. 


yr i 
x 1 i 


mm . , — 

‘ Pa 7 ro ¥ a 
4 tube model ithustrated—§4.95, 
retail, Also, 3 & 5 tube models. 


Descriptive Folder “‘A’’ and whole- 
sale prices on request. 


J. L. GALEF & SON, Inc. 


85 CHAMBERS STREET © NEW YORK 7, N. Y 








RIGHT THIS MINUTE... 
ANOTHER "Tp loma- 


LAUNORY 
\ MARKING PEN 


IS BEING SOLD! 


#18 


Tox incl. 









Beautifully merchandised on self-selling 
counter display with 12 pens. Pre-sold 
with national ads—radio, TV, newspapers 

@ WON'T EVAPORATE @ ENOUGH BLACK 


@ WON'T RUN 
@ WON'T WASH OUT 


REFKLS 
INDELIBLE INK FOR 50¢ 


3000 MARKINGS 


At your Wholesaler or write direct for literature and prices 


SAMUEL TAUBMAN & CO., 1 WEST 34th ST., DEPT. 0, NEW YORK 1 








THE LEADER 
IN PLATENS 





Typewriter Tools—Parts—Supplies 


Ames Supply Company 


ATLANTA DETROIT 

156 Alexander, N.W. 6527 John C. Lodge Expwy. 
CHICAGO NEW YORK 

564 W. Randolph St. 37 Murray St. 

DALLAS SAN FRANCISCO 


1913/2 Commerce St. 583 Market St. 


SERVING THE OFFICE MACHINE DEALER FOR 51 YEARS 











FIFTIETH ANNIVERSARY ISSUE 393 











Deal direct with manufacturer—at prices that allow you a good profit! 


1954 FORMS AVAILABLE NOW! 


New Federal and State Approved 5-part W-2 FORMS with 
FORM 105 N. Y. State IBM Card or FORM D408 North 
Carolina and Indiana IBM Card @ 4-part, 5-part and 
6-part W-2 FORMS combined with approved copies for ALL 
STATES and CITIES @ FORMS for NCR payroll machines 
@ Information Report Form 1099, 2-3-4-5-part sets @ 
N. Y. State Record of Employment (Termination Notice) @ 
Window Envelopes to fit all our forms 


IMMEDIATE DELIVERY—Place your orders now for prompt attention 


——HAYV/> ois — 















Apex BusiINEss SYSTEMS 


540 PEARL STREET. NEW YORK 7, N.Y. BEEKMAN 3-7133 








Give Your TYPEWRITER that 
NEW LOOK ~'** BRAND NEW KEYTOPS 


NATIONAL CASH 
REGISTER KEYTOPS 
* @ 2000 CL 
e@ 100 CL 
e@ Oblong Control 





oo — 
MAN KMG 


Underwood 





We supply & engrave 


Cash Register wheels i Noiseless 


9 
No. 17 & IBM & No. 


Write or call for free catalog & price list 








36 W. 29th St 


ENGRAVING ° : 
New York 1, N. Y. 
5 EARL CORP. MU 6-1898 | 








FOR OFFICE EQUIPMENT & SCHOOL SUPPLY 
“ARROW” 


LETTER FILES 
CARD INDEX FILES 
INDEXES 


« 
A QUALITY LINE 
AT LOW PRICES 
. 





ASK FOR 
OUR LATEST 
LITERATURE & 
rewe PRICE LIST 
* 
Sere = CHAVE TERRITORY 
"7 = AVAILABLE FOR 


DISTRIBUTORS 


ARROW PAPER PRODUCTS CO. 


502-504 W. 30th Street, Telephone Chickering 4-6782, New York 1, N.Y. 





SAVES TIME AND WORK! 


MAKES 8 BASIC FOLDS ON 
SHEETS UPTO 81 x 14 


: AT A PRICE 
> EVERY OFFICE 
CAN AFFORD 


Cy) ok OR oni 


Complete Catalog of Duplicating Equipment and Supplies 


sively by PRINT-O-MATIC CO., INC. 


FULLY 
GUARANTEED 
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“Doc Hanson 


an vane on Vari-TYper requirements 
SALES © SERVICE * SUPPLIES * INSTRUCTIONS ETC. 


¢ the dawn of my career in 

1904 i the Office Machines Industry 
Waiting for the GO SIGN! 

303 Buckeye Bidg., MA 1-8488, Cleveland 15, Ohio 


The Original 
SINGLE - FLUID 
Ink Eradicator 


INK-OUT contains no free acid, 
leaves no brown stains. 

@ INK-OUT makes permanent eradica- 
tions quickly with one application. 

@ INK-OUT removes ink, iodine, fruit 
and medicine stains from paper, 
hands and clothing. 


CARDINELL CORPORATION = MONTCLAIR. NEW JERSEY 


AmaAa-PHS 

































emi HI 


CLEANS... Typewriters, 
Billing Machines, Addressing 
Machines, Addressing Plates, 
Marking Devices and many 
others... 
« Easy fo Use + No Mess 
__ * No Liquids to yer 





SECURITY BRAND 
Complete Line of 
DELUXE ALL LEATHER 
or CANVAS & LEATHER 
Mail Bags For Your 
Select Clientele 


WRITE FOR CIRCULAR 


. an-Beeee, 








33 — McWILLIAMS ST. 
FOND DU LAC, Wis 
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> Special Offer to DEALERS! 
3 Jumbo Markers FREE! jnciuded with 


your trial order for 1 dozen Jet 88" all alumi- 
num, Valve Control Felt Tip Pens. Valve $3.75. 


a hein You ver 
on | JET “88” FELT TIP PEN 
CO y, Vic e ppliances 55 (22 al cine © DESIONED RIGHT 


@ EASY TO USE 
Available mounted on 3 color attractive 


for 50 years of faithful, dignified = Bye Neeialas ee 
. —— m te wi mk. 
service to the field. nly reta omplete with in 














© WRITES LIKE A PEN! @ MARKS LIKE A CRAYON! 
: @ PAINTS LIKE A BRUSH! 
Speed Key Corporation pavers 
Brooklyn 33, New York Aerts 
- nase Jet Mfg. Co. Inc. 285 tyde Park Ave. Boston 30, Mass. 















A ti 
wee List 
— Price 


The time-saving snap-on 


heres CLIPPER 





LEGAL PAOS Manufactierin 


IH 





nentiaGaener $] . fo 
UNIVERSAL BRAND r 
PROOUCTS Artists, 
SCRATCH PADS—INDEX CARDS— oe 
LEGAL PADS—MANIFOLD— ADD- raftsmen 
ING MACHINE ROLLS — PRINTED Keeps pencils | or seri. within 
dom of drafting ma , immediate 


PADS 
NEW! Legal Pads Water Marked 


“DELTA WRITING” 
Write for Catalog and Price List Dept. O 


UNIVERSAL PAD & TABLET CORP. 


15 PARK ROW NEW YORK 38, N. Y. 


The LATEST in style 


with the Non-Scratch, 
Non-Snag RUBBER BUMPER. 


selection of correct penal. Prevents 
soilage and lead point breakage. 


Liberal Dealer Discounts 


ROWLEY'S 


Office Equipment Co. 


La Crosse, Wisconsin 




















Finest Quality — 
Lowest Price of any 


Bi ' vA 
SQUARE BASKET if a “Wamoio. 
a. ee in CELLULOID PRODUCTS 


and BROWN 







Loose-leaf envelopes, punched; card-cases, ze; 
menu covers; factory record protectors; we tele 
bill-fold envelopes; stamp containers, etc. Made of 
acetate (flame resistant) transparent cellulose. We 
build to fit your particular need. Write us for details. 


Markile Company, Mfrs. 


3633 S. Racine Ave. Chicage 9, U. 8. A. 


Sales Representatives 
Wanted: Write for 
circular, price list 

and discounts. 


BROOKE Manufacturing Co. 


WELLSBURG, WEST VIRGINIA 


Ni sae ce AN ASPIRIN For 
L g BALL POINT REFI, 






















DON'T 
PASS UP THOSE 
FXTRA ties. siline — 


complete line of passbooks, 
pocket check covers, coin 
C 0 M M S S 0 N S savers, and other forms to 


financial institutions, 













a) - FOR-ALL 
Baie BY FISHER ae 


THE AMAZING NEW INVENTION 
THAT FITS PRACTICALLY ALL 
BALL POINT PENS 


FAIR TRADED AT 49c 


Order from YOUR WHOLESALER 


Manufacture d by The FISHER PEN COMPANY, Chicag 
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Fine Leather Desk Sets 
Pads and Accessories 
Dealers Only 


CATALOG UE 


STATIONERS SPECIALTY CORPORATION 
19 W. 21 ST. NEW YORK 10, N.Y. 














1k Potut MECHANICAL 
PENCIL LEAD POINTER 


FOR DRAFTSMEN, ENGINEERS, 
ARTISTS, ACCOUNTANTS 


Leads are pointed in a fraction of the time 
required by messy, old-fashioned methods; 
and, the TRU-POINT is fool proof — 
will not break leads even when an ex- 
tremely fine point is required! 

Puts perfect points on leads of mechanical 
pencils (draftsman type) and on wood 
pencils, after wood has been cut back 
with knife. Clean, easy to use. Guaran- 
teed mechanism. For literature and dealer 
prices, write today to 


ELWARD MANUFACTURING CO. 


Baker Street, Coloma, Michigan 
































NODERN 
NE BAIL 
P | FOR 
—4—&————"}_ OLDER UNDER- 
Replaces old pa fingers and -co WwooD 
ALL sizes UP 10 "e" TYPEWRITERS 


COSTS LITTLE—MAKES OLD UNDERWOODS WORTH MORE 
-—-- Also -—————————~— 


MADDOX = Never-sricxk §= BAIL ROLLS 


another fast selling item for all typewriters. They never 
‘A, stick or bunch paper. They come assembled. Easy to 
(4 install. Don’t come apart. Core and rubber self locking. 


Saves mechanic's time. Cuts re air bills. Order or get 
information on these profit making items. 


WESTERN PATENT ACCESSORIES CO. 


6611 SUNSET BLVD. LOS ANGELES 28, CALIF. 
Also distributed by Ames Supply Co. 











YOUR CUSTOMERS DESERVE THE BEST 
Supply Them With 


TYPE-RITE 


Send for our New Price 
List . and COMPARE 


COMPLETE LINE 
OF PARTS & SUPPLIES 





TYPEWRITER EQUIPMENT CO., INC. 


409 LAFAYETTE ST. 


NEW YORK 3, N. Y. 
Established 1925 
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THE HANDY NEW 


Memo-Roll 


All-steel construction, Gray or 
Green Hammerloid finish—No 
parts to break or lose or get out 
of order—Rubber Cushion Sup- 
ports—3 13/16" wide by 
me 9," —_ 
ie ses regular Add- 
ing Machine Rolls, 
about 250 
ft. Conve- 
nient Pencil 
Holder cen- 
tered in 
Roll. 


LIST PRICE 
$1.50 Complete 
Extra Rolls 35¢ each 
Send for Literature and Dealer's Prices 


GRAN-ADELL MFG. CO. 


1925 N. ASHLAND AVE. CHICAGO 22, ILLINOIS 








( 
( 
( AUTOCOPY, INC. 
{ 


207 EAST EVERGREEN AVE 





ee ee eno 


Manufacturers of Quality 


DUPLICATOR SUPPLIES 


Serving the nation’s stationers for over 50 years 


12150 S. Peoria St. Chicago, Ill. 
BECK of NEW YORK 
150 W. 26th St. New York 1, N. Y. 
enn” “eset tel eel “gt “el 


) 
Ligui Stencil and Gelatin Processes | 
| 


HANSON Postal —_ 


Model 1546 (illustrated) — desk scale, with Vc = 


Lustron plastic body — 2 Ibs. by 1 oz 
Model 1509 — for average office use. 5 Ib. 


by 2 oz. Computes postage for air-mail, 
first-class, and merchandise up to 4 Ibs. 


Model 1530, Parcel Post Scale. 


25 lbs. by 1 oz. 


Model 151 3, Heavy duty Parcel Post 
50 Ibs. by 2 ozs. 


Model 158, Hanson, Jr. 8 oz. by ‘2 oz. 
HANSON SCALE CO. :.; 


NORTHBROOK, ILLINOIS 





CASH REGISTER 
PARTS 


LagX NY a, 
% 


WORLD WIDE ERY GHEST QUALITY PRODUCT 


WRITE FOR OUR Weiss: CATALOG 


INTERNATIONAL CASH REGISTER & PARTS CO. 


MT. PROSPECT ILLINOIS 
CHICAGO PHONE: NEweastle 1.2900 
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a THE NEW 
"\ Mad A oll {77 


All-Foam Furniture Line 
Designed and created by 





of 
Grand Rapids 



































CHAIRS — COUCHES — OTTOMANS U j Se 
DIVANS — LOVE SEATS é 
All with or without 1 or 2 arms 
No. 103 H wood Divan, 74 x = ry ow Le 
Width between arm Ss Seat h t > ‘oam 
rubber se sms and "back: Legs %”" round Photos and prices to dealers on request 
rough ror " k satin finish. Turned apetes 
wood | leg ‘ rass ferules at same price, i 201-207 Front Ave., NW. 
mT Spang c2 8 eae GRAND RAPIDS LEATHER FURNITURE CO. 22.70,.f005" Shiiahoen 
e colors \ ailable in plastic and in genuine 
. | 
) BETTER VALUES IN| /|ROLLING STORE LADDERS 
| ROLLING LADDERS—Made 
| nd CEILING TYPES— 
| py 
\ J CATALOGUE #701 — 
AVAILABLE omire, 22 wa sad 
| aes eee « with au 
To | Send for Circular 42-0A and 
dealer Kesount 
Dealers Only | WELDED STEEL SAFETY 
OR gl gg Be 
| Pe 
MORE | rolled freely" when -4 one is 
| leader the ruilner y+ legs 
rest on the floor and prevent 
| rolling. Made in 2 to 8 step 
Boe ee “CrcSiaT SSA. and 
rew. 
dealer discount. 
Write for your | 
) FREE copy! Manufactured yr ee ism 
TT . Revensw ve. 
The J. R. GELLER Co. (DIRECT FACTORY AGENTS) | I. D. co ERMA CHICAGO 40 
\ 1133 BROADWAY, NEW YORK 10, NEW YORK ED: it DRS Sw TS 
— 
4 We join the office equipment KING POSTURE CHAIRS 





ANNOUNCE THE ALL NEW 


EXECUTIVE ROTARY 
SYNCRO-TILT 


Model 600 
Features a big 19” x 182" 
4” thick coil spring seat *- 

x 17” foam rubber 
padded tiles Foam rubber 
padded armrests with 21” 
spread between arms. , Base is 
one piece 
with 24” caster hy a 
hooded casters. Available with 
Koroseal or Claremont fabric 

. in a wide color range. 
Write for catalog on complete 
King line 


KM ENG posture cnair co. 
956 S. Raymond, Pasadena 2, Calif. 


industry in congratulating 


OFFICE APPLIANCES on its 


Le Oy, A Anniversary 


We are proud, too, that the ALL STEEL 
EQUIPMENT has contributed to this success 
by advertising consistently for 26 years. 


GEORGE S$. LONG 
factory representatives JOHN A. LONG 


CINCINNATI 36, OHIO 
































VT -) 7.0 7, NEW 
DON’T LOSE THOSE ORDERS EXTRA PROFITS customers 
NEEDLESSLY! WE DROP SHIP DIRECT TO YOUR CUSTOMER: 
IT COSTS YOU LESS TO DRAW NO HANDLING ON YOUR PART 
FROM OUR LARGE STOCK OF FOLDING TAB 
WOOD AND STEEL CHAIRS — 138 STYLES 
DESKS - CHAIRS - FILING CABINETS @ stest on Wooo 
LEATHER FURNITURE and ACCESSORIES T YT: senea-scenees 
IMMEDIATE SHIPMENTS @ TABLET ARMCHAIRS 
LARGE QUANTITY oF USED FURNITURE avaimasie @ AUDITORIUM UNITS 
AT LOW PRICES ~ 6 Ft. and 8 Ft. TABLES 








OFFICE FURNITURE WHOLESALE DISTRIBUTORS 


WAREHOUSES 


Adirondack Chair Co. 


Dept. 22 — 1140 B'way, N.Y. 1, N.Y. MU 3-4834 


NEW YORK 4.N. Y MIAMI. FLORIDA LOS ANGELES, CALIF 
74 BROAD ST 15 W. FLAGLER ST B30 WILSHIRE BLVD 
BOling Green 9-823) 82-8484 TR 7003 
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Standardization of 
business furniture 
is important to you 
and your customers! 





From Royal... a single source, you can 

offer your customers uniform 

installations of business furniture, } | 
providing simplification of purchasing | 








and easy replacement. To you, this 
means smaller inventories and increased 


Royal Metal Manufacturing Company operating efficiency. A complete ‘‘seating 


package’... everything your customers 
175 North Michigan Avenue, Dept. 56, Chicago 1 





need for their offices, reception rooms, 


Factories: Los Angeles * Michigan City, Indiana * Warren, Pa. cafeterias and plants, is included in the 
Walden, N.Y. « Galt, Ontario Royal line of superior metal furniture. 
Showrooms: Chicago + Los Angeles * San Francisco * New York City Send for complete information. 


a 











<> 


metal furniture since '97 
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THE 


THE HEYER corPoORATION 


» = 


tangas 


~ 


ma 





Congratulations to OFFICE APPLIANCES on its Golden 
Anniversary from all of us at Heyer! The span of time 
which has seen your Publication and our Corporation grow 
apace has provided many memorable industry achieve- 
ments in which we have been privileged to share. 

As we have advanced through the years as business- 
service institutions, so it is fitting that together 

we look forward to a second half- 
century of service and 

parallel progress. 


Sincerely yours, 


T. A. HEYER 
Founder and President 
THE HEYER CORPORATION 





OGETHER 





by T. A. Heyer in Chicago in the year 
1903. 


. First Model 24 Lettergraph introduced 


by Heyer in 1924. 


. Complete coordinated supplies for all 


duplicating in related modern packag- 
ing has characterized the Heyer Line 
since the early 1930's. 


. Heyer Conqueror Model 70 Spirit Dupli- 


cator introduced as Golden Anniversary 
feature in 1953. 





. Chicago Hektograph, first manufactured §&. OFFICE APPLIANCES established in 


1904 by George Patterson who en- 
visioned the ultimately realized office 
equipment and supply industry. 


. Originated in 1907, and sponsored 


through 1916, the National Speed with 
Accuracy Typing Contests . . . still con- 
ducted by various groups todoy. 


. Organized and directed the first Na- 


tional Office Furniture Week in 1940, a 
project now sponsored by the National 
Office Furniture Association. 


. Launched the OA Buyers Index in 1946. 


, CORPORATION 
° 1852 SOUTH KOSTNER AVENUE 


CHICAGO 23, ILLINOIS 
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Everybody likes 
them because 
\ 
qwer'Re FAST 
THEY'RE SIMPLE! 
THEY'RE CLEAN ! 


CUT COST 
PER COPY... 


... With Fanfold or other Continuous Forms and 
UNDERWOOD CORPORATION MANIFOLDO PACKETTES 


THEY'RE ECONOMICAL y 





How do you handle Multiple-Copy Carbons? 
If you're not already using Fanfold or other 
Continuous Forms, chances are they can speed 
production and save you money. If you are 
using them, but without floating carbon, you 
should check into the advantages of Underwood 


Corporation Manifoldo Packettes. 


This simple method of adapting floating carbon 
to your requirements reduces the operator’s 
work to the barest minimum...typing and re- 
moval of forms. You can use Underwood Cor- 
poration Manifoldo Packettes with any Con- 
tinuous Forms, including Fanfold...unslit, or 


slit in any combination. 


Operators prefer to work with them, because 
they’re clean and easy to use. Even the “green- 
est hand” in the office can learn to load them 


with only a few minutes of instruction. 


Underwood Corporation 


Management heartily approves of Underwood 
Corporation Manifoldo Packettes, because fin- 
ished work is neat, clear ...and at a low cost 
per copy. 


You can buy Underwood Corporation Manifoldo 
Packettes in large quantity without the fear of 
the carbon paper drying up and becoming unus- 
able. Only top quality materials are used in 
their manufacture, and Underwood Corporation 
Manifoldo Packettes will produce excellent 
copies whether you’ve had them in the stock 


room for one day or one year. 


Check into this modern method of making car- 
bon copies. Ask your Underwood Corporation 
Representative forademonstration in your oflice, 
and he’ll show you how Underwood Corporation 
Manifoldo Packettes can be adapted to your 


requirements . . . efficiently and economically, 


Supply Division 


One Park Avenue 
New Yerk 16, N. Y 








